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BY MELINDA NEWMAN 

LOS AN'GELES— (Jai lh Brooks is 
no sti'angei- lo breaking records, but 
even by iii.-^ liigh standard.'!, his 
label's goal for his new t\vo-CI) set, 
"Garth Brooks: Double Live," is 
wildly ambitious: to sell 1 million 
albums the day of relea.se. Nov. 17. 

"We know there's h million core 
Garth fans," says Pat Quigley, pre.s- 
ident/CEO of Capitol's Nashville 
division, adding that initial ship- 
ments are around 7 million units. 
"The question is. Can I get a lot of 
them to come out the fii'st day''" 

At least one major chain is confi- 



Philips Saryejfs 
Great Pianists 

With 2aaco Set 

BY BRADLEY BAMBARGER 

NEW YORK— In liliH. Philips 
Cla.«sics i.ssued what Wiu* at that 
time t lie lai'ge.st iwonling project 
ever— the 1S.5-CD "Complete 
Mozart Edition." which the label 
siivs bis .s(tld .s<jme 10 million tliscs 



PIA 



OF THE 20th CENTURY 



ttwldwide. Now Philips is debut- 
ing an ewn more aml)itious edi- 
tion: tlie axW'D "Gi-eat Pianists 
OfTlie20thCentiu-y" 

What makes the Phili|)s piano 
edition ambitious is not merely 
its size and scope but that it is 
the first set of its kind to draw 
(CotithiHi'd (in /i(if/r fS.'t} 



dent that he can. "Wal-Mart has 
gone on record .saying they want to 
sell 1 million records the first day. 
jti.st in the Wal-Marts." 
says Brooks, "I woulil 
be .shocked if that hap 
pens, but we'll see." 

Every step has been 
taken to ensure that 
fans flock to stores, 
including the manufac 
turing of seven etUtions 
of the set. among them 
a limited first 
edition: a multi- 
million-dollar 
a d ve r t i s i ng 
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campaign; an appearance on "The 
Tonight .Show With .lay Leno" the 
evening preceding the album's 
I'elease; and a closed- 
circuit performance 
beamed to 2..1()0 Wal- 
Marts on Nov. 17. 

And on the .set's .sec- 
(md day ofivlea.se. Nm: 
l.S, Brooks will do 
three consecutive six"- 
cials for NBC, each 
one airing live at H p.m. 
in their respec- 
tive time zones 
(except in the 
Central Time 



Zone, when it will air at 7 p.m.). The 
hourlong s|iecials. which will feature 
Brooks performing and taking live 
questions from fans via telephone 
and E-mail, will originate in Ltis 
Angeles. 

"There Is ahso talk — although 
Brooks slres.ses that loglstically the 
deal has not been worked out. so he 
can't say it will happen — of the 
singer |)erforming a free concert in 
a contest winner's backyard ("which 
means the football field in their 
hometown." he sa.vs). According to 
Quigley, people would enter the con- 
(CmttiNUfd ou paQe H'J) 



Siz Must Adapt To Survive 



This s/wecli Kvn (k'liirirti Oct. I J tU 
Rinhmird's I'MH WorMiride Salen 
MfctiHff in Miami bij I'objGrtim 
Givitii Dist ribift iijns inv!<i(k' iif/VKQ 

BY JIM CAPARRO 

It's rather Ironic that 1 have been 
lmite<l to .s])eak alxiut the future of tlie 

rex'onl business. 

because the fu- 
ture Is some- 
thing many of us 

at PolyGram have iK'on preoccupied 
with for the past few months — since 
.\1a.v, to he e.VK't. Some of .wi may h;iw 
coiiK' here this nximing \W)n(k!iTng hiAV 
if at all, 1 WDuld a^ldi'ess the Seagi'am 
acquisition of PolyGram and the 



GUEST COMMENTARY 



changes that will occur within the 
indastiy as a i-esult. 

So let me deal with this issue first. 
Many exeeuliws at Pal.vGnun are very 
excited about ihe possibilities aiToiTlefl by 
lieciiining, by far, the lai"ge.st masic com- 
Iiany in the wurld. We're in the |)nK.'ess 
of bringing the Ixst of liotli com|)anies 
together, and one 
.W-ai'fiii«nn4M'we 
will haw a com- 
pany that Ls com- 
pletely different In Ifiok and .style from 
the companies that exist t<xla.v. 

The advantages that can lie achie\ed 
by leveraging the ;is.sets of a com|»ny 
that .size will be amazing and will cer- 
(Cmitiiiiinl (III luige Hi) 
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Oecca's Bartoli 
Has Numerous 
Projects Do Tap 
This Fall. 



Exclusive: Bee 
Gees Cuocert To 
Air live lo Wal- 
Mart. 
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Value-Added 
Premiums 
Draw Criticism 

BY ED CHRISTMAN 

NEW YORK— Two years after 
value-added premiums with 
purchase Ijecame the in-vogue 
marketing tool at retail (Bill- 
iHiiird. Dec. 7. l!li«)). a backlash 
has begun to develop among 
accounts and lal^el sales and di.s- 
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tribution executives. 

.Some retailers complain that 
value-added premiums ai-e di.s- 
proportionately awarded to cer- 
tain retailers, while label and 
distribution executives womler 
if the widespread u.seof the tool 
is diluting iLs elTectireness while 
unnece.ssarily escalating co.sts. 

Two recent initiatives raised 
(Cailtitl Ht d nil iKKif 



so Of Jimi's Great:est: Recordings 




Over 4 Million Albums 
Sold Worldwide: 



Share My World 




There's Something About Mary. 



1998 Soul Train Music Awaidii 
^^g|||Hk>ii^^^ S ( ) 1 1 1 . 

^|Ps(»io Alhuiii i>(m 

ll^L ^ - Share My Woi 

199{! \in<-ri( aii 
Ri^H Allnim - Sliare M\ WorUl 






IV^^ic Awards^' 





Thank ^ou From Your IVICA Family 



iial 



Billboard 



Editor in Chief: TIMOTHY WHITE 
■ EDITORIAL 

Managing Editor: SUSAN NUKZIATA 
Deputy Editor; \-v Lichtman 
NewsEdrtor; F/anlyn A Gillen 

Director ol Special Issues; Gene Sculatti; Dalet Brady. Associate Oirectcx; 

Prytft Hall Vjppnal ls=,uRS Cnonjinato' 

Bureau Chiels; Chet F'idpo (NashvilieJ, Bill Holland (Washington), 

Jfifin U-ner: (Caritjnpfln and Latin Amencaf, Melirtda Newman (L.A.) 

Art Director; JeH NiF-dei; Assistant: Raymond Carlson 

Copy Chief: Sruce Jdnicke: Asstsljnt: Elizabeth Renaud 

Cow Editors: li5a Gidi^^y, Carl Rosen 

Senior Editor: Ed Crmstman. Retail (N.Y,) 

Senior Writers: Chns Morris (L A ). Bradiey Bambargef (N.Y.) 

Talent Editor: La-ry FlicK (N.Y) 

RtB Music: Anita M. Samuels. Editor (L.A.) 

Country Music/Nashville: Detxvah Evans Pnce. Associate Editor 

Dance Music: Michael Paoletta. Editor (N.Y) 

Pro AudioTechnoloKy: Paul Verna. Editor (N.Y) 

Merchants 1 Marketing: Don Jefrey, Editor (N.Y.) 

Home Video: S<.'th Gald^lcin. Editor (N.Y). Eileen FitzpAtnck, Associate Ed. (LA.) 

Radio; CluLk tdvlot. tdilor (N.Y) 

Healseekers Features Editor: Doug Reece (L.A.) 

Mustc Vidro: Cjria Hay. Editor [tVf.) 

StaH Reporter: Dylan Sieeler (N.Y) 

EditoridrAsi.ijtant: Carrie Bell (L-A.) 

Administralive' Researeh Assistant: Aliya S. King [N.Y) 

Special Correspondent: Jim Bessman 

Contritwtors; Catherine Applefeid Olson. Fred Bronson, Lisa Collins, 
Larry LeBlanc, Moira McCormick, David Nathan. Phyllis Stark, 
Stc'C T'aim3'\ Heidr Waleson 
Intemaltonal Editor in Chief; ADAM WHITE 
International Deputy Editor: Thorn OuFfy 
Internaltorval Music Editor: Dnmintc Pride 
International News Editor: Jeff Clark-Meads 
International Associate Editor: Mark Solomons 
Gem - -- • - 



■ CHARTS & RESEARCH 
Director of Charts: GEOFF MAYFIELD 

Senior Manager/Retail Ctiarts ar>d Archive Researcti: Silvio Pietroluongo 

Chart Managers: Anthony Colombo (Mainstream RockyNew Age) 

Ricardo l^mpanioni (Dar>ce. Labn), Datu Faison (Hot R&B Single&'Top R&B 

Alt>ums.'Raa''Gospel/Heggae}, Steven Graybow (Adult Contemporary.<'Adult Top 

dO/Jazz'BlueVStudio Action), Wa<Se Je^en [Country/Contemporary Cftnstiafi), 

Mark Marone (Modem Rock). Geoff Mayfield (Billtx»rd 200/Heatseekers/ 

Calalofi], Theda Sandifwd- Waller (Hot 100 Singles), Marc Zubatkin (Vi(tev 

Classlc^l;Kl^1 Audio, Wortd Music) 

Chart Production Manaoer: Michael Cusson 

Associate Cliart Production Manaoer: Alex Vitoulis 

Administrative Assistants: Joe Bennato (N.Y), Mary DeCroce (Nashville), 

Ke-th CoulfieW (L.A.I 

■ SAI^ 

Associate Pubtlsher/WoiWwide: IRWIN KORNFELD 

Advertising Directors: Pat Jennings (East). Jodie FranclSCO (West) 

New York: Michdel Lewis, Adam Waldman 

Nashville: Amy Benrietl 

L.A.; Jill Ca'tigan, Greg Lo."gslreet 

Advertising Coordinators; Hoihe Adams. Evelyn As,zodl. Enca Benglson 
Advertising Assistant Jason Rashford 
Classifiod; "racy Walker 
Directories: Jeff SeireEte 

Associate Publisher/International: GENE SMITH 

U.KjEurope: Christw Chmertr, Ian Remmet 44 171-323 6686 
Asia-Pacific/AiiStraliJ: I \nc..^ Maticti 612 9440 7777. Fan; 612-9440-7788 

Japan: Aki Kanek.-, *" ^'f'': .V 1 

•■ ■ ■ " ^ Fan; 031-570485 

.^933 

05-864-7578. Fax; 305-864-3227 
rret 213-782-6250 



Italy; Liata bcjug-i: 
France; Ffanco(=. I i 
Latin America/Mi3r;i. 
MexicaiWest Coast Lalm: 

Jamaica/Caribbean: B^lty Ware: Rtsid, PtmnaTax 954-929-5120 

■ marketing 

Associate Publisher; HOWARD APPELBAUM 

Promotion Director: Pefigy AKenpohl 
Promotion Coordinator: Jennifer Cordero 
Senior Designer; Melissa Subatch 
Special Events Director: Michele Jacat^lo Dudley 
Special Events Coordirfator; Pti^llis Demo 
Ciiculalion Director: JEANNE JAMIN 
European Circulation Manager: Tim Freeman 
Group Sales Manager: KM\a Ducheine 
Circulation Promotion Manager: Loh Donohue 
Circulation Sales Manager: Michael Sisto 
Circulation Assistant: Andrea Insh 

■ PRODUCTION 

Director of Production & Manufacturing: MARIE R. GOMBERT 

Advertising Production Manager: Icrny Wallace 
Advertising Manufacturing Manager; Lydia Mikuiko 
AdvertisiiTg Production Coordinator; Paul Page 
Editorial Production Director: T*?rre,-ice C Sabers 
Editorial Production Supervisor: Antt-ory T Stallings 
Specials Production Editor; filama Repirski 
Associate Specials Production Editor; ?.tari: Giaquinto 
SystemsiTechnology Supervisor; Barry Bisirn 

Composition Technicians: SuMn Chico a, Mana Manliclic. Davtd Tay 
Directories Production Manager: Le-' Da'ham 
Classified Production Assistant; Gene Williams 

■ new media 

Editorial Director: KEN SCHLAGER 

Billboard Bulletin: Michael Amicone (Man^ne Editor). Carolyn Hofwitz 
(Associate Ed,). Mark Solomons [InternatKjnal Ed.), Carta Hay (Assistant Ed.) 
BiHbo«rd Online: Julie Taraska {News Eaitor), David Werthelmer (Wet) Site 
Designer), Sam D Bell (Sales Martager). Rachel Vilson (Product Manager) 

■administration 

DIstrtbutton Director: Edward Skiba 

Billing: Brigetie Wallace 

Credit: Shawn Norton 

Assistant to the PuUishef: Silvia Sinn 

PRESIDENT & PUBLISHER: HOWARD LANDER 



■ BILLBOARD OFFICES: 
New York 

1 'j 1 5 Broadway 
N.Y., W 10036 
212-764-7300 
ed'tfax212-536-5358 
Mies ra< 212 S36-&055 



Washington. D.C. 

733 15111 St. N.W. 
Wash., O.C. 2O005 
202-7fi3-32S2 
fax 202-737-3833 



Los Angein 3rd Floor 

6055 Wilshire Blvd. 23 RiOgmoum St. 

Los Angeles. CA 90036 London WCIE 7AH 

323-525-2300 44-171-323-6686 

fax 323 525-239M395 l»:44.]71-323-231*2316 



Nashville 

49 Musk Square W. 
Nasr^llle. IN 37203 
615-321-4290 
fax615<320-0454 

Tokyo 

lOtn Floor No, 103 
Sogo-Hirakawacho BUg-. 4-12 
Hirakawscho l-chome, 
Cf«^xJa-ku, Tokyo 102. Japan 
3-3262-7246 fM 3-3262 7247 



To Subscribe call USA: 800-745-8922, Europe: 444 (0) 1858435326 
International: 614-382-3322 



■ BILIBOARD ONLINE: httpy/www. billboard.com 

212-536-14D2. sbeiKSbiilboard-Com 



PRESIDENT: HOWARD lANOER 

— Senior VP.'General Counsel: Georgina Challis 

• Vtee Presidents: IrwiM Kcmfeld, Karen OerHey. 

' Adarr: White 

nM_ I tiA .J— /** Director o( Stratepc Development: Ken Schlager 

[MbOOPd MlMC orOUp Business Manager: Joellen Somrrwf 



WlPO Treaties Act Awaits Ciinton OK 



BY BILL HOLLAND 

WASHINGTON. D.C.— With the legisla- 
tion that paws the way for Senate ratifica- 
tion of the World Intellectual Property 
Organisation (WIPO) treaties no\v awaiting 
Pre.sident Clinton's signature, the U.S. is 
set to become the third country to complete 
the ratification process. 

Because they are not self-executing, the 
two digital-age copyright treaties mu.st be 
ratified by 30 countries before they become 
effective. Although !)0 countries signed the 
treaty agreement in Genera, Switzerland, 
in December 1996, only the Republic of 
Moldova and Indonesia have completed this 
process. 

Observers ssay that L".S. ratification will 
likely serve as a blueprint and a wake-up 
call for the European Community and other 
nations that have yet to ratify the treaty. 

"All of our colleagues at [the Interna- 
tional Federation of the Phonographic 
IndustJ'y] have told us that progre.ss around 
the world in implementing these treaties 
would be severely hampered if Congress 
did not pass the legislation this year, 
because the U.S. took so much of the lead 
in negotiating the treaties in the first place 
and is perceived to have a very strong self- 
interest in getting it passed," says Hilary 
Rosen, president/CEO of the Recording 
Industry Assn. of America (RIAA). 

Ed Murphy, president/CEO of the Nation- 
al Music Publishers' Assn., says, "The U.S. 
getting out in the lead is important liceaase 
other nations are .studying our legislation 
and hopefully finding some guidance. The 
EC, you know, has been grappling with 
these issues, and other countries haven't 
even begun to deal with them. 

"So hopefully they'll find some things 
they'll be able to adopt," he adds, "such as 
how we dealt with the treaty's circumven- 
tion tools, which establish the rules of the 
road, but also others we've been able to 
reach some accord on, like the liability lan- 
guage that affects [online service pro- 
viders] and telephone companies." 

In recent years, "the U.S. has been very 
effective in bilateral trade enforcement," 
Rosen adds, "and I think the message was, 
if we don't have a bite, we're not allowed to 



bark. The European Community is moving 
well along, and I certainly hope that this 
demonstrates to those governments that a 
legitimate compromise [with other interest 
groups] is possible." 

The enabling legi.slation for U.S. pa.ssage, 
known as the Digital Millennium Copyright 
Act, was passed unanimously by the U.S. 
House of Representatives Oct. 12 (Bill- 
boardfti/terin, Oct. 13). It will allow the 
Senate to ratify the WIPO treaties. 

Once the legislation receives the pre.si- 
dent's signature, the treaties go to the Sen- 
ate for ratification. At press time, sources 
on the Hill were un.sure v^'hether the Sen- 
ate will have time for a ratification vote 



before the 105th Congress atljourns Oct. 14 
or 15. If not, ratification (a two-thirds TOte 
is required) will be the first order of busi- 
ness upon Congress's return in January. 
Sources say little will stand in the way of 
ratification. 

The WIPO treaties will ensure that 
member nations eiyoy the added anti-pira- 
cy protections necessary for effective 
electronic commerce, including that on the 
Internet. 

To the relief of copyright industry offi- 
cials, the final version of the enabling legis- 
lation was forged from separate Senat* and 
House versions even as law'makers also 
(Coiithiucd on mtif S6i 



Coming Soon: A New Hot 1D0 
iDcludiog Radio-Only Siogies 



The start of the 1!M»!1 chart yeai-, which 
begins with the Dec. 5 issue of Billboard, 
marks a new chapter for Hot 100 Singles, 
one of Billboard's signature charts. 

The new methodology that will be 
implemented in that issue — as was 
touched upon in an article in the Sept. 
19 issue, which paid tribute to the 
chart's 40th anniversary — was motivat- 
ed in part by significant changes that 
have occurred in the singles market dur- 
ing the '90s. 

In preparation for that conversion, 
music industry professionals will now 
have access each week to test charts that 
will offer a preview of how the new chart 
will behave. 

Starting Oct. 16, a test chart based on 
the new methodology will be released at 
noon ET each FViday via Broadcast Data 
Systems and Billboard Information Net- 
work. 

"Although some fine details of the new 
Hot 100 ai'e still being hammered out, the 
foundation for the revamped chart has 
been determined," says Geoff Mayfield, 



Billboard's director of charts. "The test 
charts will reflect that foundation." 

The new Hot 100 will continue to deter- 
mine songs* popularity by meshing sales 
and airplay data. However, the ratio of 
airplay to .sales is being adjusted to 
reflect the shrinking number of music 
consumers who buy singles. 

According to research done earlier this 
year by Soundata, only 21% of music con- 
sumers buy singles, a lo«'er percentage 
than existed in previous years, while 91% 
of music consumers listen to the radio. 

The chart's m^rall ratio of points will 
average out to 80% radio and 20% sales. 
In the last j"ear, the proliferation of radio- 
only singles has shifted the chart's ratio 
to the extent that sales points outweigh 
the Hot lOO's radio [Kiints. 

A lessening of the sales ingredient in 
the chart's calculation was also mandated 
by the increased amount of radio-only 
.singles, a phenomenon that has become 
obvious in the rock and pop genres but 
that has spread in recent years to R&B 
(Curitiniied on jHtgf lU) 



Cosmetics Tie-Ins Boost Masic Ms 



BY CARRIE BORZILLO 

LOS ANGELES— All that glitters might 
not be gold, but it can be an attractive vehi- 
cle for building a customer base. Whether 
it's nail polishes, fragrances, or Hpsticks, 
the beauty industry is looking to mu.sical 
acts to help peddle its latest shades; the 
record industry, meanwhile, is opening its 
arms to inventive ways to reach new' fans 
via cosmetic tie-ins. 

The following relationships between 
artists and cosmetic companies have either 
already begun or will launch in the next 
month: Brandy and Cover Girl; Gravity 
Kills and Urban Decay; Celine Dion and 
Avon; 'N Sync and Maybelhne; Tyrese and 
Tommy Hilfiger (cologne); Dimitri From 
Paris and Yves Saint Laurent (cologne); 
Sweetbox and Lancome; and Pure Sugar 
and Ripe. 

For many of these companies — such as 
Lancome, Avon, Urban Decay, and Ripe — 
teaming with the mu.sic industry is a first. 
Lois Mander, Lancome's spokeswoman, 
says the beauty industry "is getting more 
creative about reaching different sections 
of the population. Music is one of the ways 
to put a message across and reach another 




group. 

Wende Zomnir, creative director of the 3- 
year-old Urban Decay, agrees. "Urban 
Decay is all about cutting edge, which is 
what music is. It's funky colors and exper- 
imentation, and it's about being an individ- 
ual," she says. "We've 
done tie-ins with movies, 
but w'e w'ere never really 
happy with them. It 
didn't reflect who we 
were. This Gravity Kills 
promotion is perfect for 
us." 

SHAPIRO Following in the foot- 

steps of Salt N' Pepa and 
Ziggy Marley, R&B/pop star Brandy has 
teamed with Cover Girl. "The No. 1 goal 
going into the second record ["Never S-a-y 
Never," released in June on Atlantic] was to 
expand her into a multimedia superstar, to 
cross her o\'er in terms of awareness in all 
parts of America," says Ron Shapiro, exec- 
utive VP/GM of Atlantic. "Cover Girl 
became another way to put her on the map." 

The Brandy/Cover Girl relationship was 
bom out of an alliance Atlantic made with 
the Wilhelmina modeling agency in April, 



which aimed to land modeling deals for 
some of the label's artists. "This is the most 
prominent [result] of the deal," says 
Shapiro. "It's a multimillion-dollar televi- 
sion advertising campaign." 

Brandy sings in the commercial (w-hich 
began airing in late August and runs 
through December), which is titled "Brandy 
Presents Bewitch, Bejewel, Bedazzle." 

The next phase of the campaign is the 
debut of a lipstick named after the singer, 
Cherrj' Brandy, and she will appear in more 
TV spots throughout the next year, as well 
as in a full-blown print advertising cam- 
paign. A spring 1999 campaign is also in the 
works, which will feature another Brandy 
song for a Ckjver Girl mascara in a TV com- 
mercial. 

URBAN DECAY ROCKS OUT 

With nail colors named Roach, Smog, and 
Gash, Urban Decay is best known for its 
young, cutting-edge rock'n'roll vibe. The 
company furthers that image with an 
alliance with industrial rockers Gravity 
Kills for a black, metalUc nail color named 
Perversion after the band's latest TVT 
(Ccnttin md on page 91) 
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Tip Df Thi Hiws 

6 Record sales rebound in 
Puerto Rico in the wake of Hurri- 
cane Georges, 

AwiiT« a Mww 

S Executive Turntable: Andrea 
Ganis is promoted to executive 
VP at Aliantic Records. 
1 2 Arista Records continues 
the mulli-act aibum craze with 
"Utiimate Dance Party 1 999' and 
"Utiimate Chnstmos.' 
12 TheBaot: The Lilith l^ir 
may meet its match as Steve 
Poltz launches an all-male ver- 
sion: Frasier Fair. 
14 Boxscore: Celine Dion 
grosses more than S2 million at 
the Palace of Audum in Auburn 
Hills, Mich. 

16 Soundtracks And Him 
Score Hews; The "Rugrafs" 
soundtrack will feature heavy hit- 
lers from rap, rock, and R&B. 



ARIISIS & MUSIC 



1 8 Popular Uprisings: Neglect 
from mainstream outlels prompts 
Momus to push the limits of pop 
music. 

20 Reviews It Previews: 'VHI 
Divas Live' and George Mortin 
are in the spotlight Itiis week. 
35 R&B: The songwnting and 
production talents of R&B quartet 
1 1 2 are evident on its sopho- 
more album, "Room 112.' 

41 The Rhyttim Section: Dru 
Hill holds onto the top spot. 

42 Dance Trax: The U.K. s Dub 
Pistols release the highly ontici- 
paled "Point Black.' 




44 Country: Deryl Dodd's 
second set Is proving he's no 
one-hit wonder. 

48 Classical/Keeping Score: 

Cecilia Barloli has flourished on 
record like no other cunent opera 
star. 

48 Higher Ground: Carman 
fakes his "Mission 3: 1 6' to Ihe 
masses with o live TV special. 

49 In The Spirit: The crown 
pnnce of gospel, John P Kee, 
returns with "Any Day.' 

50 Jazz/Blue Notes: Marcus 
Printup draws on unusual inspi- 
rations on "Nocturnal Traces ' 

51 Songwriters & Publishers: 
Buddy Koye reflects on 60 years 
In the songwnfing business. 

52 Pro Audio: Cutthroat eco- 
nomics lead to the demise ol A 
Room With 0 View. 

54 l^nHotos: Hurncone vic- 
tims will benelit from SI 5 million 
raised at a star-packed telethon. 

ImiRNtllDWM 

57 Virgin Records Espdha 
plons domestic expansion. 

59 Canada: Bryan Addms 
dims to regain his traditional rock 
audience with his 1 0th album 

60 HItsoftheWoTtd: Aero 
smilti's 'I Don't Vl/ani To Miss A 



Thing' reigns supreme in Ireland, 
Switzerland, and Austria. 
61 Globai Music Pulse: Den- 
mark's foremost rappers, 0stkyst 
Hustlers, releose their third set. 

MtHCHHWTl B M«tiiniN8 

63 Retailers expect Divx to 
account lor a significant portion 
ol sales in 1999. 

66 Retail TTacIt Sony and 
WEA crack down on one-slops 
that violate street ddtes 

67 Declarations ot Indepen- 
dents: The Assn. lor Independent 
Music and the Alternative Distrib- 
ution Alliance plan concurrent '99 
conventions in Atlanta. 

68 Child's Play: One of the 
year's most anticipated audio 
releases, "Arthur & Friends,' hits 
stores. 

69 Home Video: Copy-depth 
issues raise controversy at the 
East Coast Video Show. 

PlDMMIMINE 

77 The eHects ol corporate 
consolidation and the Telecom Act 
cause lension at country radio. 

79 The Modem Age: Everlast 
combines his rap and rock inllu- 
ences on "What It's Like.' 

80 Airwaves: Britney Spears' 
"Baby One More Time' tills a 
pop/dance void at radio. 

83 Music Video: The Billboard 



irllL 



lOtb anniversary 

A deeade of BIG sounds 



Music Video Conference promises 
Insightful panels, netvwjrtdng 
opportunities, and entertainment. 

Emiuti 

75 Update/Liteilnes: Rosely 
A, Landers, wile ot executive Jay 
Landers, loses battle with cancer. 
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91 Hot 100 Singles Spotlight: 

Barenaked Ladies' "One Week' 
falls 10 No. 2 after one week. 

96 Between the Bullets: 
Proving once ond lor all that 
rap is here to stay, three hip- 
hop acts rule The Billboard 200 
for the second consecutive 
issue. 

98 Chart Beat: The Backstreet 
Boys put the U S. on top of the 
Adult Contemporary chart offer 
domination by international 
artists like Celine Dion and Sho- 
nia Twain 

97 This Week's Billboaid 
Online 

73 Ciossifled 

98 Martlet Watch 

98 Hometront: Billboord Books 
releases "Bockstreet Boys Confi- 
dential,' providing in-depth pro- 
files ol all five members. 



Conjunto Veteran Ruben Naranjn, 53, Dies 



BY RAMIRO BURR 

SAN ANTONIO— The Tejano conpin- 
to genre lost one of its pioneers Oct. 12 
when singer/accordionist Ruben 
Naranjo died in his hometown of Alice, 
Texas. 

Naranjo, 53, best known for his hits 
"Preso In Delito" and "Angel De Mis 
Anhelos," was pronounced dead at 8:30 
a.m. by Jim Wells County Justice of the 
Peace Monroe Whitman, who says that 
the preliminary cause of death was 
heart failure. 

"I think the world has lost one of its 
popular exponents of conjunto music," 
says conjunto historian/musician Juan 
Tejeda. "Naranjo had a distinct style of 
playing, a slower, more mellow style 
that wa.<i very danceable." 

Naranjo was born Feb. 22, 1946, in 
Alice. His father was a trucker, and as 
one of nine brothers. Nai-anjo grew up 
picking cotton in the fields of south 
Texas. He first learned to play the gui- 



tar, later the bajo sexto (12-string gui- 
tar), and eventually the accordion. 

He began his professional career 
playing with El Conjunto de Chano 
Cadcna, who also played accordion. The 
group became popular in the '60s, an 
era that, Tejeda notes, saw the emer- 

'He was a superstar 
in conjunto circles, 
but he never looked 
at himself that way' 



gence of conjuntos with two accordions. 

In 1972, Naranjo formed his own 
group, Los Gamblers, and began a pro- 
lific career that saw more than 30 al- 
bums and several hits, including "Bcsos 
Callejeros," "Dos Caracoles," "Con 
Cartitas," and "La Estrella." He 



recorded for a number of independent 
labels, including Zarape, Freddie, and, 
most recently. Hacienda Records. 

"He was known for his smooth 
polkas," says Rene Cabrera, Tejano 
music columni.st for The Corpus Christi 
Caller-Times. "He had a real steady 
style, and at his dances, people didn't 
stand around gawking at him. They 
filled up the daneefloor" 

Naranjo was also known as "El Clark 
Gable de la Onda Chicana," a nickname 
given to him by veteran TV show host 
Johnny Canales for the musician's re- 
.semblance to the late American film 
star 

At KEDA-AM San Antonio, where 
Naranjo's music was being played 
throughout the day of his death, .station 
GM Albert Davila says Naranjo always 
maintained a down-to-earth demeanor: 
"He was a super-nice guy. Even though 
he was a super.star in conjunto circles, 
he never looked at himself that way." 
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BY SETH GOLDSTEIN 

NEW YORK— Islandlife, the mul- 
tiple-media company formed by 
Chris Blackwell early this year, will 
introduce in January DVD singles 
carrying a suggested list price of 
$7.98 (BillboardAi&fin. Oct. 15). 

Three titles are due at launch — 
two from Islandlife's Palm Pic- 
tures imprint and one from Palm's 
recently acquired Rykodisc label. 

One Palm Pictures single boasts 
two music videos featuring Adam 
Dorn, aka Mocean Worker, who 
recorded cuts titled "Detonator" 
and "Diagnosis" in surround 
sound. The other is an animated 
video for "Superthruster" by Sly 



Singles 
Islanalife 



& Robbie. 

Also due is a disc featuring 
"Tndoscrub"/"Endless Ri\'er" from 
Rykodisc's Mickey Hart. An Is- 
landlife spokeswoman describes 
the music video content as con- 
taining "conceptual art images." 

In the tradition of standard CD 
singles, all of the singles support 
current or forthcoming full-length 
albums on the labels. 

Rykodisc Distribution Partners, 
another Palm Pictures company, 
will deliver the goods to retail. 

"I'm committed to singles," says 
Da\'id Beal, who heads DVD devel- 
opment for Palm Pictures, which 
(Continued on page 96) 



Retailers Rebound In Puerto Rico 

Island's Music Sales See Uptick After Hurricane Georges 



BY KARL ROSS 

CAROLINA, Puerto Rico— As a 
portable emergency generator rum- 
bles at the back of the Casa de los 
Tapes record store in the Esquina 
Comandante strip mall here, a flood 
lamp casts shadows over the outlet's 
racks of CDs where customers are 
pondering their selections. 

Despite the dimly lit conditions of 
the suburban outlet, customers here 
have scarcely skipped a beat in their 
record-buying habits. 

"People here don't care," says 
Ismael Jimenez, a floor salesman at 
the store. "People need their music 
more than ever to forget about the 
hurricane." 

Less than three weeks .since Hur- 
ricane Georges rampaged across 
Puerto Rico (Billboard, Oct. 10), this 
Carolina store belonging to the is- 



land's largest retailer is getting back 
on its feet, much like the rest of com- 
monwealth's record industry. 

Other businesses at the mall have 
yet to reopen since Georges struck 
Sept. 21, as the corrugated storm 
shutters running across their display 
windows attest. 

Hurricane Georges also shut down 
the publication of Billboard's radio- 
based Hot Latin Tracks because of 
storm damage suffered by the mon- 
itors owned by Broadcast Data Sys- 
tems that collect data used to com- 
pile the chart 

However, the chart is published 
this issue (see Latin Notas, page .54). 

And as the radio industry returns 
to full .steam, Casa de los T^pes store 
manager Carlos Boria notes that 
sales have rebounded to pre-hurri- 
cane levels. Pent-up demand for 



product was evidenced by the Oct 9 
shopping spree of one customer who 
purchased more than $2(X) worth of 
salsa CDs. 

At a time when nearly half of the 
households on the island are awaiting 
federal disaster-relief checks, music 
sales are hopping, according to many 
retail executives based here. 

"We're please<l and shocked," says 
Roy Scott district manager of Puerto 
Rico for Minneapolis-based Sam 
Goody. Though one of the music 
chain's five outlets is closed due to 
dowTied power lines, the other four are 
making up the difference with sales 
that are 20% or more abo\'e normal. 

SoundScan, which measures the 
point-of-sale data used to compile 
The Billboard Latin 50, says sales 
from its reporting stores in Puerto 
(Continued on page 97J 



freneli Body SHIP 
Oecrles B'casters 
III label Business 

This story was prepared by Em- 
manuel Leg rand, editor in chief of 
Music & Media. 

PARIS — French record companies 
are asking the government to ban 
broadcasters from moving into the 
record busine.ss. 

In a statement released Oct. 13, 
labels' body SNEP expressed its 
"hostility" to any music production 
by radio and TV stations (Bill- 
hoardBuUetin, Oct. 14). The board 
of SNER which represents all the 
major companies and several inde- 
pendent labels, asked the govern- 
ment "to take on all the necessary 
measures to end these practices." 

Sources say that the Oct 8 board 
meeting where these decisions were 
made was "heated" and that at least 
one major company chose to vote 
against this statement. 

SNEP's concern is rooted in pub- 
lic or commercial broadcasters that 
have a direct music prwiuction busi- 
ness or make co-production deals 
with a distributor that involve pay- 
ments based on units sold. 

It is belie\'ed that SNEP members 
have been increasingly worried by 
recent developments from such TV 
channels as TFl, France 2, and M6, 
each of which has a .specialized music 
(Continued on fiaije SH) 




Their Folks In Nortli America. Sony/ATV Music Publishing has negotiated an 

administration arrangement in North America for U.K.-based Kassner Music 
Group (Billboard, Oct. 17), Shown In the back row. from left, are attorney Herbert 
R Jacoby; Scott Francis. VP of business affairs at Sony/ATV: Veronique Kassner, 
wife of Kassner Music Group managing director David Kassner; Ann Sweeney, 
VP/senior counsel at Sony Music Entertainment; and accountant Seymour 
Straus. In front, from left, are David Kassner and Richard Rowe. president ol 
Sony/ATV. 



Deston Pacts With Universal 

Desmond Child's Label In A&R, Dist. Deal 



BY CARLA HAY 

NEW YORK— In a move designed to 
add to its A&R resources. Universal 
Records has signed a deal with 
Deston Entertainment, a label co- 
owned by songwriter/producer 
Desmond Child and his manager, 
Winston Simone ( Billboartl BuOetin, 
Oct 14). 



HMV Is Sullisli nn Future 



BY JEFF CLARK-MEADS 

LONDON— HMV is undaunted by 
difficult economic conditions in a 
number of the countries where it 
trades and is "continuing to invest 
with confidence," according to joint 
chief executive Alan Giles. 

He states that the chain has plans 
for three new stores in the U.K. and 
five in North America and continen- 
tal Europe, adding to its cuirent total 
of 271 in nine countries. But asked 
about further cost-cutting measures 



in addition to the closure earher this 
year of HMV's U.S. and Irish head 
offices (Billboard, April 4), Giles cau- 
tions, "You can never say never in 
this business. We haw to maintain a 
flexible approach to what the mar- 
kets throw' at us." 

Giles was speaking after the Oct. 
14 release of HMV Media Group's 
first figures as a stand-alone compa- 
ny. The HMV Group — previously 
part of the EMI Group and, earlier, 
(Continued on page 87} 



Under the pact, Universal will pro- 
vide marketing, promotion, and dis- 
tiibution sup|X)rt for the New York- 
based Deston. 

The move fol- 
lows close on the 
heels of Mercury 
Records' pact 
with famed pro- 
ducer/songwriter 
Jim Steinman (see 
story, [Mge 97). 

"Deston is a 
boutique label 
working basically 
from pop music," 
Child tells Bill- 
board. The label's first release, due 
in the first quarter of 1999, will be 
the still-untitled debut album from 
Jason Raize, who is currently play- 
ing the title role in Broadway's "The 
Lion King." Deston also has a devel- 
opment deal with rock band Eve To 
Adam. 

Universal Music Group chairman/ 
(Continued on jKige 97) 




Dee Gees To Sliowcase 
A&MSetlnWal-Marts 



BY LARRY FLICK 

NEW YORK— In an effort to launch 
their live A&M opus, "One Night 
Only." with a bang in the U.S., the 
Bee (Jees will simulcast their Nov. 28 
concert in South Africa to 2,000 Wal- 
Mart stores across the country. 

Besides showcasing the Nov 3 U.S. 
album release, the show marks the 
latest installment in Wal-Mart's bud- 
ding in-store concert series. Previ- 
ously, the retail chain has featured 
performances by Hanson, Trisha 
Yearwood, Reba McEntire, and 
Brooks & Dunn. 

"We see it as a unique method of 
entertaining and serving our cus- 
tomers," says Rick Mangrum, music 
buyer for the Bentonville, Ark.-based 
Wal-Mart "It fits the criterion for 
product that we believe our cus- 
tomers will support" 

The concert will also be syndicat- 
ed to radio for live broadcast. A car- 
rier will be confirmed by the end of 
October 

This show is the latest in a year- 
long series of events designed to 
affirm the venerable trio's continued 
creative and commercial vitality, 
despite their relatively low profile at 
radio in recent years. 

"The industry relies on radio and 
MTV to find their audience. Howev- 
er, when you have a band like the 
Bee Gees, who have a brand name 
and an undeniable effect on their 
audience, there's no reason why you 
can't have .success simply because 
radio's not there," says Allen Kovac, 
CEO/chairman of the Left Bank 
Organization, which manages the 
act. "You have to find other ways of 
reaching the audience." 

To that end, the Bee Gees have 
spent much of the last six months on 
a sold-out .stadium tour — a trek trig- 
gered by a Nov. 14, 1997, concert that 
was planned as a "one night only" 
event at the MOM Grand in Las 
Vegas. The show w as taped for a two- 
hour pay-per-view presentation Dec. 
31, 1997. It was later edited to 90 



minutes for an airing last Fleb. 14 on 
HBO. Viewer response to the show 
sparked the idea for a world tour dur- 
ing which the act would do only one 
show per continent. 

"As a result each show is an inter- 
national event befitting the group's 
history," says Carol Peters, senior VP 
of Left Bank, noting that the set list 
solidly chronicles the Bee CJees' siz- 
able catalog of classics — as well as a 
handful of hits penned for other 
artists, like "Guilty" by Barbra 
Streisand, "Islands In The Stream" 
by Kenny Rogers and Dolly Parton, 
and "Grease" by Frankie Valli. "To 
witness their legacy of music has 
been incredible." 

(Continued on page SH) 

Warner Music 
Group Shnws 
Third-Qtr. Gain 

BY DON JEFFREY 

NEW YORK — Revenue and profit 
for Warner Music Group rose in the 
third fiscal quarter, reversing a 
recent trend of quarterly declines. 

The company attributes the 
increases to higher sales in the 
domestic and international markets, 
led by the soundtrack albums for 
"City Of Angels" on Warner Sun- 
set/Reprise/Warner Bros, and "Dr 
Dolittle" on Blackground/Atlantic. 

For the three months that ended 
Sept. 30, Time Warner Inc. reports 
that mu-sic revenue rose 6.6% to $938 
million from $880 million in the same 
period last year. Operating profit or 
cash fiow — earnings before interest, 
amortization, and taxes — increased 
10% to $99 million from $90 million 
last year (BillboardttiOpfin, Oct 15). 

Warner Music's domestic distrib- 
ution arm, WEA, was the market- 
(Continned on ixtge 88) 
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SFX Hit With Contract Suit 

Rival Says Co. Broke Non-Compete Clause 



This story was prepared by Ray 
WaddeH reporter for AmmeyneM 
Business. 

NASHVILLE— The latest devel- 
opment in the ongoing promoter- 
consolidation saga is a breach-of- 
contract lawsuit from Universal 
Concerts aimed at archrival SFX 
Entertainment (BillboardA(<- 
ktin, Oct 13). 

SFX has spent more than $1 bU- 
lion in the past 18 months buying the 
nation's highest-profile concert pro- 
motion firms and wnues. The rapid 
growth has led to antitrust concerns 
from the U.S. Justice Department 
in the form of an informal inquiry 
CBiUboard, Sept 19). 

Now there's the extensive 
breach-of-contract suit from Uni- 
versal regarding Universal's 
amphitheater partnerships with 
SFX acquisition PACE Concerts. 
The suit was filed Oct. 8 in Los 
Angeles Superior Court 

"We do not consider (the law- 
suit] to be very material to our 
overall business," says SFX CEO 
Mike Ferrel, calling the suit a 
"dispute over contract issues." 

Universal VP Adam Friedman 
declined to comment on the filing. 

Specifically, the Universal suit 



alleges that PACE violated non- 
compete clauses at Atlanta's Lake- 
wood Amphitheatre and Dallas' 
Coca-Cola Starplex Amphitheatre, 
where the pair had partnered 
since 1988. SFX acquired PACE in 
December 1997 for $150 million. 

Uni\"ersal claims it wrote agree- 
ments with PACE whereby the lat- 
ter wouldn't promote any concerts 
at any other facility in the Atlanta 
or Dallas markets unless it offered 
the "partnership" an opportunity 
to participate on an equal basis. 
Also named in the lawsuit are 
PACE executives Brian Becker 
and Allen Becker. 

The lawsuit's focus is on Atlanta. 
SFX's acquisition of PACE and 
Atlanta promoter Concerts South- 
em — which operates Chastain ftrk 
Amphitheater in Atlanta and pro- 
motes at other \"enues — made &ian 
Becker a director at SFX, the suit 
claims. Concert Southern has in the 
past made known plans to construct 
and operate a new amphitheater in 
the ^lanta market first in Alpha- 
retta, Ga., and now in Forsythe 
County north of the city. 

The suit says that the Beckers 
have "placed themselves in an 
irreconcilable conflict ... by simul- 
(Continued on page 88) 



RIAA Files Suit Over MPS Player 




High Culture. At a launch party Oct. 1 , PolyGram Classics & Jazz and Penguin 
Books introduced Penguin Music Classics, a series of classical recordings from 
the Deutsche Grammophon. London, and Philips catalogs teamed with original 
essays by prominent authors inspired by each piece ol music. Ten titles in the 
series were released Sept. 29, with 50 titles planned by late 1999. The launch 
event, at New Yorl^'s Equitable Center Tower Room, was hosted by Mercury 
Records chairman Danny Goldberg and Penguin Group chairman Michael Lyn- 
ton and included readings by featured authors Douglas Adams and Ethan 
Canin. Members of the New York Chamber Symphony were on hand to play 
from Bach's Brandenburg Concertos. Shown at the party, from left, are Gold- 
berg, Canin, Lynton, playwright Wendy Wasserstein, and Adams. 



BY DOUG REECE 

LOS ANGELES— Even with con- 
gressional passage of the long-await- 
ed Digital Millennium Copyright 
Act, which paves the way for U.S. 
passage of the Internet-era WIPO 
treaties (see story, page 3), it is evi- 
dent that there still are significant 
is.sues to be addressed before the mu- 
sic industry feels comfortable mov- 
ing its business into the online world. 

Chief among those at the moment 
is the proper role and regulation of the 
MP3 file format a controversial tech- 
nology used to digitally transmit both 
legal and illegal — or unlicensed — 
music files (Billboard, Sept 19). 

In what is destined to become a 
landmark case defining some of the 
guidelines of the digital era, the Re- 
cording Industry Assn. of America 
(RIAA) has filed in U.S. District 
Court for the Central District of Cal- 
ifornia for preliminary and perma- 
nent ii^junctions against San Jose, 
Calif.-based Diamond Multimedia 
(BillboardAiOeftn, Oct 12). At the 
center of the debate is Diamond's 
new portable music player, the Rio, 
which plays music in the MP3 format 
(Billboard, Sept 19). 

According to the RIAA, the de- 
vice, which is scheduled to be avail- 
able in electronics stores, including 
Best Buy and Electronics Boutique, 
the first week of November, is in vio- 
lation of the 1992 Audio Home Re- 
cording Act (AHRA). 

The AHRA requires manufactur- 
ers and distributors of digital audio 
recorders — such as MiniDisc and dig- 
ital compact cassette — to pay a 2% 
surcharge on the price of recorders 
with a minimum fee of $1 and a max- 
imum fee of $8 for single recorders 
and $12 for dual recorders. A 3% sur- 
charge is also paid by suppliers of 
blank digital media, under the act 
Proceeds go to labels, artists, song- 
writers, and music publishers. 

While such companies as Saehan 
Information Systems have offered 
similar, though more costly, devices, 
for sale online since the beginning of 
the year, RIAA president/CEO 
Hilary Rosen says the availability 
and $200 price tag of the Rio prompt- 
ed the organization to take action. 

A hearing for a temporary re- 
straining order was slated to be 
heard after press deadline, Oct. 16, 
in Los Angeles. 

During a phone conference held 
Oct 9, Rosen said that the Rio is ille- 
gal under the AHRA because Dia- 
mond is not paying proper royalties 
and the Rio does not incorporate a 



Serial Copyright Management Sys- 
tem in its hardware. 

"Until now, we've been managing 
this problem by working diligently to 
shut down these infringing sites, but 
the development of MPS recording 
devices is going to escalate the num- 
ber of files online and turn those files 
into portable music," said Rosen. 
"Oiu" concern with these devices . . . 
is not the technology, but how it's 
used, and we sincerely doubt there 
would be a market for these MP3 



portable recording devices but for 
the thousands and thousands of ille- 
gal copies of songs on the Internet" 

Moreo«T, RIAA general coureel (itty 
Sherman believes such devices couU lead 
to a digital distributian stillbirth. 

"Artists and record companies will 
be hurt by [such devices as the Rio], 
but what we think will be really dam- 
aged, and perhaps killed, is the na- 
tion's market for a digital distribu- 
tion infrastructure," said Sherman. 

(Continued on page 88) 



Online Label GnndNnlse 
Tn Ouy Twn MPS Firms 



LOS ANGELES— In the midst of 
the controversy surrounding con- 
sumer electronics devices designed 
to play music in the MP3 file format 
(see story, this page), the online 
record company GoodNoise Corp. 
has assembled one of the largest cat- 
alogs of legitimate MP3 songs 
through its acquisition of Nordic 
Entertainment Worldwide. 

In a separate deal, the company 
has also purchased online retailer 
Creative Fulfillment Inc., which sells 
CDs and home videos, as well as 
downloadable music, through its 
online retail site, Emusic (Bill- 
hoATiBuIletin, Oct. 13). 

According to GoodNoise presi- 
dent/CEO Gene Hoffman, the pur- 
chase of Napa Valley-based Nordic 
and Santa Monica-based Creative 
Fulfillment for an estimated cash- 
and-stock value of $6 million each 
will help the company reach its goal 
of posting 15,000 MRJ songs for sale 
online by the end of the year. 

Sources say GoodNoise attempted 
to purchase another MPS music hub, 
MP3.com, at the beginning of the 
year for $10 million but was rebuffed 
by the company's owners. 

Nordic's catalog includes more 
than 6,000 songs from such artists as 
Jimi Hendrix, Ray Charles, Chuck 
Berry, and Billie Holiday. 

"Nordic had done a very good job 
of going out and licensing a lot of 
interesting catalog, but what they 
haven't done is effectively market 
and promote that catalog," says Hoff- 
man. "That's one thing we're good at 
The synergy lies in bringing togeth- 
er that catalog and our licensing 
strategy to give customers the 
largest selection possible." 



Though Hoffman says Nordic will 
generate $1 million in sales and 
advertising this year, GoodNoise fig- 
ures it can tap into an even wider 
audience by approaching fan sites 
and instituting affiliate programs 
that share portions of referral sales 
with site operators. 

Meanwhile, all three sites — www. 
goodnoise.eom, www.nordicdms.com, 
and Creatiw Fulfillment's online retafl 
property emusic.com — ^wiD be consol- 
idated under the latter's World Wide 
Wfeb address ower the next few months. 

Emusic had partnered with Nordic 
to maintain various Internet radio 
stations before the companies were 
purchased by GoodNoise. 

Hoffman says Emusic may even- 
tually undergo some changes, which 
could include folding Emusic's video 
and CD sales operations. These 
efforts could be replaced by a part- 
nership with a larger online retail- 
er. 

Former Creative Fulfillment CEO 
Mark Chasan, now an executive VP 
at (jOodNoise, says the company still 
wants to sign and develop arti.sts to 
digital-distribution deals through the 
imprints GoodNoise and Radiant 
Records (Emusic's online label), but 
he says it will focus on working with 
other record companies. 

"Initially, our thrust is to obtain as 
much catalog from labels as possible 
and to do distribution deals with 
artists directly," says Chasan. "As 
the company grows, we intend to 
really start taking on more label 
responsibilities, A&R, and produc- 
tion, then use our infrastructure to 
sell, market distribute, and promote 
our artists and labels." 

DOUG REECE 



EXECUTIVE TURNTABLE 



RECORD LABaS. Atlantic Records in 
New York promotes Andrea Ganis 

to executive VE She was executive 
VP of promotion. 

Michael Kushner is named senior 
VP of business development at Sony 
Wonder/Sony Music Video in New 
York. He was VP of business and 
operations at Craw Records. 

John Voigtmann is named label 
manager at Wicklow Records (for- 
merly known as Unisphere) in New 
York. He was international market- 
ing manager at BMG Classics. 

Erika Spieldoch is promoted to 
director of artist development at 




GANiS KUSHNER 



Mercury Records in New York. She 
was manager of artist development 

TVT Records in New York pro- 
motes Adam Shore to director of 
A&R. He was manager of A&R. 

Robyn Malter is promoted to 




VOIGTMANN SPIEUIOCH 



director of royalty audits at Sony 
Music Entertainment in New York. 
She was associate director of royal- 
ty audits. 

Motown Records in New York 
appoints Ellen Williamg senior 




SHORE MALTER 



director of product management/ 
artist management, Hakim Ab- 
dal-Khallaq senior director of 
product management, and Anne 
Marie Stripling senior director of 
video promotion. They were, 



respectively, an on-air personality/ 
editor at Sony World Wide Net- 
works entertainment news, senior 
director of marketing at Crave 
Records, and founder of Mosaic 
Visual Marketing. 

Valerie Lewis is promoted to 
associate director of publicity, R&B, 
at MCA Records in New York. She 
was manager of publicity. 

RELATED FIELDS. Tim Collins is 

appointed to the Berklec (College of 
Music board of trustees in Boston. 
He remains president of Collins En- 
tertainment Inc. 
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ALBUMS IN STORES 0GT0BER^2QTH' 



Fejturing origiMt music by. 
NEXT. CURTIS CONWSY Chicago Bears) and MICHAEL JACKSON (BalUmore Rnens) 
L&TOCHA SCOTT ma RAYBUCHANAN (Atlanta Falcons) (Mturtng AZ 
EIGHTBSLL : ANDRE RISON K.w5as City Chiefs) 
DESTINY'S CHILD WILLIAM FLOYD (Caixlina Panthm) 
FOXY BROWN ANDRE RISON (Kansas City Chiefs) 
BOYZIIMEN , GARRISON HEARST ,SjfiFranr '.ro<<)trs|fMljrlri<iNAFIS 
QUAD CITY DJs, DARYL GARDENER, DUNSTAN ANDERSON. RAY NEALY. ED PERRY ANTHONY HARRIS (Miami Odphins) 
DJ HURRICANE. KERRY COLLINS DANNY KANELL ^ , . . ..nts) 

SAM SALTER. TAMAR BRAXTON. NICCI GILBERT SCOTT GALBRAITH 

FAITH EVANS JEFF BLAKE uiir.al, Bengals) 
GZA. ROB REPORT ESERA TUAOLO (Atlant.i Falcons) 
XSCAPE, ASHLEY AMBROSE (Cincinnau Bengals), CHUCK SMITH ^tlanU Falcons) 
MICHAEL STRAHAN < New Yort< Giants), and ESERA TUAOLO M .inta Filcons) 
JOHNNY GILL .1 vi COREY HARRIS (BalUmoiv Ravens) 




Also includes the bonus track 

■WE RE ALL IN THIS TOGETHER" THE NFL ANTHEM 

Recorded (0 cetebrjte the 25th Anniversary 
of (he partnership between the t/nited WayefKl the NFL 




Fealiiring original music by; 
BRYAN WHtlt J O ESERA TVAOUl 1 Auanta Falcons) 
RANDY TRAVIS 1 MICHAEL STRAHAN 1 New YorlcGianU) 

STWEWARINER : SCOTT GALBRAnH 
JODEE MESSINA 1 BRAD JOHNSON (Minnesota Vikings) 
MARKWILLS » ■ RICKTUTEN ISl Louis Rams) 
MICHAEL PETERSON HOWARD CROSS (New York GianU) 
KENNYCHESNEY ■ PEYTON MANNING Indianapolis Colts) 
NEAL MCCOY COACH JOE AVEZZANO {Dallas Cowboys) 
MARK NESLER . 1 CHAD CASCADDEN (New York Jets) 
KEVIN SHARP 1I RYAN LEAF (San D.ego Chargers) 



c 



Also irvclud» th« bonus track 

"WE RE ALL IN THIS TOGETHER" - THE NFL Af^HEM M ^ 

Recorded to ctfebrMe the Z5lh Anniversary I 
of the partnership between the United Way and the NFL 



WWW.NfLJ4mS.COm ''t^ 

wwwJtlRXountryxom . . . 



AHo available 'mn NFL Films: 
'NFL Hits Presents: JAMS' MUi 
'NFL Hits Presents: COUNTRY 

on PolyGrjni Home Video. 
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CONGRATULATIONS 

JAY-Z, DAMON, KAREEM AND 
THE ENTIRE STAFF OF RDC-A-FELLA 
VOL. S... HARD KNOCK LIFE 

S WEEKS AT # i 

AND STILL KICKING ASS... 
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POP«ROCK«R 



RAP'DANCE«COUNTRY'LATIN-CLASSICAL«JAZZ«PRO AUDIO 



Capitol's Lennon Box 
Is An Intimate Affair 



BY CHRIS MORRIS 

LOS ANGELES— Describing the 
scope of Capitol Records' "The John 
Lennon Anthology," 
Roj'Lott, Capitol (U.S.) 
president and EMI Re- 
corded Music North 
America deputj' presi- 
dent, sare, "I've called 
it an aural autobiogra- 
phy, and that's really 
what the set is. It's Uke 
a book, and it unfolds 
as if .John is sitting 
down and saying, lei 
'Here's my story' . . . 
You listen to this boxed set, and you 
have the life of John Lennon during 
that decade." 
Due Nov. 3, the "Lennon Antholo- 




gy" is a four-CD, 94-track boxed set 
that takes a deeply intimate look — 
through pre\iously unreleased studio 
outtakes and alter- 
niites, home i-ecordings, 
and live cuts — at the 
ec-Keatle's life and solo 
work, from the making 
of "Plastic Ono Band" 
in 1970 to his death in 
1980 (BlllboardiJM/- 
letin, Sept. 1). On the 
same date, Capitol wiU 
release "Wonsapona- 
time," a 21 -track distil- 
lation of the box. 
The set wus executivie-produced by 
Yoko Ono, Lennon's widow and col- 
laborator, and co-produced by Ono 
fConfhined on pa.Qe 96) 



Solas Hopes To Light Up II.S. 

Shanachie Plots Crossover For Traditional Irish Group 



BY CARRIE BELL 

LOS ANGELES— Solas, which 
means "light" in Gaelic, is an appi-o- 
priate name for a band that is 
brightening the 
genre of Irish 
traditional music 
with youthful 
energy and ex- 
perimentation. 

"There is a lot of Irish music out 
there. What makes Solas stand out 
is its willingness to look to the 
future while standing with a foot in 
the past," .says Randall Grass, GM 
of Shanachie Entertainment, 
which will release the act's third 
album, "The Words That Remain," 
Monday-Tuesday (19-20) world- 
wide. "It is also unique that they 



arose out of [New York], not the 
Isles. . .This album could help 
them become known as a great 
musical group who happen.s to 




focus on Irish traditionals." 

In order to achieve the goal. Solas 
has packed "Words" with a few sur- 
prises, like guest appearances by 
B61a Fleck and Iris DeMent. 
There's also a cover of Woody 



Guthrie's "Pleasures Of Plenty." 
The production reins were turned 
over to hand member Seamus Egan, 
who iilso plays flute, biuyo, whLstles, 
mandolin, guitar, 
bodhran, and 
percussion on 
the album. 

"I've produced 
other people's 
\»'ork, but it was much more con- 
suming to produce a Solas album," 
says Egan, who has also recorded 
as a .solo artist for Shanachie for 12 
years (see discography, page 86). 
"There is a more i)ersonal stake in 
it, as well as the fact that we still try 
to make everything a very democ- 
ratic group effort." 

(Cofitiitlted on ywgp 86) 



faithfttll Scores With 'Sins,' MtialDSJi 



BY PAUL VERNA 

NF;W YORK — For once in her life, 
time Is on Marianne FaithfuU's side. 

With one record that took 12 
years to make and another that 
spans the past 20 years of her 
career, the British icon is enjoying 
a resurgence among her rock fans 
and newfound success in the classi- 
cal masie realm. 

The renewed interest in Faithfull 
stems from the near-simultaneous 
releases of her RCA Victor record- 
ing of Kurt Weill and Bertolt 
Brecht's 1933 song cycle "The 
Seven Deadly Sins," which she 
taped live last yeai' with the Vienna 
Radio Symphony Orchestra under 
the baton of Dennis Russell Davies, 
and a two-CD anthology of her 
Island Records years, .starting with 



her 1979 "comeback" album "Bro- 
ken English" and culminating with 
her 1994 collaboration with Angelo 
Badalamenti, 'A Secret Life." 

r. .^_5^^_ The retro- 
"iflp^^l spective — titled 
■ ^ "A Perfect 

Stranger: The 
Island Antholo- 
gy" — also con- 
tains thi-ee previ- 
ously unrelea.sed 
FAITHFULL tracks: "Conver- 
sations On A 
BarstooL" which was written for her 
by U2 singer Bono and previously 
recorded by Annie Ross on the 
"Short Cuts" soundtrack: "A Waste 
Of Time," which Faithfull wTote with 
StevB Winwood; and a heartfelt ren- 
dition of John Lennon's "Lsolation." 




Island plans to relea.se "A Perfect 
Stj-anger" Oct 27 in North America, 
Europe, and m^jor markets in the 
Far East and South America, ac- 
cording to Island senior VP Matt 
Stringer (Some markets will release 
the album a week later, he notes.) 

Meanwhile, "The Seven Deadly 
Sins" has become something of a 
crossover phenomenon for Faith- 
full. It hit No. 3 on the classical 
chart in the U.K. and has been per- 
ceived as a critical success — in con- 
trast to her 199() RCA Victor 
recording of Weill/Brecht music. 
"20th Century Blues." which was 
less favorably reviewed. 

Released in September in 
Europe, "The Seven Deadly Sins" 
also was issued in the U.S. on Sept. 

(Contiu ued on patje Sft} 



Plump's Massengill Alters 
Folk Style On 'IWIIIght' Set 



BY JIM BESSMAN 

NEW YORK — Acclaimed contempo- 
rary folk singer/songwriter David 
Mas.sengill takes a sHghtly different 
approach on his recently released 
Plump Records 
album, "Tw ilight 
The Taj Mahal." 
The new set 
eschews the kind 
of "big songs" he's 
best known for — 
like "On The Road 
To Fairfax Coun- massengill 
ty," the romance 

tale of a woman and an outlaw that 
appeared on his 1992 debut album, 
"Coming Up For Air," and was cov- 
ered by the Roches and Joan Baez — 
in favor of a lighter production touch. 



"This one doesn't have the big songs 
from my first record, but it brings a 
gothic, magic realism to the folk 
proces.s," sa.vs Massengill, a dulcimer 
player w ho also recorded the album 
"The Return" for 
Plump in 199.') and 
has been a main- 
stay of the Green- 
wich Village folk 
scene since leaving 
his Bristol, Tenn., 
hometown for New 
York in the late 
'70s. 

"The production is lighter, empha- 
sizing the vocals and lyrics — with 
only a couple instruments added," 
continues Massengill, who singles out 
(Continnt'il on ixtf/e li) 
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Arista's Going For Tlie 'Uitimate' 

Successful Series' Latest Are 'Dance Party 1999,' Xmas Set 



BY LARRY FUCK 

NEW YORK— With the Nov. 24 
release of "Ultimate Dance Party 
1999" and "Ultimate Christmas," 
Arista Records continues to broaden 
the scope of the hugely successful 
compilation series that helped 
spearhead the ongoing "mega-hits," 
multi-act album craze. 

With a timely track-listing that 
includes beat-sawy remixes of .such 
recent pop hits as "Everybody 
(Baek.itreet's Back)" by Backstreet 
Boys, Monica's "The First Night," 
and "Cruel Summer" by Ace Of 
Ba.se. "Ultimate Dance Party 1999" 
follows 1998 and 1997 editions that 
respectiwly sold 1.5 million and 2.3 
million copies, according to Sound- 
Sean. 

Meanwhile, the 17-cut "Ultimate 
Christmas" combines classics like 
Bing Cro.sby's "White Christmas" 
and "Blue Christmas" by Ehis Pres- 
ley with contemporary recordings 
like "Song For A Winter's Night" by 
Sarah McLachlan and "Winter Won- 
derland" by Aretha Franklin. 

These projects are likely to be 
greeted with a warm welcome from 
retailers. "They both sound like win- 




nei-s," .sa.vs Eric Kiel, head buver for 
Compact Disc World, a nine-store 
chain in South Plainfield. N..J. 
"We've always done extremely well 
with 'Ulti- 
mate'albums. 
They're put 
together far 
better than 
most compi- 
I a t i 0 n s . 
They're also 
excellent 
gift-giving 
items because they're generally 
filled with hits." 

And therein lies the allure of 
Arista's "Ultimate" series. They 
combine a healthy do,se of in-housc 
material with licensed tracks from 
outside sources. 

"It can be a sizable financial 
inTO.stment, but the results are the 
difference between a good and a 
great package," says Steve Bartels, 
.senior VP of special markets at the 
lai;)el and executive producer of the 
series. "We're fortunate to haw had 
so many dance/mainstream hit 
records to feature, yet it is .still es- 
sential to round out the package 



Island's Singh Expands Electrnnica 
Borders On Genre-Blending 'B.K.' 




BY CHARLES R. BOULEY II 

LOS AXGELES— Talvin Singh 
has done the unthinkable. On his 
new Island opus "O.K.," he's cre- 
ated a widely varied, largely 
instrumental collection of mater- 
ial that defies genre classifica- 
tion. 

Because many of the 11 tracks 
on the album, due Nov. 27, have 
strong bass- 
lines — and 
given Singh's 
history with the 
A.sian club un- 
derground — it 
would be easy to 
link it w'ith the 
e 1 e c t r 0 n i c a 
SINGH dance move- 

ment. However, 
the second the music begins to suit 
such categorization, Singh detours 
down a different, completely unex- 
pected path. 

"He has an obvious fan base, 
and his music has a life in the 
world of clubs, but he's really a 
composer," says Davitt Sigerson, 
chairman of Island Records. "He 
has a commitment to the club 
world, but he also has commit- 
ments to other musical worlds. 
There are things that are essen- 
tially classical music on this 
album." 

A musical explorer who grew up 
in both India and London, Singh 
definitely inflects the best of Indi- 
an and Asian culture into many of 
the cuts. But this is not world 



mu.sic; it's universal music. 

"Some people say I use tradi- 
tional Indian instruments and 
Western technology, but I don't 
see it as Western technology," 
Singh says. "In India we didn't 
invent, but we discovered a fasci- 
nating thing called the zero. If we 
didn't have zeros, there wouldn't 
be computers. The zero is nothing, 
and in India everything is nothing 
and nothing is everything — that's 
where the zero came from, w-hich 
brought us the computer. Tech- 
nology is very powerful and very 
universal. People tend to see it as 
a Western development, but it's a 
global one." 

Regardless of technology's ori- 
gins, Singh has become a master 
of it. He's built a solid fan base 
through a string of adventurous 
indie European releases, several 
of which w'ere exposed in the 
States two years ago on the 
revered "Asian Underground" 
compilation on Quango/Island. As 
a result of the attention generated 
by that album, he's begun to build 
a solid remixing sideline — start- 
ing with a 20-minute interpreta- 
tion of "Nothing Really Matters" 
from pop diva Madonna's "Ray Of 
Light" album. 

Such a side project may ulti- 
mately serve the marketing of 
"O.K." well. While it may seem 
that electronica and world music 
had to become more commercial 
in order for an artist like Singh to 
(Contitnied on paQe 16) 



with outside repertoire." 

The "Ultimate" series was born in 
1997, when BarteLs and A&R direc- 
tor Hosh Gureli .set out to showcase 
Arista's then-current club hits. Two 
million-plus albums later, the label 
decided to cxjwnd to cover the hip- 
hop, new wave, and country genres. 
According to SoundScan, sales for 
each set have l>een healthy, ranging 
from 100,000 to 1 .."i million. 

"They've done what everyone's 
trying and failing miserably at," 
says Jamie Benson, manager of 
(Continued on ixipe Hi) 




Anders Rising. Jazz/pop ingenue Gabriela Anders, right, is all smiles after a 
Los Angeles showcase in support of her Warner Bros, debut. ""Wanting." pro- 
duced by George Duke, Paul Brown, and Alain Mallet. The set's highlights 
include a sultry reading of ""The Girl From Ipanema" and the AC radio-friendty 
ballad "Forever."" which features duet vocals by labelmate Eric Benet. Anders is 
making a series of promotional appearances around the U.S. Pictured with the 
singer is Warner Bros, promotion executive Debra Pelton. 



Lilith Success Spawns IWo All-Male Tours; 
Radio Should Be Missing Jim Lauderdale 



It was BOL'ND TO happen: A seemingly throw- 
away comment has led to the inevitable — a scaled- 
down, male version of Lilith Fair Frasier Fair kicked 
off Oct. 13 in San Diego and features event creator 
Steve Pollz. John Doc, ex-Toad The Wet Sprocket's 
Glen Phillips, and Pete Drogc. 

"I was hanging out with Rufus Wainwright — we 
were both opening for Lisa Loeb — and I said, 'I'm 
going to do this all-male tour,' " recalls Poltz, "and 
Rufus said, "Like a Frasier Fair!' The tour was my 
idea, but the name came from Rufus." 

For those who have yet to make the connection, the 
name is a tip of the hat to Frasier 
Crane, the insufferable yet lov- 
able psychiatrist played by 
Kelsey Grammer on NBC's 
"Frasier" The show" is a spinoff of 
"Cheers," on which Crane was 
married to a fellow therapist 
named Lilith. 

"We don't know" if we're going 
to have a laminate. Instead, we 
think we're going to put bottles of 
Viagra on a string and hang them 
around everyone's necks," jokes Poltz's manager, 
Robert Duffey. 

The 27-date theater tour, booked by the Creative 
Artists Agency, is the first of what Poltz plans to turn 
into a biannual outing. The tour isn't limited to solo 
artists — or even males, for that matter "I'd like to 
see guys from groups come out and play solo," says 
Poltz. "My goal is to make this gi-ow. I'm even going 
to talk to female artists with male names, like Rick- 
ie Lee Jones or Stevie Nicks." 

While there is no shortage of male singer/song- 
writers, Poltz is the first to point out that mo.st of 
them can't get arrested at radio these days. "It .seems 
like no solo male singer/songwriters have broken out 
big recently, but tons of female arti,sts have," says the 
Mercury recording artist. "So they've opened the door 
for us in some way. It's hard for some of the males to 
fill some of these venues on our ow'n. By banding 
together, it seemed ea.sier" 

To cut cost*, the artists are sharing a van and crew, 
and, Poltz sa.vs, may oven take advantage of jxjople's 
floors along the way. 

If the tour takes off. Poltz hopes that people like Willie 
Nelson or Iggy Pop would consider signing on. But 
potential participants should be aware of Poltz's deepest 
wish for the tour "I'd lo\^ to end each .show with all of 
us in drag, holding hands, singing 'We Are The World.' 
I hawn't told any of the [current lineup] this yet, but I 
have a lot of hours to .spend with all of them in a van." 

Ideas come in PAIRS: There's another solo male 
singer/.songwriter tour coinciding with the Frasier 




by Melinda Newtnan 



lest. The Tellin' Stories outing, which also kicked off 
Oct. 13, features a revoKing Uneup of Graham Park- 
er, Radney Foster, Jeff Black, Tom Kreund, and 
Doug Hammond. The 14-date club tour is being 
sponsored by the Coalition of Independent Music 
Stores, an alliance of 65 indie outlets. 

Speaking of talented singer/songwnters, we 
ran into Jim Lauderdale at Dixie Chicks' sold-out 
show- at the Ro.xy in L.A. Lauderdale, who's writing 
songs for the follow-up to his HN.^ album "Whispers," 
is like many of the aforementioned acts: one of those 
tremendously talented artists 
who .straddles the line between 
country and pop and, unfortu- 
nately, all too often falls thnmgh 
radio's cracks. Although he gets 
buckets of country airplay as a 
songwriter — he penned George 
Strait's ciuTent single "We Real- 
ly Shouldn't Be Doing This" and 
George Jones/Patty Loveless' 
CM A Award-winning duet "You 
Don't Seem To Miss Me" — his 
own performances get virtually no airplay in that 
genrx?. 

Don't look for Lauderdale on either of the te.stos- 
terone fests this fall, because he's s'ery happily pulling 
double duty opening for Lucinda Williams and per- 
forming with her band on her current tour 

Why STOP NOW: While we're busy questioning 
radio playlists. we'd also like to know why certain art- 
ists w-ho still have great pipes no longer get main- 
stream play. On Oct. 11, we attended the fourth annu- 
al International Achievement in Arts Awards. (Don't 
worry if you've never heard of it. Neither had Will 
Smith, and he was one of the honoreesl) In addition to 
performances by Whitney Houston and Mariah 
Carey (an honoree), there were appearances by 
Phoebe Snow, Michael McDonald, Steve Winwood 
(another honoree), Carole King, and Melissa Man- 
chester that brought down the house. While some 
other performers definitely sounded past their prime, 
the latter five sounded better than ever It seems a 
shame that the.se acts, many of whom still have m^or- 
label deals, don't get any consideration at radio any- 
more — especially at the AC format, w^hose female-dri- 
ven demo would no doubt appreciate hearing some 
familiar names. 

For THasE still trying to figure it OUT: 

I have moved to Billboard's West Coast office and can 
now be reached at 323-.'>2i)-2287. My address is Bill- 
board, .W.K Wilshire Blvd., Los Angeles, CaUf. 90036. 
My E-mail remains mnewmanCf' billboard.com. 
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PLUMP'S DAVID MASSENGILL ALTERS FOLK STYLE ON TWILIGHT' SET 

(Continued from poQe U) 



"The Whittlin' Boy/' a tribute to the 
American Indian who built his dul- 
cimer, as one of the key cuts on 
"Twilight The Tdj Mahal" in terms 
of personal significance. Another, he 
says, is the title track, which com- 
memorates his first meeting with his 
wife and companion of over 20 years. 

"There's a certain Paul Simon- 
esque quahty in [Massengill's] qui- 
eter songs," says Dan Levins, huy^v 
at the Tower Records store in 
Yonkers, N.Y. "The.\' haw an imaginfi 



and use of metaphors that is very 
rare among today's folk artists." 

John Piatt, dewlopment and mar- 
keting director at triple-A station 
WFUV Neu^ York and a longtime fan, 
cites Massengill's "literary sense" in 
singing his praises. Piatt feels that the 
new album displays the Wamer-Chap- 
pell Music^AGF Masic Ltd/David Mas- 
sengill Music ( ASCAP) writer's proven 
storjljelling gifts as shown in songs like 
''Fairfax County" and the new album's 
"SiwTa Blanca Massacre." Massengili 



UNITED STATES BANKRUPTCY COURT 
SOUTHERN DtSTRtCT OF NEW YORK 



ALLIANCE EKTERTANMENT CORR. 



TO: 



C»w Ho. 07844673 0RU 
(Joln«yAdn*iMw«4 
(EahMA) 

MOnCEOFHEABINQOMDttCLOaUHESTATEMEWT 

ALL HOLDERS OF CUUMS AOAMST AND MTERESTS IN CONCORD RECORDS, INC., ONE OF 
THE ABOVE-CARnONEO DEBTORS AND OraiORa m POSSESSION: 

PLEASE TAKE NOTICE thai on 3«ptamb«r 25, 199S. Concoid Rscords. Inc. pConcotd'). one of m« abova- 
captioned deMon and dsbtora in po«a«ask)n fiM th» "Plan cH RworganuDon*, dat«) 3«pt«mt>w 25, 1996 (Ow 
'Plan'), and ir>« raiatvd ditdovurv ttatsmvrn, dtl*d S«p(emb«r 25. 1 9M, and axWts thereto (the 'Ditdoaure 
Statoment*^, p^nuant to section 1 12S oftheBankn^jIcy Code, 

PLEASE TAKE FURTHER HOnCE mat: 

A. A having fths'HMnr>g'^ Mil b« haM batore tlw HononUa Burton R UltantL Ur^ 

m tha Urttad Statas Bwkr^Mcy Court. Ataxandar Hanoiton Unttad 8tit«a Custom Houae, Ona Bowling Qraan, Now 
>brV. Ybrit 1 0004-1 406 ri Fhxm 623. on ^tovarnbar < 1 998 art 1 0:00 &rTi. or aa KO^ 
be heard, to conaKlar tha antry o( on ordar. amortg othar tf*)ga: 

(a) ArxSng that the information contairwd In tha DiaclDaura Stalamant la 'adaquala nformiUon* aa auch taim 
la dafinad in aactlon 11 25 of tha BanknfXcy Coda; 

(b) approving the Diacloeun StalsmenI; 

(c) ■jlhortzlngCorioord.pumjanttoaac«on1t25{b)afthaBenkAVtcyCode,tDfrari^^ 

StMamant, the Plan and retated documanta to al known hotdan ol clalma a^alnat and mtamstt In Concord 

and Id aolcit acc«(*anc«9 of ttw Plan fnxn the holdere of claims against Concord which en being impaired 

wnl are not deemed to have re^ad the Plan: 
(4 aetatiiahing which daseaa under the Plan are inipaired pursuant to aaction 1 1 24 erf tfia Banknjptcy Coda 

and WW b* antnMd to vol* on the Plan; 
M •wept 10 the extent othenMie ordered by tha Court. eatabliaNng a data and other dwctnns tor servtce 

and r«tum of compMed tjelbts and reconttmilng the appointment ot ttw tMlloting agent raaponaibia for 

tailing the vole: 

(t) aatabislwtg a procedin tor providing notice of the hearing to be achadutad to corwdar canflrmalkin ol 
tha Plan; 

<g} achaduhng a hearing to conaidarconftrmatlon of tha Plan; 

(h} lbing«dateartdapacifylngtheproc«chnbyw/hichobtec»one,lt«fv,tDooirilrnMl^ 
fled with the Court 

A tbclr^ a record d«e tor datarrrwilng the tormerholdarv of tha 1 1 1/4H Senior 8uboidina«adNotaadua20U 
ofAAancaEntartainmeri Corp.. of which.CorKord W8aaguar«nlor{the*3enM>rSuboi4n«tadNotaa').for 
purpoaee of providing noUce of auch former hoMera' deemed refection of tha Plan; 

0 Ibting a record date for datarrnkWig tha identity o<tt>ePr«patllkyi Lander* for purpcMee of voti^ 
orraiactttMPIan; 

(k) ooMbHahlng a data and time at which the transfer ledgere lor tt>a landen uiKler lha prepatltion aacmd 
Nnancing facUty (ttta 'Prapa Wi on LarxSara") shall be cloaed for purp o aea of maMng dlatributlona under the 
Plan, artd after wttieh ttwre shaN be no turttwr chartgaa in ttw Prepebtkm Landers; 

(I) eatabHahlng auch other daedhnea arxi pn^cedtro as may ba appropnale antforare cortemplated by the 
Plan; and 

(m) grwiimg aucn 0&m v*i funrw relM aa the Court may daam juM and proper. 

B. Tha DMcloeur* Staternem artd Plan ars on IHe wrth ttw Ctarit of the Bank^^>tcy Court (the *Cle^ 

be exominBd by intereatad parties at (i) tt>a office of ttM Clar1( al the United States Banlvuptcy Cowl. Atexar>der 

KanMon UMd Stalea Cuatom Hoiae. Orw Bowing OiMn. New >t)r< 

houra. or 00 www.rtysbLuaco(ffta.9ov., or oopla* may be obtalrtad tfxin lequeot 

the DladaeusStalsnianl and Ptan pits postage and hanrOng, to Dorinnecano&Connpeny. Inc.. 41 9 Parte Avenue 
Soutn New 'Ark, New M)rk 10016. Atta: Carala Donlin, Telephone (212)481-141 1. 

C. Raaponaaa and objections, N any. to the approval ot tha Diadoauiv Slatemant or any of ttv olhsr ralisf sought 
by the DeWors in connecDon with approval of the Dndosurs Statement, must (1 } ba in writing ar>d state with 
partkMdarlty the grounds Iharofor, (2) Inckxtaauggsatad language to arnand the [>BcloeureStalern in a mann«' that 
wnifl ia an hf altia rtyrHm. mrtfTthoHarl <»th thanartmiHrii nniri fnrtth arnrr/ tn r h a nt ia n )anr1 aarnilnamannw 
so aa to ba iicil!nd.by: M oounMl to Concoid, WNMa Fan' & Qalaghet; 7S7 Seventh Av^^ 

1 001 9, Attenltoa- MatOtm A. FsUrnan. Esq., (t4 «Mraal to the Official CorrwrilM 
caaao, Sctulla. Rciti & ZabaL 90) Thrd /Wanua. New MxK New >M 1 0022. ASe^^ 

to Concortf^ pfspatKion aecind bw* lenders. Cadwalader. WIckenham & Toft. 100 Maiden Lane. New YoiK New 
rofk 10038. AHMiOon; David C.L Frotinwi, Esa. and (c4 tha Office of the Urvted States Tmstee. 60 Qroati Street. Thrd 
FkMr, New ItirK New tbrtt 10004. Attn: Brian Maaimoto, Esq : on or before 5:00 p.m. (New Yorlt, New York Ime) on 
October 28. 1998. 

D. IF ANY OBJECTION TO THE DISCLOSURE STATEMENT 13 NOT FILED AND SERVED STRICTLY AS 
PRESCRIBED HEREIN. THE OBJECTIHC PARTY MAY BE BARRED FROM OBJECTINQ TO THE ADEQUACY 
OF T>IE DISCLOSURE STATEMENT AND MAY NOT BE HEARD AT THE HEARING. 

E Upon approval of the Oodoeura Statement by the Barluuptcy Court holdars of claima againat and intareats 
in Concord will rscerve a copy of the Dtsdoeurs Statsment. trie Plan, and vonous document! rvlatad therslo. 

F Tha Hearing may ba adKxriad by CoTKxnl frrxn time to tme without llxthar ncrt^ 
other than by an anrioinwner* in tha BankrifMcy Court ol sich ad|ourTner4 0^ 

Dated: New Yorit, New Yiarli 
Octobers. 1986 

BY ORDER OF THE BANKRUPTCY COURT 

THE HONORABLE BURTON R. UPLAND 

UnitBd Statse Bankruptcy Judge 

United States Bankruptcy Court 

Orw Bowling Green 

New York. New York 10004-1406 



WILLKIE FARR & QALLAQHK 
Counsel tor CorKord Recordoi Inc. 
787 Seventh Avenue 
NewYorKNewYortt 10019 



wTote the latter in the same meter as 
Woody Guthrie's "1913 Massacre," and 
it is about the death of Emigres crossing 
the IVfexiom border. 

But the new disc also shows Mas- 
sengill's facility for 'timeless-sound- 
ing songs that draw on traditional 
folk music but are anything but tra- 
ditional in structure and Ijiics," Piatt 
sail's, pointing to the new album track 
"E\-anf^eline," "which sounds like it's 
been around a zillion years." 

Massengili feels that the track is 



one of the album's "sleeper type" 
songs that have the most commercial 
potential. Plump Records GM Tom 
Bailey, meanwhile, is seeing sales 
activity due to radio airplay of the 
album, as evidenced by Plump's 
World Wide Web site hits and ensu- 
ing calls, orders, and queries. 

"We have Michelle Clark Promo- 
tions working the album to 130 non- 
commercial triple-A stations and 
have 65 on it so far," says Bailey. 
"We've also serviced 50 folk-related 



publications — including the dulcimer 
player's newsletter — and we're run- 
ning ads in acoustic and folk music 
magazines and Web sites." 

The RED-distributed Plump, run 
by AGF Entertainment — ^which also 
manages Massengili — also looks to 
heavily publicize appearances by the 
artist, who is booked by Tim Drake. 

"We're saturating local papers 
with features and reviews in build- 
ing David's audience one fan at a 
time," saj'B Bailey. 



COMING SOON: A NEW HOT 100 

(Continued from ;>flgc -i) 

and hip-hop. Consequently, the new 
Hot 100 will include songs that have 
not been made available at retail. 

"It Hill be difficult, but not impos- 
sible, for a radio-only single to reach 
No. 1," says Mayfield. "It appears 
that the only 1998 song that could 
have reached the top without sales 
would have been Celine Dion's 'Ti- 
tanic' theme, 'My Heart Will Go On,' 
which, with a 20%-sales chart, wxpuld 
have hit No. 1 ewn before its release 
at retail. That very well might mean 
that some big songs that now bypass 
stores would be released at retail, 
even if only in limited runs. Howerer, 
the new formula still allows widely 
played radio-only singles to reach the 
txjp 10 and even the top five." 

Even with the adjustment, there 
will still be at least a dozen titles each 
week, including some in the top 10, 
that are more driven by sales points 
than radio airplay. This means that 
large-selling titles that don't receiw 
a lot of radio .support will remain con- 
.spicuous on the Hot 100. 

Also prime in the new chart's mix 
is a va.stly expanded radio panel, with 
mainstream R&B, adult R&B, main- 
.stream rock, triple-A rock, and coun- 
try stations joining the current Hot 
100 pool, which includes mainstream 
top 40, rhj^hmic top 40, adult top 40. 
adult contemporary, and modern 
rock .stations. 

"Kxpanding the radio panel to all 
formats will ensure that the new Hot 
100 will accurately reflect the direr- 
sity of national music tastes," says 
Hot 100 chart manager Theda San- 
diford-VValler. "In the 40 years since 
the Hot 100 bowed, radio formats 
have splintered into many niche for- 
mats. Even now, with the main- 
stream top 40 format enjojing 
unparalleled ratings success — in 
part because of the product flow 
from a variety of genres — there is a 
great need to demon.strate audience 
reach of all music regardless of 
genre." 

The tracking periixis for the test 
Hot 100 charts will be ba.sed on the 
sales and airplay that occurred dur- 
ing the same tracking period in 
which that week's Hot 100 was com- 
piled. For example, the test chart 
released Friday (23) will correspond 
with the Hot 100 that was released 
Wednesday (21). The sales tracking 
for that period extends from Oct. 12- 
18, while the radio data for that par- 
ticular chart week runs from Oct 14- 
20. 



The inclusion of radio-only track-s 
on the Hot 100 will necessitate at 
least some concurrent modification 
of the Hot R&B Singles chart May- 
field and R&B charts manager Datu 
Paison are polling R&B divisions to 
determine the most appropriate 



means to accomplish that revision. 

A detailed article explaining the 
fine points of the new Hot 100 and 
the ways it will contrast the patterns 
and content of the current chart will 
accompany the new methodology's 
debut in the Dec. 5 issue. 
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ARISTA'S GOING FOR THE ULTIMATE' 

(Continued fmni ixige U) 



Disc-O-Mat, an indie retail outlet in 
Fort Worth, Texas. "They'\<e created 
an identifiable compilation imprint. 
People actually come in and ask for 
the next 'Ultimate Dance' or 'Ulti- 
mate Hip-Hop' albums, which is 
incredible, gi\en the dozens of com- 
pilations in the market." 

Perhaps the most ambitious 
installment in the series has been 
"Ultimate Broadway," a 40-song, 
two-CD collection that was releaiied 
June 30. Masterminded by Arista 
president Clive Davis, the album 
includes original stage recordings 
from shows like "Ev ita," "Okla- 
homa!," "South Pacific," "Dream- 
girls," and "Kent." 

"We get more requests for a part 
two on that one than any other 
album of its kind," sa.vs Cathy Melt- 
ca, manager of Music Stop, an indie 
outlet in New York. "It's truly the 
best Broadway compilation I've e\=er 
heard." 

Although a sequel to "Ultimate 
Broadway" Is on the drawing board, 
nothing has been confirmed. 

"We carefully evaluate each 
genre, based on the success of the 
previous package, availability of key 
material, and future consumer 
demand," explains Bartels. "We are 
currently in the proce.^is of evaluat- 
ing if we will be exploring different 



genres of 'Ultimate' pos.sibilities or 
sequels." 

Among the other areas of devel- 
opment for this series is launching a 
singles-driven new act through a 
compilation. "It's always a possibili- 
ty," Bartels says. 

In the meantime, the label is 
focusing on the most effective 
method of marketing "Ultimate 
Dance Party 1999" and "Ultimate 
Christmas." Floor mats, an inno\"a- 
tive alternative to traditional retail 
wall space instituted during "Ulti- 



mate Dance 1997," will continue to 
be utilized — as will direct-response 
TV advertising. 

"These albums may look easy, but 
putting out a timely package of hits 
is a daunting task," Bartels says. 
"Fortunately, the 'Ultimate' albums 
have truly been a team effort here. 
With each department's contribu- 
tions, these albums receive the same 
care and attention as our front-line 
single-arti.st albums, enabling us to 
consistently present the best hit- 
driven product." 



SINGH 

(Covtimied frnm page 12) 

be signed and promoted, Sigerson 
sees it differentl.y. 

"He's an artist at the core of 
what we do (at Island)," says 
Sigerson. "Anyone can put great 
records out, but the real chal- 
lenge for us is to identify artists 
like Talvin Singh who may not be 
immediately immensely commer- 
cial — but can be significant in 
their sales if the right kind of 
nurturing and focus is given to 
them." 

Part of that focus will include 
an extensive promotional tour of 
the U.S. that will begin with a 
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New York showcase Oct. 25 and 
will include a performance at an 
Asian-themed Halloween soiree 
Oct. 31 in Los Angeles. Singh's 
visibility will be a kev factor in 
selling "O.K." 

"There's no doubt that he's a 
unique artist," says Marlon Cre- 
ation, manager of Record Kitchen, 
an indie retail outlet in San Fran- 
cisco. "But kids wlio are looking 
for something different could 
gravitate his way. The fact that 
he's meeting them on their turf 
and will be hitting so many spots 
should carry him far." 

Singh's booking is being han- 
dled by ICM's Sam Kirby for the 
U.S. and Peter Elliot at Primary 
Talent for the U.K. and Asia. 
Singh is managed by George Ghiz 
in Los Angeles, and he is pub- 
lished worldwide by Chrysalis 
Music. 

Upon completion of the promo- 
tional tour, he'll take a 48-hour 
train ride through India with a 
MiniDisc recorder to capture 
sounds for future compositions. 
He's already working on new 
tracks. 

"Buddhists have a philosophy 
about letting all things be written 
in water, so once you've put it out 
there, it flows, it goes away, you 
move on," he says. "If you capture 
the moment, that's fine. When you 
make music or make an album, it 
should be really fast. I would like 
to make my albums in a day or 
two — spontaneously capture the 
moment." 

He adds, "It's important to not 
repeat yourself. I've already 
moved on in my music from where 
I was on this album." 

That desire for constant change 
should keep his unique instru- 
mental creations fresh and innov- 
ative. But does it make sense for 
a major label to sign an artist who 
may never lock into a specific 
identifiable sound? Sigerson 
thinks so. 

"If one is prudent, it's actually 
not that hard to make money with 
an artist like Talvin Singh," he 
says. "If my plans for Talvin are 
sensible enough, there's no reason 
that I can't be in the Talvin Singh 
business indefinitely. He helps to 
define our culture as a company, 
which helps us attract other kinds 
of artists to us." 




EDITED BY CATHERINE APPLEFELD OLSON 

Rat RACE: With more than seven years and loads of attitude behind 
it. Nickelodeon's "Rugrats" franchise has grown up well beyond its ini- 
tial target audience of prcschoolers. Now Nick and Intcrscope Records 
will woo an eren larger potential audience when the label relea.ses the 
soundtrack to Paramount's upcoming "The Rugrats Movie" Nov. 3. 

Steve Herman, Interscope senior e.\ecuti\e for marketing and .sales, 
says the label plans to roll with the intense promotional maciiine already 
put in place by Nickelodeon and Paramount parent Viacom. "Our goal 
is to use the music as an integral part of the marketing wherever possi- 
ble," he says. 

Nickelo<leon is also working with mass merchants and other accounts 
to create "Rugrats" super-sections that will include videos, books, toys, 
clothing, music, and more. "There will be whole 'Rugrats'-designated 
sections, stores within stores, dedicated to 'Rugrats,' " Berman says. 
Interscope also enlisted Pla.vgi'ound Entertainment to help push the al- 
bum in nuntraditional music outlets such as toy 
stores, card shops, and boutiques. 

The album is a toy chest of aural amuse- 
ments from a fun-lo\ing group of pop, R&B, 
and hip-hop artists. The first single, "Take Me 
There" by BLACKstreet & Mya, heavily sam- 
ples the "Rugram" theme. Busta Rhymes, who 
is the voice of a vaunted toy in the movie, pro- 
vides the spirited "On Your Marks! Get Set! 
Ready! Go!"; No Doubt offers the Elvis 
Costello-penned "She'll Throw Her Toys 
Around"; and Kugrat .\ngelica covers Blondie's "One Way Or Another." 

The feel-good centerpiece of the soundtrack is the ensemble "This 
World Is Something New To Me," written by Devo's Mark Mothers- 
baugh and sung by an eclectic gaggle of newborns with the voices of 
Beck, Jakob Dylan of the Wallflowers, Iggy Pop, Lisa Loeb, Phife 
from A Tribe Called Quest, the B-52*s, Laurie Anderson, and Lenny 
Kravitz, among others. 

.41bic Hecht, president of Nickelodeon film and television entertain- 
ment, says music plaj's an enormous role in "The Rugrats Movie" and 
will in all future Nick films. "We set up four criteria for Nick animated 
features in order to differentiate ourselves in the market, and music is 
one of them. By using contemporary rock, pop, R&B, and hip-hop arti.sts 
in.stead of .sweeping Broadway-type scores like [those that] are u.sed in 
other animated movies, we are connecting with our audience on a dif- 
ferent level," he says. 

Hecht adds that the soundtrack was designed to attract the broadest 
possible audience. "We've built this franchise very carefully over the last 
seven years," he saj^s. "There have not been zillions of 'Rugrats' prop- 
erties out there, but the audience has told us they are ready to take home 
a piece of 'Rugrats.' " 

Nickelodeon will produce two to three movies a year — one animated 
and one to two live-action features — all of which will rely heavily on mu- 
sic. A "Rugrats" sequel Ls already in production and due in late 2000. 

Red-letter soundtrack: if you're going to tackle the task of 
reinventing a classic story, it's helpful to have some fresh music to accom- 
pany the undertaking. GoodTimes Entertainment has more than risen 
to the occasion for its animated "Rudolph The Red-Nosed Reindeer: The 
Movie," wUch opened in selected markets Oct. 16. The .soundtrack will 
be in .stores Oct. 27 on GoodTimes Entertainment Itecords and includes 
a new rendition of the title song by Clint Black, an original track by the 
Pointer Sisters, and a new Bill Medley/Jennifer Warnes duet, their 
first collaboration since "Dirty Dancing." 

"Music is an important component of a quality animated fihn," says 
Seth W^illenson, who e.xecutiv^?-produced the movie and is coor^linating 
marketing for GoodTimes. Willenson says that GoodTimes will handle 
distribution to the mass merchants and that K-tel International will dLs- 
tribute to record and combo stores. The film is somewiiat unusual in that 
it debuted in 2.t markets this month before it goes to video Nov. 10. Wil- 
lenson says he e.\pects the soundtrack will play a key role in keeping 
continuity between the film and video release. 

Although it will not release a single, GoodTimes will service the album 
to country and AC radio stations, and it will coordinate soundtrack and 
video giveaways with stations in selected markets that tic in with the 
extensive marketing campaign behind "Rudolph." "We have $50 million 
in media coming out between Noviember and Christma-s," Willenson says. 
Additionally, the Pointer Sisters will be aboard the GoodTimes float in 
the annual Macy's Thanksgiving Parade. 
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IS 




BAD AZZ PRIORITY 50741* (10.9&16.9e) 


WORD ON THA STREET 



The Heatseeken chart lists ttie t>est'Seiling titles by new and devetoping artists, defined as those who tiave rtever appeared in the 
top 100 of Tt>e Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are Immedi- 
ately Ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. 'Asterisk Indicates vinyl LP is 
available- ^3^"^"^^ '"'^^ greatest sales gains. 0 1996, BillboarcVBPI Communtcalions. 



26 


28 
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ELVIS CRESPO SONY DISCOS 82634 (8.98 E(V14.98} 


SUAVEMENTE 




NEW »- 


TRAPP DEfF TRAPP 5671 (lI.g&ie.gBJ 


YOU NEVER HEARD 


21 


21 


3 


TRICK DADDY SLIP N SLIDE 2802WARLOCK (10 9*16.98> 


WWW.THUG.COM 


29 


31 


6 


LOCAL H ISLAND 524649 (10.98 E(V]6.98) 


PACK UP THE CATS 


30 


29 


7 


ELLIOTT SMITH DREAMWORKS 50O48*AJEFFEN (8,9a'12 98) 


XO 


31 


32 


41 


SEVENDUST TVT 5730(10 98/15.981 


SEVENDUST 


CM) 


NEW » 


KILLA TAY AWOUWX) TRYBE 46597/ViRGIN (10 98/14.98) 


MR. MAFIOSO 


33 


2. 




SUNNY DAY REAL ESTATE SUBPOP409*(10.9ari5.9B) 


HOW IT FEELS TO BE SOMETHING ON 




DE-ENTRT 


BELLE & SEBASTIAN UATAOOR 311* (13.98 CX» 


THE BOY WITH THE ARAB STRAP 


QD 


45 


41 


AVALON SPARROW 51639 (10.98/15.98) 


A MAZE OF GRACE 


36 


25 


2 


JIM ROME OUTPOST 3000WGEFFEN (10.98/16.98) 


WELCOME TO THE JUNGLE 


QD 


41 


4 


RICK BRAUN ATLANTK 83141/AG (10.98/16.98) 


FUa STRIDE 


38 


26 


3 


GHETTO TWIINZ rap A LOT 4625*VIRGIN (10,98/16.98) 


NO PAIN NO GAIN 


39 


39 


12 


LINK HEUTTVITY 1645 <10.98/1 5,98) 


SEX DOV\^ 


40 


43 


4 


RON KENOLY integrity/word 696l2yEPC (10.98 E{V16.98) 


MAJESTY 


(3P 


NEW > 


MEAT BEAT MANIFESTO NOTHtNG 90279*/INTERSC0PE (12.98 CD) 


ACTUAL SOUNDS AND VOICES 


42 


40 


> 


ANGGUN EPIC 69105 (10 96 E(^16.98) 


SNOW ON THE SAHARA 


43 


42 




ROYD. MERCER CAPITOL NASHVILLE 94301 (7,9&ai.98i 


HOW BIG'A BOY ARE YA? VOLUME 4 


44 


35 


7 


ROYAL CROWN REVUE WARNER BROS. 47020 (10.98/16.98) 


THE CONTENDER 


45 


33 


U 


CHARLIE ZAA SONOLUX S270&SONy DISCOS (9.98 E(V14.98) 


UN SEGUNDO SENTIMIENTO 




RE-EKTRT 


MICKEY HART/PLANET DRUM RYK0DISC10396 (U.9&16 98) SUPRALINGUA 


QD 


NEW > 


D.EJL DEAD ENDQOOl (11,98/15,98) 


SCREWED 4 LIFE 


(D 


RE-EKTRT 


ALEJANDRO SANZ WEA LATINA 20281 (9 98/14,98) 


MAS 


CD 


RE-EBTRT 


LOS SUPER SEVEN RCA (NASHVILL£)6768g/RLG (10.98/16-98 


LOS SUPER SEVEN 




44 


5 


SUSAN TEDESCHI TOHE-COOUROUNDEH 471164rt*£RCURY (10.9E 


E(V16,9B) JUST WONT BURN 



BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 



UUT OF LEFT FIELD: 
It's not that Nick Cunie (aka 
Momus) started out wanting 
to create albums that fit into 
wonderfully obscure, self- 
coined genres such as "analog 
Baroque" or "futuristic 



Soul Power. Rae & Chris- 
tian's outstanding album 
"Northern Sulphuric Soul" 
bowed on Sm:)e Commu- 
nications Oct. 13. The 
U.K.-based duo has re- 
mixed material for acts 
ranging from the Pharcyde 
to Natalie Imbruglia and 
draws on the corrsiderable 
talents of guest artists 
such as Jeru The Damaja, 
the Jungle Brothers, 
Texas, and vocalist Veba 
to help flesh out Its debut. 
The duo will perform in 
New York tfie first week of 
November and is featured 
at www.streetsound.com 
on Nov. 3. 



vaudeville." 

"I was rebuffed by the 
mainstream, but the neglect 
has been good for me," says 
Currie. "It made me optimize 



my marginalism because I 
figured, 'OK, if I'm out in the 
left field of pop music, then 
maybe I should shock myself 
and push beyond what pop 
music is allowed to do.' " 

In his most current exam- 
ple of over-the-top eclecti- 
cism, "The Little Red Song- 
book," on indie Le Grand 
Magistery, Currie samples 
Nintendo Gameboys, draws 
inspiration from Roman epi- 
grammatist Martial to frame 
his lyrics, and basi- 
cally creates mod- 
em Baroque music 
funneled through a 
Moog. 

Though it's all a 
little heady on pa- 
per, the album 
comes off as clever, 
often ribald, fun. 
Currie's more play- 
ful side can also be 
seen in his decision 
to include seven 
karaoke-style cuts 
at the end of the 
album. Fans are 
encouraged to sub- 
mit vocals accompa- 
nying the songs to Le Grand 
Magistery. Winning entries 
will be included on Momus' 
nextalbiun. 

Meanwhile, Curry, who 
just wrapped a well-received 
residency tour at the Fez in 
New York, continues the 
m^or-market Shopping in 
America Tour 98 with Japan- 




Grand Intro. "Too Old For Me," 
12-year-old vocalist Jerome 
Childers' single, will be included 
on Bad Boy Entertainment's "Bad 
Boy Greatest Hits,' due Oct. 27. 
Childers' still-untitled debut 
album, which includes production 
and songwriting contritMJtions by 
Heavy D, Mario Winans, and oth- 
ers, t»ws In early 1999. 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAiN 



IStORTHEAST 




EAST NORTH CENTOM. 




WEST NORTH CEISfTRAL 



MlDOtE AUANTIC 
Diboidi Od^ OmNM 





/ r ■ 


RACIFC 





r ^ 4 



SCXITH ATLANTI C ^ 
Sttoldfa, Oondc fiAji lot todrwNt? 



SOUTH CENTRAL 
Kg lynwi, Now Nw luf UntriM 



THE REGIONAL ROUNDUP 



Rotiting top 10 lists of btst-selilnf titles by new and developing artists. 


MOUHTMN 


NORTHEAST 


1. ClMpatra CcNTiin' Atctia! 


1. Trapp >tiu New Hetrd 


2. K«b' Mlo' Skw Down 


2. GoteiiKk GoOvnack 


3. Lm Ann WoRMch Sotne TViings 1 Know 


3. HMMMrHoMSmi 


4. Jannttw Paiat J«nnrlir Pslg* 


4. SiriMd Lotun No MwrnM 


S. Fiwrrvc 


5. FhwRwe 


6. Mtdwy HmVPImM Drum Supralincua 


6. CtMMtri Conwi' Atdial 


7. IktyiM AU KJu The $ky 


7. JennHw Paifi .tenniffr ^tgi 


a. EMTlMt miMy Ford Sif^t Th« BIum 


8. The Flyi Hoiktay Mm 


9. Tht WHUnton* fMhing But Um 


9. EMriaft Wiitey Ford S<n|s The SJuei 


la Tbt Flyt Holiday Man 


10. S4MHI IWMdil Just Woni Bum 



ese pop artist Kahimi Karie. 

He begins a three-day resi- 
dency Friday (23) in Chicago. 

Though "Little Red Song- 
book" will be released nation- 
wide Dec. 1, the album is 
being made available in tour 
markets. 

Going public: vocaiist 

Monica Mancini, daughter 
of the late Henry Mancini, 

pays tribute to her father 
with covers of chestnuts 
like "Moment To 
Moment," "The 
Days Of Wine And 
Roses," and "Moon 
River" on her self- 
titled debut album. 

"Monica Mancini" 
is the first release 
on PBS Records, a 
Public Broadcasting 
System/Warner 
Bros, joint venture. 
As such, the album 
will be supported 
by a nationwide 
PBS special airing 
throughout Decem- 
ber 

In addition to a 
performance by Mancini, the 
hour-long program will fea- 
ture such guests as Jack 
Lemmon, Quincy Jones, 
Andy Williams, and Paul 
Newman. 

"Monica Mancini" bows 
Nov. 17. 

RoADWORK: Wind-Up 



Entertainment act Stretch 
Princess has landed the 
opening spot on Third Eye 
Blind's tour, which also fea- 
tures Eve 6. Catch the band 
supporting its self-titled 
debut Tuesday (20) in San 
Diego and Wednesday (21) in 
Las Vegas. Unbelievable 
Truth, whose debut album, 
"Almost Here," is being 
released by Virgin Tuesday 
(20), is in the midst of a tour 




Radical Departure. MCA 

modern rock act the New 
Radicals' debut single, 
"You Get What You Give," 
gained 18 stations for ttie 
week ending Oct. 4, 
according to Broadcast 
Data Systems. The t>aby 
band's solid first effort was 
tseaten only by cuts from 
veteran acts like the Off- 
spring, R.E.M., and U2. 
Meanwhile, the band's 
album. "Mayt>e You've 
Been Brainwashed Too," 
tKJws Tuesday (20). 



with Tori Amos. The act 
appears in Nashville on 
Wednesday (21) and Norfolk, 
Va., on Friday (23). 
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Reviews & Previews 



ARTISTS 




^ DUNCAN SHEIK 
Hummlni 

PRODUCERS: Rupert Hire. Duncan Sheik 
AttmUc 83138 

This New York singer/songwriter follows 
his triumphant 1996 debut — and his her- 
alded appearance on the "Great Expecta- 
tkms" soundtrack — v.ith an album that 
rimild Bitiflfy his adult-rock audience 
uriUle opening new vistas. Highlight^) 
include lead fdngle "Bite Your Tbngue," an 
assertive rocker with symphonic over- 
tones; "Alibi," another elaborate, fiilly 
realized sound sculpture; and "A Body 
Goes Down," Sheik's tribute to the late 
Jeff Buckley. A fine album by an artist 
who built a following the long, hard way 
and is now poised to reap the rewards. 

^PJ HARVEY 
Is This Desin? 

PRODUCERS: Rood. HMd. FWy Jew Harwy 
IsUnd 314 524 563 

An adventurer who is unafraid to explore 
the unsafe outer boundaries of popular 
music, Pally Jean Harvey is one of the 
industry's few consistent ground break- 
ers. On her latest album, the prolific U.K. 
singer/songwriter meshes the dark indus- 
trial vibe that characterized 1995's "TV) 
Bring Yoa My Love" with sparser sounds 
reminiscent of her "4-'IVack Demos." Lead 
single "A ftrfect Day Elise" and the 
momentous 'The Gsu^en" bring to mind 
recent Flood-produced U2 tracks; other 
cuts are singularly Harvey, notably the 
Btripped-down "Catherine" and the elec- 
trifying "Joy." An album that ranks with 
Harvey's most inspired work to date. 

GIRL BROS. 

PfiOOUCERS Tc^w) Blake. Wsncty & Liu 
Girl BroUwn 10089 

It's been eight years since one-time mem- 
bers of Prince's Revolution Wendy 
(Melvoin) and Lisa (Coleman) released an 
album. In that time, the creative duo has 
been collaborating with the likes of Seal 
and k.d. lang and scoring such films as 
"Dangerous Minds" and "Soul Food." For 
"Girl Bros./' they have given birth to a 
new moniker — and a refreshingly new 
sound, thanks in part to producer 'I>:had 
Blake {Bonnie Raitt, Lisa Germano, Soul 
Coughing). Gone are the funky grooves of 
past songs; in their place are guitar- 
Splashed slices of pop that deal with love 
and loss. Several songs, including the deli- 
cate "I Wai," pay tribute to Wendy's 
brother Jonathan Melvoin, the touring 
member of the Smashing Pumpkins who 
died from a drug overdose. On the upside, 
"Vve Got A Big Bow! Of Cherries" is posi- 
tively sweet. Contact: 213-850-0254. 

EDDIE CANTOR 

TheEArty Days (1917-1921) 

PRODUCER. Bfian Gan 
Orifinal 9872 

Brian Gari, the great star's grandson, has 
devoted much time to Eddie Cantor's 
recorded career. Here, he has dipped into 
repertoire recorded just as Cantor was 
emerging as a national celebrity. The 
songs on most of the 45 tracks are long 
forgotten; some, such as Ir\'ing Berlin's 
"You'd Be Surprised" and Con Conrad, J. 
Russel Robinson, and Benny Davis' 
"Margie," are here to stay. There are 
alternate takes on a few songs, which 
show how Cantor would tinker with the 
spoken sections that followed his singing 
appearances. The mastering makes liie 
words crystal clear, as it does Cantor's 
d>'namic style, which would keep him a 
star for more than a half-century. 



SPOTLIGHT 



GeorgeRlartlnlnMyUfe 




GEORGE MARTIN 
In My Life 

PRODUCERS: Qeorge Mactin, Giles Martin 
EcImVMCA 11841 

Given that Beatles have been covered 
by musicians and singers of every 
imaginable genre, an album of Beatles 
covers seemed like a risky; career-end- 
ing move for the band's producer, Sir 
George Martin. However, characteris- 
tic of one of the most enlightened 
careers in pop music history, Martin 
delivers the goods in grand style. Sur- 
prisingly, many of the most inspired 
tunes on this ^-star tribute are done 
by actors, not singers. Goldie Hawn's 
loungy reading of "A Hard Day's 
Night" is deli^tful, and Robin 
Williams' rendering of "Come Tbgeth- 
er" — with help from his old friend 
Bobby McFerrin — is superb. Also high 
on the list are Jim Carrey's hysterical 
"I Am The Walrus" and Billy Connol- 
ly's circus-like "Being Fbr The Benefit 
Of Mr. Kite." Among the recording 
artists who shine are Celine Dion, who 
delivers a refreshingly muted version 
of "Here, There And Everywhere"; 
Jeff Beck, who speaks volumes with an 
instnunental version of "A Day In The 
Life"; and Vanessa-Mae, who is the 
centerpiece of a classical reinvention 
of "Because." Martin himself turns in 
"FViends And Lovers," a tune he wrote 
shortly after John Lennon's death, 
and a new recording of his "Pepper- 
land Suite." A tribute more notable for 
its musical merit than its cast — and 
that's saying a lot. 



COUNTRY 



^ ALLISON MOORER 
Alabama Song 

PHOClUCf.H Kpfiny GTOmtMrfg 

MCA Nuhvflle 70028 

Allison Moorer will undoubtedly emerge 
as one of 15^98's miyor debuts in country 
music. First coming to wide popular atten- 
tion after Robert Bedford's discovery of 
her for his mo™ "The Horse Whisper- 
ers," her performance of "A Soft Place lb 
Fall" was a high mark of that movie and 
soundtrack (and is included here). She co- 
wrote that song, as well as the other 10 
songs on this album (excepting Walter 
Hyatt's "TbU Me Baby"), lb say that it's 
an impressive first outing is an under- 
statement. Besides her writing skills, 
Moorer is possessed of an unconunonly 
expressive singing voice, and she knows 
what to do \^ith it. In musical spirit and 
vocal outlook, Moorer brings to mind a 
young Dusty Springfield, and that's very 
high praise indeed. In the current class of 
very classy female country singers, Moor- 
er will likely be one of the most important 

THE OSeOfiNE BROTHERS 
Hyden 

PRODUCER: Sonny OsDorne 
PinKaiUe 1085 

Hyden is the small Kentucky town where 
bluegrass pioneers Sonny and Bobby 
Osborne were bom and where they host a 




CELINE DION, GLORIA ESTEFAN, ARETHA 
FRANKLIN, SHANIA TWAIN, MARIAH 
CAREY 

VHl Divas Uve 

PRODUCER none listed 
Epk 69600 

VHl's "Divas Live" is the video chan- 
nel's highest-rated special ever, and 
here, six artists who appeal to its 
female core strut their stuff under the 
banner of sisterhood, even joining 
together on a number of the set's 14 
cuts. While there's nothing better than 
watching while listening to this — ^just 
because it's loads of tim matching 
presence and comparative star power 
against sheer vocal power — the set is 
an engaging demonstration of the 
reins that females currently hold over 
pop. THvain is the real treat here, 
acutely blending sass with finesse on 
her raucous "Man! I Feel Like A 
WomanI" and the crisply delivered 
new-day standard "You're Still The 
One." Dion demonstrates why she was 
chosen VHl's diva of the year, liberat- 
ing the audience with a no-holds- 
barred throwdown of "River Deep 
Mountain High" and a scorching ren- 
dition of the ubiquitous "My Heart 
Will Go On." Estefan and Carey earn 
passing marks, though the latter is left 
in the dust attempting to duet with a 
holier-happy FVanklin on "Chain Of 
Fools." A better meeting of the divas is 
"A Natural Woman" with the leg- 
endary Carole King, Dion, Twain, and 
Estefan, which perhaps best captures 
the intended essence of the event 



concert every August to benefit the volun- 
teer fire department They've chosen to 
honor the town by using its name for the 
title of the first of four CDs that will trace 
the duo'a career from Hyden Lo the 
Ryman Auditorium. FVom the twin-banjo 
attack of the supercharged "Ruby" to the 
sweet harmonies of "A Child Again" and 
the mournful reading of "The Great 
Speckled Bird," this remains some of the 
best post\\'ar bluegrass in existence. IVad- 
ing lead vocals, Bobby's ringing tenor and 
Sonny's warm baritone blend for a rich 
mix. And it's been too long since the world 
heard "There's A Star-Spangled Banner 
Waving Somewhere." 



CONTEMPORARY CHRISTIAN 



^CKRtSRICE 
Past The Edges 

PRODUCER: Monroe Jonet 
Roctotmvn 7011531025 
Chris Rice is a singer/songwriter of pow- 
erful depth and incredible perception. His 
debut album, "Deep Enough To Dream," 
launched Michael W. Smith's Rocketown 
label and garnered six Dove Award nomi- 
nations from the Gospel Music Assn. This 
sophomore album proves Rice's initial suc- 
cess was no fluke. Musically, he and pro- 
ducer Monroe Jones move away from the 
folky sound of the first album into a more 
aggressive, acoustic pop vein. Rice has a 
warm, accessible voice, but his calling card 




BOe DYLAN 

Live 1966— The Bootteg Series, Vol. 4: The 
"Royal Albert Hall" Coocert 

PRODUCER; Jeff Rosen 
ColumbUTLagacy 65759 

Here it is, finally, 33 years and five 
months after it was performed, the 
evening of amazing and blistering 
music often called the "Royal Albert 
Hall" concert and described as the 
"greatest unreleased rock album" of 
all time. Actually recorded by CBS on 
May 17, 1966, at England's Manches- 
ter Free TVade Hall, the often-boot- 
legged release features the complete 
two-set performance. The sound on 
this l^t Legacy release is outstand- 
ing. One CD is devoted to Dylan play- 
ing guitar and harp, crafting chilling 
or atartlingly bittersweet versions of 
such classics as "Visions Of Johnana," 
"It's All Over Now, Baby Blue," and 
"Desolation Row." The other CD is 
even more astounding — an electric set 
featuring a razor-sharp powerhouse 
band known then as the Hawks that 
would become the Band a half-decade 
later. Tbgether they sear and bum 
through eight Dylan rock songs that 
try to strip everything and everyone 
bare and demand listeners to face 
unvarnished truths. The negative 
shouts from disgruntled fotkies and 
Dylan's acid responses are all left in. 
Esjwdally powerftil are "Just Like 
Ibm Thumb's Blues," "Ballad Of A 
Thin Man" and a majestic version of 
"Like A Rolling Stone," considered a 
quintessential, Uve-performance 
career high point It clocks in at 7:15 
(with no solos!) and makes his hit stu- 
dio version seem Uke a tinkly music 
box in comparison. StOl stunning after 
all these years. 



is his poignant lyrics, which reflect univer- 
sal questions and concerns. Among the 
cuts not to be missed are "The Power Of A 
Moment" "One Of Those Days," "Naive," 
and "Smellin' Coffee." which percolates 
with infectious energj-. Rice's soul-search- 
ing intensity and keen observations could 
win fans in any genre, and his fall tour 
with Smith should raise his profile among 
a wide range of consumers. 

JANET PASCHAL 
Sw««t Life 

PRODUCERS. Ronnw Brootutiire, JanH Pascnal 
Sprint Hfll 5457 

Janet Paschal has a sweet, pure voice with 
& rich tone that has won her a legion of 
devoted fans in the Christian market in 
both the Southern gospel camp (she 
appears regularly on Bill Gaither's 
"Homecoming" videos and tours) and the 
inspirational arena, where her songs of 
faitli and grace encourage listeners. This 
time out Paschal steps forward and has 
co-produced this solid collection of songs, 
many of which she wrote or co-wrote. "My 
Soul Is Anchored To The Rock" is a rol- 
licking, uptempo number; "How Are 
Things At Home" is a follow-up to "Anoth- 
er Soldier's Ck)ming Home," a song on her 




RON KENOIY 
Majesty 

PRODUCER: Brooks 
Hoswina 134S2 

Ron Kenoly's seventh album in as 
many years firmly entrenches him as 
one of the world's most formidable 
writers and singers of contemporary 
praise and worship music He puts his 
background in mainstream R&B to 
good use on signature pop/gospel bal- 
ladry ("Highest Place," "This Kmg- 
dom," "I Bow My Knee"). But some 
surprises are dealt in a soHd rocker, 
"Return To Righteousness America," 
and several R&B/funk-flavored offer- 
ings — including "We Declare That The 
Kingdom Of God Is Here" and "The 
King Of Kings Is Coming"— which 
Kenoly delivers with authority and 
dead-on conviction. Kenoly finds an 
infectious world music pocket for 
"Glory Be Tb Jesus," a Nigerian folk 
song, and closes with a gospel rave-up 
on a medley of "Hallelujah To The 
King Of Kings" and Handel's "Hallelu- 
jah Chorus." A creative tour de force 
fi-om an artist determined never to 
coast on formula or past successes. 



last album, that finds her asking her late 
grandfather if heaven is what he'd 
dreamed. Other prime cuts include "The 
Body And The Blood," "Sweet Life," 
"Somewhere On Your Knees," and "Do It 
Again." A gifted writer and vocalist. 
Paschal has once again delivered a fine 
album believers will treasure. 



LATIN 



^ OLGA TAN6N 
Te Acordar^ De Ml 

PRODUCER; Ru(Jy P*rez 
WEA Latina 25090 

Replete uith chest-pounding flamenciV 
pop thumpers and gripping, soulful bal- 
lads, the second pop disc of romantic nar- 
ratives by big-voiced Puerto Rican vocal- 
ist Olga Ta<)6n should mark a 
successful — ^and final — transition from 
nierenffuera idol to multidimensional pop 
star. The concussive, rumba-laced leadoff 
single, "Ta Amor," heads a parade of 
potential hits, including the brassy shaker 
"Hielo Y F\iego" and the impassioned bal- 
lads "Engiiname" and "Difilogo Mudo." 



WORLD MUSIC 



ir GHAZAL 

As Night Falls On Sik Road 

PRODUCERS: Brian Cullman, Kaytian Kalhar 
ShanacMi 66011 

IVading under the collaborative name 
Ghazal, Persian kamanchek (spike fiddle) 
\irtuoso Kayhan Kalhor and north Indian 
sitariat/vocalist Shiyaat Husain Khan 
have followed up last year's "Lost Songs 
FVom The Silk Road" with another 
alchemical gem of Indo- Persian improvi- 
sation. "As Night Falls On Silk Road" is 
blues from the East exorcising the 

(Continued on page 23) 



ALBUMS: 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit sncVor Bilit)oard chart potential. VITAL REISSUES: Reraleased alliums of special artistic, archival, and commercial interest, and outstanding collec- 
tions of works t)y one or more artiste. PICKS (►): Newreleasespredicted to hit the top half of the chart in the corresponding format CRITICS CHOICES (*}: New releases, r^rdless of chart potential, highly recommended because of their musical merit 
MUSIC TO MY EARS (J3): New releases deemed Picks whicti were featured in the "MusicToMy Ears' column as being among the most significant records of the year. All albums commercially available in the U.S. areel^ible. Ser»d review copies to Paul Vema. Billboard, 1515 
Broadway. New York, N Y 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W.. Nashville. IN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road. Louisville, KY 40219. Other contributors: Irv UcWman (Broadway/catiaret/N.Y.); 
Brad Bambarger (ciassical/N.Y)- Stave Graybow (jazz/N.Y); Deborah Evans Prke (contemporary ChristiarVNashville); Gordon Ety (gospel); iohn Diliberto (new age). 
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^ JEWEL Hands (3 47) 

PROOUCER: Pstnch Loorurd 
WRITERS: iewel, P Leonard 
PUBLISHERS WBWiffily Tooth. ASW 
AtUnttc 8703 (CD otwrot 

The question here is not whether 
Jewel's sophomore endeavor is wor- 
thy of her pre\'ious efforts, but 
rather how many weeks it will take 
the folk popster to reach No. 1. Ca»t 
aside any preconceptions; it's time to 
embrace one hell of a new single. 
Since she's been away, Jewel's vocals 
have become less affected and less 
girlish; they're at once creamier and 
more robust. Protective of her all- 
important folk roots, this piano-dri- 
ven number coaxes the world to hold 
on to faith: "In the end. only kind- 
ness matters." The indispensable 
production chops of Patrick Leonard, 
a longtime right hand for Madonna, 
add a smart, edgy backdrop that is 
finely suited to this midtempo sway- 
er. This will be saturating the air- 
waves at top 40, hot AC, AC, and 
adult top 40, and "Hands" could 
reignite the artist's presence on 
modern rock, too. FVom the stunning 
"Spirit," due Nov. 17. 

^TATYANAAU Boy Vou Knock Me Out 14 00) 

PRODUCER not Itsted 
WRITER: not listed 
PUBIISHER: not Itstod 
MJJ Musk (CO promo) 

Delightful newcomer Tatyana Ali fol- 
lows the top 10 R&B and Hot 100 hit 
"Daydreamin" " with a song that, 
ft-ankly, is just plain better on many 
accounts. It starts with the familiar 
trumpet hook of Bobby Caldwell's 
"What You Won't Do For Love," then 
progresses into a light funky groove 
that carries through to a memorable 
chorus. All's vocal is huskier, richer, 
and more promising than on the previ- 
ous effort, which sounded more like 
Janet than a new artist. Former 
"Fresh Prince" co-star Will Smith's 
guest rap will only raise the profile of 
this satisfying track. Ali is also an 
enchanting presence on video, aptly 
bringing BET on board the launch of 
"Boy You Knock Me Out." R&B will 
take the reins, but this one is pop all 
the way. 

LFO FEATURING KAYO (OF LE CUCK) N I Can't 
Have Vm a m 

PROOUCOl; Rich Nice 
WRITER: ft. Nice 
PUBLISHER: not listed 
Lofic 62166 <CD pratnol 

The Lyte Funkie Ones make their 
bid for pop acceptance with a track 
that calls upon the leading top 40 
trend out there, utilizing a classic 
pop hook — in this case, Yvonne Elli- 
man's ageless track from "Saturday 
Night Fever" — and replacing the 
verses with rap. The results are 
harmless enough, with slick, savvy 
production and some well-placed 
instrumental licks (such as a percus- 
sive loop reminiscent of the sticky 
hook from Right Said Fred's "I'm 
Too Sexy"), but overall, LFO's 
remake is just nut as distinctive as 
similar offerings from such artists as 
Will Smith or Puff Daddy. Still, this 
cut is right up the alley of young- 
leaning top 40 programmers who 
can't gel enough of 'N Sync, the 
Backstreet Boys, Five, and the like. 
The image of this trio is also a little 
more "street," which might work 
well in larger, more H&B-oriented 
markets. 



R&B 



^ IMAJIN No DaM (3 39i 

PROOOCER; Allen "Allstaf* Gorton 

WRITERS: A. Gordon, C. Lowing 

PUBUSHERS. Wamer-CtiappelVAI's SneefMo Lowing, 

ASCAP 

Jive 42551 (CD promo) 

Teen act Imiyin follows its top 20 summer 
debut, "Shorty (You Keep Playing With 
My Mind)," with this chugging track cer- 
tain to keep its star in flight There's noth- 
ing complicated about what works for tHs 
midtempo shuffle: The foursome's vocals 
are solid and youthfully fresh, while the 
production is worthy of a toe tap or two. 
These guys have already been seen every- 
where, from "Soul TVain" to "Showtime At 
The Apollo," and have served as the open- 
er for the hot Mary J. Blige/TJsher lour. 
They're also featured on the "Rush Hour" 
soundtrack. No doubt, Im^jin is being 
groomed as a major presence by Jive. 
Look for its debut album, "Im^in This" in 
the first quarter of ncvt year. 
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^ TICO PRESENTS THE GROOVE FEATURING 
DAWNTAUMAN Fed it do 021 

PRODUCER: Tom Bfuce 
WRITER: D. Tallniao 

PUBLISHERS: Dawn TillmaiVSortBd. BMI 
REMIXERSi RazDr-n-Guido, Playin' 4 The Deep 
Nervous 20322 iiz-mcu i^gtt) 
When it comes to soulful vocals, Tallman is 
no lip-lacquered wannabe. Like pop/R&B/ 
club legends Martha Wash and Chaka 
Khan. 'Hillman is a strong-voiced diva who 
ably holds her own when surrounded by a 
plethora of hefty beats and squiggly 
basalines. Of the two very different excur- 
sions offered — Razor-n-Guido's pop- 
induced scorcher and Playin' 4 The Deep's 
deeply underground vibe— it is the R-n^ 
remix that has already perked up several 
radio playllsts. With tJie proper promo- 
tional muscle and a tight radio edit, this 
has the potential to cross over big time. 
Contact; 212-273-1135. 
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^ ALAN JACKSON Right On The Money (3:49) 

PRODUCER: Keith Stegall 
WRITERS: C, Black. R Vassat 

PUBUSHERS: EMI Baackwood/Ftybnclge Tunes. BMI; EMI 
Apiil/Ptiri Vassar. ASCAP 
ArtsU ASCD-3136 [CO pramo) 

The newest single from Jackson's "High 
Mileage" album is a gently loping mid- 
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MINNA KEAL Coflo Concerto. Billidft <36:42) 

PRODUCER S,mi>n lord 
PUBLISHER: Co«da Mikjc 
NMC048S 

TVained as a composer in the 1920b. 
Minna Ke-jd had U> give up writing 
music to help fee<l her family in the "SOs. 
Rut in one of the most heartwarming 
stories in modern music, .^he picked up 
the pen again in the niid-'TOs— produc- 
ing, among other works, her powerful 
Cello Conceito. On this NMC classical 
"maxi-single," the concerto is paired 
with a piece Keal wrote a.** a student in 
1929. the lov(^ly "Ballade." CelUst 
Alexander Biiillie and the BBC Scottish 
Symphony On-heslra, under Martyn 
Hrabhins, (lerforni the cfincerto with 
force and spirit. ^Vnd in the Ballade. 
Baillie makes the mast of the piece's 
.sensitive alluiT, acccimpanied hy his 
young pianist daughter, Martina. 
NMC's line of CD singles and EPs is an 
economical way for music lovers to sam- 
ple cutting-edge composition. Other 
fme issues in the serie.": tlie late, great 
Andrzej i'aiiufiiik'.s Cello Concerto with 
star soloist Mslislav Rostropovieh; ui>- 
and-comer Mark-Anthony TVirnage's 
"On All Fours"; Richard Barrett's 
soniiVconceptLial masterpiece "Vanity"; 
Michitel Finnissy's new-model tone 
poem "Re<l Karth"; and a disc teaming 
Sir Harrison Birtwistle's "Pulse Sam- 



tempo tune with tinkling piano touches 
woven with a tasty fiddle for an appealing 
country mix. The lyric is a cute little ode 
to love with the right woman. Jackson 
turns in his usual self-assured, warmly 
laid-back vocal performance. Nothing 
explosive here, just a solid effort from one 
of country's most consistent hitmakers. 

^ MARTINA McBRIDE Wrong Again (3.1ft) 

PRODUCERS: Martina McBride. Paul Woriey 
WRITERS TL James. C Weil 
PUBLISHLRS: Still WDrhing tof Die Man/Dyad. BMI 
RCA RDi6552B-2 (CD rrtmo) 
McBride's latest is a tender country weep- 
er about a woman reflecting on how badly 
she mi^udged the potential of a relation- 
ship. I^nned by Tbmmy Lee James and 
Cynthia Weil, the song boasts well-written 
IjTics and a classic-sounding melody. As 
always, McBride takes a good song and 
makes it a great record with her emotion- 
ally charged voice. She ably conveys the 
disappointment, hurt, and resignation in 
the lyric, and by the time she hits that last 
verse, she's steeled herself and is ready for 
a brighter future. Another stellar perfor- 
mance from one of the genre's top female 
talents. 

P- DIAIMOND RIO Unbelievable (2 22) 

PRODUCERS: Michael D. Clute, Diamond Rio 
WRITERS A Anderson, J Steele 
PUBLISHERS: Mighty Nice/A\ Andersong&longitucle^My 
Lrte's Wofk Ui»K. BMI 
Arista ASCD-3138 (CO pivno) 
Diamond Rio's "Unbelie\'able" album has 
already spawned one of the best singles of 
the year with the top four hit "You're 
Gone." The group now follows up that stun- 
ning Paul WilliamfVJon Vezner-penned bal- 
lad with the energetic title track. One has 
to admire lead vocalist Marty Roe's ability 
to deliver the rapid-fire chorus without 
missing a syllable. The lyric is fun, fun. fun, 
and the track sparkles with the band's 
musicianship, from the frisky piano to the 
infectious guitar work. Country radio 
seems to gravitate toward this talented 
outfit's uptempo numbers (as in "That's 
How Your Love Makes Me Feel"), and pro- 
grammers should flip over this rollicking 
single. 

^ GARY ALLAN I'll Take Today (2 M> 

PRODUCERS' Marh Wnghl, Byron Hill 

WRITERS: K. RobtHns. W. Rotnnson 

PUBLISHERS: Seven Summit^ll Robmsonp^rving. BMI 

Dtcca 0RN5P-72079 ICD (hodu) 

Gary Allan sure has a way with a Kent 
Bobbins song, and this one is a gem. 



EW & NOTEWORTH 

pier," Simon Holt's "Banshee." and 
oboist Metinda Maxwell's "EleR>'.*' The 
London-based NMC is a charitable firm 
established by the Hoist Foundation for 
the recording of contemporary music. 
The label is distribute*! in the U.S. by 
Qualiton Imports and in the L'.K. by the 
Complete Record ("o. 

ADAM COHEN Ted Me Everything iim 

PRODuaR stew Liniwy 
WRITERS: A. COI^n. Q Walsh 
PUBLISHER no! lisIsO 
Columbia 41407 KO crwnn) 
Tliere's a sensual mysti'iue about 
Cohen in this sauntering standout 
track that draws intrigue before the 
first spin is over Perhaps it's his vocal, 
as relaxed as age-old jeans and yet 
[)erioflica!ly pleading, grimacing, 
groaning, and begging for empathy. 
Poor Cohen has himself in an awkward 
spot here: His girl is having an affair 
with his best friend. "TpH me all about 
iUl>eave nothing outATeil me every- 
thing," he implores. It's a much more 
direct IjTic than most songs out there, 
reflecting a .sincerity that's sometimes 
lost in radio singles, which more often 
go for the quick punch. The track is 
sparsely produced with modem ele- 
ment>( by Steve Lindsey, w ho, nolablj; 
also produces Cohen's famous dad, 
Leonard. With proper care, this w on- 



Penned by Will Robinson with Robbing — a 
recent inductee into the National Song- 
writers Assn. International's Hall of F^e 
who was killed last year in a car acci- 
dent — it's a beautiful ballad, simple and 
eloquent with a tender melody. The pro- 
duction is appropriately understated, 
focusing on the sentiment in the wortis 
and Allan's performance. His delivery 
takes on a conversational tone as he 
relates the lyric about a man assuring his 
wife he'd rather be with her than his old 
flame. It's a strong song and terrific per- 
formance that should gain instant favor at 
country radio. 



ROCK TRACKS 



^ OASIS Acquiesce (4 27) 

PRODUCERS: Owen Morns, No6 Galiaghef 
WRITER: N, GMIseher 

PUBLISHERS; Son>/ATV, BMti oto Sony/Oesis/Crealwit 
Epic 41522 (CO pronx)) 

At last. Oasis has rediscovered the 
importance of a solid hook in this full- 
bodied, radio-ripe modern rock anthem. 
The Gallagher boys are in fine vocal 
form here — and more Heatlesque than 
ever — singing an earnest love song 
behind a robust wall of electric guitars 
and resounding drums. The potency of 
the chorus cannot be underestimated, 
first in terms of the delectable hook 
line, soaring with urgency, and second, 
via the lyrics, which espouse the joys of 
investing one's heart and soul in a love 
interest: "Who wants to be alone/When 
we can feel alive instead?" Who'd have 
known these guys could be so sweet? 
Oasis sends it home on this high achiev- 
er, a veritable ice cream sundae on the 
modern rock menu this fall. 

P- THE CARDIGANS My Favourite Game o 38i 

PRODUCER Ton? Johansson 
WRITERS- P Sswnsson, N. Persson 
PUBLISHER net listed 
StocitholnvMMCury 446 ICD pronu) 
This first single from the Swedish out- 
fit's upcoming fourth studio album, 
"Gran Turismo," is already gaining 
ground in the U.K. and looks poised to 
find favor stateside, first at modem rock, 
then adult top 40 and triple- A. Don't 
expect the cutesy overtones of "Love- 
fool"; this track is consistent with the 
band's more typical rock-fueled roots. 
Led by a pumped electric guitar hook, 
fuzzy bass, and a distinctive, pleading 
vocal from lead singer Nina Persson, the 
song effuses an overall groovy vibe that 
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derful and creative track could work on 
many le\'els: top -10, hot AC. triple-A 
and adult top 40. Cohen has already 
toured through much of Kumj^te and 
selected dates in the t!.S. Ho also has a 
cut written with Brock Wakh. "Lullaby 
In Blue," on Bette Midler's new opus. 
This tasty single from the debut album 
*Adam Cohen" shows why he's gauung 
sufh a following. 

FIGHTING GRAVITY Walt For Vtw o ^i 

PftOOUCCA: DmU Lowwy 
WRtTERS: D- ffUno, D, Petersoo, S McGec 
PUBLISHtR not lated 
Mefcury 430 icD pmnwi 
It's payoff time for this \Trginia-bred 
band, which has been wooing college 
crowds around the nation for more 
than a decade. With its first-ever sin- 
gle, a slick. l>eautirully sung testament 
to devotion, the foursome shows what 
it's learned since those early days. 
Musically, the song features a comfort^ 
able, organic arrangement, mixing 
baas, drums, and guitar (including 
some nice melodic hooks). What really 
sells this uplifting track, though, is the 
harmonies that swell throughout its 
crisply executed S'-i minutes. The 
storj- is just beginning for this talent- 
ed eitsemble; the first boat is lea\ing 
the dock now. Be on it; triple-A. mtxl- 
em adult, top 40. and hot AC. 



should help its crossover to the main- 
stream side. This record does take a cou- 
ple spins to get the overall feel, but it's 
worth the ride once you give it a whirl 
around the block. Fans should also be 
alerted to a track from the group on the 
"Sabrina. The Teenage Witch" sound- 
track, "Blah. Blah, Blah." 

^THEMURMERS Smash (2:35) 

PROOUCER: Matthew Wik)«r 

WRtTERS: The Murmen, ). V6ea\m. C. Caffey 

PUBUSHER: not lisied 

MCA 4284 ICD prorro) 

The engaging duo of Heather Grody and 
Leisha Hailey follow "La Di Da" with an 
equally splendid track that bears nwre 
than a resemblance to eariy Go-Go's, no 
surprise consklering the writing participa- 
tion of members Jane Wiedlin and Char- 
lotte Caffey. The madcap driving beat of 
this playful head-banging song, which 
includes electronic elements straight out of 
a Cars song, resuscitates all that is fim and 
free about early-'80s new wave, without 
forgetting the production variables 
required to sound current Don't look for 
any excuses not to play this throwback 
track; this is w^hat defined the modern rock 
format in its premiere decade. T^en from 
the band's album "Blender" and "Sabrina, 
The Teenage Witch— The Album." 



RAP 



^ JAY-Z Hard Knock Lite (The Ghetto Anthem) 

(3?7| 

PROOOCER: not leied 

WRITERS: S Carte: M James, C StnwM. M C^amln 
PUBLISHER notlsted 
Roc-A-FellwDef Jam 283 iCO promo) 
Now this is a new twist. Instead of sam- 
pling an '80s pop staple a la Puff Daddy, 
rapper Jay-Z goes after a '70b Broadway 
show tune, in this case "Hard-Knock 
Life" from "Annie." The results will grab 
listeners and pin them to their radio 
speakers, if only to figure out just 
what's going on here. It's this kind of 
clever twist and original thinking that 
has the potential to expand the horizons 
of the genre, known in particular for 
running the retread trend ragged. 
Unfortunately, this is one of those rap 
records that, in order to find its place on 
radio, has to be edited and blanked to 
the point of distraction. Programmers 
will have to weigh the value of the novel- 
ty against wondering why the artist 
didn't just start over with a clean slate if 
he intended to hit the airwaves. Still, 
there's no resisting the unique fiavor of 
this clever number, which has "hit" 
stamped all over it. 

^ MASTER P Kenny's Dead (3:27) 

PRODUCERS: MulB P. Odell, KLC 
WRITERS Master 9, C. Mayfield 
PUBLISHERS. B« P LLOWamef- Tamerlane. BMI 
AmeTiuiVColumbia 41581 iCOpromoi 
Poor Kenny's dead — again and again on 
the weekly Comedy Central cult fave 
"South Park." On this first single from 
"Chef Aid: The South Park Album," due 
next month. Master P offers his condo- 
lences in this tongue-in-cheek tale of 
Kenny's demise, after he begins hang- 
ing with thugs, cutting class, and mess- 
ing with drugs. "Kenny's dead/We got 
to ride tonight/My little homey Kenny 
died tonight," Master P raps to the 
tune of Curtis Mayfield's "FVeddie's 
Dead." He also offers a lesson behind 
the humor to live it straight and be 
careful. All in all, this is a credible 
track that, when taken out of conte.tt, 
serves up a lesson to be taken all too 
seriously. Now watch it do serious busi- 
ness on the charts. 

FOR THE RECORD 



"You & Me & The Bottle Makes Three 
Tbnight (Baby)" frum Big Bad Voodoo 
Daddy. re%iewed in the Oct. 3 issue, should 
have been listed as a Capitol Records 
release. 
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demons with an energized yet deeply 
meditative musicality. Various percus- 
sionists add rhjthmic spice, but it is the 
intense communication between Kalhor 
and Khan that makes this disc something 
special. Also just out on Traditional 
Crossroads: Kalhor's haunting solo 
album "Scattering Stars Like Dust," 
which further proves that he is one of the 
most promising artists in world music 
today. 

HOSSEIN ALIZADEH/MAOJID KHALADJ 
The Art Of Improviution 

PROOUCtH. Dtaef Mauftr 
Wefio Wettmusik 281530 

One of the premier arti^ in F^rsian classi- 
cal music, Ha<isein Alizadeh is known to 
nmny around the world as the composer of 
"Ney Nava," a deeply felt fusion of East 
and West in the form of a concerto for my 
flute with orchestra (which can be heard on 
a Keresmesh disc). Alizadeh is also a mas- 
ter of the lute-like Mr and (aHfrwr, and he 
makes that plain on "The Art Of Improvi- 
sation." on which he joins percussionist 
Madjid Khaladj for a set of spontaneous 
instrumental poetrj: Recorded live in 
Berlin, they create intricate arabesques of 
melody and rhjlhm, with the accent on 
.isoul. Distributed in the TLS. by Harmonia 
Mundi. 



^ VARIOUS ARTISTS 

The Real Meaning Of Christmas Voiume 2 

PRODUCERS. w»f<oui 
Verity 43121 

Some of gospel'.*; fine-st deliver a Christ- 
mas album guaranteed to roast more than 
a few chestnuts with everything from 
fier>' funk to gentle ballad.ii. While the 
anthologj-'s 19% predecessor consisted 
largely of original material with a decid- 
edly R&B/conteraporarj' flavor, the 
sequel is poised to penetrate a broader 
market. Divided fairly evenly between 
tradition and innovation, the collection 
resounds with both freshness and famil- 
iarity F-Yed Hammond & Radical For 
Christ ("Go Tell It On The MounUin") 
and Vanessa Bell Armstrong ("The Inn 
Keeper") are cutting-edge contemporan,: 
John P Kee's "Celebrate" is a jojf ul 
choral anthem. Newcomer T^ralyn Ram- 
sey soars on an elegant "0 Holy Night," 
while TVinkie Clark stirs the embers on 
"0 Come All Ye Faithful." An inspired, 
entertaining, and original take on the 
Christmas story that surprises and 
delights at ev-er>* turn. 



NEW AGE 



-A- DJIVAN GASPARYAN & MICHAEL BROOK 
Black Rock 

PRODUCER: Michaei Brooh 
RealworU 7243 8 46230 
Producer Michael Brook does for Armen- 
ian doudouk player Djivan Gasparyan 
what he did for Pakistani singer Nusrat 
Fateh Ali Khan on his 1996 breakthrough 
"Night Song," only he does it differently. 
Brook surrounds the soul-WTenching 
melodies Gaspar>'an coaxes from his dou- 
ble-reed wind instrument with earthy tex- 
tures. Instead of electronic drum pro- 
grams, there are acoustic drums. Instead 
of digital sequences, there's Brook finger- 
picking a dobro-like guitar. There's still 
plenty of atmosphere and ambient shad- 
ows, especially when Brook unfolds the 
sinewy lines of his "infinite guitar," often 
tracing and expanding Gaspar>'an's 
melodies. Songs like "TWce My Heart" 
might be as close as Armenia will get to 
surf music — spiritual music taken to 
another dimension. 
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BV CAIHERING APPLEFELD OLSON 



JOE COCKER UVE 

WinSta* Home Entenainment 
90 minutM, S24.98 

Powered by four decades of musical 
momentum, Joe Cocker hit the road this 
summer for the Across From Midnight 
tour, and this concert video is a keepsake 
for fans old and new. Filmed in Berlin. 
Cocker proves that he's an artist still 
challenging himself and that he is at the 
top of his game. Cocker puts some '90s- 
style enthusiasm into a string of hits from 
years gone by, including "Feelin' Alright," 
"With A Little Help FVom My FViends," 
"Delta Lady," "Up Where We Belong/* 
and "You Are So Beautiful," which he 
dedicates to the late Princess Diana. 

CELTIC TIDES 

Pu:umiyo Wortd MiAic 

70 mlnutM, $19.95 VHS/S24.95 DVD 

Independent record label Putumai-o has 
come up with a winner for its first video/ 
DVD release. A companion to the album of 
the same name, this tape explores the roots 
and manifold manifestations of Celtic music 
in the words of some of the top performers 
of the music today Loreena McKennitt, the 
Chieftains' Piiddy Moloney, Marj' Black. 
Altan, and Clannad are among the artists 
who wTap stories of their personal inspira- 
tions around some terrific performance 
footage. The program Ls hosted by the 
members of the Rankin Family, who frame 
the proceedings with historical information 
about the rich Celtic heritage of family ties, 
fiddles, and the gift of songs handed dowTi 
through the generations. A lovely cultural 
immersion. Contact: 80()-99n-95»i. 

BIOGRAPHY: DIANA— THE TRUE STORY 

ME Home Video 
100 mlnutM, $19.95 

A&E makes its Princess Diana power play 
with this "Biography" video, which is both 
lengthier and more in-depth than some of 
the other excellent entries in the series. As 
is the case with all "Biography" titles, the 
program exists neither to glorify nor rip 
apart its subject, thus rendering it a more 
balanced presentation than some other 
Diana tapes on the market- Relying pri- 
marily on current inteniews with the 
princess's friends and confidantes, as well 
as with a mixed bag of acquaintances, 
including a childhood nanny, her step- 
brother, a speechwriter, and a member of a 
charitable organization for which she 
worked, the tape is at times critical, at 
other times warm and touching. This 
Diana storj' is one of a complex woman 
who in many waj-s was a Wctim of circum- 
stance but who also made some unwise 
choices during her short life. 



ENTER*ACTIVE 

BY BRETT ATWOOD 



MEGAMAN LEGENDS 

Caocom 

Sony PlaySWiDn 

In the same vein as "Legend Of Zelda," 
this role-pla>ing game offers fun and 
adventure for aU ages without the gore of 
"Resident Evil" or the bore of "Super 
Mario 64." "Megaman" combines aninte 
animation techniques with a plot similar to 
"Waterworld." You play a digger who 
busies himself exploring islands and caves 
for energy- shards prior to becoming 
invoked in a treasure hunt and a battle 
against robot pirates. The designers threw 
in a few carnival-type games within the 
game and lots of comic relief Although it's 
less complex and requires somewhat less 
skill than many games, lots of free time is 
needed, as it involves talking to characters. 



bartering, and finding object^t to make 
weapons and complete your journey 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



THE PROFESSOR AND THE MADMAN 
By Simon Winchestef 
Read by Simon Jones 

HarperAuaio 

3 hows (abfldtnll. SIS 
ISBN 0-694-52066-7 

The subject of this audio, the compila 



tion of the Oxford English Dictionary, 
could have been dry, but author Simon 
Winchester offers a fascinating tale 
about two of its creators. Professor 
James Murray, the editor of the dictio- 
nary, put out a call to volunteers to 
send in quotes and definitions. One 
respondent, Dr William Chester 
Minor, was particularly prolific and 
organized, sending in thousands of 
samples and offering exactly what 
Murray was looking for. Grateful for 
his help, Murray presumed he was 
dealing with an educated gentleman of 



leisure, since the work he provided 
was so time-consuming. As it turned 
out. Minor was a murderer with para- 
noid delusions locked up in an asylum. 
Winchester provides a lively and in- 
depth character study of the two men 
and offers an admiring tribute to the 
creation of the dictionary itself, a mon- 
umental ta,sk that took 40 years. Simon 
Jones strikes just the right note with 
his reading and sounds cultured yet 
interested, as though he himself is fas- 
cinated with the tale. 



The New YM MIs: Too Much Too Soon 

by Nina Antoma 
Ominbus Press 
208 pagtt, S17.95 

The New York Dolls' musical 
onslaught lasted only from 1971 
to 1975, and the band achiewd lit- 
tle financial success. But the 
Dolls' gritty, bluesy street rock, 
outrageous drag-queen attire, 
and drugs'n'booze-fueled deca- 
dence altered the course of rock- 
'n'roll and set the stage for the 
punk movement. 

When the Velvet Underground 
disbanded in 1971, the downtown 
subculture of New York, which 
revolved around the club Max's 
Kansas City, lost its key musical 
voice. But the Dolls picked up 
where the Velvets left off. As 
Nina Antonia writes in her hard- 
to-put-down book "The New York 
Dolls: Too Much Too Soon," the 
Dolls "would go far beyond the 
the Velvet Underground's dark, 
introverted predilections to 
become the extroverted oracles of 
Manhattan." 

The author also of "In Cold 
Blood: The Authorized Biography 
Of Johnny Thunders," Antonia 
strengthens her bold, if not 
shocking, account of the Dolls' 
reckless career by including 
interviews with hand members 
and those who were close to the 
group, including sound man Peter 
.Jordan, journalist Paul Nelson, 
late-period Dolls manager Mal- 
colm McLaren — who eventually 
managed the Se.x Pistols — and 
many others. 

She begins by covering the 
teenage years of the would-be 
Dolls. Guitarist Sylvain Sylvain, 
a native of Egypt, eventually set- 
tled in New York's Queens, where 
he met the Dolls' late drummer, 
Billy Murcia, who came from 
Colombia. The two buddied up 
with star Little League baseball 
player Johnny Genzale. When 
they and others started playing 
music together, Genzale changed 
his surname to Thunders after a 
comic-book cowboy hero. Soon, he 
switched from bass to lead guitar, 
and the band was up and running. 

Early on, they would call them- 
selves Actress, because of the glit- 
ter-style garb they began wearing 
after bassist Arthiu- Kane saw the 
silver jumpsuits worn by Alice 
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Cooper's band. "I knew we had to 
look wilder than that," he tells 
Antonia. At first, the group's 
material was composed mostly of 
Thunders' tunes sung by the gui- 
tarist himself, but although he 
possessed a compellingly reedy 
voice, he wanted to remain the 
lead axeman. So they brought in 
David Johansen, a charismatic 
Staten Lsland kid with a foghorn 
voice who looked like a cross 
between Mick Jagger and French 
actress Simone Signoret. 

Eventually, many compared the 
Dolls' ballsy rock to the Stones' 
'70-era songs. At one point, the 
Dolls auditioned for Rolling Stone 
Records, but, according to Anto- 
nia, Jagger said, "I just don't 
think much of [the Dolls] at all." 

The Dolls began developing a 
loyal following in New York, even 
though they were far from being 
musically adept. As Antonia 
notes, '"They managed to take 
advantage of their shortcomings 
by playing an imaginative appro.x- 
imation of rock'n'roll that gave 
their music a sharply dyslexic 
signature. Thunders' guitar 
sound bucked and whinnied like a 
wild pony, and Kane had his own 
unique bass technique." 

While rehearsing at a space 
called Talent-Recon, the band 
would come in contact with a 
bluejcans-clad bunch that looked 
like cowboys. After watching the 
makeup- and high-heel-wearing 
Dolls become so beloved in New 
York, these cowboys made them- 
selves up like monsters and ani- 
mals and changed their name to 
Kiss. 




During this period, all the gen- 
der-bending concerning the Dolls 
mostly centered around 
Johansen, Antonia believes. 
Whether or not it was in jest, the 
singer wanted to be the first male 
rock star to have breast implants. 
"When cornered on his ,sexuality, 
David pronounced himself 'tri- 
sexual,' meaning he'd try any- 
thing," the author writes. But she 
says the Dolls didn't want to be 
perceived as being gay. "They 
were pretty peacocks, not chicks 
with dicks." 

Around the time of Murcia's 
reportedly drug-related death in 
1972, the band's substance abuse 
began running amok. Thunders 
befriended the Dolls' ne.xt drum- 
mer, the hard-hitting Jerry 
Nolan, and both mutated into 
hard-core heroin junkies. Writes 
Antonia, "Like so many other 
bands of the time, the New York 
Dolls ran on a diet of booze and 
chemicals. Unlike their peers, 
however, the Dolls never knew 
how or when to stop." 

In 1991, Thunders, who had 
gone on to front the Heartbreak- 
ers, died from an apparent drug 
overdose, and Nolan passed away 
the following year from an illness. 
Still, all the dope stories sur- 
rounding Thunders have clouded 
the musician's huge contributions 
to guitar playing and rock music. 

,Iust as upsetting as the band's 
drug abuse was the amount of 
time it took for them to get a 
recording contract from a con- 
servative music industry too 
afraid to take a chance on them. 
Finally, in 1973, the Dolls signed 
a two-album deal with Mercury. 
(The subtitle of Antonia's book 
bears the title of the band's sec- 
ond album.) 

Antonia's book takes a hard- 
hitting look at the New York 
Dolls, but while she sheds light on 
the band's sordid overindul- 
gences, she doesn't go deep 
enough into its music. Neverthe- 
less, the Dolls' overindulgences 
were a crucial aspect of their 
tough, grimy persona. As Antonia 
writes, "The New York Dolls 
were a self-destructive, hedonis- 
tic, split-second comet, a wonder- 
ful searing vision that liberated 
rock'n'roll." 

JEFFREY L. PERLAH 



HOME VIDEO: All new titles released at seli-ttiroogh prices are eligible. Send review copies to Catheiine Applefeld Oison. 622 Oakley Place. Alexar>dria. Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd.. Los 
Angeles, CA 90036 AUDIOBOOKS: Send review copies 10 Tmdi Miller Rosenbium, 202 Seeley St.. Broolclyn. N.V. 1 1218 
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North Carolina, 
is hotter than 

"Hell" and 
independently 
healthy on 

its tenth 
anniversary. 
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From Day One, the label has been about hard 
work, fun and the pushing of boundaries. Along 
the way, it's become a much-copied blueprint 
for starting and running a successful independent 
record company. 



BY CARRIE BELL 



Jason 
And The 
Scorchers 



MAMMOTH RECORDS FOUNDER AND PRESIDENT JAY FAIRES PREFERS 
LOOKING FORWARD TO LOOKING BACK. "THE GLORY DAYS ARE IN 
FRONT OF US. NOT SOMEWHERE IN THE PAST," FAIRES SAYS FROM HIS 
BURBANK OFFICE ON THE WALT DISNEY LOT. "It is important to applaud 
what we've accomplished. You just can't let those accomplishments become the focus. 
The only way this company his become what it is today is through hard work and con- 
tinued pushing of the boundaries." 

Of course, it is this forward -thinking attitude that aJTorda Faires and hia n»Sf the 
luxury of reminiscing about a past filled with triumphs as the company begins to cele- 
brate its lOlh anniversary. 

In fact, in that lO years. Mammoth has become some- 
thing of a blueprint for starting and running a suc- 
cessful independent record company, it excels in 
creative marketing, signing commercial and 
credible acts and finding progressive labels to 
help distribute. It has introduced the world 
to the likes of the Squirrel Nut Zippers, Fu 
,1 Manchu. Frentc. Machines Of Loving 

Grace, and Jason & The Scorchers. 

It is hard to imagine that this Disney- 
owned label with a 40"person stafl (three- 
quarters of which started as interns al 
offices in Los Angeles. New York and 
Carrboro. N.C.) grew out of one Duke 
University MBA student's love of music. 
"Even in high school, I was always the kid 
with the most CDs." Faires says. "I just got tired 
of hanging around all the stuffy business kids. I 
was working al a mom-and-pop record store, man- 
aging a band and eventually got the urge to start 
Mammoth." 

Faires started himself out with the un-mogul-likc salary of $9-000 and often 
skipped every other paycheck to be able to pay his employees during the "lean years." 

"I can proudly say I've never had a massive layoff, because we have always grown at a 
rate we could accommodate," he says. "Sure, there were some 
slim times. But that always made people be more creative 
with the money we did have. You learn to stretch a 
dollar a long way. After a couple of years. I went 
crazy and gave myself a big raise to $r8,0O0." 



TEXAS SNAKES. BOSTON BABIES 

The label signed its first band. Texas' 
Sidewinders, and released its album 
through a one-off distribution deal with 
RCA in 1989. "It was our first look at the 
inner workings of a major label," says 
Mammoth senior VP/GM Steve Balcom. 
"^e were still learning how it was all 
done," 

The fast learners moved on in the early 
'9OK to Boston's Blake Babies, featuring 
singer/songwriter Juliana Hatfield, who went 
Continued on pagf 28 





VP/GM Steve Batcom 
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Wide tast,^s and a PASSION TO MAKE IT 
WORK have served MSTpmoth^s foiJJid^]; well 
through a degg^^AMAZlLNil MUSIC and 

rmed with an MBA from Duke and $4-00,000 raised from private investors, Jay Faires founded 

A Mammoth Records in 1Q88, gradually building an eclectic stable of alternative hitmakers (Juliana 
Hatfield, Frente, Seven Mary Three, Squirrel Nut uppers). Tenjears later, he sold the Carrboro, 
N. C. -based indie to the Walt Disney Company for $25 million. Easirjg back onto a couch in his tem- 
porary offices on Disney's Burbank lot, the soft-spoken Faires, now 34> reflects on the label's past, 
present and future. 

How dM you first ^et Invalved In music? 

I grew up in Huntsville. Tenn,— a town of about 500 people about an hour northwest of Knoxville — and I was always the kid with 
the biggest record collection. I started booking bands and writing reviews for my high-school paper. When I went to 
college at the University of the South in Sevranee, Tenn., I kept doing that— I booked R.E.M. and (future 
Mammoth artists) Jason & The Scorchers — and I worked at the college radio station. 

And when I went to grad school at Duke, I started vrorking at this really cool mom-and-pop record 
store. Poindexter Records. And with all the bands whose records I wanted to buy for the store — 
you'd order the record one week and the label was out of business the next— that's what got me 
thinking about starting a record label. 

I was a psych major as an undergrad — it works well dealing with bands — but I've always got- 
ten off on business. It's like a puzzle. How do you put the pieces of the puzzle together to solve 
your problem? 

Wbars'd you gat that $400,000 original Invastment? 

When I was first putting the idea together, the problem was that almost every alternative indie label 
back then was seriously undercapitalized— I mean, back then, $400,000 just seemed like a fortune- 
so I tried to get a little better capitalized by isolating people. 

Like, there vras this article in the Knoxville paper about this guy from East Tennessee who was 75 years old, worth 
about $100 million, had no living relatives and had just bought [author] James Agee's papers for $3 million for the University of 
Tennessee. I said, "Hey. this guy's supportive of the arts," so I got a meeting set up with him. I targeted people like that. 

How did you make K through the first five years? 

It was more about trying to approach people out of the love and passion— trying to build relationships— rather than just throwing 
money around, fvlajor labels who were trying to get into alternative were sending 25 copies of a record to a college radio station. 
We'd send one copy. 

There's definitely a family atmosphere at Mammoth. If you look at the top executive team, it's ndiculous how long we've tjeen 
together. Steve Balcom, my GM, has been with me since the day he graduated college. Chris Sawin, my CFO, used to be in a band. 
We've all VK0rt<ed together for 10 years, and I talk to those guys every day. It goes back to our core values; Don't take "no" for an 
ansvuer, and, if there's an obstacle because somebody vnon't do business that way or you don't have enough money, figure out an 
intelligent way to get around it. 

I remember the first company retreat we ever had. We had five employees, and we went to 
somebody's cabin in Virginia. It was 1989, and there was a recession coming on, and I 
said we had to batten down the hatcfies 'cause it was going to be really tough. And 
It vras really nasty for about a year. There wrere definitely weeks in the first couple 
years where I wouldn't take my paycheck so other people could get theirs. There 
were senoiis obstacles, but there was just this passion to make it work. 

Haven't you succeeded beyond your wildest dreams? 

If you'd have asked me 10 years ago, I probably would've said, ">feah!" But 
if I get here, then I'm looking there. And if I get there, then I'm looking beyond 
that, so I don't feel that way at all. 

Conhnutd on pogl 30 
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Mammoth UNDERTAKENG 

Continued from pas^ 26 

on to record ihree solo albums for the company before recently 
parting ways. "Juliana was one of our first big success stories." 
Batcom says. "We got her on national TV and on the cover of Sptn. 
She sold a ion of records. Almost enough lo get a gold one." 

The "so close, yet so far away" disappoint men I 
wouldn't last long. In 1993. the label signed a 
distribution deal with Atlantic Records, 
which bought 20% of Mammoth and 
helped work artists like Victoria 
Williams. Atlantic and Mammoth 
started working the then- 
unknown Virginia act Seven 
Mary Three and its debul 
album, "American Standard," 
in 1995. Propelled by a catchy 
single called "Cumbersome," 
ihe album became Mammoth's 
first gold- and platinum- 
certificd record. 
"I think 1 started crying when 
I heard that news," Fairessays. He 
admiLi a similar reaction when the 
Squirrel Nut Zippers' "Hoi" was cer- 
tified gold and platinum in 1997- 
"Working with Atlantic had its ups and 
downs. We were able lo do a lot more for our 
bands with the resources and extra staff of a major label. 
But we were afraid of losing our identity for taking risks. Plus, it is 
easy lo get lost in the shuffle." 

Two years later, the deal ended and Fatrcs bought back Atlantic's 
pari of Mammoth. Seven Mary Three is the only band still distrib- 
uted through both companies. Meanwhile, Mammoth started to 
search out underling labels of its own to distribute, including Les 
Claypool's vanity label and Planet Dog. 




"Atlantic W8.i a good step, but we wanted to go up 
a notch. There, we would work an album to a 
tain point and then be expected to turn it ov 
to their staff." says Balcom. who started as ai 
intern at Mammoth. "We felt we needed a 
different type of arrangement— one with 
attention and financial backing but also 
autonomy, li would be something like 
what Interscope has. We didn't want to 
fall into the mix, get ignored by our par- I 
ent. deal wiih ihe politics or the priority 
shuffle." 

Several companies, from Universal to 
A&M. expressed interest. About a year 
ago. Faircs chose to sell Mammoth to Walt 
Disney Entertainment and changed its 
major-label distribution to PolyGram Grouj 
Distribution (it formerly used WEA). The 
label also now uses Alternative Distribution 
Alliance for records that will need a more 
personal touch. This duty used to be 
handled by Relativity (RED). They used 
Disney's Miramax partnership as a role 
model. 

"Now, if only we can become as suc- 
cessful as them," f'aires says. "Disney is 
probably the most powerful and suc- 
cessful entertainment company around. 
They have the drive to build up their 
music side. Plus, there are added perks — 
like hearing about cool soundtrack project 
before other companies, and the free 
admission to Disneyland year-round." 

DUST BROTHERS DEAL 

Mammoth dove into the world of 
soundtracks last October with "Hur- 
ricane Streets." which helped launch the 
career of Marcy Playground. Last 
month . Faires also saw the release of 
"Free Tibet," a documentary about the 
San Francisco Tibetan Freedom Concert, 
which was released by the Milarepa Fund 
and Mammoth Pictures. He was executive 
producer as well. The label also maintains sev- 
eral ongoing series, such as "ESPN Exirt-mL- 
Games," "Best OflTie Buzz Bin" and "Rare On I 




he first post-Disney deal ihe label made 
iis a joint venture with Nickelbag owners the 
Dust Brothers and Mitchell Frank, called 
Ideal Records. Negotiations stained last 
February and were finalized in early 
September. All Nickelbag acts, includ- 
ing Sukia, Creeper Lagoon and the 
Brothers themselves, will move over to 
Ideal. 

"Jay is a success story and under- 
stands what we are going through, so 
this is an ideal partnership," Dust 
Brother Michael Simpson says. "He is all 
about slicking with his bands for ihe long 
haul. We are down with that." 



/ 1 PEERS ON THE WEB 

Mammoth also prides itself as an innova- 
tor of new media. It was the first indepen- 
dent label— and one of the first record 
companies, period — to establish a pres- 
ence on the World Wide Web, back in 
1992- Starting with the new Squirrel 
Nut Zippers album. "Perennial 
Favorites," Mammoth has promised that 
every release will have enhanced material 
on it. 

Balcom says, "'Value-added' is a phrase 
vou hear right and left from retailers and 
unsumers. We just want to make people 

l.appy." 

Also on Mammoth's plate are its first 
Christmas album — care of the Zippers on 
Oct. 27— a weekend-long anniversary 
party and several anniversary projects, 
including a greatest -hits CD in 
January, a boxed set a few months later 
and a tentative covers album with artists 
like Tool covering Fu Manchu. 
"TTiese projects have been a lot of fun lo 
compile and plan." Faires says. "It makes me 
realize how much I've loved my job for the 
iitire 10 years. Here's 10 the next 10." I 



From the top: Dust Brothers, Creeper Utgoon and 

Fu Manchu 
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MAMMOTH 

CONGRATULATIONS ON YOUR 10TH ANNIVERSARY 

Disctronics is proud to join in the celebration of MAMMOTH'S 10th 

ANNIVERSARY. 

We would like to wish you continued success in the future 
and to Thank You for your Support. 

Are you ready for the next 10? 
Best Wishes, 
Disctronics Texas, Inc. 
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Jay Falres INTERVIEW 

Conhnuetl from fta^e 27 

So how havo your goals changed? 

The core goals haven't. [The goal is) to create an amazing 
artist roster that people will really respect, but continually push 
to make it better. And to develop an executive team, who are 
also like artists— you've got to treat them the right way and chal- 
lenge them the right way and get ttiem to gel. You can have an 
amazing artist roster, but if your executives are bozos or don't 
know how to work together— and one guy can screw up the 
whole thing— it's all for naught. 

^We're starting to groom some in-house A&R^ 
people, because, as the company grows, to 
properly serve the artists we're going to 
have to have some help. But we'll never get 
caught in bidding wars 'cause a lot of those 
things are ego — one label's head of A&R ver- 
sus another's — and because 98% of the time 
. they're financially stupid." . 



About 75% of our [40-personl staff started out as interns with 
the company — Dan Gill, my head of sales, for one. He's amaz- 
ing, totally self-taught and has this immense respect at retail. 
Our return percentage last year was 8%, and the industry aver- 
age was like 17.5%. The year before, ours was 11% and the 
industry average was even higher. Again, this is where we've 
taken what appears to be a weakness— that we can't jam a ton 
of units out in the marketplace — and turned it into a strength. 

What lessons have you learned? 

A lot of what I pitched the Dust Brothers (whose new Nickel- 
bag Records label is a joint venture with Mammoth] was the 
experiences that I went though in the last five or 10 years are 
what they're atxjut to go though with their label. If they'd gone 
to a $4-billion label that's got 20 of these deals, are those peo- 
ple really going to understand and help them through all the 
growing pains of a small business? 

When we took a Juliana Hatfield 
indie record to 50,000 units— 
which isn't that much these 
days, but back then was 
big— we started to leam 
about how the business 
works at that level. Then, 
a year later, we took 
Juliana to 250,000, and 
we learned a bit more. 
Then we took Frente to 
400,000 the next year- 
learned even more — and 
then, with Atlantic's help, 
took Seven Mary Three to a 
million-and-a-half. Then we 
took the Squirrel Nut Zippers to 
1.2 million, and we did it all on our 
ovm. It wasn't with Atlantic's promotion team or anything. I 
totally got off on that. 

It's like, "What relationships do I have to build, what gap do I 
have to fill in my executive team, how do I have to work closer 
with the artists to help them understand that, if they do this, this 
and this, they can put their career here? And now, how do I get 
them to 2 million?" 

Why do you have such a diverse artist roster? 

When I bought records, it was an indie-rock record one day, a 
dance record the next day and a John Coltrane record the next 
That's the way I listen to music, so that was my vision. It vnas 
more about artists that you fell in love virith than trying to fit 
something into a genre. 

For example, my creative head. Lane Wurster, saw the 
Squirrel Nut Zippers' first show, and he told me the next day. A 
week later, I finally saw them play— in the basement of this 
restaurant in Chapel Hill— and I just totally flipped out on them. 
Five days later, I made them an offer. I had no idea they vnere 
going to sell a million units, let alone start this trend. 

A&R duties are split between myself and Steve Balcom. 
Although, at ttie end of the day, no band gets signed unless I 
say 'Ves." We're starting to groom some in-house A&R people, 

CttntinueJ an p<t^ 24 
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Music Like There's No Tomorrow 




mammfith 
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Tenjears ago we ran this, our first Billboard ad. A tity, tenth of a page dedicated to artists and projects we 
believed in. Over thejears a great deal has changed. We've grown from a staff of five toffiy, built an active 
roster of twenty-five acts and taken two to platinum status. The vision, however, has remained constant— to find 
artists whose talent is matched by desire and do ri^t by them by creatively exposing their music to an audience 
that we hope will be as captivated as we are. The only difference is that now we can take a full page to say it. 



m 

1988-1998 A Sound Decade. 



Cc, 



Thanks for 



shi^aring 

your music 




Duiing oui 6 years working with Mammoth in Canada, we have celebrated 
both a Gold certification with Frente and Gold and Platinum certifications 
with Seven Mary Three. Now we have a bigger recison to celebrate! 

Happy 10th Mammoth ^ggmmok. 

from your friends at ;VJ I I v 
Here's to continued success in our future together! 

Attic Music Group, 102 Atlanlic Avenue, Toronio, Ontario. Canada. (416) 532-4487 Fax: (416) S32-9545, E-mail; inloealtlcmusic com 




Oui! M lets go tD zee Casbah (Caf s Cradle, whatever) 
and wake bee-yoottfvl wuzlk together 





Happy 10th, 7 



Hi Frequency Street and Tour Marketing (919) 942 9244 
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si|uiiTel nut zippers 

Super-Catalytic Band 
Eschews Movement Mantle 

"We just Morry about learning more, 
improving our craft, playing our best and 
writing good songs," says the Tarheel septet. 

by Carrie bell 

Tom Maxwell of Squirrel Nut Zippers misses his garden. 
For the last couple of years— since the North Carolina 
band became something of a catalyst for the neo- 
swing movement — Maxwell has been unable to reap 
what he sows in his backyard. 
"Just as you see your stargazer lilies fxing to bloom, you have 
to head out for some shoves in Michigan. By the time you get 
home, they are wilted," says the vocalist/guitarist/baritone sax 
and clannet player. "I think it sums up how all of us feel. We are 
gardeners. Homebodies. Artists. We like to do things like have 
picnics or Jam in the living room. We never expected this to go 
this far." 

By "this far," Maxwell is refer- 
ring to the band's gold sales and 
No. 18 Billboard 200 debut of its 
new album, "Perennial Favori- 
tes,' the platinum sales of 
1996's "Hot," radio hits like 
"Hell," sold-out shows, great 
press and a recording contract 
with Mammoth Records. 

"First, we were just playing for 
fun at Jim (Malthus) and 
Katharine's [Whalen) farm- 
house," Maxwell says. "I ttiought 
it was a great band writh phenomenal players. At most, I thought 
maybe I'd be able to quit my day job by playing weddings, 
Chapel Hill bars or area colleges." 

Mammoth senior VP/GM Steve Balcom never doubted for a 
second that the label could intro- 
duce their mixture of jazz, swing, 
rock and blues to the wotiti and 
make them like it. 

WHITI HOUSI AND 
WriDDINGS 

'We have done a lot of great 
things at the label, but I am most 
proud of our success with the 
Zippers," Balcom says of the 
group filed out by Chris Phillips, 
Je Widenhouse, Stu Cole and Ken 
Mosher. "People doubted we could break a band who called on 
music of eras long since past. We ignored them and worked 
really hard to introduce them to press and radio, because they 
had such a unique and refreshing sound. It worked. I never 
thought we'd sell a million 
records. It was something I only 
dreamed of." 

Both Maxwell and Balcom 
attribute the band's popularity in 
part to the cross-generational 
appeal. "It's got something that 
everyone can dig, which is more 
than I can say about most bands 
on modem-rock radio," Balcom 
says. "They are versatile in per- 
son, as well. They've played every- 
where from the Cat's Cradle and the White House to the North 
Carolina Symphony and my wedding." 

MARKET-SATURATION CONCERNS 

Maxwiell hopes that the younger listeners vnill travel back in 
time and explore the group's heroes— like Fats Waller, Cab 
Calloway and Lord Executor. But he doesn't want to be confused 
with a copycat or nostalgia band, or even worse, a neo-swing 
band. 

"Neo-swing is one of the saddest, limp-dick words I've heard 
in my life. We are a pop band */Uo draws upon any appropnate 
musical gesture," Maxwell says. "But, behold, we live in a trend- 
oriented culture, and people have a need for categorization. But 

Continued on pogt 34 





32 



BILX.BOARD ADVERTISING SUPPLEMENT 



BILLBOARD OCTOBER 24. 1998 



3wiJiilL 

MoT luppiis 




{ Certified ^Id. Recent appearances on Re^is fif Kathy Lee, Letterman, Leno. and Conan O'Brien. 
Appearing with Tony Bennett at Radio City Music Hall October 17. Mew sin^e "Trou Macacq" 
impacting October 26th. 

{ Their breakthrough release that put calypso/ra^time/swin^ back on the radio, 
featuring the singles "Hell" and "Put a Lid on It." Over 1.3 million records scanned 
and counting. 




True artists. 




True artist development 



{ Where it all be^an. Their stunning 1995 debut is now 
over 200.000 units scanned and selling 2,000/week. 



{ Brand new release just in time for 
the holiday seasoiL Ei^ht new and 
diverse Chrislmas tunes plus two 
Zipperized standards. Several 
national TV appearances planned 
in conjunction with full media 
blitz and tour. 







Jay Fafras INTERVIEW 

Contwutd from po^t 30 

because, as the company grows, to property serve the artists 
we're going to have to have some help. 

But we'll never get caught in bidding wars 'cause a lot of those 
things are ego — one label's head of A&R versus another's — and 
because 98% of the time they're financially stupid. 

I mean, you can do intelligent stuff. Strangefolk is this band 
we just signed out of Buriington, Vt. Huge touring base devel- 
oping. [Monterey Peninsula Artists] Chip Hooper, who's been 
Agent Of The Year the last two years — he does Phish, does Dave 
Matthews — and hasn't signed a band in a year-and-a-half, just 
signed these guys. 

I like them 'cause they're not too noodly live, but there's sen- 
ous musicianship and three-part vocal harmonies — which is 
what sent me over the edge — and they have a couple of songs 
that have real three-and-a-half-minute song structure. 

They were out on a 10-week tour of their ovm 
without a record deal. They went into San 



"I want to see our company 
doing about $100 million In 
sales In five years, which I 
think Is pretty realistic. It's 
where Interscope was four years 
ago when Doug Morris bought the 
company from Time Warner." 



Francisco for the second tme ever and 
sold out the Great American Music 
Hall in advance. They were going 
into markets they'd never played 
before and drawing 550 people in 
Pittsburgh, over 600 in D.C. 
When a band draws 2,800 people 
in their hometown and 650 in San 
Francisco without a record deal, 
there's something going on. 



When your Atlantic deal was up, you were 
couitMl by saveral majors. Why did you sign with 
Disney? 

Joe Roth. I spent 30 minutes with him and decided that's 
where I want to be. He's like the most laid-back guy in the worid. 
He runs the film studio, so now I have very little to do with him. 




but Rob Cavallo serves that same 
role, and he's a lot like Joe in a lot 
of ways. And again, Joe had known 
Cavallo for years, had done films 
with him, so there was this real 
bond and trust that had built up 
there. And Cavallo's track record, 
going back to the Lovin' Spoonful 
to Sinead O'Connor and Prince, is 
impeccable. And you go and play 

him some music and the guy gets ''^ 

jazzed — or he sees how you're jazzed 
on a new artist that you really believe in— and it gets him excit- 
ed. And that's still what the music business should be. 

But a lot of wtiat Joe and Disney and Rob Cavallo have pro- 
vided is the opportunity for us to compete on a level playing field 
with the majors and still maintain this real boutique, family 
atmosphere where you'll kill for your artists and never take "no" 
for an answer. Ideally, we're trying to meld the two. 

So, what does celebrating your 10th anniversary mean 
to you? 

Three days of bands playing in Chapel Hill and lots of beer. So 
a big party — and thinking about where we're going in the next 
five years. 

Where do you want to be In five years? 

1 want to see our company doing about $100 mil- 
lion in sales in five years, which I think is 
pretty realistic. It's where Interscope 
was four years ago when Doug 
Morns bought the company 
from Time Warner. It's 10 
million units, roughly. 

The best record labels 
created scenarios where 
ir\ / they could think long-term. 

" Record labels are not val- 

ued on what their P&L was 
that year. Interscope was losing 
$6 million a year, but they were 
able to take that long-term viewpoint to 
build it, and now the profits have come along. 
When David Geffen started Geffen Records, he lost hundreds 
of millions the first five years. But Steve Ross saw the vision, 
knew David had the skills to pay the bills, and in year six or what- 
ever, he made it all tiack in spades. It's a risky business, and 



people who don't understand music culture 
don't get it. But I think Disney has made this 
serious long-term commitment to being in 
the music business. And having Cavallo here 
is great. 



Any advice for those who want to start 

their own record label? 

Don't take "no" for an answer— because 
you'll get told that a million times. Sign 

^ bands that give you goosebumps instead of 

one you think is going to sell a lot of units. And 
pay attention to the business side. You don't do your artists any 
good if your reconj label goes out of business. ■ 



Machines Of Loving Grace 




SQUIRREL NUT ZIPPERS 

Conlinueii from fia^r 32 

\ne don't want to be a part of a trend. Trends are limiting and 
divisive. You are yesterday's paper before it's even written." 

The success of the Zippers inevitably helped catapult the 
swing craze and other swing-influenced acts like Cherry Poppin' 
Daddies or the Brian Setzer Orchestra into the spotlight. Maxwell 
wishes these bands luck, saying that many of them have a legit 
love of the music, but he is concerr>ed atxiut mari<et saturation. 

He says, "Every label starts looking for an act that fits the cri- 
tena of cool. It starts to ruin the sound for people, wxhich is 
unfair. It will just have to come down to having good material 
and worthing hard. All the wave-riders will crash. I just worry 
about whether I am learning more, improving my craft, playing 
my best, writing good songs, and if everyone in my band is too," 

CHESTNUTS AND DER SINGLE 

The Zippers are currently strutting their musical stuff on tour 
and on "Christmas Caravan," a holiday album released Oct. 6. 
It contains eight original songs and two standards, "Sleigh Ride" 
and "Winter Weather." 

"They are the perfect band to reconj a Christmas album," 
says label founder and president Jay Faires. "We exjject it to 
become a holiday standard, like Bing Crosby." 

The album was recorded in four weeks, and the band, despite 
the time pressure, didn't want to fall back on too many covers. 
"If you are going to do it, you want to do it right, so we arranged, 
wrote and recorded them all except a few favontes," Maxwell 
says. "Chns' grandfather wrote 'Hanging Up My Stocking.' It was 
beautiful to do something one of our ancestors wrote." ■ 



PolyGram 



Congratulations 

Mammoth 

from PMDC 

ON THE BIG lOTH 

PolyGram Manufacturing and Distribution Centers, Inc. 




Happy lOtli, Hammoth 



Now in our new location.. 



TOtifftrlnif (j'it.o(i).N( IM w«,liiI(bfniinslmin.(oiii 



Mammoth, 

Congratulations on 
10 years of vision 
and success! 

We look forward 
to celebrating the 
future with you. 

Best wishes, 
your friends @ 



l3roadcast.(70772 
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Bad Boy Hopes To Check Older Aodience Into 112's 'Room' 



BY ANITA M. SAMUELS 

LOS ANllELES— With "Room 112," 
the sophomore album from 112, 15ad 
Bov Entertainment hopes to show- 
case the quartet's songwiiting and 
production talents and to prove that 
the gn>up can maintain its popularity 
with more ui)tempo songs — a switch 
from its ballad-heavy debut. The 
album, due Nov. 17, is expected to 
have a simultaneous U.S. and in- 
ternational relea-se. 

"112 originally came out with [the 
Notorious] B.I.G. and Mase," says 
Marcus Logan, the label's director of 
marketing. "That gave them that 
youthful push. A lot of the songs and 
themes were along those lines. You 
still get that with 'Room 1 12,' but the 
I album 1 has more midtempo/uptem- 
|H) .stuff. The .songs are all within the 
guidelines of \mv. It's a lot more sexy 
than the first album: The ladies are 
going to love it, and the men ai-e going 
to res|)ect it for what it is." 

"Lo\ij Me," the fii-st single, went to 
radio Sept. 14 and was released com- 
mercially Oct. 6. "It has a great R&B 
build with great possible crossover 



apijeal," says Logan. 

Helen Little, PD of R&B outlet 
WUSL Philadelphia, says "Love Me" 
is a top fiw request. "I think [the .sin- 
gle) is really good. I was glad to see 
that they're coming back with a 
sophomore project that (is getting] 
the same kind of rcspon.sc that the 
first one did. I think they built a solid 
reputation with their first pro.ject. I 
think people expected something 
go{)d, anfi they got it." 

According to Br(Kidca.st Data Sy.s- 
tems, the single garnered S41 spins 
at radio for the week ending Oct. 11. 

But for the Atlanta-bred group, 
comprising Michael Keith. Q PiU'kcr, 
Slim Seancb-ick, and Diiron ,lones, the 
mast sati.sfying aspect of working on 
"Room 1 12" was having creative con- 
trol. "We wrote and produced the 
majority of the (songs) on the album," 
says Keith. "They are still romantic 
songs, but are on the edge of being 
sexy and classy at the same time." 
Parker adds that executiw producer 
Sean "Puffy" Combs allowed the 
group members to just be "them- 
selves," 



"It's one of the l)e.st R&B albums 
that I've ever been involved in," 
Combs says. "The group was ex- 
tremely invoKed. It's their sophomore 
album, but it's Uke their grades are 
getting better." 




112 



Logan sa.vs that the members of 
112 hope to establish their individual 
pei-sonalities on the new album, in a 
similar manner as did the members 
of New Edition. 

"That's what they are looking to 
also do: to stand out a little more and 
show what dimensions they each 
bring to the group," says Logan. 

The album's 14 tracks feature the 
writing talents of Diane Warren, 



Andrea Martin Trades Pen For Mike On 
'Best'; D'Angelo Brews 'Voodnu' Follnw-Bp 



Andreas 'BEST': Andrea Martin says she hopes 
that people undei-stand and share her album, '"The 
Best Of Me," which bowed Oct. 13 on Arista Records. 
"I want the right people to get my mu.sic and to laugh 
or cr.v. I hope that it gives them the strength to hold 
on, or go on," she .says. 

With her long-awaited debut, Martin joins the 
ranks of other talented songwriters, such as Island 
Black Music's Kelly Price, who have become vocal- 
ists. Rather than record an album similar to w hat her 
peers were doing, Martin says, she chose to wait and 
have something more "distinctive" to say. What 
makes her original, she .says, is that her songs are 
more "heartfelt" and are 
ones that people can relate 
to. In addition, her West 
Indian roots are reflected 
on the album with what she 
calls a "touch" of reggae, 
evident on her cover of 
Tracy Chapman's "Baby 
Can I Hold You." 

"I think anything diffei'- 
ent will w-ork," Martin says. 
"I listened to Bob Marley 
growing up, but it was 

nerer a plan to be that way [on the album], but it fit 
so perfectly into the bridge [of the songs]. I didn't 
want people to think I was an American girl doing 
R&B. I wanted them to know' that 1 had a West Indi- 
an background, which will put a change to what I'm 
doing." 

The first single, "Let Me Return The Favor," a col- 
laborative effort with longtime songwriting partner 
Ivan Matias, was released commercially Sept. 29. 

Other tracks on the album include ""The Best Of 
You," "Share The Love," "How Could V Forget," and 
the gospel-flavored "Dear Lord." A Laurrn Hill I'e- 
mix of "The Best Of You" appears as a bonus cut on 
the album. 

Martin's .songwriting credits began with "Before 



Rhythm 
and! the 



You Walk Out Of My Life" for Monica in IDfl."), 
SWV's "You're The One." and Toni Braxton's "I 
Love Me Some Him," both in 19!Mi. The same year, 
Martin helped the members of En Vogue to revive 
their career w'ith "Don't Let Go (Love)" for the 
soundtrack to "Set It Off," for which she won 
ASCAP's 1998 soundtrack of the year award. 

Last year, Martin began devoting more time to her 
album, while also contributing material to "Fan 
♦Mail," TLCs upcoming album, which has been 
pushed back to a first-quarter release. She collabo- 
rated on three songs with Matias for his I'.S. debut 
on Elektra. She and Matias also collaborated on a 
track for the "Doctor Dolit- 
tle" soundtrack. 

Reinventing dange- 

LO: D'Angelo's sophomore 
project, "Voo<l(>o," has once 
again been rescheduled — 
this time for a first-quarter 
release. The project, his 
first on Virgin Records, is 
self-produced and features 
such musicians and prwluc- 
ers as DJ Premier of Gang 
Starr, Raphael Saadiq, jazz trumpeter Koy Har- 
grove, vocalist/guitarist Charlie Hunter, Kools 
drummer ?uest Love, and rapper Q-Tip. 

His late.st work is "Nothing Even Matters," a duet 
with Lauryn Hill. According to the label, plans are 
in the works for the two to co-headline a nationwide 
tour beginning next spring. 

What remains to be seen is whether "Voodoo" will 
be as successful as his 1995 EMI debut, "Brow^n 
Sugar," which, according to SoundScan, has sold 1.4 
million units. That album had four hit singles: 
"Brown Sugar," which sold 47.5,000 units; "Lady," 
57:J,000 copies; "Cruisin'," 241,000 units; and "Me 
And Those Di-eamin' Eyes Of Mine," 10,'j,000 copies, 
according to SoundScan. 




bi/ Anita M. Samueh 



Kelly Price, Leslie Braithwaite, and 
Mario Winans and the production 
credits of Stevie ,1., Dallas Austin, and 
Combs. Guest arti.sts include Lil' 
Kim, M.IG, and Ma.se. 

A PROMISING START 

Although 112's self-titled debut 
sold 974,000 units, according to 
SoundScan, Parker .says that .some of 
the feedback he and his fellow group 
members receiwd about it was that it 
was "ju.st too slow." Overall, the vocal- 
ist admits that the album was "ballad- 
heavy ... We are giving more .songs 
that people can dance to." "Room 
1 12," he adds, will lie lialanctHi by the 
type of ballads the group is known for. 
"More uptempos will help because 
you never just want tx) haw one tjTDe 
of .song on an album." 

"112" peaked at No. 5 on Top R&B 



Albums and at No. 37 on The Bill- 
buanl 200. On the Hot 100, "Only You" 
peaked at No. 13; "C'upid" peaked at 
No. 13; and "Come See Me" peaked 
at No. 3,'!. On Hot R&B .Singles, "Only 
You" peaked at No. 3; "Come See Me" 
peaked at No. l.'i; and "Cupid" peaked 
at No. 2. 

According to SoundScan, "Only 
You" .sold 1.1 million units; "Cupid," 1 
million units; and "Come See Me," 
341,000 units. 

In addition, the quartet — with 
Combs and Faith Evans — won the 
1997 (irammy for best rap perfor- 
mance by duo or group for "I'll Be 
Missing You," a tribute to the late 
Notorious B.I.G. The collaborative 
effort debuted at No. 1 on both the 
Hot 100 and Top R&B Singles. 

Parker sa.vs that the plan for the 
(Cimtinued on page il) 



Win 'WestsUe/ Clackwark/ific's 
JQ Thinks locallji, Charts Hatlanallji 



BY DAVID NATHAN 

LOS ANGELES— Generating much 
anticipation among radio, retail, and 
consumers alike for the Nov. 17 
release of "They Never Saw Me 
Coming," Clock\vork/Epic artist TQ 
ah-eady has one of 1998's fastest-sell- 
ing singles by a new artist: "West- 
side." The single, serviced Sept. 1.5 
to R&B and cro.ssover radio, is No. 
1 1 on this issue's Hot R& B Singles 
chart and No. 12 on the Hot 100. 

"I expected to get to this one day," 
sa.ys the singer/songwriter, whose 
music has been described as '90s- 
styled R&B with a street edge. "I 
just didn't think it would happen 
with this .song." 

The Mobile, Ala.-born artist was 
concerned that "Westside" — his trib- 
ute to his years growing up in Comp- 
ton, Calif., and to pioneering West 
Coast-based rap artists like Eazy-E, 
Tupac Shakur, Ice Cube, and Too 
$hort — would be perceived as a 
regional record, but the song is fast 
becoming a national hit. According 
to SoundScan, the .single sokl 1 1.5,000 
imits in its first week. 

According to Randy Franklin, VP 
of urban promotion. Epic Records 
Group, the single has been building 
throughout m^or markets. Epic had 
TQ — whose full name is Terrance 
CJuaites — cut 14 special radio ver- 
sions of the song tailored for differ- 
ent markets, says I-Yanklin. 

Epic VP of urban marketing/ 
artist development Michelle ,Ioyce 
sa.ys that Clockwork Entertainment 
— stiU'tcd by Debbie Hammond and 
TQ's manager, Theresa Price, and a 
joint venture with Epic .since April — 
did some regional setup work on 
"Westside" prior to the label's 
national invoK^ment. 

"Our street team began working 
on TQ in 22 markets," .she notes. "We 
did a sampler cassette, had T-shirts 
made w ith TQ's logo, and serviced a 




vinyl version of the track 'Ybur Sis- 
ter' to mix shows, record pools, and 
underground DJs. We began our 
setup for 'Westside' in .June with a 
snipe campaign, po.stcards, and the 
video [directed by Darren Grant [, 
which initially went to regional out- 
lets, BET, and the Box." 

TQ has appeared on BET's 
"Soundstage" and "Soul Train." A 
performance on "The -Jenny .Jones 
Show" was sched- 
uled for mid- 
October. 
Noting that TQ 
tg ,7 is a worldwide 

pj\ priority for Epic, 

M Scott Greer, 

■ ■ ^"^^^ senior director of 
worldwide mar- 
TQ keting, says TQ 

performed at 
Sony Music's international conven- 
tion in Miami in Jul.v, creating the 
kind of buzz that led Uy commitments 
for global release of the single and 
album in January 1999. The set's 
Canadian release date is the .same as 
in the U.S. 

The single got a very early radio 
respon.se from stations like KPWR 
Los Angeles, KYLD San Francisco, 
and KCAQ Oxnard, Calif. According 
to Epic rhythm crossover senior 
director Dawn Fo.x, "Westside" then 
began getting adds at stations such 
as WLLD Tampa, Fla.; WPOW 
(Power 90) Miami; and WI^C Wash- 
ington, D.C. "We always felt the 
record had 'legs' to go beyond the 
West Ckast," says Fox. 

"We've been on 'Westside' for 
about six weeks now, and it's been in 
heavy rotation. It's a top five request 
item for us," says Damion Young, 
assistant PD at KPWR Los Angeles. 

Ro.yce Fortune of L.A.'s Fortune 
Records says that there have been 
"plenty of reorders on the single. 

{Continued on im(je 50) 
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FOUNDATION 


12 


21 


13 




2 


MOS DEF 1. TALIB KWELI ARE BLACK STAR 


BLACK STAR 


13 


(D 








* * ♦ Greatest Gainer * 


* * 




25 




2 


DEBORAH COX :.h . « ni : i = 1 1 ■ BB 


ONE WISH 


22 


23 


18 


9 


1 


FAT JOE MVSTICATLANTC 92S05-,'AG 1 10 9R':6 98i 


DON CARTAGENA 


2 


24 


16 


10 


11 


SNOOPDOGC DA GAME IS TO BE SOLD. NOT TO BE TOLD 


1 


(2aj 








* ♦ * Pacesetter * * * 




28 


22 


18 


BRANDY A A'mNT^: a3D39',AG ii: - - ' 


NEVER S A Y NEVER 


2 


26 


20 


16 


12 


GERALD LEVERT EASTWEST 62261.'EEG ilO 9B 16 931 


LOVE & CONSEQUENCES 


2 


27 


22 


15 


17 


SOUNDTRACK A euM>Gfl(>JNO'ATLANrca3113'.AG(10-9&!7.96) 


DR. DOLITTLE: THE ALBUM 


4 


21 


IS 






GANGSTA BOO M¥c^JD^l.■^ i.'i'jr^ ^i lATiviTv iia9Eyi6.98i 


ENQUIRING MINDS 


15 


29 


21 


13 


JERMAINE OUPRIA s. v i.i :_.'! PRESENTS -UFE IN 1472 THE OfilGINALSOUNDTRACK 


1 


30 


17 


8 


4 


SHAQUILLE O'NEAL T .V v ;,i. .1 i..l.ni09SEO16,99l 


RESPECT 


8 


31 


24 


20 


9 


LUTHER VANDROSS . RG :. JuOb ,4i; 981 


1 KNOW 


9 


32 


23 


19 


22 


XSCAPE • so so DEF &8O42..C0LUMBIA (10.98 £1^18.96) 


TRACES OF MY UPSTICK 


6 


33 


31 


27 


13 


MONICA A ARISTA 19011* 110 9a'16.9fl) 


THE BOY IS MINE 


2 


34 


29 


28 


13 


TRIN-I-TEE 5:7 ^ITE9009A^mERSC0PE(10.9a/lS.98lH 


TRIN I TEE 5;7 


20 


35 


19 


7 


4 


MAGIC TRUT40 IIMIT S0017')T«I0AITY (10 9816 981 


SKY-S THE LIMIT 


3 


X 


27 


18 


15 


NOREAGA • PENALTY 3077',TOMMY BOY (1 1 9»16 981 


N.O.R.L 


1 


37 


30 


26 


25 


MYA ▲ UNIVERSITY 9O166*.'INTERSC0P£ f 10 9&16-981 


MYA 


13 


m 


38 


34 


56 


JON B.A vAlivuU.^50 MUSIC 67WKi^PIC 11098 E<V16.981 


COOL RELAX 


5 


39 


26 


14 


6 


CANIBUS • UNIVERSAL S3136* (10l98/1&98)H 


CANIBUS 


2 


(D 


NEW^ 


1 


VARIOUS ARTISTS ^ _ p^j p^j ^^^p WRECKSHOP FAMILY: THROWE0 IN DA GAME 


40 


?«) 


42 


41 


34 


JAGGED EDGE SO so DEF 68181.C0LUUBIA no 98 Ea i&98l ■ 


A JAGGED ERA 


19 


42 


36 




2 


WILL DOWNING & GERALD ALBRIGHT 


PLEASURES OF THE NIGHT 


36 


43 


33 


31 


20 


MASTER PA' ^DL]MII bi'^.jdM'HiORliy n2 9819,981 


MP DA LAST DON 


1 


44 


35 


38 


35 


SILKK THE SHOCKER A NO limit S07i6>/PRlORirrilO-9&l6.98] 


CHARGE IT 2 OA GAME 


1 


(45) 


44 


33 


15 


MAXWELL • COLUMBIA 68968* i 10 96 EaT6 981 


EMBRYA 


2 



49 


43 


24 


9 


SOUNDTRACK • flyte iyme 1 leOMKA no 9V17 981 HOW STELLA QOT HER GROOVE SACK 


3 


(47) 


57 


48 


53 


JJVNET A-' VIRGIN 44762 0 1 9&17 981 


THE VELVET ROPE 


2 


41 


37 


23 


6 


BIG ED NO LIMIT 60739*,'PRI0RITY in |. 981 


THE ASSASSIN 


3 


49 


49 


44 


7 


MONIFAH UPTOY.N 51I55*.TJNIVERSA1 110 98TI 6.981 


MO'HOGANV 


42 


50 


34 


11 


3 


RAS KASS PATCHWE^K 50739*,.pRlOfllTY 1 l'^ 1- 'Ji IB 


IfASASS'NAllON 


11 


51 


41 


30 


55 


BRIAN MCKNIGHTA motown 636216110 98 Eai6.9ei 


ANYTIME 


1 


52 


39 


32 


26 


TAMIA QWEST 46213.WARNEFi BFWS (10 98^16,961 


TAMIA 


18 


53 


48 


39 


11 


MARY J. BLIGE«MCAI1848(l09aT7 98I 


THE TOUR 


7 


54 


46 


21 


5 


SKULL DUGGERY NO liuit,t>enalty 3082tommv boy (lO 9&T6.9BI ■ 


THESE WICKED STREETS 


4 


55 


54 


46 


4 


GENERAL GRANT POLrB£AT46056VIRGIN(109a'16,9eiB 


MR. ENERGIZER 


46 


56 


51 


54 


54 


NEXTA ARIS1A 189 .'J il098.:693in 


RATED NEXT 


13 


57 


32 




2 


BAD AZ2 PRIORITY S0741* (10,9ftT6 93)Bi 


WORD ON THA STREET 


32 




NEW^ 


[ 


slfso'""^ 1 - ,M10 98 E(V16 ^ ^ "^'^ ALL-STARS VOLUME III 


58 


59 


47 


36 


9 


E.40 • SICK -MO' IT41646.JIVEI199a'24 99) 


THE ELEMENT OF SURPRISE 


4 


60 


40 


25 


3 


SOLO PERSPECTIVE 64904a'A4M 110,98 Hilt 9K! 


4 BRUTHAS i A BASS 


25 


61 


50 


37 


9 


VARIOUS ARTISTS fl '* w5"b Fia the hii tape voluk iil 60 minutes Of funk the final :hi=te^ 

lDUDfc7W7* RCA 1 10 98 10 9SI 


2 


62 


53 




2 


TYRESE RCA 66901 (9 98/13.981 ■ 


TYRESE 


53 


(63) 


67 


60 


47 


CHICO DEBARGE • KEIMRSanS-AiNIVERSAL II09«VI6981 


LONG TIME NO SEE 


14 


64 


45 


17 


3 


BIGTYMERS cash money s3i7aimivcnsu<io98/i6.9eiH 


HOW YOU LUV THAT? VOL 2 


17 


65 


59 


45 


12 


MAC NO LIMIT 50727-.'PB1ORITY (10 9a'16,981 


SHELL SHOCKED 


4 


66 


55 


43 


; 


NICOLE THE GOLD MINQ'EASTWEST 62209tEG ( 10,9*16,981 


MAKE IT HOT 


19 


97 


58 


53 


25 


BIG PUNISHERA LOUD 67612*i'RCA (1098/16.961 


CAPITAL PUNISHMENT 


1 


69 


62 


42 


3 


REGINA BELLE MCA 11777(10 9^16,981 


BLLILVL IN ME 


42 


(D 


NEW^ 


1 


KILLA TAY am0L.N001RYBE46597,/VIRGIN (10 98/14 981 ■ 


MR. MAFIOSO 


69 


70 




57 


46 


WILL SMITH A* COLUMBIA 68683* no 98 iri 17 


BIG WILLIE STYLE 


9 


71 


56 


40 


29 


PUBLIC ANNOUNCEMENT AtM 640882(10 98 Eai6 98l 


ALL WORK, NO PLAY 


14 


72 


61 


35 


3 


GHETTO TWIINZ RAP A LOT 46254VlRGIN(10.9ai6 98lB 


NO PAIN NO GAIN 


35 


73 


63 


50 


; 


JAYO FELONY DIF jam 558752*/MERCURY no 98 £ai6,98) 


WHATCHA GONNA DO 


8 


74 


71 


61 


69 


K-CI & JOJOA MCA H613*(10,9aT6 98l 


LOVE ALWAYS 


2 


75 


68 


59 


15 


KANE & ABEL NO limit 6072O*jPR«flm (10,98.16-981 


AM 1 MY BROTHERS KEEPER 


1 


79 


60 


69 


3 


TRICK DADDY sup n slide 2602WARL0CX(10 9&l5 9eiH 


WWW.THUG.COM 


60 


77 


74 


49 


7 


XZI6IT LOUD 67678'/RCA (10,98/16,981 


40 DAYZ 1 40 NIGHTZ 


14 


79 


72 


62 


49 


MYSTIKAL A Be BOY/NO UMIT4I62IVJIVE (10.98/18.981 El 


UNPREDICTABLE 


1 


79 


75 


63 


59 


MASTER PA' NOUMn 605S9-miO(linn0.98'16.98l 


GHEnOD 


1 


80 


65 


55 


; 


*''^'*T? ESPN PRESENTS: JOCK JAMS VOL. 4 


43 


81 


64 




2 


CHAKA KHAN NPG 9281 114 98 COI 


COME 2 MY HOUSE 


S4 


92 


69 


47 


5 


SOUNDTRACK WARNER SUNSn.EASTWEST 62265/EEG 11 1 9^1 7 961 


WHY 00 FOOLS FALL IN LOVE 


15 


93 


70 


58 


13 


CAM'RON UNTERIA1NHENT68976-.'£P1CI1198EIV16981 


CONFESSIONS OF FIRE 


2 


94 


52 


29 


28 


MONTELL JORDAN • OEF jam 636987*/MERCURY iio,9S Ea<16. 


981 LET'S RIDE 


8 


95 


73 


51 


3 


PATTI LABELLE mca i iei4 (19 9a'24,981 


LIVE! ONE NIGHT ONLY 


51 


® 


DE-EIITRT 


16 


GEORGE BENSON .'.RP 9906(10 9*16 981 


STANDING TOGETHER 


47 


97 


78 


68 


20 


MO THUGS FAMILY • FAMILY SCRIPTURES CHAPTER II: FAMILY REUNION 


8 


99 


76 


73 


50 


JAY-Z • ROC-A FFILA'DII JAM 336392*,'MERCURY no 99 10-16 98) 


IN MY LIFETIME. VOL. 1 


2 


99 


81 


72 


56 


USHER A' LAFACE .'«4,3.fiRISTA.::09a'lFj 961 


MY WAY 


1 


90 


ao 


75 


31 


C-MURDER • NO LIMIT 50723'.PBiOBirr i,;o,9ai6 9B;S0 


LIFE OR DEATH 


1 


91 


97 


81 


7 


TATYANA ALI MUWOBK 68656.EPIC ( 10 98 EQ- 16 981 ■ 


KISS THE SKY 


47 


92 


92 


71 


24 


RENO • NOLMIT i)715*.PRIORITY I10.9(l'16.981 THERE'S ONE IN EVERY FAMILY 


1 


93 


79 


83 


22 


SPARKLE i>C<-: LANC a3I49*^INTCRSCO(>C(I09a>169a)B 


SPARKLE 


2 




85 


90 




LUTHER VANDROSS ALWAYS t. FOREVER — THE CLASSICS 

LV ' - ' J . :^h5 [ i.i J / yoj 




(95) 


Rt-EKTHt 


3 


VESTA 1 L MUSIC 6676I&VERVE (10,98 EQ'16,981 ■ 


RELATIONSHIPS 


55 


96 


77 


56 


8 


SOUNDTRJVCK TVT SOUNDFRAX821Cm/T (10.9&']7,981 


BLADE 


28 


97 


83 


78 


48 


LSGA EASTV/EST6212%tEG(10 9aT6 98) 


LEVERT. SWEAT GILL 


2 


99 


86 


84 


30 


SOUNDTRACK A HEAWWEIGHT 640886*/AlM(I0l9B £0117.98) 


THE PLAYERS CLUB 


2 


(99) 


RE-EKmr 


9 


LINK RELATIVITY 164611098.1698101 


SEX DOWN 


46 


100 


99 


92 


73 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU HMtlON A' nrr,'^ psopfstv 

B-RIIE 90O93.1NTER5C0PE 1 1 0 98- 1 6 98i " '^""^^ ' ' 


1 



OA'tw"*swiIh the gfeatest sales gains this week. •Recording Industry Assn. 01 America IRI AA) ceiWIcrtkin tor shipment o! SOO.CHX) alburn units. ARIAA certilotion 1w smpmenlcrt 1 million units, with multioldtmum titles indicated a ^umeraHollowmg the symbol. For twned sets, and 
doubts albums with a running time thai ejicieedstwo hours, the RiAA muHiplies shipments by the number of discs an<l/'or t<5pe5. 'Asterisk indicates LP is available. Most tape prices, and CD pncesfor BMG and WFA laoels, are wjggested lists Tape prices mafl<ed EQ. and all other CD pfrces, are 
equivalent priciM, which are projected troni wholesale prices Great«t Gamer shows riart's larResI unit increase. PKesetter mdicatra E>ieaest percentage growth, Heatseeket Impact shows albums removed Irom Healseehers tht^ woeK. ^ mdicalei past or present Heatset'kei title. C 1998. 
Biilboard.'BPI Communications, and SoundScan, Inc 



When you want to reach music retail. . . 
Billboard's 1998 Record Retailing Directory 

Billboard's Record Retailing Directory is the essential tool for those 

who service or sell products to the record retailing community. 

Everything you need to know about retail with over 7,000 updated listings of inde- 
pendent and chain record stores, chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 

■ chain headquarter and staff listing ■ store listings by state 



RKORD REIAILIN6 




1 



To get connected to the industry, order your copy 
today for only $165 plus $6 shipping and handling 
($14 for international orders). 

To order, call (800) 344-71 1 9. outside the U.S, call 
(732) 363-4 1 56. You can also fax your order to (732) 
363-0338, or mail this ad with payment to: Billboard 
Directories, RO. Box 20 \ 6, Lakowood. NJ 0870 1 . 
Get a jump on your compet/tion.' Order bulk 
copies for your entire sales staff and marketing 
team - call us today for special rates! 



t K eud'iobook relailcrt 
Lord thorn headqLiorlgtt 



Please adi) appropriate sales tax in NY. NJ. PA. CA.TN. MA, IL 

& DC. Orders payable in U.S. funds only. All sales final, 

wvvw.billboard.com „„„„,„, 
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BILLBOABD OCTOBER 24. 1998 



I ' ' i 




m t 






(!ll;J;IiIH;!:1k<ili'il4;klil4(;IJii 



October 22-25. 1998 Inter Continental Hotel 
15201 Dallas Parkway Dallas, TX 75248 
Phone (972) 388-6000/Fax (972) 891-6837 



PROGRAMMBIS UAITH): A IVBSSmi TO TEACH 

Learn how to: 
Buy A radio station 
Understand Arbitron 

Work with a consultant , 

Schedule music and win 

Make your promotions work 

Be a great manager and Coriiorate PD 

Be a great Air Personality 

How to make syndication work i 

Use tiie internet ta market your station 

Understand radio's obligation to tiie community 

WORKSHOPS • 
SBVONAHS • 
ARTIST SHOWCASES • 
NETWORKm • 
AWARDS 

REGISTRATION: $200 (AFTHt SffT. 15TH, 8300) 
SPOIVSORSHIPS: Call Linda Jones (801) 387-0861 
ROOM RATE: d 1 38.00 Make reservations 
directiy tiirough the hotel 

SUITES: Contiict hotel directiy 

FOR MORE miFORMAnON: 

Call iierod Stevens: (504) 827-6000 

Unda Jones: (881) 367-8881 



HELEN Umi POWHl 8 







isTutRnmnD-n 




Bjiboad HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED. COMPILED, AND PROVIDED BY |°||||||" 



THIS 
WtEK 


LAST 


2 WKS 
AGO 


z 

o t- 

gS 
is 


TITLE ARTIST 

PftOOUCiR iSONGWRIlERI ivI'HiNr & NUMBtR't'ROMOTION LABEt 


PEAK 

POSIT.L 


CD 


! 


3 


4 


♦ * * No. 1 * * ★ 

HOW DEEP IS YOUR LOVE 2 «t«ks « No. 1 * DRU HILL FEAT REDMAN 


1 


CD 


9 




2 


MV LITTLE SECRET ♦ XSCAPE 

J OJPfii.: DuPivLM ttAi.L SCOH) ^Cj (Dl ITi SO SO DEF JMB'A 


2 


3 


2 


1 


11 


THE FIRST NIGHTA * MOMCA 

J [XIPftI iJ DUWI.I SAVAGE, M MCLEO[),P SAWTEfl) (C) [Dl (T) iX) AR'StA ::5h.':' 


1 


(S 


7 


9 


4 


NOBODY'S SUPPOSED TO BE HERE » DEBORAH COX 

A CBAWhOHD.M JORDAN :S CKHW^UD.M JORDAN! lOU/l (tl X' AH.STA 


4 


CD 


5 


5 


7 


LATELY ♦ DIVINE 

I- M - f. ., l,V ;.i,Ktii,OKIll»l (CilDJPSNEJ'JLUM ie,:)I'i.HEDAM 


5 


6 


4 


4 


16 


FRIEND OF MINE • ♦ KELLY PRICE 

-^--L',- 1.- • ' r-t ■-■XflDANJW*iK£RADEN7,StALS,CITOf7a JCJ 10) !T1 W |,<II fiECK S;;3jdmAND 


1 


7 


e 


6 


12 


1 STILL LOVE YOU • ♦ NEXT 

■Jf^ii: j>i-i sLKj:^M'^miOlKS(IAJni»UilOJ3JlYj:LJC«P,CaH6Tau£MIO«6; piKIInflMlSU 1351s 


4 




3 


2 


9 


THINKIN' BOUT IT • ♦ GERALD LEVERT 

DELilt ID ALLAMBl l.BWLiWDEH A ROBEHSLN IL^tFiT ICMUi (Tl iX! EASfWlST 64091,1! G 


2 


CD 


NEW^ 


1 


★ * * Hot Shot Debut * * ★ 

COME AND GET WITH ME ♦ KEITH SWEAT FEATURING SNOOP OOGG 

K.SWIAI'A • ; .M .M , ',11 ; .-,1 : '.'1 ti:i IDI EUKISA 6J!l»,TEtG 


9 


CD 


li 




2 


ALL THE PLACES (1 WILL KISS YOU) ♦ AARON HALL 


10 


(ID 


11 


11 


4 


WESTSIDE ♦ TQ 


11 


12 


8 


8 


16 


SO INTO YOU ♦ TAMIA 

1'.".!: - I UllEY.B.fiOeiNSON.TlMAS.LRICHlE.R tAPRLAIJi iCl iCJH VI OWEST 1 7 lia,%VARNER BROS 


7 


13 


10 


7 


13 


MOVIN' ON ♦ MYA FEATURING SILKK THE SHOCKER 

D l'lfl^^JO^ ID P1ARS0N,MANDRE*S,M KARR^M iTl JNIVERSITy U!;Q3;"'^MERS::0Pt 


4 


14 


12 


12 


12 


TOUCH IT ♦ MONIFAH 

1 KJ.IliH' Jj KNIOHI SCHEWtALt.r SIAHLJ liULOBLRO! LI iDl J! LPTOWN 'j62UJ UMVERSAL 


9 


OD 


NEW^ 


1 


LOVE ME ♦ 112 FEATURING MASE 

■>'AMlLO-KlltSM.»ilTri.QPJW*E«,USCWlCfiCK.UB£rHAlVJl«j;Cffi r r^t m^'. .WLH 


15 


OD 


20 


28 


4 


CAN 1 GET A... ♦ JAY-Z FEATURING AMIL (OF MAJOR COINZI AND JA 

.,.1.1 . ..M^b" 1 lLPLt.:o,J.AIKl!«S.R,MAySl i Tj BEE JAM bib/EHi' MERCURY 


16 


17 


15 


20 


1 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

l-rM - .■. Ii-" , HLCO.DfEARin.CSTEIM iC) (Dl (I) PtNAETY J/lCWMr RO' 


15 


18 


14 


16 


39 


THEY OON T KNOW, ARE U STILL DOWN A ♦ JON B. 

■'.'■.! ■ ■ •■-,iV aR:^INS/IN'Srt«J>,IJR,JOHMNr ;i 'C'lD; lAB n;« 1,50 tfl.'SC 7S^9\EF1C 


2 


QD 


19 


19 


9 


HOW S IT GOIN- DOWN ♦ DMX (FEATURING FAITH EVANS) 

■ ■ i Rtjrt RYDrRS'JEr JAM 6ef>,'43- MfPCLlRr 


19 


(D 


NEW^ 


1 


1 DO IWHATCHA SAY BOO) ♦ JON B. 

ITl 'AB VDM,'550 WllSIC 7*M0*;EP.: 


20 


21 


21 


18 


II 


GOTTA BE ♦ JAGGED EDGE 

. DUC«I U U1JI-*'I B LAb.EY,li CASEY M SEALl ICI ID! SO SO DEE .'ycllllCCEJMBA 


11 


22 


16 


13 


18 


MAKE IT HOT • ♦ NICOLE FEAT. MISSY "MISDEMEANOR- ELLIOn & MOCHA 

IIMBALANDIM ELLIOIl ' IC! IDi ill THE IVJELy MIND E.ASf.VEST bJllQ'EEO 


2 


23 


18 


10 


14 


1 CAN DO THAT • ♦ MONTELL JORDAN 

r BISHC- IM JORDAI.,T BSHLiPl iLI iDi iTi DEE JAM E,^ J Ub MERCUR> 


4 


24 


17 


14 


8 


SPUCKAVELLIE ♦ PRESSHA 
•Mr. 1 1 \:' 1 CARNI ICKDjnXAITONt HERCEDEiaAFAC£3*302iAR'STA 


14 


2J 


27 


26 


37 


TOO CLOSE* ♦NEXT 

,■ - ■ . 1 ^H"Yi.-ij;3Afl.flBffl>mi!AE0«;,D,WLJAJftU(»tAWAJiJ?j 'C iLn ''1 11 iKlE'i 1 iJSS 


1 


2e 


23 


21 


22 


THE BOY IS MINE A ♦ BRANDY i MONICA 
■i.i il^«iNS,aRA'«Y,LOANtt[S,rjEft«INSnjrLJ£[)A) iCi lln li i iii4-L;\-iL ^Jm-,, 


1 


27 


26 


22 


12 


DAYDREAMIN' • ♦ TATYANA ALI 

■ . ■ ■. 1 ■ ,1 :A^!FJC^JEil!<l^SPW^lKEl,5rt^WlETQ«,DfU5^^wBE«EBl iCllDl ,11 w,.'Ai:K' "IS^ill^C 


5 


(D 


NEW^ 


I 


DON T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 

,r ■ .-, I ll N J UEri'ML'S DMLJRPJ*Y,Kr.JiA(8LE,LHUFn iCl ■ Ul AR15TA 1 31171 


28 


29 


28 


25 


17 


MONEY AIN'T A THANG ♦ JD FEATURING JAY-Z 

■ 1 1 "Y Z,S ARRlSGI0N,C,CCARTtR,BJ3ANf.R.PARKERJ IT ■ S3 50 DEF 7ee[,4-,i;CE JMP A 


10 


m 


30 


30 


7 


YESTERDAY ♦ DEBELAH MORGAN 

. ■ ■!■ IP ■ . 1 NE.3Htl,D HORGANJ ICI 101 VAZ seOSEKiMOTOWfY 


28 


31 


24 


15 


10 


NOBODY ELSE ♦ TYRESE 

^l::j 1 ^RtER.tJOe,KSCOTIJ.RSAYJLSi iCl D) 1 T 1 RCA 6SEi35 


12 


32 


29 


24 


U 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

: - "... ■ 11 iVISlM BETHA.C.H'JOl] P.WlELU^MS.S.COEABSl iCl IDl ITi lYl BAD BE- Id. YS AR.b'A 


8 


33 


25 


23 


8 


STILL A G THANG ♦ SNOOP DOGG 

lY.M.l; . .V.if,1ALK,M WEELSl ICi iDl ill N'J LIMIT •j34-jCiPP 'JP.IY 


le 


34 


22 


17 


3 


JUST THE TWO OF US ♦ WILL SMITH 

.-. 1,1 -i 1, ,vri.l..l, W SAEIER,RMACE>:iTYALDI iM,i 1 Fi i»l COL JMB-A 7Xi3*- 


17 


(35) 


36 




2 


BETTER DAYS ♦ WC FEATURING JON B. 

.Y 1. ■iYUN,fMpnMPS0RJV.-iLiAA'3,F ElYlRly, iCI i D I'l ^aydayjlONIKW SJOZSaTSlANO 


35 


36 


34 


35 


24 


1 GET LONELY • ♦ JANET (FEAIURING BLACKSTREET) 

l..'.M,l LE'A'b.l.A,3J'..^'S,' PIE- 1 .A;^3:^J HAPPi;. Ill " .l,'!" ~ 1'. lYM _ iCI .Dl iTl IVIl 1 1 ^IPSlN 38^31 


1 


QD 


55 




2 


* * ★ Greatest Gainer/Sales * * ★ 

WHEREVER YOU GO ♦ VOICES OF THEORY 

I [jT- ■' Mill :.3i . 1 i',L5(DBOnOMS.U.MCCy^RV.NR.MARRlS> ICI iDl HO LA 3-11073.RED ANT 


37 


38 


31 


27 


15 


HORSE 8, CARRIAGE ♦ CAM RON FEATURING MASE 

IT.,,- 1. -CM .,l,LiS,r, ll,PPriTS,JCnLIVIFR) III LMERTAiTiUENT 7BP,33"E'^i:. 


9 


39 


33 


33 


20 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

KNflOOIYY IC RIOS : E0STEH,M Wll 1 lAMS.R JtRKJNS.J Fl 31 DA, J THCATAS J SKJNNI R|i iT 1 irAJOfiSJT.S' 


6 


40 


32 


29 


7 


TOUCH ME ♦ SOLO 

p -J p ..AliiO RANOERSON.D CMAVIS.E MACK.D STO*ESi ICJ 101 PERSPECTIVE S87E-3u'AAU 


26 


41 


35 


32 


19 


MY WAY A ♦USHER 

1 . ■ I'l V CL.'.l 0 ilAi'MCNJl ICI lOJ IIHXI UEACE 24373'ARlSrA 


4 


42 


38 


34 


31 


ALL MY LIFt DON T RUSH (TAKE LOVE SLOWLY) ♦ K-CI 8, JOJO 

-II I.I ■ - i-I.l"! .1 -.1 Lt ■ - I i|<-.LTT,K HALEyi ICI IDl EACA SS430 


1 


43 


39 


36 


10 


FIND A WAY ♦A TRIBE CALLED QUEST 

TP[ IjE'yn -. f AREED M TAVEOR.A SHAMEED MUHAMIAAOJ YANCEir.T TEEB GlEBEflTGi iTI jIVE 4;S34' 


29 


44 


42 


42 


62 


YOU MAKE ME WANNA... A •USHER 

J LlOPPI IJ [lUPRl V SFAl.l.l P-AYMC-NO' iCl iDilTi lYl LAFACE JA.'ipP AR STA 


1 


QD 


49 




2 


LET ME RETURN THE FAVOR ♦ ANDREA MARTIN 


45 


4S 


40 


39 


ID 


TIME AFTER TIME • ♦ INOJ 

1 - • ICI ID) SO SO OEF 790i6,-COi.uM&A 


30 


GD 


59 


49 


6 


SOMEBODY TO LOVE ♦ LEVI LITTLE 

L.ll.'l 1 .-■■11 Mil ICI IDl l.Yi WHITE LA3LE85L3I 


47 


48 


37 


31 


n 


1 WASN'T WITH IT ♦ JESSE POWELL 

r.N liil-N , ill/il..; RriniNS!lN,J ElUESE ACASF^NI iL 1 IIY- SILAS 3^4P7I.,CA 


25 


QD 


54 


54 


8 


*** Greatest Gainer/Airplay * ★ * 

YOU CAME UP ♦ BIG PUNISHER FEATURING NOREAGA 

ROCKWiLDER (C RIOS.O SFINSONI iFl LOUD 65547' 


49 



THIS 
WEEK 


LAST 
WEEK 


1 z 


TITI P ADTICT 
■ 1 1 MK 1 19 1 

'■■HfjrMjrrn ;Rorji3WRiTER;i lUPaiNi 4 \uwberpfw,uotion l^^bel 


PEAK 
POSITION 


(St) 


57 


48 1 4 


DEADLY ZONE ♦ BOUNTY KILLER FEATURING MOBB DEEP & RAPPIN' NOYD 

•J WH riv iR PRICE.N t/"fRCh,TPERR>.K MLCH TA.A .0HN50M iCl D; IT' TjT SOUr.CTRAX a215.'TVT 


48 


(M) 


52 


52 




STRAWBERRY ♦ NICOLE RENEE 

N -J'JEf Ci //AblNGlCN )K IBlAKt; i.Cu pi ATLANTIC 8i;6I 


51 


52 


46 


46 




1 TRIED ♦ 4KAST 

r, iSAAi" - OiivtH C. 5A*i:,T OnvER' i :i ;0i iTi »CA G^'j&tY 


46 


53 


45 


37 




NO FOOL NO MORE ♦ EN VOGUE 

^1 ..■-.I'V'r! i; ■,v;,qk[rji iC IPj WARf.LR SJN5[T.'tASrA'EST MCIBZ'EEG 


37 


54 


48 


51 




DON CARTAGENA ♦ FAT JOE (FEATURING PUFF DADDY) 

h'-fi'-". ■ ■ 'iiE^S^JNi ;:; WySTiC BlG8tAT 9=iS.;7'.ATLANTiC 


40 




NEW^ 




TALK SHOW SHHH! SHAE JONES 

'-■ ■'.■■I •- i:HI}IM3i:6.'ifil,iNIVERSAl 


55 


56 


41 


41 




INVASION OF THE FLAT BOOTY B'*"*S TOO SHORT 


41 


57 


50 


50 


10 


CHEAPSKATE (YOU AIN'T GETTIN' NADA) ♦ SPORTY THIEVZ 


50 


® 


58 


59 




1 AINT HAVIN' THAT ♦ HlLTAH SKElTAH FWr, ST/iRANG VVONDAH 0 G C i D(X HOUOA*^ 
...•1 i-i'it . - ;i\<-j'i(:iU--.wk:y"i'>':y»':'i : -::Li:i"i>"' 


58 


59 


43 


44 




HERE WE GO ♦ FUNKMASTER FLEX PRESENTS KHADEJIA FEAT. PRODUCT 

,-:an ■Lr.'.MA'iT-:^ F.E.^ 1/; IlAN.-, bass D VCftAt.WMOOHt-HOUGHS ',ri lOJD 6')5.J;-- 


34 


60 


53 


47 


18 


GHETTO SUPASTAfl (THAT IS WHAT VOU A(l£| ♦ PfWS WMl ^6T 01 EXBTY BASTAflO & iVIROriJD "J j UV ; 
<i jE=n f vl-;i;. f m -Kiii. .iJ'vh .':vti3'i6a.uC(HBi!.a8a,j.ER:»r(,6gntDi iT'jiMiRjCrft H^.:.r.- 


8 


61 


56 


45 


12 


IT'S ALRIGHT ♦ MEMPHIS BLEEK {& JAY-2) 

-■■ -'.i-.- :"^tri!':\Ef!V5i;f»Avw*i>i»:<.™jftt!fl^-:'ii : d - ?:(:i-"_A:!:iiH^ft:'iQ«r'aR' 


32 


62 


44 


40 


14 


WHAT U SEE IS WHAT U GET ♦ XZIBIT 

, IGi'iFP 1 (Cj'PKTl LOUD 65507 


34 


QD 


63 


68 




LOST IN LOVE NASTYBOY KLICK 

M ■„ MAG L iV l,^KjE\A^. :C) iCI \ASTVflO* OlJT/L'PSTAiRS 


63 


64 


51 


43 




■98 THUG PARADISE TRAGEDY, CAPONE, INFINITE 

- ■-' ■...'.'"■[■! A MKDy HP. El i[;-. iDi ill 1- 1: 1 A "u;n,'? 


37 


65 


47 


38 


10 


DEFINITION ♦ MOS DEF & KWELI ARE BUCK STAR 

b\ H temc sm th.' -; gs£ene:.i.coir£lu iX' i: i^a^^js :7.; 


31 


66 


62 


56 


* 


GHETTO FABULOUS • RAS KASS FEATURING DR. ORE & MACK 10 

JTJ fl nCOi, AU5TI\ SBULLARO.A.''OUNG,0,ROllSON.J.WUMNi PATCHW£Ri-, WlC^IIv 


56 


QD 


72 


72 




LET IT RAIN GLENN JONES 
H vA\NtLl 1 iR Wt4NElU,5.jONtS.O AIDIIS! :Ci SAfi 


67 


68 


60 


53 


16 


DESTINY ♦ MYRON 

- -•.[ - M ' ^-i-" ■ !• HAICOCK.A.WlLUSl :Ci Dl IT ISLAND [j7233.J 


14 


69 


75 


67 




DR. GREENTHUMB CYPRESS HILL 

r.'-,':. I,' i,;i -1 ill! id Tl :>■■ H.irfHC'JSE 7^riJ' :OL.lMPIA 


57 


70 


61 


57 


19 


HOW DO 1 SAY I'M SORRY ♦ TAMI DAVIS 

K.A'i.ii . • sunici'^: ic: Tii sED ant i i-xca 


16 


71 


73 


64 


19 


PARTY AINT A PAfiH ♦ QOEtN PEN F:AT TEDCV RiLEY, NUTA BUNA, MARKELL & JESSE WEST 

" _ AJ/:-: JYT*>mV*.WVOSCft.l>V.KCfJV:WT-j f, Li'.AVi,V'Ai-.Ti. - U;s -K;jvME=503?t 


26 


72 


77 


77 




TRU MASTER ♦ PETE ROCK WITH INSPECTAH DECK & KURUPT 

RWr.CK ^Pt-lll P5 1 l-l.TfR,:; P.-'::'rt'\| 'TH.QLDC.L'S'jg' 


68 


73 


68 


65 


16 


NOBODY DOES IT BETTER ♦ NATE DOGG FEATURING WARREN G 

wA^HEr. Li r.ATb !■■ 1, - iL-(NSONi (CI lOi a, piXiC. Eoi.\:;iM :]Mrin ;rca BRi .h^aaay 


18 


74 


71 


71 




LET ME GO... RELEASE ME VERONICA 

L.'HiLL .I"--,.-,' L ■ .i£ff£R30NJJACKS0Ni (C) (DHTUX) H.O.L A. 311076 


71 


(jy 


NEW^ 




THE STREET MIX ♦ MAG 7 

[-■ ■ ■ ,. ..J.! -L.i.'Cfi,S<ABntPJWl.W.AiWft,PW*5,[Ml'S.FJT>£fll iCJlOiiTiBf. [Qilj.'aKiViQrCWl 


75 


76 


66 


61 




SEXUAL HEALING FOURPLAY FEATURING EL DEBARGE 


S6 


77 


74 


70 


* 


INCREDIBLE ♦ KEITH MURRAY FEATURING LL COOL J 

r --r:: IF -■ESMON.KMURRAV.J.SMITMJ.BROWNCBOB&n.F WESLDri IT) JIvE 425£*- 


70 


CD 


92 


95 




TOPS DROP FAT PAT 

- vc,^r,HM|,-^ 1 1 L JS L SIMMONS) ICl ;0) WfiECfcSHOP 322 1 


78 


79 


70 


62 




1 SHOULD CHEAT ON YOU ♦ J'SON 

1 ■ • !■■,!: ■ ■ ■. 1 ■■-'r.SIIMDAMEtS.TTURMAN.THALEi (CMDJ HOLLVWOTO 164021 


48 


80 


65 


55 


16 


WOOF WOOF • THE 69 BOYZ 

■-■ . ■■■■ ■ iCjiDI IT QUAORA&OUNEi'BIGF-EAT 8-113?- ATlAMIC 


24 


81 


69 


63 




GOODBYE TO Ml HOWIES ♦ MiS^E^ P F[AT THE SHOCKER, SO^S OF WlD WO fi. DiCH 
■ ■ ■ ■ ■ ■' r v.v- [■ r^ru p[s?EN,:^RPtKi ;:. ;i-Y:.L:MT^i;-?'jT*;cfii"f 


38 


QD 


91 


74 




PARDON ME WHILE 1 COME BACK. ORES 

r.v..ri.' ,r.L iriirMXiBlACKPCARLWOONDCCftTROL 70CI VNU GRUV 


74 


83 


67 


58 


" 


PAPER ♦ QUEEN LATIFAH 
PVCHE,!.. :ij^Lt£SlSlD0WENS.PM»CHA£LNljKH;TfCLae.STRONi;i ICl (D; FUVCfi U^-^ 3eaV;JiVC':0i*% 


23 


QD 


96 


87 


15 


NO WOMAN ♦ GENERAL GRANT 

1 i-.'y.'v- 1 i/,:, 1 " LAMB5RI,BP0TTtRC GRANT, PMWMmt ',C) iDl POLyBWT 386*5'V!RGit* 


51 


85 


79 


80 


18 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEATURING OUTKAST 

Mi- ■!. :.■ I'-i'i": . .=ii-.'i Ri',j*!.HN,APATrinN:i iri) loi -.AraoE zjjJTi'AHISTA 


48 


86 


64 


60 


10 


LOVERS AGAIN ALEXANDER O'NEAL 

\' '■filv^ d ClSE is Cuttf.P KflJiR) ,i:.i ;3 n-Nt iVr='i n K47,irHitiAN 


54 


87 


82 


78 




UNIFY KIO CAPRI FEATURING SNOOP DOGGY DOGG & SLICK RICK 

KIDCJi-^t.:R WALTERS.C.BflOADUS.H tOOMBS; lT( TRACK MASIEKS .'rf^y.l- irOlUWUIA 


62 


QD 


88 






UNCUT. PURE ♦ BIG DADDY KANE 

EGl^rir-hASt a>:[iCCi' v(MEf (LOVDM,RCU!T*<I««'i lC)iBi''irH£LA3EijEU:»HL'ifiI 3?::'::«^MtMtuwv 


83 


89 


90 


82 




1 HAD NO RIGHT ♦ P.M DAWN 

P M DA'A\ lA LORDES.C ANDCRSONI <Cl i[>l C.EE STREET 3-3^i-}^|VJ 


82 


90 


84 


76 


18 


COME WITH MEA ♦ PUFF DADDY FEATURING JIMMY PAGE 

. 1. .Mf ; ■ :. - J iiONHAM.S,COMBS,M,CURRY) (Ci ID)ilAI ITl \t) EPIc: rA'^^l 


19 


91 


95 


92 




CLEOPATRA'S THEME ♦ CLEOPATRA 

- .: ■Hiiilt6''S£fiAnC«i'«ArtSi :CMQ)!T;iriVA'JEPW;.'??a-^(,SN[fiES3 




QD 


NEW^ 




WHAT 1 DO SLIM 

■ ■ i "M-: IS. iCKXiSLOW MOrON "OI-rJEfiC'S 


92 


93 


83 


73 




2 WAY STREET ♦ MISSJONES 

',■ .'. ■ M .'-■■iAr.; r - .-iiJM (C)(Dj{r)MOrOV/'l 


27 


94 


87 


79 




CALLIN- (WILL YOU PLAYERS EVER LEARN?) ♦ AMARI 

ri:vl . .!Efi--:-y;'. •,■ ^p-'A-^ti ic)(Ohtitomm> bov .m4j 


&6 


95 


89 


83 




DO YOU HEATHERS. 

K ."iSKEfl iH GiPD'^ER H pA^KE**: (C) ID) 'Tl MCA 'j'^i-yi 


53 


96 


81 


69 




STOP BEING GREEDY ♦ DMX 

PI- ( - Mr:.-.sA=itLD5.l?eLACa(ANMfM5SER) TTI RUF^ RY[>ERStlEf JAM 56B989',t^LRCURl' 


45 


97 


93 






THE HOT JOINT ♦ ALL CITY 

I !.■ .■,>^■^■i^':■t i: H!aL;.PE.3 COHDfA' RlAWBENCE.S ICs'AV.SPAGCHM «UNZ£] i.Ti MCA 55-179- 


93 


98 


86 


86 




NEED TO KNOW ♦ DAWKINS & DAWKINS 

■ ■- ■o.£t)Al(Wilt^s,ADAWKl^$.fJ£R^^l^^SlH,caLACKMD'J! ic: ?;HAsvGm:ns 


79 


99 


76 


66 




SPARK SOMEBODY UP ♦ BUDDHA MONK 

I'l-.-.i V i;i i V.St MiAMBLE.L HUrr.BUDDMA UOr.K/ i C: iTi LKI EDEL AMERICA iS75* 


66 


100 


98 


89 




THE ACTUAL ♦ ALL CITY 

[■1 -'PE'.' E=^ 1 'RO.jPEGCuRDEW.C WARTiM r:i ILi.nn MCA bbUh 


48 



increases among singles below the top 20. ^Videoclip availability. •Recording Industry Assn. Of America 



C~) Recofds wnth ttw greatest airplay and sales gains ttiis week. Greatest Gaineri'Sales and Greatest Gainer,'Airplay are awarded, respectn^ly, for the largest sales and airplay 

(RIAA)certlftcation tot sales ol 500,000 units. ARlAA certification tor sales of 1 million units, with addilional million indicated by a nufiH-ral following tfie symboJ- Calalog number is tor CD single, "Asterisk indicates catalog number is for cassette singte; CD smgfe unavailable, 
(C) Cassette sii^le availability. (D) CD single availability. (M) Cassette maxi-single availatHlity. (T) Vinyl maxi-single availability. tV) Vinyl single availability, (X} CD maxi-single availability, «> 1998. 6illboard/GPI Communications and SoundScan, Inc 



38 



BILLBOARD OCTOBER 24, 1998 



billboard. 



Hot R&B Airplay. 

Compjted from a national ^mple of airplay su()plied by j J:<i'iF D jl j Systems' R^dio Track service. 104 R&B b.:ai.<j 
are electnxucally montlored 24 hours a day. 7 days a wee^ Songs ranhM by gross impresstons. computed by cro»- 
leferencing end ^mK of airplay with ArbitrDnll3teiW(Uta,TM<Uta IS usedln 



OCTOBER 24. 1996 R&B SINGLES A-Z 







£ 

i 


z 

o 

* 


TITLE 

ARTIST ■■■'.'"I- M "WJf^jni;<S LAdEl 




IHISWEtK 


£ 


% 


r 

TITLE 

ARTIST (IMPRINT-'PRaMOTION LABEU 


1 


1 


9 


* * NO. 1 * * 

000 WOP aHAT THING) 


3) 


43 


5 


MATRIMONY: MAYBE YOU 

fMKwriL iCCtJWBiA; 


W 


51 


3 


WE5TSIDE 

Iij CLCCMVC'SKiEPICl 


] 


2 


16 


THE FIRST NISHT 


40 


40 


12 


SPLACKAVELLIE 

PKfi'-HA \n:'i-' M£RCEOES'LAFACCARISTA) 


] 


3 


21 


ARE VOU THAT SOMEBODYT 

i.^H - ,■, k ■ 1 i-| ANTICI 


3D 


50 


2 




TRIPPIN" 

lOTAliflAi MSSYElllOTn iBAOBOYi'ARSTA) 


3) 


II 


10 


HOW DEEP IS YOUR LOVE 

3^.. Hi.'TA" ^r:t,W, &i,V,ijceT iAWWROJIW) 


W 


61 


2 


THESE ARE THE TIMES 

IWU HiLl iUMVEBSnv;ISlANDl 


i 


4 


22 


FRIEND OF MINE 

KfiL'^ PRICE \rCKiji*r.D! 


43 


38 


30 


STILL NOT A PLAYER 

BIG PUNISHCff FEATURING JOE 1" ir 


T> 


7 


e 


LOVE LIKE THIS 

FAI"h EV^NS iBADBOT-'WISTA) 


3) 


44 1 13 


RUFF RYDERS' ANTHEM 

CM' ■ J'^M'MERCUBTI 


7 


5 


14 


MOVIN' ON 


49 


37] 1« 


IT AIN'T MY FAULT 

•1','.'. [-( :v. ( f.-i- -iJT 'j--.,-Ky -^^ifaoBltYi 


S 


6 


14 


MY LITTLE SECRET 

KSCftPE (SO SO DEFi'COtUMBlAl 


S) 


49 


8 


DAYS LIKE THIS 

KL'i\- ^AlVUim ^COLUMBIA) 


t 


9 


s 


HALF ON A BA8Y 

R KtLL/ IJ V- 1 


47 


35 


21 


HORSE & CARRIAGE 

L'JiWH'Jf, ■i.f^- MASE lUNIEfnAINMENTilRCl 


10 


12 


16 


1 STILL LOVE YOU 


w 


54 


5 


ALL THE PLACES (1 WILL KISS YOU) 

J,Aftl>\ t-AU MCA,' 


11 


10 


21 


CAN'T TAKE MY EYES OFF OF YOU 

UUff^'J t- Lt ''LT'lOUiLCOLUMBWI 


s> 


58 


51 


1 GET LONELY 

lANH IfEAT. BLACKSTRECTI IWRGINI 


12 


8 


16 


THINKIN- BOUT IT 

GERALD LEVERT [EASTW£ST,tEG) 


H 


46 


5 


ONE DAY YOU'LL BE MINE 

USHER <LAFACL'ARI5TA) 


3S 


22 


; 


CAN 1 GET A... 


!1 


52 


6 


SWEETHEART 

JD « MARIAK CAREV ISO SO OCF.COLUUeiM 


38 


17 


10 


BEAUTIFUL 

W/iRvj E,i3E: iTlVTE TYMi. Mi:*, 


S2 


53 


7 


WE CAN FREAK IT 

Kl.RIJpr ■ANTP.VAAM) 


IS 


13 


33 


THEY DON'T KNOW 


S) 




1 


HOME ALONE 

fi. KELLT FEAT. KEiTH MURRAY .JIVt; 


3D 


24 


8 


LATELY 

DIVINE 'Pf.!!! '1 1 iM AM, 


94 


48 


45 


ALL MY UFE 

K-Ci & WX3 '.V A 


W 


25 


7 


NOBODY'S SUPPOSED TO BE HERE 

DEBWAt* lARlSTAl 


s> 




1 


HAVE YOU EVER? 


3D 


20 


13 


HOWS IT COIN- DOWN 

:m' ~'" FfciM" . jwuEfOFT' 




9t 


45 


67 


YOU MAKE ME WANNA... 


11 


15 


15 


SO INTO YOU 

TAMIA (QWEST/WAflNER BROS.) 


97 


55 


17 


ITS ABOUT TIME 

PUBLIC AhNOUNCEMENT A4M 


20 


19 


7 


LEAN ON ME 


m 


65 


17 


LOOKIN' AT ME 

MASE'tAT PUfF OAOOV iftAU HUVAt^lSTAi 


2D 


21 


8 


1 DO (WHATCHA SAY BOO) 

ION B ■ ■ '.■ .".tr-ic 


99 


59 


7 


FIND A WAV 

A TRIBE CALLED QUEST 1 j Vf 1 


3D 


2E 


33 


GOTTA BE 

JAGGED EDGE ISO SO DEI lOLLVBIA' 


n 


63 


8 


TIME TO MOVE ON 

S^ARKIE PC-_' 1 /.MCvlNTERSrCPE: 


25) 


39 


4 


HItftO KNOCK UFE(THEGHEnO«mCM) 

■ -" ■ ■ ','t"'..:j'-'Y. 


ID 


66 


4 


1 CAN-T SEE 

" ■ ■■lEi^lDMtGt/CTADTYir:; 


24 


IS 


27 


THE ONLY ONE FOR ME 

SP.\f-U MCKNir.M AlClC'WNl 


(2 


60 


14 


DOIN- JUST FINE 

Rr" II t.'F'l 'MOTOWN) 


2S 


14 


14 


SAME OL' G 

t.lNLA'lNt. ■ LHL*iV'<GH0UNO'ArLANIICI 




13 


42 


11 


STILL AG THANG 

■.r.yjp riLGj "ic l-mftjWIOWTY) 


2t 


le 


18 


TOP OF THE WORLD 

P.Wt'j l iTATLjBiNG MASE] (ATtANTICI 


M 


57 


9 


THUGS CRY 

H2Si 1 wjj&WJIWLES&RElATMTVl 


27 


23 


24 


MAKE IT HOT 


ID 


E7 


18 


DAYDREAMIN- 

TAITANA -L 1 li'JJ'WORttTPICI 


2i) 


28 


40 


TWCLCffiE 


M 


62 


2 


OONT LH IT GO TO YOUR HEAD 

NLSInN lAfltSTAJ 


20 


27 


10 


TOUCH rr 

MONlFAN : . ^^TrvVR'' IV'f 1 


SD 




1 


ROSA PARKS 

QUTKAST ILAFACL'ARISTAJ 


W 


31 


4 


LOVE ME 

1 1 2 FEATURING UASC (QAO BOWARISTAJ 


w 


71 


2 


HOLD ME 

BRIAN MCKNIGHT (MOTOWN) 


31 


30 


' — 
9 


COME AND GET WITH ME 

K£r>( iv,tA- FtA- BhOOPDOGCimKTWWEG) 


m 


69 


26 


MY WAY 

;)SH[RaAFftCf.'ARISTA) 


32) 


33 


13 


GOO'S GRACE 

TPIN 1 Iht ; IB SITL IMERSCOPH 


CH) 




1 


VOU CAME UP 

' ■■ FEAT NOREAGAHOjr,, 


13 


29 


23 


MONEY AINT A THANG 


OD 


74 


2 


CHA CHA CHA 

■lin/ODt SOUAO IFLIPMODOELERTRAitEGJ 


a) 


36 


10 


SUPERTHUG (WHAT WHAT) 

NCRLACift PtNALtr lGMMy BOVl 


02) 




1 


1 KNOW 

LUTHER VANDR3S5 .■ ^'l \: 


3D 


41 


4 


ANGEL IN DISGUISE 

BRANIjy lAILANT.C 


(Hi 




1 


UNCONDITIONAL LOVE 

■.•^A<: 'Ofb'h HOWBREAKAWAYI 


X 


32 




THE BOr IS MINE 

BRANDY* MONICA lAT 


74 


56 


j2 ' NOBODY ELSE 


37 


34 


12 


STAT 

THE TEMPTATIONS vr Tr .vr. 


OS 


— 




BETTER DAYS 

'NC FFAT lOH B (PAyDAY/LONOOWISIJWOI 



CI) Records with the greatest airplay gains. £ 199S ailboanl'BPI Communicalions. 



HOTR&BRECURREN 



1 


1 


5 


ANYTIME 

BR:AS MCKNIGHT ilAOTOiW) 


2 


2 


2 


LOST ONES 

LALRYN H:lL iRurFHOUSC'COiUMBIAl 


3 


3 


2 


NO GUARANTEE 

Z» 'ZO OtSAWe l«£OAR'UNIVEftSAU 


4 


9 


6 


ITS ALL ABOUT HE 

MYA 4 SIS&3 lUSiVtRSITVlNTERSCC*^. 


5 


8 


26 


EVERYTHING 

MARY J BllGT AICAI 


( 


S 


29 


PUT YOUR MNOS WHEH MV EVES aXAD S££ 

gU^IA l^l-YMti .ELt^IPA ttG 


7 


7 


7 


NICE & SLOW 

■JSHER liA^ACE ARISTA; 


1 


13 


9 


NO. NO, NO 

OEST.NY-S CHILD ICOLL'MBIA! 


9 


4 


7 


BE CAREFUL 

SPARKLE iRtXI LANOlNTERSCOPEl 


10 




1 


LUXURY: COCOCURE 

MAAWELL iCOLiJWBIAl 


11 


12 


4 


THE ARMS OF THE ONE WHO LOVES VOU 

xscAPL ISC SO crrc-nui-'BiA 


12 


5 


8 


A ROSE IS STILL A ROSE 

ARETHA FHANWUN (ARiSTAl 


13 


21 


19 


MYBOOY 

ISGlEASTWEST/tEGI 



AIRPLAY 



14 


16 


12 


WE BE CLUBBIN' 

ICE CUHE pMtAVYWElGHI.AiMi 


15 


11 


10 


WHAT YOU WANT 

MASf iFfAT TOTAL 1 (BAD BOY'ARISTAI 


16 


24 


36 


MO MONEY MO PROBLEMS 


17 


10 


25 


WHAT ABOUT US 

TOTAL l,AF<v:EAfi.STAl 


18 


14 


!6 


STOMP 

GOB S PROPf RTY (e.BlT&INTERSa)PEl 


19 


23 


I) 


A SONG FOR MAMA 

boy: II rjr'i iMCTOWH) 


20 




1; 


TYRONE 

FR'KAH 3ACL ,KE,1AFVUNIVERSAU 


21 


1; 


I 


MISSING YOU 

MARY J BLISEilACAl 


22 


15 


15 


SEVEN DAYS 

l/ARY 1 SliOE 'IA<:Ai 


23 


18 


28 


HOLD ON (CHANGE IS COMIN') 

SOUNDS OF BLACI^NESS iPtRSPECT'YE^AAAIi 


24 




14 


5 STEPS 

Dflj HILL llSLANDl 


25 


22 


7 


LETS RIDE 

Tn WCTT n !■> •< W5ZF OF AMWC.P' 



TITLE ^PublishHt - Lciinsing Org.) Sft«t Music Dist 
93 2 WAY STREET [HicUo, ASCAP'Missfcnes BMl'AII Silvei 

BML'Beane Tribe. BMI] 
H 'SSTHUGPttMHSE^MkhBfilUoixVsUmerM, 

BMt-'JumnnD Bean. BMHomtude, Ml) VKBM 
100 THEJUniUALlEMItonl.ASUPyGi^ 
42 AlIMVUFEi)ONfiniSH(TUELO«ESL0WLn<EMI 

Apnl. ASCAP^:ail Kayla, ASCAPyHm Bee Doinit ASCAP/Z 

Bu Prod , ASCAP^'MB. ASCAP) HUVIBM 
10 AllTHEPUCCSnWIUBSSYOUJtTerMii.eML/Nate 

lows BMl'MCA.ASGV/Jarirron ASCAP/WG. 

ASCftP-SlnckftOASCAPIHl 
3S BETTERDAniBAwPipe.ASDV/IMogotewoa. 

,\-:iM'--:.x,,i ;tii ConWAmanmHit. BMO 
85 BUCK tCE <SXY HMW) iSunoBan Ratz. ASCAP/Goodie Mob. 

Rl/: l^hr,-^.:iiv fiMI.'Cnal Bm^. ASCAP/Ovy^s, ASCAP) 

n THE BOY IS MINE [EMI BlartwwxJ, BMl&aiN&wi, 

BMI.EMI Bl3-t.*Hid. SESAGTred lorVns IH BMUnsijir. 

BMI.Hmchi BMltMt BMDHL 
H GAUM- (WILL YOU PUVERS EVER LURirn (I Ronw. 

ASCWAlCfl.ASCAPi'l-Boy, ASDV.tir^s ASCAPl 
1« CAM I GET A.. Ill Lii Lu mm <n. HUL' Ja. BMltMl 

Bla:AwDOd BMI) HI 
ST CHEAPSUTE (YOU AINT GrTW'NAOA)(Chi¥sala. 



S COME AND GET WITH ME (KnttiSmat ASCAP^I, 

ASDlp.V/ii. BMI) 
90 COME WTTH ME ;Fl;irTWS 01 NtfOn. ASCAP/Wamw 

Ov6[n'^l A^OV'.'Mlin Comta. ASCAPylMI Apni. 

i^syiP.lffl'ijfk.abli!, ASCAP) HUWBM 
27 DAYORUMIN' IRmJnntohins. 9WWI Blackvraail. 

BMI.'En^gn BMl'BcvrOown.BMli'Gunz.BMlljeSriiwn 

Oanijh, fcW.lMI Aptl AXAPMA ASCAP) HL 
SO DEADLY 20HE cm. ASCAP^hhbdLASCAP.'BMG. 

AXAP-Cwmrs BMC ASCAP.'TtonerOxnb Hideout ASCAP) 

HI 

B6 DCnunON <MednaS(xnl.BtA'P«n Skills BULIUHhTA. 

BMIEMI Btadumod. BMI) M. 
tt DESTMYCMDott. BMmKey.BWmeaupable. 

BMI/Harmck. BMllivrs. BUI) W6M 
H DON CARTAGEIU(tosB{^Carta«eru.ASCAP./)elly slams, 

ASCAP W Fnct5on BWl'lyiKC Combs BMLIMI Baciwoixl, 

BMI) 

a DOnLHITGOTOYOURHEAD(Rusltt<MT>. 
ASGAP/Tnvani.ASCAPMvrKii-tartmlane BMI) 



BS DR.6 



B (Soul Assassins. ASCBPrHts Frwn Da 



Ffecufrrnli are lit es ivl-irt 



. ..JD A WAY (Zomba, ASCAP/Jau Uocliant ASCAP/Ephcey, 
ASCAP/TW>BiTi IntMnabcnal. ASCAP.iWCA 
ASCV/UnrrtTsal. ASCAP/Towa I«< ASCAP.'Babel Gilbedo, 
ASCAP) HUWBM 
3 THEFKSTMKKTSoSoOet.ASCAP/ailAfHl 

ASCAP/Manhai, ASCAP/lobele. ASCAP) W 
0 FmEllOOFMINE(T)«PTi»lsRitfitBMt«usicCon).Of 
America, BMIAtev«n A Jordan. /UCAP/Swv/ATV Tines, 
ASCAP/Dub s World, ASCAP/HGL. ASCAP^or Chase. 
ASCAPWCa South, ASCAP) HL 
Bl GHETTO FUUU)US{P3tchmt1>3G0ASCAP/AHMP 926. 
ASCAP/Slu-B-Doo, ASCAP ASCAPiRcal An Rufl. 
ASCAP/Ain't Nothing Gang Or) But Furfcm ASCAP/Sony/ATV 

~ -i m) 



BMtWjnw-fanwlm. BMl&bb BraDierv BMI/Car««s 

BUG BMtlln^wnell. BMI) HL/ABM 
Bl GOODBYE TO MTHOMC$(teP,BMtBurnnAue. 

UMI AsWjtWAijrt. ASCAP) W. 
21 GOHA BE ■ ^ D«l, ASCtf/lMI A(yil. ASCAP/lhcm Dvnn 

Iwr.-, ;.y:Al','^jd« A.D , ASCAPjBMa ASCAP) HL 
59 HERE WE GO iSwr,, ATV lunes ASCAP/Mass Z*ir«i, 

ASCAPlrtl 

31 HORSE t CARRUGC [KjUe^ C.im. ASOAP/UnteflAiwienC. 
ASCAP'WaiiierOiappell ASCAP,-'13 Ami Under BM(/SlamU 
Well. ASCAPyJeily s Jams. ASCAP/Jixnnna Bean. BMI) WBM 

97 THE HOT JOINT (EMI A|yil,ASCAP>«ityPeBil 
ASCAP/SoumfcOflwter.BUI) 

1 HOW DEEP IS YOM LOVE (SimyA^^^'*^««^ 
Oaves. BMlTtxth Avenue. ASCAPi'EUI Atml, 
ASCAP,.T#,na* ASCAP/Oa Wi. ASCAP funky NoDfe 
ASCAP.Totous, ASCAPl HL 
79 HOWI»ISAT|-M«)Rt)Y(EMIM.ASCAP/HMiKlB. 
ASCAP7EMI BlackMxid BMI^Deborah Cm, BMVWamv- 
Tanwlane. BMtShJS Souid. BM) HLWBM 

19 HOWS IT GOW- DOWN (BoonwX.ASCAP/Pent l. 
ASCAP/t)e*d Game. ASCAPl 

H I NHT HAVW THAT CDaagreuble. ASCAP.Wr MaMu. 
ASCAP/n« Bm T«, tSCAP/Km Real Muiach, ASCAP/tss 
MerefianL ASUP/Zoirtia. ASCAP/Famous. ASCAP) HbWBM 

23 I CAM DO THAT (Hudson JordaaASCAP/Wiun. 
ASCAP/f amous. ASCAP/Mcod Smne. BMI) HL 

20 IDO(WllATClUSAYBOO)ISDiiy/ATVSaKBMVVabYuiTi, 
BMliViboled. BMn 

31 IGETLOICLTIBIacklce.BML/EMIAoil.ASCAP/'nvlsTyfne. 

ASCAPl HiyWBM 
89 IHADWMGHT(MCA.ASCAP.O«*e.ASCAP)Hl 
77 IIICSEDaL£IZD(riia,ASCAP/ErckSsmDn.ASCAP/llhalc 

ASCAP/Def larn. ASCAP/U Ccd I. ASCAPAJnichappd, 



ASCAP/Nnjiral Cm. BTA^iBrtal Jfi BMI) WBM 
79 ISHOIIUCIUTnvnitmiBtackiwod BMl/Rodncv 

JerturTV BML/EnsBi, BHQ HL 
1 I STILL LOW VOQ rUh. Oti ASCAPAil ASCAP/Hemr 
Jars And Diapers ASCAP.'Y* Yah, ASCAP.Do What I GoHa. 
ASCAP.'Warrw r«nicrtano, SMtVar. BML-^^AIV Songs, 
BMI) HL'WBM 

S2 I TRIED (Troy Oliver ASCAPL Chocolale Fadvy. 



ASCAP/WB, ASCAP/BlMi Disque ASCAP/lnda. ASCAP/BMG. 
ASCAP/EMI Blackwood. BMI) HUWBM 
49 I WASin WITH TTCBrmiitown Sound. BMLYabYuni. 

BMl'Sony/AIV SaraL. BMI/Otife BMliWandtieu. OMI/Imm, 
BMll lusl Wanna »m Mu3icrmi/FtM>>in. BMO HLWW 
34 ]USTT1tETW00FIK(Anbsa.ASCAP/nm,ASCAP) 
5 LATELY CToiTr Rw. BMI/Sav TuTu FrM. BMUlWaR. 
BMlVvine, BMll WBM 
67 LET IT RAJN [Rocimmd. BMl^scr^. BiULDriiiani Factsry. 
BMll 

74 LET ME GO „,RtL£ASE ME (Spaivvh GheTto D<amuod 

BMi'lLfTtang Bear BMl.'Stcne Jam. eMlWamei Oiappeil. 

BMl'>Wd Ud. BML'T4eu, BML'l^'s Jams. BMI) 
45 LET ME RETURN THE FAVOR (God's Cryn' ASCAP^Oietto 

Fabj bus. ASCAP: 
32 LOOUN' AT ME (U Betha.ASCAP,i::haseChad.ASCAP/Trie 

nater:^ 01 na^eialh. BMVJusbn Combs. ASCAP/EMI April, 

ASCAP) HL 

93 LOST IN LOVE rUarco A Canlenas. ASCAP/UpstanS- 
ASCflP) 

IS LOVE MC (Rezke. ASCAP.Kalinmia, ASCAP/Jusbn Comtn. 

ASCAP/EMi April. A$CAP/W Bellw. ASCAPl 
U LOVERS AGAIN (One Wotd) 
22 MAKE IT HOT (Mass CoTtL^sMin ASCAP) 
29 MONEVAWTATHAMGISaSoDel.ASCAP'tUIApnl 

ASCAP Lu Lu, BMl'IMI BtaStwood, SMlQobe M. 

SML'AinAfins l(rt« BMl'Doeolf Sk:M) BMl^jClub BMI) 

HL 

13 MOVIN' OH cm, ASCAP.I) EjOrxrAiwy ASCAP/tla Ish 
ASCAP.iTiofTti Star ASC*P..lJitian Warfare ASCAP/Wff&ri. 
ASCAP) vmM 
2 MYUTTLESECRET^SoSoDet ASCAP.'EMIApnl 
ASCAP/Iucy r™, ASCAP/flir Conlrol, ASCAP.-SlKtt A.D 
ASCAPjWG ASC^) 
41 MVWAr(EMIAorH.ASCAP/SoSoOe*,ASCAP.^kAD 

ASGAP/U R IV. ASCAP) HL 
99 NEEOTOmOWKODttf llBMl/Rrrrthm&PraiiB 

BMl/Iraim, BMl^ebnh Status. SMI) 
73 N090(WD0CSnBenER(HaKDcttBMl,VVarrenC 

ASCAP/Almo ASCAP) tm 
31 NOBODY ELSE (Hynndix, 8W''loe Pubic BMl/Zovekbon 

ASCAP/BMG Soin. ASCAP) HL 
4 NOBOOrSSWTODTOeCHEREIWbian, 
ASCAP/Fsnous. ASCAP) HL 
NO FOOL HO MORE iRt^ 
ASCAP/BoodMiL ASCAP) W_ 

94 NO WOMAM Clobtle. BMl/Rubwn£t. BMl'HycMtKli. 
BMIAKA BMI/EM BbckwDOO. BMll 

93 PAPai(OuBeaUlifBh.ASCAP/TeteSanKa ASCAP/JoMtt. 
ASCAP/EM April. ASCAP) HL 
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Hot R&B Singles Sales 

Compiled from a nationw suD ianip'e of PCS (pa i m -ii'" «tu>pped key R&B retaJ stores wnich repofl number 
of units sole] 10 SoundScan, \nc. This data e used in the Hot R&8 Singles chart. 



THIS WtEK 
EAST WEEK 


0 
s 


TITLE 

ARTIST 1 IMPRINT i'mi iI; I l/J LAEELl 




t 
X 


t 

1 


o 

a 
$ 


TITLE 

ARTIST (IMPRINT/PROMOTK^N EASED 


1 1 


4 


* ★ NO. 1 * * 

HOW DEEP IS YOUR LOVE 


38 


30 


18 


MAKE IT HOT 

NICOLE (THE GOLD MINEVEASTWYST/EEQ) 


39 


33 


3 


1 TRIED 

a KAST IftCAJ 


Xl '3 


2 


MY UTTIE SECRET^ ^^^^^ 


40 


36 


II 


1 WASNT WITH IT 

.ESSE rv]wELl ISILAiWCA) 


3) 


4 


i 


NOBODY'S SUPPOSED TO BE HERE 




41 


38 


25 


2 LIVE PARTY 

THF 2 llVt CRtW.LlL JOEl 




2 


7 


LATELY 

Divine IPLNU.JlUVI RfcO AMI 


42 


35 


19 


HOW DO 1 SAY I'M SORRY 

TAM DAV.S IREO ANTl 




6 


2 


Aa THE PLACES II WIU KISS YOU) 

AARON HALL iMCA) 


43 


29 


14 


WHAT U SEE IS WHAT U SET 

X2IBIT ILOUDI 







1 


COME AND GET WITH ME 

MJTHSVrtATFEAT SNOOP D0G6 lELEKTRMEGl 


44 


42 


4 


LET ME GO...RQ.EASE ME 




3 


4 


WESTSIDE 

TO (CLOOLYNCflK'EPIC) 






1 


THE STREET MIX 

MAG 7 lU.rjrovjN; 


• 


5 


11 


THE FIRST NIGHT 

MONICA Ah 'A 


« 


41 


25 


MY ALUBREAKDOWN 

MARIA.H CAREY iCCLUMBIAI 


3) 


11 


12 


TOUCH fT 

lAONIFAH 1 1 ■, '.r^SAL 


47 


43 


16 


DESTINY 

MYRON illSLANDl 


10 


8 


7 


1 CAN DO THAT 

MDNTTLL JORDAN CiF .."M t.TnC JR- 


3S) 


52 


Jl 


THROW YD HOOD UP 

VR LYW-rviiY ITA' AaDv^IMEIAWOjCCWLR 


11 


■,0 


12 


1 STILL LOVE YOU 


49 


n 


16 


NOBODY DOES IT BETTER 

'..-vY-:--- \i'iymmitmn 


12 


7 


9 


THINKIN' BOUT IT 

CERALO LEVERT t AST WtSI ( ^ C.l 




M 


45 


8 


1 SHOULD CHEAT ON VOU 

. SDN 'HOlLFiVDODj 


S) 




1 


LOVE ME 

112 FEATURING MASE tBAD BOY AR SIA! 


51 


45 


16 


WOOF WOOF 

THE' '^lY. j iv HASFArOBGaEATAnANnO 


14 


12 


IS 


SO INTO YOU 

lAMIA 0Y.._1 ' 'AARNER 6R0S 1 


3D 


70 


3 


TOPS DROP 

FAT PAT IWRECKSM«Y) 


IS 


16 


7 


SUPERTHUG (WHAT WHAT) 

f.OREACA IPENALTY.TOMMY BOY) 




S3 


44 


30 


SAY IT 

V:, ';i5 OF "i-LiOiv. H : hA RED ANT 


IE 


13 


16 


FRIEND OF MINE 

KELLY PRK;E IT NECK/YSLANDl 


54 


48 


11 


GOODBYE TO MY HOMIES 

'V -.iv J . lY w^'iFrY 


17 


9 


3 


JUST THE TWO OF US 

IV LL SMI-H ICCLOMBIAI 


55 


54 


1 


LOSTINLOVE ^ ^ 


It 


18 


J 


YESTERDAY 

DEBEIAH MORGAN iVAi'MOTOWN) 




S) 


66 


i 


PARDON ME WHILE 1 COME BACK. 

DHDIi -.. .. ,-'.,'ii.Y;Y.T-<A.Y,Ui<0.?:' 


3i) 


37 


2 


WHEREVER YOU GO 

VOICES OF THEORY R l, L A h.p ANTl 


57 


47 


11 


PAPER 

GJLLN LATIFAH f lAVOH UNITTAOTOWN i 


20 


14 


10 


NOBODY ELSE 

T>RES; R:Ai 


58 


50 


7 


1 AINT HAVIN' THAT 


21 


1/ 


12 


DAYDREAMIN' 

TATYANA ALl .rAJL'WORKi'EPICI 


3£ 




14 


NO WOMAN 

oENtRAL GRANI ■ .| v.l^i.k 


2» 




1 


D0N7 LET IT GO TO YOUR HEAD 

BRAND NUBIAN lARISTAI 


60 


58 


24 


1 GET LONELY 

lANH TA- BLACKSTREETl .VIRGIN! 


23 
24 


15 


8 


SPLACKAVELLIE 

PRESSHA nCNY '.tLRCEDES'UVACE'ARIsrA. 


61 


56 


6 


DR. GREENTHUM8 

CYPRESS H'U ■ . " : "1 •.JfARIA- 


19 


14 


LOOKIN' AT ME 

MASE FEAT PuFF DAODV IBAD BOY/ARISTAJ 


62 


68 


26 


THE ARMS OF THE ONE WHO UMS vol 

YSCAPt SO ... ...Mr A 


25) 


28 


2 


BETTER DAYS 

WCFEAT JONB |PAYDAY.LON0OY*nSLAN0! 


63 


55 


11 


GOTTA BE 

!Af^ED EDGE i SD SO OEF.'COLlJMBIA l 


» 


21 


8 


STILL AG THANG 

SNOOP OOLifl [NO liMlT.T*RIO«ITY) 


64 


63 


4 


1 HAD NO RIGHT 

P M DA/.N IGEE STREET/V2I 


27 


20 


5 


WVASION Of THE OAT BOOTY B S 

II.- ■ SHC'RI - ■ ■ .r.Y. 


65 


57 


18 


COME WITH ME 

PI.FF DADDY FFAT JIMMY PAGE IEP1C1 


w 


34 


6 


SOMEBOOV TO LOVE 

LEV L I'LL lY^HITELAHLL 


® 


75 


16 


CLEOPATRA'S THEME 

CLEDPATRA iMA'YERICYd'WARNER BROS.! 


29 


27 


3 


NO FOOL NO MORE 

EN VOGUE [WAPNER SUI*ET.€ASTYVE5T.tEG) 


67 


61 


2 


UNCUT. PURE 

aGLWXYi .r UiffiAJOJCWTWCUN) 


3« 


22 


7 


TOUCH ME 

SOLO IPtRSPECTlVE'AiM) 


M> 




1 


WHAT 100 

SElM.Sl"VVMr.T|.YrvNLSDr,; 


31 


26 


10 


TIME AFTER TIME 

INOMSO SC DFF.COIUMBIAI 


N 


61 


4 


STRAWBERRY 

MCCLE HEIvEE '.'laMIC 


32 


23 


7 


'98 THUG PARADISE 

YRAr,fr.Y ■ INFINITE (HO LA.1 


70 


53 


21 


LOVE FOR FREE 

AFIL . AFF,IAnF lAMMDVXnYY 


S) 


32 


4 


DEADLY ZONE 

Y)V'-.^^.iv >.YAEK=EWm<rOC.TiTSWeTlMW 


71 


60 


12 


ITS ALRIGHT 


34 


31 


19 


MY WAY 

USHER -.VI v-:LAr-iiTA 


02) 




17 


THE ACTUAL 

ALL ClY IM'^AI 


35 


25 


22 


THE BOY IS MINE 

■ & MONICA (ATLANTIC! 




03) 




29 


CHEERS 2 U 

PlAYA (DEY ;AM. MERCURY) 


3S) 


39 


2 


LET ME RETURN THE FAVOR 

ANDREA MART 1. lARISTAJ 


74 


; 


21 


WHATCHA GONE DO? 

L INK ■. '. . ' 


37 


24 


10 


DEFINITION 

ABS OFF A KWFl 1 ARF BIACK STAR rftAWKUS) 


IS 


69 


18 


2 WAY STREET 

HISSJONES IMOTOWN! 



(~) Records with (he gfeatet sal» ijains. c 1998 Billboard/BPI Co*rmuncatiorts and SouixlScan. Inc. 



82 PARDON ME WHILE I COME BACK. (ATT. ASCAP) 
71 PARIY AINT A PARTY lOusefi Pen ASCAP,<f unky Mama. 

ASCAPi'ZomBa. ASCAP.'Donn ASCAP.'IB Fam. ASCW/EMI. 

ASCAP.' AJxIw Rahman. ASCAP..Tteal To Da Core. ASCAP) 

HL'WBM 

79 SaUALHLAUNGiE.UIApnl.ASCAr'.tMlBtadiwDod. 

BMfRitr Wrters, ASCAPjSBK A(/il. ASCW 
12 SOINTDnWCPIiHl.ASCAP/JobeteASCAP/CambrH, 

ASCAPilibren, ASCAP/Brenda fttfm ASCAPl CLtAHL 
47 SOMEBODY TO LOVE (Acabe.ASCAPi^t^ Moody s 

Uns<rs«. ASCAPitHI Aprl. ASCAP.'Jusbn Combs, 

ASCAP.Dakodj House ASCAPt 
99 SPARKSOMEBOOrUPlDuchLowASCAP/PhatVibc. 

ASCAPi'Wafrw-Tamertam!, BMI 
24 SPUCUVELUE (PapperrlrTA. BMI! 
33 STILL A G THANG (?.^ Own Chil. BMLOra. ASCAP) 
3S SnaHOTAPUVERaetMeSrvwYouASCAP/Jn! 

Cartegena ASCAP/leBy lams ASCAP.^ntfs W Da Red 

Drum, ASCAP/Almo. J^CAP/fluttand ftiad. ASCAP,f aay. 

SESAC- IS??. SESAOWBM 
96 STOPBEMGGaCEDT(BoonwX.ASCAP/Pent-l. 

A.SCAP.'Dead G«ne. ASCAP/Oomon Blackman. 

ASCAPi Jobete. BMVEMI Blackwood. BHD HL 
51 STRAWSai(IT(M«ladMS Fool. ASCAP/WB, ASCAPAnvIr 

ASCAPilocksmrth. ASCAP) 
75 THE STREET MIX IHmlu Perspective, BTAELO 

SMl'lobste BML/Stone Diamond. BMI) 
17 SUPERTHOC (WHATWHAT) iSuitB 12D2 BMI/Joselm 

Gotcha. BMLThe Waters CrtNajeralti BMl thase Chad. 

ASCAPiCniysalis. ASCAP.iMonsIer. ASCAP) WBM 
SS TALK SHOW SHHH! (Famous. ASCAP.i^luiBOrt Iwdfln 

ASCAP) 

19 THCVDONTniOW/AIIEttSTIU.OOWN[Sony/ArvSonfis. 

BMl.'Yab Vu-n. SMlVlHeleeJ. BMl^yme fiD« Flyte, 
BMt.'?^jsc Cois OfAmeiica.BMirJoshua'sDrwn. 
BMlB'/C ASCAP/Blach Hipenc ASCAP] HI 
9 THINKIN- MUT IT (2000 Watts. ASCAP/WB. ASCAP/Toni 



Rnbi. ASCAP,'DAided. BMI/Zomt». BhRJ WBM 
46 TIME AFTER TME iRclla. 6W/Sony/AIV Sonet. BMI/Dub 

Notes. ASCSP/WB. ASCAP! HlvWBM 
25 TOO CLOSE INauetity.ASCAP.'Do What 1 Gotta, ASCAP/Uh. 

Oti, ASCBP/1*eulTJl Gr«r ASCAP/Purs Low. ASCAPyWB. 

ASCAP/CMI. ASCAP) HlvVlBM 
7S TOPS DROP (Ottsxweh BML'^abn C» Of 6usii«SS. 

BMI) 

14 TOtKH IT Oustm Combs ASCAP,EMIApnl,ASCAP/OMel 

Josf(iti, ASCAPi'Sint A Sar« ASCAP,^. ASCAP^Oakoda 

Hotse. ASCAP) HI^HSM 
40 TOUCH Mi (PotyCram Inlematnnil ASCAP.Tony Toni tone, 

ASCAP/Tvne Bsss. ASCM>/D-Chws. ASCAP/TAaciatiiMy. 

ASCAPj'Haa-Sha. ASCAP) HL 
72 TRU MASTER (Mi Rika. ASCAP/Dwnacca, 

ASCAPA^aim-BMa eMI/DlK Fan^. BMW-Music BMQ 
98 UNCUT. PtlK(Far«asy,ei«lXwc BMI) 
97 UMfY (SkJi RKk. BMIMy Omi ChiL SMbUnchappefl. BMQ 
11 WESTSHKCSom/ATV Tunes, ASCAP/Skicl^ TO. 

ASCAPTW Bbckmod. BML'Stsady Mebbin' BMlTmi. 

BMlTour Kni^Is. BWIMusK Corp. OC Ajnenca SMfNeiitial 

Gjjy ASCAPl HL 
92 WHAT I DO (Fnidite BMl.VLD. BMH 
62 WHAT It $a IS WHAT tl CH (Hennesn For Everyono 

BW'Vcco. BMti'Ate^a. BW'Rns World, ASCAPAjmp, 

ASCAP'i 

37 WWREVEH YOU GO lSi/b II HiL ASCAP,.Wamer Chappell. 

ASCAPi'BUck Pamtier , ASCAP^T smews. ASCAP^lnswi, 

ASCAP.UetodHWS Fool. ASCAP) HL/NBM 
90 WOOF WOOF Rkw]r9Saini].fiMbW»iwCnappell. 

BWTiM FWn, BMO WBM 
30 YESTERDAY (&adv«ton.ASCAP/MCA.ASCAP/ZBmar, 

ASCJUn HL 

49 Y0UCAMEUPfLelKtaShowVttu.ASCAP/loeCane8ena. 

ASCAP.'teTy s lams, ASCAP/Dwna's Dw, BMO 
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I 00 LITTLE, TOO LATE: Dru Hill's "How Deep Is Your Love" 
(Island/Def Jam/Mercury), No. 1 on Hoi R&B Singles, is able to fend 
off the threat of Xscape's "My Little Secret" (So So Def/Columbia), 
which debuted last issue as a 12-ineh-only single and now bounces 9-2 
with sales from new configurations kicking in. The .song is now available 
as a cassette and CD single, which results in a gain of more than 11,500 
units at the R&B core panel and a 73-2 jump on our SoundScan-based 
Hot R&B Singles Sales list. 

"My Little Secret" has been at radio since July and had an audience 
of 38 million listeners in its prime, but it has peaked now, losing more 
than 3 million listeners for the past two consecutive weeks. Without that 
radio loss, the song would ha\'e been No. 1. 

Another BONE: if you thought last issue's chart offered a large 
number of rap debuts, with six, that was just a preview of things to 
come. On this isisue's Top R&B Albums list, all 10 new entries hail from 
hip-hop. Leading the pack is Bone Thugs-N-Harmony member Bizzy 
Bone's solo effort, "Heaven'z Movie" (Mo Thugs/Ruthless/Relativity), 
which scores Hot Shot Debut on both Top R&B Albums, at No. 2, and 
The Billboard 200, at No. 3, with sales of I30,.'j00 units. The large.st .sales 
markets are Los Angeles (8,700), Chicago (6,200), San Francisco (5,.500), 
and the artist's hometown of Cleveland (5,200). 

The chart's other large bow, at No. 4. is "Kuruption" by former Dogg 
Pound member Kurupt, who releases his solo outing via his own A&M- 
distributed label. Antra. The album is a two-disc set but has the list 
price of a single-disc set. Since rap is getting more and more regional- 
ized in terms of musical styles and Kurupt didn't want to alienate fans 
on either coast, the set consists of one CD full of tunes in a We.st Coast 
style and the other in an East Coast style. The label also plans to pro- 
duce films in which the artist will star. 

Next UP: For the first week since its entry onto the Hot R&B Air- 
play chart back in August, Lauryn Hill's "Doo Wop (That Thing)" 
(Ruff house/Columbia) shows a slight dip in audience. The song, which 
has more than 51.2 million listeneiv, is scheduled to be released com- 
mercia!I.y on Oct. 27 hut will be available to retail in limited quantities. 
Only .500,000 units haw been manufactured. At the .same time. Faith 
Evans' new hit, "Lm-e Like This" (Bad Boy/Arista), will hit stores that 
.same day. At present, Ev~ans' song has 31 million listeners. If both were 
released today, Hill would only need to scan less than 6,000 units to 
dethrone Dru Hill at No. 1. Evans would need to .sui-pass 13,000 units 
to hit the top. 

Early SALES: Janet Jackson's "Velvet Rope" (Virgin), which had 
not seen any gains orer lOCt since August, picks up 15'?r, .jumping .57- 
47 on Top R&B Albums. The inerea.sed media coverage and HBO pi-o- 
motions surrounding her Oct. 11 televised concert were the main fac- 
tor. Exix-ct the title to see a large increase next issue, since |X)St-HBO 
.sales will be reflected there. 
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IF 1 CAN-T HAVE VOU 

JERRY BRAXTON UNS INTERNAT««AL) 
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MONEY MAKIN' ANTIHEM 
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GHETTO STAR 
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AU NIGHT 
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10 
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G-SPOT 
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WORLD WAR III 
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MOT ABOUT ROMANCE 
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VnUT THE WORLD NEEDS NOW IS UWE 
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STRICTLY BUSINESS 
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15 


OH MARY DON'T YOU WEEP 

(RlNlT!b 1 ■ 1(5 Rrt (MtfiSCOPEl 


16 


20 
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BED TIME STORV 

JOHNNT P (C TOWN'HAP A L0T.V1HGIN) 


17 
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MYSTEE2 


11 
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CRAWL BEFORE VOU BALL 

;>AAT in ikjWL'..T WARNER BROS 1 


19 
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TirtA ISREAKAWAn 


20 




15 


FUGAZI 

TAT CAT HAAEEM (PHASE *>LOr<DOTtTSLAI*OI 


21 




19 


DAY t NIGHT 


22 


19 


12 


END TO END BURNERS . EPISODE 2 

CDMPANV FLO^^ (OFF IC(AL (JA'.VKUS 


23 


22 


15 


MONEY BY THE TON 

: m ((.'-■ '.' : ■ TPfEtvflGiNi 


24 


10 
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DOUBLE DUTCH OANCE 

KINSU iFLA"INLTAINIlH5L;UNDI 


25 
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GET READY, REAOYl 

DJ JUBILEE :TAKE FO'l 
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112'S'R00M' 

(Contiitited from page ^5} 

new album is to increase the age of 
the act's initial fan base, which he 
says is between 15 and 18. "We want 
it to be accepted by everybody, e\Bn 
grandparents," says Parker. 

Calvin Thorbourne, buyer for 
HMV in Atlanta, predicts that n2's 
new album will do well there. Al- 
though Thorbourne says the .store has 
only sold four copies of the CD single, 
he axpects that the group's followT-up 
set will prosper "It's a slow' start, but 
even if this single doesn't blow up, I 

'That's what they 
are looking to also 
do: to stand out a 

little more and 
show what dimen- 
sions they each 
bring to the group ' 

think their album will do well, close 
to what their fii'st album did." 

On Oct, 5, a videoclip for "Love Me" 
was serviced to BET MTV the Box, 
and local video outlets. 

MAJOR MARKETING PLAN 

112 began an international promo- 
tional tour Oct. 5 to help e-stablish the 
gi'oup's identity in Eui-ope. A concert 
tour is in the works but is to Ix; (k!ter- 
mined by Combs, says Log'dn. 

The advertising campaign, Logan 
says, includes bus benches in New 
York and Lais Angeles, as wvll as flats 
and posters distributed by the label's 
street teams. A 112 spot will begin 
airing on BET and the B(K t\TO w^eeks 
before the album's release. 

In addition to upcoming radio con- 
tests, Logan sa,vs the label is planning 
contests with cable networks such as 
the Box and fanzines such as Teen 
Beat and Black Beat. 

Print ads for 112, according to Lo- 
gan, liavie appeared in Rolhng Stone, 
The Soui-ce, Double XXL, and Right 
On! Logan adds that the label is look- 
ing into placing a 112 billboard on 
L.A.'s .Sun.set Boulevjird. 

For reviews and feature stories, 
Logan says, the label is targeting 
Spin, Rolling Stone. Vibe, The 
Source, and Diouble XXL. An album 
release party will be held Nov. 12 in 
Atlanta. 

Logan says he's also trying to 
secure appearances on a number of 
shows, including "The Chris Rock 
Show," "Soul Tniin." "Motown Live," 
"Showtime At The Apollo." "Sound- 
Stage." "Teen Summit." and "Planet 
Groove." 

1 12 will also get Internet axposure 
via www.badboy-ent.com. Logan sajB 
the label is also developing a World 
Wide Web site for the gi-oup. 

In November. Logan says, plans 
are in the works for 1 12 1*) participate 
in a Thank.sgi%-ing food giveaway in 
Atlanta. 

1 12 is managed by K. Wales Music 
and booked by Famous Artists Agen- 
cy. Its songs are published by Ken 
Hewitt/KaUnmia Music (ASCAP). 
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SUPERTHUG (WHAT WHAT) « NOREAGA 

C; ILI) IT. '"NiLTT mOUil> eiSV 1 WWAJINO. 1 
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JUST THE TWO OF US 


♦ WILL SMITH 


G) 


NEW^ 




DON'T LET IT GO TO YOUR HEAD 


♦ BRAND NUBIAN 
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2 




LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 


CD 


S 
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★ ♦ * Greatest Gainer* * * 

better days ♦ wc featuring jon b. 

(C; (Ti PAT?Ay LOMiCft 57C2Dai^jLA\0 
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STILL A G THANG 


♦ SNOOP DOGG 
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4 
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INVASION OF THE FLAT BOOTY B*' 

(Ci.ri - ^ . .: : . 


*'*S TOO SHORT 
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■98 THUG PARADISE TRAGEDY. «PONE. INFINITE 

- ' HOLA w;. ■ ' 


CD 


10 
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DEADLY ZONE ♦ BOUNTY KILLER FEAl MOOB DEEP i RAPPIN' NOYB 


10 
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3 


10 


DEFINITION « MOS DEF 8. KWELI ARE BLACK STAR 


11 


11 


10 


30 


2m?Um ♦MJllVECIiWMKtOfltilKSlJNSHriEaMtFRCMMSn) 


12 
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14 


WHAT U SEE IS WHAT U GET 


♦ X2IBIT 


CD 


NEW^ 
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THE STREET MIX 


« MAG 7 


CH) 


17 


20 


31 


THROW YD HOOD UP MR MONEY LOC FEAT ABOVE THE LAW 


19 


12 


11 


,£ WOOF WOOF 

, . '^;OUT0'ATLANT(CdA12iAG 


♦ THE 69 BOYZ 


GD 


28 


32 
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TOPS DROP 


FAT PAT 


17 


14 


14 


11 


COOnrETOnHnilES *lttSr!SPFEr.SLJUK9IIXIIER!CKSVFIJMMIH0ID(l 

:CiiLi ' . '.' - ■., ■ .'h jfiT^ 


11 


19 


29 
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LOST IN LOVE 

Cur; '.AiT ■£(::• C.< 7 UP^Ti fti 


NASTYBOY KLICK 


(E) 


27 


17 
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PARDON ME WHILE 1 COME BACK. 


ORES 


20 


13 


12 
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BANANAS [WHO YOU GONNA CALL?) 


♦ QUEEN LATIfAH FEAT APACHE 


21 


16 


18 
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:ciiCi ,T cuCK DOWN =.337i'Pfi^aRirv 


(D 


35 


2E 


15 


NO WOMAN 


* GENERAL GRANT 


23 


19 


16 
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DR. GREENTHUMB 

:r: ', - i - JLLU6IA 


CYPRESS HILL 


24 


20 


19 


18 


COME WITH ME ▲ * PUFF DADDY FEAT JIMMY PAGE 


25 


23 
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UNCUT. PURE • BIG DADDY KANE 

■Ci.Dl :' THt .*6£_e.^.«H-)iRT 37;7COT.lEPLLfty 
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37 
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WHAT 1 DO 

i: SLOW MOTION 770 l".E'^ : 5 
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27 
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IT'S ALRIGHT * MEMPHIS BLEEK (& JAY-Z) 

C'.Ci " ho; ^, TE.LA'Ut' JAM 'jbe^'lGyEftC^RT 


21 


36 


27 


18 


THE ACTUAL 

L-Li ,7 MCA65M5 


♦ ALL CITY 


29 


24 


22 


17 


DO YOU 


♦ HEATHER B. 
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I'lL BE AROUND ♦ RAHSUN FEAT BIG PUNISHER AND DEUCE 

iLi.U! :t ,vi S50 music .'qoofttPIC 


31 


42 


38 


33 


WHO AMI 


* BEENIE MAN 


32 


15 


13 


9 


SPARK SOMEBODY UP 

.C"T' . rPFI ■■ 7B75. 


« BUDDHA MONK 


33 


40 


40 
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BUCK ICE (SKY HIGH) ♦ GOODIE MOB FEAT OUTKAST 


34 


44 


33 


40 


HUE EH' W UHH! A * tHSIES P FUt FIEW, SIUIK THE SMQffil. m 1 1 mm. 

7.0 '.'1- 53302iPRfOfiiTY 


35 


25 


23 
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CAN 1 GET A... ♦ JAY-Z FEAT. AMIl (OF MAJOR COINZ) AND JA 


36 


34 


29 


12 


OCnEDITOAUniECIIIlSI »wn:LEF JEAN FEAI QUEEN PENS THE moua 


37 


32 


25 


31 


RAISE THE ROOF • * LUKE FEAT NO GOOD BUT SO GOOD 


38 


41 


31 


16 


GIRLS ♦ OJ SMURF FEAT. DJ TAZ. DJ KI2ZY ROCK AND JUNE DOG 


® 


RE-nTIIV 


25 


TURN IT UP IREMIXI/FIRE IT UP • 


♦ BUSTA RHYMES 


40 


47 
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TRU MASTER ♦ PETE ROCK WITH INSPEaAH DECK i KURUPT 


41 


50 


43 


68 


HOW DO U WANT TT/CAUFORNIA LOVE A 


♦ 2PACIFEATKCAN0XUO) 


® 


RE-Eimr 


35 


GET AT ME DOG* « DMX 


FEAT. SHEEKOFTHELOX) 

'7[PLIjR' 


43 


43 


49 


IS 


HORSE 8, CARRIAGE * CAM'RON FEATURING MASE 


44 


46 


42 


14 


IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ 

■ ilL^TIl (Wl.^.: All 


45 


45 


34 


21 


NINETY NINE [FLASH THE MESSAGE] •JOHN FORTE 

■'-(0U5E 7H76?CCtJM61A 


4t 


21 


21 


16 


INSANE 


♦ TEE KEE 


47 


39 


36 


4 


IHCKCDIBIE 


* KEITH MURRAY 


« 


33 


35 


11 


NEVER ENOUGH SCENT FEATURING SH'KILLA 

1'.:: RUGU- 7-.n5 


49 


29 


30 


10 


nND A WAY 

T/ .r:r Jr^TJ- 


♦ A TRIBE CALLED QUEST 


SO 49 


46 


39 


GONETia NOVEMBERS 

ICI ,7J' IM' :T; hjCfH-Jsr 7ii7^? :OI,UUBIA 


♦ WYCLEF JEAN 



O Records with the peatest sales ga>ns this week. ♦Vioeociip availability. •RKording industry Assoctaton 
of Ainehca (RIAA1 certificatKin fof sales of 500,000 unite- A RIAA certification for sales of 1 million units. Catalog 
no. IS for CD single. 'Asterisk todicales catalog numtwr is tor cassene single; CO single unavailable. IC) Cassette sin- 
gle availability. (D) CD single availability. (M) Cassette maxi-singte availability. IT) Vinyl maxi-slngle availability. IV) 
Vinyl singi€ availability. (X) CD mau-single availability. « 1998. Billboard^BPI ComrTiLinicatnns, 
and SoundScan, inc. 
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Ashworth's Dub Pistols Pack Varied Puncli On 'Point' 



nOCK ME, HARD: While one- 
named wonders like Moby, Bush, 
Arkama, and Kom have all benefit- 
ed from the deft remixing .skills of DJ 
Bartj' Ashworth, it's readily appar- 
ent that he is also an inspiration to 
himself Ashworth, by the way, is the 
mastermind behind clubland's Dub 
Pistols, the British quintet whose at- 
long-last debut album, "Point Black" 
on 150(VA&M, arriws Nov 3. 

Such infectious tracks as "Cy- 
clone," "Unique 
Freak," "Best O 
Got Better," and . Ai. 
"Keep Movin' " 
find the band — 
comprising turn- 
tablist Malcolm 
Wax, guitarist 
John King, dub pistols 
bassist Jason 

O'Bryan, keyboardist William 
Borez, and Ashworth — (thankfully) 
still intertwining house, ska, dub, old- 
school hip-hop, electro, and punk, 
just as it did on its earlier singles and 
EPs released on the British indie 
Concrete/deConstruction. 

"We are so fed up with everyone 
being so purist about electronic mu- 
sic — music is music, anything goes," 
states Ashworth, as if on cue. "People 
term us 'big beat,' but we cover more 
ground than that We put some sexi- 
ness in there, mixing soul and reggae 
with the breaks. We use guitars and 
vocaLs. It's more encompassing, more 
evolved." Well, all right 




rHITE PUFFY CLOUDS: Since 
its release one year ago on Melan- 
kolic/Astralwerks, Alpha's debut 
album, "Come From Heaven," hasn't 
strayed too far from our CD player 
We still get goosebumps listening to 
the gorgeous after-hours grooves 
that Bristol, England-based scen- 
esters Corin Dingley and Andy 
Jenks so classically create. Having 
said that, we're still awaiting the 
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CLUIPLAY 

1. I'M GONNA GET YA BABV 

BLACK CONNECTION eoei amehica 

2. WOMAN 2000 KANO& IZE'l Avs 

3. DAYS LIKE THIS KENNY LAniMORE 

4. YOU DONT KNOW MASS SYNDICATE 

FEAT SUSU BOBIEN stricily ««iihm 

5. DROWNED WORLD (SUBSTITUTE FOR LOVEI 

MADONNA MAVERICK import 



MAXI-SINGLES SALES 

1. WITHOUT YOU GfORGF LAMOND tmetR' 

2. YOU DONT KNOW MASS SYNDICATE 
FEAT SUSU BOBIEN slRicny RMrTHM 

3. CAN'T GET ENOUGH AJ »elloba»0£ 

4. FIESTA FRANKIEBAUTISTAhola. 

5. THE WAY YOU WANT IT 

STEVE BEST inubhii 

Breakouts: Titles witri future chart potential, 
based on club play or sales reported tilts we«k. 




by Michael Paoletta 

duo's follo«'-up, which is slated for a 
February '99 release. 

In the meantime, we can delight in 
the label's wise decision to release 
"Pepper," an eight-track EP that 
combines five remLxes of tracks from 
"Heaven" with three previously 
released British B-sides. And while 
there's nary a dud in the bunch, we 
can't stop playing More Rockers' 
drum'n'bass treatment of "HazeWub" 
and Underdog's hip-grinding (and 
brand-new) remix of "With." 

ItALO BEATS: Several Italian 
imports recently landed atop our 
desk that demand immediate atten- 
tion. 

First up is Marshmallow Records' 
"Shine (Your Love On Me)" by Jelly 
Groove. The song's delicious, effer- 
vescent groove is courtesy of remix- 
er Eric Kupper and is quite remi- 
niscent of his work on Shawn 
Christopher's anthemic "Sweet 
Freedom." Working alongside his 
keyboard-fueled drama is an 
unidentified female singer who 
sounds a lot like a young Cathy 
Dennis. For a deeper, jazzier excur- 
sion, go directly to Victor Simonel- 
li's club mix. 

Producer/mixer Luciano Berry, 
going under the Village moniker, 
steps back in time with "Angel." Re- 
leased on Jara Disco, the track clev- 
erly samples a hook — or two — from 
Tavares' '70s classic "Heawn Must 
Be Missing An Angel." While purists 
will scoff (we can already hear them), 
we find "Angel" good fun. 

Speaking of which. Straight 
Soul's "Luv Is The MSG," on D- 
vision Records, will either be em- 
braced or rilified. There will be no in 
between here. A reworking of the in- 
defatigable MFSB classic, the newly 
spelled "Luv Is The MSG" scores a 
slew of underground points for keep- 
ing the song's original essence intact 
while also moving into the present 
with a thick house bassline and a 
choir of lip-lacquered honeys chant- 
ing the song's title m-er and over. 

Keeping within the retro vibe is 
Bini & Martini Featuring Romina 
Johnson, whose "Dancing With You" 
(Ocean Trax Records) is a tribute, of 
sorts, to Carrie Lucas' late-'70s 
chestnut "Dance With You." Using 
that song's timeless chorus, Gianni 
Bini and Paolo Martini have fash- 
ioned a new song, replete with new 
choruses. Diva Johnson disphiys am- 
ple sass as she romps through this 
dLsco-embellished houser. And while 
remixers HOG and Love Solution 
provide underground and pop per- 
spectives, respectively, it is the work 
of Full Intention that has our full 



I URN IT OUT: The Belgium-based 
99 Pbrcent Recortls is responsible for 
"Got To Dance Disco" by the Growe- 
lines. The brainchild of the afore- 
mentioned HOG, with production 
nods going to the above-mentioned 
Bini & Martini, "Dance Disco" is a 
heart-pounding houser that inter- 
twines gospel-tinged male Nwals and 
progressiw keyboaixl stabs. Hjrpnot- 
ic, to say the least Reti-o heads should 
look no further than Decoy & Peter 
Ramson's remix, which overflows 
with percussion and a rubbery, 20- 
j'ear-old bassline. 

While numerous R&B/hip-hop 
producers have sampled the Ray 
Ayers nugget "Everybody Loves The 
Sunshine," leave it to Full Intention 
to pay homage with a complete re- 
make. Though this updated version 
of "Sunshine" harks back to another 
time and place, club pundits take 
note: Its beats (and attitude) are 
firmly planted in the here and now — 
at least the here and now of Pull In- 
tention. Out now on the U.K.'s Sugar 
Daddy Records. 

OK, one more remake. Germany's 
much-revered Peppermint Jam Rec- 
ords is responsible for one of the 
liveliest house tracks to infiltrate 
European clubs in quite some time. 
The Brazilian gem "Batucada" is put 
to the house test by Spiller — and re- 
mixers Boris Dlugosch, Michael 
Lange, DeeZee, Martin Buttrich, 
and Andy Bolleshon — to great 
effect. With "Carnival In Rio" per- 
cussion cavorting with summery gui- 
tar strummings, this track has 
"Ibiza" written all over it. Only one 
question remains: Who is the fea- 
tured diva? Such secrets should not 
be kept especially from us. 




Brothers Workin'. On their new Astralwerks/Caroline album, "Brothers Gonna 
Work It Out," the Chemical Brothers mine dance music's vaults to urKXiver 23 
timeless tracks that have helped shape the duo's popular sound. Pidurod, from 
left, are group members Ed Simons and Tom Rowlands. 



Hi 



IIGHER GROUND: While listen- 
ing to the late Phyllis Hyman's 



"Fbrever With You," we couldn't help 
but think back to years gone by, when 
her now-classic songs, like "Loving 
You — Losing You" and "You Know 
How To Love Me," were forming the 
sturdy foundation of our musical 
youth. Color us twisted, but we know 
every word, vamp, and wail to "You 
Know How To Love Me," and yes, 
we're rather proud of that 

Well, diva worshippers can rejoice 
in knowing that this album, which 
was released Sept. 15, includes the 
club-ready "How Long," a song the 
singer co-wrote with Michael 
O'Hara, who co-produced it with 
Nick Martinelli. And if the back- 
ground waitings sound a tad famQiar, 
we have Sandy B. to thank. Now, if 
only Philadelphia International Rec- 
ords would get a clue and hire some 
of today's more savvy remixers to 
take this track to the next level. It 
could be massive. 

Parting glances: Mike Car- 



roll passed aw-ay earlier Oct 4 from 
complications brought on by AIDS. 
A much-respected Billboard-re- 
porting club DJ in the early '90s, 
Carroll represented the St. Louis 
area and will forever be remembered 
for manning the decks at the now- 
defunct FMout, where his legendary 
vocal-saturated sets mixed top 40/ 
dance, commercial house, and Euro- 
NRG. At the time of his death, he was 
living in Atlanta. Donations may be 
sent to the AIDS Foundation of 
Atlanta, 1438 W. Peachtree, Suite 
100, Atlanta, Ga. 30309; letters of 
condolence can be sent to Mr. and 
Mrs. Larry Carroll, 9 E. Maple St, 
Wentzville, Mo. 63385. 

Also, Terrence M. Brown passed 
away Sept 21. As chairman of Air- 
wave Records in the late '80s, Brown 
later went on to manage such dance/ 
pop acts as Anything Box and 
Cause & Effect. At the time of his 
death, he w^as involved with the Los 
Angeles-based Megatone Records. 



Mute To Give II.S. A Paul Van Dyk Crash Course 



BY CHARLES R. BOULEY 11 

LOS ANGELES— Paul van Dyk is 
sitting in his hotel room in mid- 
tow'n Manhattan. In ju.st five hours 
he'll drop the needle on the first 
record of the evening at his 
bimonthly guest-DJ spot at Twilo, 
one of the city's more revered 
clubs. 

With excitement pouring out of 
his voice, he simply can't wait to 
arrive at the club. Like most club 
DJs. van Dyk likes to create a 
frenzied atmosphere on the dance- 
floor 

"I'll play whatever it takes to get 
the right mood on the dancef loor," 
van Dyk expUiins. "While most of 
what I play are instrumental 
tracks, vocal songs do sometimes 
work. It's a question of quality" 

These days, quality appears to 
be at the very core of the German- 
born van Dyk. In addition to his 
stellar DJ career, van Dyk has 



been earning mtich applause for 
his remix and production work. 

For this reiu;on. Mute Records is 
releasing not one but two of his 
CDs: "Seven Ways" and "45 RPM." 

According to the label, this 
unusual, and somewhat energetic, 
marketing move is being under- 
taken to give 
Americans a 
crash course in 
the music of 
Paul van Dyk, a 
top 10 pop artist 
in his home- 
land — a-s well as 
VAN DYK in the rest of 

Europe. 
"At first we were only going to 
release Seven Ways' and just put 
'45 RPM' out as catalog," says 
Stephanie Rae, who is in charge of 
electronic surveillance and devel- 
opment at Mute. 
Rae admits there were a few- 



marketing mov{ 



glitches to overcome. ".At the time, 
England w'as rereleasing '45 
RPM,' as well as the single 'For An 
.Angel,' " she recalls. "This hap- 
pened two months before our 
albums were scheduled to come 
out. Originally, we were going to 
release the single 'Words From 
Seven Ways,' but then 'For An 
Angel" exploded. We saw the 
opportunity and took it." 

The implementation of van 
Dyk's dual marketing plan took the 
form of a double A-sided CD sin- 
gle featuring both 'Words' and 
'Angel.' It was the perfect combi- 
nation that Mute needed to gener- 
ate a buzz in the U.S. — especially 
with more and more retail outlets 
and radio stations embracing elec- 
tronic dance music. 

Van Dyk's transition from DJ to 
producer/artist occurred at a sig- 
nificant time in his life. 

(Continued mi next page) 
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THE FIRST NIGHT ARiSTA PROMO ♦ MONICA 


(28) 


41 




2 


★ ★ ★ Power Pick ♦ * ★ 

CU6IK;98 PRC*.tQUNIVtRSAL ♦ 808 STATE 


29 


23 


20 


10 
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CD Titles with Itie greatest sales of club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singli 
anywhere in the toe 50. ^Videoclip availability. Catalog number rs for vinyl maxi-singte, or CD rruxi single if vinyl is unavailable On Sales chart: 
Billtxiard/BPI Communicattons. 



les betow the top 20. Greatest Gainer on Maxi-Singles Sales is awarded to< the largest sales increase among singtes 
(M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. & 1998. 



MUTE TO GIVE U.S. A PAUL VAN DYK CRASH COURSE 



(Cottt itttted ftUHi jircvvdiiiy l><iy< ) 

"I lived in East Berlin before the 
wall came down," says the artist, 
who is signed to MF.S in Germany. 
"There was absolutely no under- 
ground club culture. My friends 
and 1 would record West Berlin 
radio shows and then replay them 
at parties we had. When the wall 
finally came down, it was like a 
musical freedom." 

Van Dyk found a way to capture 
the energy of the era in his own 
music — and the music of others. 



"At the time, the music in Berlin 
wa.s very hard and not covering the 
emotional aspect of human beings," 
van Dyk explains. "Growing up, I 
enjoyed New Order and the Smiths, 
both of which created very emo- 
tional music. I especially liked the 
bridges they were making between 
the emotional and the hard-edged." 

In March 1991, he was given the 
opportunity to DJ at Berlin's leg- 
endary Tresor club. Immediately, 
he became addicted to club culture 



and began working outside of Ger- 
many. 

Soon thereafter, van Dyk collab- 
orated with Cosmic Baby on 
numerous demos. MSF heard them 
and contracted the duo to produce 
Vision Of Shiva's "Perfect Day." 

By 199.3, van Dyk had made a 
name for himself as a remixer and, 
ironically, did remixes for New 
Order 

Whether assuming the role of 
producer, remixer, or artist, van 



Dyk makes certain that his work 
captures the raw energy of the club 
scene. That means infectious 
grooves, innovative basslines, and 
an emotional intensity not often 
heard in electronic-based music. 

"D.ling, producing, I'emixing, and 
recording — it's all important," van 
Dyk says. "In the studio, you can 
express yourself directly to tape. 
You can put your feelings and ener- 
gy into a track. But then it's impor- 
tant to play it in a club to see how 



people react." 

In December, van Dyk will 
embark on a stateside club tour, 
which is being handled by Pam 
Film and Torsten Jurk, who Ls also 
van Dyk's manager. 

"I (lon't play live sets as you 
might think," says van Dyk. "I 
always try to bring something 
across in my sets. And it's not just 
about playing the hits. That's too 
easy. I try to create atmosphere. In 
the process, I hope to educate, too." 
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Columbia's Dodd Steps Into Spotlight 




BY DEBORAH EVANS PRICE 

NASHVILLE— After an acclaimed 
first album that spaw ned an evoca- 
tive cover flf Tom T. Hall's "That's 
How I Got To Memphis." Columbia 
will release Deryl Do<ld's self-titled 
sophomore set Nov. 24. The current 
single. "A Hitter 
End." is reintro- 
ducing country 
programmers to 
the Texas-born 
singer/song- 
writer's music. 

The perception 
seems to be that 
DODD he was a hit arti.st 

in need of the 
right material, and "A Bitter Knd" is 
striking a positi\e chord. "It .sounds 
great on the air." sa.vs Kl'ZZ Hak- 
ersfield. Calif., PD Evan Bridwell. 
"I've ahvaj-s known Den l had the tal- 
ent, and I think with this one, he's got 
the song." 

"It's awesome. It's a hit. It's a 
smash," says KSON San Diego music 
director Steva Barnes. "People just 
need to gi\e it a chance. Personall.v. I 
think he just needed the right songs. I 
think that's why things hawn't neces- 
.sarily worked out in the past, but this 
is definitely the song. This is a hit." 



Dodd is understandably pleased at 
the reception he's getting. "The smile 
nexer leaves my face or my heart," he 
says of the reception for the single. 
"And the fact that I wrote it — it's 
something I've Uved through — even 
makes it mean .so much more." 

Kxecutives at .Sony Music Nash- 
ville feel Dodd's time has come. "He 
is (/)(' real cleni as far as I'm con- 
cerned," enlhiLses senior VP of sales 
and marketing Mike Kraski. "We've 
got in the habit of a.s.sembly-line new 
artists who are young and good-look- 
ing. We slap a hat on them, put a gui- 
tar in their hanri. and supply them 
with a lot of music from the song- 
writing community. On the other 
side, it comes out contrived: the con- 
sumer sees that. They hear that. 

"Deryl Dodd is not some young 
boy," Kraski continues. "He's a man. 
As Deryl has said, 'If you want to 
learn more about me, pick up my 
album and listen to it.' That's what 
makes him real. The majority of the 
album he's written or co-written, 
and it comes from his heart and his 
soul. It's about what Der.vl Dodd has 
lx.'en through, and what one [wrson 
has been through as a human being 
usually has a universal sentiment." 

As anyone who comes in contact 




with Dodd can attest, he's a dedicat- 
ed mu.sician but a reluctant star. He 
rose up through the ranks in the 
industry, performing in his native 
Texas, then landed gigs in Martina 
McBride's band (even singing back- 
ground vwals on her albums, where 
he first met Sony Music Nashville 
executive VP Paul Worley) and later 
in Tracy Lawrence's band before 
signing with Columbia. 

He admits that going from being a 
sideman to being in the spotlight 
Wiisn't easy. He almost didn't want to 
make a second album. "I had a real 
eye-o|)ening ex|wiience the first .year 
of having my record deal," he .says. 

(Coiftiniu'd on iKU/c .jli) 




Wild Ones. BR5-49 recently appeared on "Late Night With Conan O'Brien" to 
promote its single "Wild One" and its Arista album "Big Backyard Beat Stiow." 
Shown, from left, are Jay McDowell. Chuck Mead, O'Brien, Don Herron, Gary 
Bennett, and "Hawk" Shaw Wilson, 



She's Ttielrs. Linda Davis recently delivered her new video. "I'm Yours." to the 
staff at GMT Shown, from left, are CMT's Margie Taylor. DreamWorks Nashville's 
John Rose, CMT's Randy Wilkes. Davis, CMTs Chris Parr, DreamWorks' Scott 
Borchetta and James Stroud, and AristoMedia's Jeff Walker. 



Tractors Look To Turn It Over Again With 
'Farmers'; Benrge Junes Witli Asylum 




Tractor factor: Three years ago, one of the 
most unlikely groups of the 
mwlern country era hurst up<m 
the scene with one of the most 
unconventional albums of the 
modern country era. That's not 
unusual: WTiat was unusual was 
that in a period of hat acts, the 
Tractors (juickly went double- 
platinum and more. Nothing 
succeeds like sudden success. 

In this case, it was a bunch of middle-aged guys 
woodshedding down in 
Tul.sa, Okla., who would 
challenge country norms 
and expectations with a 
sound that at once incor- 
porated wide-open road- 
house boogie with a tradi- 
tional countrj' sensibiUty. 
Now the question is. Was 
it a one-off or could they 
do it again'; 

A mere three years 
later, the Tractors have 
delivered a second album 

to Arista/Nashville. "Farmers In A Changing World," 
due Nov. 3, has a mature but boogie-.serious feel to it. 
It includes a hidden 1 1th cut, "Hale-Bo|)p Boogie," 
which is introduced by the funereal tones of the old 
gospel song "Bringing In The Sheaves." 

Head Tractor Steve Ripley tells Nashville Scene 



Nashnlle 

Scene 



by diet Flippo 



that the state of farmers in a changing world amounts 
to this: "We're pretty much .scratching our heads, star- 
ing at the horizon, and wondering what the heck is 
going on." 

Ripley notes that "Hale-Bopp Boogie" came about 
from the passing of the comet itself, and in typical 
Tractors fa-shion the group intended "to make the rec- 
ord in a week and put it out. We stop|)ed work on the 
album to do it as a topical thing. But the Hale-Bopp 
Comet vvas long gone before we were done. But it's a 
nice little song. I put everything I knew into the 
lyrics." 

In regard to the end of 
the millennium, sa.vs 
Riple.v. "I'm fascinated 
with it. I was going to 
call the album 'Millenni- 
um' or 'Turn Of The 
Century' because I fig- 
ured it would take that 
long to get it out. But 
now maybe we can do 
one in a year. Now we're 
on a roll. That's not 
funny." 
Ripley saj-s he enlist- 
ed Elvis Presley sidemen Scotty Moore, James Bur- 
ton, and I) J, Fontana to play on the song "The Elvis 
Thing" to honor them. "Anybody who plays guitar 
knows that .lames and Scotty are the gu.ys. The song 
is autobiographical, as anj'one who grew up driving a 
(Continued on patjf jfi) 




jtltr 

f~^W m During this holicJay season of joy and sharing, the Air Force and artist Martina McBride have a special 

>^gift for you and your listeners. It's a free hour-long program featuring Martina singing songs of the season from . 
her CD W/i/te Christmas and contemporary selections from her CD Evolution. We think you'll enjoy this holiday colle 
and personal interview with Martina. If you are a licensed station and you'd like to 
receive your own copy of The Gift V, give us a call at (210) 652-3937. 
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LAST WEEK 
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tsi 


1 
u 
z 

o 

^ 


ARTIST TITLE 

IMPRINT 4 NUMBER'OiSTRIBUTINC UBEL (SUGGESTHD UST PRICE OR EOUftfALENT FOR CASSFTTEXID) 


PEAK POSITION 


CD 


1 


1 


49 


★ * ★ No. 1 /Greatest Gainer ★ ★ ★ 

SHANIATWAINA mercury ilO % tt* lo i ; «*efcs Ji n,> i COME ON OVER 


1 


2 


2 


2 


37 


DIXIE CHICKS A monument &B19»0NV (|0.98 £ai6.98) ■ WIDE OPEN SPACES 


2 


3 


3 


3 


6 


ALAN JACKSON ▲ ARISTA NASHviuE 18e&4 (lO 9Ell6.9et HIGH MILEAGE 


1 


4 


6 


5 


25 


FAITH HILL A WARNER BROS 46790 Cl0.9a'16.9e) FAI'^ 


2 


5 


5 


4 


7 


J^?f!15!^MBno™ TOR THE RECORD: 41 NUMBER ONE HITS 

RCA 67633.'RLG 119 9&28.98) 


2 


9 


4 


10 


19 


REBA MCENTIRE # MCA NASHVILL£ 70019 ClO 9ftl6 961 IF YOLI SEE HIM 


2 


7 


7 


7 


21 


SOUNDTRACK A Capitol 93402 no 9&'i 7 9S) HOPE FLOATS 


1 


g 


8 


g 


71 


TIM MCGRAW A' CURB 77886 110 9Bil6 9BI EVERYWHERE 


1 


9 


9 


g 


9 


VINCE GILL 9 MCA NASHVILLE 7001 7110 9&16 98) THE KEY 


1 


10 


11 


12 


23 


MARK WILLS MERCURV 53631 7 1 10 96 E&t6 98} B| WISH YOU WERE HERE 


8 


2j 


10 


J] 


19 


DnWrV^ 04 L/Urin A Anloi A nnj^VILLt ICMSbs LlU.^evlDrWl Ir rUU oLL rtLK 


4 


12 


13 


14 


46 


UMn 1 n DnUwnO A LAr^ 1 LA DOD^VL^rllUL rWUnVILLL 1 JLJ,Mi iDrSOj otVLno 


1 


13 


12 


g 


3 


1 VI P 1 ^UPIT n iDQ 11 t 'U^A 1 1 £ btti^A CTTD IKICI PIC TUIC lACil l-CC 
L 1 Lb 1 LUnD 1 LoiUfJ^tjA 1 1D.WV£H,70J a 1 tr iPlol LJC 1 nia MV/UoE. 


9 




14 


13 


13 


1 ni^nM I &Mn¥T WW V ML^ nn^nVTLLL /LJu^o LiU.TCy iD.xSJ WnCKC TUUK nUnU L£^LJo 


3 


15 


15 


IE 


25 


GEORGE STRAIT A MCA NASKvlLlI 70020 (10 9e;i6.98l ONE STEP AT A TIME 


1 


IS 


16 


15 


23 


LEANN RIMES A CURB 77901 Il0.9&i7.98) SITTIN'ON TOP OF THE WORLD 


2 


17 


17 


17 


30 


JO DEE MESSINA • curb 77904 Il0.9a'16.9fl) I'M ALRIGHT 


6 


11 


18 


19 


23 


GARTH BROOKS CAPiTOL 94S7Z'CAPIT0L NASHVilU «i 98 CD) THE LIMITED SERIES 


1 


19 


19 


20 


11 


DIAMOND RIO arista NASHVIUE ie866(109e.'I69a» unbeuevable 


9 


20 


21 


24 


3 


LEE ANN WOMACK OECCA70040i'MCANASKVILL£UO 98/16 98)0 SOME THINGS t KNOW 


20 


21 


22 


25 


56 


S,I*«h«?eT52^;c r.: I,, ,8. ™t SXEA'EST HITS COLLECTION 


2 


22 


20 


le 


5 


V*mCXJSARnSTS»S>lOI«Q£KTI«6227ltEGI10,9B16.98l TAMMT WYNETIt REMEMBERED 


16 


23 


26 


26 


13 


VARIOUS ARTISTS «tlST« n«S«V1LLE IfflSOIlO 9*16 98) ULTIMATE COUNTRY PARTY 


12 


24 


27 


28 


18 


CLAY WALKER giant 247avWARNER BROS- 110 9&16.9a) GREATEST HITS 


9 


2S 


30 




2 


SimSH 18872 . !C » 16 981 BLACKHAWK 1 - THE SKYS THE LIMIT 


25 


26 


28 


29 


59 


MARTINA MCBRIOEA RCA67Sl6ig.Gliawi6.9ei EVOLUTION 


4 


27 


24 


21 


6 


TRACY LAWRENCE ATLANTK:83137/Mlll0.9a'16.9a) THE BEST Of TRACY LAWRENCE 


13 


n 


25 


22 


6 


WILLIE NELSON ISLAN0UdM8|]09SE(V16.981 TEATRO 


17 


» 


23 


27 


2': STEVE WARINER WUOL rwSHVlUI 94«2(t0.9a-16.M) BURNIN' THE ROAOHOUSE DOWN 


6 




35 


34 


65 


★ * ♦ Pacesetter * * * 

KENNY CHESNEY* B!.A.,.'.n«iBLG;:L. jalb 1 WILL STAND 


10 


31 


31 


30 


21 


TERRI CLARK MERCLIRy55B211 110 9&16,9a) HOW 1 FEEL 


10 


32 


29 


23 


9 


THE WILKINSONS GIUNT 24699««RNER BROS 110 9&16.9BIIB NOTHING BUI LOVE 


20 


33 


32 


33 


57 


Cme'^'aa^^'*'^^* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 


1 


34 


33 


31 


59 


™' nUU"?"?"?^',* 98. ISONGBOOKl A COLLECTION OF HITS 


1 


3S 


34 


32 


13 


COLLIN RAYE epic &aB7&WNY (10.96 E(VI6.9a] THE WALLS CAME DOWN 


8 


QD 


NEW^ 


1 


★ * * Hot Shot Debut ★ * ★ 

AARON TtPPW L>^STESnift5G0iKXiY(«I0O(I098Eai6,98l WHAT THIS CCUNTRY NEEDS 


36 
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ARTIST TITLE 

IMPRINT & mjUBER/DtSTRlBUTING LABEL (SUGGESTED UST PfilCE OR EQUIVAUNT FOR CASSETTC/CC) 


i 

1 
a 

Q. 


37 


36 




2 


LORRIE MORGAN BNAe7627/RLG(10.9g(16.96) 


SECRET LOVE 


36 


38 


37 


36 


3 


VARIOUS ARTISTS COIUMBIA 6S07a^CMY (to.9S E(V17. 


181 TRIBUTE TO TRADITION 


36 


39 


38 


35 


21 


JEFF FOXWORTHY warneb BROS 46861 no 9a'16.9B> 


TOTALLY COMMITTED 


8 


CD 


RE-ENTRV 


2 


VINCE GU. WITH PATKCK WUMMS AND HE ORCNESIM 


BHAIH Of WWEN - A OflKIMAS COLlECreil 


40 


41 


40 


38 


22 


TRACY BYRD MCA Nashville 70O16 (10.9&16.9B1 


I M FROM THE COUNTRY 


8 


QD 


43 


37 


23 


JOHN MICHAEL MONTGOMERY ATLANTIC 8310VAGII0.9B'16.9ei LEAVEA MARK 


15 


43 


39 


41 


18 


DWIGHT YOAKAM REPRISE 469iartVARNER BROS. 110.98(16.98) A LONG WAY HOME 


11 


(M) 


NEW^ 


1 


MARTINA MCBRIDE RCA67654'RLG(10.9&16 9S) 


WHITE CHRISTMAS 


44 


4S 


42 


39 


49 


SAMMY KERSHAW • MERCURY 636318(10.98 Eai6.98 


LABOR OF LOVE 


5 


4t 


44 


43 


59 


£'PK>''!!^<'??U^ 1*-^ 1 u 6 18 '"^ COLLIN RAYE — DIRECT HITS 


4 


47 


41 


42 


7 


DOLLY PARTON OECCA 70OI1.UCA NASmdLLI (10.98(16 9 


«l HUNGRY AGAIN 


23 


48 


46 


47 


25 


ROY D. MERCER 

CAPITOL NASHVILLE 94301 (7.9801 98) BR 


HOW BK!'A BOY ARE YAT VOLUME 4 


19 


49 


48 


46 


52 


JOHN MICHAEL MONTGOMERY • ATUINIIC H306a'AC (ID 96.16 98) GREATEST HITS 


5 


50 


49 


45 


20 


TY HERNDON ; 6Bi67,^on(.;o9a EQieoe 


BIG HOPES 


22 


51 


45 


40 


7 


EMMYLOU HARRIS eminent 25001 no 98.15 98) 


SPYBOY 


27 


52 


47 


44 


63 


CLINT BLACK • RCA 67515.1*LGI10 98.16,98) 


NOIHIN' BUT THE TAILLKSHTS 


4 


53 


51 


49 


77 


GEORGE STRAIT A' MCA NASHVILLE I1»M{L09&16 98| 


CARRYING YOUR LOVE WTIH ME 


1 


54 


50 


48 


13 


JOE DIFFIE EPIC69137,.SONY(10 98EQ(16 98I 


GREATEST HITS 


21 


55 


53 


50 


13 


CHRIS LEDOUX CAPITOL NASHVILLE 2 1942 OQ 9^16 981 


ONE ROAD MAN 


24 


56 


55 


53 


75 


ROY D. MERCER 

CAPITOL NASHVILLE ■■■ ^1 ' .' '..li . 1 'ly'SH 


HOW BKS A BOY ARE YA? VOLUME 1 


39 


57 


54 


52 


25 


RANOY TRAVIS COEAMWORKS 50034(C£FFEN no 9a'l6.9fi 


1 YOU AND YOU ALONE 


7 




58 


66 


16 


JOHN DENVER madacy 4750 (5 9&7.9a) 


THE BEST OF JOHN DENVER 


52 


59 


56 


56 


51 


ROY D. MERCER 

CAPITOL NASHVILLE . : 144 17.98(11.98)88 


HOW eiG'A BOY ARE YA? VOLUME 3 


31 


BO 


60 


60 


71 


ROY D.MERCER 


HOW BIG'A BOY ARE YA' VOLUME 2 


43 


61 


57 


63 


69 


LILA MCCANN • ASYlUU6204^tEG(10.9&16 98}a 


LILA 


8 


GD 


64 


64 


29 


CLEOUST.JUOD 

RAZOR k TIE 82835 (10.W16 98in 


DID 1 SHAVE MY SACK FOR THIS? 


16 


® 


68 


57 


5 


THE CHARUE DANIELS BAND noCLE ORE: 25 YEARS Of THE CHARUt DANIELS BANO 


52 


64 


66 


61 


15 


PAM TILLIS AR ira NASHVILLE 18861 11098.16.98) 


EVERY TIME 


26 


65 


62 


59 


34 


DAVID KERSH CUR8 77905 (10 9EL.16.98) fl 


IF 1 NEVER STOP LOVING YOU 


13 


66 


61 


62 


102 


ALJVN JACKSONA' arista NASHVIUE 18813 (10.9&-16.9e 


) EVERYTHING 1 LOVE 


1 




70 


70 


52 


LONESTAR eNA6742Z1!LGI109&.16.96) 


CRAZY NIGHTS 


16 


68 


59 


65 


11 


WILLIE NELSON legacy 69322.COLUM&IA(7.9fiE(V11.9S 


16 BIGGEST HITS 


58 


69 


69 


68 




ClSs'lM'^'ilT^'lt'. .181 UNCHAINED MELODY/THE EARLY YEARS 




70 


52 


51 


.11 


PATTY LOVELESS • f Pic 67997^NY (10 98 Ea.:6 98i 


LONG STRETCH OF LONESOME 


9 


7n) 


DE-ENTIH 


ys 


THE MAVERICKS mca Nashville 70018 (10 9a 16 98> 


TRAMPOLINE 


9 


72 


63 


58 


74 


LEE ANN WOMACK • DECCA II58iVCA NASHVW (109^15 98) 11 LEE ANN WOMACK 


9 


73 


73 


71 


5 


RANDY TRAVIS WARNER BROS 47028 110.9a'16 98) 


GREATEST #1 HITS 


70 


74 


72 


72 


65 


DIAMOND RIO arista NASHVILLE 18844 ho 98'1&.98) 


GREATEST HITS 


8 


75 


74 


74 


70 


NEAL MCCOY • Atlantic 830 1 ]..ag i lo 98' 1 6 98) 


GREATEST HITS 


5 



C^AIbun^s With (he uredtest sales Kai<% iriis week •Receding indirtltY Assn. Of America {R<AA) cetlifKiation tot sales ot 500,000 units A RiAA certi^icatiofi for sales of 1 million units, with muttimillion sellers indicated tiy a numeral tollawing the nrnbol For txxied sets, and doutile albums 
with a running time that exceecls tMO hours, the RIAA multiplies ship(T>ent$ by the nvimber of discs and'or tapes. 'Asterisk indicates LP is avaitabfe. Mosl tape prices, and CD pnces for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CO pnces. are equivalent 

xices. wtiKti atti ptDjectect Irom wtwlesale prices. Greatest Gamer s^ows rt^art's laigest untt increase. PacE>sette< indicates biggest petceniage growth. Heatseeker Impact shows altxims rermved from Heatseekers this week. B indicates past or prese«it Heatseel^er tiUe. t 1998. Billboard/8PI 

Communications, and SoundScan. Inc. 
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THIS 
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LAST 
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ARTIST TITLE 

IMPRINT & NUMBEROISTRieUIING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASStTTE/CO) 


s 






THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

imprint & NUMB£R«ISTR1BUTING LABEL (SUGGESTED UST PRICE OR EOUIVALENT FOR CASSETTEA:D) 


Is 


1 


1 


GARTH BROOKSA'CAPIT0lNASHVIUE2968%tMI-CAPIT0L(lO9a.l59S) 23««lttatNo I THE HITS 


164 


14 


i; 


VINCE GILL A' MCA NASHVILLE 1 1047 110 5&'15 981 WHEN LOVE FINDS YOU 


223 


2 


2 


SHANIATWAINA'' mercury S22BB61 10 9BEa'16 98l]B THE WOMAN IN ME 


192 


19 


15 


JOHNNY CASH Columbia 667?ibS0NY ISOB EiV9,98) SUPER HITS 


81 


3 


4 


LEANN RIMES A' curs ?;a21 CD 3&15 981 BLUE 


lis 


It 


16 


TRAVIS TRITTA WARNER BROS 46001 (10,98/16 981 GREATEST HITS — FROM THE BEGINNING 


156 


4 


3 


ALAN JACKSON A' arista NASHVIILE 18801 (10 9E116 98l THE GREATEST HITS COLLECTION 


155 


17 


18 


THE CHARLIE DANIELS BAND A* EPIC 3a795«lNY 17.98 Eail.9SI A DECADE OF HITS 


461 


5 


6 


HANK WILLIAMS, JR. A CURB mie 16 989 9B1 GREATEST HITS, VOL 1 


228 


18 


21 


GEORGE STRAIT A' mca NASKV.LLE 10651 (10 98(15.9«l PURE COUNTRY (SOUNDTRACK) 


316 


6 


5 


HANK WILLIAMS MERCURY 536029 (7 98 £011,961 20 OF HANK WILLIAMS GREATEST HITS 


52 


19 


19 


VINCE GILL A ' mca Nashville 11394(10 9^16 98) SOUVENIRS 


138 


7 


8 


WILLIE NELSON • C»LUMB)A 64t8*SONY (5 98EQ^.981 SUPER HITS 


218 


20 


20 


CLINT BLACK A RCA 666;i/RLG THE GREATEST HITS 


107 


1 


13 


SHANIA TWAIN • mercury 514422 17 98 Fall 981 SHANIA TWAIN 


102 


21 


24 


GEORGE JONESA EPIC4O77frS0NYI5 98E0r9 98l SUPER HITS 


384 


9 


11 


TIM MCGRAW A' CURB 77659 19.9*15.98) NOT A MOMENT TOO SOON 


236 


10 


9 


CHARLIE DANIELS • EP1C64182,50NY(5 ME09 98) SUPER HITS 


199 


22 


23 


PATSY CLINE A MCA NASHVILLE 4038 (7.9*12.98) THE PATSY CLINE STORY 


204 


11 


7 


PATSY CLINE A' mca NASKVILLE 12 17 9»12.98) 12 GREATEST HITS 


603 


23 


12 


GEORGE STRAIT A' mca NASHMLLE 42035 (;,9*129S1 GREATEST HITS VOLUME 2 


554 


12 


10 


DEANA CARTER A* OlPira NASirvlLLE 37514.tMH:AP(TOL (10S&15 98lBi DIOI SHAVE MY LEGS FOR THIS' 


lie 


24 


22 


REBA MCENTIRE A' MCA NASHV:iLE4979*(7 9a i?9B: GREATEST HITS 


428 


13 


14 


ROY ORBISON Columbia 67297^ony (5,98 eq.9,98) super hits 


53 


2S 




PATSY CLINE MCA Nashville 20265 (2 985 98) HEARTACHES 


4 



CtUtcg atuTTii an 2-yur-aU blkn tnv tx 
Inn uniCi. «itri iruttitmltioti uittn imtcflte 
C 1998. BitttWifiJ'BPi CemtKuncthcni ii 
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ARTISTS & MUSIC 



COUNTRY 

★★★★★★★★★★★★ 





by Wade Jessen 

Escaping the tar & CEMENT: with an extremely intense bat- 
tle for No. 1 on Hot Country Singles & Tracks, Tim McGraw's reign 
continues, as his "Where The Green Grass Grows" (Curb) inks a fourth 
consecuti\^ week at the top. McGraw's mantra-laden paean to urban 
escapism finishes 16 plays ahead of Shania Twain's "Honey, I'm Home" 
(Mercury), which mo%'es 3-2, up 260 plays. Meanwhile, Mark Wills is 
\-ery much a player in the logjam at the top of the page, as "Don't Laugh 
At Me" (Mercury) falls short of Twain's total plays by a mere 21 spins. 

Twain's single rakes in an estimated 42 million audience impressions 
at country stations, while VHl adds a |)ow^erful punch with its "Behind 
The Music" feature on Twain. That .show premiered Oct. 4, with sub- 
sequent encores Oct. 6, Oct. 11, and Oct. 15. The network says Twain's 
video bio will air again Saturday (24). 

Twain's "Come On 0\vr" set han-ests double Greatest Gainer stripes 
on Top Country Albums and The Billboard 200, up approximately 6,000 
scans. "Come On Over" notches a 17th week at No. 1 on the country 
chart and rises 8-7 on the big tally. 

Close, but no CIGAR: "Where The Green Grass Grows" is 
McGraw's fifth No. 1 on Hot Country Singles & Tracks from his "Ewn,'- 
where" set, which holds at No. 8 on Top Country Albums. McGraw's 
five No. 1 titles from one album of new material matches the record set 
by Rodney Crowell's li)K8 release. "Diamonds & Dirt," but falls .short 
of breaking the record for the most consecutive No. 1 songs from the 
same project. Crowell's set claimed that honor when his cover of Buck 
Owens' "Above And Beyond" peaked at No. 1 in the Sept. 23, 1989, issue. 

Of the six single relea.ses from "Everywhere," only "One Of These 
Days" failed to reach No. 1. That track topped out at No. 2 in the June 
13 Billboard. 

TaKIN' THE COUNTRY BACK: Aaron Tippin weighs in at No. 36 
w ith Hot Shot Debut honors on Top Counti'y Albums w ith "What This 
Country Need.s," his debut release for the recently opened Lyric Street 
imprint, a division of Disney's Hollywood label. This marks Tippin's 
fii"st entry on that chart with an album of new material .since "Tool Box" 
had a 39-week chart run three years ago. 

"For You I Will," the lead single from "What This Country Needs," 
holds at No. 4 on Top Country Singles Sales and rises 31-27 on Hot Coun- 
try Singles & Tracks, up 3()8 plays. Aii-play is detected at 157 stations 
monitored for chart tabulation. WQBE Charleston, W.Va., is the front- 
runner in ail-play, w ith 35 plays, follow ed by KUPL Portland, Ore., w ith 
33. With 31 1 total plays, WXBQ .Johnson City, Tenn., is the overall air- 
plav leader. New airplay (more than six spins) is heard at 10 monitored 
stations, including WRBT Harri.sburg, Pa., KEEY Minneapolis, WGRX 
Baltimore, and WKLB Boston. 

Tippin has scored two No. 1 titles on Hot Country Singles & Tracks: 
"There Ain't Nothin' Wrong With The Radio" (1992) and "That's As 
Close As I'll Get To Lo\ ing You" (1995) 



COLUMBIA'S DODO STEPS INTO SPOTLIGHT 

(Continued fmm page U) 



One of the things Dodd found 
uncomfortable was "being a spokes- 
person for mj-self I'm used to doing 
it with my playing and singing. Going 
around and all of a sudden ereryone 
wanting to know everything about 
me freaked me out," he says. "I'm a 
private guy. I'm very much into music 
and vierj' serious about it. I'm like a 
little kid with all this. I want to keep 
.some naivete to what I do, because I 
think it keeps the purity of what I 
am. The business sometimes can take 
that out of j-ou." 

Not wanting the business of music 
to interfere with his passion for 
making music, Dodd says he pulled 
back a little and regrouped. "Be- 
tw'een the first and .second album, I 
pulled back, hung out with friends, 
and got mj'self going again." 

He began co-writing with friends 
like Kenny Beard, who co-wrote "A 
Bitter End." "At first we didn't even 
pull out our guitars; we just talked," 
he says. "Then we started WTiting, 
and some great songs started com- 
ing." 

The first single Columbia 
released in preparation for the sec- 
ond album was the uptempo "Time 
On My Hands," which peaked at No. 
62 on Hot Country Singles & 
Tracks. Dodd says it wasn't what 
people were expecting of him. Radio 
had reacted positively to "That's 
How I Got To Memphis" and were 
expecting songs with that depth. "A 
Bitter End" is that caliber of single, 
and Dodd seems to be on the right 
track w ith radio again. ("Time On 
My Hands" has been dropped from 
the album.) 

The album was produced by Blake 
Chancey and Chip Young. Kraski 
says they've delivered the music, so 
now it's the label's job to "give the 
marketplace a chance to experience 
Deryl." Kraski says the game plan 
starts with airplay. 

"Promotion is off to a fabulous 
start there," he says. "We believe 
that we will be able to take this all 
the way to a top five hit single. I 
think once we're off and running in 
that regard, I don't think we'll haw 
any further problems at country 
radio. 'Bitter End' is a song that gets 
in.stant reaction." 



Kraski says the label plans to uti- 
lize Dodd's 'Texas roots in breaking 
him nationally. "We're going to focus 
aggressively in the Southwest," he 
says. "We're hoping to put together 
a concentrated number of dates in 
the Southwest in December and Jan- 
uary. Our Southwest branch will 
focus on and around those concen- 
trated dates." 

Dodd is looking forward to the 
Texas dates and appreciates Colum- 
bia's approach. "I'm from there and 
my music is very personal, so a lot of 
people from that region relate to my 
music," says Dodd. "It's the tradi- 
tional, cowboy, Copenhagen [a 
smokeless tobacco brand] crowd. All 
those things are my kind of crowd, 
and I think it's smart to build from 
where you haw some kind of foothold 
and just naturally let things eTOlw. 
Then if people in Philadelphia want 
to hear what I do, it's because they 
have heard it and like it instead of 
me forcing my music on them. I'd 
like to be brought to the party, not 
forced in it." 

Building a grass-roots fan base in 
clubs and honky-tonks is something 
Kraski .sees as key to a new arti.st's 
success, and he says Dodd likes that 
route. "Deryl loves to play the small- 



er venues," he says. "He loves to have 
that connection with the audience, 
and he grew up in the southwest 
Texas honky-tonks. He wants to go 
back there with an album and do it 
again. We're going \it support that in 
a very aggressive manner." 

According to Kraski, that support 
will include in-store appearances 
where appropriate. "We'll be con- 
centrating, making sure that we 
have visibility in the markets where 
he's performing in terms of stock, 
discretionary endcaps, listening 
posts, advertising. We feel like he 
could have the same concentrated 
base in the Southwest that George 
Strait used to specifically have 
before he broke nationally . . . We 
think we can build a huge story and 
grow it out of the Southwest." 

Other grass-roots marketing 
efforts will include sending out a 
mailing to Sony's direct-mail data- 
base. "We'll have an E-mail cam- 
paign as well," says Kraski, "and 
he'll have his own site in the Sony 
Nashville site." 

Booked by Monterey Artists, 
Dodd is opening .some dates this fall 
for Charlie Daniels. Dodd is signed 
to BMG Musiic Nashville as a writer 
and is managed by Byron Boyd. 
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tractor and playing a guitar would 
know. Here's why I do what I do: It's 
the Elvis thing." 

On THE ROW: George Jones, who 

was dropped by MCA Nashville in 
July, has been signed by Asylum 
Records. He and Asylum are consid- 
ering releasing a live album, to he 
recorded in Panama City, Fla., with 
a working title of "Live From The 
Redneck Riviera." Given country 
radio's wariness with reteran artists, 
the label is planning intensive tele- 
marketing with the project, which 
will be a first-quarter 1999 release. 
.Jones has christened his new boat 
Ewlyn's Asylum, after Asylum pres- 
ident Evelyn Shriver. 

Early next year. Asylum will also 
release an album by Trio — compris- 



ing Linda Ronstadt, Emmylou 
Harris, and Dolly Parton — which 
has been in the can for some time. 

On Nov. 17, Virgin Records Nash- 
ville will launch as its first release 
the Roy D. Mercer comedy album 
"How Big 'A Boy Are Ya? Volume 5." 
Virgin Nashville president Scott 
Hendricks signed the act — actually 
a pair of Oklahoma DJs — in 1996 
while still head of Capitol Nashville 
and the act's first four albums are 
still on the Top Country Albums 
chart. Virgin has also .signed River 
Road and Julie Ree\'e8. 

Creative Artists Agency signs vet- 
eran .songwriters Cynthia Weill and 
Barry Mann for their country 
songs. Weill co-wrote Martina 
McBride's current single "Wrong 
Again." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TITLE (Putili}tie< Lic«nsi[i£ Org ) Sne«t Music Disl 

20 2SCEMTS (Golden PNemx.SOCAN/>&ayasong5, 
SOCAN) 

30 ABSENCE OF TXE HEART (EMI Princeton Street. 
ASCAP/EMl Apnl, ASCAP/FuH Keel ASCAPyin The fatf ■ 
way. ASCAP/Hamsteir Cumbertsnd, BMI/HarAail Hits. 
SMI) HIMTBM 

S3 ALONE IGibl) Brottiets. BMVCtreefs BMGL BMI) HL 
72 BANG A DRUM (PolyGram International, ASCAP/Bon 

Jovi. ASCAP) HL 
41 A WnER END (BWG, ASMP/Kaabo, ASCAP/Milene. 

ASCAP/Loggr Bayog, ASCAP) Hl/A'BM 
13 BURNIN' THE ROAOHOUSE DOWN (Songs 01 Psflr. 

ASCAP/Slwe Warmer BMI) HL.ntfBM 
44 BY THE BOOK (Warner-TartieilBne BMftMl Apnl. 

ASCAP/JKrfs, ASCAP) 
n COMING BACK FOR YOU (Sony/ATV Tree. BMI/Cin; 

Waters, BMt^lamstein Cuinbeiland, BMII HLWBM 

3 DON'T LAUGH AT ME (Btiitl On Rock. ASCAP/David 
Aaron ASCAP/'Sory/ATV CfQSS Keys, ASCAP) HUWBM 

74 DOHT TRY TO FIND ME iHamsteir Cumberiand, 
BMt/Baby M^e BMl'Amia Lisa Grahan). BMIJ 

64 EVERT UTUElNHISPER(H«m5te>n Cumberland. 
BU(/Kidlulw, BMI/Sim Wanner. BMI) W8M 

4 EVERYTHIHG-S CHANGED IFive Cmrboys. 
BMVSofty/ATV Irw. BMl/hnlw. BMI/Sony/AtV CroM 
K«yi. ASCAP) KL 

SB EVERY nHEIStilWorlungFwTrw Man, BMI/IMI 
Blackwood. BMl/Garden Angel. BMI) HL 



RIGHTS/SHEET MUSIC 



65 FLY (THE ANGEL SONG} (Golden Phoenix, 

SOCAN/Kjayasonjs. SCX:AN/Ror) Bourke. BMI) 
C FOREVER LOVE (Starstnick Writers Group. 

ASCAP/Glen Mikb. ASCAP/Star^truck Angel, BMl^s- 

soula, BMI} HI 
27 FOR YOU I Wia (Hamstern CumberlarKl. BMI/Baby 

Mae, BMI/Ghtterfish, BMI/Buna Boy BHt) WBM 
31 GCTCHA SOME fSon£s Of PnlyGram Int r. BMLToheco 

Tunes, BMWaos^a Rrvef, BM(/WRB;. BMI) HL 
3C GUILTY (Sony/ATV Tree BMl/Star&truck Aneel. BMI) HL 
39 HOLD OH TO ME (Iteynsonfr. BMI/^ayou Boy, BMI) HL 
42 THE HOLE (Acutt-Rose. BMI/On The Usnlet. BMI) 

WBM 

2 HONEX I'M HOME (Son«s Of PtolyGram Int l. BMIAmn 

Fcho. BMWomba. ASCAP) WBM 
67 HONKY TONX AMERICA (PolyGram Intematxinal. 

ASCAP/R^nier BoO, ASCAP) HL 
5 HOW[>OYOUFALLlNLOVE(M9ypop.BMl/Wil<lcoiin- 

ITV. BMI) WBM 
2S HOW DO YOU SLEEP AT NIGHT (Sony/ATV Crass 

Kays. ASCAP/Mtll Village. ASCAP/W B M . SESAC/Extia 

Innings. SESAC) KUW^ 
16 HOW LONG GONE (Shawn Camp, BMlToreshadoM. 

BMVCMI, BMI/Sony/ATV Tree BMl/Hotlung But The 

WoH, BMI) HL 

21 HUSBANDS AND WIVES (SonVATV Tree. BMI) HL 
33 IF I LOST YOU IPosI Oak, BMVtdiilo, ASCAP) HL 
57 IF THE lUKEBOX TOOK TEARDROPS (Coleems-EMJ. 



ASCAP/Widiael Henderson. ASCAP/EMt Apfil. ASCAP) 
HL 

11 rU GO ON LOVING TOU (S|>ur G€, SESA(VMoraine, 

SFSAOLittle Duck SESAC) WBM 
63 I'M A COWBOY (T'win Spurs. BUl/MuyBueno 

BMl/BI<nd SpafTow. BMI) 
23 I'M ALRIGHT (EMi Apnl. ASCAP/PTiil Vassai, ASCAP) 

HL 

IS IT MUST BE LOVE (Almo. ASCAP/Cra« B^khardl. 

ASCAf>/Maen8M)n£. BUlTIed Ouill. BMl) WBM 
13 I WANNA FEEL THAT WAY AGAIN Uef Stevens. 

BMl/Wa[ner-lam«lanL- BMt^anclio B«lita. BMl<WB. 

ASCAPl WBM 

28 I WILL STAND (Scarlett Sister. ASCAP/Still WorkMig 

For Ilie Woman. ASCAP,''Sweot hvo 0 five. 

m\f(<»Mi Scarlett. BMLTirsI And Goal. BMI) 
40 KIMDLV KEEP IT COUNTRY (Vinny Mae, SMI) WBM 
18 LETMElETGO(Diafror>dMire.ASCAP,'LjmflShi]p 

Of Morgansnne^ BMl'MDrgan. BUI) WBM 
68 LET'S TALK ABOUT LOVE (MCA, ASCAP/2B«7y, 

ASCAP'Quarter Pounil, ASCAP) 
58 UK£ WATER INTO WINE (Sony/AIV Cross Keys, 

ASCAP,.-Pjrpli! Cravo'i. ASCAP) HL 
9 A LmLE PAST LIHLE ROCK (Almo. ASCAP/Twin 

Greeks, ASCAP.'iess Brown, ASCAP^anwus, ASCAP) 

HLvVffiM 

35 LOOSEN UP MY STRINGS (BiKkened, BMI] WBM 
a LOVE HAPPENS UK£ THAT (Notts To Music. 

ASCAP/Maverick, ASCAP.fltfB, ASCAP/Sony/ATV Cross 

Keys, ASCAP/'Kim Williams. ASCAP/O-Tei. BMl/BtMid 

Soarrow. BMI) HL^WBM 
75 THE MAN SONG ail. BMI) 
45 NO PLACE THAT FAR ISor>y/Arv Tree. BMl/Wenonsa. 

BMI/'Hamstum Ctjmbeflarxl. BMI) HL/WBM 
10 NOTHIN- NEW UNDER THE MOON (Hamstem Cum- 



tierland, BMI/Sony/AIV Tree. BMlWiMcountry, 

BMl/MikB Cirt, BMI/Wamer-Tamerlane. BMt^lellniay- 

men, BMI) HUWBM 
54 ONEDAVLEnTOLrVE(Acu»t nose.BMimiat'sA 

Smash. BMI/Mike Curb. BMIA:PN. ASCAP) WBU 
43 POOR ME (Sony/ATV Tree. BML/AIAndefsoncs 

BMI/MieMy KK:e. BMt) HL 
61 REAL MAN (Harwii. BMI) 

49 RIGHT ON THE MONET (EMI Blackwood. BMI/Try- 
briflee. BMl.tWI April. ASCAPyPh.l Vassar, ASCAP) HL 

60 SLOW DOWN (Glinefdsh, SMLBuna Boy. BMimam- 

SttMl Cumbeitanil. BMI/Baby Mae. BMI) WBM 
71 SOMEBODY'S OUT THERE WATCHING (Warner- 

Tamerlarw. BMI^uckalesia, BMI/'Nomad-Homan. 

BMI/Tianrie GoMe. BMl/Windiwottt Pacrfrc, BMII 
19 SOMEONE TOU USED TO KNOW (Melanis Howard. 

ASCAP/Big Giaiil. ASCAP) 

50 SOMETHINfj TO THINK ABOUT (EMI Blackwood. 
BMl/fy Land. BML-Hamslein Cumberland. BMI/Baby 
Mae, BMI) HLWBH 

37 SPIRIT OF A BOX WISDOM OF A MAN (WB. 

ASCAP/BiR Iractor. ASCAP/Wsf Bnde. ASCAP) WBM 
46 STAND B^DE ME {Hamstem Cumberland, BMI) 

WBM 

51 STRAIGHT HQUILA (Top Brass. ASCAP/Penny Annw. 
BMt/Mouse Ot Penny, BMI/CapperfwId. BMI) 

52 TAKE ME (EMI Blackwood. BMI/Sinstes Only. 
BMl/Swiy/ATV Tree, BMI) HL 

29 THERE'S YOUR TR0U8LE dm CoUins. 6MI/Hagna- 

sont BMII WBM 
32 THERE YOU HAVE IT (Warner-Tarrwlane. BMI/Rancho 

8el(ta. 6MI/Csreers-BHG. BMI/Sonunnac, BMI) 

HL/WBM 

69 THESE ARMS (Coal Dust West BUl/Wamar-Tamer- 

lane. BMI) WBM 



70 TICKH OUT OF KANSAS (Twn Collins. BMI) 
24 TRUE (Warner-Tamerlane BUl'ieff Stewns. 

BML/GoMen Wheat. BMI} WBM 
14 WE REAUV SHOULDN'T BE DOING THIS (Mi^ty 

Nice. BMI/Lai>derson|is. SMI/Blue Water. BMI) HL 
56 WHEN I GROW UP (Hanntein Cumberland. BMl/Baby 

Mae BMI/Co Hesn BMI] WBM 
1 WHERE THE GREEMGMSS GROWS (Son« Matters, 

ASCAP/lanious, ASCAP/Ahno. ASCAP/Osddy Rabhl. 

ASCAP) HlvWBM 
47 WHEREVER YOU ARE (EMI Apnl. ASCAP/Hamslew 

Cumberland. BMl/Baby Mae, BML^ne Reese A 

Chance. BMI) HL^M 
22 WHERE TOUR ROAD LEADS (EMI ApnJ. 

ASCAP/Desnwblie. ASCAP/Manot House. ASCAP/BMG. 

ASCAP] HL 

66 WHOLE LOHA HURT (Gypsy Outfit, ASCAP/Sony/ATV 

Tree. BMl/Magic Knee. BMI) 
7 WIDE OPEN SPACES (Pie-Eyed Groobee. 

BMI.'Groabee. BMI) 
55 WINE INTO WATER (EMI Blackwood BM(/River Of 

Iiine. Bkfl.Hurch Brothers. BMLled Hewitt. ASCAP) HL 
62 WOMAN TO WOMAN (EMI Al^ce, BMII WBM 
34 WRONG AGAIN isti^i Working For the Man. BMI/Dyad. 

BUI) 

B YOU MOVE ME (PolyGrsm Intemational, ASCAP/1>ter- 

cepetlisonjs, ASCAP) HL 
26 YOU'RE BEGINNING TO GET TO ME (Hamstem Cum 

bertand. BMl/Sony/ATV Tree, BMI/Blmd Spsrnyw, 

BMLA>-T«u BMI) HL/WBM 
17 YOU'RE EASY ON THE EYES (Hamstnn Cumberland. 

BMl/Sony/ATV Tree. BMIA^hris Waters. BMI/T^lyEram 

Intematwnal. BMI/Tem-OOO. ASCAP) HL/WBM 
12 YOU'RE GONE (Wamet-bmerlwie. BMI/Mmnesota. 

BMIWB, ASCAP/Hilabesns. ASCAP) WBM 
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1 WILL STAND 
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COMING BACK FOR YOU 

'ft .VH ■] ::: i-:ii-rr '^-atlbs i shapiriD,. 


♦ KEITH HARLING 

r;: NA^M'.'lLlt 7/'0rji 


39 


60 


55 


70 


4 


SLOW DOWN 

. CRijTCHPIEtD K LEMNING IM NESIER.T MARTlNi 
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REAL MAN 


♦ BILLY DEAN 

CAPITOt NASHVILlt ALBUM CJT 


33 


62 


64 


65 


7 


WOMAN TO WOMAN 


♦ WYNONNA 

CUR&UNrvifi-SAL AlflUI.' CUT AS'LUPA 


62 


dD 


72 




2 


I'M A COWBOY 


♦ BILL ENGVALL 

■AARNL" fct^'Ci AIH'JM L JT 


63 


CM) 


74 




2 


EVERY LITTLE WHISPER 


STEVE WARINER 

■ -'.PITI^L NA^H'.'Ha ALP.UM 


64 










* ★ ★ Hot Shot Debut * * * 






NEW^ 


1 


FLY (THE ANGEL SONG) THE WILKINSONS 

Thi-'T-;: ■■■ N JOHNSON (SWiLKINiON.R M.BOURKB GIANT ALBUM CUTiRtPRtSC 




CM) 


NEW^ 


1 


WHOLE LQTTA HURT 


♦ BRADY SEALS 


66 


67 


66 


55 


18 


HONKY TONK AMERICA 


SAMMY KERSHAW 

■Ci .D: 'Vi MtKCUR-' !i6eCij;> 


31 


CM) 


NEW^ 


I 


LET S TALK ABOUT LOVE 

D MALLCi* LAF.'B 


MINDY MCCREADY 
■.c id nr.* tbw^ 


68 


69 


59 


57 


6 


THESE ARMS 


♦ DWIGHT YOAKAM 

REPRISE ALBUM CU' 


57 




NEW^ 


I 


TICKET OUT OF KANSAS 


♦ JENNY SIMPSON 

■C-'D; VI MERCUR' !i']b-'.7t. 




® 


NEW^ 


1 


SOMEBODY'S OUT THERE WATCHING 

■ ■■ .'. LtF.'liR f GC Jt.S b'Jt' 


THE KINLEYS 

fi; £i^-C AL5UM CUT 


71 


72 


68 




3 


BANG A DRUM ♦ CHRIS LEDOUX (DUET WITH JON BON JOVI) 

T ■. . WPKCl NA-SfC'LLL ALfeUMCJ! 


68 


73 


65 


51 


16 


BURNIN' THE ROADHOUSE DOWN 


STB/E WARINER (DUET WITH GARTH BROOKS) 

'VI CA!^TCLNA&HV LLE 587:& 


26 


QD 


NEW^ 


1 


DON'T TRY TO FIND ME 


SPRINGER! 
UhM ALBUM 'CUl.'PtPflrSE 


74 


CzD 


RE-ENTRY 


7 


THE MAN SONG 

T GRIS/'OLD.S AILEE. A JOHNSON (S MOftPfi 


SEAN MOREY 

BANJO ALBUM CUT 


70 



CD'**«"tls slwwing an increase in detecliwis cww the pceviojs week. reganHws ot chart mcwemenl. Arpower awarded lo vtayn records wf-iCfi attain 
3CKI0 detections tof the lirst time- Trtles befcw ttie lop 30 are removed from the chart aflc 2D weeks. ♦VideocJipavailablity. Catalog number « for 
CD Single, or vinyl single it CO sr'gie is unavailable, (Cj Cassette single avaiUDiiity. (D) CD smgie avaiiatJility, (M) Cassette mam si-^le ava-latxiity, 
{Tj Vinyl majii-singleavailatiiuty- (V)Vn>1 yngle availability. (XJCD ma«i-5i"gl« sua 'lability, c IWS, Billboanj'BPI Communications 
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LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE IMPRINTS NUMBEROISTRlflUTlNG U^BEL 


ARTIST 




1 


1 


32 


* * * No. 1 * ♦ ♦ 

THIS KISS • ,viRN£R 8ftt ; 172^7 1 0 we»hs at No. I 


f AITH HILL 




2 


2 


16 


26 CENTS GIAM i;;97iWARNERBROS. 


THE WILKINSONS 


3 


3 


3 


33 


I'M ALRIGHT/EVE BYE • CURS 73034 


JO DEE MESSINA 


4 


4 


5 


5 


FOR YOU 1 WILL LVRIC street 16402iHtX.LyWOOD 


AARON TIPPIN 


(b) 


6 


9 


4 


IF 1 LOST YOU WARNER BROS 17152 


TRAVIS TRin 


6 


5 


4 


28 


COMMITMENT • ci.rb 73055 


LEANN RIMES 


7 


8 


7 


6 


A LITTLE PAST LITTLE ROCK DCCCA 7206&MCA NASHVluE 


LEE ANN WOMACK 


1 


7 


6 


10 


WIDE OPEN SPACES MONUMENT 7«03.^0NY 


DIXIE CHICKS 


9 


9 


8 


71 


HOW DO 1 LIVE CURS 73022 


LEANN RIMES 


10 


10 


11 


5 


1 WILL STAND BNA G5S7a'RLC 


KENNY CHESNEY 




11 


10 


22 


ONE HEART AT A TIME atlahticuiitiag 


VARIOUS ARTISTS 




13 


18 


5 


SOMEONE YOU USED TO KNOW Enc 7901 vxm 


COLLIN RAYE 




14 


14 


27 


1 iUST WANT TO DANCE WITH YOU MCA NASmilLC 72(H6 


GEORGE STRAIT 



THIS 
WEEK 


LAST 
WEEK 


52„ 
1% 


z 

0,- 

gi 


TITLE IMi^RiNT 4 NUMBER-DISTRIBUTING lABEL 


ARTIST 


14 


12 


12 


13 


COVER YOU IN KISSES Anjumc8A157« JOHN MICHAEL MONTGOMERY 


(15) 




1 


THERE YOU HAVE IT ARISTA KASWIUE 13134 


BLACKHAWK 


16 


18 


17 


18 


STEPPING STONE LVRIC STREET 1640ia'HOLLVW0OD 


LARI WHITE 


17 


16 


IS 


13 


THE HOLE LSLiMV.^Ifi«S5901Q,GEFFEN 


RANDY TRAVIS 


11 


1; 


21 


3 


YOU'RE BEGINNING TO GET TO ME giant |71»warner BROS 


CLAY WALKER 


(19) 


21 


22 


7 


WRONG AGAIN/HAPPY GIRL «ca 6445&R1G 


MARTINA MCBRIDE 


(20) 


23 


23 


24 


THEREGOESMY BABY MCA NASHVIUE 72048 


TRISHA YEARWOOD 


21 


20 


19 


16 


1 SAID A PRAYER ARSIA NASHVILLE 13125 


PAM TILLIS 


22 


15 


13 


19 


IF YOU EVER HAVE FOREVER IN MIND mcanashville 72055 


VINCE GILL 


23 


19 


16 


38 


YOU'RE STILL THE ONE A MERCURr 568452 


SHANIA TWAIN 


(24) 


RE-Eimn 


It 


ORDINARY PEOPLE giant it?iq'warner bbos 


CLAY WALKER 


25 


22 


20 


25 


A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) Enc 7b904json> 


TY HERNDON 



CD Recorcfs with ttie greatest sales gains this week. •Recording Industry Assn. of America ceitification for sales of 500.000 units. A RIAA 
certification tor sales of ] millton units, wilti multimiilion titles indicated by a numeral following tlie symbol. C' 1998. BiilbosrdyBPI 
Communications and SourxjScan. Inc. 
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i 
i 


E 
1 
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Compiled froni a nalion^l sample of retail store and rack sales SP^'j^^'l" 
feports collected, compiled, and provided by. Illlll' 

ARTIST TITLE 

IMPRINT & NUMBER'OISTRieUTING lABEL 


1 


1 


2 


* * NO. 1 * * 

KIRK FRANKLIN 

: . A^.. ,■ M. 1 THE NU NATION PROJECT 


2 


2 


3 


DC TALK v.RGlM FOHEFRONr 5 1 95/CHO«0ANT SUPERNATURAL 


3 


3 


10 


POINT OF GRACE WORD 5444 STEADY ON 


4 


4 


3 


VARIOUS ARTISTS 

TiMf Jf( ^i^'X KiADACV S0NGS4UFE—FEa THE POWER! 


/■ W \ 

(D 


10 


19 


JACI VELASQUEZ MYRRH 7026W0RD JACI VELASQUEZ 


6 


6 


13 


TRIN-I-TEE 5:7 b-RITE 0072WORD B TRIN-I-TEE 5:7 


fT) 


g 


]5 


NEWSBOYS STAA sow oiestCHORDANT STEP UP TO THE MICROPHONE 


1 


5 


2 


VARIOUS ARTISTS time ufe SMOZiMADACy SONGS 4 UFT YOUR SPIRIT! 


g 




2 




(10; 


15 


2 


VARIOUS ARTISTS 

TIME LIFE aoJovwAOACv SONGS 4 LIFE — EMBRACE HIS GRACE! 


11 


I! 


15 


RICH MULLINS AND A RAGAMUFFIN BAND 

MYKHr* 703JAVOi(DBH THE JESUS RECORD 


12 


9 


57 


CURB ;78S5V.L-j rOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


(S) 


14 


24 


MICHAEL W. SMITH reunion loao7;'RROVlOENT LIVE THE LIFE 


14 


13 


4 


CHRIS RICE ROCKETOWN 531CVWORD PAST THE EDGES 


15 


12 


4 


YOLANDAAOAMS verity ijinmoviDEiirB SONGS FROM THE HEART 


Id 


16 


49 


VARIOUS ARTISTS A 

SFWicv; u; s :«( MM WM-1998; THE VEAIfS 30 TOP CHRISTIAN ARTISTS ANO SONGS 


(ID 


18 


11 


THEWS FI»El«NUTE«»«Lm»R«BELUJM«W.CHOI!l»NTH FOURTH FROM THE LAST 


10 

18 


17 


30 


CECEWINANS pioneersparrow l62atH<jRDANT EVERLASTING LOVE 


(3D 
(D 


D( tuTBv VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA 

Hl-iNIKI 7:o3*w:*t,MMii,,- BREATH OFHE.WEN - A CHRISTAM5 COLLECTION 

23 Ul AVALON SPSRRom 1(>3«H0RDANI B A MAZE OF GRACE 


(S) 


NEW^ 


VARIOUS ARTISTS 

TIME UFE awMWADACY SONGS 4 LIFE — RENEW YOUR HEART! 


22 


20 


4 


RON KENOLY hosanna!.'INTEGRITV 134&WORO MAJESTY 


23 


19 


51 


STEVEN CURTIS CHAPMAN SPARRtw 163a<:K)ROANl GREATEST HITS 


24 


21 


21 


VARIOUS ARTISTS houetown 162»wORD EXODUS 


25 


22 


17 


MXPX t00THtWEUIS-.O<0RmT SLOWLY GOING THE WAY OF THE BUFFALO 


(S) 


28 


9 


VARKHIS ARTISTS SPARK* ISJJCKOHOMIT USTEN TO OUR HEARTS. VOL 1 


(S) 


31 


37 


CARMAN SPARROW lUEk<:HORI»NT MISSION 3:16 


28 


24 


34 


MICHAEL CRAWFORD atuniic 8307&WCD ON EAGLES WINGS 


29 


26 


2 


EDEN'S BRIDGE straightway 0t97/CH0R0ANl CELTIC PRAISE 


30 


27 


3 


NICHOLE NORDEMAN STAR SOWl'SPAflROW 0207^HORDANT ■ WIDE EYED 


(D 


35 


33 


DELIRIOUS? fURIOUSr^SFARROW 1622/CHORDANT CUTTING EDGE 


32 


30 


27 


VARIOUS ARTISTS BRCNlwooo83ll6I.TR(»ioENt ACOUSTIC WORSHIP 


(D 


RE'EHTIir 


AMY GRANT* myrrh 700a.W0R[l BEHIND THE EYES 


34 


29 1 56 


JARS OF CLAY* ESseNTlAL 7001 //PROVIDENT MUCH AFRAID 


dS) 


Rt-ENTIIV 


DELIRIOUS? ruRious?,'SPARRow 1676.CH0RDANT KING OF FOOLS 


36 


33 


29 


TWILA PARIS 

SPARROW 1627 CHORDANT PERENNIAL — SONGS FOR THE SEASON OF LIFE 


37 


32 


2 


PHIL KEAGGY myrrh 7033.W0R0 PHIL KEAGGY 


QD 


NEW^ 


THE CATHEDRALS homeland 980lyLAN0MAHK FAITHFUL 


39 


34 


41 


JENNIFER KNAPP gotee 3832WORO H KANSAS 


40 


40 


6 


NIKKILEONTI pampiin9829B SHELTER ME 



C3 Records with llie gfeiHest sales gains ttirs week • Recorrling IndusVy Assn. W America <RIAA} certiltcalioii 
for sales al 500,000 units; A RIAA certification for sales of 1 millnn units wttt\ each acUltionBl miBlon indicated 
by a numeral blowing the symbol For bated sets, and double albums witn a running time thit epceeds two hours, 
irw RiAA multiplies stiipments by the r^umber of discs aixvor tapes. All albums available on cassette and CD. 'Aster- 
isk ind«:ates vtnyl availabte. ■ indicates past ot present Heatseeter title. C 1998, BtllboaitVBPI Communicallons. 




series. They include Janet I'aschal, Vestal (loodman, 
Hovie Lister & the Statesman Quartet, the Hop- 
pers, the Nelons, Karen Peck & New River, the 
Easters, Eva Mae LeFevTe, Jake Hess, Phil Cross & 
Poet Voices, and the Gaither Vocal Band. 



Wo 



by Deborah Evans Piice 

Trick or treat: Sparrow recording artist Car- 
man has special plans for this Halloween, He's sched- 
uled "Mission 3:16." a live television special, to air on 
Trinity Broadcasting Network (TEN) 10-12 a.m. EST 
Oct. 31. The special will include the premiere of Car- 
^^^^^^ man's million-dollar video project, 
^^^P^^l "Mission 3:16," reportedly the most 
expensire Christian music video ever 
A produced. The broadcast will al.so be 

a\'ailable on the Salem Radio Network 
A ■ and on the Internet at w-ww.tbn.org. 
^^^^ The event is being supported by a 
Hi^H national marketing and advertising 
CARMAN campaign that will include a full-page 
ad in USA Today and more than 180 
billboards in six cities, in addition to railio and Inter- 
net promotions. E-mail and a direct-mail campaign are 
being directed toward churches and others in Car- 
man's demographic. 

A GAITHER GATHERING: Among other upcoming 
TV specials to look for are "Atlanta Homecoming," 
which airs at 10 p.m. EDT Oct. 24 on TNN, and "All 
Day Singing At The Georgia Dome," airing at 10 p.m. 
EST Nm-. 28 on TNN. Both specials were taped last 
summer at the Georgia Dome before a crowd of ;j5,000 
during a 12-hour concert. The show featuriw the top 
names in Southern gospel music, who routinely appear 
in Bill Gaither's acclaimed "Homecoming" video 



row AGAIN: "WOW 199SI," a double-cassette/CD 
spotlighting the year's 30 top Christian artists and 
songs, has shipped half a million units. Relea.sed Tues- 
day (20). the new compilation features music from dc 
Talk, Newsboy.s, Jaci Velasquez, Steven Curtis 
Chapman, Point Of Grace, and Michael W. Smith, 
among others. "WOW 1999" «ill al.so he relea.sed as a 
two-part longform video package. "WOW 1999: The 
Videos," featuring music videos and artist interviews. 
The releases are being accompanied by an extensive 
marketing campaign that includes posters, a floor dis- 
play, and an endcap kit at retail; 60-second spots car- 
rie<l on more than 80 Christian nidio stations; inclusion 
in all major Christian iviMl catalogs in the fall and win- 
ter; and listening posts slated for major general mar- 
ket accounts, including Wal-Mart, Target, Musicland, 
Blockbuster, Camelot, Borders, and Best Buy. 

News BRIEFS: Sandl Patty ha-s announced plans 
for an upcoming Christmas tour. "A Holiday Evening 
With Sandi Patty" will visit 13 cities from Nov. 27 
through Dec. 13, including Green Bay, Wis.; Mihvau- 
kee; Saginaw, Mich.; and Springfield, Ohio . . . Sierra 
has been chosen to host the 1998-99 "Keep The Faith" 
infomercial. Produced by TV First, the 30-minute 
infomercials tout the "Keep The Faith" series of Chris- 
tian compilation CDs. The previous infomercials were 
hosted by Bob Carlisle and Carman . . . Troy Van- 
Ijiere has ojiened 5:14 Management in Nashville and 
has signed NewSong . . . Speaking of NewSong, for- 
mer lead vocalist Charles Billingsley has signed a 
.solo deal with Pamplin Music. Produced by Don Koch 
and Cheryl Rogers, his label debut is slated for next 
April. 



KEEPING 

SCORE 




by Bradley Bambarger 

Italian SPICE: CeciHa BartoU's star has been 
marked by a storybook ascent, although what makes 
the Roman mezzo special won't be found in breezy 
books like "Cinderella & Company." The new Knopf 
title by Wall Street Journal fixture Manuela Hoelter- 
hoff has Bartoli on the cover and purports to offer a 
behind-the-scenes portrait of the artist, but it Ls really 
an ad hw collection of general opera-scene gossip; truly, 
it reveals more about players like 
Herbert Breslin or Bartoli's man- 
ager Jack Mastroianni than it does 
about Bartoli or any other singer. 
The took is entertaining in stretch- 
es {with the best jjarts gios.sed in the 
Aug. 24 is.sue of The New Yorker), 
but it is musically empty. And as 
anyone w'ho has spent time with 
Bartoli can tell you. she brims with baftou 
the stuff of music. 

Bartoli's first musical memory is of Verdi's "Aida." a 
.spectacle her oix!ra-singing |)arents regaled her with 
when she was about 4 .wars old. Bartuli .saj-s her father 
was "crazy for the real bel canto, " helping to in-still in her 
an affection for the likes of Callas, Tebaldi. and the leg- 
ends of the gramophone era. On her own, Bartoli has 
come to admire such talents as Frederica von Stade and 
Anne Sofle von Otter— whom she extols as "not jiLst 
great singers but great mu.sician.s." That's not to mention 



Ella Fitzgerald, whose sense of "color" and "freedom 
in tem|x)" — or .swing — sets a fine example, saj's Bartoli 
(who studied flamenco as a .youth). "Great jazz singers 
know how to fly — hnfjmrmnv" she says. "And that's 
something all opera singers can leani from." 

Bartoli's disarming musicality — her own brand of 
swing — has helped her flourish in the recorded medium 
like no other current oi>era .star. w"ith her 10 .solo albums 
selling some 2.rt million copies worldwide, according to 
her label of 10 j-eai-s, Decca/lxmdon. FVom her classic 
debut in Kossini arias to last year's chart-topping set of 
Italian bel canto songs, the 32-year-old Bartoli has pro- 
duced music that communicates beyond the opera clique, 
no matter the repertoire: "If You Love Me," her collec- 
tion of i-arely heard Italian ark aiit icke, is one of her most 
popular discs, .spending 1 17 weeks on the Top Classical 
Albums chart and peaking at No. .5; her second Mozart 
surrey also went top fire, as did her first set of French 
songs. "Chant d'Amour." Over the past decade, only 
Pavarotti has had more chart .success among singers — 
and in terms of aesthetic consistency, Bartoli has the 
tenor beat by a wide margin. 

Due Tuesiday (20) is "Lire In Italy," Bartoli's newest 
dusc and one that points ahead even as it celebrates the 
touchstones of her Deoca tenure. Culled from two inti- 
mate concerts in Vicenza's stunning Teatro Olympico, 
the idbum begins with Bartoli accom|ianied by early- 
mu.sic ensemble Sonatori De La Gioiusa Marca in 
Baroque arias of Caccini. Handel, and Vivaldi — masic 
that |)articularly .suits Bai-toli's tone and temiier; in Cac- 
cini's "Tu Ch'ai La I^nne, Amore" ;md "Amarilli" wx> can 
hear (for the fii-st tinw) her amber-tuned voice alone with 
lute, and it is a wonderful .sound. "My .soul is rei-y close 
to early masic," Bai-toli says, adding that the ewrgreen 
enthusiasm for such material shouldn't be surprising: 
"After all, these songs are simple and deep ways of 
expre.s.sing feeling, of expre'.ssing Im-e." 

(Conlinued on next page) 
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by Lim Collim 



I HE PRINCE IS BACK: With "Any Day." the latest 
installment from John P. Kce's Victory In Praise 
Music & Arts Seminar Mass Choir, Verity Recoi-cls' 
fourth ciuarter shifts into full swing. Keleased Oct. 12. 
the album was recorded live at Kee's 1997 Victory in 
Praise Music & Arts Convention in Charlotte. N.C., 
and features guest \m'alLsts Christopher Gray (of the 
North Carolina .Mass Choir) and Bruce Parham, 
who offers lead vocals on the cut "Fight Erery Battle." 

"Because the collection i.s composed of .songs of the 
church and a lot of the people who frequent his con- 
vention are ministers of music in their respective 
churches, we are heavily targeting churches with a 
special mailing and more specialized promotions." says 
Verity marketing director Caria Williams. "Because 
the release is a featured title of our fourth quarter, it 
will have prime positioning in our independent stores, 
coalition stores, and our chains." 

The album was produced — and all of the songs 
penned — by Kee. whose time is now split between his 
Charlotte-based church and music. 

Kee, affectionately called "the crown prince of 
gospel," is gearing up for .some production work on 
Albertina Walker's forthcoming release. 

Also newly released from Verity is "The Real Mean- 
ing Of Christmas. Volume II." a follow-up to 1996's 
"The Real Meaning Of Christmas. Volume I." Fea- 
tured are Yolanda Adams, Fred Hammond, John P. 



Kee, the Canton Spirituals, Twinkie Clark, and 
Virtue. A 60-minute "Real Meaning Of Christmas" 
radio special is slated for both gospel and R&B sta- 
tions, and a 60-minute television special is in the plan- 
ning stages. 

Leader of the PACK: with a total of seven nom- 
inations, Fred Hammond leads the pack of nominees 
for the 14th annual Stellar Awanls, .slated for broad- 
cast .Jan. 9 in Atlanta from Chicago-based Central City 
Productions. 

The formal presentation of official Stellar Awards 
nominees was made Oct. 9 by Dottie Peoples and 
Vickie Winans in Atlanta. Karen Clark-Sheard and 
John P. Kee came in second with si.\ nominations 
apiece. Capping off their spectacular chart debut, new- 
comers Trin-I-Tee 5:7 scored five nods, as did CeCe 
Winans, who was tapped to host the ceremonies, 
which will be held at the Atlanta Civic Center. 

Other multiple nominees included Melvin 
Williams, Beverly Crawford, O'Landa Draper, 
Donald Lawrence, Ben Tankard, and the Colorado 
Mass Choir. 

Briefly: Jerry Peters and James Bullard team 
up as executive producei's for the release of three full- 
length videos showcasing the live recordings of 
Howard "Slim" Hunt & the Supreme .\ngcls ("Over 
Yonder"), Lee Williams & the Spiritual QC's ("I.,ove 
Will Go All The Way"), and the Charles Fold Singers 
("One More Day"). The releases ai-c due from Ballard's 
Atlanta-based label, MCO (Majestic Communications 
Group) Records. 

Meanwhile, things appear to be up in the air at 
Tommy Boy Gospel with the sudden departure of 
Frank Cooper la.st month. Unofficial woixl is that Max 
Siegel, VP/GM of Tommy Boy Gospel, will now direct 
the label's gospel venture. No official statement has 
been made. 



CLASSICAL KEEPING SCORE 

(Contiuued fmin preceding page) 



The miyority of "Liv« In ItjUy" fea- 
tures Bartoli with piamst Jean-Yves 
Thibaudet in perfoi-mances i-anging 
from inimitable takes on Schubert's 
Italian song "La Pkstorella" and "Voi 
Che Sapete" from Mozart's "Mar- 
riage Of Figaro" to lovely turns on 
Bellini's unsung gem "Ma Rendi Pur 
Contento" and three diwrso Rossini 
settings of "Mi Lagnero Tacendn." 
The concerts were filmed, with an 
hoiu'long e-xceipt to ail- on PBS nation- 
wide during public stations' fund dri- 
ves in December: Bellini's touching 
"Amore E Morte" is one of the con- 
ceits' high points included in the video 
but not on the album. 

There ai-e "no woixls to describe the 
inspiration" of performing in tlie dra- 
matic 16th-century .setting of the 
Teatro Olympico, Bartoli sa.vs. But 
Thiliaudet has plenty of woitls to de- 
.scribe the in.spiration of accompany- 
ing Bai"toli. "She is such a star — I feel 
silly at my piano with her." he -sa.vs. 
"She tt?aches me so much about legxi- 
to, phi-asing. Listening to her makes 
me .stiiTO to make the piano sing." 

Beyond the channed "1 jw In Itiily." 
this autumn is teeming with activity 
for Bartoli, particularly in the U.S. 
She opened the Chicago Symphony 
Orchestra's sea.son with a -set of 
Mozart and Haydn arias under 
Daniel Barenboim. She al.so helps 
open the American Ballet Theatre's 
season Oct. 27 at New Y'ork's City 
Center, singing French songs. And 
Oct. 29, she begins her run in the 
Jonathan Miller production of "The 



Marriage Of Figaro" at New York's 
Metropolitan Opera, performing the 
soprano role of Susanna in a depar- 
ture from her u.sual Cherubino. And 
echoing the inve.stigatire enthasiasm 
of her arie antklie and bel canto song 
projects, she is singing on some nights 
two idternatc ai'ias for Susanna that 
Mozart wrote for a favxirite .soprano in 
Prague. About the role. Bartoli says, 
"Susanna is the strongest woman in 
the hou.se, .wt she has to lie wry diplo- 
matic. You learn a lot for your life off- 
stage when you play her on.stage." 

In a bit of harmonic convergence, 
Bartoli's "Marriage Of Figaro" co- 
.stars include Bryn Terfel and Renee 
Fleming — two of PolyGram's other 
top opera .still's. The company will be 
taidng advantage of the dream team 
by hosting a Nov. 1 in-store with the 
tiio at the Lincoln Center To\rer Rec- 
ords, with Terfel promoting his new 
Broadway set "If E\ot I Would Leaw 
You" and Fleming her recent disc of 
American arias. "I Want Magic." 

Another all-star pi-oduction featur- 
ing Baitoli is the Nov. 10 follonv-up to 
the international Deutsche Gram- 
mophon hit "Hymn To The World." 
with Terfel, Andrea Bocelli, and 
Myung-Whun Chung leading Rome's 
Santii Cecilia ensemble. Tilled "Voices 
From Heaven" in Europe and, typi- 
cally, "Hymn To The Worid 2" in" the 
U.S., the album has Bartoli reprising 
her tt-arm way with sacred arias — this 
time by Bach and Mozai't. 

A second December PBS telecast 
features Bartoli's title turn in her sig- 



nature piece, Rossini's "La Ceneren- 
tola." in the Met production from last 
year. And early ne.\t year comes a 
duets disc of mostly Mozart with Ter- 
fel. But future projects haw Bartoli 
.stretching a bit. She sings Ravel's 
"L'Heure Es|iagnol" with the Cle\e- 
land Orchestra and Pierre Boulez in 
May at Carnegie Hall. And another 
soprano role with a medium tes.silui-a 
should help satisfy those critics who 
carp that Bartoli's repertoire is too 
small: She will play the better half of 
Debussy's "Pelleas Et Melisande" 
next fall in Florence with Guiseppe 
Sinopoli. Upcoming recording pro- 
jects include Handel's "Rinakio" with 
Christopher Hogwood and perhaps 
.some French songs with Thil)audet. 

Still, Bartoli plans to pursue her 
muse with care, careful not to tax her 
voice with too little patience or her 
sanity with too much trawl. Owr the 
past decade, her voice has "grown 
up." she says, and experience with 
maestros like Nikolaus Harnon- 
court and such ace accompanists as 
Andres Schiff has reinforced her 
sense of responsibility. "You have to 
have responsibility to yourself." she 
.says. "You must sing what you heliew 
in, not only what people think will sell. 
You also have a responsibility to the 
audience and your fellow musicians. 
Most of all, .you haw a respon.sibility 
to the composers. Obviously, with a 
compo.ser like Mozai't the re.spon.si- 
bility is very great. And the more I 
discover in Mozart's music, the 
greater respon.sihility I feel." 
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Alvm Darling & Celebration's 
"A Blessing Coining Through 
For You" is more than a 

blessing, it's a go.spel 
intiocation in praise of His 
name. Savoy Records invites 
you to join them in this 
glorious revival meeting. . 
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Blue Note's Printup Flies High With 'Traces' 



Plying HIGH: when inspiraUon 
strikes Marcus Printup, he's soar- 
ing. Literally. "I tend to get inspired 
at high altitude!!," the trumpeter aays. 
"So I actually do much of my writing 
on airplanes." 

While Printup cannot explain this 
phenomenon, he does acknowledge 
that as a composer, he is seriously 
attuned to his surroundings. 

"Just hearing melodies and har- 
monies, whaterer is going on around 
me, gives me inspiration," he says. 
"Sometimes I get inspired just hear- 
ing someone else play or paying 
attention to something that someone 
is doing." 

Printup's new album, "Nocturnal 
Traces," released Sept. 8 on Blue 
Note, includes sev'eral compositions 
written for and inspired by people 
close to him. The album's opener, 
"Woody's Beat," was inspired by 
Printup's drummer and longtime 
friend Woody Williams. 

"I was listening to a record he was 
playing on, and there were not many 
chords, just a unison line with the alto 
and the trumpet," says Printup, .scat- 
ting a musical example. "The drums 



took a little break betwwn the lines. 
It inspired me to write the melody 
line for the song, giving Woody that 
space to do his thing." 

Similarly, Printup says that 
"Shertzing Along" was written for his 
wife; it uses her maiden name in the 
title. It describes a motion Printup 
observed her making while listening 
to some hard bop. 



BLUE 

]\OTES 




by Steve Graybow 

"I put a lot of work into these com- 
positions; they mean a lot to me and 
reflect a lot of what is going on in my 
life at this point in time," saj's Print- 
up. "ETOn though my other records 
had original compositions, I think I 
took my writing to another level on 
this record." 

On "Nocturnal Traces," Printup 
shows that he has the tunes, and the 



TQ THINKS LOCALLY, CHARTS NATIONALLY 

(Continued from page S5) 



The public is already a.sking for the 
album, and I think it's going to be a 
big record for us." 

With all 14 tracks written by 'TQ, 
"They Never Saw Me Coming" in- 
clude.s production by Mike Mosley of 
Steady Mobbin Productions (knmvn 
for his work with Shakur and E-40, 
who is featured on the track "Gotta 
Make That Money"). 

Videos for "Bye Bye Baby" and 
"The Comeback" have been lensed 
for in-store play at lifestyle accounts, 
retail, and clubs, says Epic's Joyce. 

Initially signed to Atlantic Rec- 
ords in 1 995, "TQ left the label in 1 997 
without releasing any product, citing 
"creative differences" as his reason 
for his departure. Through Clock- 
work Entertainment, the artist 
entertained bids from several mtyor 
labels before setthng on Epic. 

Joyce says a national promo tour 



kicked off Oct 11 in St Louis and will 
extend through mid-December The 
label's Greer says TQ will undertake a 
European jaunt from Nom 22-Dec. 2; it 
will include a showcase in London for 
Sony e-xecutives and key joumafets. 

Joyce notes that in support of the 
Norember release for "They Never 
Saw Me Coming," Epic has set up a 
World Wide Web site (www.tqweb. 
com) that displays upcoming promo- 
tional dates and performances. The 
label is running ads on various Inter- 
net sites, including Electronic Urban 
Report, Rap Diva, and Hip-Hop 88. 
The label is instigating a consumer 
print ad campaign in October, along 
with a commercial on BET tagging 
both the single and the album. 

TQ's songs are published by his 
own Strictly Music and administered 
by Sony/ATV Music. He's booked 
through Dash Entertainment 




well-articulated passion, to break 
away from the young-lion pack. A 
familiar face on the New York scene 
for several years, the .31-year-old 
Printup is known for his work with 
the Lincoln Center Jazz Orchestra, in 
addition to several dates recorded for 
Blue Note. Despite the fact that his 
name graces the cover of his new CD, 
the amiable Printup is quick to 
acknon ledge the combined talents of 
his quartet, which includes drummer 
Williams, pianist Kevin Bales, and 
bassist Ricky Ravelo. 

"As a unit thus band goes back sev- 
eral years, although the individual 
relationships stretch back eren fur- 
ther," says Printup of the quartet's 
cohesive sound. "Look at the great 
John Coltrane records. Those were 
by groups, not one guy providing all 
the input The best music comes from 
ensembles, and that's what we are." 

Printup appears briefly in the final 
scene of the upcoming Sean Connery 
film "Dancing About Architecture," 
playing a trumpeter whose material- 
ization completes a central thread in 
the film's plot. Printup contributed 
three songs to the movie's sound- 
track, which features the music of 
Chet Baker. 

Printup is also on a tour of Russia, 
the Czech Republic, Poland, and Ger- 
many 

""There is a real hunger for jazz 

there," he says. "They don't have 
many people playing the music there, 
so the audiences are very apprecia- 
ti\^. They want jazz, and we're gonna 
give it to them!" 

Good will: The 10th annual 
"Evening With Friends Of Charlie 
Parker" fund-raiser will be held Oct 
26 at Roseland in New York. The all- 
star performances are being organized 
by Max Roach and Milt Jackson. 

The gala will raise money for Ver- 
itas!, a nonprofit organization provid- 
ing substance-abuse treatment for 
those suffering from life-threatening 
addictions. You can contact Veritas at 
212-865-9182. 

The National Assn. for the Ad- 
rancement of Colored People is look- 
ing for submissions for its 30th annu- 
al Image Awards. Labels wishing to 
have a jazz project made eligible can 
contact the organization directlv at 
323-937-2454, ext 209. Albums must 
have been released during the 1998 
calendar year; the deadline for sub- 
mission is Oct 30. 

Grace notes: Earlier this fall, 
Arkadia Jazz issued a limited edition 
of autographed CDs, featuring artists 
.■such as Billy Taylor and Benny Gol- 
son. Purchasers of the CDs at retail 
can then contact Arkadia for an auto- 
graphed booklet Each release is lim- 
ited to 200 copies. Autographed 
copies can also be purchased directly 
from the label . . . Columbia signs 
bassist Richard Bona, known for his 
work with Han>' Belafonte and Joe 
Zawinul. Bona's work is heavily influ- 
enced by his of both world music 
and Jaco Pastorius ... On Sept 11, 
saxophonist Joe Lovano received an 
honorary doctor of music degree from 
Boston's Berklee College of Music. 
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Buddy Kaye Surveys Several Pup Eras 

Veteran Writer Still Active After Sony/ATV Purchase Of His Catalog 



BY IRV LICHTMAN 

NEW YORK— A songwriter for 
more than 60 years and a music pub- 
Usher for almost 50, Buddy Kaye has 
seen his pop hits straddle eras from 
swing to rock'n'roll. 

Kaye, 80, is still active as a lyricist 
and has neared completion of a 
libretto for a musical based on the 
life of legendary screen star Greta 
Garbo, with melodies by Mort Gar- 
son. Sony/ATV Music Publishing has 
an option to publish the finished 
score. 

The Sonj'/ATV connection goes 
beyond the possibility of bringing on 
Kaye's musical: It recently acquired, 
for an undisclosed sum, a publishing 
company Kaye established in 1951 
known as Budd Music (Billboard, 
Oct. 17). 

"I »-a.s ready to enter the 21st cen- 
tury doing business as usual until I 
met Richard Rowe, president of 
Sony/ATy" Kaye says. "I found him 
to be the most intelligent music pub- 
lisher I have ever dealt with in fiO 
years." Among the catalog's hun- 
dreds of songs are memorable copy- 
rights whose writer shares or entire 
publishing rights are owned by 
Kaye. 

In the swing era, Kaye, a onetime 
sa.\ophonist, played a leading role in 
a fad that saw a bevy of familiar clas- 
sical themes being fashioned into 
ardent pop ballads. With collabora- 
tor Ted Mossman, he wrote two 
giant hits: "Till The End Of Time" 
and "Full Moon And Empty Arms," 
based on themes by, respectively, 
Chopin and Rachmaninoff. 

Among his many other hits are "A- 
You're Axiorable," written with Fred 
Wise and Sid Lipman; "I'll Close My 
Eyes," written with Billy Rcid; and 
"Quiet Nights," with Antonio Carlas 
Jobim. Kaye says one of his most suc- 
cessful co-writing efforts was 
"Speedy Gonzales," which, he notes, 
"is practically the national anthem in 
Italy." Co-written with David Hess, 
it was a novelty hit for Pat Boone in 
1962. 



Kaye's other collaborators have 
included such top melody men as 
Jimmy Van Heusen (with whom he 
wrote "Not As A Stranger" for 
Frank Sinatra), .Jule Styne, and 
Jimmy McHugh. 

His songs have been covered by 
several generations of m^jor singers 
and swing orchestras, including the 
Andrews Sisters, Sinatra, Glenn 
Miller, Benny Goodman, Perry 
Como, Lena Home, Nat "King" Cole, 
Elvis Presley, Boone, Johnny Hart- 
man, Karen Carpenter, Dusty 
Springfield, Frankie Lymon, 
Charles Aznavour, and the Black- 
wood Brothers. 
Kaye, who said 
Wr^ ^^^^ "Be l'"" 

V " S knew he would 
n '■^ IB write songs for 
the rest of his 
■l ,'. Jf'^ life, started his 
personal hit 
^ . *^ parade with 

KAYE "This Is No 

Laughing Mat- 
ter," a song he wrote with Al Frisch 
that had hit versions by Glenn Miller 
and Charlie Spivak. 

Kaye, a natire New Yorker, moved 
to the West Coast after getting an 
assignment to write lyrics for the 
title song of the 1967 Otto Preminger 
film "Hurry Sundown." He saj-s he 
decided to form his own publishing 
company when, even with several 
hits under his belt, publishers began 
turning dcr^vn "some very good songs 
of mine." 

"I had a vision," he says, "of hav- 
ing a publishing company that not 
only would have my songs but new 
material and renewals of major 
songs." Intere.stingly, Kaye shortly 
thereafter became an international 
factor when he opened a company in 
London. 

"There was an immediate resent- 
ment of me by other publishers when 
I opened my own firm," he says. 
"They thought that I wasn't showing 
them my best material and was sav- 
ing mj' better songs for my own com- 




Lara's Theme. Opera star Placido Domingo recently joined executives from 
peermusic to celebrate the release of fiis new WEA album. "Por Amor," a salute 
to composer Agusttn Lara. Most of Lara's worl<s are published by peermusic, 
whose founder. Ralph Peer Sr., is credited with discovering him in Mexico City in 
the '30s. Peer's son, Ralph Peer II, now heads peermusic. Shown, from left, are 
Rafael Aguilar. creative director of peermusic Spain; Bebu Silvetti. album produc- 
er; Catherine Schindler, Latin division manager. West Coast; Domingo; Kathy 
Spanberger, COO/senior VP; Manoel Pinto, VP of Latin American operations: 
and Ramon Arias, creative director of peermusic Miami. 



pany. In England, they welcomed me 
as an important writer I had hits 
there [that crossed over from the 
U.S.]." 

In a collaboration with composer 
Phil Springer, Kaye eventually had a 
big rock'n'roll U.K. hit with Cliff 
Richard's recording of "The Next 
Time." 

One of Kaye's favorite tales in- 
volves the title song for "Hurry Sim- 
down," which was eventually re- 
corded by Harry Belafonte, among 
others. 

"Composer Hugo Montenegro 
called me in desperation to write a 
title lyric," Kaye says. "Director/pro- 
ducer Otto Preminger had heard 10 
l\Tics by 10 writers and turned them 
all down. I decided that I'd meet with 
Preminger at his offices in New York 
and find out from him what he want- 
ed the lyrics to sa,v. 

"I took notes, and he gave me in 
es.sence the whole lyric. All I had to 
do was give it meter and rhyme. 
When I came back to see him, he 
didn't like one of the lines. 'But it's 
your line,' I told him. 'But I'm not a 
songwriterl' he replied." 

With Montenegro, Kaye wrote the 
still-popular theme to T\''s "I Dream 
Of Jeannie," which has been used 
recently in commercials for Lexus 
and Burger King. "Till The End Of 
Time" will be used in a forthcoming 
New Line feature, "Blast From The 
Past," which involves a family living 
in a bunker during World War II. 

Kaye taught a lyric-writing class at 
the University of California, Los 
Angeles, from 1975 to '85, and he 
earned a Grammy Award for a chil- 
dren's spoken-word album, "The Lit- 
tle Prince," featuring Richard Bur- 
ton. 

Of the current crop of songwrit- 
ers, especially those who also per- 
form their works, Kaye observes, 
"Young people find success quickly 
today And because they are not deep 
into learning the needs of the busi- 
ness, they often fail at a second 
attempt as writer/artists. That first 
album took them five years to pull 
together. With a hit, they have to 
come up with a follow-up in five 
months, and the well is dry. Their 
egos don't allow them to accept out- 
side songs or assistance. 

"I think every publisher should 
have a quaUty-control person. Young 
people won't like that, but high- 
priced people have coaches in other 
areas, .such as .sports. That would ele- 
vate the business. We're not at a very 
high point now, are we? It's a record 
business, not a song business." 

Meanwhile, Kaye — who has writ- 
ten successful books, including "The 
Gift Of Acabar," co-authored with Og 
Mandino and now in its 13th print- 
ing — says he continues to write 
.songs e\<ery day at his home in Ran- 
cho Mirage, Calif., which he shares 
with his wife. 

"That's what a songwriter should 
do," he says. "Write every day, and 
read everv dav." 



THE HOT 100 

THE FIRST NIGHT • jMmalna Duprl, T Savsga, M. McLaod, P. Sawyar • So So Dal/ASCAP, 
EMI Aprll/ASCAP, Marahal/ASCAP, Jobate/ASCAP 

HOT COUNTRY SINGLES & TRACKS 
WHERE THE GREEN GRASS GROWS • Jass Leary. Craig WIsaman • Song Uatlars/ASCAP 

Famous/ASCAP. Almo/ASCAP. Daddy Rabbll-ASCAP 

HOT R&B SINGLES 

SUPEHTHUG (WHAT WHAT) • V Sanliago, P. Williams, C Hugo, Oabbta Hany, Chrta Stain • 
Suite 1202/BMI, Jose Lula Gotcha BMi, The Waters 01 Nazarath'BMI. Chasa Chad/ASCAP, 
Chryaalls.>ASCAR Monsler.ASCAP 

HOT RAP SINGLES 

JUST THE TWO OF US • Will Smith, Bill WIthera, W. Salter, R. MacDonald • 
Antlala/ASCAR Bluanlgf ASCAP 

HOT LATIN TRACKS 

ESPERANZA • Enrlqua Iglaalaa, Chain Garcia AkmM ■ EMI April/ASCAP 



Radio Show Tackles Graft, Bosiness 
Of Soflowritiog; A Gershwio Feast 



I ALKIN' 'BOUT SONGS: If 
talk-radio fans want to talk about 
songwriting, they can turn to "I 
Write The Songs," which its cre- 
ators term "an on-the-air song- 
writing seminar with segments on 
both the craft and business of 
songwriting." 

Entering its second year this 
fall, the 30-minute program is syn- 
dicated on six .stations by the 29- 
station Longhorn Radio Network 
from the University of Texas. Its 
hosts are Mary Dawson, a song- 
writer who is also president of 
CQK Records and Music in Dallas, 
and Sharon Braxton, a lawyer 
and journalist with news/talk 
KRLD Dallas, where she has pro- 
duced features cw'ering the enter- 
t a i n m e n t 
industry. 

Says Daw- 
s<m, "We also 



feature inter- 
views with 
both estab- 
lished and as- 
piring song- 
writers, 

profile segments giving the sto- 
ries behind the hits, and on-the- 
air critiques of original material 
submitted by our listeners." 

Dawson tells Words & Music 
that the program has been ap- 
proached by an Internet specialty 
company, and negotiations are now 
taking place. "Technology," .she 
says, "now even permits "call-ins' 
from the audience through either 
E-mail or phones during such a 
broadcast." 

Always celebrated; 

George Gershwin's centennial 
was Sept. 26, but that doesn't 
mean he is about to he forgotten in 
music industry activity. 

Here's a major undertaking 
from Warner Bros. Publications 
that is earmarked for release by 
the end of this month: a two-vol- 
ume boxed set, "The Songs Of 
Oorge And Ira Gershwin: A Cen- 
tennial Celebration" ($49.95) that 
Warner says contains every musi- 
cal work that George and his 
brother Ira — a centennial birth- 
day baby in 1996 — worked on 
together The set has more than 




160 songs in 750 pages, along with 
reproductions of original sheet- 
music editions, eight pages in each 
book of color photos (rare in 
(Jershwin's era), and a TOlume one 
preface in that contains anecdotes 
provided by the Gershwin family. 

As for the .songs, scholars and 
just plain lovers of Gershwin 
works are assured that there are 
complete verses and choruses, 
including every song for which Ira 
wrote alternate lyrics. 

On George's birth date, San 
Francisco-based Monarch 
Records officially launched 
"Gershwin On Monarch," per- 
formed by an entity the label 
refers to as the Crown Project. It 
consists of gospel star Sand! 

Patty, vocalist 
Tim Davis, 
fluegelhorni.st 
Dmitri .Ma- 



by Iw Lichtvian 



theny, and 
pianist/com- 
poser/ar- 
ranger Mark 
Gasbarro. 
The album 
is the first in a series promised 
by Monarch that will salute com- 
posers and jazzists. Due in 1999 is 
a .salute to Duke Ellington. 

Vocal workshop; The song- 
writers Guild Foundation, in asso- 
ciation with the Songwriters Guild 
of America (SGA), will present an 
ongoing series of vocal perfor- 
mance workshops for singer/song- 
writers of all levels, 10 a.m. to 
noon on Saturdays at the guild's 
location in Holly\vood. The teacher 
is Phyllis Osman, assistant 
regional director of the SGA. For 
registration information, call the 
SGA's office at .323-462-1 108. 

Print on print: The follow- 
ing are the best-selling folios from 
Mu.sic Sales: 

1. Tori Amos, "Anthology." 

2. Tbri Amos, "from the choirgirl 
hotel." 

3. Pink Floyd, "The Wall" (guitar 
tab). 

4. Tom Waits, "Beautiful 
Maladies." 

r,. Bob Dylan, "Time Out Of 
Mind." 
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Room With A View's Closiog liiostrates Harsti Reailties 



Room without a view; in a 
decision tliat reflects the cutthroat 
economy of the recording studio 
business, New York mixing facility A 
Room With a View has decided to 
close shop, according to its owner, 
Alessandro Cecconi. 

"We invested millions of dollars 
into the business, only to turn 
around and charge peanuts," says 
Cecconi, who opened Room With a 
View as a one-room mixing studio in 
1994. "We did 85% booking at full 
rate, which must be a record, so we 
couldn't really make it better. We 
reached the top for us, and the top 



wasn't good enough." 

Cecconi speculates that if Room 
With a View had been a multiple-stu- 
dio facilit.v, it might have lasted 
"another year," but he says that its 
ultimate fate would have been the 
same. 

Cecconi says he got into trouble 
when his Solid State Logic SL 9000J 
console — which he purchased in 
early 1997 — ceased to be a novelty. 
"When we got our 9000, there were 
three in town," he says. "Now there 
are eight or nine, and SSL is drop- 
ping their prices, so the studios are 
dropping their rates. You can get an 



Columtia Release at Bylan's Wert' 
Bootlegs Raises Recording Raestlons 



BY BILL HOLLAND 

When word got around last month 
that Columbia/Legacy was finally 
releasing the famous "Lire 1966: The 
Royal Albert Hall Concert" album 
Oct 13 as the latest in its ongoing Bob 
Dylan "Bootleg" series, recording 
enthusiasts buzzed anew with ques- 
tions about the methodology behind 
the widely circulated bootlegs. 

As most Dylan fans know, "the 
best album never released" was not 
recorded at London's Albert Hall at 
all but is actually a recording of the 
two-set May 17, 1966, performance 
in Manchester's Free Trade Hall. 
One set is solo Dylan; the other is an 
eight-song, electric-band power- 
house with Dylan backed by the 
Haw'ks, later to become the Band. It 
was one of four shows (including two 
performances at Albert Hall) that 
CBS taped throughout England and 
Ireland in that period. 

Actually, "Live At Albert Hall" has 
become a generic t*rm for dozens of 
recordings of Dylan's grueling 1966 
tour with the Hawks. Many of them 
— taped by CBS in various locations 
in the U.K., Europe, and Australia — 
have been bootlegged throughout the 
years. It was the tour when Dylan, 
no longer the Arlo Guthrie-influ- 
enced protest folk singer, trans- 
mogrified into a ferocious rock poet, 
donning Carnaby Street outfits and 
unleashing some of the most blister- 
ing music heard up till that time. 

By the mid-'70s, the "Albert Hall" 
bootlegs became a cultural touch- 
stone for music fans of the hippie-era 



baby boomer generation. Dylan afi- 
cionados have wondered, argued, and 
speculated about every aspect of the 
album — including the recording 
itself — since bootlegs of recordings 
from many of the dates appeared in 
\'arious \ersions of \'arying quality in 
thou.sands of indie record stores 
throughout the world. 

Certainly, a lot of the discussion 
among fans was w'hy Dylan and the 




FOR THE RECORO 

An article in the Oct. 3 special 
section on recording .studios 
incorrectly stated that Dolby has 
licensed masters for remixing in 
5.1-channel surround sound. A 
Dolby representative says the 
company "has not invested any 
money in licensing or paying for 
remixes in 5.1." 



Bob Dylan is shown onstage during 
the 1966 tour that yielded the Colum- 
bia/Legacy release "Live 1966: The 
Royal Albert Hall Concert." 

label chose to sit on the awesome 
materia] for so many years when it 
was clear that the music from the 
1966 tour had achieved legendary 
status. But there have always been 
questions about the recording cir- 
cumstances as well. 

Were the masters for the record- 
ings from rarious cities recorded in 
mono or stereo'.' The boots indicated 
that both may have been employed. 
If they were stereo recordings, were 
they 2-track or did Columbia man- 
age to lease a multi-track machine? 
What kind of recorders and tape 
were used? Were the engineers 
required to mix on the fly, or were 
they able to otherwise balance the 
vocal and instrumental tracks? 

Executives at Sony's Legacy label 
declined to answer questions about 
the technical aspects of the "Albert 
Hall" recordings. Howewr, details of 
the story can be pieced together both 
(Continued on next page) 
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by Paul Venta 

80-channel board for $400,000. As a 
studio mraer, you never win. You put 
in a 9000 and you .sell your room for 
$2,000 a daj'. TTien the next guy puts 
one in and charges $1,800 a day. 
Then the next guy charges $1,600." 

In the short time it was in busi- 
ness, Room With a View catered to 
a rock-based clientele that included 
acts hke the Dave Matthews Band, 
the Verve Pipe, and Paula Cole — 
all of whom made commercial break- 
throughs with records they mi.\ed 
there. Room With a View also hosted 
more established artists, including 
Ozzy Osbourne. 

Before clo.sing, Cecconi seriously 
considered changing the console, but 
he couldn't justify the expense. "I 
looked at the Sony Oxford," he says. 
"Great console, great technologj', but 
it's a million dollars. I can't justify it" 

Although the deal had not been 
finalized at press time, Room With a 
View's SSL 9000,1 is expected to go 
to nearby Unique Recording. The 
rest of the studio's gear will be sold 
off, w ith the exception of vintage, 
irreplaceable pieces, which Cecconi 
will hold on to for the time being. 

An avid photographer, airplane 
pilot, and owner of a bed-and-break- 
fast in the Bahamas, the Italian-born 
Cecconi saj-s he plans to start a busi- 
ness seUing Italian delicacies online. 
He's not closing off the possibility of 
getting back into the studio business. 
"The door is definitely open," he 
sa,vs, adding, with a laugh, "I might 
get stupid and do it again." 

The closing of Room With a View 
brings to Ught a troubling aspect of 
the studio business: Costs have risen 
dramatically while rates have re- 
mained stagnant. This trend has 
been going on for as long as most of 
us can remember — at least 25 years. 
One studio owner recently told me 
that he was looking at early-'70s 
receipts of one of New York's top 
facilities and was astounded to learn 
that the top rates were exactly the 
same then as they are now; a quar- 
ter-century later. However, the aver- 
age investment necessary to con- 
struct and equip a top-notch room 
has increased more than tenfold in 
that time, according to sources, from 
approximately $150,000 to at least 
$1.5 million. (These are i<ery rough 
estimates based on informal comer- 
sations with studio owners and 
equipment manufacturers.) 

A big reason for the increase in 
costs, besides inflation, has been the 
need for an ewr-grow ing number of 
tracks in recording/mixing situa- 
tions. Whereas recording projects in 
the '70s and '80s seldom exceeded 24 



tracks, today it is not unusual for a 
m^or mix to require up to 96 tracks. 
Accordingly, consoles and tape 
recorders — which account for the 
bulk of a studio's investment — are 
bigger and therefore expensive. 

This trend underscores the harsh 
reality that the studio business is not 
for the meek of heart. Those who 
succeed in it tend to fall into any of 
the following categories; (a) they are 
so in love with the recording process 
that they can't be away from the pro- 
fession; (b) they are independently 
wealthy and run the studio more as a 
hobby than a self-sufficient business; 
(c) they have multiple rooms and are 
booked .solid at top rates; (d) they 
purchased highly coveted, vintage 
equipment when it was affordable; or 
(e) they can afford to write off loss- 
es from a music studio against a 
larger business, like a record com- 
pany or a film post house. 

Straight outta brooklyn: 

At One on One South — the I^os Ange- 
les studio formerly known as Brook- 
lyn Recording — director of recording 
Bill Dooley is about to umeil the pm- 
ject he has spent the past foui- months 
working on: an 80-input Neve 8078 
with 112 faders of George Massen- 
burg Labs automation. 

"We're building the perfect beast" 
says Donley. "We've got a 1976 con- 
sole w ith the bells and whistles from 
the rear 2000 — all class-A, discrete. 
It sounds great I've been living with 
this full time since April 5." 

The cust omized board — two Neve 
8078s joined together to form an 80- 
input frame — w ill be the third of its 
type in the States, joining the ranks 
of Allen Sides' similarly configured 
consoles at his Ocean Way studios in 
L.A. and Nashville. 

The two consoles that make up the 
all-discrete, class-A board came 
from Motown's Hitsville studio and 
a television studio at EMI in Co- 
logne, Germany. Joined together by 
Dooley and Pat Schneider of Van 



Nuys, Calif.-based PS Tech, the 
board will sport a center section that 
will allow engineers to do most of 
their work in the sweet spot rather 
than jumping back and forth be- 
tw-een channel strips. Additionally, 
the center section will be configureii 
to accommodate eight-channel mix- 
down. 

Most of the work on the console 
was done off-site, allowing the studio 
to continue operating until late Sep- 
tember. (Among its recent clients 
have been A&M recording artist Josh 
Clayton Felt and producer Ed Cher- 
ney, w ho worked on a Peabo Bry- 
son/Roberta Flack project) Dooley 
says he expects One on One South to 
reopen as early as Monday (19). 

Besides the new console. One on 
One South underwent other modifi- 
cations in its control room, including 
moving the patch bay to a side wall 
and expanding the equipment rack 
in the back wall. 

Founded in 1991 by Madonna 
manager Freddy DeMann with 
Dooley, the studio carved a niche in 
the competitive L.A. market as a vin- 
tage Neve mixing facility with re- 
coi*ding and o\erdubbing capabilities. 
Among its chents are Fiona Apple, 
Bonnie Railt the Wallflowers, Lit- 
tle Feat, Sheryl Crow, Madonna, 
Johnny Cash, Don Was, Ed Cher- 
ney, David Foster, Peter Asher, and 
Rick Rubin. 

In March 1998, DeMann sold the 
studio to Japanese producer/musi- 
cian Yoshiki, who owned the North 
Hollywood two-room complex One 
on One North — a private studio that 
has been used by Kiss, Van Halen, 
Jane's Addiction, and Metallica 
(Billboard, April 18). The One on One 
South site, which formerly housed 
the offices of Madonna and 
DeMann's Maverick Records, now 
serves as headquarters for Yoshiki's 
new label, Extasy Records Interna- 
tional. (He also owns and operates 
Japan's Platinum Records label, 
affiliated with PolyGram.) 




The Studio Ufa Ain't No Good Life (But It's My Ufa). Living legend Willis Nsl- 
son, left, sits proudly behind the newly installed Solid State Logic SL4000 G + 
console with Total Recall automation at his Pedemales Studio in Austin, Texas. 
The studio has hosted clients ranging from Sublime and Don Was to Phil 
Ramone and Neil Young. Shown with Nelson are Pedernales co-owner (and Nel- 
son nephew) Freddie Fletcher, center, and engineer Larry Greenhlll. 
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COLUMBIA RELEASE OF DYLAN'S 'ALBERT' BOOTLEGS RAISES RECORDING QUESTIONS 

(Continued from preceding page) 



from information in the liner notes 
and from people who worked with 
the tapes earlier 

Sources say that most of the Man- 
chester tapes used for the official 
release were recorded in stereo but 
that some of the tracks came from a 
mono version that was recorded 
simultaneously with the stereo mas- 
ter Four of the U.K. dates were 
recorded in stereo, taped on a 3- 
track tape recorder rented from the 
I. B.C. Recording Studios in London, 
according to sources. 

Although the brand of the original 
recording machine isn't mentioned 
in the liner note.s, English engineer 
Malcolm Addey — who has been in 
New York for many years but at the 
time was working at EMI's Abbey 
Road Studios — said he is .sure that 
the machine was a three-track 
Ampex 350. 

"They were the only multi-track 
machines I.B.C. had available for 
hire at that time," Addey says. 
"There's absolutely no speculation 
about this whatever In fact, 1 used 
exactly the same 3-track machine 
from I.B.C. for a Judy Garland con- 
cert at the Palladium." 

The Ampex 350 accepted large 10- 
inch reels and pulled M>-inch tape at 
15 inches per second (i.p.s.), guaran- 
teeing high-fidelity sound. Unfortu- 
nately, during the performances, the 
audio .signals were run through an 
automatic limiter/compressor. which 



cut down the possibility of overload 
distortion but also clipped the tops 
of high-volume peaks and "swelled" 
quiet passages. 

A source who worked at Sony and 
handled the famous Ampex multi- 
tracks in recent years .sajB they were 
recorded on Agfa 1-inch tape. 

The limitations of a 3-track 
machine made a top-to-bottom remix 
impossible for reissue producer Jeff 
Rosen and his remix team of Legacy 
A&R executive Steve Berkowitz and 
freelance engineer Michael Brauer. 
The tapes were "pre-mixed" at the 
time to be able to fit on the three 
channels — bass and drums on one 
channel; piano, organ, and possibly 
guitar on another; and the \Tx:als and 
room ambiance on the third. 

With live recording a seat-of-the- 
pants process in those days, the on- 
location engineers fiddled with the 
channels well into the actual perfor- 
mance. A source who worked on the 
tapes in the past says, "When we lis- 
tened to the original tapes, you could 
hear the engineers bussing .stuff- 
assigning channels — for TOcal up the 
middle, and so on. Guitar would be 
on the left, and then, boom, it was on 
the right." To keep the sound images 
constant, the source says, *there was 
a fair amount of careful, delicate 
remixing that had to be done." 

There was also a lot of "bleeding," 
he remembered, in which sound 
from one channel leaked into the 



mikes on another channel. However, 
he says, the Agfa tapes "were in 
good shape and not too noisy." 

As for the microphones originally 
used by the engineers, photos of the 
concerts in the liner notes don't 
re\Eal which mikes were used for the 
drums, keyboards, and guitars, 
which are shrouded in darkness. But 
several photos clearly show that a 
Neumann U-87 or U-67 condenser 
mike was used to capture Dylan's 
vocals for the 3-track tapes, in addi- 
tion to the dynamic mikes placed in 
front of him for house sound. 

The Sony/Legacy reissue team 
made use of mono tapes of most of 
the performances on the tour, 
recorded from a mono line feed on a 
Nagra portable machine, a recorder 
mostly utilized by filmmakers and 
journalists for high-quality voice 
recording and field work. It was the 
machine of choice for D.A. Pen- 
nebaker, who was filming the Dj'lan 
tour, and his sound man, Robert Van 
Dyke. Apparently these audio tapes 
were — or became the property of — 
CBS, the precursor to Sony Mu.sic. 

The Nagra — a precision-built 
mono machine that pulled '/4-inch 
tape — was highly regarded in the 
'60s (the company only offers digital 
recorders today). Given the time 
frame, current Nagra GM Nancy 
Belt concludes that the machine used 
by the filmmaker was either a Nagi'a 
3 or its offshoot, the 3NP, which 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (OCTOBER 17, 1998) 



CATEGORY HOT 100 


R&B 


COUNTRY MODERN ROCK 


ADULT CONT 


TITIE 
AiHstf 
Producer 

(label) 


ONE WEEK 
Barenaked tadieV 
Susan Rogers. David 
teonard. Barenaked 
ladies (Reprise) 


HOW DEEP IS YOUR LOVE 
Dru Hill Feat. Redman 
Dutcti, Nokio The N-Tity. 
W, Campbell 
llsland'Def Jain'Mercury) 


WHERE THE GREEN 
GRASS GROWS 
Tim McGraw/ 
B. Gallimore, J. Stroud, 
T. McGraw (Curb) 


WHAT'S THIS LIFE 

FOR? 

Creed/ 

John Kurzweg 
IWind.Up) 


IRIS 

Goo Goo DollV 
Rob Cavallo, Goo Goo 
Dolls 

(Warner Sunsef Reprise) 


RECORDING 

STUDIOIS) 

Engineer(s} 


ARIYN STUDIOS 
(Austia, TX) 
Susan Rogers 


THE ENTERPRISE 
Los Angeles, CA 


LOUD 

(Nashville, TN) 
Chris (.ord-Alge 


THE KITCHEN 
(Tallahassee, FL) 
John Kurzweg 


OCEANWAY RECORD 
ONEB 

(Los Angeles, CA) 
Allen Sides 


RECORDING 
CONSOtEISI 


VIntateAPI 


N/A 


SS14000E/G 


API,'Neve.'Macliie 


SSL 90O0J w/Ultimation 


RECORDER(S) 


StiKler820 


N/A 


MItsublsMXSSO 


ADAT 


Studer ABOO 


MASTER TAPE 


Quantegy 499 


N'A 


Quantegy 467 


TDK Super WS 


BASF 900 


MIX DOWN 
STUDIO(S) 
Engineerts) 


SOUTH BEACH 
STUDIOS 
(Miami, Ft) 
Tom Lnd'Alge 


THE ENTERPRISE 
Los Angeles, CA 


LOUD 

(Nashville, TN) 
Chris Lord-Alge 


LONG VIEW FARM 
Ron St Germain 


OCEANWAY A 
(Los Angeles, CA) 
Jack Joseph Puig 


CONSOtEIS) 


SS14IM4G+ 

w/Ultimation 


N/A 


SSL 4000 E/G 


Neve 


Custom Oceanway 
Focusrite w/GML 
Automation 


REC0RDER(S1 


Sony 3348 


N/A 


Mitsubishi X850 


Studer 


Ampei ATR 102 


MASTER TAPE 


Quantegy 467 


N/A 


(Suantegy 467 


Quantegy 499 


BASF 911 


MASTERING 
Engineer 


PRECISION 
MASTERING 
Stephen Marcussen 


THE HIT FACTORY 
James Cruz 


MASTERING LAB 
Doug Sax 


MASTERDISK 
Howie )^inberg 


FUTURE DISC 
SYSHMS 
Steve Hall 


CD/CASSEHE 
MANUFACTURER 


WEA 


PDO-HTM 


UNI/BMG 


BMG 


WEA 



incorporated a hidden 60-cycle sync 
tone for film match-up. 

Both models hit the pro audio mar- 
ket in 1958 and sold well for years. 
Although they haven't been manu- 
factured for 30 years, used models 
are .still in demand with filmmakers. 
Repair specialist Mario Aquera at 
New York's profes-sional Sound Ser- 
vices says, "They're really good; 
they're imbreakable; and the record- 
ing heads hardly erer wear out." 

As great as they were for film 
sound, the Nagras had two flaws as 
music performance recorders — the 
'/4-inch-tape restriction and the fact 
that the 12-by-6-by-3-inch machines 
could only accept 5-inch reels, which 
limited recording time. 

Beyond the Nagra's limitations. 



the Dylan mono tapes suffered the 
additional calamity of being record- 
ed at 7V4 i.p.s. rather than the maxi- 
mum speed of 15 i.p.s., Umiting high- 
frequency response to 12.5 kilohertz, 
according to Aquera. That was fine 
for voice recording, and even the 
Dylan solo material, but hardly the 
perfect choice for the electric-band 
content. 

Legacy staff listened to all the 
tapes and concluded that in terms of 
both recording quality and perfor- 
mances, the nod went to stereo tapes 
recorded on the four nights on the 
three-track machine, with a few 
exceptions for the solo material. The 
Manchester tapes were judged to 
show Dylan and his electric band at 
their best. 




One Candle For MPGA. The Music Producers Guild of the Americas celebrated 

its first anniversary at a general meeting Sept, 26 at the Audio Engineering Soci- 
ety Convention in San Francisco. Shown in the back row. from left, are Elliot 
Scheiner, Advisory Committee; Tim Heile, project director; Ed Cherney. chair- 
man; Michael Frondelli. Advisory Committee; Al Schmitt, Advisory Committee; 
George Massenburg, chairman, Technical Committee; and Chris Stone, execu- 
tive director. In the front row, from left, are Joe Chiccarelli. Advisory Committee; 
Richard Mcllvery. chairman. Education Committee; Frank Filipetti. Advisory Com- 
mittee; and David Reitzas. Advisory Committee. (Photo: David Goggin) 



& 1998. B'Hboara.'BPI Commumcaiions. Mot 100. R4B & Country aopeaf in Iftis fealufe each lime; Mainstream Roc", Modern Rock Rao. Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. 
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• CD, Audio and Video ManufacturoTS 

• Video Production Facilities 

• Packaging and Mailing Suppliers 

• Equipment Manufacturers ol 
CD and CD Rom 

• Tape Duplicators and CD 
Replicators 

• Tape Masterers 
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(800) 344-7119. 
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UlALING FOR PR.: "Puerto Rico Se Levanta" a 
seven-hour telethon broadcast Oct. 11 to Telemu- 
ndo affiliates in Puerto Rico, New York, and 
Miami, is e.xpected to raise $15 million, according 
to the show's producer, Tony Mojena. Of that, .$11 
million was raised outside of the island. 

Mojena adds that part of the stateside donations 
raised at the Telemundo affiliate stations in Miami 
and New York will he earmarked for hurricane 
victims in Haiti and the Dominican Republic. 

The telethon, which aired from Telemundo's stu- 
dios in San Juan, was sponsored by the American 
Red Cross to benefit the hundreds of thousands of 
island residents hit hard by Hurricane Georges 
Sept. 21 . The corporate sponsors of the event were 
Telemundo and the San Juan daily El Nuevo Dia. 

Also broadcasting the telethon were several 
radio networks, including Cadena SalSoul, Sistema 
102, and Cosmos 94. 

The telethon featured appearances and perfor- 
mances from dozens of Latino stars. A number of 
artists, including MP's Big Boy and RMM's Cheo 
Feliciano and Celinis, even worked the phones, 
receiving donations. 

Sony Discos' Elvis Crespo performed his smash 



"Suavemente" and then sang the duet hit "Para 
Darte Mi Vida" with labelmate Milly Quezada. 

Among the other artists who performed were 
EMI Latin's Jailenc, Tropi.\/Sony's Melina Leon, 
and RMM's Domingo Quiiiones and Manny 
Manuel. Also performing were Sony Discos' Willy 
Chirino; his labelmate wife, Lissette; and Grupo 
Mania. 

Sony Discos' Gilberto Santa Rosa, WEA Lati- 
na's Yolandita .Monge, and Danny Rivera sang 
the telethon's theme song, "Puerto Rico Se Lev- 
anta" (roughly translated as "Putting Puerto Rico 
On Its Feet"). They were joined in a final rendi- 
tion of the theme by Quinones, Lucesita Beni'tez, 
Dagmar, RMM's Michael Stuart, and 
Ariola/BMG's Jessica Cristina. 

Santa Rosa also sang "Patria" with Rub^n 
Blades, who recorded the classic, and WEA Lati- 
na's Ricardo Munlaner. 

A highlight of the telethon was the arrival in the 
TV studio of a delegation of actors and recording 
stars brought in by music mogul Emilia Estefan 
Jr. Accompanying Estefan were actors Jimmy 
Smits, Esai Morales, and Jennifer Lopez; Sony's 
Jon Secada; and EMI Latin's Carlos Ponce, who 
was recovering from arm and leg fractures suf- 
fered at his Miami home while he prepared for the 
coming of Hurricane Georges. 

Also appearing was RMM's Marc Anthony, who 
spoke about the shelters he visited and the need 
for contributions, and Fonovisa's Reencuentro. 

Sony Discos' Shakira, who visited shelters one 
week after the storm struck, sent a prerecorded 
greeting, as did her labelmate Ricky Martin and 
(Continued 0)1 next jxige) 
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VANESSA L, WILLIAMS !, CHAVANNE ♦ REi^UGlO DE AMOR 
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MARC ANTHONY CONTRA LA CORRIE^TE 
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MILLY QUEZADA WITH ELVIS CRESPO PARA DARTE Ml VIDA 
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* ♦ * Greatest Gainer * * * 

VICTOR MANUELLE ♦ QUE MABRIA S!00 DE Ml 
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SHAKIRA ♦ "ir.^i" " "iF.." IDA 
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CD 
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LOS TEMERARIOS ♦ . r; T" - i 
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23 
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FRANKIE NEGRON ♦ AGUA PASADA 
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ELVIS CRESPO TU SONRISA 

- '. . R.CCRA.J.CASTRO lE-CRESPOi 


11 ■ 
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RICKY MARTIN PERDIDO SIN Tl 
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14 
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PEPEAGUILAR ♦ POR MUJERES COMO TU 

" PAGUiLAR .:FATOi 
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NEW^ 
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LA MAFIA PIDO 

MLiCHTEKBESGERJfi DLPILfTOi 
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12 
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VICENTE FERNANDEZ ME VOV A QUITAR DE EN MEDIO 

PVW.R£.' ,M M.^MtPRCSAS 




18 


20 
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LOS TUCANES DE TIJUANA HOTEL CORAZON 

EMI L.iT \ G FELU lU QUINTEHO LARA) 


16 
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18 
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21 
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MARCO ANTONIO SOLIS CASAS DE CARTON 
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23 
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J RAMIflt2,S.HAUIRLZ (1 RlVtRA.R.PUENTEl 


28 


19 


15 
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LOS SABROSOS DEL MERENGUE ♦ NO LLORARE 

fSAMK 8UL' lIGOADi 


® 


NEW^ 
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JESSICA CRISTINA DAME, DAME, DAME 


(D 


RE.ENTR* 


21 


LOS ANGELES A2ULES ME HACES FALTA TU 
D CHAVEi MOREKO U UtJ!AAVAMEl 


(D 


NEW^ 
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GRUPO LIMITE U OTRA PARTE DEL AMOR 

■•■T.P NOT LISTED iW USTEO; 
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ALEJANDRO FERNANDEZ YO NACI PARA AMARTE 

- ■'. . - E ESTEFAN iR.KSANTANPl" iKS^NTa\ri[H 
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NEW^ 
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JOSE FELICIANO ME HAS ECHADO AL OLVIDO 

- ..■ .'--M ^AIINC R PtRt,' Ii* FiRt; R[IV>; 


34 
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16 
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MARC ANTHONr ♦ NO ME CONOCES 

- ' ACUCCOPEhA.M.ANTHONTJ LUliO i FAWHSl 


CD 
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35 
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CHARLIE ZAA SENTIMIENTOS 

■ ' -:Cl>S C.ZAAiLGC-SZAlEZ.G.HOSARI0i 


36 


17 
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ALEJANDRO SANZ AQUELLO QUE ME DISTE 
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■Ml 1 Mr: J L A*A_A lUMtf.DLZA' 


40 


3? 




13 
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1 ENRIQUE IGLESIAS 'i M 

■.I F-;f'FffAN?A 

2 CARLOS PONCE tVfi ifUS 

3 SHAKIRA - -.^ :..i.c;as 
: If'.-. ..;-.i:OWDA 

4 VA\ES5A L 'AiLLlAV^lCMYANNE 

5 JARABE DE PALO LV(. miiN 

.-■.IIA 

6 MILLY QUEZADA WITH ELVIS CRE- 
SPO F-AiiDflHT- 

7 RICKY MARTIN D f.CDs 
I";--Pin0 SiN Tl 

S Dl BUSIO WITH JUAN GABRia 

.'.rwLATiv QUE^DA 
9 CRtSTlAN 'ICIOIADUG LAHN 
Li; '.'V.t3R DE Ml 

10 RtCKY MARTIN MNV [XSCOS 

1 1 VICTOR MANUELLE ^"-Nv 

12 SO PRA CONTRARIAR 

13 JOSE FELICIANO 

\-i MARC ANTHONY ^U\i 

:_ .Ml -. JOSRIENTE 
15 SENTIDOS OPUESTOS 



1 VICTOR MANUELU SOS\ 

■.■■rf.:i_j QUE IUB9IA SICO 

2 WIU.Y QUEZADA WITH ELVIS CRE- 
SPO-. ■■ -L-.--:-: ■■ 

3 MARC ANTHONY ■ ■ •.' 
CCNTRA . .-. ri ' 

4 FRAHKIE NEC-RCN 

5 ELVIS CRESPO 

6 ViSESSA L W1LLU.WS & CMAfANNE 

7 JARABE DE PALO I •' ■! 

8 SHAKIRA 

, ih.-. ■ . ■■Ill ■VUL-A 

9 CARLOS PONCE 'Mi (a;i-, 
r ii ■-'.[■ 

10 ENRIQUE IGLESIAS - ..nl 

11 FRANKIE RUIZ*' .I . 

VuLLVO 

12 ALQUIMIA < a:m;.n 

■Y.'- Ii.-l. u'.KlL-iE 

13 LOS SABROSOS DEL 
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14 JESSICA CRISTINA wLAHr.'2 

■- I'. .■'.'■t.'l_, JAME DAME 

15 RICKY MARTIN 
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3 VICENTE FERNANDE? 
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'•> J JL : "i: 

6 LOS TIGRES DEL NORTE 

7 BANDA ARKANGEL R-15 

8 MARCO ANTONIO SOLIS 

9 PEPE AGUILAR ■ _ 

10 GRUPO BRYNDIS 

11 LOS ANGELES AZULES 

12 Gflf-: lI'-te 

13 LA MAFIA 

14 BANDA EL RECODO Tl % 

TENGO UNA ILUS'ON 

15 INTOCABLE ' ' 



1 -■ ; -MH HilirKU'ilB''l ul'- 
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(Continued from preceding page) 

WE A Latina's Olga Tan6n. 

Apart from appearing and per- 
forming, several artists donated 
funds for the cause. Martin gave 
$50,000. Estefan and his wife, 
Epic/Sony's Gloria Estefan, 
donated $50,000. Quinones and 
Alex de Castro, both active evan- 
gelists, donated a $10,000 check 
on behalf of the island's most 
influential evangelical church, 
Concilio Fuente de Agua Viva. 
Chirino and Lissette donated 
$5,000. 

Fonovisa's Enrique Iglesias 
was slated to appear at the 
telethon, but he was unable to 
book a flight from Spain to the 
island in time. He did arrive Oct. 
12 in San Juan, where he visited 
shelters. 

Sony links with joey: as 

part of its strategy to increase its 
presence in the regional Me.xican 
and Te.xas markets, Sony Discos 
has inked a distribution pact with 
Joey Records for "Puro Pueblo," 
the Oct. 27 release of .Joey record- 
ing artist Michael Salgado. 

The deal was signed by Sony 
Discos president Oscar Llord and 
.loey Records president Joe 
Lopez Sr. Joey is a well-estab- 
lished indie label located in San 



Antonio. 

Sources say Sony's distribution 
of the disc may lead to a deeper 
business relationship between the 
two companies in the future. 

Salgado performed at Bill- 
board's International Latin Music 
Conference in 1997. At Billboard's 
1998 Latin Music Awards, he w^on 
the award for album of the year, 
male, in the regional Mexican cat- 
egory for "Recuerdo Especial." 

Tracks is back: After a two- 
week hiatus caused by damage 
from Hurricane Georges to the 
Broadcast Data Systems (BDS) 
monitors in Puerto Rico, Hot 
Latin Tracks will be published 
this issue. 

BDS' three monitors in San 
Juan, Ponce, and Mayagiiez col- 
lect airplay data in Puerto Rico 
that is used to help compile Hot 
Latin Tracks. 

Although Hot Latin Tracks is 
up and running once again, the 
Mayagiiez monitor remains dam- 
aged, so the airplay information 
from stations monitored in Maya- 
guez— WAEL-FM and WIOB- 
FM — will not be included on the 
chart. The monitor is expected to 
be replaced in the coming weeks. 

Since Hot Latin Tracks was not 



published in the past two issues, 
the "last week" column and the 
"two weeks ago" column in this 
issue reflect the positions of this 
issue's charted titles as they 
appeared in the Oct. 3 and Sept. 
26 issues, respectively. 

One final note: Arbitron has 
confirmed it will release its first 
ratings book of Puerto Rico Oct. 
27. While the island is Arbitron's 
llth-largest market overall, Puer- 
to Rico is the second-biggest mar- 
ket in the U.S. Latino sector. 

Arbitron's book will be used to 
revise the cume figures of Puerto 
Rico's reporting stations to Hot 
Latin Tracks. Those revised num- 
bers will be used to compile Hot 
Latin Tracks in November. 

Chart notes, radio: 

Enrique Iglesias' "Esperanza" 
(Fonovisa) climbs to the peak of 
Hot Latin Tracks this issue. The 
romantic ballad becomes Iglesias' 
ninth chart-topper, tying him with 
Epic/Sony superstar Gloria Este- 
fan. "Esperanza" is Iglesias' first 
No. 1 on Hot Latin Tracks since 
the Aug. 9, 1997, issue, when 
"Miente" turned the trick. 
"Esperanza" also rules the pop 
genre chart this issue. 

(Continued on next page) 
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Topping the tropical/salsa 
genre chart for the first time is 
Vfctor Manuelle with "Que 
Habria Sido De Mi" (Sony Dis- 
cos). Los Temerarios' "Como Te 
Recuerdo" (Fonovisa) bows at No. 
1 on the regional Mexican genre 
chart this issue. 

Di Blasio's "Querida" (Ariola/ 
BMG), featuring labelmate Juan 
Gabriel, composer of the famed 
standard, bows at No. 19 — the 
highest chart position attained by 
Argentine pianist Raul Di Bla- 
sio. 

Also debuting at No. 33 is Jose 
Feliciano's "Me Has Echado Al 
Olvido" (Rodven/PolyGram Lati- 
no). The last major Latino hit by 
the legendary singer/songwriter 
from Puerto Rico was his 1990 
chart-topper on Capitoi-EMI 
Latin titled "For Que Te Tengo 
Quo Olvidar?" 

Chart notes, retail: For 
the third week running, Enrique 
Iglesias' "Cosas Del Amor" 
(Fonovisa) stays atop The Bill- 
board Latin ."lO, even though sales 
of the ballad-laden album drop 
21% to 15,U0O units. "Cosas Del 
Amor" slides 88-110 on The Bill- 
board 200 but retains it.s top rank- 
ing on the Latin pop genre chart 



for the third straight week. 

Sales of Shakira's No. 2 entry 
on The Billboard Latin ,'50, "Donde 
Estan Los Ladrones?" (Sony Dis- 
cos), increa.se 10% to 11,500 units. 
Shakira's album jumps 141-131 on 
The Billboard 200. In addition, the 
album rises 6-2 with a bullet on 
Billboard's Heatseekers chart. 
"Donde Estan Los Ladrones?" 
rates a good shot to become the 
first Spanish-language album to 
top that chart. 

Julio Iglesias' double-CD 
greatest-hits package "My Life" 
(Columbia) blasts onto The Bill- 
board Latin .50 at No. 4 with 6,000 
units. Sony Discos has put out a 
similar double-CD set titled "Mi 
Vida: Grandes Exitos." The pair 
of CD titles marks one of the few' 
times Columbia and Sony Discos 
have separately released Spanish- 
dominant CDs by Iglesias. 

Elsewhere on The Billboard 
Latin ."iO, Chayanne's "Atado A 
Tu Amor" (Sony Discos) turns in 
a strong debut at No. 18. It's the 
loftiest slot .vet reached on The 
Billboard Latin 50 for the Puerto 
Rican actor/singer whose likeable 
performance in the film "Dance 
With Me" has helped boost his 
presence at retail. 

The soundtrack to "Dance With 



Me" (Epic/Sony), incidentally, 
rules the tropical/salsa genre 
chart for the ninth consecutive 
week. 

Los Super Seven's self-titled 
album on RCA Nashville/BMG 
Latin stays parked atop the 
regional Mexican genre chart for 
the fourth week in a row. 

Sales STATFILE: The Bill- 
board Latin .50: this issue: 116,000 
units; last issue: 117,500 units; 
similar issue last year: 90,500 
units. 

Pop genre chart: this issue: 
59,000 units; last issue: 55,000 
units; similar issue last year: 
47,000 units. 

Tropical/salsa genre chart: this 
issue: 30,000 units; last issue: 
34,000 units; similar issue last 
year: 18,000 units. 

Regional Mexican genre chart: 
this issue: 21,000 units; last issue: 
23,000 units; similar issue last 
year: 21,000 units. 

AiisiMance in prpparimj thi.H col- 
umn was i)nn'i(ieil bij Karl Rosa in 
Sou Jtiaif, Puerto Rico. 



LATIN TRACKS A-Z 

TITLE iPiibli^hBf li^ensingOral Sheel Muiic Oist. 
9 AGUA PASAD* iGitfran BUlAantranco. ASCAP) 

39 AMOfl MALDITO (Scr-Ca, BMI) 

3S AQUELLO QUE ME OlSTE (Copyi^ht CoiilrtX] 

21 USASDECARTOKfUntmusoASCAP] 
7 CIEGA, SORDOMUU (Cooyright Cotitral) 

9 COMO TE RECUERDO (Maxjmo Aguirie Music/Editora 
AoEBl Mus-cai. SESAC) 

4 CONTRA LA CORRIEHTE (Kuw IMxm LMOA SESAC) 
U CUANDOACABA EL PLACER (Co|i>r>gtitContrDtl 

?9 DAME. DAME. DAME IGIMME, GIMME. GIMME] 
(Copytigti! ContriMJ 

7 OECIRAOIOStFIPP.&Mi} 

IS OIRECTO AL CORAZON (Edimusji. ASCAP) 

?0 DOS HOJAS SIN RUMBO (CopytiKtit ContrDi) 

22 EL HIJO DE TIJUAKA <TN Edioones, BMI) 
1 ESPERANZA(EMIA{inl ASCAP) 

40 GRACIAS POft TANTO AMOR (Vander, ASCAP) 
IB GRITA (Capr«tit QaaM) 

H0TUC0RA20N<M3SFIamiiveu.BMII 
27 IOTAS DEL CARIBEIBESITODE COCO. CARAME- 

LOSKCovyoeht Conliol) 
31 LA OTRA PARTE DEL AMOR (Capyrighl Control) 
30 ME KACESFAlTATUlE<]inioii»4, ASCAP) 

33 ME HAS ECHADO AL OLVIDO (Copyngtit Contioll 

14 ME VOY A QUITAR OE ER MEDIO (Copyftehl ConltoO 
38 NO LLORARE iCotiynj^l Ccilral) 

34 NO ME CONOCES (Unimusica. ASCAP/Sony Muse. 
ASCAf] 

5 PARA OARTE Ml VIDA <WB Mum Corp , ASCAP/Tlam- 
boyail) 

11 PERDIDO SIN T1 (Dcaca Camelius, BMIAHmga. 
BMl/MusiG C<itp Of America, BMI/'Po'yerarTi Cataca 
SL.) 

13 PIDO (Larrftanco, ASCAP) 
13 POR MUiERES COMO TU IVanitef, ASCAP) 
S QUE HABRIA SIM} DEMI (Hew EdrbonEMOA. 

SE$AC) 

19 QUERIDA (BMG Songs, ASCAP) 
3 REFUGIO OE AMOR [YOU ARE MT HOME] 
(Realsones, ASCAP) 

35 SCimMIENTOS [UN DISCO MAS. NIEGUELO TOOO] 
(Morro. BMI) 

38 SI n VAS (Songs Of PolyGram lnt'1. BMI} 
26 SIN Tl iCopiTigni CortliDl) 
17 TE QUIERO TANTO. TAHTD ICopynisht Controft 
37 raiGO UNA ILUSKM (CopyriKht Control) 

23 TU KUEVA VIDA (De Luna, BMI) 
10 TU SONRISA (So<vy/AIV. BMI) 

25 VUELV0ANACER{Un.mus«8.ASCAP) 
33 VONACIPARAAMARrE(FIPP.BMf) 
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LAST 
WEEK 


is 


ARTIST 


IMPRINT & NUMBEfVDlSTRlBUTING LABEL TITLE 










★ ★ * No. 1 


•k -k * 


1 


1 


3 


ENRIQUE IGLESIAS ron.SA osox;; ,.,..< 


.t No ; COSAS DEL AMOR 


CD 


2 


3 


SHAKIRA SON! DISCOS 827<6 ■ DONDE ESTAN LOS LADRONES? 


3 


3 


9 


SOUNDTRACK f i*>c &890&'SONy oiscos 


DANCE WITH ME 


CD 








* ★ ★ Hot Shot Debut ★ ★ ★ 


NEW^ 


JULIO IGLESIAS : c'.mmbia 


MY LIFE: THE GREATEST HITS 


s 


t 


35 


RICKY KURTIN • Sony discos a^sss 


VUELVE 


« 


5 


26 


ELVIS CRESPO SONY discos 82634 Qg 


SUAVEMENTE 


7 


7 


53 


MANA • WEA LATINA 20430 


SUENOS LIQUIDOS 


B 


6 


18 


CHARLIE ZAA SONOLUX B27C&SCNY DHSCOS BP 


UN SEGUNDO SENTIMIENTO 




9 


9 


GIPSY KINGS nonesuch 79SiaAG 


CANTOS DE AMOR 


® 


12 


45 


ALEJANDRO SANZ wE> laiina 20281 ■ 


MAS 


OD 


13 


4 


LOS SUPER SEVEN bca inashvillej 6768»buo latin LOS SUPER SEVEN 


12 


11 


55 


ALLMNORO FERNANDEZ • SCNf OECOS to B 


ME ESTOY ENAMORANDO 


13 


10 


49 


MARC ANTHONY • RMM 62196 


CONTRA LA CORRIENTE 


14 


8 


55 


flUCHA VISTft SOCIAL CUIB »«=iri csc.^ TOCLO- 


El BlitNAVBIASOCaOUB 


38 






* ★ * Greatest Gainer ★ * ★ 


2 


DI BLASIO O-r ;i/0 n-.ta lATlN 


DESDE MEXICO 


1< 


IS 


15 


LOS TUCANES DE TIJUANA LMi laiin 93618 gg AMOR PLATONICO 


17 


17 


7 


FRAMKJE RUE WOVEN ^vjifioamu LAIM3B 


NWIMIENTO Y RECUERDOS 


QD 


NEW^ 


CHAYANNE SONY Discos 82869 


ATADO A TU AMOR 


M 


IG 


i; 


OZOMATL 


. '.' Ji !,r JNDS 8CP020i'imEflSCOPE 


OZOMATU 


20 


19 


7 


GRUPO BRYNDIS . iM ■ .n 1 ■> laiin 


UN JUEGO DE AMOR 


21 


23 


27 


SELENA : 


■1 ..TIN -'^MQ 


ANTHOLOGY 


22 


18 


15 


VICENTE FERNANDEZ SONY DISCOS 827I3B 


ENTRE EL AMOR Y YO 


23 


14 


6S 


CHARLIE ZAA • tif»0«8213£,'SONY DISCOSBB SENTIMIENTOS 


24 


22 


1 


LUIS MIGUEL .w- i«Iii<A20S4S 


TODOS LOS ROMANCES 


25 


21 


3b 


LOS TEMERARIOS • lonovisaosisBB 


COMO TE RECUERDO 


2C 


26 


19 


CARLOS PONCE emi latin 59454 BB 


CARLOS PONCE 


® 


35 


22 


VICTOR MANUELLE Sony discos 82717 ■ 


IRONIAS 


2t 


28 


12 


ONDA VASELINA iC'li OlSOOS 82567 


ENTREGA TOTAL 


21 


24 


3 


LOS MISMOS "1 iiIiN98802 


VEN A Ml MUNDO 


30 


35 


19 


RICARDO ARJONA ^<^^r DtsCOS 82680 BB 


SIN DANOS A TERCEROS 


31 


31 


26 


PEPEAGUILAR M i^AHI IBtaBALBOA 


CON MARIACHI 


(D 


43 


2 


FRANKIE NEGRON WEACAniBE 247l2mEALAriNA NO ME COMPARES 


(D 


37 


24 


GRUPO BRYNDIS disa 94341TM1 UTiN 


14 SUPER CUMBIAS 


34 


20 




JUUOIWONlOVSUeAIIUPERUDamCHXI'tie'.ssgKijni nimiOCONOCES 


33 


29 




LA MAFIA SO^JY discos 82826 


EUfORIA 


3C 


25 


6 


BANOA ARKANGEL R-15 LuNA 8602. fonovisa 


AMOR DEL BUENO 


d) 


50 


6 


TONO ROSARIO wlacakibe 24304.yvea laiinaH EXCLUSIVO 


31 


39 




PLACIDO DOMINGO ATLANTIC 23794.'AG 


POR AMOR 


® 


4; 


li. 


JARABE DE PALO tMi latin 41762 


LAFLACA 


40 




RAMON AYAUYSUSBRAVOS DO. NORTE FKCai 1776 CASASDE I.UDERA 


QD 


46 


17 


VARIOUS ARTISTS i CLUUSiA 69431OTY DISCOS LATIN MIX USA 


42 


32 


3 


MJIZZ (Ml LATIN 94101 


CUANTAS VECES 


43 


30 


U 


(»uvLMiEYCiiBiiimDaua)nD«!tn!siYii<»iiuL'Hi aBniiEoauuoN 


44 


41 


4 


ANA GABRIEL suNi DISC03 a?H!)i 


EN LA PLAZA OE TOROS 


45 


34 


5 


BOBBY PULIDO Eui latin • .1 EN VIVO. .OESDE MONTERREY MEXICO 


4« 


42 


17 


1NT0CABLE EMi latin 961 78 BB 


INTOCABLE 


(D 


RE-ENTRY 


MILLY QUEZADA v^m DfSCOS 82593 


VIVE 


4< 


27 


44 


AFROCUBANALLSniSmwcncuT<iOKSLO<m76iu ATOOACUBALEGUSTA 


49 


44 


62 


LUIS MIGUEL A WEA tATINA 19798 


ROMANCES 


® 


RE-ENmr 


JOSE LUS RODRIGUEZ WITH LOS RMCHOS sow DS 


C0S8263sai INOLVIOABLE 


POP 


TROPICAL/SALS* 


REGIONAL MEXICAN 


1 ENRIQUE IGLESIAS FCNnist 
COSAS DEL AMOR 

2 SHAKIRA SONY DiSCOS 
DONDE ESTAN IDS LADRONES 

3 JULIO IGLESIAS Columbia 
MY LIFE 

4 RICKY MARTIN SONY DISCOS 
VUELVE 

5 MANA WEA lATINA 
SUENOS LIQUIDOS 

6 GIPSY KINGS NOf^ESUChlAG 
CANTOS DE AMOR 

7 AL£JAN0R0 SANZ WEA lATINA 
MAS 

ME ESTOY ENAMORANDO 
9 DI BLASIO ARICLA eMG LA1IN 
OESDE MEXICO 

10 CHAYANNE SONY DISCOS 
ATADO A TU AMOR 

11 QZOMATUMkOSajWlslNIERSCOn 
OZOMATLI 

12 LUIS MIGUEL WEA LATIMA 
TODOS LOS ROMANCES 

13 CARLOS PONCE EMi Latin 
CARLOS PONCE 

14 ONDA VASEUNA SONY DISCOS 
ENTREGA TOTAL 

15 RICAROOAUONASOHYDISOOE 
SIN DANOS A TERCEROS 


1 SOUNDTRACK EPCSCiNv DecLfi 
DANCE WITH ME 

2 ELVIS CRESPO SONY DISCOS 
SUAVEMENTE 

3 CHIWLJ£ZUSCN0Ui4«MT Denis 
UN SEGUNDO SENTIMIENTO 

4 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

5 BUENA VISTA SOCIAL CLUB 
OTRID ClHCUITrNONESUCHlAG 
BUENA VISTA SOCIAL CLUB 

6 RWiUERlJCiUNU«<aTawiiAino 

NACIMIENTO Y RECUEROOS 

7 CHMUEZAAsctoiASGNYOfSOS 
SENTIMIENTOS 

8 VICTOR MANUCUE SOW CCSCCK 
IRONIAS 

9 FnVI<EICGM»MEXM8EV>»jeT« 
NO ME COMPARES 

10 HMO ROSARIO MJVAflGcmLAITM 
EKCLUSIVO 

11 MluyOUCMMscrvroccceVIVE 

12 AFRO CUBAN AU STARS 
A-ORLD CIRCUIT'NONESUCH'AG 
A TODA CUBA LE GUSTA 

13 CU8ANISM0I HANNBALFimlDs: 
REENCARNACION 

14 INDIA RMM SOBRE EL FUEGO 

15 niGtfiCMUl£Zwu3DrioClillW 
NTRCXIUCMUHJfiEN QOrCAlEZ 


1 LOS SUPER SEVEN 

'"VA it.ASHVIl If 1 .BMG lAIlN 
LOS SUPER SEVEN 

2 IDSTUCWCSKTUMMEMuvn 
AMOR PIATONICO 

3 GRUPO BRVNDtS NSAWi IATin 
UN ;UEGO DEAMOR 

4 SEL£NA tMi LAfiN ANTHOLOGY 

5 VICEKTEFERNMCEZSONYOISCOS 
ENTRE EL AMOR Y YO 

6 LOS TEMERMIOS fonovisa 
COMO TE RECUERDO 

7 LOS MISMOS EMI LAHN 
VEN A Mi MUNDO 

8 PEPE AGUILAR ML&wn.fiuaCM 
CON MARIACHI 

9 GRUPO BRYNDtS nSMM lATm 
14 SUPER CUMBIAS 

10 JUUO PRBUDO Y SU BWM 
PERLA DEL PKFICO RCA'BMG 
LAIIN TU YA LO CONOCES 

U BANOA ARKWCaH-lSfVCVH 
AMOR DEL BUENO 

12 LAMAmsCAvCiSCasEUFOnA 

13 MIONAY«Jl1'SUSBnW0SDaN0(l1E 
r^JFDCT CASAS DE MADERA 

14 MA22FMU Am CUANTAS VECES 

15 GnUPOUMTEYCNMiODOWOO 
RODVEfM'OlvGRAM LATINO 

EL BAILE DEL MILLON 



o Albums wttr> the (realest Mies gaini thii week. * Recn/dlng InauM'y A»n 0* America (RIAA) certiticBtto'i Ic Mici of 
600.000 unite. A RIAA c«rtir<ation for vain of I ni<lhan units, witl rnuttimliion Mllf^ ma>:alea Dy a numeral folUiMitg lite 
symbol fw boied leis. and double allximi Milh a running i>m« mat iiceeds Iwo nouis. me RIAA multiplies i.tiipmenti By m* 
numoer ot discs ar>a/or tapes. GrutMl Gainer shows chari's iarjesl unit incrtSM B •ndica[« past and cnsenl HcatMdiaf 
tItIK C 1998. BillDOArd/BPi Communlcalions and SoundScan. inc 
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Reunited Cold Chisel Breaks Through 

Australian Act Stirring Frenzy Witli Comebacl( Mushroom Set, Tour 



BY CHRISTIE ELIEZER 

SYDNEY— Reunited '80s rock icon 
Cold Chisel has created a stir here 
with its album "The Last Wave Of 
Summer" (Mushi-oom). its first fresh 
material in 15 yeai^s. 

The set debuted at No. 1 on the 
Australian Record Industry Assn. 
(ARIA) chart, and in its first week it 
outsold other competitors 4-to-l at 
retail. In addition, a 7-year-<)ld hits 
compilation. "Chisel" (Warner), 
returned to the chart at No. 98. 

On the e\e of its retiuTi to touring, the 
fi\e-piece is stirring excitement in radio 
and retail not seen foi' some time. 

"It makes up for all the effort, per- 
sistence, and frustration I had to go 
through (throughout j the yeai's, when 
I thought I had them .signed to a deal," 
says Michael Gudinski, Mushroom's 
non-cxccutiw chairman, remember- 
ing his effoi-ts to sign the act. 

Cold Chisel sold a million records 



between 197.5 and 198;j. Since its split, 
when a farewell tour drew 130,000, 
radio airplay has seen the group's 
back catalog shift 2 million copies. 
Three of its members pixxluccd solo 




COLO CHISEL 

work. Singer .Jimmy Barnes sold thi-ee 
million units, sa.ys Gudinski, bringing 
ChLsel's legacy to a yxjung audience. 

During that time, offere from pro- 
moters for the group to reunite 
reached $2 million Austrahan ($1.24 
million) a show. 

"The offers were serious," says the 
act's manager. Rod Willis. "But the 



Jomr Maris Opens Stare 
In Tnkj/tt's Shinjnkn Bistnet 



TOKYO — Despite .Japan's worsen- 
ing recession, Tower Records 
opened a 35,000-square-foot store 
Oct. 10 in the Shinjuku district here. 
The outlet replaces Tower's two pre- 
vious stores in the Shinjuku area, 
which has long 

I been associated 

with music by 
___ virtue of its 

TnillEII many jazz clubs 
I UlllVll and coffee shops, 
■ECmsvilEI'iniK "live houses," 
I musical instru- 

I ment stores, and 

large-scale con- 
cert venues .such as the Liquid 
Room. 

The new store is larger than the 
two previous outlets' combined floor 
space and will be Tower's second- 
biggest Japanese outlet after its 
flagship store in Tokyo's Shibuya 
district. Tower's new Shinjuku store 
is in the recently constructed Flags 
shopping complex, which also 
includes retailers Oshman's and the 
Gap. 

Flags is located in the increasing- 
ly active area to the south and east 
of Shinjuku Station, one of the 
world's busiest rail transport hubs. 
The Tower store comprises four 
floors, holds about 400,000 units of 
stock, and has 200 listening booths 
equipped with 1,500 CDs. Store 
manager is Ikuo Minewaki, former- 
ly manager of Tower's Shinsaibashi, 
(3saka, outlet. 



As part of the store's Oct. 10-18 
opening celebrations, all import CDs 
will be reduced in price by 200 yen, 
100 top-selling albums will be spe- 
cially priced at 1,890 yen, and import 
items priced at more than 4,000 yen 
will be subject to a 10% price reduc- 
tion. STEVE McCLlIRE 



Ixind never took them seriously. They 
were always passionate and uncom- 
promi.sing about the music. Everyone 
knew that when they split, it was 
imfmished bu.sine.ss. 'They would get 
back, but it would depend on the five 
of them." 

Four yeai-s ago, main .songwriter 
Don Walker casually rang the others 
to ask if they had songs for a passible 
Chi.sel project. 

"Nothing definite was planned," 
rewaLs Walker. "We all kneww^ could 
walk away if we wanted to." 

While the members' solo careers 
continued. Chisel reheai-sals and re- 
cording began amid secrecy. The 
choices of Mushroom and touring 
company Sports & Entertainment 
Limited (SEL) for a return run of 
dates in November were mainly due 
to desires for artistic freedom and 
low-key marketing. (SEL is tj-pically 
associated with sporting erents and 
theatrical pi'oductions like "Grease.") 

"It was newr about upfront money," 
Willis insists. In .June, Chisel's come- 
back single, "Yakuai Girl," was ami- 
able only on the Internet; the site got 
420,000 hits in the first 24 hours. 
Mushroom sa.vs. 

The follow-up .single, "The Things I 
Ixn^e In You." was i^eleased in formats 
with three tracks and fom' tracks. It 
sold out its 40,000 pressing and made 
the top 10 of the ARIA chai-t. Mangels 
Tony Fi-zop, national retail manager 
of the Sanity chain, "Their game plan 
has been awesome. Putting |a single) 
(Cwitiniieii on jxige SO) 



Virglfl Espaha To Expaod 
On The Domestic Front 



BY HOWELL LLEWELLYN 

MADRID— Virgin Records Es- 
paiia is launching a major expan- 
sion of its operations in Spain, with 
the creation of two imprints this 
fall and the signing of .several local 
and international acts — although 
building the domestic roster is the 
main goal of managing director 
Lydia Fernandez. 

The imprints are La Raiz, with 
an emphasiis on roots music, and 
Chew"aka, for which the aim is to 
sign acts with "street cred." La 
Raiz signings include Cuba's Vieja 
Trova Santiaguera and Eliades 
Ochoa and leading flamenco singer 
.Jose Merce. Chewaka's acts 
include former Mano Negra front 
man Manu Chao, flamenco icon 
Enrique Morente. and singer/song- 
writer .Julio Bustamante. 

"When I joined Virgin in August 
1993, there was no domestic roster 
at all, despite the fact that the 
label was set up here in 1984," 
recalls Fernandez, a Cuban who 
has worked in the Spanish music 
industry for 23 .years. "We 
launched a local roster in 1994 
with flamenco couple Lole Y 
Manuel, and now we have some 20 
artists." 

But what really encouraged Fer- 
nandez to go big this year were the 
results of fiscal 199C and '97. Vir- 
gin uses the British April-March 
accounting year, and in March 



Now They Can Oance— In Singapore 

Police Relax Rules For RehaviorAt Concerts 



BY PHILIP CHEAH 

SINGAPORE — Concert audiences 
here are now able to dance without 
breaking the law. After police re- 
laxed rulings Oct. 1, people attend- 
ing shows can now move to the 
music without fear of arrest. 

"Concertgoers have been 
restricted for too long." sa.vs .John- 
son Soh, head of international for 
Warner Music here. "It's not as if 
fans will riot if they dance. They 
go to concerts to enjoy music and 
just want to have fun. This rule 
change has been a long time com- 
ing." 

Concert rules have also been 
relaxed in three other areas: 

• Scantily attired perfoi'mers 
will tx? permitted so long as there 
is no exposure of the groin, "pri- 
vate parts," buttocks, or breasts; 



• Performers ai'e now allowed to 
descend from the stage to interact 
with the audience so long as this 
does not take more than l.j min- 
utes in total; 

• The concert promoter can pre- 
select audience members to ap- 
proach the stage to present flow- 
ers to the performer or to perform 
\vith the arti.st. 

"We are mindful that the [con- 
cert] licensing conditions should 
not .stifle the creativity of the per- 
formers or mar the enjoyment of 
concertgoers and the vibrancy of 
the show," says the Singapore 
police force's deputy director of 
operations, Sui)erintendent .Jarmal 
Singh. 

Singh continues, "The introduc- 
tion of the new licensing conditions 
is not attributed -solely to the feed- 



back from show promoters and 
niembei-s of the public but also our 
constant review to ensure that the 
licensing conditions keep up with 
the times." 

Concert promoter Michael 
Roche, director of Lushington 
Entertainments, says, "The rules 
were very rigid before." 

Roche cites a Kenny G concert 
in May in which the artist was not 
allowed to walk through the ci'owd 
from the back of the stadium to the 
front of the stage. "This is his 
trademark," says Roche, "but it 
was not allowed. When he insisted 
on doing it two minutes before the 
sho«', there was no way I could stop 
him." 

Lushington Entertainments 
received a warning from the police 
as a result of the transgression. 




1993, Virgin Espana's turnover 
was 825.9 million pesetas ($5.8 mil- 
lion), with a 2.4'3 market share, 
according to Virgin. 

Fernandez says that Virgin's per- 
formance in 1996 grew by 57.3% in 
sales in pesetas over the previous 
year to achieve a 6% market share, 
whereas the Spanish market as a 
whole rose by 16.1%. By March 31 
this year, the company increased its 
performance m^r 
fi.scal 1996 by an 
impre.ssiw 9'7.3% 
to earn a 10% 
market share, 
with turnover at 
6 billion pesetas 
(S42.6 miUion). 

During the 
same period, the 
Spanish market grew by 19.6*^. "I 
have always wanted Virgin in 
Spain to be able to compete with 
the biggest [labels] in the industry, 
and when I looked at the figures, I 
.said, '1998, this is the moment,' " 
recalls Fernandez. "My method is 
to go step by step, to build a stable 
and solid compan.v. But the future 
of Virgin in Spain will be the con- 
solidation of an important domes- 
tic roster, with different acts fit- 
ting into Virgin itself. La Raiz, or 
Chewaka. Within two vcars, I will 
hopefully be able to create yet 
another label." 

Fernandez says she is fully 
aware that Virgin's growth in 
Spain is almost entirely due to for- 
eign acts, with the exception of 
Latin rock band Jarabe De Palo, 
whose debut album, "La Flaca," 
has sold more than 500,000 units 
over the past two years, and whose 
follow-up, "Depende," had by early 
October gone double-platinum 
(200,000 units) just three weeks 
after its release. 

Foreign acts on Virgin that 
haved boosted the label's results 
included Backstreet Boys, Massive 
Attack, the Verve, Chemical Broth- 
el's, Janet Jackson, and the Rolling 
Stones, whose "Bridges To Baby- 
Ion" sold 170,000 units — the most 
of any Stones record in Spain. 

Fernandez says she is particu- 
larly pleased with the signing of 
Vieja Trova Santiaguera, Ochoa, 
and Morente. "The best record to 
come out of Cuba in the past 20 
years was Ry Cooder's 'Buena 
Vista Social (31ub,' and I tried to 
create a new 'Buena Vista' with 
Vieja Tro\'a's first release with us, 
'La Manigua' [released Sept. 14], 
recorded mainly in their home city 
(Cont inued on page 59) 
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AM:PM Head Leaving To Form New Label 




MOUSSE T 



BY PAUL SEXTON 

LONDON— A key figure in the U.K. 
dance music industry will head for 
new pastures at the end of the year. 
Simon Dunmore, label head of AM: 
PM, will \eave the Pblj<5ram imprint 
Dec. 31 to start his own dance label, 
to be titled Defected (BillboardBW- 
letin, Oct. 1, Oct 6), (Billboard, Oct. 
17). 

Dunmore plans to launch Defected 
Records as an independent label on 
Jan. 2, 1999. He's already operating 
Defected Management, whose first 
two signings are the artists Jazz & 
Groove and Full Intention. The lat- 
ter had a top 40 U.K. entry in July 
1997 on the independent Sugar 
Daddy label with a version of the 
.lacksons' "Shake Your Body (Down 
To The Ground)." 

He says being affiliated with 
another major holds no appeal. 
"To put the label through another 
major would be 
like jumping out 
of the frying pan 
into the frying 
pan," notes Dun- 
more. "I'd made 
up my mind at 
the end of last 
year that I was 
going to start my 
own label, so [in 
recent negotiations] it was a matter 
of a deal having to be good enough to 
surpass that." 

Speculation about the currently 
dormant AM:PM has been growing 
since PolyGram's closure of A&M 
U.K. in the summer. Dunmore had 
been in negotiation with PolyGram 
executives over the label's future 
within the group since then, but he 
says he had been unable to reach an 
accommodation. He adds that Sea- 
gram's pending acquisition of Poly- 
Gram "complicated things a little." 

PolyGram U.K. chairman John 
Kennedy .saj-s that "it is very much 
the plan to retain AM:PM as an 
imprint" within the group and that a 
replacement for Dunmore is being 
sought A long-rumored plan to place 
the e.xisting AM;PM roster with 
Island is still the company's favored 
option, according to Kennedy. 

Dunmore will leave with an im- 
pressive track record from his four 
years at AM:PM. The label has 
scored 11 top 40 hits in the U.K. By 
his estimation, it has sold 1 million 
singles here during 1998 alone; 
Mousse T's "Horny" has sold some 
500,000 copies in the U.K. since 
entering the charts in June, and last 
year Ultra Nate's "FVee" sold a sim- 
ilar total. Other 1998 club hits that 
AM:PM crossed over to the pop top 
40 included M.J. Cole's "Sincere" 
and three Ultra Nate releases: 
remixes of "Free," "New Kind Of 
Medicine," and the top 10 entry 
"Found A Cure." 

The outgoing AM:PM chief says 
that his new operation will be "very 
lean, very focused," with a small 
London staff, and will license its 
product internationally. 

"It'll be on a similar trip to AM:PM, 
a mix of cool records and hits, hope- 



fully," he says. "We'll hit the ground 
running, and when you're an inde- 
pendent label, cash flow is very 
important. With a major, we'd have 
to go through that group's partners 
around the world. This way, well be 
in a better position to make records. 
But if a big record comes along [from 
elsewhere], I'd be prepared to 
licen.se it." 

Musing on the finances of dance 
imprints within majors, Dunmore 
says, "What the majors fail to real- 
ize about dance records is that, 
although as singles they may find it 



hard to justify them, they make an 
awful lot of money from compila- 
tions. That market [in the U.K.] is 
still buoyant, and the top 10 of the 
compilation chart is predominantly 
dance. With most majors having 
compilation/TV departments, having 
a successful dance imprint means 
they don't have to go to other people 
for dance records. I think they're 
beginning to realize that now." 

Assistance inpreixtrmg this story vm 
provided by Mark Solomom, itdermr 
timal editor of BiUboardBiilletiit 



EMI Offers Top Classical Sets 

Releases Tap The Cream Of The Catalog 



BY DOMINIC PRIDE 

LONDON— EMI Classics is hoping 
to "reacquaint" buyers with the 
cream of its catalog in a worldwide 
campaign, "Great Recordings Of 
The Century." 

The first batch of 25 recordings 
was issued Oct. 5, and the major 
intends to put out between 150 and 
200 recordings in the next two to 
three years. The newly branded 
discs will be issued at midprice for 
the first time. In the 
U.K., that means the 
discs will be priced at 
retail between 8.99 
and 10.50 pounds 
($15..30-.?17.85). 

The first batch includes Mahler's 
Symphony No. 5 (New Philharmo- 
nia/Barbirolli), Grieg's "Peer Gynt" 
(Beecham Choral Society, RPO/ 
Beecham), Beethoven's Ninth Sym- 
phony (Hopf Chor/Beyruther Fest- 
spiele/Furtwangler), and a collec- 
tion of Brahms violin sonatas 
( Perlman/Ashkenazy). 

All have been remastered with 
the Abbey Road Technology 
process, which EMI says adds 
"presence and realism" to many of 
the recordings. Nipper, the famous 
mascot used for EMI's "his master's 
voice" logo, will be featured in retail 
promotional campaigns in territo- 
ries where EMI has the rights to his 
image. (Where it does not, as in the 
U.S., the Angel logo will be used.) 

Theodore Lap, VP of internation- 
al marketing for EMI Classics, saj-s 



Great Recordings 
OF THE Century 



recordings to feature include "gen- 
eral critical acclaim or commercial 
success, or the recording being re- 
garded as a reference work." 

Lap says EMI is aiming at sever- 
al sets of buyers, including "a new 
audience that has just started to 
collect classical music, perhaps 
aged 18-20 upwards." 

"We also want to address con- 
sumers who know these works exist 
but for whom it's never been prop- 
erly presented," Lap 
says. "A lot of collec- 
tors will also realize 
that they haven't got 
some of these items. 
Sometimes people 
need to be reminded that they 
exist." 

The move is not a response to ero- 
sion of prices in the classical mar- 
ket due to budget product, says Lap. 
"Budget product is only repertoire- 
driven. These are artist-driven; 
they're all great artists," he says. 

Lap also points out that the com- 
pany's catalog makes up 70% of the 
company's sales, with the remain- 
der taken up by new recordings. 

EMI launched the campaign with 
a global press event Sept. 22, when 
some 125 journalists from classical 
media around the globe gathered 
here. Retail promotion includes 
CD-sized catalogs with all 25 
recordings included and a branded 
counter-box for 50 CDs. The second 
set of 25 recordings is due next 
Februarv and another in October 



that the criteria for chocsing which 1999. 

S. African Praducer West Hkosi Dies 



BY ARTHUR GOLDSTUCK 

JO H A N N E S B U RG — We s t 
Nkosi, the producer who could 
claim, more than any other, to be 
synonymous with South African 
music, has died at the age of 56. 

The man who produced most 
of the recordings of Ladysmith 
Black Mambazo, one of South 
Africa's most successful ex- 
ports, passed away Oct. 7 fol- 
lowing a car accident a few 
weeks earlier. 

He was not only the doyen of 
the music industry here, but 



also its most direct link to an 
era that helped shape the 
rhythms of this country. In the 
1950s, he was one of the original 
pennywhistlers who brought the 
township jive style known as 
Icwela to national popularity. 

By the '70s, when most of the 
kwela stars had disappeared or 
passed away in poverty, Nkosi 
had made the other key town- 
ship rhythm, nibaqanya, his own 
via his distinctive saxophone 
interpretations. 

(Contimied on next -page) 




newsline... 



FLAGSHIP BBC NATIONAL TOP 40 STATION Radio 1 has rev-amped its playllst 
policy to help break new acts and grow its female audience. Starting Oct 
8, the station reduced the number of A-list tracks to make way for more 
daytime spins of new mu.sic from the B lust Some A-list tracks have moved 
to the B list and new music making its way up the playlist will be featured 
more frequently. 

Radio I's head of music, Jeff Smith, tells Billboard, "[The changes] will 
ensure we continue to help break more new bands and artists through even 
more con.si.stent daytime play." In a statement the .station saj's that it will 
"refine the mainstream policy to ensure it appeals as strongly to jtiung 
women as to jxiung men." The move is part of a trend in Europe: Other sta- 
tions, such as national U.K top 4(ydance outlet Atlantic 252 and Swedish 
top 40 net«'ork PA, are tweaking their output to attract female listeners. 
According to the British Phonographic Industry, in the U.K., 60% of pop 
records were bought by women in 1997, and 46% of all dance records were 
bought by females aged 15-24. hike .mcceever 

ARCADE MUSIC GROUP has appointed Michiel Wolff managing director of 
Ai'cade Music Holland, replacing Robin Simonse, who has 
left the company. Wolff, 4;}, was most recently managing 
director of Arcade's Spanish subsidiary and is also a VP 
of international for the company. He will report to Nice 
Geusebroek, president of Arcade Music Group. Simon.se 
is the third member of Arcade's board to leav« this year. 
Former managing director Andr6 De Raafi* departed to 
run his own Arcade-distributed pop/dance label, Corbeau 
(Billboard, April 11), followed by Bert De Liefde, who quit to .set up Sil- 
verMinds Music & Media after buying out Arcade's retail and classical 
music operations (Billboard, .July 18). kodbbkttilli 

THE U.K-'S RADIO AUTHORnY (RA) has fined London alternative rock station 
Xfm 4,000 pounds ($6,700) for failing to comply with its Promise of Per- 
formance to the regulator, the basis on which it won its license. In July, 
entertainment group Capital Radio bought the station — which had been 
on the air for less than a year — from Chris Parrj', managing director of the 
Cure's label. Fiction Records, and European media giant CLT-UFA. The 
RA has since received hundreds of complaints from listeners charging 
that the station has become too mainstream. Among other violations, Xfm 
was cited for a failure to broadcast live artists' sessions, mike McGEEVer 

THE VANLEEST RETAIL CHAIN, a wholly owned subsidiary of HoUand's largest 
web. Free Record Shop, is negotiating to buy seven Studio Fox CD shops. 
The acquisition would expand vanLeest from 25 outlets to 32 and give 
greater coverage in the east and north areas of the country. Both v'anLeest 
and Studio Fox target the 18-65 demographic. bobberttilli 

RITZ MUSIC GROUR the U.K.-based country/Irish record company, has 
acquired CLT-UFA's Country lO.'JS radio station. In the first such deal in 
the territory, Ritz will use the London AM outlet to exploit its own roster. 
"There are tremendous .sj^nergistic benefits to the group in terms of air- 
play of our records, the promotion of our concerts, and the iutets general- 
ly" says Ritz chief executive Paddy PrendergasL Ritz, which Ls fcted on the 
OFEX market of the London Stock Exchange, has the Ritz and Grapevine 
record labels, a sales and distribution arm, and divisions focusing on con- 
cert promotion, direct marketing, and merchandising. Its roster includes 
Daniel O'Donnell, Charlie limdsborough, Sharon Shannon, the Rankin Fam- 
ily, Michael English. Christie Moore, and Sinead Lohan. mike MiKieever 

THE FORMER U.K. HEAD OF THE FRENCH DANCE LABEL Distance Records, 
Philippe Marchal, has set up his own London-based singles imprint Cyclo 
Records. The Cyclo roster includes Chicago-based house mu.sic arti.sts 
Johnny Fiasco, Spencer Kinc>', .lohn Redmond, and Underground Evolu- 
tion. The label al.so plans U.K. releases of product from Chicago techno 
DJ Derrick Carter and French house D,I/producer Benuuxl Badie. Dis- 
tributkm will be through vinyl specialists Amato, Vinyl, and Ideal in the 
U.K.; Watts and Nemesis in the U.S.; Container in Germany; and Karma 
in Italy .marksolomo!<s 

MORE THAN 50 ACTS will appear at Australian indie Mu.shroom Records' 
25th anniversarv' concert Nov. 14 at the Melbourne Cricket Grounds. These 
include .such current stars as Jimmy Barnes, Deni Hines, Paul Kelly, 
Leonardo's Bride, and Kylie Minogue, as well as the reformations of vet- 
eran acts like Skyhooks, Billy Thorpe & the Aztecs, Jo Jo Zep & the Fal- 
cons, Madder Lake, Sports, Stars, Uncanny X-Men, and 01' 55. The nine- 
hour show, expected to attract 75,000 people, will be recorded for a 
three-CD set and video, set for a Christmas release. Negotiations contin- 
ue with the Nine Network for a partial telecast The $1 million Australian 
($590,000) event is spon.sored by telecommunications giant Telstra and 
market-leading music chain Sanity. Christie eliezer 
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VIRGIN ESPANA TO EXPAND DOMESTICALLY 



(Continued from page 57) 

of Santiago de Cuba," she says. 

"Ochoa was lead vocalist on 
three 'Buena Vista' songs, includ- 
ing Compay Segundo's legendary 
'Chan Chan,' " she adds. Ochoa is 
also a noted guitarist who encom- 
passes the peasant spirit of east- 
ern Cuban mu.sic, which he has 
played for many years with his 
band, Cuarteta Patria. 

Morente, despite his age, 53, is 
seen by many as a leading expo- 
nent of "new flamenco" fusion, 
while continuing the deeply felt 
vocal tradition of cmite jondo, com- 
monly referred to by non-flamenco 
fans as "wailing." Fernandez com- 
ments that Morente had not signed 
with a major for 10 years because 
"he didn't trust them." 

Chewaka's director is Javier 
Piiian, described by Fernandez as 
"sharp" and whose experience in- 
cludes stints at BMG and Warner/ 
Chappell. 

International product manager 
Andy Ferguson is director of La 
Ralz, and Fernandez describes him 
as "elegant, serious, and meticu- 



lous." He has worked at RCA and 
Sony. Although Chewaka will not 
be officially launched until this fall, 
in early summer it released an 
album by French-Spaniard Chao, 
"Clandestine," which went gold 
(50,000 units) and has now sold 
70,000 units, according to Virgin. 

"Not a bad start," says Pinan, 
smiling. Apart from Morente, 
Chewaka's other signings include 
Catalan band Dusminguet, which 
performs a Tex-Mex/c«/«6ia 
hybrid, the semi-kitsch Busta- 
mante, and Paris group Sgt. Gar- 
cia. La Raiz will sign roots music 
whether it is from a Spanish 
region such as Galicia, or Arabic, 
Brazilian, or Me.Nican. 

Fernandez, who spent 13 years at 
Sony Spain before becoming direc- 
tor of RCA and head of marketing at 
BMG's Latin American department 
based in Madrid, says although Vir- 
gin's total staff is still just 25, the 
label this summer acquired the 
floors above and below its central 
Madrid office to accommodate the 
expansion. 



S. AFRICAN PRODUCER WEST NKOSI DIES 



(Continued from preceding poge) 

At the same time, he explored the 
possibiUties of mbi(be, a Zulu gospel 
style, and teamed up with a then 
totally unknown a cappella group 
called Ladysmith Black Mambazo 
to produce its first album. 

Ladysmith's later international 
success was no flash in the pan. The 
band is No. 2 on the "official" U.K. 
album chart for the week ending 
Saturday (17) with its greatest-hits 
package "The Star & Wiseman" 
(PolyGram TV), after its music was 
used in a TV commercial. 

In the past decade he also "re- 
discovered" Mahlathini & the Mah- 



otella Queens, an mbaqanga group 
that had made a name for itself in 
the early '70s. Through his efforts 
as producer and occasional backing 
musician, they toured the world and 
recorded with, among others, the 
Art Of Noise. 

"No one can fill his shoes," says 
Adrian Hamilton, the recording 
engineer most closely associated 
with Nkosi. "West was big in 
everything. His aura, his charis- 
ma, his ability at management." 

West is survived by his wife, 
Tammy Vilikazi Nkosi, and three 
daughters. 



REUNITED COLD CHISEL BREAKS THROUGH 



tConiiuued fn)in mqe 57) 

on the Net updated their image and 
brought them to a .younger audience 
that might not haw known who they 
were." 

Sanity's pi-e-buy of :J.5,000 copies of 
the album, its lai-gest-ever order for a 
single release, turned it into gold. 

"We had no doubt the album would 
be a monster," says Frzop. "From the 
vie\v7>oint of advance and initial sales, 
it looks like it'll be the biggest Aus- 
tralian album of the year." 

Pre-sales for "The Last Wave Of 
Summer" totaled 1 1 0,000 — unprece- 
dented for any local or international 
act in this market Fbr this album, the 
Target chain abandoned its policy of 
buying only released product. 

After the band did a surprise club 
show in Newcastle, retailers there 
were forced to start selling the 
album on a Sunday. Spero Davias, 
music director of Sound World, 
reports that in his three outlets, 
"Last Wave" and "Chisel" are the 
two top releases. 

Cold CSiisel has strong fans in radio; 
some radio networks are playing 



album tracks across the board. Sa.ys 
Brad March, managing direct(>r of the 
Austereo network, " 'Last Wave' is 
easily the best album [Chisel] has ever 
made. It'll set Chisel up as one of the 
bands for the new millennium." 

"I'll be at the show with beUs on," 
adds Jeff Ro.ss, acting music director 
for PM FM 92.9 in Perth, which has a 
top 30 format. "Like most of their 
fans, I'm glad they've got new songs 
but equally glad they did what they do 
best rather than experiment" 

Phil Dowse, music directf)r of Ade- 
laide's Triple M station, sees four 
more hits on the album. 

"It depends if the record company 
can make those hits," he says. "But 
with the band going on the road from 
November, the album will last well into 
the [Southern Hemisphere] summer." 

With the band's No. 1 debut Willis 
is ej'eing the ov^jrseas market. In the 
'80s, the band was signed to Elektra 
in the U.S. and Pblj'Gram in Europe, 
where it toured twice. 

"Chisel has fans among A&R execs 
abroad," he says. "Interest is there." 
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Bryan Adams Unveils New 'Day' 

A&M Album Mixes Pop And AC Fate With Rock Stampers 



BY LARRY LeBLANC 

TORONTO— Early on, Canadian 
eran singer Brj'an Adams had a spe- 
cific idea of how he wanted his new 
A&M Records album, "On A Day 
Like Today," to turn out 

"I wanted an album which was full 
but aLso \ery sparse," he saj's. "I spent 
a long time arranging the songs so 
that the instrumentation works 
around my vocals." 

The album, Adam.s' 10th recording 
of new material since his 1980 self- 
titled debut is being Issued WDrldwide 
by A&M on Tuesday (20), except in 
North America, where it will be 
released Oct 27. 

"This record has a shot at doing 8 
million to 10 million copies [world- 
wide]," predicts Al Cafaro, chair- 
man/CEO of A&M Records U.S. "It's 
such a m^or step for Bryan. It has 
quality, depth, and nuance." 

"It's the best Adams record I've 
worked," says PolyGram Canada 
chairman .John Reid. "It's a more IjTi- 
cally mature album than '18 Til I Die.' " 

"18 Til I Die." Adams' previous stu- 
dio album, was relea.sed in 1996 and 
peaked at No. 31 on The Billboai-ri 200. 
While selling 5 million units globally, 
according to A&M, it fell short of 
expectations in the U.S. According to 
SoundScan, the album sold 816,000 
units there, making it Adams' lowest- 
selling album in the U.S. .since his 1982 
chart breakthrough, "You Want It, 
You Gtot It." U.S. sales of "18 TU I Die" 
fell far short of the 3.1 milhon units 
scanned there for his 1993 hits com- 
pilation, "So Fai" So Good." 

"18 Til I Die" was aimed at regain- 
ing Adams' traditional U.S. rock audi- 
ence after his enormous succe.ss per- 
forming and co-writing such AC- 
styled film ballads as "Everything I 
Do (I Do It For You)" (from "Robin 
Hood"), "Ha\^ You Ever Really Loved 
A Woman?" (from "Don Juan De 
Marco"), and "All For One" (from 
"The Three Musketeers"), perfonned 
with Sting and Rod Stewart 

"Bryan was largely ignored [by 
U.S. rock programmers] on that 
album," admits Cafaro. "Frankly, I 
don't think we delivered the single 
["The Only Thing That Looks Good 
On Me Is You"] the waj' it could have 
been delivered." 

Adams says America's indifferent 
receptfon to "18 Til I Die" played little 
part in how he tackled his new album. 
However, he saysl997's "Bryan 
Adams MTV Unplugged," which 
rearranged some of his classic hits 
and sold 275,000 units in the U.S., 
according to SoundScan, prmided the 
creatiw impetas for "On A Day Like 
Today." ("Unplugged" peaked at No. 
8« on The Billboard 200.) 

Three of the new album's tracks, 
"Getaway," "C'mon C'mon C'mon," 
and "Lie To Me" (added to the album 
outside North America), were co-writ- 
ten with Gretchen Peters while 
Adams was preparing "Unplugged." 
"With this album we really hit our 
stride," says Peters, Adams' song- 
writing partner of the past four years. 

While Adams and Pfeters wrote the 



bulk of this album, Adams collaborat- 
ed with Phil Thornalley, former 
bassist of the Cure; Swedish produc- 
er Max Martin; and British song- 
writer Elliot Kennedy. 

The 13-song set was co-produced by 
Adams and fellow Canadian Bob Rock, 
except for the Oasis-inspired title 
track, co-produced and co-written by 
Adams and Thornalley; "If I Had 
You," co-produced with Phil Western; 
and the masterful "Where Angels 
Fear To Tread," produced by Adams. 
Mainstream melodic pop fare such 
as the title track, 
"When You're 
Gone," and "How 
▼ Do Ya Feel To- 
^ night") mingles 

^ with AC-styled 
songs like "Inside 
^fll Out," "Where An- 
ADAMs geLs Fear To Tread" 
(the album's stand- 
out), and "Fearless." Then there are 
the rock .stompers "I Don't Wanna 
Li™ Fore\"er," "Before The Night Is 
Over," and "I'm A Liar." 

"What's been missing [in previous 
Adams' albums] has been his cocky 
attitude," says Rock. "He needed to 
sound more like Bryan Adams." 

The album's leadoff title single was 
deliwred to American top 40, hot AC, 
and AC formats on Sept. 23. 

"Our [initial] strategy is to build on 
markets where we normally wouldn't 
get big Bryan Adams airplay," says 
Peter Napoliello, senior VP of promo- 
tion at A&M U.S. "The [strategj'j con- 
sists of a hea\'y^ .street mai'keting, high 
artist visibility, and a [radio] time-buy 
campaign." 

A&M U.S. has begun a "compre- 
hensive" advertising program in con- 
junction with Cliancellor Media \ia its 
top 40 and hot AC radio stations in 



Boston, Dallas, Denver, Detroit, Min- 
neapolis, New York, Philadelphia, and 
Orlando, Fla. The six-week program, 
which began two weeks before the 
album's release date, consists of 
album giveaways, a contest to see 
Adams perform, and radio spots cus- 
tom-tailored to each station. "It's a 
very aggres.sive marketing plan that 
is multi-six figures in term of its 
thrust," says Morty Wiggins, GM/ 
senior VP of marketing at A&M U.S. 

A&M's U.S. marketing rollout 
includes a two-tier advertising cam- 
paign on VH 1 . The first tier, launched 
the week of the album's street date, 
consists of an intensive series of 30- 
second spot bu.vs. There will be fur- 
ther but less intensive time-buys on 
VHl throughout November and 
December In the same period, A&M 
will ad\ertise on such U.S. syndicat- 
ed shows as "Seinfeld," "Cheers," 
"P'riends," and "The Oprah Winfrey 
Show;" and on national programs like 
"Saturday Night Live." 

Targeting Adams' fans in Ameri- 
ca's heartland, A&M has provided the 
Kmart chain with exclusive Adams 
posters as a value-added purchase. 
Wal-Mart exclusively has a two-track 
CD sampler of Adams' performance 
of "Hey Elvis" and "Rock This Town" 
with Brian Setzer from the VHl 
"Duets" series. The sampler is also a 
value-added purchase. 

To promote the album, Adams has 
already completed pi-ess and radio 
trips to the U.K., Spain, Portugal, 
Sweden, Italy, Germany, and the U.S. 
in advance of the album's release. He 
returns to Europe in November for 
further promotional duties. 

Adams saj's he has no phuis as yet 
to tour. "I'm going to wait and see how 
it goes," he says. "I'm already think- 
ing about making another record." 



Mms Strang On lat'l fmt 



TORONTO— Despite decUning U.S. 
sales in recent jears, Canada's Bryan 
Adams has maintained an impres,si\e 
international sales base. 

With career sales of 55 million 
albums, his leading markets are the 
Pacific Rim, Germany, the U.K., and 
Canada, saj's Claudia Cevenini, A&M 
international marketing director. 

"Our affiliates are ecstatic about 
'On A Day Like Totlaj;' " .says Ceveni- 
ni. "After 'Unplugged,' which sold 2 
million copies [outside of the U.S.], 
thej' didn't know what direction he 
was going to take. We're shipping 
between 800,000 and a million units 
[outside the U.S.]." 

Cevenini saj-s Adams' previous stu- 
dio album, "18 Til I Die," sold 3.5 mil- 
lion units outside the U.S. 

"He's a m^jor artist throughout the 
world," saj's Cevenini. "There's a dis- 
crepancy between the international 
and U.S. perception of Bryan. He 
became internationally huge with 
'Waking Up The Neighbours,' which 
sold 4 million [outside the U.S.], and 
'So So (lood' sold 10 million copies 



[outeide the U.S.]." 

"On A Day Like Today" will almost 
certainly top the Canadian pop charts. 
Adams has sold 5 million albums in his 
native countrj; according to Randj' 
Wells, senior VP at A&M Records 
Canada. He was the first performer 
to earn Vxo diamond awards in Cana- 
da (awarded for sales of 1 million 
units), for "Reckless" and "Waking 
Up The Neighbours." While "18 Til I 
Die" sold di.sappointingly in the U.S., 
Canadian sales topped 341,000 units, 
says Wells, and "Brj'an Adams MTV 
Unplugged" sold 262,000 units here. 

■The new album's title track single 
went to Canadian radio Sept 11. It is 
currently No. 37 on the IJroadcast 
Data Systems-derived Contemporary 
Hit Radio chart. No. 10 on its Pop 
Adult radio chart, and No. 20 on its 
Rock Radio chart, as published in the 
Oct. 19 Issue of The Record. 

"We're certainly playing Adams," 
reports James Stuart, PD of top 40 
CKNG Edmonton, Alberta. "He's 
done a great job at keeping his music 

VOUthful." LARRY UBLANC 
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SINGLES 

SNOW DROP LARC EN CIEL Ktoorwowv 
PERFUME OF LOVE GLOBE avUIRm 
THUNDERBIRD TM. REVOLUTION AmiNOS RECOftcs 
SWEETHEART GLOBE avutrax 
SA YO NA RA GLOBE Avti irm 
JEANS RYOKO MIROSUE warmer muk mpws 
NECESSARY EVERY LITTLE THING avothax 
Al JUST ON MY LOVE SYARAN Q bugjm>an 
WANNABEADREAMMAKER GLOBE avU IRM 
KUMOJI NO HATE COCCO vcTCfl 
LE CIEL MALICE MI2ER coiuimb-a 
AHHHHH! TOSHINOBU KUBOTA SOM 
SJWEBI VAEN *vL> tHM 

MITE HOLD ON MEI MORMKGMUSUME miMA 
UNMEI NO ROULETTE MAWASHITE ZARD b^^aam 
ZENBU DAKISH I METE/AO NO JIDAI KINKI KIOS 

MICCHI NO BABY SET BOKUNO JEUY/KONYA, 
MOMOIRO CLUB DE MITSUHIRO OIKAWA 

FOR MY DEAR... AVUMI HAMASAKI avexirax 
MAYBE TRUE FANATIC CRISIS Foom 
ALONE IN MY ROOM AMI SUZUKI tOHf 

ALBUMS 

KIRORO NAGAlAlDA KIRORONOMORI vcTW 
B'Z B Z THE BEST TREASURE flOOMSHECORDS 
T>1E BRILUANT GREEN THE BRILLIANT GREEN 

SING LIKE TALKING SECONO REUNION THE 
BEST OF SING LIKE TALKING fUN »Oirt[ 
PHIL COLLINS HITS wul^Eft music japm. 
TAKAKOMATU Al NO TOBIRA rugjamn 
B'Z B7 THE BEST PLEASURE »COMSRECOfiDS 
MISIA MOTHER FATHER BROTHER SISTER bug 

jAP*N 

TATSURO YAMASHITA COZY marneA uusic japan 
FUMIYAFUJII SORAMOYOU soh' 
SOUNDTRACK SACK TO TITANIC sowciass'cal 
TOSHINORI YONEKURA YONE'S BODY & SOUL pk> 

MY UTTLE LOVER NEW ADVENTURE Tcn-srAaOR* 

MAKI OHGURO MOTHER EARTH B-CRAM 

YUZU YUZU IKKA senhaico 

SOUTHERN ALL STARS UMINOYEAH!!! vctot 

PIZZICATO FIVE PLAYBOY PLAYGIRL Columbia 

LJIURVN HILL THE MISEDUCATION OF LAURYN 

HILL SD».Y 

THE CARDIGANS GRAN TURISMO POtvDOB 
SOUNDTRACK TITANIC SOnv Class.Cal 



FLUGZEUGE IM BAUCH OLI P areola 
IMMORTALITY CELINE DION FEAT THE BEE GEES 

IDONT WANT TO MISS A THING AER0SM1TH 

iXtUMBIA 

EGOIST FALCO I mi 

GOD IS A DJ FAITHLESS ^ntihccad.imi 

PROTEa YOUR MIND DJ SAKIN & FRIENDS inter 

L'CftU 

DIE FLUT WITT & HEPPNER iEiTeoMBfvEPK; 

STAY 2-4 FAMILY epic 

NO MATTER WHAT BOYZONE POiroOft 

COME WITH ME PUFF DADDY FEAT JIMMY PAGE 

VIVA FOREVER SPICE GIRLS virgin 

THAT'S MY WAY TO SAY GOODBYE CHRISTIAN 

WUNOERLICH CHLODWiaASnXA 

WSH(KOMMZUMIR) FRANKA POTENTE & 

THOMAS D rouR musk^couiwia 

I WILL BE YOUR BRIDE THE KELLY FAMILY emi 

5UPA RICHIE RICHIE i:hiddwig.'AR>Ola 

BAILANDO LOONA ussa-imotor mum 

ONLY WHEN I LOSE MYSELF OEPECHE MODE 

UL.-E, iNrFm:i.>ic 

SHE KNOWS YOU DJ TONKA Club CuUurewea 

PULVERTURM NIELS VAN GOGH aroia 

DOO WOP <THAT THING) LAURYN HILL oiiumbia 

ALBUMS 

WOLFGANG PETRY EINFACHGEIL! arioia 
DEPECHEMODE THE SINGLES '86-'98 uuTL1^^EP 

PHIL COLLINS HITS wea 
WESTERNHAGEN RADIO MARIA aia 
BOHSE ONKELZ VtVA LOS TIOZ vtftGiN 
ANDRE RIEU ROMANTIC MOMENTS philipS'POii'- 

SHERYLCROW THE GLOBE SESSIONS poi^ 
XAVIER NAIDOO NICHT VON DIESEH WELT 3P,tPtc 
FETTESBROT LAESST GRUESSEN BoovAimflC(WD 
FAITHLESS SUNDAY 8 RM ip*tebcord 
THE BEE GEES ONE NIGHT ONLY paYDon 
CELINE DION LET'S TALK ABOUT LOVE COiuwaiA 
SOUNDTRACK BACK TO TITANIC sow-aASSOi 
PROJECT PITCHFORK EON:EON CAsrv^tST 
LAURYN HILL THE MISEDUCATION OF LAURYN 
Hill Columbia 

J.B.O. MEISTER DER MUSIK hk-ne a«iola 

CYPRESS HIU IV coiuM&A 

HELMUT LOm HELMUT LOTTI GOES CLASSIC II 

£M 

MARILYN MANSON MECHANICAL ANIMALS umvfr. 
BLUMCHEN JASMIN cdel 



SINGLES 

GIRLFRIEND BILLIE invocent.vircin 

IDONT WANT TO MISS A THING AEROSMITH 

-nijuRiA 

HOUERCOASTER B'WITCHED tPC 
GANGSTER TRIPPIN' FATBOY SLIM SKir,' 
PERFECT 10 THE BEAUTIFUL SOUTH go diks 

SMOKE NATALIE IMBRUGLIA RCA 

THE FIRST NIGHT MONICA arista 

SEX ON THE BEACH T SPOON ocwnoutOEL 

DOO WOP CTHAT THING) UURYN HILL ruffhouse; 

CRUEL SUMMER ACE OF BASE 
THE MAGIC IS THERE DANIEL O'DONNELL ftii^ 
TOP OF THE WORLD BRANDY FEAT MASE atisnik: 
MY FAVOURITE GAME THE CARDIGANS pul-sob 
STAND BY ME 4 THE CAUSE hc* 
NO MATTER WHAT BOYZONE pc-.mD^ 
MILLENNIUM ROBBIE WILLIAMS cmr«sal<s 
COME BACK DARLING UB40 dep iKTEntsUTKHNALviR- 

FINALLY FOUND HONEYZ fiRsr ayehue-mercubv 

SPECIAL GARBAGE wjshrdom 

YOU DON'T CARE ABOUT US PLACEBO lawcR 

ALBUMS 

PHIL COLLINS HITS vimin 
VONDA SHEPHERD SONGS FROM ALLY MCBEAL 
ITV SOUNDTRACK) 550 MuSiC'EPtC 
LADYSMITH BLACK MAMBAZO THE STAR & WISE- 
MAN: THE BEST OF LADYSMITH BLACK MAMBAZO 

PnL>GRAM T« 

MANIC STREET PREACHERS THIS tS MY TRUTH 
TELL ME YOURS ep^c 

THE CORRS TALK ON CORNERS m3,vav*,atiantic 
SAVAGE GARDEN SAVAGE GARDEN o^umsia 
ASH NU CLEAR SOUNDS iMFECTious-imAHROOM 
LAURYN HILL THE MISEDUCATION OF LAURYN 
HILL iLff holisecollme-a 
BOYZONE WHERE WE BELONG pawt 
VARIOUS ARTISTS BIG HITS 98 WARNERGLOSAt^sXf 
SHERYLCROW THE GLOBE SESSIONS am-uercurt 
STEPS STEP ONE jivl 

VARIOUS ARTISTS BOX HITS 98 VOL, 3 telstab 
THE BEE GEES ONE NIGHT ONLY poivdOR 
THE BEAUTIFUL SOUTH QUENCH CO DisCSTOLyom 
ROBBIE WILLIAMS LIFE THRU A LENS CHffT!*.is 
MAVERICKS TRAMPOLINE universal 
OEPECHE MODE THE SINGLES SG- m u.m 
VARIOUS ARTISTS KISS IN IBIZA 98 ''OLfiKA'.a« 
VARIOUS ARTISTS NOW THATS WHAT I CALL 

MUSIC' 40 EMl.VRGI^PniGftAW 



LAST 
WEEK 

1 

2 



SINGLES 

BELLE DANIEL LAVOIE & GARDU & PATRICK FIORI 

LATRIBU DE DANA UANAU PoivDOfi 

THE BOY IS MINE BRANDY & MONICA eastwist 

BROTHER LOUIE '98 MODERN TALKING FEAT 

ERiC SINGLETON -ansa'Bmg 

SIMARIK TARKAN K;LfGRAM 

SI TU M'AIMES LARA FABIAN poltdor 

THIS IS HOW WE PARTY S.O.A.R tristawsony 

LIFE DESREE tPic. 

BYE BYE MENELIK smailSomt 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

I DONT WANT TO MISS A THING AEROSMITH 

RESTER FEMME AXELLE RED v>rgip. 

PERSONNE NE SAURAIT POETIC LOVER & CAROLE 

FREDERICK v«f nff-annuK.^i 
STAND BY ME 4 THE CAUSE bca 
I WILL SURVIVE HERMES HOUSE BAND scoupkv 

PCuV&ftAM 

MYSTERIOUS TIMES SASHI FEAT TINA COUSINS 

ECtl 

PANIQUE CELTKWE WANAU roLYDCT 

CHANTER POUR CEUX QUI SONT LOIN CHEZ EUX 

LAAM 'wuuk 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEAT OL DIRTY BASTARD & INTRO- 
DUCING MYA UMVtlAill. 
ZORA SOURfT CELINE DION Cohjmbj* 

ALBUMS 

SOUNDTRACK NOTRE DAME DE PARIS '•ommcsonv 
CELINE DION S'lL SUFFISAIT D'AIMER CoumBia 
LAURYN HILL THE MISEDUCATION OF LAURYN 

HILL 5MAu.-a:«. 

LOUISE ATTAQUE LOUISE AHAQUE atmos^ 

P-iERl(jUtS:W 

ANDRE RIEU ROMANTIQUE PHiuPS,fK>LTGftAM 

MANAU PANIQUE CELTIQUE POivoOft 

CYPRESS HIU CYPRESS HILL IV smail-sonv 

LARA FABIAN CARPE DIEM poivixir 

AXELLE RED A TATONS virgin 

MICHEL SARDOU BERCY98 trema^y 

LARA FABIAN PURE paYDOR 

MANU CHAO CLANDESTINO ^fiGir« 

MODERN TALKING BACK FOR GOOD MIX '98 Amo 

lAEWC 

VARIOUS ARTISTS DIVAS LIVE epk 
CAKE PROLONGING THE MAGtC MEROJRv 
FLORENT PAGNV SAVOIR AIMER mehcurv 
HIGELIN PARADISPAIEN tot ou TARDWtW 
THE CORRS TALK ON CORNERS uj^tlawtk; 
666 PARADOXX fm,>jk:.t^ygram 
ERA ERA MERCURY 



CANADA 



ISour-dScanI ia/24,'q8 



NETHERUNDS 



(SticWing Mega Top 100! 1Q'17/9B 



AUSTRAUA 



lARiA) lo/iaga 



ITALY 



(MusicaeDischi.'FIMI) IQ'ie-^S 



SINGLES 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN 

CRUSH JENNIFER PAIGE tCtLWOuvsNOOO 

THE BOY IS MINE BRANDY & MONICA Atlantic 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

ONE WEEK BARENAKED LADIES RtPtoSEWARNtH 

THE FIRST NIGHT MONICA ai<istaesm; 

ONLY WHEN I LOSE MYSELF DEPECHE MODE 

ML,It■AA=^r^f 

MAKE IT HOT NICOLE fwiwLsl.ttG 

TIME ARER TIME INOJ :rxtiMaiA«m 

BECAUSE OF YOU 9S DEGREES motown 

SPACEMAN DANCE (REMIX) BtF NAKED aqua 

SHOW ME D-CRU C€i-En entertainment 

MY FAVORITE MISTAKE SHERYL CROW a4M 

irS LIKE THAT RUN D M C. VS. JASON NEVINS 

SKY'S THE LIMIT MAJIK fMi 
SOME KINDA WONDERFUL SKY emi 
PERFECT THE SMASHING PUMPKINS virgihih* 
GO DEEP JANET JACKSON vtR&.N.tM. 
GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PRAS MICHEL f EAT OL DIRTY BASTARD & INTRO- 
DUCING MYA \L MUJlC^MCCIStOCCUNIuCHSAL 
IF YOU COULD READ MY MIND STARS ON &4: 
ULTRA NATE. AMBER, & JOCELYN ENRIQUEZ tomm- 

ALBUMS 

LAURYN HIU THE MISEDUCATION OF LAURYN 

HILL PIJFIHCO^t.-S0NY 

PHIL COLLINS HITS ail antic WARNER 

CYPRESS HILL CYPRESS HILL IV flLrffHOLJSEjOOLUM 

SOUNDTRACK ARMAGEDDON COlumsA'SOny 
SHERYL CROW THE GLOBE SESSIONS aah 
VARIOUS ARTISTS M C MARIO DANCE 2001 soto 
VARIOUS ARTISTS ALL STARS 1999 pc^ warner 
ROe ZOMBIE HELLBILLY DELUXE G£fitH<umERSAL 
VARIOUS ARTISTS NOTRE DAME DE PARIS saECi 

MARILYN MANSON MECHANICAL ANIMALS SCth- 

iNc;-MiRsrwi.iiMi'fRSAi 

GOO GOO DOLLS DIZZY UP THE GIRL warnlr 

BF-r^ WABNFK 

BEASTIEBOYS HELLO NASTY iMi 
SOUNDTRACK CITY OF ANGELS rlphiSL-AAXMb 
DEPECHE MODE THE SINGLES 'Se-'ga 

MUTF.Rf F*ll?.!.'AAi;\Ki 

A TRIBE CAUED QUEST THE LOVE MOVEMENT 

.M BMr, 

SHANIA TWAIN COME ON OVER mercuby 
VARIOUS ARTISTS FROSH (^LrGRAWPGD 
VARIOUS ARTISTS NOW! 3 now 
SPICE GIRLS SPICEWORLD .ircmmi 
MONICA THE BOY IS MINE aristab"3 
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SINGLES 

NO MATTER WHAT BOYZONE PCtvMft 
HOUMEVAST VOLUMIA! sue 
UTRIBUDEDANA MANAU Pcxvoon 
UFE DES-REE Ei'ic 

DOO WOP (THAT THING) LAURYN HILL cowmb-a 

BLOF WAT ZOU JE DOEN? (Mi 

GOD IS A DJ FAITHLESS :cmsa 

ZELFS JE NAAM IS MOOl HENK WESTBROEK MfR- 

I WANT YOU BACK MELANIE B FEAT MISSY 

ELLIOTT viftiiiN 

FREAK ME ANOTHER LEVEL BMr. 

IDONT WANT TO MISS A THING AEROSMITH 

CCXIIMBIA 

SACRIFICE ANOUK oiwmusk: 
BOOTIE CALL ALL SAINTS mercury 
HOW DO I LIVE LEANN RIMES mercuoy 
MUSIC SOUNDS BETT^ WITH YOU STARDUST 

STAND BY ME 4 THE CAUSE buq 

CRUSH JENNIFER PAIGE RoanHUNNER 

DEEPER UNDERGROUND JAMIROQUAI IPK 

EVERYBODY GET UP FIVE BMG 

t WILL BE YOUR BRIDE THE KELLY FAMILY -iaiiFE 

ALBUMS 

OE DUK HETR BESTE VAN wtBCURV 
ACDA I. DE MUNNIK NAAR HUlS s mart 
PHIL COLLINS HITS marmer 
BZN A SYMPHONIC NK5HT II mebCury 
BLOF HELDER em 
VOLUMIA! VOLUMIA! bmg 
ILSEDELANGE WORLD OF HURT warner 
DE DUK VOOR DE TOVER (LIVE) mehcurt 
MARCO BORSATO DE BESTEMMING POL'DCfl 
VARIOUS ARTISTS DIVAS LIVE EPC 
FRANS BAUER LIVE IN AHOY «Xh um 
DOLLY DOTS THE COLLECTION 8MG 
EMMAWAPUN CARMINE MEO Eui 
ANOUK TOGETHER ALONE wno music 
MODERN TALKING BACK FOR GOOD bmg 
FAITHLESS SUNDAY 8 RM. ;OMBA«OuGf. TRADE 
BOYZONE WHERE WE BELONG poiydoh 
MARIANNE WEBER JOU VERGEET IK NIET kxu 

CELINE DION S'lL SUFFISAIT D'AIMER cuumbia 
ALL SAINTS ALL SAINTS wtfKURf 
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SINGLES 

I DON'T WANT TO MISS A THING AEROSMITH 

REDUNDANT/TIME OF YOUR LIFE (GOOD RID- 
DANCE) GREEN DAY wE" 

FROM THIS MOMENT ON SHANIA TWAIN M£i^:uhy 

VIVA FOREVER iPICL GiRLS vl«Gl^ 

UNDER THE BRIDGE/LADY MARMALADE ALL 

SAINTS LC^jo\ 

HIGH THE LIGHTHOUSE FAMILY polvexw 

CRUSH JENNIFER PAIGE shock 

IRIS GOO GOO DOLLS W, 

EVERYBODY GET UP FIVE bmg 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

LIFE DFS'REF tpic 

RQLLERCOASTER B'WITCHED epc 

PUSHING BUTTONS GRINSPOON um.irsal 

I'U NEVER BREAK YOUR HEART BACKSTREET 

BOYS ■.'jy.ROr^MSCr.y 

WHEN THE LIGHTS GO OUT FIVE BW 

LAST THING ON MY MIND STEPS mushumm.scw 

I DONT LIKE IT PAULINE PANTSDOWN TMt 

LADIDI UOIDA S O A R Columbia 

BUSES (TRAINS BACHELOR GIRL gotham cirrBMG 

SWAY BIC RUNGA coiljmbia 

ALBUMS 

COLD CHISEL THE LAST WAVE OF SUMMER mush- 

ANDREA 80CELLI ROMANZA Ptiiuf&pavGRAM 
VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) mc 

SHANIA TWAIN COME ON OVER mercury 
GREEN DAY NIMROD m^ 
NATALIE IMBRUGLIA LEFT Of THE MIDDLE bak 
THE LIGHTHOUSE FAMILY POSTCARDS FROM 

HEAVEN poi-ccw 

POWOERFINGER INTERNATIONALIST poivdor 
STEF*S STEP ONE JlVLueEHAllO^■sol^rY 
FIVE FIVE mG 

SPICE GIRLS SPICEWORLD viflcif. 
AQUA AQUARIUM universal 

MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 

EASTWtil 

SOUNDTRACK BACK TO TITANIC scwv cvassicaj. 
KORN FOLLOW THE LEADER fpo 
HOLE CELEBRITY SKIN r.FFFno MvTRSAi 
ANDREA BOCELLI VIAGGIO ITALIANO MERCURY 
MARILYN MANSON MECHANICAL ANIMALS vmtR 
SAL 

BACKSTREET BOYS BACKSTREET BOYS i'Mba- 
SOUNDTRACK ARMAGEDDON Columbia 



SINGLES 

I DON'T WANT TO MISS A THING AEROSMITH 

U'LpaiWBIA 

SOLO UNA VOLTA ALEX BRITTl DO 11 rouRSEiF.mi 

LOVE SONG X-TREME oanm factory 

STORM STORM vzumversai 

VIVA FOREVER SPlCE GIRLS virgin 

WE LIKE TO PARTY! VENGA80YS hme 

SAY IT ONCE ULTRA tA^mtST 

DEEPER UNDERGOUND JAMIROQUAI epic 

MIUENNIUM ROBBIE WILLIAMS virgin 

ON THE TOP OF THE WORLD DIVA SURPRISE DO 

fT rOJP'jELf.'NITELrt 

MUSIC SOUNDS BETTER WITH YOU STARDUST 



LIFE DES'REE tPic 
BLU ZUCCHERO FOLrix» 
NEEDIN'YOU DAVID MORALES energy 

PHtOJTTlCNO VISION 

CUBA LIBRE GIG1 D'AGOSTINO MtOMBKR 
THE BOY IS MINE BRANDY & MONICA atiantk; 
MYSTERIOUS TIMES SASHt FEAT TINA COUSINS 

NOCOLCS-fVA 

MADONNA THE POWER OF GOODBYE 
WA|lERlc^t■/^Af^^En 

ONLY WHEN I LOSE MYSELF OEPECHE MODE 

M, ITS. BMr, 

LOOKING FOR LOVE KAREN RAMIREZ busttn loc^ 
ALBUMS 

LUCIOBAHISTI PENSIERI EMOZICNI rcordl'WK 
FRANCO BATTIATO GOMMALACCA wepcuby 
MINA CELENTANO MINA CELENTANO rti 
DEPECHEMODE THE SINGLES -86-'98 mutlmg 
CLAUDIO BAGLtONI A-LIVE CCiumbia 
LENNY KRAVIT2 b v o&n 
LUCIO BATTISTI GLIANNI 70 rca'GUG 
RENATOZERO AMORE DOPO AMORE fonopoehepic 
BS3 GLIANNI tK.-^u 
PHILCOLUNS HITS aca 

MARILYN MANSON MECHANICAL ANIMALS inier 

ANTONACCI BIAGIO Ml FAI STARE BENE wlpcuA'' 
VASCO ROSSI CANZONl PER ME tw 
MICHELE2ARRILL0 LAMORE VUOLE AMORE 
NOMADI UNA STORMA DA RACCONTARE 

C G D. -WARNER 

LAURYN HILL THE MISEOUCATIOON OF LAURYN 

HILL cctuMSiA 

99 POSSE CORTO CIRCUITO rcabmg 
GIANNA NANNINI CUORE poltoor 
PJ HARVEY )S THIS DESIRE? islandpolvgbam 
JULIO KiLESIAS GREATEST HITS coiuubia 
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I DON'T WANT TO MISS A THtNG AEROSMITH 

NO MATTER WHAT BOYZONE POirwiR 
LIFE DES'REE saN> s? 

THE BOV IS MINE BRANDY & MONICA atlaniic 
GOD IS A OJ FAITHLESS cheikY'^ommintercord 
COME WITH ME PUFF DADDY FEAT, JIMMY PAGE 

[F-: 

GIRLFRIEND BILLIE ihNOCOTMRGm 

LA TRIBU DE DANA MANAU fyx^voo 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

F. roMBfl 

BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

PO M M t.'^Ci N y . I Vt RSW. 

ALBUMS 

PHIL COLLINS HITS viRGiHWtA 
DEPECHEMODE THE SINGLES Se-'ga wiE 
LAURYN Hia THE MISEOUCATION OF LAURYN 

HILL ccLLiMgiA 

THE BEE GEES ONE NIGHT ONLY poiroofl 
CEUNEOION S'lLSUFFlSAITOAIMER EWCCOiuM- 

BIA 

MANIC STREET PREACHERS THIS IS MY TRUTH 
TELL ME YOURS ip)c 

SHERYL CROW THE GLOBE SESSIONS *am 
VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTFIACK) it'll: 

THE CORRS TALK ON CORNERS MiaAvA.MiANiic 
WOLFGANG PEnnr EINFACHGEIL ^^KL»B>.BMG 



MALAYSIA 



(RIM) ia'13,'9 



ALBUMS 

THE CORRS TALK ON CORNERS I4WARNER 

JACKY CHEUNG NO REGRET pclygmm 

FAYEWONG CHANG YOU emi 

AGUTAN SING A SONG FOR YOU rock 

SEARCH BIKINWIUYAH bmg 

VARIOUS ARTISTS NOW THAT'S WHAT I CALL 

lOVE POirORAW 

Sm NURHALIZA ADIWARNA suwah 
MODERN TALKING BACK FOR GOOD BMG 
SAMMI CHENG FEEL SO GOOD warneh 
REN QIAN Ql LOVE LIKE PACIFIC sofK 



IRELAND 



(IRMA^Chart-Trackl 10/06/98 
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SINGL£5 

I DON'T WANT TO MISS A THING AEROSMITM 

ROLLERCOASTER B'WITCHED £PiC 
MiaENNIUM ROBBIE WILLIAMS Chrysuis 
NO MATTER WHAT BOYZONE Pa.vDOR 
FINALLY FOUND HONEYZ riftST nvtNULMEBCUHT 
ONE FOR SORROW STEPS jive 
BEACHBALL (REMIXES] NALIN & KANE iondon 
YOU'RE MY HEART. YOU'RE MY SOUL MODERN 
TALKING RC(. 

CRUSH JENNIFER PAIGE EDel u k 
LIFE DES'REE sqntss 

ALBUMS 

MANIC STREET PREACHERS THIS IS MY TRUTH 
TELL ME YOURS fpi^ 

TRACY CHAPMAN TRACY CHAPMAN elektraeasi 
■rtfs' 

THE VERVE URBAN HYMNS hut 
VARIOUS ARTISTS BIG HITS '98 

WAH^EH,G^0B»L'50^^ 

THE BEE GEES ONE NIGHT ONLY poitdor 
RONAN TYNAN MY LIFE BELONGS TO YOU COlum 

BIA 

THE CORRS TALK ON CORNERS mj-lawauaniic 
ROBBIE WILUAMS LIFE THRU A LENS WWiAiis 
DEPECHE MOOE THE SINGLES '86-'98 mute 
SAVAGE GARDEN SAVAGE GARDEN ukumbia 



AUSTRIA 



(ALSttian IFPI^Austria Top 40J ia'U'9fl 
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I D0N7 WANT TO MISS A THING AEHOSMIIH 

SON' 

WISH (KOMM ZU MIR) FRANKA POTENTE FEAT 
THOMAS 0. SON. 

GHETTO SUPASTAR (THAT IS WHAT YOU ARC) 

PRAS MICHEL FEAT OL DIRTY BASTARD & INTRO- 
DUCING MYA jNIVtRSAL 

COME WITH ME PUFF DADDY FEAT JIMMY PAGE 

IMMORTALITY CELINE DION FEAT THE BEE GEES 

BAILANDO LOONA POLtow 

Tl AMO 98 RAPUBLIC cui 

EGOIST FALCO lmi 

LIFE DES'REE sont 

GOD IS A DJ FAITHLESS vwciMtMi 

ALBUMS 

THE BEE GEES ONE NIGHT ONLY polydoh 
PHIL COLLINS HITS w«R%En 
DEPECHE MOOE THE SINGLES •S6-'98 mwtlehi 
MIKEOLDFIELO TUBULAR BELLS III warner 
CELINE DION S'lL SUFFISAIT O AIMER sonv 
STS VOLLE KRAFT ^ul-uham 
KASTELRUTHER SPAT2EN DIE WEISSE BRAUT 
DER BERGE wxrH 

DIE SCHLUEMPFE FETTE FETE. VOL 7 £Mi 
HELMUT LOm HELMUT LOTTI GOES CLASSIC II 

BOHSE 0NKEL2 VIVA LOS TiOZ emi'Virgm 
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ONLY WHEN I LOSE MYSELF DEPECHE MODE 

UljTE,'^C-ii 

MILLENNIUM ROBBIE v;iLUAMS CMBvsAiis 
UFE DESREE F-ir 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEAT OL DIRTY BASTARD & INTRO- 
DUCING MVA UNIVH^L 
PUTO MOLOTOV JNiv£i(i;.L 
LAGOTAFRIA JULIO IGLESIAS C0lumi>i* 
I DON'T WANT TO MISS A THING AEROSMITH 

MUSIC SOUNDS BETTER WITH YWJ STARDUST 

GIMME THA POWER MOLOTOV uNivtRSAi 
BROTHER LOUIE '98 MODERN TALKING FEAT 

ERIC SINGLETON *RtOLAGiNGEH 

ALBUMS 

JULIO IGLESIAS Ml VIDA-GRANDES EXITOS 

COLUMei* 

JOAN MANUEL SERRAT S0M6RAS DE LA CHINA 

*RiOi.a 

JARABE DE PALO DEPENDE virgis 
EXTREMODURO CANCIONES PROHIBIDAS Oim 
CAMELA SOLOPORTI v,*flN(H 
MiKEOLOflELD TUBULAR BELLS III warner 
ELLA BAILA SOLA E.B.S hisf«vo;cimi 
DEPECHEMODE THE SINGLES 'Se-'ga muiluca 
GLORIA ESTEFAN GLORIA! mc 
MANOLO GARCIA ARENA EN LOS BOLSlLLOS mou. 
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ALBUMS 

JACKY CHEUNG NO REGRET pooghaw 

WILLIAM SO SOLITUDE ogeast 

FAYEWONG CHONG YOU em. 

ANDYHUI ANDYHUI 98 CONCERT ALBUM go east 

EDMOND LEUNG EDMONO LEUNG'S GREATEST 

LOVE SONGS CA^iiTAi. ARiisrs 

DICKY fc COW BOY PAO XIAO what s mjsic 

EKIN CHENG MY PAPER RING bmis 

REN XIAN QY THE SAD PACIFIC R.Xk 

VARIOUS ARTISTS FILE OF JUSTICE COLLECTION 
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ANDY HUl VERY ANDY HUl EP pavc.ham 
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WE LIKE TO PARTY! VENGABOYS jivi, ;OMiw,«uui.lt. 

I DONT WANT TO MISS A THING AEROSMITH 

NO MATTER WHAT BOYZONE polycc« 

GOD IS A DJ FAITHLESS cwftKYVOMBAWoucM iradi 

BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

TOMMtVJSIVERSAl 

HOW MUCH 15 THE FISH? SCOOTER ciljbk)cxs 

ONE FOR SORROW STEPS jtirt:70MBAnCKx;« tra:* 

U TRIBU DE DANA MANAU coliOW 

COME WITH ME PUFF DADDY FEAT. JIMMY PAGE 

EPIC 

DOODAH CARTOONS emi 

ALBUMS 

CELINE DION S'lL SUFFISAIT D'AIMER cxxumsia 
STEPS STEP ONE iivizomba'HOugm iram 
HB.MUT LOTTI ROMANTIC RD« 
SOUNDTRACK NOTRE DAME DE PARIS f>ommeum 
VERS*!. 

DEPECHEMODE THE SINGLES '86 '98 MuiLfiAi 

MANAU PANIQUE CELTiQUE toltixw 

PHIL COLLINS HITS warmer 

MARCO BORSATO DE 6ESTEMMING K^.iDon 

LOUISE ATTAQUE U3UISEAnAQUE i(vtM*.ws 
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SMGLES 

I DONT WANT TO MISS A THING AEROSMITH softY 

GOD IS A DJ FAITHLESS emi 

COME WITH ME PUFF DADDY FEAT JIMMY PAGE 

SOI^Y 

THAT'S MY WAY TO SAY GOODBYE CHRISTIAN 

WUNOERUCH ftwG 

FLEUZEUGE IM BAUCH OLI P BMG 

LIFE DES'REE 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEAT OL' DIRTY BASTARD & INTRO- 
DUCING MYA uNirtHSAi 

IMMORTALITY CELINE DION FEAT THE BEE GEES 

COH,M»A 

VIVA FOREVER SPICE GIRLS virg.n 

MUSIC SOUNDS BETTER WITH YOO STARDUST emi 

ALBUMS 

GOLA UF U DERVO ph^vac 
CELINE DION S'lL SUFFISAIT D'AIMER som 
THE BEE GEES ONE NIGHT ONLY PavDOR 
PATENT OCHSNER WILDBALZ & SUSSTRUNK bmc 
DEPECHE MODE THE SINGLES muilwljsik 

VCRIHilt' 

PETER REBER TIMBUKTU fttoNAG 
PHILCOaiNS HITS WABrntR 
SHERYL CROW THE GLOBE SESSIONS PO.ymb 
FAITHLESS SUNDAY 8 PM. emi 
KASTELRUTHER SPATZEN DIE WEISSE BRAUT 
DER BERGE hoch 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

DENMARK: This country's foremost rappers, 0stk.vst Hustlers (Eiist 
Coast Hustlei-s), iire really "cleaning up." Pre-release promotion for 
tiieir third album, "S5 Hold Dog Kseft," (Why Don't You Shut Up), 
saw the ti'io visiting laundromats around the country. The album 
shipped gold (25,000 units), and a week later the .set reached No. 3 
here. Their previous outing, "Fuld Af Logn" (Full Of Lies), sold more 
than ISS.OCK) units, says the label, and won them a shelf of Dansk 
Grammies. Bossy Bo, Jazzy H, and DJ Peyk don't want to be cat- 
egorized as rappers, saying — tongue in cheek — that they'll "always 

be a blues band." Musical styles in the new set ranges from smoky lounge to rock, backed 
by real instruments. The three will tour Denmark with a band later this year to deliver 
their scathing raps on life in Denmark. Charles ferro 

SWEDEN/U.K.: Stockholm-based Stephen Simmonds is proving that you can come from out- 
side the U.S. and get aw-ay with your take on soul music. The singer — most commonly com- 
pared to Maxwell and Mairin Gaye — saw" his international debut album, "Spirit Tales" 
(Superstudio/Diesel), released Oct. 12 by Pai'lophone/EMI in the U.K. Diesel's international 
deal with EMI excludes the U.S. and Canada (where a label home is yet to be found) and the 
Nordic region (where Simmonds is handled by BMG). Diesel international exploitation man- 
ager Nutta Hultman says .staff changes at EMI in the U.S. mean "we feel the company 
currently lacks the stability w'e are looking for." The label says the album has sold 35,000 
copies in Sweden, while the single, "Tears Never Dry" (the most-played song on Swedish 
radio last year), has sold 10,000 units at home. (Both records are 5,000 units short of gold 
status.) The label is also home to Eagle-Eye Cherry. asders u:ndquist 

NEW ZEALAND: Auckland singer Che Fu's former band, Supergroove (Billboard, Nov. 16, 
lyyti), sold ()5,000 copies of its debut album, "Traction," and now two 
years after its demise, Fu is set to unwil his solo album, "2B S-Pacific," 
^ir^ ^ out Oct. 15 through BMG here. The album's first two singles, "Chains" 
IB "ft I ■ (with DJ DLT) and "Without A Doubt," have both topped the local charts. 

Boasting a potent mix of reggae, soul, funk, and rap, "2B S-Pacific" is a 
EVIHP^ landmark in local hip-hop culture. Fu beliews New Zealand hip-hop crews 
r . ' ' are maturing and beginning to reflect their roots. He says, "We'w gone 

CHE FU through that lack-of-identity pha.se where there were a lot of American 

clones, but now Aoteama [New Zealand] hip-hop is discovering an iden- 
tity, and it is .something that should lie pushed forward." john riis.sell 

U.K.: Several acts once signed to Motown Records have hved in Bntain, including Jinnmy 
Ruffin and Edwin Starr. Now, Ruffin is hosting a soul show on BBC Radio 2, the public 
broadcaster's national, AC-formatted station. The one-hour program, which runs on Sat- 
urday nights through mid- November, mi.xes vintage R&B/st>ul tracks by such artists as Otis 
Kedding, Aretha Franklin, and Manin Gaye with contemporary releases featuring the 
likes of BeBe & CeCe Winans, DAngelo, and Kelly Price. Meanwhile, Ruffin's son, Ray, 
has a record deal with Universal Music U.K. His debut single, "Would I Lie," is due for 
relea.se in Nm'emben ada.m white 

ITALY: Mystical Sicilian singer/songwriter Franco Battiato's new album, "Gommalac- 
ca" (Rubberlacquer) (Mercury/PolyGram), continues almost two 
decades of commercial success, gained by challenging pop orthodoxy. 
It entered the FIMI/Nielsen chart at No. 1 on its first week of 
release, while this issue it makes way for a tribute album from anoth- 
er great Italian singer/songwriter, the late Lucio Battlsti. "Gom- 
malacca" carries on the electronic experimentation of Battiato's 1997 
multi-platinum relea.se "L'Imboscata." It features collaborations with 
Italy's premier experimenter and producer of electronic music, 
Madaskl (from Italian reggae band Africa Unite), who adds vibes battiato 
reminiscent of Brian Eno's early work with Robert Fripp. Lead .sin- 
gle "Shock In My Town" features Madaski's trademark electronic distortion, while "Casta 
Diva" (Caste Diva) reflects Battiato's interest in Sufism and other Oriental traditions. A 
homage to soprano .Maria Callas, the track also reflects Battiato's work in the operat- 
ic field. MARK DEZZA.NI 

IRELAND/SPAIN: Dublin quintet Asian is due to tour Spain in January next ,vear after sign- 
ing to Spanish indie Big Bang Records in August. Asian, one of 
Ireland's rock survivors, formed in the early 'tiOs and had a 
domestic No. 1 album, "Feel No Shame," on EMI in 1988, the 
year the band broke up. In 1993 a one-off reunion for a benefit 
gig proved permanent, and they recorded the RCA albums 
"Goodbye Charlie Moonhead" (1994) and "Here Comes Lucy 
Jones" (1997). La.st July, a best-of compilation, "Shame About 
ASLAN Lucy Moonhead." on Verge/EMI, debuted at No. 1. Asian — 

Turkish for lion, and the name of the heroic lion in C.S. Lewis' 
Narnia books — plays London's Mean Fiddler on Oct. 31. ke.n stevvart 
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Chrysalis Celebrates 3D Years On The Wing 




Thirty years of Chrysalis artists and music were celebrated Sept. 18 
in London, when Chris Wright, one of the U.K. company's co-founders, 
hosted an anniversary party at Great Georffe Street, Westminster, in 
the shadow of Big Ben. Scores of past and present Chrysalis staff and 
artists were joined by guests from the worlds of music, television, radio, 
politics, and show business. They heard Wright and former partner 
Terr>' Ellis toast the company's growth from music roots in the '60s to 
a multimedia business in the '9(ls. Among the Chrysalis-linked artists 
in attendance were Procol Harum's Gary Brooker, Jethro Tull's Ian 
Anderson, Midge lire, and Leo Sayer. (Photographs: .Man Davidson) 



Ian Anderson takes to the stage. 



*- fcv. 

f 





Chris Wright, left, and Terry Ellis, whose partnership began 
in 1 967 with the London-based Ellis Wright Agency, turn 
back the hands of time for the party guests. 



Chrysalis co-founders Terry Ellis, left, and Chris Wright, center, slice the celebra- 
tory cake, to the astonishment of Jethro Tull's Ian Anderson. 



Warner Music U.K. chairman Rob Dickins considers a toast. 





Sir Harvey Goldsmith, left, and wife Diana relax with Sony 
Music Entertainment senior VP Peter Asher. 




Sony Music Europe president Paul Russell, seated, lends an ear to producer 
Chris Neil. At Russell's left is his companion Libby Hinton, and to his right, com- 
poser Mike Batt. 



Producer Bob Ezrin, left, chats with Sabrina Guinness and 
Chrysalis Music managing director Jeremy Lascelles. 



Sharing a laugh with EMI Music Europe president Rupert Perry, center, are, from 
left, impresario Andrew Miller and his wife, Anna, and insurance maven Willie 
Robertson. 




Larry Adler, right, receives a warm welcome from Sir 
George Martin. 



62 



BILLBOARD OCTOBER 24. 1998 



asb pacif I 




<:t ^ 



Success Stories Still Shine 

Through Cloudy Economy 

Although Asia's economic recession has cast a shadow over the music business, ali is not doom and gloom in the East. 
Record-company executives are taking stock of this year's success stories and looking with confidence toward the future. In 
the key market of Taiwan and in Hong Kong, the regional center of the industry, a number of products have sold well in a dif- 
ficult climate, as Billboard's correspondents report. 
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BY ANN TSANG 



HONG KONG 

(^lieng on Warner Miislr, icen newcomer Vuki Msti on 
R(x k Records tir Coco Lee on Sony, to name just three 
success .stories ol" 1998, ilie mes-sage is dear: Record 
companies in Asia are still very much in business, 
despite the economic downturn lhal has dominated the 
news frf)m this region since October 1997. 

" Trading conditions in Asia are dillii uh and, in .sonu- 
markets. involve considerable risk — with dealers going 
t)ankrup( and sales overall dropping sliarply." says 
Peter Bond, senior V'l* for Asia Pacilic at Universal 
Music. "Nonetheless, we have 
been able to grow our business 
and make money in the face of 
a recession." 

With smarter marketing and 
die right nuisic, record compa- 
nies still make money in .Asia, as 
the examples in this report 
demonstrate. 

WINNING COMPILATIONS 

Warner Music's "Max X' is a 
joint -venture hit compilation 
that was released in February 
and. to date, has done remark- 
able sales of I.I million uiiils, 
making it the top-selling compi- 
lation album in the region this 
year. 

A second Warner compila- 
tion, "Fresh." was designed lo 
break the mold for Asian com- 
pilation albums. The CD. a col- 
ledion of rmk an<i alternative 
tracks, was marketed as a "pop" 
compilation, thus drawing a 



new audience, beyond tlie usual teen males, lo compi- 
lati()n packages. "Fresh" has hit more than 200,000 
units and continues to sell strongly. 

In Hong Kong, Warner Music superstar Sammi 
Cheng's "Feel So CJood" album has exceeded 100,000 
units and is (me of die besl-selling albums of the year in 
the market, while /\aron Kwok's "In I'he Wind" is also 
expected lo Inl 100,000 luiii.s. Warner has seen domes- 
tic successes from .'Vrkana in Indonesia, which has sold 
70.000 units in that coimlnr- and enjoyed tmexpected 
Cimtinuril ofi fm^e Al'{)_-2 




Faye Wong 




Coco Lee 
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BY VICTOR WONG 

TAIPEI-^ WO of Taiwan's leading record companies 
showed record-setting sales in 1997, despite the regional 
economic crash in Octolx-i 1997. and this past year has 
piovcn that segments of Taiwan's music business — pariicu- 
iariy the demand for new Chinese artists — contmue to 
expand. 

"There's still room for the domestic market to grow," 
says Sony Music Taiwan managing director Roger Lee. 
Sony posted record .sal(?s of 1 .2 billion New Taiwan Dollars 
($40 million U.S.) during its 1997-98 fiscal year, which 
ended March 31. largely fueled by lo(al artist C(ki) l,ee, 
whose Sony album "Di Da Di" sold a million units, as well 

as the soundtrack from , 

"Titanic" (Sony Classi- 
cal), which «>ld 1.2 mil- 
lion. 

This year, Lee says he 
expects his company to 
come close to last year's 
sales because of Harlem 
Yu's "Just For You" 
(Sony), which sold 
450,000 units, and Cwo 
Lee's "Sunny Days" 
(600,000 units). In addi- 
tion, Sony sales have 
been further buoyed by 

Continued an page APQj4 
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Rising R&B, Duetting 
Dangdut, Singing 
ipirituals 



TAIWANESE R&B continues (o 
grow in popularity, as demon- 
strated by the success of vocal 
group I PIS, whose latest release, 
"IPIS's Second .-Mbum" (Golden- 
point), has sold 250.000 (opies 
since its June release. IPIS. 
which means "Cockroach" in 
Tagalog. is made up oC four I 
Chinese musicians from the 
Philippines who forgo their sur- 
names: Jasper, Ramsom, Malvin 
and Jennifer. " The popularity of 
domestic R&B is definitely rising," 
says EMI Taiwan managing direc- 
tor Mark Liu. " Take a look at IPIS. 
whose lirsi album didn't do very 
well but whose second album is 
quite successful." 

"DANGEROUS DOME" is the utie of 
the latest album Irom Tliai artist 
0()nie I*akorn Lum. 19, marking 
liis return to tlie music arena. Tlie 
TV presenter and singer ventured 
into show business when he was 6 
years old and has appeared in no 
less than -lO television commercials. 
I ,um was signed to a recording deal 
by Surachai Chet- 
chotisak at RS 
Promotions two 
years ago. His 
debut alhiuii sold 
more than 1 mil- 
lion copies, ac- 
irding lo his 
label, and yielded 
(he hit singles 
"Ying Rak Tur 
(Love You More)" 
and "Dur (Stub- 
born)." The sec- 
ond albimi has 
alreatly produced 
another hit, "Va 
Dome Pakom Lum Rak Kao Dai Mai 
(Please Don't Love 
Him)." with heavy ain>lay fueling 
siiles. The album alreany has sold a 
half-million units and is expected to 
match the million-s:iles mark of its 
predecessor. 

ALTHOUGH HE HAHS to be com- 
pared to Bob Dylan, Indonesia's 
rock balladeer Iwan Fals speaks to 
the common person with his 
lyrics, which criticize oppression. 
His latest album, "Salain Refbr- 
masi (Welcome Reformation)," 
released in late July, has sold 
about 50.000 copies, according to 
Chandra Wijaya. a promoter at 
the Musica label. " That's not bad 
in these times of crisis." says 
Wijaya. The album is a compila- 
tion of earlier songs that gamed 
new relevance with the downfall of 
cx-president Soehario in May and 
the reformation movement sweep- 
ing Indonesia. "My songs describe 
the common and simple lives of 
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the majority of Indonesians, es- 
pecially the destitute and op- 
pressed." says Fals. " They are vic- 
tims of the despotic authorities 
who engineered policies that hurt 
them." In mid-August, Falls giive 
his fourth performance in Japan. 
"I'm glad the Japanese public can 
appreciate Indonesian music. It 
satisfies me if people like my 
music. It is recognition of my 
work." 

NOT MANY PRODUCERS in Malaysia 
manage solo careers as musicians. 
However, dangdul songwriter and 
producer Iwan (who has written 
for Malaysian dangdul artists such 
as Amelina) has released yet 
another successful album, "Dunia 
Dangtlut — Super Duet Hits (The 
World Of Dangdut)." which 
includes duels with Hindi per- 
former Mehna/. Indonesian artist 
Su Lilis Karlina and Malaysia's 
very own dangdut superstar, 
Amelina. Iwan is living up to the 
moniker "King Of Dangdut," with 




sales of 50,000 units for this album 
in the first three months of its 
release, according to BMC 
Malaysia. His debut album for the 
label, "Dangdutnva." has sold 
80,000 units, and BMG marketing 
director Rosmin Hashim believes 
the new album will break the 
100.000-unit mark. "Iwan's songs 
have a carefree, happy nature. " 
Hashim says. "They appeal to the 
masses, whether rural or urban. 
Due to this, radio stations have 
given Iwan a lot of airplay." 



WHILE THE MUSICAL STYLE of 

nasyid (religious songs) has 
reached a plateau of popularity, 
the genre's best-selling group, 
Raihan, is preparing to release 
a new longform video. Raihan's 
debut album, "Puji-Piijian," 
sold a massive 600,000 units in 
I Malaysia two years ago, which 
laimched the nasyid genre into 
the mainstream. "'Puji-Pujian' 
sold 50,000 units in Singapore." 
says Johnson Loh, Warner's head 
of international in Singapore. "It's 
like listening lo Boy/ II Men with 
percussion and popular melodies 
set to teachings from the Koran. It 
became very popular with yoimg 
Muslims." Raihan's second album, 
"Syukur," sold 18,000 units in 
Singapore, and WF.A has just 
released a compilation of nasyid 
bands, "Now See Heart." Raihan's 
popularity has encouraged the 
other labels to sign their own 
nasyid acts. PolyCram has .Vmin 
and Salehar, while FMI has 
Rabbani. 

THE SOUNDTRACK of the new 

Filipino film "Labs Kita. Ok Ka 
Lang? (I Love ^'ou. .Are You 
OK?)" has be- 
come a gold 
album for Star 
Recording less 
than a month 
after its release, 
thanks, in part, 
to an intriguing 
promotion. The 
album w;is re- 
leased jidy 24 
and hit the gold 
level (20.000 
units) by mid- 
August, even 

before the film itself debuted in 
metro Manila theaters on Aug. 20. 
Helping push album sales before 
the film's release was a contest 
aired daily on an ABS-(3N 
(Uianncl 2 noontime variety show, 
in which contestants acted out 
part of the film's script and chose 
one of two songs from the film to 
sing, "Nanghihinayang (Regret 
^Vbout An Opportunity Wasted)" 
by the boy-band Jeremiah or 
"Kapag Ako'y Nagmahal (If I 
Love)" by teenage I'emale singer 
Jolina Magdangat, who also stars 
in the film. As Star Recording is a 
subsidiary of /\BS-CBN, the coun- 
try's largest media company, the 
record company was directly 
involved with coordinating the 
contest with the television station. 
Sales of the soundtrack are ex- 
pected to reach at least platinum 
status (40,000 units sold), says 
Rene Salta, A&R manager for Star 
Recording. ■ 




JoDna Magilangal 



HONG KONG OPTIMISTS 
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crossover success in the Philippines, backed by strong support from 
MTV Asia. Other local Warner successes this year include Indonesia's 
"Project P." a parody album featuring local cover versions of songs by 
the likes of Ricky Martin, Suede, the Cardigans and the Backstreet Boys, 
which is expected to hit its target of 200.000 units by year's end. 
Malaysia's Raihan also hit sales of 200,000 with its album 'Syukur." 

This from a company that's been in a "rebuilding phase" since April, 
in the w<(rds of Lachlan Rutherford, senior VP for South East Asia at 
Warner Music. "It's ground zero for us," he says. " Fhere's a new mar- 
ket out there, and history is not important — it's what you do in the 
future." Rutherford also believes that the multinationals have over- 
played the need for relendess growth. "Now it's back lo music and tal- 
ent, and it's critical to have the right people in plate who understand 
that." 

Sam Duann, president of region- 
al independent Rock Records, 
based in Taiwan, reports that his 
label has not suffered too heavily 
this year and, in fact, has had a 
number of key successes, such as 
19-year-old Yuki Hsu. the all- 
female Walkie Talkies and Li Shin 
Tsieh (see related report from 
Taiwan). "This is a new phenome- 
non in Taiwan," says Duann, of the 
success of younger "bubblegum " 
ardsts aimecl at younger fans. 

Despite Korea's dramatic eco- 
nomic slump, R(xk Korea's sales 
are predicted to increase overall bv 
209^ over fiscal 1997. The bulk of 
this success has come from the sale 
of international dance music, a cat- 
egory in which Rock holds a strong 
H&'/c market share. The company is 
also following its regional strategy 
of developing new artists in Korea. 

"If you have new artists, you have 
a much better chance." notes 
Duann. "Our company has adju.st- 
ed very quickly to the economic sit- 
uation, and we are still finding 
opportunities in every market." 

Regionally, R<Kk lias seen less 
success in Hong Kong, Malaysia 
and Singapore this year, with rev- 
enues down 10% to 3;>% across 
those markets. Duann siiys this is 
mainly due to lack o! (Cantonese releases in Hong Kong, as well as par- 
allel imports of .Vlandarin product from Malaysia and Taiwan and the 
ongoing problem of |>iiacy. Meanwhile, in Thailand. Rock has seen a 
2007c growth over 1997, which is largely due to the popularity of inter- 
national dance compilation product. 

"We have {lone pretty well in the market overall," says Duann. "In 
1999, we will continue lo be more l<>cused on our Mandarin repertoire. 



"Trading conditions in Asia are difficult and, in 
some markets, involve considerable risk— with 
dealers going bankrupt and sales overall dropping 
sharply. Nonetheless, we have been able to grow 
our business and make money in the face of a 

recession." —Peter Bond, Universal Music 



particularly that from Taiwan. We also intend to continue signing more 
and more new artists, as well as experimenting with potential crossover 
product, such as Clou from Korea, which has now been released in 
Taiwan and has l>ecome very successful 170,000 units]." Duann sees this 
project as possibly heralding a new era of crossover opportunities 
throughout the region, "We are looking at every type of opportunity," 
he says. "We are very confident and very positive. Even if tfie market is 
bad, we have to do things better" 

REGIONAL REPERTOIRE 

Sony's major success story in local repertoire in the region has been 
breaking and developing Taiwanese artist Coco Lee, whose five albums 
to dale have sold close to 2 million units combined. Lee staged her 
debut concerts in Kaoshiung and Taipei earlier in the year lo audiences 
of 20,000 in each location. "We have broken and developed this artist in 
the true sense," says Andy Yvasis, VP of marketing at Sony Music Asia. 
"Tliis is what we swear by. Coco has an enormous career ahead of her." 

Among other Asian artists who have scored 1998 top- 10 albums in 
Hong Kong, the music industry's regional ba.se, are i'Xndy Lau and Ekin 
Cheng on BMG, Anita Mui anci Edmond Leung on Capital Artists, Faye 
Wong on Cinepoly, Cass Phang on EMI, and Leon Lai and Jacky 
Cheung on PolyGram. 

Conltniteti on fMigf AI'[)--t 




Samml Cheng (top) and Aaron Kwok 
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The music industry needs people who have the vision 

to support today's 

and tomorrow's 
superstars" 

• Andy Yavasis, Vice President, Marketing, Sony Music Asia 



Part of realising this vision means keeping an open mind. Which 
is why MTV works together with recording companies and gets 
behind all artists, established and new. Artist promotions and 
unique programmes showcasing talent, seen by over 72 million 
households in Asia, are some of the reasons why we came to 
the most wanted music channel. 

Offering a choice of customised programming in 9 different 
markets, MTV Asia caters to the diverse musical tastes of young 
adults in a language they relate to and understand. 




Asia's Most Wanted Music Cliannel 
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Price Cutting, In-Store 
Performing, 
Megastore Opening 



DESPITE AN OVERALL decline 
in CD sales in 1**1)8 so far. 
Taiwan's eiglii-siore Rose 
Records chain began cut- 
ting CO prices by up to 1 0'^ 
<>n ihe regular relail price, 
starling June I. in an eHbrt 
to woo customers away 
IVoiu olfier rapidly expand- 
ing chain stores. " The com- 
petition between chain stores is 





growing," siiys marketing manager 
|eflrcy Kuo, "so we had to do 
something to make us stand out 
from the rest." Kuo adds that Rose 
will iry to conliniie its new pricing 
scheme for as long as possible. 

RECORD-STORE GIGS have increas- 
ingly replaced other types of pro- 
motional appearances ny interna- 
tional artists in Thailand, and the 
number of such events is mush- 
rooming at such megastores as 
Tower Records and Imagine. 
Tower normally hosts \\ucv. snows 
a month, according to marketing 



Savage Garden 

niaiiyger Kim Nartila. Recently, 
labels have announced that acts 
will give out autographs only to 
those who have C^D lMK>klets or 
cassette sleeves. It's not necessarv 



m 



News In Review 



to buy the CD on the spot, howev- 
er. "The in-store performance 
helps boost the sales. II' they do a 
really good show, it certainly 
Iielps," says Narula. Savage Ciar- 
den and the Moffatts are examples 
of acts that have benefited from 
such appearances — despite the 
fact that the store had to repair its 
security doors afterward. 

THE MOFFATTS. from Canada, also 
made a Tower Records appear- 
ance in Singapore to launch their 
regional debut album. "Chapter 
One — A New Beginning" and set 
up an Internet chat session during 
their visit. More than 65 fans par- 
ticipated in the online session for 
20 minutes, although an estimated 
800 preteens, some accompanied 
by their parents, lined up for six 




TTie Moffatts 

hours to get int«j the store. "It was 
the mother of all in-store promo- 
tions," says Tower marketing man- 
ager Leveena Sadanandan. " ITie 
Moffatis were in our store for 
lliree hours and were over- 
wlielmed during the autograph 
session." While the album was 
released in May. EMI planned the 
Moffatts' visit to lie-in with 
Singapore's school holidays in 
June. "The MofTaits are like 
Hanson," says EMI's managing 
director Peter Lau, "They [have 
been] successful in (iermany, and 
we wanted to see whether we 



could break them in Asia." 
The album has achieved 
gold status in Singapoie, 
with sales of more than 
1 0.000 units. 

ODYSSEY RECORDS AND 

^™ TAPES— the Philippines' 
largesi nmsic retail chain, 
W'ith 40 outleLs across the 
coimtry — recently opened its first 
megastore, Odyssey XL, in early 
August. The outlet is arranged 
over a ground lloor and mezza- 
nine level inside the Filinvest 
Festival Mall in Alabang, Muntin- 
lupa (aty. near the Manila metrop- 
olis. Sony Escarrilla, VP of opera- 
tions for the chain, says the store 
carries approximately 25,000 
titles in various music genres, 
(livided nearly evenly between cas- 
settes and CDs. and also carries a 
selection of VCDs. laser discs and 
VHS cartridges. The mc/ziininc is 
devoted to classical music and jazz. 
There are 20 listening stations 
available, and a DJ appears 
every Friday, Saturday and 
Sunday. Odyssey XL is also the 
only music store in the Philippines 
to feature a performance stage, 
says Escarrilla, adding that 
several bands performed during 
the grand opening. A section for 
books and magazines is also in 
place. 

WHILE MOST RETAIL outlets in 
Malaysia claim that sales are down 
by 40%. Tower Records Malaysia 
estimates it is down only I0*7f. 
Lower Records operations manag- 
er (^hris Bower credits this to the 
chain's tlifTerent approach to 
I ei.iil. "\\V (l(ni't just push ( iit - 



NO MUSIC, .■*0 L'PE 



rent, top-40 stuil. We are intro- 
ducing deep catalog to Malaysian 
buyers, and our staff is knowl- 
edgeable about music. We are 
meeting our targets," says Bower. 
Industry observers suggest that 
Tower has locked in the upper- 
middle-cla.ss consumer by carry- 
ing a wider variety of music, most- 
ly available on CD, M 
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HONG KONG OPTIMISTS 

Conttnued from (xige AI'il-2 

Sales of domestic and regional 
artists dominate most major mar- 
kets in Asia. On ihe international- 
repertoire front, however, Sony 
claims a front-runner position for 
the first two quarters of 1998. 
thanks to strong sales of the 
'"Litanic" soundtrack (a remarkable 
2 million-plus units in the region) 
and such artists as Celine Dion. 
Savage Garden and Ricky Martin. 

"Our biggest success over the 
last nine months luis been with 

Ricky Martin," says Sony's Yvasis. He al tributes thai success to a 
number of factors, including Martin's availability for promotional visits to 
Singapore and Taiwan, li)llowed later by Korea, India and Tliailand, and 
a "total commitment by M l V .Asia." which promoted Martin heavily 

through various on-air appear- 
ances. "Ultimately, it was timing," 
siiys Yvasis. "Due to the soccer fol- 
lowing in many ,\sian countries, 
"The Cup Of Life' got massive 
ladio and video exposure." Sony 
also has leveraged one interna- 
lional release with its strongest 
legiooitl star; September s;iw the 
release in certain markets of the 
Julio Iglesias greatest-hits album. 
"My Life," ligaturing a duel with 
Coco Lee, "When You Tell Me 
That You Love Me." 

Among the multinational play- 
ers. Universal Music is the relative 
newcomer in the region and only 
recently has become involved in 
regional talent development in 
Taiwan. Hong Kong and Malaysia. On the international-repertoire 
front, however, Peter Bond at Universal reports the company has 
enjoyed notable success with a Nashville superstar, a new-age key- 
boardist, MTV compilation albimis and a Danish pop group. /Vmong its 
best-selling al!>unis in the region are Trisha Yearwcxxl's "Songbook" 
(270.000 units) and love-song compilations "Love Diary 11" (350,000 
units) and "Love Diary III" (more than 100,000 units), as well as "Best 
Of Kitaro Vol. I" and "Vol. II," "MTV .Alternative Nati(m Vol. 1" and 
"Vol. II," and "Aqua," which is close to 3 million in regional sales. 

Warner Music's most successful international albiuns in ihe region this 
year include Madonna's "Ray Of Light" (400,000 units), the Corrs' "Talk 
On Corners" (300,000 luiits) and the "City Of .Angels" soundtrack 
(250,000 units) — the second-best-selling soundtrack of the year in Asia, 
behind Sony's " Litanic." 

Regaiding the much-debaied future of internalional artists in Asia, 
Rutherford at Warner Music believes international repertoire still has 
long-term potential. "We are focusing on developing a win-win attitude 
thioiigh close and open relationships with the me(lia, artist managers, 
concert promoters and repertoire owners," he says. 

Universal's Bond agrees: "There are opportunities in the marketplace, 
and. if there's an upside to the current economic diniciilties, it is that the 
music business will have to take a long, hard look at itself, with record 
companies downsizing and ratiouali/ing their activities." H 




The Corrs 
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(.eline Dion's "Let's Talk About Love" (500,000 units) and Ricky Martin's 
"Vuelve" (200,000 units). The value of the New Taiwan Dollar, however, 
has been devalued by about lO'/i against the U.S. dollar. 

Magic Stone, a fully independent subsidiary of Rock Records, 
Southeast Asia's largest independent record company, also set records in 
1997, with sales of 870 million New- laiwan Dollars ($29 million). Its suc- 
cess was due to such new singei/songwr iters as the duo of "Kinmen" 
Wang and Lee Ping-hui. whose eponymous album sold 700,000 copies. 
Faith Yang's "One" (200,000 units) and Shunza's "Shunza" (W'ow Music, 
200,000 units), as well as strong sales bv flagship artist Wu Bai's "Lonely 
Bird On A Branch" (Magic Stone, 800.000 units). 

"We were the first company to really see that there was something 
changing in the music market," says Magic Stone president L-andy 
(^hang. "While there are some exceptions, Taiwan music before was very 
boring; there was only idol pop and easy listening. People wanted a 
change." 

For 1998, he expects Magic Stone's sales to drop by about lO^X', as the 
compjmy waits for its stable of artists to write more songs. "If we don't 
have a good product and a good artist, we don't release any albums. I 
would rather wait." he says. 

While overall sales have so far Ixren lower this year, Chang says a major 
reason is because record companies have not kept pace with changing 
demands in the marketplace. 

F.MI 'Laiwan managing director Mark Liu agrees: " i he biggest impact 
on the domestic market last year was the ama/ing drop in sales for estab- 
lished ailists. I don't think anyone really expected that to happen so 
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Young Voters Speak Out, 
Boy Bands Reach Out, 
Pop Radio Branches Out 



MTV MANDARIN will launch 
iis firsi-ever RcKk-'nif-Votc 
campaign this month, tor 
Taipei's second mayoral 
elections in Det emher. The 
campaign, which 
the slogan 



carries 
Sneak Out To Make A 
Change," will feature daily, hour- 




long programs on election issues. 
All the candidates. Including in- 
cumbent mavor Chen Shui-bian 
and ruling party candidate Ma 
V'ing-jeou. will Ix.- invited to answer 
questions on the show. "Taiwan is 
slill a very vouiig denuK'racy," s;iys 
communication manager Louise 
An, "and the voulh xoie has Ix*- 
come increasingly imponani. I'his 
is the first time candidates will have 
a i'orinn to address issues afUriiiig 
young people." The xoting age in 
Taiwan is 20. 

INTERNATIONAL BOY BANDS can sell 
very well in Thailand, and "Clhan- 
nel V Thailand," die liKally tVan- 
chiscd music prt>gran'i of Hong 
Kong-based Channel \' Networks, 
is often l>ehind iheir success. The 
local nmsi( program plaved a \ilal 

c H a n n e L 
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role in the careers of Aaron 
Carter, the Moffatts and Take Five, 
each of whom has sold more than 
50.000 units in the market. 1 he 
music videos for diose acis have 
been heavilv played on "Channel 
V I hatland" via I'BC, the local 
cal>le-r\' network, which reaches 
250,000 households. Despite a 
small atidience compared to free 
TV, the programming reaches the 
viewers with the highest potential 
|o buv international artists' CDs. 



News In Review 

ERA IS THE LATEST terrestrial radio 
station launched, in July 1998, 
by Malavsian satellite provider 
AS I RO. Largely dedicated to the 
promotion of local Malaysian 
repertoire, ER.\ is setting itself 
apart from other local Malay sta- 
tions with its strict AC format. 
KRA's network manager Kiidsia 




Kahar .says. "HR,\ is for all 
Malaysians (Malay, Indians and 
Chinese), not just Malays. We 
don't play something just (jecause 
it's Malaysian. There has to be a 
reasonablv high production quali- 
ty for it to be on air, and i( has to 
satisfy an urban, rather than a 
rural taste. Because of this, we 
don't play dangdut." KR.A plays 
H09J Malaysian music; the remain- 
der is dedicated to regional prod- 
uct — be it Tagalog, Chinese or 
Hindi. International repertoire is 

played on request programs. 
"This adds variety to the channel," 
says Kahai; "but. essentially, we're 
a "Buv Malavsian" channt-l." 

SINGAPORE'S CONTEMPORARY pop 

station. Perfect ID, will Ik- huuuh- 
ing a new one-hour RM;B pr<)- 
gram, lenialiveh tilled "Sinoove," 
in November. "We noticed that no 



few months. While we 
have increased R&B songs 
on our playlist, we haven't 
liad a dedicated program 
yet. So we are starting one 
s<M>n." U.S. R&B songs — 
Next's "Too (Hose" and K-Ci &r 
Jojo's My Life" — have become 
hits in Singap(n e as a result of the 
new outlet. The latter was on the 
Perfect 10 chart for 10 weeks. 
"Ironically," says (Jiris Ho, a 
Perfect 10 DJ, "the trend for boy 
bands has validated RJi:B for this 
generation. But it's still a very 
ballad-inclined tiend." 

SHAKING UP the metro Manila 
radio scene is a weekly program 
launched thiee months ago. "Rock 
Of Manila, " airing Saturdav nights 
trom 9 pm to midnight over DZRJ 
(KM), is hosted by veteran I)j 
Hoagy Pardo, a.k.a. "(iousin 
Hoagy." Station inanager jona- 
than Jahson says the show feattnes 
artists not commonly heard on 
tnetro Manila stations, from the 
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K-Ci and JoJo 

one else plays that much RX;B on 
the radio," says music director 
Jeremy Phua. "so we decided to 
move into this niche over the past 



B.B. King 

lihu's of B.B. King and Robert 
[ohnson to the classic rock ol trie 
Clapton and the .Allman Brothers, 
as well as new material by similar 
acts, ^'et the piogram's for- 
mat is open to all t\peH ol 
music, including ja/v/iiKk 
fusion and reggae, and also 
features a (I vent u r o u s 
music l>\ I'ilipino artists. 
Most metro Manila ladio 
stations deal in lop 40, 
including a generous 
amount of easy listening, 
jahson says, adding that 
l)ZR)'s regular progratn- 
ming — which is directed at, 
but not limited to, hahv 
boomers — also includes al- 
bum tracks from time to 
time. Acc()rding to [abson. 
the response to "Rotk Of 
Manila" has been very good — and 
record companies appreciate hav- 
ing nuisic exposed that otherwise 
mav not he heard. H 



"The biggest impact on the domestic marl<et last 
year was the amazing drop in sales for established 
artists. I don't think anyone really expected that to 
happen so quickly. Only a few established artists 
will continue selling for more than a few years, so 
whoever finds new artists first will be the winner" 

— Mark L/u, EMI Taiwan 
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tpiicklv. Only a few established artists 
will continue selling for more than a 
few years, so whoever finds new artists 
first will be ihc winner." 

BREAKING NEW GROUND 

The demand for new artist.s has 
helped Rock Records laiwan. whidi 
underwent iiueriial restructuring in 
Jime to effectively divide it into four 
smaller lafiels. "The reorganization 
has divided up the responsibility for 
artists to the tlifferent labels and has 
allowed us to have better comrol over 
our release schedule and more precise 
targets," says Rock president Sam 
Duann. 

Sci (ar, R(Kk has found success with 
albums by new bubblegum artists 
aimed at a younger audience. 
-Among them are Yuki llsu's "Vuki's 
Kiist .\lbum" (700.000 units). Sin 
Chet's "Bye Bye" ( 1 50,000 units) and 
Walkie Talkie's "We Can Make Itl" 
(Ln)O.OOO units). Duann adds that, 
with the incii-ase in the numlK*r of 
chain stores, teenagers have more 
emplovment opportunities and more 
spending monev than exer Ix'fore. 

" The audience is much better- 
educated iu>w, so there will be a 
greater segmentation of the market." 
savs Duann. "\'ou really have to 
lliink al>out which segment of the 
market vou are aiming for and ftx'us 
on one group before you can consid- 
er tr\ ing to 1 ross o\er to another .s<*g- 
ment." 

Along with strong sales of Karen 
Moks "I Say" (Twister. .^00.000 
units) and Kmil Chan's "Storvteller" 
(Rock, :iOO.OO0). Duann expects 
Rock to match its 1997 earnings of 
!^.^ billion New Taiwan Dollars (S7;t 

niillioii). 

"R(H k Retords broke a lot of new laleiU this vear," siiys Sony's I.ee. "but 
the other recoid companies are starting to catch up." 

The big switch fbi RiM^k in 1998 is that the majiirity of its sales were by 
Chinese artists, where only (iO*'^ ol its sales the year before were from 
international artists. 

John Parker. Taiwan managing director of fhing Kong-based music 
and video rental cliain KI'S. says, "Unless it's a major hit or a major star, 
international is not really happening right now. But we are selling a lot 
more local product as a percentage of our total from last year." Parker 
adds that the increase comes parllv from higher s;des of singles by local 
artists. 

Tliough new artists are in great demand, t.MTs Liu adds that market- 
ing antl promotion costs f(n" these artists have also gone up. "Starting this 
year, we have been more careful about how we spend our money," he 
says. "We learned lioin our past experience thai, if you make a wrong 
choice of artist, even moderately successful sales could result in a loss." 

In an eflori 1o (<)niTol spending in 1997, I.iu severely limited the num- 
ber of releases, leading to sales of $700 million ($23.Ci million U.S.), but 
predicts that his company's sales will lise significanlly this year, due to the 
"Faye Wong" album (KMI, 450,000 units). Na Ving's 'Conquer" (2.'jO,000 
units) and Faun Wong ( 100,000 units), as well as Japanese duo Chage & 
.Aska s "Cireatest Hits ' ( 150.000 units). 

In addition to the arti.sts themselves. Taiwan is also more open to new- 
styles of music, siiys Liu. as demonstrated by the giowth of local R&B 
artists, such as David Tao, whose debut album, "David Tao" (Colden- 
point). sold 250.000 copies, and IPIS, whose "IPIS' Second Album" 
(Decca) sokl 200.000 units. 

"People at e ready to accent moie styles outside o( the mainstream, such 
as R&B. However. I don't think this will ever be mainstream," Liu says. 

Magic Stone's Chang, however, says the (Chinese music market is .still wide 
open. "There's still a l(H of r<M>m." he says, "if you have a new idea." H 




T-b: Karen Mote and Wu Bal 
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Divx Backers Upbeat Despite Hurdles 



As DVD Base Grows, Alternate Format Could Still Prompt Confusion 



BY SETH GOLDSTEIN 

NKW YORK— Call it the $100 mis- 
undcfstandinj; that splits DVD and 
its iimited-piay cousin, Divx, two 
branches of the same consumer elec- 
tronics family. 

Thomson Consumer Electronics 
doesn't think the extra bucks it's ask- 
ing for the RCA-brand Divx player 
will deter sales. In fact, the Indi- 



1997. the in-home total will exceed 1 
million, Nickerson add.s. 

"It's now a measurable and signif- 
icant imrt of the business." he sa^-s. 
"Momentum has just continued to 
build." He has plenty of support. 

Philips Consumer Klectronics 
VP/GM of interactive products 
Robert Harris agrees. "We're get- 
ting close Ito 1 million!," he says. 



Marco. When that benchmark has 
been exceeded, DVD will he consid- 
ered to be in the mainstream and 
ready to become the VC'R's heir 
apparent. 

Because Divx is so new — national 
rollout began in October — its role 
remains a question. ProponenLi of 
so-called open DVD maintain that 
Divx will confuse potential buyers. 



PHILIPS 



V* IHOmON CONSUMER CUCTMOWCS 



TOSHIBA 



anapolis-based hardware manufac- 
turer, which makes both machines, 
expects Divx units to account for a 
significant portion of DVD player 
volume in 1999. 

Divx machines, a variant of DVD 
technology now available from 
Thomson and Zenith, are included in 
all market estimates. However, while 
they can play any DVD, only Divx 
players can take Divx pi-ogramming. 

Any confu.sion will intensify as 
Divx gains visibility and consumers 
ponder the price differential. Some- 
time next ,vear, sa.vs Thomson, units 
with the Divx option should be avail- 
able for .$:399, compared with $299 
for the plainest-vanilla DVD players. 

Hut price is vital in gaining mass- 
market acceptance for DVD, and 
every $100 counts heavily toward 
building an installed base of 2 million 
players, according to con.sumer elec- 
tronics analy.sts. 

"Is the ma.ss-merchant consumer 
going to pay a S5% premium for 
Divx'; That's always been a question 
in my mind," .says Toshiba America 
marketing VP Steve Nickel-son. 

Uy year's end, the DVD-player 
population — including a few thou- 
.sand capable of playing Divx discs — 
is expected to reach «;0,000-7(K),000 
of the probably 1 million players 
delivered to retail this year. Added 
to the ;lij0,0()0 uniLs sold through in 



"Everyone's excited." 

Pioneer Electronics has made 
DVD the focal point of its fall ad 
campaign, says manager of product 
phinning Stokely Marco. "The mar- 
ket has developed extremely well. 
DVD is now a piece of home theater" 

Enthu.sia.sts are hoping that by the 
turn of the century, the DVD base 
will ajijiroach 2 million, equaling the 
number of la.serdisc playei's in u.se. 

"I think it's achievable," says 



perhaps diverting dollars to other 
home-entertainment options like 
direct broadcast satellite. 

If Thomson and others promote 
the Divx option as one aspect of 
DVD, "DVD will only benefit," says 
Nickerson. However, he says the 
Divx ads he's seen never mention of 
DVD. "It's Divx, Divx, Divx." 

So while puzzlement over the two 
formats is more imagined than real, 
(Continued on page 71) 



Absolut Vodka Net Site 
Taps Iflto DJ Culture 



BY DYLAN SIEGLER 

NEW YORK— In line with Alisolut 
Vodka's self-piwlaimed .support for 
emei-ging artists — and its designs 
on harnessing the Internet's poten- 
tial as a marketing tool — the com- 
pany has launched Absolut DJ, an 
interactive Internet site focusing 
on el«'tronic dance music and D.l 
culture. 

The inventive site, designed by 
.Sim Francisco multimedia comiw- 
ny Red Sky Interactive, was 
launched Oct. '->. It features arti.sts 
already relatively well-known to 
dance music aficionados: New 
York-based D.J Spooky, U.K. duo 
Coldcut, and .Japanese trio U.F.O. 
(United Future Oi-ganizjition). 

Absolut has already indelibly 
marked its image on America's 
popular consciousness with its 
instiintly rwognizable high-profile 
print ads based on the shape of a 




vodka bottle. 

.As with the |)rint ads, the ciim- 
lumy cultivates an artj;-l)ase<l pres- 
ence at www.absolutvodka.com. 
Abe«lut's online projects in the |)ast 
two years have focused on the 
Internet visuals and theories of 
Wired editor Kevin Kelly and ani- 
mation art. The .\bsolut D.) .site is 
(Coiitiiiiit d (HI imt/c 



lA's Tune-Up Shop Biyes 'Edrage MusIb' A HewMeatting 



BY EARL PAIGE 

LOS ANGELES— A storefront 
bearing the name the Tune-Up 
Shop might seem more like a 
garage than a place to buy music, 
but that's exactly what owner 



IS COMING SOON TO 

A STORE NEAR VOUl ■=^3i 



Todd Saunders wants it to sound 
like. 

In fact, when the CD store clos- 
es, a garage door decends that 
makes the business resemble 



what it once was: a motorcycle 
repair shop. There arc no win- 
dows. 

"We've kept that look," says 
Saunders, who operates the store 
with {tne employee, David Shaw. 
The floor is painted gray, and a 
sign outside advertises Indian 
motorcycles. "That's the look we 
went after." 

Both Saunders and Shaw come 
by their expertise in trading and 
selling music through experience. 
Saunders worked for five years at 
Jim Mayhercy's 2nd Hand Tunes 
in Chicago, rising to GM of the 
eight-store chain. Shaw hails from 
Oklahoma City where he, too, 
worked in a CD store. 



.Saunders discovered the old 
garage just off the trendy bou- 
tique-lined Main Street in the Los 
Angeles community of Venice, 
just a block away from the famed 
boardwalk. 




"I went looking for something 
near Main Street and the beach, 
and this was just about the ideal 
spot," he says. "It was real luck. 
The rents right on Main Street 



are far too expensive . . . easily 
three times more over there." He 
says his rent is a modest $1,000. 

"We still get the Main Street 
business and then all the crowds 
coming to the beach," says Saun- 
ders of one of Los Angeles' most 
popular strips, where acts from 
chainsaw jugglers to skateboard 
acrobats entertain throngs amb- 
ling along the boardwalk. 

On evenings — and especially on 
weekends — Venice teems w-ith so 
many people that Saunders has 
never felt the need for advertis- 
ing. The store has good visibility 
from Neilson Way, a main artery 
between Venice and nearby Santa 
(Continued on next jxtge) 
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newsline... 



GLOBAL MEDIA, a new company biiswl in Nanaimo, British Columbia, plans 
a No\"ember launch of an online store that sells music, \ideo, and DVD. 
F.M.C. Capital Ls underwriting a ifti million pri\"ate placement for the wn- 
ture. The tentatiw start-up date is Nov. 27. Win.ston Barta, VP of mar- 
keting and business dewlopment, says the site will offer more than 250,000 
music titles, 150,000 videos, and 15,000-20,000 DVDs. Baker & Taylor has 
signed an agreement to fulfill orders. The company adds that it plans to 
license or franchise its electronic commerce concept to other companies 
that don't v\'ant to inwst in Internet infrastructure. Global Media is list- 
ed on Nasdaq's OTC Bulletin Board for .small stocks. It i.s the successor 
company to the satellite programmer West Coast Wireless Cable. 



MUSICLAND 

12.TO from 




STORES says that .sales from stores open at least a year rose 
a year ago in the five weeks that ended Oct and the com- 
pany attributes the increase in part to the home- 
video release of "Titanic." Same-store sales for 
the mall chains Sam Goody/Musicland and Sun- 
coast Motion Picture Co. were up 14.3%; .same- 
store sales for the superstores Media Play and 
On Cue rose 10.4%. The company also not^ that 
"comparable-store DVD sale.s exceeded last 
year's lev<el by more than three times." 

N2K, the online music company, reports that its retail unit Music Boule- 
vard has formed two agreements to expand its business in .lapan. N2K 
has made a deal with Japanese retailer Shinseido that will add 170,000 
Japanese titles to the Music Boulevard site, making a total of 470,000. 
Music Boulevard will also become the exclusive music retailer for Yahoo! 
Japan. 

RENTRAK, the revenue-sharing videocassettc di-stributor, has made a deal 
with BigStar Entertainment to increa.se sales and rentals of videocas- 
settes in stores and on the Internet BigStar's video sales business on the 
World Wide Web will be linked to Web pages of video retailers partici- 
pating in Rentrak's Internet service (www.formovies.com). 

NATIONAL RECORD MART reports that .salas from stores open at least a year 
rose 1.1% in September from the same period a year ago. In a statement, 
president^CEO William Teitelbaum .saj^s that "while the video release of 
'Titanic' boosted sales in early September, last year's results reflected the 
tremendous success of Elton John's tribute to Princess Diana." NRM oper- 
ates 155 stores. 

TOTAL E, the online music store owned by direct marketer Columbia House, 
says that it has signed a deal with cable-TV programmer A&E Networks 
to sponsor lire Webcasts by A&E for the rest of this year Planned con- 
certs include Gloria Estefan in November and Tony Bennett in December 
The deal Ls an outgrowth of Total E's sponsorship of a recent Phil Collins 
A&E Webcast 

BUENA VISTA TELEVISION says it w iU present its first pay-per-view concert 
Nov. 20, featuring country artist Trisha Yearwood. The 90-minute show- 
will be taped at Walt DLsney World Resort and on the DLsney cruise ship 
Disney Magic. (Disney is the parent of Buena Vista.) It will be available 
through direct^broadcast satellite providers DirecTV and EchoStar and 
programmers Viewer's Choice and TVN. 

VOLATILE MUSIC, a New York-ha.sed online custom-CD .store, says it will 
be the e.\clusive online promotional partner for the I{CA Bear Dmm Tour, 
which will include 13 showcases at colleges and feature the bands Babe 
The Blue Ox, Mysteries Of Life, and the Interpreters. 
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Todd Saunders is the owner of the Tune-Up Shop, a record store in the Los 
Angeles community of Venice, Calif. Shown, from left, are Saunders and employ- 
ee David Shaw. (Photo: Earl Paige) 



LA.'S TUNE-UP SHOP GIVES GARAGE MUSIC A NEW MEANING 

(Continued from preceding page) 

Monica that runs parallel to Main 
Street. 

"I'm not very pro-advertising," 
Saunders says. "When I was in 
Chicago at 2nd Hand Tunes, they 
never advertised, and they did all 
that business. I did advertising 
when I first opened here in Ven- 
ice, and I didn't feel that it was 
too successful. Advertising is ex- 
pensive. A tiny ad in L.A. Weekly 
was $360. Biit lately I've been 
thinking of advertising again, try- 
ing it once, now that I'm more 
established." 

The downside to his location is 
parking, although part of the 
problem has been alleviated by a 
Blockbuster Video outlet across 
the street, which is also a good 
neighbor because it draws heavy 
consumer traffic to the block. 

"They're very understanding 
about letting our customers park 
over there," Saunders says. "After 
4:00, however, they have a security 
guard over there at Blockbuster, so 
we have to warn our customers they 
could be towed." 

As for how a Midwesterner 
from Dixon, III., by way of Chica- 
go ended up in Venice, Saunders 
relates, "There's not a lot going on 
in Dixon, except it really got on 
the map when President Reagan 
came into prominence. He was 
born there. I went up to Chicago, 
but after visiting California I just 
kept itching to get back here." 

Saunders says that when he 
opened the store, "I probably had 
more new than used, and a lot of 
it was my own collection. Today 
we're only carrying about 10% 
new." 

Saunders notes that his dad and 
brother-in-law made the store's 
bins; the constructions use PVC 
irrigation pipe legs and simple 
wooden frames. 

"They're servicable and not 
fancy," he says. "We didn't want 
anything that was slick or resem- 
bing the major stores." 

In the same vein, the signage is 
hand-drawn, designating a wide 
array of genres. Rock represents 
"at least 50% of our volume," 
Saunders says. Other varieties 



range from reggae and R&B to 
dance, clas.sical, and country. 

"We need to have more world 
music and jazz," he says. "We're 
getting a lot of requests." He 
notes that a lot of his customers 
are fans of KCRW Los Angeles, a 
local station with a very eclectic 
playlist. 

In the three years the shop has 
been open, Saunders hasn't di- 
versfied much from his core busi- 
ness. 

"We are carrying posters and 
lately postcards," he says. One 
problem is room — the store is 950 
square feet. 

"We don't even have a space for 
an office," Saunders says. 

As for pricing, "our average for 
used is $8, and we run new prod- 
uct at $12.99," Saunders says. 
Used product accounts for about 
70% of volume. New merchandise 
is obtained from Pacific Coast 
One Stop. The Tune-Up Shop pays 
on average $3-$S for patrons' used 
CDs. 

Sales have been flat this year, 
Saunders says, because of in- 
creasing competition, especially 
from independents and small 
chains that sell used CDs. 

He competes with independent 
stores like Ben Way in Venice and 




The Tune-Up Shop is located on Pier Avenue in Venice. Calrf., about a block 
from the well-known boardwalk along the beach. (Photo: Earl Paige) 



Pyramid on the promenade in the 
beach city of Santa Monica, about 
a 10-minute drive away; with the 
small chains Tempo, Penny Lane, 
and Here Music in Santa Monica; 
and the large chains Blockbuster 
Music at Washington and Lincoln 
in Venice and Tower near the 
Santa Monica promenade. 

The music retail scene in west- 
ern Los Angeles, which includes 
Venice and Santa Monica, has 
changed dramatically in recent 
years, as old and new stores have 
closed and few new ones have 
taken their place. A dramatic ex- 
ample of this was the disappear- 
ance of the early music retail 
chains Music Plus and Licorice 
Pizza. 

As recently as 1985, the chains 
that dominated the Los Angeles 
market were Licorice Pizza, 
Whorehouse, Tower, and Music 
Plus. Licorice Pizza was absorbed 
in the mid-'80s when Minnesota- 
based retail behemoth Musicland 
took a run at western L.A. and 
purchased the 34 Licorice Pizza 
stores. 

Today there are no Musicland/ 
Sam Goody outlets in Sanders' 
immediate market radius, al- 
though that retail company has a 
massive presence in the total mar- 
ket. 

Well-known early independents 
in the area were Odyssey and, in 
later years. Flip Side. The latter 
is long gone, and the former was 
converted to a video store in the 
early '80s. A relative new entry is 
the locally based chain Moby Disc, 
W'hich opened a unit five years ago 
in Santa Monica; it continues to 
flourish. 

But there have been more clos- 
ings than openings. Blockbuster 
Music's new Santa Monica store 
was recently shuttered; it was a 
unit the chain built from the 
ground up on a retail strip that 
once had six or more record 
stores. At the same time, Where- 
house closed its old store in Ven- 
ice on Lincoln Boulevard. If that 
were still operating, it'd be the 
Tune-Up Shop's closest competi- 
tor. 
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* * NO. 1 * * 

GARTH BROOKS A THE HITS 

C^-T' ■ - - ■ r-. - - - ; ym-^A ni ; 
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BEASTIE BOYS A LICENSED TO ILL 


367 




3 


METALLICAA METALLICA 

ELEKI^Atli 1 , . 08fl6MJ 


374 
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5HANIA TWAIN A THE WOMAN IN ME 

l.'i ^» . < -"S 


189 




4 


BOB MARLEY AND THE WAILERS A* LEGEND 

TU-F uL'N;. ...-jL' .0.%--U.7.':tb/ 
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SOUNDTRACK A * GREASE 


281 




9 


CELINE DION A FALLING INTO YOU 

.u.9eEai7.9a' 
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5 


GUNS N- ROSES A ' APPETITE FOR DESTRUCTION 

GEFTf- 1 ..^ 


385 
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JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 

MCA ■ ■ : . 


399 


10 


10 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 
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PINK FLOYD A DARK SIDE OF THE MOON 
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SUBLIMEA SUBLIME 
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JAMES TAYLOR A' GREATEST HITS 
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AEROSMITHA^ BIG ONES 
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DEF LEPPARD A VAULT — GREATEST HITS 1980-1995 
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DAVE MAHHEWS BANOA* CRASH 
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2PAC A ALL EYEZ ON ME 
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SARAH MCLACHLAN A FUMBLING TOWARDS ECSTASY 
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22 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL- 1 
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lYNYRD SKYNYRD A' SKYNYRD'S INNYRDSfTHEIR GREATEST HITS 
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METALLICAA' -AND JUSTICE FOR ALL 
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JEWEL A* PIECES OF YOU 
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ERIC CLAPTON A TIME PIECES - THE BEST OF ERIC CLAPTON 
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PINK FLOYD A THE WALL 
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29 


TOM PETTY AND THE HEARTBREAKEHS A' GREATEST HITS 
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AC/DC A BACK IN BLACK 
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ALAN JACKSON A' THE GREATEST HITS COLLECTION 
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VAN MORRISON A THE BEST OF VAN MORRISON 
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AEROSMITH A AEROSMITH'S GREATEST HITS 
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VARIOUS ARTISTS A ESPN PRESENTS: JOCK JAMS VOL. 1 

TOAiUY my 1137 : • \ : .- 


167 


34 


KORN A LIFE IS PEACHY 
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VARIOUS ARTISTS VEGGIE TUNES 
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MADONNA A' THE IMMACUUTE COLLECTION 
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KORN A KORN 
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SELENA A' DREAMING OF YOU 
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ELTON JOHN A GREATEST HITS 
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AC/DC A LIVE 
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FLEETWOOD MAC A' GREATEST HITS 
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METALLICAA' MASTER OF PUPPETS 
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EAGLES A' HELL FREEZES OVER 
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BARENAKED LADIES • GORDON 
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QUEEN A GREATEST HITS 
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JOURNEY A" JOURNEY'S GREATEST HITS 
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FRANK SINATRA • SINATRA REPRISE — THE VERY GOOD YEARS 
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ERIC CUPTON A THE CREAM OF ERIC CLAPTON 
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STEVE MILLER BAND A" GREATEST HITS 1974-78 
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ABSOLUT VODKA NET SITE TAPS INTO DJ CULTURE 

(Contiiiiu'd from }iaqe (iJ) 

the first online foray the company 
has made into the field of music. 

Absolut DJ taps into a music 
genre gaining status worldwide with 
hip, Internei-literatc twent.v-some- 
things likely to spend significant 
time in clubs and bars. 

Pete Callaro. manager of the 
Absolut account at the New York 
advertising agency TBWA/Chiat 
Day, explains that while the agency 
didn't do any quantitative research 
to specifically target an audience for 
the World Wide Web site, Absolut 
knows that its consumers "are 
actiw — ^they're .social people, they go 
out to nightclubs, they dance, they 
play sports. All of these things have 
heljied as over the yeai's to tiirget the 
right audience." 

The hands-on quality of the site is 
key to its appeal. The uniting con- 
cept of the .site is visual music, and 





visitors can create their own origi- 
nal D.J-type compositions using 
looped drum beats and samples 
donated by each arti.st meshed with 
visual icons and animated elements 
that con-esjMind to the sounds as wx'U 
as to each act's image. 

Site visitors' compositions can 
then be E-mailed to friends, who are 
given a unique Web address, which 
allows them to hear and watch the 
composition at the .Absolut D.J site, 
increasing site traffic. 

Kirk Gibbons, account artistic 
director at Hed Sky I nteractive, saj-s 
he striM's for site designs to be dri- 
ven by the concept. For Absolut DJ, 
he sa.vs, "we wanted to capture the 
mood and pei-sonality of the artists." 

So Gibbons and the Red Sky .staff 
used the concept of remixing, taking 
one instantly familiar, basic image 
and reconte.xtualizing it on each page 
of the .site. Red Sky .specially suited 
the accessible .vet forward-looking 
design to dance music culture's 
embrace of technology and futuris- 
tic, nontraditional sounds and graph- 
ics. 

The site also offers a comprehen- 
sive time line of D.I-related history, 
which manages to be visually and 
musically stimulating as well as 
interactive, while placing DJ culture 
in a recognizable historical context. 
In compiling the time line, says Gili- 
bons, Red Sky consulted local San 
Francisco DJ Paul Craven. 

The D.Is featured in the project, 
who Callaro says "in one way or 
another were in line with Absolut the 
brand, or with the project itiwlf," col- 
laborated with Red Sky to create the 



graphics used in conjunction with 
their individual musical elements. 

DJ Spooky, who is also a visual 
artist, contributed to the site his 
graffiti-inspired "glyphs": stylized 
curlicues and .scribbles that Gibbons 
describes as "conceptual paintings" 
representing the tracings of the 
artist's own hand as he paints or 
manipulates the turntables. Red Sky 
animated the images for use in 
Spooky's area at Absolut D.I. 

The quirky duo behind Coldeut, 
DJs Matt Black and Jonathon More, 
were also well-suited to the site, 
since instead of performing in per- 
son, they generally prefer to be rep- 
resented by two three-dimensional 
animated figures, which are al.so ani- 
mated in the site. 

I '.F.O.. sara Gibbons, was the most 
challenging act to repre.sent \isuall.v. 
though the artists and Red Sky e\en- 
tually hit upon a ,s;itisfactory graph- 
ic combination of the act's energy 
and intellectual spirit. 

Absolut's brand presence on the 
AKsolut DJ site is subtle but effec- 
tive. Aside from the recurrence of 
the site moniker, the only reminder 
of Absolut's affihation is the incor- 
poration of the ubiquitous bottle 
shape, only occasionally, into the 



site's animated graphics. 

At the site's launch party for the 
media Oct. 5 at New York's Irving 
Plaza, Gibbons and Callaro joined 
DJ S|X)oky, author Simon Reynolds, 
SonicNet senior VP Michael Gold- 
berg, and .lamie Roberts of Road- 
runner Records publicity on a panel 
to discu.ss DJ culture and the role of 
new media, mo<lerated by Billboiird 
Online news editor Julie Taraska. 

U.F.O. then performed live via 
Webcast, Coldeut spun a few tracks 
from London on a bank of video 
screens, and DJ Spooky took the 
stage for a shcu't set. Invitees 
acce.s.sed the Absolut DJ site at com- 
puter terminals located throughout 
the venue. 

DJ Spook.v, also known as Paul 
Miller, relates DJ work and gi-affiti's 
origins in the urban environment to 



advertising's place on the Internet. 
"That's the core urban thing, getting 
messages out on the hindscape, and 
the Internet is the new street," he 
says. "It's not the new frontier — it's 
already become a city." 

Says Callaro. 'The site is some- 
thing mow approachable, not just to 
the denizens of the Net, which con- 
tinues along the ti-end of broadening 
the audience we appeal to. Absolut 
DJ is a natural exten.sion of our mar- 
keting efforts." 



Catalog albums are 2-year-olcl titles ttiat have fallen below No. 100 on The Billboard ?00 or reissues o' 
older albums Total Chart Weeks column retects combined weeks title has appeared on The Billtwa'd 
200 and Top Pop Catalog Albums, • Recording Industry Assn. 0( America (RtAAt cerlitication tor sales 
o( 500,000 units. A HIAA certification tor sales of I million units, with multimillion sellers indicated by 
a numeral following the symbol, "Asterisk indicates vinyl LP is available. Most tape prices, and CD pnces 
for BMG and WEA. labels are suggested lists. Tape pnces marked EQ. and all other CD pnces, are equiva- 
lent pfiCK. which are projected from wholesale pnces. ■ indicates past or present Heatseeker title, 
C'I998, Billboard/BPI Communications, and SoundScan, Inc. 



FOR THE RECORD 

A story on Trans World Enter- 
tainment Corp.'s annual fall con- 
ference in the Oct. 10 issue omitted 
Taylor Dayne from the list of artists 
who performed at the meeting. 
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Sony And WEA Crack Down On 
One-Stops Over Street Date 



Got A FLIER with my latest issue 
of the Sounding Board, the National 
Assn. of Recording Merchandisers 
(NARM) newsletter. It says, "Break 
artists, not street dates!" Like it. 

Speaking of which. Retail Track 
hears that Sony Music Distribution 
h;Ls caught thiTe one-stops in viola- 
tion of its sti-eet-date policy and has 
put them on late shipment for two 
months. At the NARM fall confer- 
ence, Sony Music Distribution chair- 
man Danny Yarbrough said that in 
order to deter- 
mine who is vio- 
lating street 
date, the com- 
pany had been 
marking the 
product, using, 
in effect, invisi- 
ble ink on the 
shrink-wrap. 

But that only resulted in a run on 
black lights at the local lighting fi.\- 
ture store, as one-stops sought to 
determine where the mark was so 
they could rub it off. Now, Sony is 
marking the product on the CD top 
spine, under the shrink-wrap. 

Meanwhile, WEA is said to have 
caught two New York-based one- 
stops, MCM and S&J. Both will get 
Tuesiday delivery of product for the 
next two months. 

The late-delivery penalty at this 
time of the year when every major 
artist seems to be serving up a relea.se 
has got to hurt 

MCM didn't return a call seeking 
comment. At S&.I's in Mount Vernon, 
N.Y., president/CEO Jimmy Schef- 
len sa\'s, "WE^ went out of the way 



RETAILra 

trackW 

by Ed Christman ij3aL 



to set me up. The company has a his- 
tory of not bothering anybody about 
early shipment and if they arc going 
to wutch a release, the.v u.sually let yT>u 
know in advance, ,so you can lay low. 
The whole idea of street dates is to 
allow the labels to put numbers on the 
chai-ts. I w-as seUing to .stores that are 
not SoundScan rcpoi-ters, who ha\e no 
effect on the chart numbers. WEA 
went off the beaten path to check 
these stores." 
He complains that the whole street- 
date issue is 
"political" to 
take care of the 
chains, which 
are all Sound- 
Scan reporters 
that affect how 
artists fare on 
the charts. He 
also calls WEAs 
ix.'nalty of deli\ering product on Tues- 
day unfair. "Other mjyors u.se a penal- 
ty where they let one-stops get the 
pro<luct on Monday," he says. "Now, 
Tower Records can run a midnight 
sale on Monday night and sell [new 
releases] before I even have them. It 
takes me and my customers out of the 
loop. It is more than unfair." 

With the Wherehouse Enter- 
tainment acquisition of Blockbuster 
Music set to close Oct. 26, the two 
chains have chosen Valley Media as 
the main supplier to replenish Block- 
buster outlets. According to a memo 
sent out by Dallas-based Blockbuster, 
only new relea.'tes and the ooca.sional 
catalog deal that can be shipped 
(('oittinited on patje To) 
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AFIM, ADA Link '99 Confabs; Eleni Mandell's Tasty 'Wishbone' 



MFIM, ADA HOOK UP: The Assn. 
for Independent Music (AFIM) Con- 
vention is going to have a very dif- 
ferent look in 1999. 

When the indie trade group con- 
venes its members May 19-23 at the 
Marriott Marquis in Atlanta, Alter- 
native Distribution Alliance (ADA) 
will most definitely be in the house: 
Warner Music Group's indie distri- 
bution firm will hold its convention 
concurrent with the AFIM confab 
(mWboardBuUetin, Oct. 7). 

The idea of holding the AFIM and 
ADA get-togethers at the same time 
was first floated at this year's 
AFIM Convention in Denver, as we 
reported here May 30. 

AFIM executive director Pat 
Bradley saj's ADA will hold its inter- 
nal sales meetings May 19-20, hope- 
fully at the Marriott Marquis. 

The AFIM's conwntion schedule 
will be structured to accommodate 
the presence of ADA staffers. 

"We are trying to shuffle the 
agenda around to allow for meeting 
times for their people," says Bradley, 
who adds that AFIM will use after- 
noons for its most important panels 
and presentations so that ADA staff 
can get involved. 

ADA will likely be heavily inwlv^ 
in the evening AFIM events, which 
will include talent showcases by acts 
from the di-stributor's labels. 

The AFIM-ADA alliance is 
designed to enhance the trade 
group's profile, according to 
Bradley: "Having a major distribu- 
tor involved and doing music events 
in the evening hours wall help bring 
in higher-profile retailers, press, 
and media people." 

ADA president Andy Allen is 
bullish on the hookup with the trade 
group. "It's an interesting way to 
e.\p<)se the organization to a broad- 
er range of labels," he says. "The 
sum of the two parts will be greater 
than anything we could have done 
independently." 

He believes that ADA's presence 
may be a way to lure errant AFIM 
membei's back into the fold. 

"Some of our labels have been 
members, but they haven't been 
back in a long time," he says. 

Like Bradley, Allen views the 
linkage of the two orgimizations as 
an attractive inducement for greater 
retail participation. "We're working 
to try to bring out a good retail 
attendance. Our goal is to have 100 
or more retailers present." 

For years, AFIM has been striv- 
ing to bring more retailers to its 
table, to little major effect. While 
some indie retail operators have 
been drawn to the convention, the 
chains have never been a dominant 
presence. Even the Coalition of 
Independent Music Stores (CIMS) 
— whose membership includes sev- 
eral key AFIM members — has 
never had the representation it 
might 

AFIM board member and CIMS 
linchpin Terry Currier, who oper- 
ates the independent Music Millen- 
nium stores in Portland, Ore., and 
indie label and distributor Burnside 




by Chris Morris 

Records, sees the AFIM-ADA bond 
as a step in the right direction. 

"I don't think we'll have a problem 
getting the CIMS people out there," 
Currier says, "or other retailers who 
have never been to the convention." 

He views the concurrent conven- 
tions as a catalytic event for a trade 
organization often threatened by 
la-ssitude. 

"The convention's been the same 
old, same old," he says. "It needs a 
kick in the ass." 

Bradley acknowledges that 
AFIM's old-guard membei-s — some 
of whom date their participation 
back to the days when the organiza- 
tion was built from a core of inde- 
pendent roots labels and regional 
distributors — might not tiike such a 
bright view of the new alliance with 
a major-backed national distributor 
She even admits to some doubts of 
her own on the .subject. 

"I had very serious reservations 
when we first began talking," she 
says. "I was concerned about how 
the other distributors would feel 
about ADA taking .such a role." 

However, in the end, she views the 
setup as a way for AFIM to be 
"more proactive to what's going on. 
One of the concerns I've had in the 
past Ls that we'w been more reactive 
and passive." 

Allen notes that ADA's high pro- 
file at AFIM isn't designed to 
exclude other distributors that want 
to make an impression. He says that 
other distributoi-s — like Koch Inter- 
national, the Northwest Alliance of 
Independent Labels, and even 
Sony's indie arm, RED Distribution 
— have been approached to mount 
product presentations at the show. 

Bradley is upbeat about the plan's 
po.s.sible impact on AFIM. 

"The bottom line is," she says, "I 
think it can do nothing but serve the 
needs of everybody in the organiza- 
tion." 

Flag waving: when a colleague 
of ours called to rave about a singer 
named Eleni Mandell who had 
issued her album "Wishbone" on her 
own Mr. Charles label, we paid 
attention. When we saw Mandell 
with her guitarist, Dan Seta, at 
Luna Park in L.A., we were en- 
thralled. And when we found out 
that nobody wanted to give her a 
contract, we were frankly stumped. 

"I never wanted to do it this way, 
but now that it has [happened], it's 
really nice to be my own boss," she 
says. 

Mandell Lsn't exactly a newcomer 
to the L.A. scene. She has been per- 
forming professionally for five 
years; for the last year and a half, 
.she has played regular gigs at the 



local venue Largo, which she calls 
"my home." 

"I [went through] a zillion record- 
ing situations and manager situa- 
tions," she .says. "I've always gotten 
great feedback from everybody . . . 
but still I have no record deal. So I 
did it myself." 

Two years ago, she hooked up 
with Jon Brion, who produced 
Aimee Mann's last two albums and 
Rufus Wainwright's highly 
praised debut set. Brion did much 
of the initial recording work on 
"Wishbone," while keyboardist 
Brian Kehew of the Moog Cook- 
book finished up the project. 

The album reflects a wealth of 
musical influences. "I grew up play- 



ing classical music," Mandell says. 
"I quit when I was 13. There's that 
part of me and the musicals my 
mother took me 
to. My dad [con- 
tributed] every- 
thing else . . . the 
Beatles, the 
Beach Boys, 
Ella Fitz- 
gerald." 
She cites Tom 
MANDELL Waits and X as 
principal mod- 
els; she refers to 
Waits' long-term compadre Chuck 
E. Weiss as "my mentor" Waits' 
later style can be heard in the styl- 
ish instrumental clatter on "Wish- 




bone," while the oblique poetry and 
streetwise imagery of X is heard in 
such marvelous Mandell originals 
as "Snake Song" and "Nickel Plat- 
ed Man," which she performs in a 
distinctive, throaty style. 

"When I decided to start per- 
forming, I didn't want to sound hke 
a girl, so I developed my lower 
range," she explains. 

While Mandell is still in the hunt 
for a distributor, "Wishbone" is 
available at several L.A.-area 
Tower stores. She opened a show 
Oct. 15 for Ednaswap at the Trou- 
badour and may be seen at upcom- 
ing gigs Saturday (24) at Largo 
and Nov. 4 downstairs at Luna 
Park. 
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Aardvarks, And Others, Sing On 'Arthur & Friends' Aibum 



MLL hail ARTHUR: The best 
children's album of 1998 so far, in 
Child's Play's considered opinion, 
comes to stores Tuesday (20). 
"Arthur & Friends." on the 
Rounder Kids label, is one of the 
year's most anticipated children's 
audio releases. 

It features music from the 
superlative, top-rated animated TV 
series "Arthur" on PBS. which is 
based on the best-selling book line 
by author/illustratoi' Marc Brown. 
The television program attracts 16 
million viewers. 

The title character is a specs- 




wearing, third-grade Everykid with 
a pesky little sister, the irrepress- 
ible D.W. (a favorite character 
among "Arthur" fans). He and his 
family happen to be aardvarks. 
"Arthur's" world being populated by 
anthropomorphic animals. 

The TV series sparkles with wit. 
humor, and superb artwork, impart- 
ing life lessons easily absorbed by 
its target audience of 4- to S-year- 
olds. "These qualities are emphati- 
cally present in the album as well, 
for which Rounder Kids is launch- 
ing an aggressive promotion and 
marketing campaign. 



bij Moira McComiick 

For "Arthur & Friends," which 
we previewed in this space this past 
summer (Child's Play, Billboard, 
July 1), the TV show's primary 
scriptwriters, Joe Fallon and Ken 
Scarborough, composed the lion's 
share of the tunes. The songs were 
arranged and produced by Jeffrey 
Zahn. music supervisor for Mon- 
treal-based CINAR Productions 
Inc.. which co-produces "Arthur" 
with PBS affiliate WGBH-TV 
Boston. 

Zahn's biggest challenge, he says, 
w'as to "elicit singing performances 
from non-singers" — that is, the 
young actors who give voice to 
Arthur and his friends Buster the 
rabbit, Francine the monkey, Binky 
the bulldog, and others. 

"The most effective way to do 
that," says Zahn. "is to get the kids 
to perform on six or seven open 
tracks and composite the best 
stuff." Staying in character was 
crucial, according to Zahn: "We 
knew Arthur the aardvark was not 
going to sing completely in tune, for 
instance — we had to keep our eye 
on the ball and get his persona to 
come out on record." 

In addition to the character 
songs, guest artists perform on 
three cuts. There's the breezy, infec- 
tious "Arthur" theme song, ren- 
dered by Ziggy Marlcy & the 
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Melody Makers; "The Ballad Of 
Buster Ba.xter," sung by Art Gar- 
funkel (who performs the tune on 
an upcoming show and is drawn as 
a moose [Child's Play, Billboard, 
.Jan. 241); and the exuberantly infec- 
tious "Matalii Ja Mustii (The Binky 
Song)" by Green Linnet Records 
act Varttina. a Finnish folk/pop 
group. 

".Joe Fallon, whose musical taste 
is very eclectic, is the one who sug- 
gested using Viirttina," says Zahn 
of the strikingly unique-.sounding 
"The Binky Song." with its irre- 
sistible chorus of "ooh-wee, ooh-we, 
ooh-wee, ooh's." "We needed a fun 
tune, and .Joe said. 'This is the one 
I keep thinking of.' " 

Rounder VP of promotion Brad 
Paul says radio .stations in 10 major 
markets that are affiliated with the 
Disney Radio Network have been 
running "win it before you buy it" 
campaigns up until the "Arthur & 
Friends" street date. According to 
Paul, the 10 stations, each of which 
will be giving away 2^ copies of the 
album, are in Chicago. San Fran- 
cisco. Boston, Dallas, Atlanta, Seat- 
tle, Minneapolis, Denver, San Diego, 
and Greensboro, N.C. 

"We're al.so talking to the Disney 
Radio Network about doing a net- 
workwide campaign after street 
date." he adds, noting that the net- 
work encompasses 30 .stations in alL 
"In addition, we're looking into 
working with radio group owners 
about their adult contemporary sta- 
tions and doing chainwide promo- 
tions aimed at the 20s-40s female 
demographic." 

Paul says that author Brown, as 
well as Arthur's voice actor, 
Michael Yarmush. are available for 
the talk-show circuit and that Gar- 
funkel (who's currently out of the 
country) has agreed to do radio 
interviews. "We're also thinking of 
producing an animated 'interview' 
with Arthur for television." he says. 

Retail marketing efforts are con- 
centrating on upscale chains like 
Borders Books & Mu.sic. Barnes & 
Noble, and Hastings Entertain- 
ment, as well as mass merchants 
such as Wal-Mart, Kmart, and Tar- 
get, because these stores are where 
a significant portion of 2.')- to 45- 
year-old females (that is, moms) 
sh(tp, says Paul Foley, Rounder's 
VP of sales and marketing. 

"Borders. Barnes & Noble, and 
Ha.stings have seen succe.ss with the 
'Arthur' books and videos." Foley 
notes. "They will be cross-mer- 
chandising the albmn in the book, 
music, ami children's deiKirlments." 

Rounder's merchandising field 
representatives will be hitting 
major mall chains such as Musi- 
cland. Camelnt. and Record Town to 
ensure visibility for "Arthur & 
Friends." 

"We'll buy price and |)ositioning 
programs where it makes sense," 
says Foley. Media Pla.v, he adds, is 
"setting up easels in all their stores 
with Arthur point-of-purchase 
materials, and we're looking to get 
full-color fliers in the store win- 



dows." 

In-stores featuring a costumed 
Arthur character are also being 
held at selected retail outlets, 
including Massachusetts grocery 
chain Star Market, which is carry- 
ing "Arthur & Friends" through 
racking program Fresh Picks. And, 
says Foley, Rounder is looking to get 
the album stocked in the Walgreen 
drugstore chain, which has been 
carrying CD and cassette singles 
along with the occasional full-length 
album. 

Carol Greenwald of WGBH, who 
is the executive producer of both 
"Arthur" the show' and "Arthur & 
Friends" the album, .says there is a 
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strong educational component in the 
marketing of the record. Its second 
track, a catchy rap celebrating the 
joys of a "Library Card," will be the 
focus of an outreach program to 
libraries. 

"We're producing a video of the 
track, which will air on the show in 
December," says Greenwald. 
"We've been talking to the Ameri- 
can Library Assn. and the Ameri- 
can Assn. of Library Services to 
Children about how to use the video 
for promoting library use among 
kids." 

Assistance in preparing this column 
was provided by Kan Cox, 
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THIS WEI 


LAST WE 


o 


ARTIST/SERIES TITLE 

li^PRINT, CATAIOG NUMBERj'DISTRIBUTING LABEL (SHELF PRICE) 


1 


1 


11 


* * ★ No. 1 * * * 

VARIOUS ARTISTS HALLOWEEN SONGS AND SOUNDS 

WALT DliNtY ilL'iJ', i 9a.'9,98) 


2 


2 


5 


VARIOUS ARTISTS DISNEY'S GREATEST POP HITS 

WALT DISNEY 60637 le.ga/ie 981 


3 


4 


28 


VEGGIE TUNES VEGGIE TUNES 

BIG IDEA/EVERLAND 6936W0RD <6,9a/10,98l 


4 


3 


145 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY 60606 16,98/13.98) 


S 


9 


16 


VEGGIE TUNES VEGGIE TUNES 2 

BIG IDEA'EVERLAND 58;4/W0R0 (6.98(10.98) 


( 


8 


97 


CEDARMONT KIDS CLASSICS TODDLER TUNES 

BENSON 64066 (3.9»5.98l 


7 


5 


2 


TONY BENNETT THE PLAYGROUND 
RPM RE(DRC»SONY IWNDEHUPH BECORlSSOliT WONDER 693BQ«)UJMB« (10.98 Eai7.9ei 


t 


7 


19 


READ-ALONG MULAN 

WALT DISNEY 60306 16.98 Cassette) 


9 


6 


130 


READ ALONGA' THE LION KING 

WAIT DISNEY 60254 (6,98 Cassette) 


10 


ID 


164 


VARIOUS ARTISTS A CUSSIC DISNEY VOL, 1 - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60865 1 10,9*16 98) 


11 


13 


31 


MY FIRST SING. ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS 
WALT DISNEY 60629 (6.98 Cassette) 


12 


14 


2a 


VARIOUS ARTISTS MORE SILLY SONGS 

WALT DISNEY 60632 0 98 16.98) 


13 


15 


116 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 

BENSON 82218(3 98(5 98) 


14 


18 


100 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60B19 (9.98/13.98) 


IS 


12 


162 


BARNEY A' BARNEY'S FAVORITES VOLUME I 
BARNEY MUSieVSBK 271 15/EMI (9.98/15.98) 


16 


19 


128 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 

BENSON 82217 (3,98(5.98) 


17 


16 


94 


CEDARMONT KIDS CLASSICS SILLY SONGS 

BENSON 82220 (3 98 5 981 


U 


20 


3 


SCOOBY DOO SCOOBY DOG'S SNACK TRACKS 

KID HHINO /5505,'RHINO 16 9a'10.9B) 


19 


NEW^ 


READ-ALONG LADY AND THE TRAMP 

WALT DISNEY 60213 (6.98 Cassette) 


20 


21 


108 


VARIOUS ARTISTSA' DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 (9 9&13.9a) 


21 


11 


8 


SPACE GHOST SPACE GHOST'S SURF & TURF 

KID RHINO 75'587,'RHINO (9.9&'15-98) 


22 


17 


3 


VARIOUS ARTISTS TODDLER FAVORITES 

KID RHINO /5261,'HHIN0(3.98(fi.98) 


23 


24 


126 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 

1«ALI DISNLY 60897 (8.98/11.98) 


24 


23 


30 


READ-ALONG THE ORIGINAL STORY OF WINNIE THE POOH 

V/ALI DISNLY 60279 (6.98 Cassette) 


25 


22 


IS4 


VARIOUS ARTISTSA CLASSIC DISNEY VOL II - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60866 (10.98/15.98) 



OChildren's recorOingt: wiginsi malm oicluie soundVacks e»lui}ed. • Reconlins Ifxlustiy Assn. 01 Ametica {RIAA) fxM\a- 
ttonror sates o!&0O.0GOuntts AfilAA certttrcation lot sales d 1 nilliQnuiub.wthrTiiithnllo^5EAersinlcaMtiyanun^ 

ng Die qmboi Fof bcx«l seh arxt ctoi-Dte atOums ftHh a lunmng tim* Dial etceeds two fioure, the RIAA nxjtMHiw sHipnwts &y tfie 
nunficf 0* dtics zrvUvt tapei Ucsl altwrns anli^t or cassetle ana CD. *Asten5i( mdicales vmyl IP ts swailaoie. Most [apt prices, 
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Video Show Draws Copy-Depth Protest 



Paar For The Course. TV pioneer Jack Paar, left; comedian Alan King; and 
Regis Philbin spread glee at a Friars Club party celebrating the release of the 
three-tape set 'Uack Paar: As I Was Saying . . . And More" from Kultur/White Star 
Home Video. The cassettes, priced to sell, document Paar's career and include 
late-night conversations with, among others, presidents Kennedy and Nixon and 
then budding comedians Bill Cosby. Woody Allen, and Godfrey Cambridge. 



BY ANNE SHERBER 

ATLANTIC CITY, N.J.— Taking as 
their battle cry "Level the playing 
field!," independent retailers attend- 
ing the East Coa.st Video Show 
(ECVS) Oct. fi-8 expreiised unallored 
displeasure at studio-sponsored 
copy-depth programs. 

There were more voices to be 
heard in protest this year. ECVS 
drew 8,612 retailers to the Atlantic 
City Convention Center, a tad higher 
than the 8,.'j.'>9 who attended in 1997. 

The copy-depth controversy was 
the tie that bound the convention, the 
first one sponsored by Home Video 
Entertainment Events (HVEE), a 
joint venture of Advanstar and the 



PolyGram Video Scores NBA Distribution; 
More Tities From Divx's First Wave 




THWS 



OLAM DUNK? The National Basketball Assn. (NBA) 
and PolyGram Video president Bill Sondheim must 
know something we don't. 

Sondheim and NBA Entertainment executives, 
including presidenfCOO Adam Silver, held a press lun- 
cheon in New York earlier this month to announce that 
PolyGram had acquired distribution rights to the pro 
league's videos, DVD and tape. Silver said PolyGram 
got the nod because NBA Entertainment was unsure 
of the future of its longtime licensee, CBS/Fbx Video, 
which had sold 12 million 
tapes in North America 
over the past 15 years. 

Never mind that the 
future of PolyGram 
Filmed Entertainment 
(PFE), parent of the 
video venture, is itself 
very much up in the air 
Seagram, in the midst of 
acquiring mu.sic giant 
PolyGram, wants to sell 
PFE, but there have 
been no offers remotely close to its asking price of 
$1 billion. MGM was the latest to balk, at a reported 
$400 million. If no buyer emerges, Seagram will havB 
to fold PFE into its Universal Pictures unit. PolyGram 
Video's catalog would follow, but not its people — Uni- 
versal Studios Home Video is already well-staffed. 

None of this weighed down an ebullient Sondheim 
and a confident Silver, who vowed fealty to the deal. 
"Without getting into contract specifics," Sondheim 
offered, "both of us have a very bright future." Sond- 
heim's first round-ball release — the Women's National 
Basketball Assn. championship — is due Tuesday (20), 
and he's planning a first-quarter 1999 NBA schedule. 

In the past months, PolyGram has turned itself into 
a pro-sports powerhouse, adding the NBA and Major 
League Baseball to the National Football League. Pub- 
licly ignoring the video company's corporate future, 
Sondheim wants to use these brands to create year- 
round PolyGram sell-through displays among mass 
merchants and refresh video retailers' rental shelves. 
PolyGram has been putting numbers on the board, 
such as 250,000 copies of "The Run For The Record," 
a recap of the McGwire-Sosa home-run derby. Sond- 
heim tiiinks it could top out at 500,000. He expects no 
less of the NBA program roster, including DVD. 

DVD is hopping: PolyGram had another $1 million 
month and is on track to hit $10 million this year (half 
of the Divx guarantee that management spurned). 
Even the NBA lockout, which forced the league to can- 
cel exhibition contests and the first two weeks of the 




by Seth Goldstein 



regular season, works to PolyGram's benefit. 

"We need a little bit of time to set up," Sondheim 
said. The labor problems "don't affect our plans." The 
NBA, which maintains ties to CBS/Fox, counts on a 
smooth transition: Two Poljllram staffers, Steve Mer- 
rill and Sal Scamardo, know the brand from their time 
with the Fox unit. If PolyGram teeters on the abyss, 
no one is looking over the edge. 

DiVX, AGAIN: On the roster "The Man In The Iron 
Mask," "Marked For 
Death," "Marvin's Room," 
"Mercury Rising," 
"Metro," "Mimic," "Mo' 
Better Blues," "Moon- 
struck," "Mouse Hunt," 
"Mr. Magoo," "Mrs. 
Brown," "The Newton 
Boys," "Night Falls On 
Manhattan," "Night- 
watch," "Nothing To 
Lose," "The Nutty Pro- 
fessor," "The Object Of 
My Affection," "Operation Condor," "Oscar And Lucinda." 

Also, "Paperback Romance," "Parenthood," 
"Paulie," "A I^rrot's Tale," "The Peacemaker," "Phan- 
toms," "Phenomenon," "Play Misty For Me," "Plajing 
God," "Point Break," "The Preacher's Wife," "Pretty 
Woman," 'A Price Above Rubies," "Primal Fear," "Pri- 
mary Colors," "Private Parts," "The Prophecy II," 
"Psycho," "The Quest," "The Rage," "Raging Bull," 
"The Rainmaker," "Rainman," "Ransom," "Rapid 
Fire," "Reality Bites," "Red Corner," "Retroactive," 
"Rising Sun," "The River Wild," "The Rock," "Rock- 
etman," "Rocky," "Rollerball," "Romy And Michele's 
High School Reunion," "The Saint," "Scream," 
"Scream 2," "Senseless," "She's So Lovely," "A Sim- 
ple Wish," "The Sixth Man," "Sleeping With The 
Enemy," "Sling Blade," "Sneakers," "Species," 
"Speed," "Speed 2," "Spy Hard," "Star Trek: Gener- 
ations," "Star Trek: First Contact," "Stargate," 
"Strange Days," "Sudden Death," "Summer Fling." 

Also, "That Thing You Do!," "This World, Then The 
Fireworks," "A Thousand Acres," "Throw Mama From 
The Train," "Tombstone," "Tomorrow Never Dies," 
"True Lies," "The Truth About Cats And Dogs," 
"Tviins," "Twio Girls And A Guy," "Ulee's Gold," "Uncle 
Buck," "Up Close And Personal," "Vertigo," "Volcano," 
•A Walk In The Clouds," "Walking And T^Jking," "WaU 
Street," "The War Of The Roses," "Washington 
Square," "Welcome To Sarajevo," "While You Were 
Sleeping," "White Men Can't Jump," "Wide Awake," 
"The Wings Of The Dove," and "Working Girl." 



Video Software Dealers Assn. 
(VSDA). From the opening bu.siness 
session through seminars and meet- 
ings to the buzz on the show floor, the 
independents who flocked to Atlantic 
City groused about every aspect of 
the various programs designed to put 
more tapes on shelves. 

They objected to the purchase 
minimums required in order to take 
advantage of the programs, and they 
suspect that the studios have made 
arrangements with Blockbuster and 
Hollywood Video unavailable to the 
rest of the industry. At ECVS' open- 
ing business session, Jim Cardwell of 
Warner Home Video, Ken Graffeo of 
PolyGram Home Video, Mike Ev-ans 
of (Columbia TriStar, and Ron Berg- 
er of I4entrak were bombarded with 
attacks on plans like revenue-sharing 
meant to rai.se copy depth. 

VSDA couldn't help. Association 
president .Jeffrey Eves told attendees 
that VSDA's VidTrac data puts the 
year-to-date rental bu.siness up 8% 
from last year. But beleaguered 
retailers, who say their profit mar- 
gins have dropped precipitously in 
1998, were unconvinced. Several 
expressed their disgust about the 
escalating wholesale prices of rental 
cassettes, and at least one, Rodney 
Eglash of RSC Video in Milwaukee, 
called for a "rebellion." 

Elven Eves agreed that "the busi- 
ness is scarcely recognizable from 
the business of a year ago." 

Panel members didn't profess to 
have the answers. In derising its pro- 
grams, Cardwell said, Warner "tried 
to increase retailers' copy depth and 
consumer satisfaction without 
putting the studio at risk. We have to 



address how- to grow market share 
rather than market growth." 

Ev-ans said Columbia has tried to 
build copy depth by releasing more 
movies directly to sell-through. But 
he acknowledged that the strategy 
has produced it:* own set of problems, 
including deep di.scounting by mass 
merchants. 

"I'm not an advocate of making 
things difficult," Evans said, refer- 
ring to the elaborate formulas that 
determine required buying levels in 
many copy-depth programs. "Every- 
one is searching for an answer. It's 
hard for everybody, and the first per- 
son who cracks the puzzle will reap 
big rewards." 

More evidence of growing inde- 
pendent dissatisfaction was evident 
at tvTO ECVS events. Two hundred to 
.SOO retailers attended a "town hall" 
meeting staged by VSDA's Indepen- 
dent Retailer Advisory Group 
(IRAG) and an early Wednesday 
morning session held by the maver- 
ick Independent Video Retailers 
Group (IVRG). 

IRAG, said Eves, has hired Stam- 
ford, Conn.-based Mars & Co. to 
conduct the previously announced 
study on the effect of copy-depth pro- 
grams on independents. Mars, which 
will focus on profitability, has a bud- 
get that has been doubled to 
$200,000. Referring to the IVRG's 
expected lawsuit against Blockbuster 
and the studios, IRAG co-chair John 
Heim maintained that this approach 
will yield quicker results. 

IVRG president Bob Webb imme- 
diately went on the offensive, attack- 
ing the VSDA approach as too pas- 
(Contiiiued on next page) 
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DVD Discussed At MDM Show 



BY STEVE TRAIMAN 

NEW YORK— Current DVD play- 
ers and discs may present a bright 
picture to consumers, but the ex- 
perts know that down the road it 
could be brighter still. 

They'll have an opportunity to 
view the future of such topics as re- 
cordable DVD during the 10th annu- 
al Magnetic and Optical Media Sem- 
inar, sponsored by the International 
Recording Media Assn. (IRMA), 
Oct. 27-29 at the Universal City 
Hilton & Towers in Universal City, 
Calif. "Interest is high in where this 
market is going," says IKMA exec- 
utive VP Charles Van Horn. 

"Low-cost recordability is the key 
to how fast DVD may supplant VHS 
as the home video format of choice 
for the consumer," explains Alan 
Bell, PD for the IBM DVD Project 
Office in San Jose, Calif., who will 
moderate a panel on make-your-own 
discs. A technology road map may 
be required. 

"The success of DVD technology 
has re.sulted in the introduction of 
several incompatible 'DVD compati- 
ble' rewritable format specifica- 
tions," he notes. 

Bell is also providing an over\iew 
titled "Copy Protection Technolo- 
gies For Digital Content Distribu- 
tion," an issue that has dogged DVD 
long before its March 1997 intro- 
duction. "Since digital copies are 
'perfect' copies, content owners of 
movies, music, and other multimedia 
have been reluctant to take advan- 
tage" of the technology "unless pro- 



tection of their intellectual proper- 
ty is assured," Bell points out. 

Even with the DVD title count 
approaching 2,000. replication re- 
mains a concern — and rightly so, ac- 
cording to Matsushita Digital Video 
Compres.sion Corp. VP .Jerry Pierce. 
"The process of making a complete 
working DVD disc image is much 
more like building a complicated CD- 
ROM game than making an audio 
CD," says Pierce, whose pre.senta- 
tion, "Feeding The Machine: Author- 
ing DVD Movies," will describe the 
pitfalls likely to occur in what he de- 
scribes as quality-control "hell." 

At the same time, program sup- 
pliers will haw to figure out ways to 
increase the capacity of discs being 
replicated. Terence Nelson, lead sci- 
entist at Panasonic Technologies' 
Information & Networking Technol- 
ogy Lab in Princeton, N.J., figures 
that movies, music, and games 
should boost data "by more than a 
factor of three." 

That means that next-generation 
DVD products will need a "blue- 
light" source, which could fit both 
the widescreen and pan-and-scan 
versions of "Titanic" onto a single 
disc. "This new light source must 
have good focusing characteristics 
and low noise," adds Nelson, who 
will share in the discussion of a sys- 
tem being developed by Panasonic 
parent Matsushita in .Japan. 

More details on the conference 
are available at IRMA's World 
Wide Web site, www.rccordingme- 
dia.org. 



VIDEO SHOW DRAWS COPY-DEPTH PROTEST 

(Continued from preceding page) 



sive. "Retailers don't need a $200,000 
study to tell us what is going on in 
this business," he said. 

The I VRG lawsuit charging unfair 
business practices should be filed by 
the end of the month, Webb said. 
"They're [the IRAG] going to present 
studios and retailers with a docu- 
ment We're going to present studios 
with a subpoena." 

Webb said his group plans to lift 
the .50-member maximum that had 
been in place and expand his group's 
role. A brochure circulating on the 
show floor appeared to position 
IVRG as an alternatiw to VSDA It 
promised retailers who join benefits, 
including group buying, benchmark- 
ing studies, joint marketing and pro- 
motion programs, consumer re- 
search, human resource education, 
and new store formats and designs. 

"We want to help retailers get big 
enough so that they don't need us 
anymore," said Webb. 

Divx presented another opportu- 
nity for the independents to unite. 
The don't like the limited-play for- 
mat, acknowledged Digital Video 
Express communications director 
Jonathan I>are. Dare participated in 
two ECVS .seminars and came away 
with a "consistent message" that 
there are no "closet Divx fans." He 
said he had heard some legitimate 
complaints about Divx that were 
deserving of corporate attention. 

VSDA meanwhile, sought member 



participation on other fronts. Eves 
announced a new promotional pro- 
gram for members, modeled on the 
recent American Film Institute's 
"100 Greatest Movies" campaign, 
which boosted sales and rentals of 
designated titles as much as 300%. 

Retailers are expected to benefit 
from a VSDA/Motion Picture Assn. 
of America co-sponsorship of "Oscar 
Night Comes Home" and an in-store 
promotion of the Academy Awards 
telecast and the library of titles that 
have either won Oscars or have been 
nominated. The promotion will 
include kits, valued at $110, sent to 
all 1999 VSDA retail members. 

Each will include a "best picture" 
poster with key art of all 70 best pic- 
ture winners, a 71st Academy 
Awards show poster, an in-store 
video loop promoting past Academy 
Award winners and their availability 
on home video, a reference book con- 
taining a listing of all the winners and 
nominees, and Academy Award triv- 
ia sheets. Also included is a national 
consumer sweepstakes, shelf dis- 
plays, and a window tag that identi- 
fies the store as a participant. 



TO OUR REAOERS 

Shelf Talk will return next 
week. 
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g 
1 


TITLE 


Label 

Distributing Label, Catal(^ Number 


Principal 
Performers 


rear of 
Release 


Rating 


Suggeitld 
Ust Price 










it it it No. 1 it -k ic 










1 


1 


6 


TITANIC 


Paramounl Home Video 833483 


Leonardo OiCaprio 
Kate Winslet 


199! 


PG-13 


29-95 


2 


2 


106 


LADY AND THE TRAMP 


Walt Disney Home Video 582 


Animated 


1955 


G 


26,99 


3 


4 


2 


THE EVIL DEAD 


Anchor Bay Enlertaininefit SV10587 


Bruce Camptiell 


1983 


m 


9.99 


4 


5 


32 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
EiiralKth Hurley 


1997 


TO-13 


14.98 


5 


15 


2 


CASPER MEETS WENDV 


FoxVideo 388 


Cattiy Mofiarty 


1998 


m 


19.98 


6 


NEW^ 


PAULIE 


Universal Studios Hofne Video 83960 


Cheech Marin 
Gena Rowlands 


1998 


TO 


22,99 


7 


14 


8 


PLAYBOY'S GEN-X GIRLS 


Playboy Home Video 

Universal Music Video Dist. PBV831 


Various Artists 


1998 


NR 


19.98 


8 


3 


7 


POCAHONTAS II: JOURNEY 
TO A NEW WORLD 


Walt Disney Home Video 

Buena Vista Home Entertainment 12743 


Animated 


1998 


m 


26,99 


9 


9 


7 


MERUN 


Hallmark Home Entertainment 96525 


Sam Neil! 


1998 


m 


19.91 


10 


NEW^ 


SCOOBY-DOO ON ZOMBIE ISLAND 


Warner Family Entertainment 
Warner Home Video HI 424 


Animated 


1998 


hr 


19,96 


U 


7 


4 


PLAYBOY'S FRESHMAN CLASS 


Playboy Home Vtdeo 

Universal Music Video Dist. PBV0832 


Various Artists 


1998 


NR 


19,98 


12 


10 


S 


BARNEY'S GREAT ADVENTURE 


F^>lyGram Video 40045005765 




1997 


G 


2295 


13 


12 


18 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A' 


Jiv^Zomt)a Video 41589-3 


Backstreet Boys 


1991 


NR 


19,98 


14 


11 


12 


JERRY SPRINGER-TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


Ml 


24,99 


15 


18 


12 


PUYBOY'S PLAYMATES REVISITED 


Playboy Home Video 

Universal Mustc Video Dist. P8V0830 


Various Artists 


1991 


Ml 


19,98 


16 


24 


10 


THE BUCK CAULDRON 


Walt Disney Home Video 

Buena Vista Home Entertainment 9124 


Animated 


198S 


TO 


2699 


17 


6 


6 


THE EXORCIST.25TH ANNIVERSARY 
SPECIAL EDITION 


Warner Home Video 16176 


Ellen Burstyn 
Linda Blair 


1973 


R 


1998 


18 


28 


126 


THE LITTLE MERMAID: THE 
SPECIAL EDITION 


Walt Disney Home Video 

Buena Vista Home Entertainment 12731 


Animated 


1989 


G 


26,99 


19 


22 


12 


JERRY SPRINGER-THE BEST OF 


Real Entertainnient 6509 


Jenry Springer 


1998 


NR 


14.99 


20 


8 


i; 


SPICE WORLD 


Columbia TriStar Home Video 02018 


Spice Girls 


1997 


n 


19.95 


21 


25 


4 


nA RAHF nF 1 IFF 




Snoop OOgK 


1998 


m 


19.98 


22 


NEW^ 


THE GRAND JURY TESTIMONY 
OF WILLIAM JEFFERSON CLINTON 


MP! Unma Virion UP7'3t)7 


Rill ^lintnn 
Dill kiiinion 


1998 


m 


14.98 


23 


NEW^ 




A&E Home Video 

New Video Group 17149 


Patrick Macnee 
Diana Rigj> 


1987 


NR 


2995 


24 


16 


9 


THE AVENGERS *67 BOX SET 1 


A&E Home Video 

New Video Group 17135 


Patrick Macnee 
Diana Rigg 


i!«; 


NR 


2995 


25 


NEW^ 


AODAMS FAMILY REUNION 


FoxVideo 36477 


Tim Curty 


IS9B 


NR 


1998 


26 


21 


21 


AS GOOD AS IT GETS 


Columbia TriStar Home Video 2 1 703 


Jack Nicholson 
Helen Hunt 


1997 


PG-13 


19.95 


27 


20 


9 


PEARL JAM: SINGLE VIDEO THEORY 


Epic Music Video 

Sony Music Video EV50161 


Peari Jam 


1998 


NR 


1498 


21 


31 


5 


TELETUBBIES: DANCE WITH 
THE TELETUBBIES 


Warner Family Entertainment 
V^ftmer Home Video B3748 


Various Ailists 


1998 


NR 


14.95 


29 


40 


2 


BUFFY THE VAMPIRE SUYER-3 
PACK 


Fox^Adeo 5465 


Saraii Mictielle Cellar 


1998 


NR 


39 98 


30 


34 


120 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Pararrvount Home Video 1 108 


Jotin Travolta 
Olivia Newton-John 


1978 


PC 


14.95 


31 


13 


4 




New Line HorT>e Video N4624 


Mark Vtrahllierg 
Burt Reynolds 


1997 


R 


1998 


32 


RE-EKTRV 


HAI 1 nWFFN- ANMIUFR^ARV FRITinN 




Jamie t^ Curtis 
Donald Pleasence 


1918 


R 


998 


33 


33 


7 


Turriiii unMTV 
■ nc ruLL mun ■ > 




Rotiert Carlyle 
Mark Addy 


1997 


R 


1498 


34 


32 


25 


THE ROCKY HORROR PICTURE SHOW 


FmVideo 0490 


Tim Curry 
Susan Sarandon 


1975 


R 


14.98 


3S 


35 


12 


IMAGE OF AN ASSASSINATION 


MPI Home Video 72823 


Not Usted 


1998 


NR 


19.98 


36 


26 


2 


IN & OUT 


Paramount Home Video 329873 


Kevin Kline 
Joan Cusack 


1997 


PG-13 


1495 


37 


36 


8 


THE AVENGERS '67 BOX SET 2 


A&E Home Video 

New Video Graup 17140 


Patrick Macnee 
Diana Rigg 


1967 


NR 


2995 


38 


30 


25 


FLUBBER 


Walt Disney Home Video 

Buena Vista Home Entertainment 1468 


Robin Williams 


199! 


PC 


22.99 


39 


38 


33 


HERCULES 


Walt Disney Home Video 

Buena Vista Home Entertainment 9123 


Animated 


1997 


G 


2699 


40 


19 


6 


SPAWN 2 


HBO Home Video 91487 


Animated 


1998 


PG-13 


2297 



• RIAA gold cert, for sales of 50,000 units or $1 mlllio«i m sales at suggested retail, A RIAA Qlatmum c«rt, for sales o* 100,000 units or $2 million in sates at suggested 
retail. * ITA gold certification tor a minimum o( 125.000 units « a dollar volume of $9 million at retail lor tfieatrically released programs, or ol at least 25,000 units and $1 
million at suggested retail tor nontheatrical titles. O ITA platinum certification tor a minimum sale ot 250.000 units or a dollar volume of S18 million a( retail lor theatrlcaify 
released proerams, and of at least. 50,000 units and $2 million at suesested retail for nonlheatrical Lttes. C 1998. Billboard/BPI Communications. 
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1 THIS WEEK 


s 


o 

1 


TITLE mt^ 


Ljb«l 

DistributinK Labd. Catalog Number 


Principal 
Pwfornwn 








it-k* No. 1**1^ 




1 


1 


4 


CITY OF ANGELS (PG-I3] 


WafiwHorrw Video 16320 


NicoUsCase 
Met Ryan 


2 


3 


3 


MERCURY RISING IR) 


Unmersai Studos Hotne Video 
83590 


Bruce Willn 
Alec Baldwin 


3 


2 


4 


WILD THINGS (R) 


C^umbia TriStar Home VxJeo 
02286 


Matt Chlkm 
Neve Campbell 


4 


6 


4 


PRIMARY COLORS (R) 


Unhiefsal Studns Home Vhteo 
83373 


John Trawlla 
Emma Thompson 


5 


4 


10 


THE WEDDING SINGER IK-ll) 


New Line Home Vitleo 
Warner Home VKleo N4659 


AdamSandlef 
Drew BjiryTTiD'e 


( 


5 


10 


JACKIE BROWN (R) 


Mvamax Home Enteftsinmenl 
Bueni Veu nom VAnvtntrm 1 355603 


ftim Grier 
Samuel L. J3C*:son 


7 


7 


8 


THE BIG LEBOWSKI (ft) 


B«)<Jf»m Video 4400565393 


Jeff Bric^ 
John Goodman 


1 


8 


6 


TITANIC (PC- 13) 


Paramount Hortie Video 833483 


Leonardo DICapno 
Kate WinsJel 


9 


9 


13 


GOOD WILL HUNTING (R) 


Mtfamax Home Entertainmeni 
Bueni lAsa Hnne Empianmtrt 1355903 


Man Damon 
Ben Afllech 


10 


11 


8 


THE APOSTLE (PG 13) 


Uninwsal Studos Home Video 
83676 


Robert Duval! 
Farran Fawcett 


11 


10 


3 


HUSH (PG-13) 


Co^umbii TriSUr Home Video 
02352 


Jessica Lange 
Gwyneth P^lrow 


12 


14 


11 


U.$. MARSHALS (R) 


Warner Honw Video 15625 


Tommy Lm Jones 
Wesley S-rijes 


13 


15 


3 


HE GOT GAME (R) 


IbucAstone Home Video 

Byeni Asb Hone Entotmnent 1356503 


Denni WufiMgtoit 
MiHa Jovovich 


14 


12 


15 


WAG THE DOG (R) 


New Line Home VUeo 
Wamer Home Video N4642 


Duslin Hoflman 
Robert DeNifO 


15 


NCW^ 


TWIUGHT (ft) 


Pacamounl Home Video 


Paul Mewman 
Susan Sarandon 


16 


13 


9 


THE MAN IN THE 
IRON MASK (PG 131 


MGMW Home Video M907047 


Leonardo DiC^pro 
ieremy Irons 


17 




THE OBJECT OF 
MY AFFECTION (R) 


FoxVideo 


iennrfef Anislon 
Paul Rudd 


18 


16 


3 


DEEP RISING m 


HollywDOd nctures Home Video 
Buefu VsQ Horre EitRrtairrwil 1355103 


Treal Williams 
Famhe Janssen 


19 


NEW^ 


PAULIE (PG) 


Universal Studios Home Video 
83960 


Cheech Uarin 
GenaRowtands 


20 


19 


2 


THE PLAYER'S CLUB IR) 


New Lirte Home VnMo N4682 


Ice Cube 
Jamie Foi 


21 


17 


10 


GREAT EXPECTATIONS (R) 


RnVldea 4492 


Ethan Hawke 
Gwyneth Pallrow 


22 


NEW^ 


TWO GIRLS AND A GUV (R) 


FcoVideo 


Robert Downey, Jr 
Heather Graham 


23 


22 


2 


DAMGEROUS BEAUTY tR) 


Wame« Home Video 14775 


Catherine Mc(^ack 
Rufis Sewell 


24 


25 


25 


LA. CONnOENTIAl <R) 


Wamer Home V)deo 14913 


Kevin Spacey 
Russell Crewe 


25 


18 


10 


HARD RAIN (R) 


Paramount Home Video 332133 


Mrgan Freeman 
Chnstlan Slater 


26 


24 


2 


MY GIANT (PG) 


Wamer Home Video 2535 


Billy Crystal 
Gt>eorghe Muresan 


27 


34 


7 


THE NEWTOM BOYS (PG13) 


Columbia TriStar Heme Video 
0363 


MattfW* '.':C:' 3Ly|-e^ 
Ethan Ha«ke 


20 


23 


8 


MR. NICE GUY (PG-13) 


New Une Home Video H4661 


Jackie Chan 


29 


31 


21 


AS GOOD AS tr GETS (PG-13) 


Colurnbis TrIStar Heme Vtdeo 
21703 


Jack Mehoison 
Helen Hunt 


30 


NEW^ 


LOST IN SPACE (PG-131 


New bne Home Video N4666 


William Hurt 
Gary OkJman 


31 


26 


19 


MIDNIGHT IN THE GARDEN 
OF GOOD AND EV(L IR) 


Wamer Home Video 14776 


Kevin Spacey 
John Cusack 


32 


28 


8 


KUNDUN (PG 13) 


Tcxtchstone Home Video 

Buen Vsta Horre E/«nalrunent 13566 


IMUsted 


33 


NEW^ 


NIGHTWATCH (R) 


DimerwKKi Home Video 

8jeru Horrc Ennnnwt 1048503 


Nick Nolle 
Ewan McGregor 


34 


NEW^ 


A PERFECT MURDER (R) 


Wamer Home Video 16643 


Micfiael Douglas 
Gwyneth Pattrow 


39 


20 


10 


DARK UTY (R) 


NcM Une Home Video 
Warner Home Video N4656 


Ruius Sewell 
KKfer Suthertand 


36 


29 


12 


SPHERE (PG-)3) 


Wamer Home Video 15331 


Dustin Hoffman 
Sharon Stone 


37 


35 


12 


ZERO EFFECT (R) 


Warner Home Video 2534 


Bill Pullman 
Ben Stiller 


3t 


30 


19 


THE RAINMAKER (PG-13) 


ParamoiMit Home Video 335033 


Matt Damon 
Danny DeVito 


39 


37 


27 


BOOGIE NIGHTS (R) 


New Une Home Video 
Wvner Home Video N4624 


Mad( Vtihlberg 
Burl teynolds 


40 


33 


5 


HOMEGROWN (R) 


Columba TnSUr Home Video 

25323 


Billy Bob Thornlor 
Jo*in Llhgow 



# ITA gold certrfication for a minimum of 125,(X)0 units of a dollar volurrK of $9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
rmrttwatrical titles. ITA platinum certification tor a minimum sale of 250,000 units or a dollar 
volume of $16 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. 1998, Billtwand/BPI Communications. 



DIVX BACKERS UPBEAT 

(Continued from fxuie 63) 

"and nothing they're doing is hurt- 
ing DVD sales," Nickerson warns 
that problems could ensue unless the 
Divx camp becomes more inclusiw. 

Thomson sees no difficulties. The 
company is "fully behind" Divx, 
notes Larry Pesee, GM of Thomson's 
worldwide DVD product manage- 
ment, but "this is not going to stop 
hasiz DVD sales." Pointing to Thorn- 
.son's first Divx-equipped unit, exhii>- 
ited in New York, Pesce said the 
DVD player has "added capabilities 
[that] are fully integrated. Consum- 
ers will not notice the difference." 

Pesce isn't stinting on software, 
either. Consumers who purchase the 
new RCA player get a free copy of 
"The Best One Ever," an NFL Films 
look at Super Bowl XXXU. The 
DVD title, which gives viewers a 
choice of viewing angles and Green 
Bay Packer/Denver Broncos com- 
mentary, remains a Thomson exclu- 
sive until its retail appearance in 
mid-1999. 

To some trade observers, "The 
Best One Ever" underscores the 
positive and negative aspects of 
Divx's impact. On the one hand, the 
promotion involving two major 
brands — the NKL and RCA — can't 
help but attract consumer interest 
and sales. 

On the other hand, consumers 
may wonder why a Divx player is 
being promoted with a DVD disc. 
Prospective buyers can he expected 
to ask why a Divx title isn't packed 
with the player. 

The reason, sources suggest, 
points to a Divx weakness: Because 
so much disc capacity is devoted to 
limited-play functions, Divx pro- 
gram.s can't do the things that "The 
Best One Ever" does. That's soon to 
change, according to Thomson. 

Pesce and Digital Video Express 
VP of administration John Richard- 
son, who was also present at the New 
York demonstration, claim that fea- 
tures like wide-screen pictures and 
multiple angles are in development 
and that some have already been 
added to "a few titles." 

Anyway, says Pesce, Divx focus 
groups clearly indicate that con- 
sumers like the idea that limited- 
play discs can be rented for $4.49 
and don't find the phone hookup to a 
Digital Video Express computer 
monitoring player activity at all 
intrusive. 

Thom.son isn't the only hardware 
manufacturer trying to move hard- 
ware via software. Philips recently 
completed a joint promotion with 
direct-response giant Columbia 
House that offered a player and fiw 
free movies, and it just tiegan a 50O- 
store trial with Blockbuster. 

Meanwhile, buyers of a Sony unit 
can get 10 free DVD rentals of most- 
ly Columbia TriStar Home Video 
titles, including the current best-sell- 
er "Wild Things." And Pioneer has 
a deal with online retailer NetFlix 
that offers a free rental erery month 
for a year after purchase. 

For the fir.st time, and as a .sign of 
its confidence in the market. Philips 
is offering a DVD unit under its 
name — not just Magnavox, a U.S. 
subsidiary. Consumer recognition of 
DVD has risen to close to 50%, Har- 
ris notes. 

"I think," he .says, "Christmas will 
be a killer." 
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TITLE, Imprint Principal 
Distributing Label, Catalog Number Performers 






1 


1 


19 


* *■ NO. 1 -it * 

ALL ACCESS VIDEO A' 

hvfsZvnta Video 4 1 ^89-3 


Bactjilreel Bo>* 


LF 


1998 


2 


2 


6 


DA GAME OF UFE 

Pnoiily Video 53425 


SmopDoa 


If 


19.91 


3 


NEW^ 


VHl DIVAS LIVE 

Epic Muse Video Sony MuSK Vktoo 50 1 75 


Swsliitfillittvtef 


IF 


I9J> 


4 


4 


4 


LIVE IN CONCERT 

Jlv^Zomtia Video 41624 


Backstreet Boys 


If 


19% 


5 


3 


3 


MARCHING TO ZION 


Homecoming 


If 


»9I 


B 


5 


22 


STREETS IS WATCHING A 

Dc' Jjin^ Home Vtdeo PofyGr^n Vkleo 


Jay^Z 


If 


lUS 


7 


23 


7 


HAVING A GIRL'S NITE OUT 

Myrrfi Video 5351 


Chonds Pl«rce 


If 


IS.9I 


8 


E 


17 


MP OA LAST DON 

Nq IjiTTit Video Pnofity Video 53373 


MasterP 


If 


19Ja 


9 


7 


10 


SINGU VIDEO THEORY 

Epic MuStc Video Sony Music Video EV50161 


Pearl Jam 


If 


1491 


10 




LIVE AT THE BEACON THEATRE 

CoJumtM Mu^ic Vid^ ~'' H Mu-"^ Vid^ 501 71 


James Taylor 


IF 


1991 


11 


8 


3 


DC TALK VIDEO COLLECTION 

FcHfrtyiF V)deo C^^nlanC Dist Group 24509 


dc Talk 


If 


1999 


12 


12 


16 


SHOCKUMENTARr • 

F^lyGrj^ Vidi?0 57595 


Iftsant Clown n»s« 


If 


1991 


13 


10 


43 


A NIGHTIN TUSCANY* 

F^lyGf^^ Video 44G0553973 


Andrea Boctili 


If 


24 9S 


14 


9 


8 


eXITOS EN VIDEO 

W^d LdtiTTd Video 23978 


Mana 


If 


12.95 


IS 


11 


37 


GIRL POWER! LIVE IN ISTANBUL 

Virgin Music Video 92111 


Spice Girts 


If 


19.9$ 


16 


13 


59 


THE DANCE A 

Wamer Repnsc VkMh 3-36486 


Fleetwood Mac 


Lf 


19.9t 


17 


IE 


79 


WHO THEN NOW? 


Korn 


If 


19.91 


18 


NEW^ 


THE VIDEO COaECTION 


Savage Garden 


SF 


I9.9« 


19 


15 


10 


BIG BALLERS: THE MOVIE 

Simildr Eiit Iry; 49813 


Various Artists 


Lf 


19.99 


20 


14 


9 


PREMONITION 

Warwr -'i , ~ > Vid<o 3-38496 


John Fogerty 


Lf 


19.96 


21 


18 


35 


DEAD TO THE WORLD 

lntersccif€ Vk]^ Uni^rs3i MuSiC Video Oisl 90150 


Marilyn Manson 


LF 


1S95 


22 


19 


39 


GARTH LIVE FROM CENTRAL PARK 


Garth Brooks 


If 


19.95 


23 


22 


47 


ONE HOUR OF GIRL POWER 

V^^mcr HofT>c Vidflo 3635S3 


^lice Girls 


If 


14.95 


24 


29 


21 


HAWAIIAN HOMECOMING 

Spring Mm V>fl80 44355 


Various Artisb 


If 


29 99 


25 


21 


14 


BACKSTREET BOYS: THE VIDEO 

MVO Vidoo 3899 


Backstreet Boys 


Lf 


19.95 


26 


20 


46 


RAGE AGAINST THE MACHINE 

Epic Music VidM) So<^ Muiic Video 19 V50160-3 


Rage Against 
The Machine 


Lf 


I9.9< 


27 


17 


8 


THE 3 TENORS: PARIS 1998 

Aitt^ftVic Reco^s loc AtlBTtic Video 83133-3 


CarTwas-Oomingo- 


LF 


29 9S 


28 


24 


3 


LIVE! ONE NIGHT ONLY 

MCA Miwc VkJoo Uoiversjt Miis>c ViiJwj Dot. 1 1865 


Patll tjBelle 


15 


i9.9< 


29 


RE-ENTRY 


RIVERS OF JOY 

Spfir^g Milt Video 44354 


Gaithef & Friends 


LF 


29.99 


30 


REENTRf 


THE ABSOLUTE BEST VIDEOS 

-I ' ,', Vi<leg Chordartl DiSI. ■ i'm.;' 43201-3 


Carnun 


LF 


1998 


31 


27 


153 


UVE FROM AUSTIN, TEXAS A 

Ep-c Mi,-vc Video Sort/ Muwc Video 50130 


Stevte Ray Vaughan 
And Double Trouble 


If 


19.91 


32 


34 


32 


LIVE 

Ve/ily Video ^ 3 1 OS- 3 


Fred Hammond & 
Radical For Christ 


IF 


1998 


33 


32 


106 


LES MISERABUS: lOTH ANNIV. CONCERT 

VCI CoiuniDs4 TriSta' Hdmc VkJ©0 83703 


Vanoirs Artists 


If 


2495 


34 


25 


47 


TinSA. TOKVO AND THE MKXXE OF NOWHERE 

RoiyGran Video 4400479233 


Hanson 


Lf 


1995 


35 


33 


15 


HOMELfSS MAN: THE RESTIESS HEIRT OF RICH MUilNS 

Word Video SJSlJIi 


Rich Mullins 


LF 


1698 


36 


35 


202 


THE BOB MARLEY STORY k 

Island Video PoiyGnm Video 4400823733 


BobMarley 
And The Wallers 


If 


995 


37 


25 


46 


CLOSURE 

lnl4T!.^:cii* VkIpc Trirt^ifk Home Video 6734 


Nine Inch Nails 


If 


24.98 


38 


NEW^ 


STANDING ROOM ONLY— UVE 

PolyGfam Vidfo 401690 


The Chrlstlanaires 


Lf 


19.95 


39 


38 


35 


DOWN BY THE TABERNACLE 

^ng Hill Video 104 


Bill & Gtoria Gaither 


Lf 


19.98 


40 


30 


247 


LIVE SHIT: BINGE & PURGEA ' 

EleMra EntefUir^ment tl94 


Metallica 


Lf 


1998 



r. RIAA gold cert, for sales of 25,000 units for video singles; • RIAA nM cert for sales of 50,000 units for 
SF or LF videos; A RIAA platinum cerl. lor sales of 50.00Q units for video singles; A RIAA platinum cert, 
for sales of 100.000 units lor SF or LF videos; - RIAA gold cerl. for 25.000 units (or SF oi LF videos certi- 
fied prior to April 1. 1991; ♦ RIAA platinum cert, for 50.000 units for SF or LF videos certified prior lo 
April I. 1991. LF long-form. SF Short-form. VS Video smgle. et998, BtllboaicL/BPI Communications. 
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Homeyjdeo 

CBS Video Sees Catalog Value In Frank Sinatra Documentary 



A R l< E T I N G 



BY JIM BESSMAN 

NEW YORK— CBS Video's just- 
released "Frank Sinatra: Off The 
liecord" could well become a "peren- 
nial title," according to Hosea Belch- 
er, VP of marketing for 20th Century 
Fbx Home Entertainment. 

"It's just like our Diana title with 
the BBC," says Belcher "We're sensi- 
tive to the fact that she was a unique 
personality who never really went 
away and [we] keep it in the catalog 
for retailers to take advantiige of 

"Well probably put out a sales com- 
munique saying it's still available on 
the anniversary of his death — and at 
any other time when something relat- 
ed to him happens in the world or the 
marketplace." 

The $14.98 title, which runs 45 min- 
utes, was released a month ago and 
centers on the intimate 1965 CBS 
News in-depth interview with Sinatra 
conducted by Walter Cronkile. Origi- 
nally titled "Sinatra," the program 
was recently rebroadcast, w ith a new 
introduction by Dan Rather, on CBS- 
TV's "48 Hours," shortly after Sina- 



tra's death. 

"Basically, CBS cameras followed 
him around for six months on- and off- 
stage," says Belcher "There are very 
unguarded moments, which make for 
a particularly insightful video — more 
so than other documentary-type 
treatments. He actually invited cam- 
eras into hLs home and to follow him 
around with his fellow Rat Packers, 
talking about controvensial things in 
his life that aren't typical of docu- 
mentaries." 

The program aLso includes footage 
of Sinatra in the recording studio 
while he cut his classic hit "It Was A 
Very G<hh1 Year" He is seen |)erform- 
ing a benefit with Rat Pack pals Dean 
Martin and Sammy Davis Jn, as well 
as entertaining convicts at a ma.\i- 
mum-security prison. 

Cronkite, meanvihile, manages to 
get Sinatra to open up about the more 
sensational aspects of his life and 
work, including his temper and 
alleged Mob ties. Other interviews 
involve friends, family, and entertain- 
ment business colleagues. 



"One of the most poignant moments 
is when he's asked how he M"dnts to be 
remembered," .saj-s Belcher "Remem- 
ber, this was in '6,5, and .seeing it now, 
right after his death, it's very chill- 
ing — and amazingly prophetic. He 
says, 'I would like to be remembered 
as a man who brought an innovation 
to popular singing, a peculiar, unique 
fashion that 1 wish somelxxly would 
learn .so it doe.sn't die where it is.'" 

Belcher says that since "Frank 
Sinatra: Off The Record" was virtu- 
ally rush-released due to its timeli- 
ness, a full-fledged marketing cam- 
paign was impossible, other than to 
get product into the stores and in 
front of the consumer via prominent 
displays. 

"I think the price point makes it an 
impulse buy — and the .subject matter 
makes it pull thitxigh on its wn," says 
Belcher "Also significant is its unique- 
ness during its time: This was before 
'iyO Minutes' and '20/20' and — aside 
from the network's 'Person To Per- 
son' — the one-on-one celebrity inter- 
view." 
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RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 


1 


127 


* -k NO. 1 * * 
MICHAEL JORDAN: ABOVE 8, BEYOND 

FoxVidm (CBSi'Fox) H Hf.i] 


14.9S 




1 


5 


189 


♦ * NO. 1 * * 

CINOy CRAWFORO SHAPE YOUR BODY WORKOUT- 

GoodlTiie', Hone Vitlen ?rj:i.^ 


1999 


2 


3 


33 


GRETZKV: THE GREAT ONE AND THE NEXT ONES 

FoiVmeo (CBS/Fox) 2758 


1498 




2 


1 


49 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony Music Video 


1298 


3 


2 


33 


DENVER BRONCOS: SUPER BOWL mil CHAMPIONS 

PolyGtam Video 4400464433 


19.95 




3 


4 


5 


YOGA ZONE: INTRODUCTION TO YOGA 

BMG Video 80300-3 


1498 


4 


6 


47 


THE OFFICIAL 1997 WORLD SERIES VIDEO 

PolyGram Video 91097 


19.98 




4 


2 


25 


MTV ADVANCED WORKOUT: TOTkL BODY TRAINING 

Sony Music Video 49331 


14.98 


5 


4 


99 


Tw WEO III t«mi: 20 TEW OF umiGcnnu PiAis 1 luiins 

PofyGfam Video 96002 


1498 




S 


3 


163 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


12.98 


fi 


5 


S 


ELWAY: CHAMPION FOREVER 

PolyGram Video 4400577353 


l9.tS 




S 


9 


145 


THE GRIND WORKOUT: FITNESS WITH FLAVAO 

Sony Music Video 49796 


1298 


7 


8 


21 


CHICAGO BULLS: GIVE ME FIVE! 

FoxViOeo (CBS/Fox) 2768 


19.98 




7 


13 


29 


CRUNCH: THE JOY OF YOGA 

Anchor Bay Entertainment SV10285 


9.99 


8 


9 


51 


PURE PAYTON 

PolyGram Video 4400464413 


19.9S 




i 


8 


5 


REEBOK: LONG I LEAN 

BMG Video 80361 -3 


19.98 


9 


11 


345 


MICHAEL JORDAN'S PLAYGROUND 

FoxVpdeo (CBS/Fox) 2858 


19.98 




9 


7 


5 


FIRM PARTS: TOUGH TAPE 

BMG Video 80136-3 


1498 


10 


7 


27 


LESLIE NIELSEN'S STUPID LIHLE GOLF VIDEO 

Winstar Home Entertainment 71027 


19.98 




10 


11 


33 


CRUNCH: BEST ABS AND ARMS 

Anchor iir, Entertainment SV10093 


9.98 


11 


15 


5 


1998 OtTMPIC wmm GAMES FIGURE SKATING COHPETITKM 

FoxVideo ICBS Videcl 0414 


19.98 




11 


10 


99 


CRUNCH: FAT BLASTER PLUS 

Anchor Bay Entertainment SV10092 


9.98 


12 


17 


31 


NBA 2000 

FoxVideo (CBSffia) 2759 


14.98 




12 


6 


53 


OPRAH: MAKE THE CONNECTION 

Buena Vista Home Entenainnent 60428 


22.99 


13 




MICHAEL JORDAN: THE ULTIMATE COLLECTION 

FoxVidoo (CBS/Foxl 4101090 


29.98 




13 


NEW^ 


THE FIRM: FAT BLASTER-TOTAL BODY WORKOUT 

BMG Video 8041 7 3 


19.98 


14 


14 


171 


LESLIE NIELSEN'S BAD GOLF MADE EASIER 

ABC Video 45003 


1998 




14 


14 


43 


ABS, CHEST t LEGS OF STEEL 2000 

WarnerVision Entertainment 61312-3 


29 95 


IS 


10 


69 


NBA AT SO 

FoxVideo (CBS/Foxl 8450 


1998 




15 


18 


43 


FIRM BASICS: ABS, BUNS 1, THHIHS WORKOUT 

BMG Video 80344-3 


19.98 


IE 


12 


79 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmark Enlertainment VM&372 


19.99 




16 


15 


209 


VOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Mealing Arts 1088 


14.98 


17 


20 


13 


THE OFFICIAL 1998 NBA FINAU VIDEO 

FoxVideo ICBS/Fox) 0475 


19.98 




17 


17 


3 


REEBOK: STEP RHYTHM I MOVES 

BMG Video S0436-3 


1498 


It 


tt-anm 


MUHAMMAD ALI: SKILL, BRAINS, & GUTS 

MPI Home Video MP7116 


1998 




IS 


19 


63 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 801 13 3 


1998 


19 


13 


63 


TIGER WOODS: SON, HERO t CHAMPION 

FoxVideo (CBS Video) 4098 


1498 




19 


20 


95 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


19.98 


20 


18 


9 


NHL OVERTIME 

FoxVideo (CBS/Fox) 8357 


14.98 




20 


NEW^ 


YOGA ZONE: CONDITIONING AND STRESS RELEASE 

BMG Video 90377 3 


1498 



^ITA gold certification tor sale of 126,000 units or a dollar votume ol S9 million at retail (or theatrically released programs. 25.000 units and $1 million at sug- 
gested retail for nonthestrKal titles. OlTA platinum ceitificatkin tor sale of 250,000 units or a dollar volume of S18 million at retail for theatrically released pro- 
grams, or 50.000 units or S2 million at suggested retail tor nontfieatrKal titles. 01998, Billboard/BPI Communications. 
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If you want to reach the wortd 
of music and video, you need the 
hiiemaaoml Buyers Guide. 




The 1999 International 

BUYER'S GUIDE 
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Over 16,000 current and updated 
listings worldwide - complete with 
key contacts, phone & fax numhers, 
addresses, e-mail addresses and 
weh site listings. 

• Record labels Music distribution companies 

• Wholesalers & Distributors ■ Video companies 

' Music publishers CD. CD-ROM & Video 
disc manufacturers Equipment manufacturers 

■ Accessory companies ' PR companies 

■ International listings ' Associations and 
professional organizations Performing and 

mechanical rights organizations 
• Music libraries ' Entertainment attorneys 

• Importers/Exporters • Replicators ' Duplicators 

• And much more! 

To order send payment for S139 plus $6 S&H ($14 for international 
orders) with this ad to: Billliojircl Directorl*s, P.O. Box 2016. 
Lakewood, NJ 08701. Please add approphate sales tax in NY, 
NJ. PA. OA. TN. MA, IL. OH. VA & DC. Orders payable in U.S. 
funds only. All sales are final 

FOR FASTEST SERVICE CALL (800) 344-7119. 
Outside the U.S. (732)363-4156. 
Or fax your order to (732) 363-0338. 

Now available on diskette and mailing labels. 
For rates call Mike Sisto at (21 2) S36-501 7. 
To advertise call Jill Carrigan at (213) S2S-2302 

www.billboard.com 
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Call Billboard Classified Today! 

Tracy walker 1-800-390-1489 

twalker@billboara.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



&. it^(=c:i3F=ir>^xiy^-T-ic:=Dr-«vi 



• SERVICE & RESOURCES: S150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : S150 per inch/per week 

• RADIO HELP WANTED: S95 per inch/per week 

• BOX REPLy SERVICE: S30 

Classified ads are commissionable when an agency represents an outside client 



[DEADLINE; FRIDAY AT 3:30PM EASTERN, 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



Tape & Disc 

MA«UF«CTUBINO • SIWPtnCCESIGN • PRINriNG 
HIGHEST QUALITY 

COMPLETE D£SICNED PACKAGES 

LOWEST PRICES 

CD BOOKLET a.J^C^ft PRINTING 

Cait fin" tt custom quote. 

1 -800-989-4487 



WWW.MIOWESTOISC.COM 



DICilTRL FQRCS' 



O TOTAL CD, 
CD-ROM, E-CD, 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digitairorce.com 



Feel the "Powar of Excellence" 
call lor POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Rclerence Disc 

149 MADISON AVENUE NY, NV 10016 



CUSTOM COMPACT DISCS 

Allordablc single copy CDs, suining al S15. 
$5 00 OFF WITH THIS AD 

46 PRODUCTIONS 

42W357 Hawk Cirelc. SL Oiarka. lU. 60175 
Tel (800) 850-5423 Fax (800) 203-1725 
Conlact Ui On Tlic Internet al info@46fi.com 
Visit our Web Page at hltpV/www.46p.cDm 



1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 


1^ 


From viiuT \l;i\itT \ l iiin* 

CD SONIC 

l-»l*tt-CD SDNH. (2.l7.fcf.4>) 
rliuil: cdsonicriHi) a aoi.i oin 



cd duplication 
^ SOOcd's 

o#s o«lv# 2 oolw ■$549 
w/ lawals « wrap s$679 

626,794,4322 




Premium CDs: As low as $.54 ea. 
Warner Mecia - Digalog CasseOes 
Creative Sound 



(]B0O)32M»ACK 
http:J/csoundcorp.com 




CUSTOM SERVICE 

lOlbW.luMSIrael 
BiirliMk,CA 81506 

(800) 423-2938 
FIUI(818) 568-3718 



•DIGITAL B I N • 
1000 FOR .64 EACH 

CHROME TAPE UP TO C 4S CLEAR SHELL. 
ASSEMBLED IN NORELCO BOX SHRINKWRAP 
YOU SUPPLY PRINT LABEL FILM, MASTER 



CD Replication 

• Retail-Ready Packages wiili Graphics 

• Bulk Replication (only 100 Min. Order! l 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 



Why deal with brokers when you can work directly with our factor) ' 

Best Service... Best Price... Period. 




lEUROPffDISKOm-Pl 



Free Catalog or quote: 

(800) 455-8555 




htlp://H ww.europadisk.com 

Major credit cards ucccpied. 



We Ana'cifiate Your Every Need 

CD REPLICATION 

Cassene Duplication 
Graphic Design & Pnnting 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 69 1 -763 1 • Fax (7 1 6) 69 1 -7712 



VINYL PRESSING 



HOO 13" VINYL $749.00 

(le mm Jtan w/ HOUI SlKewhhf odd.hor>al IP ) 



1000 7" VINYL 45's mmmimumi S719.00 tcotoie ■ si/v.ao 
SOO 7" VtNYL AS's {mTHwmmtm) S599.00 ntonotit s369.oo 
1000 12" VINYL (kYimnuan w/ mil S^,B^^.00 «oitDf« sij4».i» 
SOO 1 2" VINYL mwmi uanw/ mil St, ^93.00 ik»d»m7ix> a 
AU PACKAGES INCWOe. MASriRINC / FUU PROCESSING / TESTS / 
2 COLOR LABELS / SHRINKWRAP !>2- o«lyl/ QUICK TURN AROUND '^B*' 
M-HOUSi C«, VWTl ( CASSnn UPUCAnNG « MOUSING - ASK KM OUII RUE UOCHUIEI 



Rainbo Records and Cassettes ^ 

>ii Birt tk) lum. imi noma. 01 WH • ilCl IJHOt - In lilOl HB-ITli . n,»b»tn |»^ B 



USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE 



COMPACT DISCS • 75 C EACH 


llT'S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "Add It Up" I 


CALL FOR QUOTE 

Qfid Uafa ng ST««ni • 0 gird Audi DupJIoilsn • CtnfvtN Giophia 


1,000 CD« 750.00 
1 .000 J.w.l/Wrop 300.00 
1 .000 2-Po BookArov 240.00 
5 1,290.00 

From foor CD'K.ady MaJ*#f i 
f finf-H«o<i). Film 


NATIONAL TAP&^)ISC 


1-800-874-4174 

1 n0.48lh Av.nu. North • Naihv.ll., TN 37209 



DUPLICATION/REPLICATION 



""o'S screwed? 



Call 
joe's! 

• Independent Distribution 
• Hassle-free CD Manufacturing 



joe's production & grille, inc. 

1 - 888-joesgrille 

(1-888-563-7474) 

www.joesgrille.com 



I 



nMMRn!)!!r9iM 

I-80O-2II-4689 

MEDIAWORKS" 

1719 W»t End A««Me Suite IM 
NAihv.tl(.TN 3T1U 
FAX: {6ISp27.MH 
WWHJI *■ ■ 




INDIE LABELS AND MUSICIANS 



Are you lookinii lor a CD and cassette 
mMuficturer where good cuitomer Mfvice b 
not juit a depArtmem. but more import intly an 

^ ^ ATTITUDE! ^ 

1 .000 CDs replkaced $950.00 
1.000 cassettes dupltcatcd $772.00 
100 CD.Ri duplicated $250.00 
I -800 987-6830 www.sadvice.com 



CD MANUFACTURING 

Great Quality, Service & Prices 
CALL Toll Free: 
1-888-DISC-PLUS 
1-888-347-2758 



WE INTERRUPT 
THESE ADS TO 
BRING YOU 
THE REAL CD PROS 

Better prices. 
Better delivery. 
Better call us. 

CD LABS 

(800) 423-5227 
(818) 505-9581 



• Compact Disc Prvssliig 
CO Audio & CO ROM 
' P f ■ M aiti ring / Short-Run 
•CKMttaOupHcation 

•Vln(|IPr«slng 
'D«rign/Rhn/PrinMni) 



COMPLrre PACI'Au€S ReAD>TO-G01 



Vft mau be tha cxparts, 
but uifMn K co in € i to 
yow projact, UMiya the bossi 

E2MaxDi5h 

Ftm catalogiMi/ciistoin quotal 

VI BOO 681 0708 




IF rrs THE MOVERS AND SHAKERS 
OF THE MUSK INOUSTRy yOU 
WANT TO REACH 
FAX MUJIOARD dASSIHEO 
212-$36-S864 
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LISTENING STATIONS 



DISPLAY UNITS 



MUSIC MERCHANDISE 




World's First Digital/ Analog 
CD Listening Station 



No more rvpairs or 
warranty problems! 

. Single or multiple play 

. Button or barcode activation 

. Volume control 

. Plays all tracks 

. Small size, hangs on the wall 



Electronic chips produce the music 
so there are no moving parts. 
Lifetime Guarantv'! 



("08, 



. Easy updates bv store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play 
. Worry free! 



Vosleth Corp, S.in \ns*'. CA FAX 14081 JldHI 




PROFESSIONAL SERVICES 



CRIMINAL JUSTICE ASSOCIATES 



Activities, Assets, Backgrounds & Records 

• All Crimlnal/CMI Mattera (Pre/PoM Trial) 

• Buslnass Intelligance (Vendors & Competition) 

• Copyright A Trademark Violations - Investigations 

• Comprehensive Criminal Background Information 

• Contract and Royalty Disputes 

• Electronic Counter Measures • Wiretaps/Bug Sweeps 

• Executive Protection, Stalking Problems & Securtty Planning 

• Extensive Beckgrourtd/Flnanclal Investigations 

• Hidden Asset Discovery (Corps, individuals) 

• Offshore Inquiries (Banks, Corps, individuals) 

• Specialized Fed Rndlng A Due Diligence 
INQUIRE FOR OTHER SPECIAUZEO SERVICES 



Specialists in Difficult & Unusual Investigations 



Central Assignments & AdmlnstratkMi 

Network of Former State & Federal Agents 

INTERNATIONAL INQUIRIES: (305) 44t-«411 
INTERNATIONAL FAX: (3aS)476-9556 
Wabiita: www.c)ae]cpert.com 



U.S. OPERATIONS: (BSS)S44.4887 
U.S. OPERATIONS FAX: (g<S)667-4799 
E-mail: c|a@c}aexp«ft.con) 



PROFESSIONAL 
SERVICES 



COMPUTER/ 
SOFTWARE 



PROFESSIONAL 
BODYGUARDS 

Majesty Enterprises 

We are itie loaders In the bodyguard lr>dus- 
Iry w/ personnel stralegicalty located in 
every major metropolitan city in the USA. 
Canada, itaty and Japan. We provide the 
power ol selectkin to our clientele through 
our Internet Website which Includes pfiotos 
and profiles ol all our personnel. Our ser- 
vices guarantee to insure quality 
Bodyguards thai will meet or exceed your 
expectations. For more info: 

COrfTACT: (323)-933-2661 
wwwjnaiestyent.coin 



RecordTrak 




For Rccoid Sto'*s 




^ 800-942-3008 

■5^ F«. 10) »» 3»M 
Vo.c« 101 Ml 1*40 




Complete PCS/ Inventory 
Conttol for ALL your re<or<] 
ind (iHildmcdU tiore n«rdi! 
Aviltjble in Sfuniih tool | 



I 8a8-222-4POSi.^H..> 
Fax 919 677-9194 
e-mail-ulcil§>i(icK>ft.coin 
www.ldcsoff.com 



LEVINE MANAGEMENT 
MUSIC SERVICES 

Pefsonalized Senrice. Music Publishng 
Admin., Sample Clearonco & 
Svr>cri. Licensing... and More 
Phone/Fox @: 212-262-9781 
emoii: shlev(rw@nnlncJsprtng,com 



TALENT 



AUDITIONS 

Veteran music industry top executive 
needs #1 songsAalent all calegories 
for publishing/major label possibllty. 
No Fee. Please SEND all responses 
to: Suite H, Dept BB, 3532 Overiand 
Ave, Los Angles, CA SMX)34. 



RECOUP' ^"'^S 
RECOUPlflsi 
RECOUP! 



"'MM'' '"-SIS 715 1500 



IrOUNG SYSTEMS LIMITiDl 



(OHPIIHI STU(HS (01 
T« NUSK b VIDEO IHIISTIT 



7 7 O • 4 4 9 



MOiETiitii)oyunorEmii(H(E 



»ltN(t I 



Attn: Artist, Indies, 
& Producers 

Bankroll Records, 8 Ua|« Distributor with a 
lull range of regional and national promo- 
lionaJ service h seelting new taient to take to 
llw next level. For more into iDlease CALL: 
WUiam Cation @ 312.63S-5143. 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, l~LL TELL YOU WHICH 
ONE NOT TO BUY 

(718)624-6400. Ask lor Joe 
Owner 0112 000 sq It Rt^cord Store 
BEAT STREET RECORDS 

Dorr'r make flit* idine rntjilake I made 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's i<ept in jewel boxesbehind the counter. 

^^^^^^jt—^^gyj^HL Full line ol countet. w all and floor ilisplays 

Mfiffl^ Browser 



«t DISPLAY SYSTEMS 

r- CHICAGO ONE STOP. INC 

\ 401 Wisl Superier • Clilciga. II 60610 

SA Plione: 3IZ 822, ne22. Tolllree BOO B22/44I0 



REAL ESTATE TO THE STARS 



Rates $80 per column inch 

Tracy Walker 
1-800-390-1489 212-536-5058 




THE PLAZA THEATER 

"COMPLETE RESTORATION-IMMACUI^TE'.IOwn A Piece ot Hisloric«l Orlando" 
Downtown Orlando Area • ( + -)26.510 Sq Ft Building • (■f-)2.09S Acre Parcel Land 
• ( + -)900 Person Capacity & (-f-)J75 Person Capacity Ijvc Stage Theaters 
• { + •) 1800 &(+-) 1000 Sq Ft Retail Units • Rotunda Lobtiy w/ Modem Concession Area 
• ZONED ACJ • HIGH TRAmC • HIGH VISIBILITY LOCATION 
>URK I. AI.LEN • Broker - Associate • COMMERCUL SPF.CUIJST 
CALL; 1-800-324.9707 
Heal tjlilt l*nifaiionab of ^lurWa I40TI3SO-280D 



REAL ESTA1E10 THE STARS 



Rates $80 per column inch 
Tracy Walker 
1-800-390-1489 
212-536-5058 



PUBLICITY 
PHOTOS 



IBL.ICI1~V 
>RINTS 



PRODUCTION OFFICE 
SPACE FOR LEASE 

Production ofltce space available on West 
58th Street. Manhattan, New York City. 
Short lemns. one week up lo four months. 
Spaces range Insm sq ft lo 20,000 sq ft. 
High ceiling indoor parkir>g garage on pre- 
tntses Pleas* citl: 212-57S-5335. 



0 



Catalog a Ss<iif]4e« 



B&W 

8x1 0's 
500 - '80 
1000 - '108 
B&W 
POSTCARDS 
500 - "65.00 



■> I r T IT K E s 

1667 E FkKlda 51 . 5ull« BB 
SrxingTielcJ. MO &5B03 
(417)86»^4Sa FftK(417)8SS-91BS 



STORE 
SUPPLIES 



DISPLA Y MERCHANDISERS 



FOR SALE 




ADD ON SALES 

Bully Ihe Vampire Slayer, Hammer Horror 
FilmsJ-Shirts, cosmetics, jewelry, 
incense, slickers, lighters, & giltware 
Big Bucks for X-MAS 

1-800-36B- 1235 lor catalog 
Please have your slate resale numtwr availat)le 



MUSIC MERCHANDISE 



plastic: 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

AU MAJOR CXEDIT CARDS ACCEPTED 



BUY DIRECT AND SAVE! 

While olhor people are rasing lhair prices, we 
are slashing cxjrs. Major label CD's, cauetM 
and LP's as low as 50(, Your choiCB from the 
most extensive listings availatile. For free 
catalog call (609) B9ChlO00. 

Fax (609) 890-0247 or WTtte 
Scorpio Muole, Inc. 
P.O.Box A Trenton, N.J. 0a6»1-0020 



ZIVIACHARS, INC. 

musk: MenCHANOISE one stop distrAxjtor for 
postefS. t'SMrts. sticksfs. hats, keyrings, buttons. 
rx»nse. limits, feweliy, sunglasses, tapestnes, 
3fid mucri more... We are a savice based com- 
pany wtri all of tr>9 latest merchandise avwiabie. 
Get It an wnn just or>e call— 
NO MHIMUIWMI DAY SMPPIMG. dnitrs oi*i 
at lor M: 1-MIM4I<ZZ» In: 3(&^1 124 
wwwjmadiBn@Ml.co(n 



DON'T BUY CUTOUTSI 

Until You See Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSIC DISTIdBUTORS 

7925 NW 66lh St. - Dept. J 
Miami, Florida 33166 
PH: 305-591-2166 • Fax: 305-591-7210 
DEALERS ONLY 



***ATTENTION*** 
USED CD BUYERS 

Large selection of TOP 100 CD s at 
UnVpricts! 
WRITE: J.S.J. Dist. Inc. 
6620 W. Belmont Ave 
Chicago. IL 60634 or 

CAU: 773-286-4444 FAX: 773-2Se-0e3« 



WAtMTED TO BUY 



TOP S PAID 

For: Ctfs, Lp's, Cassettes, Video, DVD. 
Call (201) 567-4614 
Fax 201-567-4288 
Nights 973-942-5216 



LOOKING TO BUY 
ALL LIFT RACK 
SYSTEMS TO INQUIRE 
PLEASE CALL: JASON 
@ 813-669-2000 



NOTICE 



REGISTER NOWIII 

THE PHILADELPHIA CONFERENCE 

December 2-5, 1998 
For more Intormalion CALL 215-587-9550 
Three days and niohts ol Panels, 
Networfcinq, & Music 
Step up to ^e mic, and 
Make music your busirwss- 
mnVe^ompncGoiii 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmal<ers.com 



DISC MAKERS 



Classified Advertising Call Tracy Wall<er at 1-800-390-1489 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-390-1 480 
OR 

21 2-53e-80a8 
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HELP WANTED: 



NATIONAL ACCOUNT MGR 

Novore Cofpofdtton, Ihe notion's teocflng 
Independeni musk; dtetitbuta. is seek^ 
on expeneoced soles peison lo be 
based In DetioA. 
CondkiatM ihoUd pottMC 

• 3-5 yeofs soles experience in ihe 
MUSIC rCUSIRY 

• proven negoltartton sktts 

• strong sales track recofd 

• aWItfY to juggle multiple p*ctects and 
responsibilities 

• Nghfy hcx)ed Intefpersonol nexWiilv 
crecrtMty 

• coiege degree ptefefred 

This fost'poced posilkxi wtt sel (Siecttf to 
mc|or tetaU ofgcvitKitlons, Some travel 
required. 

If you are inteiested In a great opportunAy 
(Of coreei growtti, send you lesume in con- 
fidence to; 

Navarre Corporation 

Attn: Human Resources 

7400-49tM Avenue N. 
New Hope, MH 55428 Of 

FAX; 612-533-2156 Of 
EMAIL: info@narvorre.com 



NAVARRE 



ACCOUNT MANAGER 

Billboard Maftazine is lookir\g for an opcri- 
enccd account manager for the Los Angdes 
oHicc. Prim Advenislrtg sales experierKe 
required. knowlcdge/aq>erlence in one or 
more of the foUowlng indusirles: Wleo, New 
Media. Pro Audio oc Record preferred. 
Travel rcquliwl. ACT. MS Word. Excd very 
hdpful. Looking for a real goiter who can 
get the job done 

PlesM Mod ttmmt A cowr letter to: 
Bllltmard Magazine 
5055 WUsfaIre Btvd 
U» Angeles, CA 90036 
Attn; AM or FAX lo; 323-525-2395 
NO PHONE CALLS. 



RETURNS MANAGER 

Expanding upbeat company in Southern Cali- 
torrwa has a great opportunity tor person w/ 
customer antwM bkgnid & music knowledge. 
Eimefience w/ returns required. Please 
SEND covar latter and rasuma to: 
Box B466, Billboard Classified 
1515 Broadway, NYC, NY 10036. 



MASTERING ENGINEER 



Private well known tiigh end facility 
looking for established engineer. Very 
generous package for the right person. 
Please fax rasuma to: 

818-475-1514 
Confidentiatlt/ assured 



PROMOTIONS 
DIRECTOR 

Are you ready to )oin America's premier 
music promotion and marketing firm? Jeff 
McClusky & Associates is ready tor its next 
phase of expansion. We are seeking a music 
intensive, aggressive, enthusiastic individual 
to head up our rhytturVcrossover depart- 
(T»ent Are you either a VP or director of 
ihythrn/crossover promotion and have the 
hunger to want it all? You will oversee all 
rhythm promotion, mix shows, secret 
weapon CD's and direct our profnotion staff 
on rtiyttim and urban pnorrbes. SEND 
resume and referancas in confidence lo: 
Tom Barsant), JMA, 719 W. Willow. 
Chk^ago, IL,«0614. 
NO CALLS PLEASE. 



WESTERN ADVERnSING 
MANAGER 

MUSICIAN MAGAZINE 

Territory management for weslsrn terr^ 
tory. Prim advertising sales experiervce in 
the following industries: Musical Instru- 
ments/pro audio and/or record industry 
preferred. Travel requirBd. knowtodge of 
ACT. MS Word, Excel helpful. Please send 
resume and cover letter to: 
Musician Magazbia, 5055 Wllshira 
Blvd., Los Angelas, CA 90036, atln: 
WSM, or FAX 323-525-2395. NO 
PHONE CALLS. 



RADIO PROMOTIONS 
MARKETING 

Young Country Seattle seeks creative, 
organized Promotions & Marketing Director 
tor a very promotionatly active radio stalkjn. 
Dazy hours, crazy people, great perks. Min- 
imum 3 years Promotun artd/or Marketing 
experience required. SEND resume to Hu- 
man Resources/KYCW, 133 Dexter Avenue 
North, Seattle, WA 08109. 
C3S fttdio is an Equal Emptofinart Opponmty. 
Woman arxi MimtiHot f ncoungad to applf. 



VP MARKETING 

Growing Record Company looking for VP 
Marketing. Must have campaign experi- 
ence- Country background prelerred but 
not necessary. Please SEND cover 
letter and resume to: Box 8461 , 
Billboard Classified, 1515 Broadway, 
NYC, NY 10036. 



RADIO PROMOTION &/0R 
MUSIC RETAIL SALES 

San Francisco based Indle label 
seeks music specific SF Bay local w/ 
minimum of 3 yrs experience. 

Please FAX rasuma to: 
415-567-1585. 



IF YOU HAVE A PROFESSIONAL 
SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY 
TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1-800-390-1489 FAX: 212-536-8864 



Update 



LIFELINES 



BIRTHS 

Girl, Daliswa Elizabeth, to Bakithi 
and Robbi Kumalo, Aug. 7 in Brook- 
lyn, N.Y. Father is a recording artist 
on SIAM Records. 

Boy, Jacob Caleb, to Terri and David 
Passick, Sept. 18 in New York. 
Father is president of David Passick 
Entertainment 

Girl, Sophia Bella, to Michele Mena 
and Nick Cucci, SepL 23 in New Jer- 
sey. Mother is VP of publicity at 
Arista Records. Father is VP of mar- 
keting for RCA Records. 

Boy, Jordan Asher, to Inger and 
Nathan Reid, Sept. 29 in Miami. 
Mother is a recording artist for Gods 
Turn Records and a three-time nom- 
inee for this year's Stellar Awards. 
One grandfather is recording artist 
Eddie Pugh. 

Girl, .Jasmin Tasia, to Rose and Dave 
"Rave" Ogilvie, Oct. 6 in Vancouwr. 
Father is a record producer who most 
recently worked with Marilyn Man- 



MARRIAGES 

Toni-Ann Marinaccio to Justin 
Goldberg, Sept. 12 in Bridgehamp- 
ton, N.Y. Bride is director of interna- 
tional acquisitions at BMG Music 
Publishing. Groom is president of 
Laundry Room Records. 

DEATHS 

Rosely A. Landers, 32, of brain can- 
cer, Sept. 23 in New York. Landers 
was the wife of music executive Jay 
Landers. In lieu of flowers, the fami- 
ly requests that donations be made to 
the ChiWren's Defense Fund, 25 E St 
N.W, Washington, D.C. 20001. 

Rick Briare, 53, of a heart attack. 



Oct 1 in Portland, Ore. Briare was a 
longtime Tbwer Records staffer who 
began his tenure with the company 
in 1966 when he became GM of a 
Sacramento, Calif., location. After a 
stint with the National Guard, he 
undertook management of Tower's 
first San Diego store in 1971. In 
1977, he was promoted to Southern 
California regional manager, and in 
1980, he moved to Portland to be a 
GM there. He is survived by his 
partner, Carolyn; his sister; mother; 
and two children, Shannon and 
Ricky. 

Chip Donaldson, 54, of a heart 
attack, Oct. 6 in Washington, D.C. 
Donaldson worked as a promotion di- 
rector of RCA, Polydor, and Famous 
Records. At the time of his death, he 
was owner of Good Hope Music. 

John C. Pitzpatrick, 76, after a long 
illness, Oct. 7 in Plattsburgh, N.Y. 
Fitzpatrick was the father of Bill- 
board associate home video editor 



Eileen Fitzpatrick. In lieu of flow- 
ers, the family requests that dona- 
tions be made to the Video Industry 
AIDS Action Committee, 7985 Santa 
Monica Blvd., PO. Box 109-491, Los 
Angeles, Calif. 90046. 

Raymond Myles, 41, of a gunshot 
wound in an apparent car-jacking 
incident, Oct. 11 in New Orleans. 
Myles was a New Orleans gospel 
performer, choirmaster, and music 
teacher who recorded for NYNO 
Records. His 1997 album, "Heaven 
Is The Place," was recorded live at 
two historic New Orleans churches. 
It was .scheduled for rerelease this 
winter, complete with new packag- 
ing and two bonus tracks. On Oct 15, 
NYNO co-founder Allen Toussaint 
presented a tribute to Myles at Tip- 
itina's in the French Quarter. Myles 
is survived by his son Raymond; his 
parents, Christine and Robert; four 
brothers; one sister; a brother-in- 
law; four aunts; one uncle; and two 



CALENDAR 



OCTOBER 

Oct. 16-21. Sakim Delia Musica Trade Fair. 
Tunn, Italy. 39-11-433-7054. 

Oct 17. Natianal Assn. Of Broadcasters Mar- 
coni Radio Awards And Dinner. Seattle 202- 
775-3511. 

Oct 17. Teny Fox Run For Cancer Research. 

Rrverside Park, New York. 212 591 9847. 

Oct 19-22, REPLItech Asia 1998. International 
(invention & Exiiibition Centre, Suntec City. Sin- 
gapore 914-328-9157. 

Oct 19-25. Worid Of Blu^ss. sponsored by 
ttie International Bluegrass Music Assn., touisville, 
Ky. 615-340-9596, 

Oct 21. EDtertalnment Fellowship Dinner, 
witti radio talk show host Dennis Prager, CBS Stu- 
dio Center, tos Angeles. 818-366-7263. 



Oct. 22-24, Amsterdam Dance Event, Felix 
Meritis art center, Amsterdam. 31-0-35-621-8748, 
anna.knaup@ccnamus.nl. 

Oct 23. VMl Fashion Awanis, Theater at Madi- 
son Square Garden. New York, 212-258-7800, 

Oct, 23-24, Contacts '98 Conference, hosted 
by MusicWomen International. Lowe's Vanderbilt 
Plaza Hotel. Nashville. 615-860-4084. mwi- 
boss8(S)aol.com, 

Oct 24, Second Wu Charitable Foundation 
Benefit. Mamott East Side, New fcrk. 718-981- 
4800. 

Oct 26, What You Don't Know Can Hurl Vou: 
Legal Challen(es To Songwriters. Publishers t 
Artists, presented by ttie New York cliapler of die 
National Academy of Recording Aits and Sciences. 
New ibrk, 212-245-5440. 



RETAIL TRACK 

(Cotitinued from page 66) 

directly to the Blockbuster stores will 
be ordered from manufacturers 
and/or their appointed vendor, with 
the rest of Blockbuster Music's prod- 
uct to be purchased ft-om the Wood- 
land, Calif.-based wholesaler. 

In order to accommodate the 375 
Blockbuster stores, the 225-unit Ibr- 
rance, Calif.-based Wherehouse is 
expanding the capacity of its distrib- 
ution center by inst^dling a mezzanine 
area. After the acquisition, as Block- 
buster stores arc converted to 
Wherehouse outlets (wtiich could take 
up to a year after the deal closes), the 
replenishment responsibilities will 
shift fixxn Valley to Wherehouse. The 
Los Angeles stores are said to be tar- 
geted for the changeover in .lanuary, 
followed by the Dallas stores in 
March. 

AlIVE; Epic Records will issue a 
live Pearl Jam album for the holiday 
selling season. According to .sources 
within Sony Music, Epic and Pearl 
Jam want to pare the live perfor- 



mances down to a single album, con- 
taining about 15 tracks and con-sLsting 
of the band's best-known songs. Cur- 
rent thinking is that the album will 
carry a $16.98 list price, instead of the 
standard $17.98 price point for super- 
star releases. That philosophy is in 
line with the philosophy of trying to 
keep prices reasonable for the band's 
fans. Nov. 24 is the targeted street 
date for the album. 



Wh 



r ENT TO the Elvis Costello and 
Burt Bacharach in-store on Oct 3 at 
the Virgin Megastore in New York's 
Union Square. It was 10 p.m. on a Sat- 
urday, and yet several hundred fans 
were there to see them turn in an 
amazing performance of six songs 
from their new album, "Painted From 
Memory," including — and this is a 
first time ever in my experience at an 
in-store — an encore. 

Something I forget to mention 
when the Union Square store opened 
Aug. 26: In my opinion, Vu-gin holds 
the gaudiest spectacle-filled grand- 



opening events in the industrj-. When 
they are opening a store, everyone in 
the city knows about it Their use of 
Petula Clark's "Downtown" to pub- 
licize the location of the store was 
genius. And I liked the fact that Mar- 
ilyn Msinson, who shared master of 
ceremonies responsibilities with Vir- 
gin founder Richard Branson, was 
lost in the crowd of the menagerie 
gathered by Virgin for the opening. 

Christos Garkinos, Virgin VP of 
marketing, reports that sales at the 
Union Square store are humming. He 
says that based on the first month's 
performance, the outlet will be the 
company's No. 2 store in the U.S., 
behind the Times Square store. He 
also says that the store "has to be one 
of the top 10 stores in the U.S." 

Meanwhile, the Virgin Entertain- 
ment Group has announced that it 
will open in Chicago its 18th Virgin 
Megastore. That store, which will 
take up 40,000 square feet, will have 
a soft opening Nov. 27 and a grand 
opening Dec. 2. 
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Newsmakers 





Sony Music Canada has signed artist Edwin to a worldwide recording agree- 
ment. Shown at the signing, from left, are John Boyles. Edwin's co-manager; 
Peter Asher, senior VP at Sony Music Entertainment; Gary Furniss, VP of 
music publishing at Sony Music Canada; Mike Roth. VP of A&R at Sony 
Music Canada: Edwin; Bob Luhtala, Edwin's co-manager; attorney Paul 
Sanderson; Rick Camilleri. president of Sony Music Canada; and Don 
Oates, senior VP of sales at Sony Music Canada. 




Perspectlve/A&M recording group Solo, whose single "Touch Me" is No. 72 
this issue on the Hot 1 00 Singles chart, recently met with latjel representa- 
tives in anticipation of the release of the group's album "4 Bruthas & A 
Bass." Shown, from left, are Solo's Eunique Mack and Darnell Chavis; A&M 
senior VP of urban promotion Dave Rosas; Solo's Robert Anderson and 
Daniele Stokes; and Kevin Black, senior VP of marketing and promotion for 
TWlsM/A&M. 





Grammy-winning Imago/Warner Bros, artist Paula Cole recently accepted a plaque commemorating 
the double-platinum status of her debut album "This Fire." as certified by the Recording Industry 
Assn. of America. Shown at the award presentation at Warner Bros. Records' Burbank, Calif., head- 
quarters, from left, are Warner Bros, executive VP/GM Andy Schuon; Warner Bros, national director 
of adult top 40 Marcia Welch; Warner Bros, director of national promotion/ 
information sen/ices Ed Nuhfer; Warner Bros, president Phil Quartararo; 
Warner Bros. VP of promotion Barney Kilpatrick; Cole; Warner Bros, senior 
VP of marketing Jon Leshay; Warner Bros. VP of product management Peter 
Standish; Warner Bros. VP of alternative promotion Tom Biery; and Cole's 
manager, John Carter. 



I. 



Following his performance at the Salzburg Music Festival in Austria, pianist 
Evgeny Kissin celebrated with BMG Classics executives. Shown following 
Kissin's performance, from left, are Cor Dubois, president of BMG Classrcs; 
Deborah Morgan, senior VP/GM of BMG Classics U.S.; Kissin; Lars Toft, 
managing director of BMG Classics Europe; and Rudi Gassner, 
president/CEO of BMG Entertainnmnt International. 



Herbie Hancock celebrates after a recent performance at New York's Irving 
Plaza with the Headhunters. Shown backstage, from left, are Headhunter 
Randy Brecker; Hancock; Chuck Mitchell, president of Verve Records; Head- 
hunter David Sanborn; and David Passick. Hancock's manager 



At a party Sept. 15 in Los Angeles, basket- 
ball and hip-hop star Shaquille O'Neal cele- 
brated the release of his first TWIsM/A&M 
Records effort. "Respect," with 5,000 of his 
closest friends. Shown, from left, are O'Neal 
and actor/director/producer Penny Marshall. 




Grammy-nominated jazz vocalist Diana Krall recently inked a deal with the 
William Morris Agency for U.S. talent booking, including touring. Shown after 
one of Krall's Lilith Fair dates, from left, are Sam Feldman, Krall's co-manag- 
er at S.L. Feldman & Associates; Krall; Steve Macklam, co-manager at S.L. 
Feldman & Associates; and Rob Heller, Krall's agent at William Morris. 
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Telecom Act Echoes On Country Playlists 



And Now, For The News. WPU New York morning news anchor Naomi 
DiClemente, left, recently hosted a breakfast for listeners with Barbara Walters, 
producer/co-host of ABC's "The View." 



BBC'S Radio 1 Courts Female Faos 
And Emphasizes More New Music 



BY WAOE JESSEN 

NASHVILLE— While corporate 
consolidation during the 1990s has 
changed the lay of the land for vir- 
tually every major industry from 
beef cattle to department stores, the 
Telecommunications Act of 1996 — 
which dramatically rewrote owner- 
ship rules for broadcast properties — 
touched off a wildfire along Music 
Row that still simmers briskly in 
promotion departments here. 

And it echoes daily out in the 
country-radio hinterland, where pro- 
grammers who hare been forced to 
share water coolers with arch-rivals 
now grapple with balancing Nash- 
ville's agenda for new country prod- 
uct within a steamy pressure vacu- 
um, all in order to defend the front 
lines of the corporate bottom dollar. 

While the industry observes the 
effects of this mass assembling of 
properties, at the forefront of the 



friction are several country playlist 
patterns that can be directly traced 
to the Telecom Act — not the least of 
which is a widespread psychological 
tilting of the relationship between 
radio and records. 

'There are so 
many people out 
there who are no 
longer allowed to 
be authorities on 
the music' 

Historically speaking, the 
exchange between country program- 
mers and country record labels has 
primarily been predicated upon cor- 
diality and polite negotiation. That 



isn't to say that the country promo- 
tion game hasn't been confrontation- 
al since its inception — merely that 
the rules of the game are in the mid- 
dle of a historic metamorphosis. 

"It's rery clear that Big Brother is 
watching everyone [at radio] right 
now, and the mathematical realities 
of country radio playlists are unbe- 
lie\'able," says Rob Dalton, promotion 
VP at Epic's Nashville shop. "We're 
seen the average number of current 
[titles] dwindle from 42 to 35 in a 
period of about six months as this 
ware of musical conservatism plays 
out. It's especially noticeable in the 
smaller markets, where the arerage 
playlist used to be 35-45 titles." 

Dalton attributes the shrinking- 
playlist syndrome to screral things, 
including experienced local pro- 
grammers being subdued once the 
new corporate giants take over. 

(Cont inued on next page) 



This story ivas prepared by Mike 
McGeever, programming editor for 
Music & Media. 

LONDON— The BBC's flagship 
national radio network, top 40 BBC 
Radio 1 (Rl), has revamped its play- 
list policy to make new music and 
artists more accessible throughout 
the day, help break new acts, and 
attempt to grow its female audience. 

Rl's number of A- 
list tracks will be 
reduced to make way 
for more daytime spins 
of new music from the 
B list. Some A-list 
tracks will be shifted to the B list 

New music working its way up the 
playlist will be featured more fre- 
quently in the "As Featured" slots to 
be introduced across the whole day. 

"The changes will ensure that we 
continue to help break more new 
bands and artists through eren more 
consistent daytime play," says Rl 
head of music Jeff Smith. 



ised " to refine the mainstream pol- 
icy to ensure its appeal as strongly 
to young women as to young men." 

Smith says, "We are not providing 
a lot of people — in this case young 
women who are paying a [mandatory] 
license fee — ^with what they particu- 
larly want to listen to. We hare to care- 
fully keep our core [male] audience 
while pulling in more young women." 
Rl's pursuit of a larger female audi- 
ence is the most recent 
evidence of an emerg- 
ing trend in European 
radio, as well as in 
North America Many 
other stations — includ- 
ing national U.K top 40/dance outlet 
Atlantic 252 and Swedish top 40 net- 
work P3 — are tweaking their output 
to draw more females. Apparently, 
many women buy what they hear. 
For example, in the U.K. during 
1997, 60% of pop records were pur- 
chased by women and 46% of all 
dance records were sold to females 
15-24, according to the British 



Ritz Bujis ff. jr. 's Eauntrji 1033 Ja Pramte Ms 



In a statement, the network prom- Phonographic Industry. 



This story was prepared by Mike 
McGeever, programming editor for 
Music & Media. 

LONDON— For the first time in the 
history of U.K. broadcasting, a rec- 
ord company will own a radio station 
with the intention of promoting its 
artists on the AM airwaves. 

On Oct. 9, country/Irish music 
record company Ritz Music Group 
acquired CLT-UFA's Country 1035. 
The price tag for the London AM 
service was "rery nominal," accord- 
ing to a source close to the deal. Ritz 
plans to relocate from its Oxford 
Street premises and relaunch the 
station sometime next year. 

Ritz intends to use Coimtry as an 
outlet to exploit its roster of artists 
and concerts, according to Paddy 
Prendergast, Ritz's group chief exec- 
utire. "There are tremendous syner- 
gistic benefits to the group in terms 



of airplay of our records, the promo- 
tion of our concerts, and the artists 
generally," he says. 

"We have the expertise and the 
knowledge to improre the program- 
ming and management of the station 
and therefore increase its audience 
and adrertising rerenue substantial- 
ly," Prendergast adds. 

Ritz, which acquired the label 
Grapevine and its distribution arm 
this year, has a stable of artists that 
includes Daniel O'Donnell, Charlie 
Landsborough, Sharon Shannon, the 
Rankins, Michael English, Christie 
Moore, and Sinead Lohan. 

David Bower, U.KVEire director 
for the Country Music Assn., says 
now that Country is in the hands of a 
company that "has an established 
background in country music and 
understands the music," its true 
potential can be achiered. "The for- 
mer owners (CLT-UFA) had a lack 



of resources to do the job properly." 

Richard Wootton, a prominent U.K. 
publicist and promoter of country acts, 
says, "Historically, the station has 
underperformed. It hasn't had much 
contact with record companies in the 
U.K or Nashville. It has been disap- 
pointing. Now that a company tike Ritz 
is involved, hopefully they will get 
other record companies involved, 
which will support the genre." 

Wootton hopes Ritz will vie for 
other radio licenses, including digital 
radio. "That's what country music in 
Europe needs," he adds. Prendergast 
has hinted that his company will look 
at other broadcasting opportunities. 

Ritz Music Group is an indepen- 
dent music entertainment group 
comprising the Ritz and Grapevine 
record labels, a sales and distribu- 
tion business, a concert promotion 
division, a direct marketing arm, and 
a merchandising business. 
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TITLE 

IMPRfNT & NUMBER'PROMOTION LABEL 


ARTIST 


1 


1 


2 


12 


★ * * No. 1 * * ★ 

I'LL NEVER BREAK YOUR HEART ♦ BACKSTREET BOrS 

JVL ALiiUi.' L:Ur 2 a! Uli 1 


2 


2 


1 


23 


TO LOVE YOU MORE 

550 MLtSJC ALBUM CUT 


♦ CELINE DION 


3 


3 


S 


12 


THIS KISS 

WARNER BROS 17247 


♦ FAITH HILL 




^ 


3 


37 


YOU'RE STILL THE ONE 

MLPOLPV ?i6Sat2 


♦ SHANIA TWAIN 


CD 


5 


9 


7 


FROM THIS MOMENT ON 

ULRCLP^ ALBUM CJT 


* SHANIA TWAIN 


t 


6 


4 


41 


TRULY MAOLY DEEPLY 

COLUMBIA 78723 


♦ SAVAGE GARDEN 


7 


7 


6 


21 


OOHLALA 


♦ ROD STEWART 


1 


9 


7 


29 


TORN 

^:a, ALBJMCJ' 


♦ NATALIE IMBRUGLIA 


9 


8 


8 


16 


TO MAKE YOU FEEL MY LOVE 


♦ GARTH BROOKS 








r-CUT 




10 


10 


10 


35 


MY FATHER'S EYES 

REPftlSE ALBUW CUT 


♦ ERIC CLAPTON 


OD 


11 


12 


15 


AFTER ALL THESE YEARS ANNE COCHRAN 4 JIM BRICKMAN 

RENEGADE , ' ^ " - -.jhau hi,l 


(Si 


IE 


23 


3 


TRUE COLORS 

^ALlJE ALejM CJT;A"LANT'C 


PHIL COLLINS 


(3) 


14 


14 


7 


MOTHER 1 MISS YOU 


JOHN TESH 


u 


13 


16 


10 


1 DON T WANT TO MISS A THING 

ODLUMBIA 7.9it52 


♦ AEROSMITH 


IS 


IS 


13 


40 


AS LONG AS YOU LOVE ME 

j(VEAt.fii.t.' 


♦ BACKSTREET BOYS 


It 


17 


IS 


60 


SOMETHING AB0Un>1EW« YOU UXWTOtiGHT ♦aTONXHN 


17 


12 


11 


27 


ADIA 

ARISTA 1 


« SARAH MCLACHLAN 


11 


20 


22 


9 


STANDING TOGETHER 


GEORGE BENSON 


It 


18 


17 


27 


LOOKING THROUGH YOUR EYES 

CLRe T30'5.'AlLAr.TI'r 


* LEANN RIMES 


® 


21 


21 


8 


ANOTHER DAY GOES BY 

ELEKTRAALBUMl 1 Lii: 


DAKOTA MOON 


QD 


22 


25 


5 


I'UBE 

ATLANTIC 84191 


♦ EDWIN MCCAIN 


22 


23 


26 


4 


YOUR LIFE IS NOW 

CClJMRAAtFsjMCIJ- 


♦ JOHN MELLENCAMP 




25 


24 


3 


MY ONE TRUE FRIEND 

WARNER BROS ALBUM CUT 


♦ BETTE MIDLER 


® 


26 


29 


3 


FEELS UKE HOME 


LEANN RIMES 


2S 


24 


18 


18 


TIME 

MERCURY ALBUM CUT 


♦ LIONEL RICHIE 




Adult Top 40 


1 


1 


1 


26 


* * * No. 1 * * * 

IRIS ♦ GOO GOO DOLLS 
WARNER SUNSET ALBUM CUT;REPftlS£ 1 ? al No 1 


CD 


3 


4 


18 


ONE WEEK 

RTPRSE 


♦ BARENAKED I ADIES 


3 


4 


5 


9 


1 WILL WAIT 

*TLA\riCAL[JL'W CUT 


♦ H(X)TIE & THE BLOWFISH 


4 


5 


3 


29 


REAL WORLD 

LAVA AL3UW CLT'ATLflTIC 


♦ MATCHBOX 20 


5 


2 


2 


20 


1 DON'T WANT TO MISS A THING 

coiuMSiA ;ngb; 


« AEROSMITH 


CD 


7 


9 


8 


MY FAVORITE MISTAKE 

AAM AL8UU CUT 


♦ SHERYL CROW 


7 


6 


7 


24 


CLOSiNC TIME 

MCAALfJLW CUT 


« SEMISONIC 


(D 


10 


13 


3 


THANK U 

MAVFRIRH AIQUM CUTr'REPRISE 


♦ ALANIS MORISSETTE 




9 


8 


39 


I'LL BE 

lAVASAlyl.ATUNTIC 


* EDWIN MCCAIN 


10 


8 


6 


33 


THE WAY 

HOLLYWOOD ALBUt/ CUT 


♦ FASTBALL 


11 


11 


10 


37 


TORN 


♦ NATALIE IMBRUGLIA 


12 


12 


12 


44 


TIME OF YOUR UFE (GOOD RIDDANCE) * GREEN DAY 

-LF-RtSL ALBUM CUT 


(H) 


14 


18 


13 


SAVE TONIGHT 

.VL:"^A.!il,MCm 


♦ EAGLE-EYE CHERRY 


QD 


IS 


16 


14 


HOOCH 

BLACKBRC ALBUM CUT'SIRE 


♦ EVERYTHING 


15 


13 


11 


24 


KINO & GENEROUS 

ELiKTRAALSL'M CLT ItC 


♦ NATALIE MERCHANT 


U 


16 


14 


14 


JUMP JIVE AN' WAIL * THE BRIAN SETZER ORCHESTRA 

INT£RSC:;RE ALBUM CUT 


OD 


21 


23 


6 


LULLABY 

ALBUM CUf 'CC.UMBIA 


♦ SHAWN MULLINS 


CB) 


20 


21 


10 


THIS KISS 

.VARNERBRC3 ;7M7 


♦ FAITH HILL 


(H) 


22 


22 


8 


JUMPER 

[LE"TRA AiBLJM CLTTEG 


♦ THIRD EYE BLIND 


20 


17 


15 


16 


WISHING 1 WAS THERE 


* NATALIE IMBRUGLIA 


21 


19 


19 


12 


CRUSH 

L jL- AmlR.._A L4AC24.M0LLTW3OB 


♦ JENNIFER PAIGE 




NEW^ 


1 


* ★ * Hot Shot Debut* ★ * 
hands •jewel 

ATLANTIC ALBUM CUT 


23 


23 


25 


E 


YOUR LIFE IS NOW 

"ili.i.'r:a ai ri p.' f T 


♦ JOHN MELLENCAMP 


® 


27 


34 


4 


SLIDE 

.VAWNIR BRn;i ALBUM cur 


♦ GOO GOO DOLLS 


25 


24 


27 


18 


STAY (WASTING TIME) 

RCA AL3LM CUT 


♦ DAVE MAHHEWS BAND 
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TELECOM ACT ECHOES ON COUNTRY PLAYLISTS 



(Continued from preceding page) 

"There are so many people out 
there who are no longer allowed to 
be authoritie.s on the music, and that 
spells shorter lists," he says. 

Wilmington, N.C.-ba.sed radio con- 
sultant Bill Hennes, who owns and 
operates a multi-format program- 
ming firm with about 2Q country 
clients, agrees. 

"The overall shortening of 
playlists is a given, but [limiting] an 
experienced local programmer is not 
a good thing," he says. "I believe in 
utilizing every shred of input you 
have acce.ss to in order to program 
local radio. There are so many bright 
people working in this industry, and 
it's a tragedy when they're not uti- 
lized to their fullest." 

Although many local program- 
mers still make dcci.sions based upon 
their instincts for their individual 
situations, Dalton fears that pro- 
gramming autonomy may fall by the 
wayside in favor of mandated group 



playlists. He says it's a popular topic 
with promotion personnel but that 
the concept is still looming in the dis- 
tance. 

"We keep hearing that it's coming, 
it's coming, it's coming, but I have 

'It's statistically 
impossible to gain 

widespread 
attention in a short 
period of time for a 
new artist' 

yet to .see it," he says. However, he 
adds, "I see less and less autonomy 
all the time." 

Another component of consolida- 
tion-related music conservatism is 
the issue of time management for 
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If you've grown weary of tuning through "Y"-this, "Z''-that, and 
"Hot"-something eLse up and down the dial, you might find refreshment 
in KOLA San Bernardino, Calif., "Your home for good times and great 
oldies." 

"KOLA nuts, KOLA nuts, KOLA nuts!" says Morgan Smith, director 
of promotion for the creatire oldies outlet. "That's what we affection- 
ately call our listeners," many of whom are now inrestigating the sights 
to be found at the outlet's World Wide Web site, www.kola-fm.com. 

Each week. Smith updates the site's pages with new pictures of the 
week's ewnts, details of upcoming happenings, on-air trivia/contest tie- 
ins, and the like. In fact. Smith says, "Our site is updated sometimes 
hourly. 1 think they get a kick out of it. For some visitors, it's their first 
chance to see what our KOLA air-staff looks like and to find out back- 
ground information they may hare never known otherwise." 

KOLA'S pages feature traditional, Coca-Cola-styled logos, several lis- 
tener request opportunities, and a link connecting KOLA nuts to sites 
on the Beatles, the Beach Boys, the Monkees, and the Rolling Stones, as 
well as a virtual tour of Graceland. 

"We promote the site regularly throughout the day," Smith says. "The 
Web site is connected to .several on-air contests that we do. Plus, if you 
hke oldies, we have some fun opportunities to test your knowledge, as 
well as your musical appreciation. 

"We hare designed the page around the 'Titanic' video release and 
our sponsor Reel.com. The only lesson I have learned thus far is to not 
get into long-term binding arrangements with sponsors and Webmas- 
ters. Our current contract is on a month-to-month condition; we've found 
that this keeps the sponsors actirely involved and keeps the Web-mas- 
ter fociLsed on our site, because it Ls in their best interest" 



those who audition new releases. Vir- 
tually ereryone involved in day-to- 
day activities in any giren radio clus- 
ter has added responsibilities, and 
programmers who once had ample 
time to effectively screen new titles 
are now struggling to condense a 
tremendous amount of work into a 
typical day. 

"This is not a brand-new prob- 
lem," says Dalton. "The quality time 
that [programmers] used to spend 
with music has nearly disappeared, 
and the ones who actually listen to 
and become familiar with new album 
projects are just not there anymore. 
Or at least, the few who do are a 
dying breed. 

"Plus, there are very few people 
at radio who fully understand how to 
read and interpret charts to follow 
the growth of an individual record," 
he adds. "Of course, keep in mind 
that at least for now, programmers 
are programming not to lose, as 
opposed to programming to win." 

It's more than apparent that Dal- 
ton has done his homework on this 
issue. "Considering that the aver- 
age radio station adds 2.4 new 
titles per week and receives an 
average of 5.6 new songs in that 
same week, it's statistically impos- 
sible to gain widespread attention 
in a short period of time for a new 
artist," he says. Dalton punctuates 
his theory by highlighting the dom- 
inance of superstar artists in the 
format. 

He suggests that on average, two 
of those new titles are from artists 
who have regular single-album sales 
that e.\ceed a million units. 

"It's truly redefining the way we 
do business, and it's far from the end 
of the story," he says. 

Dalton concludes that one of the 
few high points of radio consolidation 
is that the fight for local concerts 
isn't as ugly as it was two years ago. 

"Radio really overestimated the 
power of onstage concert visibility, 
and it's a fact that the true percep- 
tion in the consumer's mind hasn't 
changed the slighte.st bit," he says. 

Of the recent format trend of re- 
integrating gold titles into playlists, 
Hennes says that the original thrust 
of excitement from the audience for 
gold titles hasn't delivered upon its 
early promise of beefing up time 
spent Hstening. 

"Ratings have shown us that 
reaching for more gold isn't the 
answer," he sal's. 'After the listeners 
say their first 'Oh, wow' after hear- 
ing an older favorite, they hear [such 
titles] being permanently filtered 
back into the station's music mix, and 
that's caused an overall leveling off 
of shares. So it's had the opposite 
effect that many had hoped for." 

Hennes says the long-term solu- 
tion to this new musical conser- 
vatism is applying local sensibilities 
to each station. 

"Consultants or group program- 
mers must equitably mateh the dic- 
tates of the local marketplace to the 
lerel of expertise and experience of 
the hometown programmer," he 
says. "Otherwise, the sameness of 
sound at country radio will worsen." 
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When Erik Schrody (currently known as 
Everlast) left the House Of Pain crew, one 
of the last places anyone thought he'd 
surface was modern rock radio. 

The genre-crossing rapper explains his new 
technique, which is showcased in "What It's Like," 
as "putting every influence in one pot, stirring it 
around, and seeing if it tastes any good." That sin- 
gle is No. 30 on this issue's Modern Rock Tracks. 

"You could describe it as what would happen if 
Willie Nelson or Neil Young were b-boys," Schrody 
says from his Los Angeles home. "It's a creative 
outlet I blended whatever I wanted and learned 
a lot about myself in the process. I could rap for 
3,000 people but was too self-conscious to play gui- 



tar for more than three, and I would never play for 
other musicians. I've played guitar for years, but 
I became a guitar plaj'er in the last four months." 
Schrody says the change of direction was 




'I've played guitar 
for yearK, but I 
beeamt? a guitar 
player in tlie laxt 
four txiontliM' 



—UkSdmrfr 



prompted by a disgust for the rap market. "I got 
so bored and unhappy with most hip-hop. It was 
unoriginal. The lowest common denominator was 
what was popular. Yo, house was even becoming 
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whacked. I'd been going since 17, and I needed to 
get away from the business to figure out what 
now," says the 26-year-old. 

"What It's Like" was one of the first songs writ- 
ten for his second coming. It was inspired by a 
confrontation between Schrody and a man beg- 
ging for money in front of a liquor store. "This guy 
was all in my face asking for money. He was 
overzealous and demanding, and I yelled back at 
him," Schrody says. "Later, I was watching my 
big-screen TV with a full plate of food when the 
Catholic guilt syndrome kicked in. I could have 
been nicer to that guy. He was having a way hard- 
er day than I've had in a long time. The world owes 
him sympathy, because life sucks sometimes." 
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Jive's Britney Spears Sets Top 40 Aiiuzz 
Witli Riiytiim-Leaning 'Baby One More Time' 



UUT OF THE BOX: Imagine a 
swarm of bees covering New York, 
working its way across Los Angeles, 
and dotting Miami, Chicago, and 
Dallas. 

That's how big the industry buzz 
has been for 16-year-old Jive artist 
Britney Spears, whose debut single, 
"Baby One More Time," has been the 
talk of the town for the past few 
months. 

With its official release to radio at 
the beginning of this month, the 
tasty pop tidbit written and pro- 
duced by Max Martin has garnered 
immediate reaction at 73 reporting 
top 40 stations in just its first week, 
making it the No. 1 most-added track 
there last issue. It's also starting a 
groove at rhythm-crossover radio. 
The song is currently No. 37 on Top 
40 Airplay Monitor's mainstream top 
40 chart. It becomes commercially 
available at the end of this month. 

"I just think it's a great uptempo, 
straight-ahead pop song. Stations 
like ours are in dire need of pop 
dance records, and there are not a lot 
of good ones out there now. It's all 
rock and all ballads," says Dale 
O'Brien, PD of mainstream top 40 
WWZZ (Z-104) Washington, D.C., 
which has been on the record for 
four weeks. Already, "Baby" is 
requesting top 10 overall. 

"It's music that top 40 can own," 
adds Clarke Ingrain, PD at WPXY 
Rochester, N.Y. "It's too riiythmic for 
AC and a little too pop for urban sta- 
tions. This is something we can take 
to the bank. When Jive brought the 
record in, we gave it a listen and a 
half. I put it in the mix right then." 

The danceable track, whose hook 
has a tenacious grip and enough 
vocal edge to keep it out of the bub- 
ble-gum aisle, readily fits the vibe of 
top 40's current affinity for the 
uptempo sounds of youth acts like 
Backstreet Boys, Robyn, 'N Sync, 
and Five. According to Jive, one 
music director wentsofarastojoke, 
"If Robyn and the Backstreet Boys 
had a love child, her name would be 
Britney Spears." 

"I had been in the studio for about 
six months listening to and record- 
ing material, but I hadn't really 
heard a hit yet," says Spears. "When 
I started working with Max Martin 
in Sweden, he played the demo for 
'Baby One More Time' for me, and I 
knew from the start it one was of 
those songs you want to hear again 
and again. It just felt really right I 
went into the studio and did my own 
thing with it, trying to give it a little 
more attitude than the demo." 

In fact, Martin — who has also 
teamed with Ace Of Base, Robyn, 
and Backstreet Boys — ^was original- 
ly slated to collaborate with Spears 
on just two songs. But the pair felt 
such a vibe together that they ended 
up with eight 

"In 10 days, I never even saw Swe- 
den," Spears says. "We were so busy." 

Jive is also connecting the artist 



with a veritable who's who of pro- 
ducers specializing in straight-ahead 
pop, including Full Foree, which has 
worked with both 'N Sync and Back- 
street Boys; Eric Foster White, 
who's produced for Bryan Adams 
and Whitney Houston (who, with 




by Chuck Taylor 

Prince, is Spears' musical idol); and 
Sturken & Rogers, collaborators 
with Debbie Gibson and Brand 
New Heavies. Spears' album is due 
in January. 

"I've been involved with a lot of 
different projects over the years, and 
with Britney, we've got a real special 
artist here," says Jack Salter, senior 
VP of pop promotion at Jive Records. 
"I really feel that she's like a young 
Madonna. Our goal is to make her 
into a huge pop-rhythm crossover 
artist. I think she's got longevity." 

Already, Jive has carted its young 
prodigy to some 50 radio stations in 




SPEARS 



30 m^or and large markets, which 
appears to have fortified the record's 
potential. 

"It does help to estabUsh an emo- 
tional connection between the artist 
and radio station," says Mark 
Adams, PD of KZQZ (Z 95.7) San 
Francisco, which had top five phones 
on "Baby" three weeks in. "It makes 
us more predisposed to listen to the 
music and spend more time with it 
than we might otherwise. She was 
very pleasant and engaging and was 
eager to share her thoughts about 
what she wanted to do. 

"I have to say, though," Adams 
adds with a laugh, "even if she were 



rude, the song is so strong, we would 
have played it anyway. For us, this is 
a solid power record. I think it's 
going to go all the way here." 

For Spears, the station tour expe- 
rience was all pluses, especially con- 
sidering the fringe benefits. 

"Everyone was really nice — and 
the food was great," she says. "We'd 
go meet people, and then we'd eat I 
probably gained five pounds on that 
radio tour And I really did like going 
to tons of different places I've nerer 
been to." 

The adventure was also low-anxi- 
ety for the artist, who has been 
woricing in the entertainment indus- 
try most of her life. At age 8, the 
New Orleans native auditioned for 
"The Mickey Mouse Club" but was 
too young; she was instead guided to 
a New York talent agency to season. 
Spears then spent three summers at 
the Off-Broadvray Dance Center and 
the Professional Performing Arts 
School, both in New York. She filmed 
a few TV commercials and played a 
bad kid in the 1991 off-Broadway 
comedy "Ruthless," based on the 
1956 film "The Bad Seed." At 1 1, she 
earned the gig on "Mickey." (Other 
alumni include Justin Timberlake 
and J.C. Chasez from 'N Sync.) 

After two years, the show was 
canceled, and Spears returned home 
for acting, dancing, and singing 
classes. But she grew restless when 
she had no opportunity to actually 
perform. Her entertainment lawyer 
suggested that with pop radio's 
resurgence, she might put together 
a demo and go for a singing career 

"I'd had so much experience with 
acting and dancing and singing and 
realized that singing was what I 
really loved the most," Spears says. 

In short order. Jive reacted and 
invited the artist to audition — in a 
conference room filled with expec- 
tant executives. 

"I was so nervous," she says. "It's 
easy to sing in front of a thousand 
people, because you can't see their 
faces. But then you go into a room, 
and there are 10 people staring at 
you." Spears didn't take an easy 
route, either: She sang Houston's 
bombastic and ultra-challenging "I 
Have Nothing." And she was then 
signed by the company on the spot 

Beginning next month. Spears will 
tour for four weeks as the warm-up 
act for RCAs 'N Sync, hitting Atlanta, 
Philadelphia, Cleveland, St. Louis, 
Minneapolis, and 17 other cities. 

"Oh, my God, I'm so excited about 
the tour," she says. "I love perform- 
ing more than anything. It's nice to 
know that after all this hard work, 
people really appreciate it. It's a 
really good feeling." 

Over the course of the next five 
years — as Spears heads toward 21 — 
she hopes to continue doing her thing 
and getting better with time. 

"And to be a total success around 
the worid," the ambitious artist adds. 
"Oh, and maybe a movie or two." 



Garrett Realizes Goal Of 
Starting Country FM In Hawaii 



Pgr NEARLY THREE years, 
the Hawaiian Islands have been 
without a full-time country FM, 
with the exception of Maui's 
KDLX. But veteran PD Charlie 
Garrett was determined to change 
that Choosing on several occasions 
to work in country over working in 
radio, he turned down gigs at sta- 
tions in other formats and got by 
hosting country dances at military 
bases, promoting 
country acts that 
came through the 
market, and work- 
ing behind the 
scenes to bring 
country radio back 
to Hawaii. 

On Aug. 19, Gar- 
rett's wish came 
true when Caribou 
Broadcasting's 
KHUL Honolulu 
flipped from R&B 
oldies to Double K 
Country and he was 
named PD/music di- 
rector/p.m. driver. 
The station has ap- 
plied for the new 
calls KKHN. 

Because the mili- 
tary makes up about 40% of his 
audience, Garrett keeps the sta- 
tion's music mainstream coimtry. 
"We feel we're a great representa- 
tion, a microcosm of America, be- 
cause the military personnel are 
from all over the USA," he says. 
But he is considering adding a nod 
to Hawaii's culture in the form of 
one Hawaiian pcaaolo, or cowboy, 
song an hour, although he says that 
move is "still in the discussion 
stage." 

Garrett says Hawaii has its own 
cowboy culture, thanks to its many 
working ranches. "The cowboy 
tradition [has been] very strong 
over here [ever] since the 1860s," 
he says. "There is also a close rela- 
tionship between local Hawaiian 
music and country, as Hawaiian 
music also features the pedal 
steel." 

As for the rest of the music, Gar- 
rett says, "we're focused on today's 
hot country," playing 32 currents, 
dipping back only to '87 for gold, 
and using a mix of 40% currents, 
40% recurrents, and 20% gold. 

Garrett is "conservatively" hop- 
ing that music mix will help him 
pull a 4.0 share 12-plus in his first 
full Arbitron book, and, he adds, 
"the sales staff already sold more 
in the first week for country than 
they did for t»'o months with clas- 
sic soul." 

The station has a full comple- 
ment of local jocks but also airs 
Jones Radio Netw-orks' syndicated 
"Nashville Nights" in overnights 
and some -syndicated weekend fare, 
including "American Country 
Countdown With Bob Kingsley" 
and "Country Countdown USA" 
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CHAnilE GARREn 

Program Direclor 
KKHN Honolulu 



Garrett has spent 20 years in 
radio, starting in the San Francis- 
co area, then moving to Hawaii in 
1980 to work at oldies KMAI Hon- 
olulu. In '87, he joined crosstown 
country simulcast KDEO-AM-FM. 
Three months later, he was named 
news director and spent eight more 
years in mornings there, during 
which time he added PD, music di- 
rector, and production manager 
duties, as well as 
promotions. Then 
the FM was sold 
and became the 
short-lived progres- 
sive rocker Radio 
Free Hawaii. Gar- 
rett says the timing 
of the sale was "real 
poor," happening 
'^ust when country 
was starting to 
snowball." 

In the years 
that followed, Gar- 
rett says, he had 
offers from other 
stations, including 
WSM Nashville, 
but focused his 
efforts on getting 
another country 

FM launched. 

Garrett claims that KDLX 
"strung me along for a year, saying 
they would bring over a signal to 
Oahu that would hit all of the is- 
lands. That never materialized, 
[but] there were always people 
approaching me to say, 'We want to 
put another country station on the 
air.'" 

After determining that Caribou 
was finally serious about a new 
country FM, Garrett took a pro- 
duction director job at easy listen- 
ing KUMU Honolulu to bide his 
time until the launch. He had just 
a week's notice about the actual 
sign-on, but because he'd been 
planning it for years, he says he 
was cmnpletely ready, with the ex- 
ception of some of the "physical 
elements," such as the music. But 
"as far as the programming, the di- 
rection," and even the slogan and 
logo, he was prepared to roll. 

Garrett says there is a huge ap- 
petite for country in Hawaii, which, 
with the exception of the past few 
years, has had a full-time country 
signal since KAHU signed on in 
the '60s. (It became KDEO during 
the 70s.) "Even with the lack of a 
country music station, there were 
a lot of country music events going 
on in town all the time," he says. 

Double K Country did its first 
big promotion during the C>)untry 
Music Assn. Awards Sept 23 when 
it hosted a viewing party with 
appearances by Garrett morning 
hosts Kimo Kohoano and Lau- 
rieann Salomon, and artist Ricky 
Lynn Gregg. The station has also 
done some TV marketing. 

PHYLLIS STARK 
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AN EVENING WITH 

RANDY 

JOHNCALE,Ai:L.i,s/ra/; 

PERFORMS HIS FILM MUSIC 

SHUDDER TO THINK m. sf. m 

PERFORMS FIRST LOVE, LAST RITES 
AND OTHER MISCELLANY 

JOHN LURIE & 
THE LOUNGE LIZARDS rvy; 

PERFORM MUSIC FROM GET SHORTY, DOWN BY 
L/\W, STRANGER THAN PARADISE, FISHING WITH 
JOHN AND ADDITIONAL MATF.RIAI... 

STEVEN BERNSTEIN'S SEX MOB 

& JOHN MEDESKI at; 

PERFORM JOHN BARRY'S MUSIC OF 
JAMES BOND FILMS 



RYUICHI SAKAMOTO v>7 

PERFORMS HIS FILM MUSIC ON SOLO PIANO 

STEPHEN ENDELMAN (^xsF, 

PERFORMS HIS MUSIC TO THE FILMS 
THE ENGLISHMAN WHO WENT UP A HILL, BUT 
CAME DOWN A MOUNTAIN; 
FLIRTING WITH DISASTER & OTHERS 

FRANK LONDON wy; 

HOMMAGE A NINO ROTA 

MATT DARRIAU'S RECYCLED 
WALTZ ORCHESTRA ( \ >: SH cw 

PERFORM THE MUSIC OF BERNARD HERRMANN 



ORANJ SYMPHONETTE PERFORM THE 

ORANJ ALBUM (Si-i 
INCLUDING FIIM MUSIC BY HENRY MANCINI, 
QUINCY JONES, ANDRE PREVIN, & MORE 

RED ELVISES OA) 

PERFORM THEIR MUSIC FROM 
SIX STRING SAMURAI & OTHERS 




LOVE, DEATH, AND DISMEMBERMENT: 

CARTER BURWELL, DAVID TORN 

AND GEOFFREY GORDON (NY. lA) 

PERFORM BURWFI I.S MUSIC OF FARGO, 
RAISING ARIZONA & MORE 



SEE OUR WEBSITE @ WWW.SOURrDTRACKlVIUSIC.COM 
OR CALL. (212) 219-3006 FOR IVIORE INFO 



PRODUCED BYi 
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A FOUR-CITY 
CELEBRATION 
OF THE ART OF 
FILM MUSIC 
COMPOSITION 



CHICAGO 

November 3 & 5 

LOS ANGECES 

November 5& 7 

SAM FRANCIHOO 

November 4 & 8. 13-14 

INTEW YOPIK 

November 10 - 14 
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FOR WEEK ENDINO OCTOBER 11, 1998 



Wide-Ranging Panels Planned 
For Bilibnard VId Conference 



Billboard music video 

Confab: The Billboard Mufdc Video 
Conference celebrates a landmark 
anniversary this year with its 20th 
meet The 1998 conference, which 
will be held Nov. 4-6 at the Shera- 
ton Universal in Universal City, 
Calif., is shaping up to be a memo- 
rable event featuring intriguing 
panels, parties, and the much- 
anticipated Billboard Music Video 
Awards. 

The conference kicks off Nov. 4 
with an opening-night party spon- 
sored by MottPwn Records that will 
feature a performance from Biv 
KVMotown artists Lil' Nique and 
DJ Jug. Other highlights will be a 
keynote speech by Warner Bros. 
Records Inc. president Phil Quar- 
tararo Nov. 5 and a 
showcase/party spon- 
sored by Sony and the 
Box that same night 

A look at the panel top- 
ics and speakers follows. 

Thursday, nov. s: 

"What Have You Done 
For Us Lately?: The 
Changing Landscape Of 
National Music Net- 
works": Senior execu- 
tives of influential 
national music networks 
will discuss what the 
music industry can real- 
istically expect from pro- 
grammers in this era of 
corporate buyouts and digital spin- 
off channels. Yours truly will be 
the moderator of the discussion, 
which will feature panelists Tom 
Calderone of MTV Peter Cohen 
of the Box, Maurita Coley of BET, 
Denise Donlon of MuchMusic, 
David Hall of TNN/CMT, and 
MikeTiemeyofVHl. 

"Hype Or Hope?: New Technol- 
ogy And The Music Video Indus- 
try": Billboard's Doug Reece will 
moderate a panel about the use of 
music videos and Webcasting on 
the WorH Wide Web. Panelists are 
Brett Atwood of RealNetworks, 
Nicholas Butterworth of Sonic- 
Net, Matt Farber of MTV Net- 
works, Greg Morrow of Music- 
video8.com, and Nikke Slight of 
Atlantic Records. 

"Teammates Or Rivals?; Inde- 
pendent Video Promoters Vs. 
Record Company Video Promot- 
ers": Moderator Gregg Diggs of 
BET will lead a discussion about 
the dynamics between independent 
video promoters and the labels that 
hire them, as well as the video pro- 
grammers who are sometimes 
caught in the middle. The panelists 
are Gary Fisher of Columbia 
Records, Stefan Goldby of region- 
al show "Music Link," Laurie 
Nocerito of MVP Video Promotion 
& Marketing, Bruce Rabinowitz 
of Feedback!, and David Saslow of 
Interscope Records. 
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by Carla 
Hay 



Reunion" will bring together 
industry pioneers to reflect on how 
the industry has changed and to 
share their own stories. Moderat- 
ed by Geffen Records' Peter 
Baron, the panel will feature Leg 
Garland, J J. Jackson (one of the 
original MTV VJs), Abbey 
Konowitch of MCA Records, 
Randy Skinner of Warner Bros. 
Records, and directors Gerald V. 
Casale and Wayne Isham. 

Friday, NOV 6: "Local Heroes: 
A Marketing Workshop For Inde- 
pendent Programmers": Universal 
Records' Steve Leeds will moder- 
ate the panel, which will have 
Stephanie Ardrey of Ardrey 
Associates International, Paul 
Carchidi of "Rage," 
Larrj' Guzy of "Top 40 
Videos/Urban Nights," 
Nick Schittone of Col- 
lege Television Net- 
work, and Willie Young 
of "FM Video." 

"Production Family 
Values" will take a look 
at what's right and 
what's wrong in the 
video production proc- 
ess. The panel will be 
moderated by Billy 
Poveda, Music Video 
Production Assn. presi- 
dent/Oil Factory execu- 
tive producer. 'The pan- 
elists will be Tim 
Clawson of Propaganda Films, 
Catherine Finkenstaedt of A 
Band Apart Music Video, Kate 
Miller of Capitol Records, Steve 
Rees of 525 Post Production, and 
directors Dean Karr and Bille 
Woodruff. 

"The Artists Speak" panel will 
feature a wide variety of notable 
artists talking about how music 
videos have affected their careers. 
Moderated by Billboard's Melinda 
Newman, the panel will include 
Montell Jordan, Michael Bivins 
(New Edition, Bell Biv DeVoe), 
and Jon B. 

The grand finale to the confer- 
ence will be the 1998 Billboard 
Music Video Awards gala, to be 
held Nov. 6 and hosted by comedi- 
anA'ecording artist Eddie Griffin, 
star of the UPN sitcom "Malcolm 
& Eddie." Olebrity presenters at 
the awards show will be Dwight 
Yoakam, Kenny Lattimore, 
Jeny Cantrell (Alice In Chains), 
and artist panelists Jordan and 
Jon B., with more to be 
announced. 

Voting for the FAN.tastic Award 
category is open to the public exclu- 
sively through Billboard Online 
(www.biUboard.com), with the polls 
closing at noon EST Oct 30. 

Fbr more information on confer- 
ence registration and sponsorship 
opportunities, call 212-53()-5002 or 
visit Billboard Online, which will 



"The Ultimate Music Video have continual updates. 



Billboaid. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS- ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 
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14 houra dairy 
1899 3th StT«et HE, 
Washlniton, D.C, 20018 

1 Uuryn HIH, Doo Wop fThal Thing} 

2 Jay-Z Fast. Ami ft Ja, Can I Get A... 

3 Kdly Price, Ftiend Of Mine 

4 GtnttB hWU, In Decatur 

5 Dra HHI FmL RHtoun. Km Deep h YiM Um 

6 Outhast, Rosa Parks 

7 Silkh The Shockar. It Ain't Nfy Fault 

8 MonHah. Touch It 

9 Monica, The Rrst Nignt 

10 JD t Mariah Cam, &iMe(heart 

11 Next. I Still Lov« /ou 

12 Cam'ron. Hor^e & Carnagie 

13 A Tribe CalM QuMt, Flrvl A Way 

14 Aaliyah. Are You That Somebody? 

15 Xscapc, My l>nie Secret 

16 Divine, Latety 

17 Bizzy Bone. Thugs Cry 

18 R. KHIy, Hart On A Baby 
f Feat. JaiMt Lw Me. Luv Me 
(FeaL Maie). Top 04 The Wyld 

Have You Ever? 

The Waylt'iGoin'DoiMi 

24 Aaron HaH, Alt The Places 

25 MSMtelMf EI«CimGf(iMi;a»r%itt 

26 A + . Enjoy Yoorself 

27 Maiwefl. Matiimonv: Maybe You 

28 Luther Vandrou, I Knmr 

29 Noreat*' Superthug 

30 Tatyana AH, Boy You Knoch Me Out 

* * NEW ONS* * 

Faith Evans, Love Like This 

Blaclotfeet t Wya, Take Me There 

Ul" SoMlerj. CK6a 2 You 

Master PrSMi The Slwcker. Mafx Ptayers 

Trtcli Daddy. Cfiange My Life 

Trin-i-tw 5;7. Call Mi-s Name 

Wyclef Jear. Antoher One Sites The Dust 

Desllny's Child, Get On The Bus 

k« Cut», Pu^hin' Weight 

SitUi The Shocker, Express Yoursetf 

Crucial Conflict, Scummy 
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Continuous proframmtng 
2806 Oprytand Dr., 
NafhwUle. IN 37214 

1 The WHUnions, 26 Cents 

2 Brooks ft Dunn, How Lone Gone 

3 Dixie Chicks, Wide Open Spaces 

4 Alan Jackson, I'll Go On Loving You 



5 Lonestar. Everything's Chani^ 

6 Shania IWain. Hooey. I'm Home 

7 Mark WWlt, Don'l Laugh At Me 

8 Deana Carter. Absence 04 The Heart 

9 Diamond Rbo, You're Gone 

10 Tofri CUrk. You're Easy On The Eyes 

11 Tncy Bpd, I Wanru Feel That Way J^ain 

12 R«ba McEntirt, Forever Love 

13 AlabBma. How Do You Fall In Urve 

14 Lat Am WoniKk. A uttie Pssi Utile Rock 

15 Diamond Rio. Unbelievable 

16 Toby Keith, Getcha Some 

17 Rwtfr 1n*il, Sport 0) A Bey. WtkIcitt 01 A Uan 

18 DwffM Ibakam, These Amis * 

19 Patty Loweleu. Like Water Into Wine 

20 duis Kni|}it. It Am't Easy Being Me ■ 

21 Min Michael Mont(0(iwy. Hoid On To Me 

22 Mark Neiler, S^ Down 

23 Clint Daniols, When I Grcnw Up * 

24 BHI Encvall. I'm A Cowboy * 

25 Sammy Kershaw, One Day Lett To Live 

26 Wynofina. Wonun To Woman 

27 Mi«m41brlkMs,Wn«vAadla)i 

28 FaRh HI W/Dni McGrvt, Jusl 19 He* You... 

29 Aaron Tipptn, For You I Will * 

30 Warren Bni(t>ers, Guilty 

31 Bryan White. Tr^e Of Hearts 

32 Keith Harling, Coming Back For You 

33 Pam nilii. I S^id A F^er 

34 Deratlers, Calitornia Angel 

35 Jo Dee Meutna, I'm Alright 

36 Gnat DMde. Pour Me A Vacation 

37 Chrti LaOouii. Bang A Drum 

38 CM« T Judd. Fnt Redneck On The inurnel 

39 SuzyBwuM, Nobody lo«.Noood> Gets Hjrt 

40 DwHi Ltifli, H TTie JuImOoi Took Teardrops 

41 Billy DMn, Real Man 



44 Doiry Parton. Honky Tonk Songs 

45 Morrty Hoimes, Alone 

46 Allison Mooter, S«( You F<ee 

47 Travis Trrtt, If I Lost You 

48 BlKkhawk, There You Have It 

49 T. Graham Bruwn. Wine Into Water 

50 Lar4 While, Take Me 

• tnd«c.He5 Hot Shots 

* * NEW ONS* * 

Allison Moorer. Alabama Song 
3o Dee Messina, Stand Beside Me 
Unda Davis, I 'm Yours 
Shania TWain, From This Moment On 
Shannon Brown. I Won't Lie 
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1515 Broadway, NY. Wf 10036 

1 Aaliyah. Are You That Somebody' 

2 Barenaked Ladies, One Week 

3 BeastIc Etoys, Intergalactic 

4 Lauryn Hill. Doo V^p (Ttiat Thing) 

5 Everclear. Father Ot Mine 

6 Kom. Gol The Lite 

7 'N Sync. Teanr' Up My Heart 

8 Maniyn Manjon, The Dope Show 

9 OMX. How's tl &>in' Down 

10 Black Eyed Peas. Joints & Jams 

1 1 Eagle Eye Cherry. Save Tonight 

12 Shawn Miillins, Lullaby 

13 Madonna, The Power Of Good-Bye 

14 BacLslrtct Boys. HI H»Kt Break Yaut Head 

15 All Saints. Ni*ver Ever 

16 Evertatt, What It's Like 

17 Pearl Jam, Do The Evolution 

18 Janet. Go Deep 

19 Eve 6, Inside Out 

20 JD Feat. Jay-Z, Money Ami A Thang 

21 Sheryl Crow. My Favorite Mistake 

22 Goo Goo Dolls, Slide 

23 JO ft Mariah Carty. Sweetheart 

24 Mya, Movin' On 

25 Hole, Celebrity Skin 

26 Ohj HW FmL fMman, How Deep Is YOut 

27 Cake. Never There 

28 Monster Magnet. Space Lord 

29 Monica. The F rst Night 

30 Rob Zombie. Dragula 

31 Hootle i The Blowflsh, i Will Wait 

32 Rona Apple, Across The Universe 

33 Five. Wr.an The Lights Go Out 

34 Goo Goo Dolb. Ins 

35 Fit Joe HmI Puff Daddy. Don Cartagena 

36 A Tribe Called Ouest. Find A Way 

37 Creed. WMafs This Life For 

38 Rammslein, Du Hast 

39 Everything. Hooch 

40 Brandy ft Monica, The Boy is Mine 

41 Xscape. f^v Little Secret 

42 Jay Z Feat: Amil ft Ja, Can i Gel A.. 

43 R. Kelty, Hall On A Baby 

44 Fnt HcM f or Dim laid tMTi.CreiiSjtnir 

45 Faslbatl. Fire Escape 

46 iemifer Pain, Crush 

47 Aemmtth. I Ooni Want To Mas A Ttwig 

48 Master P. Thug Girl 

49 Sublime, Sanleria 

50 K-O ft JoJo. All My Lite 

*• Indicates MTV Exclusive 

* * NEW ONS* * 

Wilt SmWi, Miami 

Matchbox 20. Back 2 Good 

New Radicals. You Get What You Give 

R.E.M.. Daystecper 

Mfthod M«i. Nas. Ja ft DMX, Grand FinaH 
Faith Evans. Love Like This 
Jerome. Too OM For Me 



Continuous programmlni 
1515 BroK&ay. NY. Hf 10036 



. Doni Want To Mss A Thing 

2 Coo Goo DoMs, Ins 

3 Bareniked Ladtos, One Week 

4 MatchbCK 20, Rul WorU 

5 John Mritenump. Your Life Is Now 

6 Madonna, The Power Of Good-Bye 

7 Hootlt ft The Bkmftsh. I Will Wsrt 

8 Shawn MulNns, LulUby 

9 Shcryl Crow, My Favorite Mtstj^ke 

10 Goo Goo Dolls, Slide 

11 U2. Sweetest Thine 

12 Natalk Imbrugtto, Tom 

13 Brian Setnr OreliKtra. Jumo Jrve An' Wail 

14 Janet. Go Deep 

15 Eagle Eye Cherry, Save Tonight 

16 The Smashini Pumpkins, F^srloct 

17 Semtionic, Closing Time 

16 Shania TMn. You're Still The One 

19 Smash Mouth, Walkin' On The Sun 

20 Green D«y, Time 04 Your Life 

21 Sugar Ray. Fly 

22 Mariah Carey. Whenever You Call 

23 The WaJMewtn, One Headlight 

24 Babytaca. You Were There 

25 Bryan Adams. On A Day Lite Today 

26 Stovit Nicks, It You Ever Dk) Bdleve 

27 Celme Dion. My Head Will Go On 

28 MalchtMS 20, 3 AM 

29 Shania TWain, From This Moment On 

30 Paula Cole, i Don I Want To Wait 

31 Sarah McLachlan. Adia 

32 Marcy Ptaygroond. Se:i t. Candy 

33 Third Eye Blind. Semi-Charmecf U(e 

34 Anggun. Snow On The Sahara 

35 Fleetwood Mac. Landslide 

36 Sister Hazel. All For You 

37 TMrd Eye Blind. How's It Going To 8e 

38 Sarah McLachlan, Bu'kling A Mysttry 

39 Jem>)fef Paige. Crush 

40 tkn'iEiaMtli,l<iaHHlklalliclljN«MiiiMn 

41 Janet, When I Think Of You 

42 Celine Dton. To Low You More 

43 Cars, Magic 

44 Rod Slewart. Da Ya Thirik I'm Sexy? 

45 John Lennon. NoboCy Told Me 

46 Murray Head, Or« Nighl In Baivtok 

47 Melissa Etherldge. I'm The Only One 



* * NEW ONS* * 

R.E.M., Daysieeper 
Natalie Marchant. Break Your Heart 
MakhboK 20, Back 2 Good 
Sting. Freak The M«hty 



THE CLIP LIST 



A SAMPLING OF PLAVLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING OCTOBER 24. 1998. 



Continuous pro gra mming 
1221 Collins Aw 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Bluy Borw. TliugA Cry 

BOX TOPS 

KItk FrankJIn, Lean On Me 

Aaron Hall, All Ttw Places 

Shaggy Feat Janet. Luv Me, Luv Me 

Master P Feat. Snoop Dogg, Thug Giri 

98 Degrees. Because Of You 

Neirt. I Still Love You 

Xzibit. What U See Is What U Get 

Big Punisher, You Came Up 

Snoop Dogg. Still A G lhang 

Xscape. My Little Secret 

Fat Joe, Don Cartagena 

Silkk Tttt Shocker, tl Ain't My Fault 

Twista I Ttw Spacdkmil Mobstat. Motstabillty 

Monica. The F:rst Night 

Mo Thugs, Ghetto CcMtoy 

Black Eyed Peas, Joints & Jams 

JD ft Mariah Carey, Sweetheart 

Aaliyah, Are You Thai Somebody? 

Mk Sm( FiSm* Dogl, Cone Und Gtt WtTMe 

Mya. Movin' On 

Five. When The Lights Go Out 

NEW 

Alanis Mortssette. Thank U 

BUckstrect. Take Me There 

B.T.K., FVppyrock 

Case ft Joe, Faded Rctures 

Farth Evans. Love Like This 

Goodie Mob. The Wortd I Know 

Fuel, Bittenwwt 

Jackyl, Amencan Band 

Janet, Every Time 

Lenny Kravttz, Fly Away 

MatchboR 20, Back 2 Good 

New Radicals, You Get What You Give 

R. Kelly, Home Alone 

Shania Twain, From This Moment On 

Third Eye BJInd, Jumper 

Zack De La Rocha. C IA 




Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

12 Rod*, Spl't P«r«onBlltv 

Barry Adamson. What It Means 

[iMr M Ftmrtfii^ U Tie GirL FuM or TTk FuiM 

Ice Cube, Pushin' Weight 

Corey Gtover, April Ram 

Kiss, Psycho Circus 

Lanny Kravitz, Fly Away 

Alanis Mortssetle, Thank U 

Oasis, Acquiesce 

Pure Sugar. De^ioous 

Jihn Spncs Mb EtplWMi, Tak ttal The Bues 

SweettMM. Everything's Gonna 8e Alright 

Third Eye Blind, Jumper 




Continuous programming 
299 Queen St West 
Ontarto, Toronto M5V2Z5 

Brandy, Have You Ever? (new) 

Cake. Never There (new) 

Janet, Every Time (newt 

Jay-Z, Hard Knock Life (new) 

Kiss, Psycho Circus (new} 

Alanis Mortsiette, Thank U 

Monica, The First Night 

Matthew Good Band, Appantions 

Jeimller Paige, Crush 

The Smashing Pumplunt. FVtect 

Marilyn Manson, The Dope Shew 

Big Sugar, The Scene 

BeastieBoys. Intergalactic 

Fastball. Firp Escape 

Rob Zombie. Draguta 

Lauryn Hill, Doo Wop (That Thing) 

Love IrK.. You're A Superstar 

Stars On 54, If You Could Read My Mind 

Rammsteln. Du Hast 

B.TK., Reppyrock 




Continuous programming 
nil Lincoln Rd 
Miami Beach. FL 33139 

Dave Matthews Band. Stay (Heavy) 
Jennifer Paige, Cnjsh (Hearvyl 
Lanny KravHi. I Belong To You (Hevvy) 
Madonna. Th« Power Of Good-Bye (Heavy) 
Ptastiliiu Mosh. Monster Tnjck (Heavy) 
Swiri 360, Hey Now Now (Heairy) 
The Cons. I Never Lowed Yoo Anjway (Heavy) 
rm De Gracia. V iuee? Verdadero (Heavy) 
U2. Sweetest Thing (Heavy) 
Barenaked Ladies. One Week (Medium) 
Bryan Adams. Cn A Day Uke Today IMediixn) 
Ctdlia TiMniainl. Ccmo La Nada (Medujm) 
Dandy Warhols, Everyday (Medium) 
Donna Lewis, tt i (^Id Be The 0« IMedii^) 
Fun Lowi' Criminals, Lcm Unhnited (Medum) 
Imani Coppola. I'm A Tree (Medium) 
Janet. Go Deep (Medium) 
Kom. I Got A Ufe (Medium) 
La Gusana Ciaga, Invasion Estelar (Mediixnl 
Brandy ft MoiUca. T)w Boy Is Mra (Medwrnl 



2 hours weokly 
3900 Main St 
PhKKMphia. PA 19127 

Sporty Thievei, Cheapskate 

Big Wreck, That Song 

Big PunKher. You Came Up 

FVpmode Squad. Line OutSNle 

Noreaga, SuperThug 

Kelly Price. Friend Of Mine 

DMX, Rough Ryders Anihem 

Crucial Conflict. Scummy 

A TritM Called Quest. Find A Way 

Jay-Z Feat. Amil ft Ja. Can I Get A .. 

Pele Rock, Tru Master 

Brand Nubian, Don't Let It Go To Your Head 

Fat Joe, John Blaze 

Oulhast, Rosa Parks 

Most Del ft Quali. Definition 




TEUIVIBlON 

Fhra hours weeWy 
223-225 Washington St 
Newark, NJ 07102 

Madonna, The Power Of (jood-Bye 
Chrta Isaak. Please 
Marcy Playground, Sheny Fiaser 
Hoolie And The Btowfish, I Will Wail 
Sheryl Crow, My Favorite Mistake 
Clutch, The S 0 A Pn\akers 
Lenny Kmit2, Thinking Ot You 
P.M. Dawn, I Ftad No Right 
Hole, Celebrity Skin 
Kom. Got The Lite 

Natalia Imbruglia, W^hing I Was There 
R. Kally. HaFf On A Baby 
Maniyn Manson. The Dope Show 
Dcs'ree. Life 

Ace Of Base, Ojel Summer 
Ptastidna Mosh, Monster Tnick 
Samtsonic, Singing In My Sleep 
They Might Be Giants, Doctor Worn 
Slackslreet, Tate Me There 
Local H, All The Kids Are Right 



CJ9fC 



CALIFOPNtA MUSIC CHANNEL 

15 hours waeUy 
10227 E 14th St 
Oakland, CA 94609 

Lauryn HHI. Doo Wop (That Thing] 

Dnj Hid, How Deep Is Your Love 

JD ft Mariah Carey, Sweetlwart 

Silkk The Shockar. It Ain't My Fault 

Jay-Z FeaL Amit ft Ja, Can I Get A... 

AH Saints, Never Ever 

Ginuwim, Same 01' G 

Sh^gy Feat. Janet, Luv Me. Luv Me 

Monka, The First Night 

Brandy (Feat. Mate), Top 0( The World 
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NQUJ IN ITS BOTH VERR! 



DillBoara 



NOV. H-G. 199 

SHERHTDN UNIVERSHL 





canPErEncEB 

ZOOM IN ON WHATS NEW AND WHATS NEXT AT THE CONFERENCE 

THAT HELPED INVENT THE MUSIC VIDEO INDUSTRY 



Phil Quartararo 




Eddie Griffin 



This year's highlights include: 

• Opening Night Party sponsored by Motown with live performance by 
Rap Duo - Lil' Nique SeDJJns featuring the BHT 10 Pee Wee All Stars 

• Keynote Address: Phil Quartararo - President, Warner Bros. Records, Inc. 

• Artists scheduled to appear: Michael Bivins (Bell Biv Devoe), 
Jon B., Montell Jordan, Kenny Lattimore, more to be announced 

• The Box & Sony Annual Thursday Night Bash 

• Cutting edge panels Se discussions featuring top music video leaders 

• 20th Annual Billboard Music Video Awards hosted by Eddie Griffin, 
star of UPN's hit series ''Malcolm & Eddie" 
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GUEST COMMENTARY: BIZ MUST ADAPT TO SURVIVE 

(Contimied from page 1) 



tainly put Universal in a position to 
steer the industry to a greater d^ree 
than any other major has previously. 
The sheer mass brings about many 
challenges, some of which I'll get into 
later, in the larger scheme of things. 
Yet, the end of PolyGram is at hand. 
It has been a very exciting and 
rewarding experience. But now the 
challenges at hand can be even more 
fulfilling for those whoU be a part of 
the new Unirersal Music Group. 

As we count down the minutes until 
the end of thia century, things don't 
look so positive for any business, espe- 
cially the music business. Contribut- 
ing to this premiUennial tension is the 
impending global fmancial meltdown, 
Y2K-compliance chaos, and consoli- 
dation on every front and the flat 
growth of our industry. At new-media 
conferences, intelligent panelists reg- 
ularly predict the extinction of tradi- 
tional retailers, labels, and the m^or 
distributors. 

I believe it would be foolish to lend 
too much credence to sensationalistic 
points of view; yet it would also be fool- 
ish to assume that we do not need to 
evolve our current methods of doing 
business. A great deal of our tension 
as an industry is caused by our hesi- 
tation to evolve, because we've been 
successful doing it basically the same 
way for 40 years. But as Eugene Lin- 
den points out in his book "The 
Future In Plain Sight," at some point, 
stability begins to unravel, often 
because an industry continues to 
adhere to a strategy even after it 
becomes maladaptive. We are at a 
crossroads as an industry, not just 
because of the Internet, not just 
because of the emerging global mar- 
ketplace, but because of our slowness 
to adapt This is our biggest challenge. 

History is a useful ally in providing 
perspective for discussions such as 
these, so I'd like to seemingly side- 
track for a moment and discuss a man 
who found himself at similar cross- 
roads, just about 100 j"ears ago. 

It was the late ISOOs. America was 
rapidly changing from a wild place 
into a civilized nation, due to one 
thing — the railroads. A stable supply- 
and-demand chain was created the 
expansion of railroads, and as more 
track was laid into more remote areas, 
the increased effectiveness of this dis- 
tribution network gelled the nation. 
The railroads were so powerful that 
the nation was actually divided into 
time zones. Railroad Standard time, 
to reflect the needs of railroad sched- 
uling. Suddenly, people everywhere 
across the nation needed to know what 
time it was, and the need for watches 
grew exponentially. 

So it was that in 1887 a package of 
gold pocket watches arrived at a train 
station in a small Midwestern town. A 
young clerk noticed as several weeks 
went by and no one claimed the ship- 
ment Eventually, he took the watch- 
es for himself and started selling 
them to the locals. He was so success- 
ful that he soon moved to Chicago to 
start a watch .store. He undercut the 
local prices of vratches by a third and 
provided better customer service and 
guarantees than the local merchants. 
He placed ads, drafting the ad copy 
himself in an unpretentious style that 
could be understood by aU. 

However, it was not until after he 
viewed the Montgomery Ward mail- 
order catalog that Richard Warren 



Sears discovered his true calling. In 
1893, he founded Sears Roebuck and 
Co., billed as "The Cheapest Supply 
House On Earth," its products sold 
exclusively through mail order The 
1,500-page catalog that he created fea- 
tured over 100,000 products, from silk 
stockings to kits that produced lavish 
homes. Most of these products were 
not available at general stores at the 
turn of the century, so the catalog 
brought city styles and a sense of con- 
nection to millions of isolated farmers. 
People had a taste for what they 
couldn't get 

Sears knew that if he could get catr 
alogs everywhere, he could own the 
market and achieve the 1890s version 
of that overused Internet term "ubiq- 
uity." In 1896, his plans for market 
domination became a possibility when 
rural free delivery — i.e., the post- 
man — ^was introduced, and he could 
get his book into homes everywhere. 
This wasn't all that different from the 
impact that widespread E-mail use is 
having on our world today. 




At the height of his catalog busi- 
ness. Sears mailed 30,000 catali^ a 
day, and in many rural American 
homes, the only books were the Sears 
catalog and the Bible. The rising suc- 
cess of Sears' mail-order business 
contributed to the rapid decline of the 
local general-store merchant 

This catalog was a cultural phe- 
nomenon, but other than great timing, 
what were the secrets of Richard 
Sears' success? First and most im- 
portant he understood people. He had 
a superior ability to communicate. He 
did not condescend to his customer, 
instead creating a feeling that he was 
a person, like us. Second, he was very 
comf (B°table with hucksterism, using a 
little artistic license to enhance a 
product's desirabililji Third, SeaiB uti- 
lized groundbreaking marketing tech- 
niques, giving merchandise credits to 
people in remote areas in exchange 
for them distributing his catalog. In a 
way, this is similar to today's Internet 
affiliate programs, where Amazon, 
com, for instance, gives a percentage 
of a transaction back to a site that has 
referred a customer. 

Ultimately, Richard Sears sold his 
company and retired at the age of 44 
with a personal wealth of $17 million. 

Once the automobile was mass-pro- 
duced and relatively affordable, the 
golden years of the catalog business 
were over. The increased mobility 
meant that a 20-mile drive to town 
wasn't so unreasonable, so Sears 
opened retail stores. They, too, were 
very successful, but the intimacy of 
the catalog was lost In a single gen- 
eration, America changed drastically. 

Now let's jump ahead 80 years to 
txxiay and talk about the retail climate, 
the consumer experience, the Inter- 
net and some of their parallels to the 
Richard Sears story. U.S. retailers 
haw been in a cycle of Darwinian evo- 
lution for the past eight years because 
many of them did not adapt quickly 
enough to consumers' needs. In the 



late '80s, overconfident of continued 
growth, fueled by the CD boom, 
retailers assumed massive debt and 
made bad real-estate decisions in a 
mad theory that he who has the most 
locations wins the war. 

Record companies also became 
intoxicated by the good times while 
failing to see that the growth was 
coming from frlling these new stores 
with product not really looking at the 
declining sell-through numbers in 
1991-92, which SoundScan so clearly 
illustrated. Then mass merchants 
entered the space, using CDs as a 
loss-leader product, thereby under- 
cutting music-only retailers, which 
could not compete. Nearly 1,000 stores 
closed over the next five years, and 
many previously healthy retailers had 
to declare Chapter 11 or went out of 
business. 

While those retailers who survive 
today are smarter, tougher, and more 
conservative because of the pain of the 
past several years, they still face 
major challenges. Margins are still 
very slim for brick-and-mortar re- 
tailers, and they face new competition 
in the form of online retailers. Some 
major traditional retailers wish the 
Internet would just go away, seeing it 
as a threat instead of the huge oppor- 
tunity that it truly is. Some are pray- 
ing that the promising ascent of DVD 
will bring about a boom similar to that 
enjoyed with CD. 

But the smart retailers realize that 
the key is to think from the cash reg- 
ister backward — to truly understand 
what their customers want and be 
able to react quickly. Those who don't 
will go the way of the general store. 

The Internet is not quite there yet 
in terms of its ability to communicate 
to people. Certainly, it is constantly 
improving, but it is not as simple to 
use as a magazine. It does not inspire 
a feeling that it is being driven by peo- 
ple like us. There is a certain roman- 
ticism around that sense of anarchy 
on the Net but much of that will have 
to subside before it becomes the ulti- 
mately powerful commercial tool we 
all hope it does. 

Clearly, despite its relative user 
unfriendliness, there is something 
hugely compelling about the Web that 
is driving a cultural shift What was 
considered geeky only 10 j-ears ago is 
now the epitome of cool, and new tech- 
nology is the sexy stuff that everyone 
wants to know about own, or be a part 
of. In a sense, the Internet addr^ses 
the same consumer needs that the 
Sears catalog did 100 years ago — a 
sense of connection to a larger world, 
edgier products and information than 
what is commonly available. 

The online shopping experience has 
a certain intimacy. The more person- 
al experience offered by online shop- 
ping is a key to the explosive growth 
of Internet commerce. The develop- 
ment of intelligent agent and collabo- 
rative filtering technologies continues 
to hone our ahility to speak to con- 
sumers as individuals. Many of the 
best sites can greet consumers when 
they log on and make recommenda- 
tions. We often talk about how valu- 
able the data these consumers provide 
will be — data on their buying habits, 
preferences, demographic informa- 
tion, etc 

But with that comes a challenge to 
develop a productive, two-way rela- 
tionship with consumers wherein we 




use the data they provide to return a 
more personalized experience with a 
more impactful and efficient market- 
ing and sales approach. 

The increased homogenization of 
the global marketplace will drive con- 
sumers to desire, more than ever, 
what they cannot get. This may be 
very positive for acts around the wotM 
that have difficulties breaking into 
new markets. Certainly, we have visi- 
tors from all over the world to our 
PblyGram US. WorW Wide Web site. 
Thia global market has brought with 
it renewed interest in, and wide avail- 
ability of, parallel imports. 

There is a threat to our industry, 
especially due to a lack of interna- 
tional competition to the online music 
retail sites in the U S., that the price of 
a CD could move down to the U.S. 
price, which is significantly lower 
than in Europe, for instance. This 
would have an obviously dire effect on 
local markets, for local retailers, and 
local record companies. We have 
learned, however, that the lion's share 
of ex-U.S. Internet music sales is deep 
catalog titles, which 
highlights an 
opportunity. As an 
industry, we must 
adapt and realize 
that the world is 
becoming our mar- 
ketplace, and we 
must market and 
sell more cohesive- 
ly 

Whether you realize it or not you — 
Billboard — have changed our in- 
dustry The introduction of SoundScan 
and Broadcast Data Systems in the 
early '90s had a huge impact on the 
way we did business. No longer were 
we an industry that ran on hype — we 
finally were able to make rational, 
responsible decisions based on hard 
information. These tools have enabled 
us to respond much more effectively 
and efficiently to market needs; 
indeed, one cannot truly micro-mar- 
ket in Uie record business today with- 
out referring to scans and spins. 

There will be a logical and signifi- 
cant progression of this in the In- 
ternet space, where due to the direct 
relationship we can haw with the ul- 
timate consumer, we can see exactly 
what they're purchasing, reading, or 
viewing. This information will enable 
us to take market research to a new 
level, and we might conduct online 
focus groups to test-market three al- 
bum covers, singles, videos, etc. We 
can also look at the traffic generated 
by each Web page and know which 
ones really appeal to consumers. 
Because consumers are pulling infor- 
mation and products frcm us instead 
of the current push model — ^where we 
put things out and hope they bite — vk 
will have a much better sense of tastes 
and trends as we develop skills in this 
area. 

The thing that is probably going to 
have the biggest impact on the music 
business, actually on all businesses, is 
convergence. When most people think 
of convergence, they think of compute 
ers and television merging. This is a 
huge part of it Think of how much 
bigger E-commerce will become when 
you can click a button while watching 
"Ally McBeal" and purchase the CD 
of the song you just heard or the 
actor's or actress's clothing via that 
show's retail sponsor. 



Certainly PCyTV convergence will 
be the most visible and impactful, but 
convergence also will be affecting 
your car radio, your DVD player, even 
your toaster as more and more con- 
sumer electronics products feature 
operating systems. Certainly Bill 
Gates is banking on this with the Win- 
dows CE operating sj'Stem. All of this 
convergence is going to provide more 
opportunities to exchange information 
with the consumer, which will mean a 
nearly infinite number of virtual 
storefronts and infinite points of sale. 

The number of places where our 
music would be av^dlable would shoot 
up by a factor of millions. This emerg- 
ing channel is going to drive E-com- 
merce very aggressively over the next 
10 years. It will also mean that the 
share prices of online retailers that 
cut convergence deals will grow sig- 
nificantly. These will be the ultimate 
portal deals. 

This bears the question. What is 
our product in this emerging wwld? 
The appeal of ownership may shrink 
as an on-demand world becomes 
prevalent If a driver, for instance, can 
call up any track at any time on his car 
radio, to what degree will that affect 
his need to actually possess a deep 
catalog of music titles? 

One of the reasons we fought so 
hard as an industry for the Digital 
Performance Rights Bill is so that the 
copyright owner of a sound recording 
would finally be in the revenue loop. 
We must generate revenue directly 
from the listening experience — 
whether on-demand or a more radio- 
like broadcast — to offset the sales we 
may lose due to these digital trans- 
missions. We must evolve revenue 
models to reflect consumption mod- 
els. Also, it is desirable to know that 
as these new content aggregators 
become successful, we, the content 
providers, will share in their success 
directly. 

We also need to take into consider- 
ation the promotional ability of the 
Internet and utilize it responsibly. The 
Web is a very coeteffective tool for the 
mass delivery of music, which many 
labels are using to distribute singles 
for free, thinking it a better alterna- 
tive to giving away large quantities of 
physical singles in retail locations. But 
that has two downsides: One, it is 
bringing an unarguably bad business 
practice into a fresh and far more 
reaching channel, and two, it devalues 
music in the online environment 

We are one of the few industries 
whose product's perceived value is 
based on the hard cost of the physical 
carrier, not on the intellectual prop- 
erty it contains. Consumers think 
CDs cost $1.S0 to make, so why should 
they cost more? The book industry 
doesn't have this problem, and the 
costs of a hardcover have risen far 
more than that of a CD over the past 
15 years. When the physical carrier is 
taken out of the question — lef s say in 
a digital download — ^wbat is the value 
of music then? 

We have to do a better job at in- 
creasing the perceirod value of music 
on the Internet We have to be more 
aggressive with selling initiatives, 
even though the market may not be 
entirely ready for them, if only to cre- 
ate a legal alternative to the growing 
availability of pirated music on the 
Web. Some people's answer to the rise 
(Continued on next page) 
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PHILIPS SURVEYS GREAT PIANISTS OF THE CENTURY WITH 200-CD SET 

(Continued from page 1} 



from the catalogs of multiple labels. 
To survey the work of 74 pianists — 
from Ignaey Paderewski (1860- 
1941) to Evgeny Kissen (born in 
1971 ) — Philips licensed material not 
only from its PolyGram sister 
imprints, Deutsche Grammophon 
and Decca/London, but from Sonv, 
EMI, BMG, Teldec, and Vanguard, 
among others. 

The first 10 of 100 two-disc, mid- 
priced volumes in the limited-edition 
"Great Pianists Of The 20th Centu- 
rj'" hit U.S. stores Tuesday (20), with 
10 volumes to follow in each of the 
next nine months. "Great Pianists" 
debuted in August in Europe, and it 
has been met by generally glowing 
re\"iews. Yet the edition is entering a 
market \'astly different from the one 
that greeted the Mozart set with 
0}>en arms; not only w'as 1991 Moz- 
art's bicentennial, it was the peak 
year of the CD boom. 

Philips Music Group president 
Costa Pilavachi |)oints to critical and 
consumer enthusiasm for the label's 
large sets beyond the Mozart — such 
■Ls the 32-di.sc "Wagner At Bayreuth 
Edition," the 21-disc "Sviatoslav 
Richler: The Authorized Record- 
ings," and the most recent venture, 
the 25-CD "Art Of Alfred Brendel" 
(BiUboard, March 9, 199fi). 

"The pre-orders for the piano edi- 
tion have been even higher than we 
expected — which means our Mirious 
operating companies around the 
world have faith in the project," Rla- 
vachi says. He adds that even with 
the considerable investment for the 
set's deluxe sound and presentation, 
"the edition should break even by 
early 2000, six months after all the 
volumes have been released." 

According to Philips, demand for 
the first of two volumes in "Great 
Pianists" devoted to Martha Arg- 
erich has depleted its first printing — 
more than 1.5,000 copies. And a 
branch of the FNAC chain in Paris 
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of piracy on the Internet — via MP3, 
for instance — is to give music away. 
But how will we be able to generate 
revenue from this music 10 years 
from now if it has no value? We have 
to balance our desire to make the 
most of the Web in the near term 
with the longer-term strategic 
implications. 

The '90s have been a decade of 
consolidation — in retail, radio, and, 
as the century closes, the change 
from the big six to the big five. Cer- 
tainly, we can touch a larger portion 
of the industry with fewer phone 
calls these days, and it is easier to 
bring about a large-scale change 
than it ever has been. But all this 
consolidation has made it harder 
than ever to respond to the needs of 
individual markets, let alone indi- 
vidual consumers. To make an im- 
pact in this industry, it has become 
necessary to spend an inordinate 
amount of time promoting to our- 
selves. This is to the detriment of 
our abiUty to market to the ultimate 
consumer. 

Being a huge music company 
poses a series of challenges. How do 
you identify which records to really 
get behind, and how do you get such 



reports selling 50 copies of the Rach- 
maninoff volume in one day, even 
though the material has been avail- 
able previously on RCA Gold Seal. 

Beyond the cooperation of other 
recorii companies, Phili[)s Ls benefit- 
ing from a relationship with venera- 
ble piano maker Steinway & Sons, 
which is helping sponsor and market 
"Great PianisLs." Events kicking off 
the edition were held at the SteinWay 
factory in Hamburg and Steinway 
Hall in New York, with much of the 
spotlight on the edition's executive 
producer, Tom Deacon, Phili))s' direc- 
tor of catalog exploitation. 

In coming up with the initial lineup 
for "Great Pianists," Deacon — a 
renowned pianophile and former 
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Canadian Broadcasting Corp. (CBC) 
producer — spent more than six 
months sequestered with a vast col- 
lection of recordings. He says the goal 
was to offer a survey of tho.se pianists 
"who changed the way we think about 
a piece of music — like Van Cliburn 
with the Tchaiko\'sky concerto." 

With so many artists covered, 
"Great Pianists" obviously has mul- 
tiple versions of such pieces as Liszt's 
B Minor Sonata. But, Deacon says, 
"Claudio Arrau played the U.szt like 
no one had before— just as Brendel 
and Argerich play the piece differ- 
ently for a different audience, a dif- 
ferent time and place." 

Once Deacon and company nar- 
rowed down the list of pianists and 
argued the finer points of repertoire 
for the edition's unique set of compi- 
lations. Philips senior VP of legal and 
business affairs Giel Bessels worked 
to license the non-PblyGram materi- 
al. The job of vetting existing masters 
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a large organization to focus on 
them? More important, how do you 
provide each artist with the correct 
degree of individual attention when 
you are dealing with such a huge ros- 
ter? We are an industry that has a 
mass-scale focus at a time when we 
need to be more micro-oriented than 
ever before. 

Some of the criticisms leveled at 
the record industry by Internet peo- 
ple are fair Retailers, radio, and rec- 
ord companies need to adapt and 
evolve their roles both to artists and 
to the ultimate consumer This isn't 
just good busine.ss; this is a .survival 
skill that we all need to develop or we 
will risk dis-intermediation by new 
players, particularly in the Internet 
space. Artists and consumers are 
speaking to us, and w e have the tools 
to listen to them more than ever The 
question is. Will we listen to them? 
■rhe answer is, We must. 

ITiere are many contradictions here. 
We need to think smaller but address 
the growing global nature of the mar- 
ketplace. We need to be more creative, 
jet keep it .simple. We need to utilize 
technology to better serve artists and 
consumers, yet we need to make tech- 
nology invisible and not speak over 



or remastering older sources was 
supervised by retired Deutsche 
Grammophon engineer Alfred Kainc. 

Each volume of "Great Pianists" 
comes in a handsomely produced 
double-Digipak, with liner notes by 
experts on the artists, \intage pho- 
tos, and a discography. AH the gold- 
en-age greats are covered, from 
.Josef Hoffman, Artur Schnabel, and 
Rubinstein to Vladimir Horowitz, 
Emil Gilels, and Richter. And in a 
unique collaboration. Deacon worked 
with Brendel on the .sets de\T)ted to 




Tom Deacon. Philips' director of cata- 
log exploitation and executive produc- 
er of the 200-CD "Great Pianists Of 
The 20th Century." celebrates the 
set's launch with pianist Alfred Bren- 
del, who worked with Deacon on the 
sets devoted to the old masters he ad- 
mires most. 



the old masters the pianist admires 
most: Alfred C>)rtot, Edwin Fischer, 
and Wilhelm Kempff. 

"Great Pianists" highlights .such 
classic pairings as Schnabel in 
Beethoven, Horowitz in Schumann, 
Alicia de Larrocha in Albeniz, and 
Arturo Benedetti Michelangeli in 
Debussy. But it also offers a fresh 
look at some familiar artists. With 
the TOlume on Glenn CJould, Deacon 
chose to forgo the pianist's famous 
Bach recordings because he wanted 
to represent Gould via the artist's 
favorite composers: Byrd and Gib- 
bons, Strauss and Berg. 



consumers' heads. The sense of angst 
that we are all feeling is because we 
have to get up out of our comfortable 
chairs and go out into the unknown; we 
have to evolve this business. 

It's up to us to grow it or lose it It 
will not stay the same, and if we try 
to preserve it as it is today, our indus- 
try will burst apart. It's already get- 
ting tight Some of us will fail. If cor- 
porations were not subject to a 
failure of vision, entrepreneurs 
would wither and die. The next Rich- 
ard Warren Scars is out there. I hope 
he's on our side. 

On a closing note, the other day I 
was walking through one of my 
favorite places in New York, Rocke- 
feller Center This beautiful part of 
the city was built during the Great 
Depression, when times were far 
darker than they are now by any- 
one's yardstick. On the front of the 
NBC building, above the Pro- 
metheus, something was written in 
the stone that had been there all 
along, but I had never noticed it. It 
said, "Wisdom and knowledge shall 
be the .stability of thy times." That 
puts it all into perspective for me, 
and it Ls the thought I would like to 
leave you with today. 



Even though Gould is an exclusive, 
evergreen facet of Sony Classical's 
catalog, label president Peter Gelb 
shared the recordings because he 
"respects Philips for undertaking 
such an ambitious venture," he saj-s. 
"It's not going to change the wwld, 
certainly, but if you're going to do 
something like this, it's important to 
i-eprcsent the really great pianists." 

While the biggest names may 
draw the casual classical buyer to 
"Great Pianists," it is cult artists like 
.John Ogdon and remastered vei-sions 
of long-coveted rarities that will ex- 
cite collectors, according to Tower 
Records' U.S. clas.sical director, Ray 
Edwards. "Some sets will languish. 
pn)hably those of current pianists," 



STEINWAY 6 SONS 



he says. "Things like the Hoffman 
.should fly out the door, as long as the 
sound is up to pan But a lot of the 
material will do better this w-ay than 
it e\er would iis plain catalog." 

More than one-quarter of the 250 
hours of "Great Pianists" consists of 
material never released on CD, with 
several performances previously im- 
issued in any format — including 
Brendcl's Mozart Fantasy in C minor, 
Byron Janis' Liszt "Sonetto Del 
Petrarca," and Clifford Curzon's 
Mozart concertos Nos. 26 and 27. 

And there are whole installments 
in "Great PianLsts" that spotlight tal- 
ents all but forgotten to the general 
public — such as American pianist 
.Julius Katchen, who died in 1969 at 
age 42. His two volumes accent the 
acclaimed Brahms he taped for Dec- 
ca in the '.50s; the first set also fea- 
tures the premiere recording of Ned 
Rorem's songful Sonata No. 2. 

"Julius' performance of my piece 
is definitive," Rorem says. "Unlike 
many experts in 19th-century reper- 
toire, Julius played the sonata not as 
'modern' music but as just music. He 
had a beautiful sound, and he played 
all the right notes — which isn't as 



BY CARLA HAY 

NEW YORK— VHl has created a 
unique forum for artists with its 
new nightly "Midnight Minutes" 
series, which premieres at mid- 
night EST Oct 28. Each episode, 
which runs for only one minute, 
will feature an arti.st |)erforming 
or presenting music in an original 
visual form (BiMboardBulletin, 
Oct. 13). 

The first 10 "Midnight Min- 
utes" epLsodes will feature mini- 
films of 10 tracks from Alanis 
Morissotte's forthcoming Maver- 
ick album, "Supposed Former 
Infatuation Junkie" (Billboard, 
Oct 3). Other upcoming epLsmles 
will feature music from Lylc 
Lovett. Duncan Sheik, Sixpence 
None The Richer, and Idina Men- 
zel. 

.Acc(jrding to VHl, the .series 
will be open to a wide range of 
artLsts from both msgor and inde- 



common as you might think." 

In his youth, the 75-year-oId 
Rorem witnessed performances by 
some of the legends — Paderewski, 
Rachmaninoff, Rubinstein. "Just 
with the sampler, you can hear how 
styles change, from very free to 
very careful and back again and 
back again," he says. "And many of 
the things that impressed me years 
ago — like Cortot in Debussy's 'Girl 
With The Flaxen Hair'— I find I 
don't like as much now. I'm more im- 
pressed with Fischer's Bach and 
Argerich's Chopin." 

According to Hairiet Smith, editor 
of Gramophone's International Piano 
Quarterly, the inclusion of names like 
Ingrid Haebler, Andrd Watts, and 
Andre Previn in "Great Pianists" at 
the expense of such artists as Ivo 
Pttgorelich has rmsed the eyebrows of 
.some critics. 

Deacon .sees the wild-card choices 
as "chef's prerogative." He will be 
able to expand on the decisions 
behind those choices next year when 
he riLscu.sses "Great Pianists" in a 02- 
week radio series produced by the 
CBC and distributed in the U.S. by 
Minnesota Public Radio/ Public 
Radio International. Hosted by the 
CBC's Eric Friesen, the .series will 
also feature artist interviews and vo]- 
ume-bv-volume play. To coincide with 
the program. Public Radio Music 
Source w ill flag the edition for cus- 
tomers. 

In some European and Asian ter- 
ritories, "Great Pianists" will be sold 
by subscription through various out- 
lets. In the U.S., PolyGram is wwk- 
ing with Steinw^ay on a host of pro- 
motions, such as using some 50,000 
pocket guides to help collectors fol- 
low the release dates of the volumes 
(which aren't coming out in alpha- 
betical or chronological order). The 
guides w ill be available at the 87 
Steinway dealerships nationwide, as 
well as at various music retailers. 

Steinway dealers will carry a mid- 
priced "compactoteque" to the edi- 
tion that includes a booklet and a 
two-disc sampler, some dealers will 
sell "Great Pianists" in its entirety 
via PolyGram Special Markets. 



pendent labels. VHl VP/editorial 
director of specials Bill Flanagan, 
the executive producer of "Mid- 
night Minutes." says, "This w ill 
give artists w'ho might not nor- 
mally get exposure on VHl a 
chance to take advantage of this 
new outlet The arti.st doe.sn'l have 
to do a traditional performance of 
their own songs — they can do a 
cover version of a song or even do 
a spoken-w ord performance." 

Flanagan is clear on what VHl 
does not want the series to be: 
"We don't want people to edit their 
videt)S into (iO-second clips," he 
says. "This has to be music or a 
performance that's presente<l by 
the artist in way tliat hasn't been 
seen before. All we ask is that it 
be no longer than fiO .seconds." 

Becau.se of the short length of 
"Midnight Minutes," it won't be 
monitored by Nielsen Media Re- 
search for ratings. 



VHl Sees Mmture In Wmutes' 
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SOLAS HOPES TO LIGHT UP THE U.S. 

(Continued fmm page 11) 



Egan is joined in the band by John 
Doyle, who handles guitars and vo- 
cals; Karan Casey, who sings lead; 
Winifred Horan, who plays fiddle; 
and Mick McAuley, who contributes 
accordion, concertina, whistles, and 
vwals. Although the group members 
have been working together for only 
three years, Egan says they perform 
as if they've been playing together 
for years. 

"We really get on well, and our 
styles flow ti^ther. It is the real ap- 
peal of being in Solas," he says, 
adding that they've even gotten used 
to the inconvenience of having two 
members residing in Ireland. 

The time apart encourages the 
various members of Solas to prepare 
solo projects, work as session play- 
ers, or score films. "The solo things 
give everyone time to explore differ- 
ent avenues and perspectives that we 
might not be intx) as a group," Egan 
says. "I think the combined experi- 
ence level keeps growing, and it re- 
flects back on the group." 

Patrick King, GM of the HMV 
store at 86th and Lexington in New 
York, says the solo and group efforts 
help sell each other. "From a retail 
point of view, Celtic fans are loyal. If 
they hear Karan's voice in a Solas al- 
bum, they are likely to come back 
and buy her solo album," he says. 

The loyalty hasn't yet transformed 
into large mainstream album .sales. 
The group's last album, "Sunny 
Spells And Scattered Showers," 
peaked at No. 12 on Top World Music 
Albums last year and has sold 25,000 



copies in the U.S., according to 
SoundScan. But King feels the time 
is right for a crossover 

"When I moved here fiv^; years ago 
from Ireland, it was all Chieftains, 
Mary Black, and Enya. Now with 
'Riverdance' and 'Titanic,' we are see- 
ing another wave of interest, which 
leads to bumps in sales," says King. 
"Traditional Irish music is a volcano 
waiting to erupt. The hard part is 
there aren't too many ways to get it to 
the mainstream world because MTV 
won't show videos and the big radio 
stations won't play the songs." 

To work around such obstacles, 
Shanachie has contracted outside 
publicity, marketing, and indie pro- 
moters to push the release. "They 
have been hired to take it all a step 
further — mainstream press, com- 
mercial radio, the front of the store 
or listening posts," Grass says. 

To avoid pigeonholing, Shanachie 
purposely avoided the standard St. 
Patrick's Day release date, although 
Grass notes that the second push for 
the record will be made around the 
green holiday. The label is also try- 
ing to place the band in non-Irish 
projects. Last February, Solas was 
featured on Disney's "Winnie The 
Pooh: Friends Forever" compilation, 
and next month its song "The Flow- 
ing Bowl" will be heard in the Warn- 
er Bros, sci-fi flick "Soldier" 

"Movie work is fun and financially 
rewarding, especially if they just 
want to use a song you already 
wrote," says Egan, who al.so scored 
"The Brothers McMullen." The 



WlPO TREATIES ACT AWAITS CLINTON OK 



struggled with presidential impeach- 
ment proceedings and a budget bill. 
The Senate pas.sed the final version 
Oct. 8. 

U.S. passage comes as a long- 
awaited victory for the RIAA, music 
publishing groups, and performing 
right societies that were seeking 
copyright-protection safeguards for 
digital commerce. Although the 
treaties did not require major 
changes in U.S. copyright law, which 
already meets treaty standards, the 
enabling language ensures U.S. com- 
pliance with WIPO treaty provisions 
outlawing international trafficking in 
"black box" machines and .software 
equivalents designed with the main 
purpose of circumrenting copyright- 
protection systems. 

It also establishes the limits of 
infringement liability for online ser- 
vice providers (OSP) and other "con- 



duit" services such as telephone com- 
panies and seLs "fair use" standards 
.sought by libraries and universities. 
In addition, the bill creates a com- 
pulsory license for Webcasters that 
will give labels new royalty income 
and guarantee Webcasters autho- 
rized access to material. 

Music industry groups pitched a 
two-year battle to gain the protec- 
tions in the face of opposition from 
consumer electronics companies and 
copyright "user" groups, concerned 
that the provisions were too broad. 

Rosen views the final version, which 
contains compromise provisions the 
KIAA initially fought against, as a 
plus. "It's somewhat of an omnibus 
copyright bill for us," she says, in that 
it contains sections like those relating 
to OSP liability limits and Webcasting 
that reach beyond the WIPO copy- 
right-protection provisions. 



Arista release has sold 122,000 
copies, according to SoundScan. 

"Words" will be serviced to NPR 
stations and key noncommercial out^ 
lets with specialty folk or Irish pro- 
grams. No emphasis track will be 
serviced. 

"We've given Solas a fair share of 
air time," says Dick Pleasants, the 
host of WGBH Boston's "Folk Her- 
itage" and crosstown folk/jazz 
WUMB's weekday morning show. 
"I'm having them in the studio in 
November I love this new record." 

IRISH APPEAL 

That enthusiasm is echoed in Ire- 
land, where Donal Cassidy, manag- 
ing director of Dublin's Celtic Note 
store, .says, "They have been our No. 
1 seller for 1997 and 1998. We love 
the band, and we've pushed them. 
They're a traditional band with 
something different — progressive, 
youthful, energetic." 

Solas has played two Saturday 
lunchtime sessions at Celtic Note. 

.loe McKenna, who runs Shanachie 
Records' operations in Ireland, says, 
"What Solas are doing is crossing 
over, bringing classical music into tra- 
ditional songs, with a rock element" 

McKenna says that in Ireland, 
Solas has sold an estimated 10,000 of 
the 100,000 album units it has moved 
vi'orldwide. 

The band has Irish appearances 
slated on TV station RTE I's "The 
Late, Late Show" on Nov. 27 and at 
Dublin club Vickers Street on Nov. 28. 

In the U.K., it has a small but ded- 
icated following, according to 
Stephanie Heasley, press officer for 
Shanachie, based at the headquar- 
ters of Topic Records and its sister 
company. Direct Distribution in Lon- 
don. "They played a few festivals 
here," says Heasley. "At present the 
audience is limited to the specialized 
Irish folk contingent" 

Solas, which is booked by Interna- 
tional Music Network and interview- 
ing management candidates, plans to 
hit the road with Midwestern and 
Northeastern stops starting in late 
October. It will break for the holidaj's 
and resume touring in February with 
plans to return to the homeland. 

During the tour, regional sales 
teams in cities like Chicago, San 
Francisco, and Philadelphia will coor- 
dinate promotions with local retailers 
and radio .stations. A home video of a 
concert filmed for Vermont public TV 
is due Tuesday (20) via Shanachie. 

Ansistance in preparing tliui story 
M!os provided by Ken Stewart in 
Dublin 



fmklin, Intmum Sued Over Bail's Prapertji 



BY CARLA HAY 

NEW YORK— Gospel star Kirk 
Franklin and Interscope Records 
were among the parties hit by a $75 
million lawsuit filed Oct. fi by a 
woman claiming that she was cheat- 
ed out of payment for her involve- 
ment in God's Property, a gospel 
group that has recorded and per- 
formed w ith Franklin (Billboard- 
BuUelin, Oct. 8). 

The plaintiff, Linda Searight, is 
claiming breach of contract, fraud, 
and defamation, among other alle- 



gations in the lawsuit, which was 
filed in California Superior Court, 
County of Los Angeles. Searight is 
claiming to be the founder of Dallas- 
based vocal group God's Property 
and a corporation of the same name. 
Other defendants named in the law- 
suit include members of the group, 
B-Rite Music (the group's label, dis- 
tributed by Interscope), and (iospo 
Centric (Franklin's label). 

The plaintiff's attorney, Harry E. 
Douglas ly tells Billboard, "Ms. Sea- 
right attempted to re.solve this judi- 



cial matter in accordance with her 
beliefs. HovvievCT, it w~ds apparent that 
certain parties were doing every- 
thing in their power to defame and 
discredit her in an effort to wrest 
control of God's Property solely for 
profit motives. Therefore, she had no 
recourse but to bring the lawsuit." 

B-Rite and Interscope had no 
comment 

The group's 1997 debut album, 
"God's Property," has been certified 
(kiuble-platinum, according to the Re- 
cording Industry Assn. of America. 




Simia BISCOERAPHY 




BY CARRIE BELL 

LOS ANGELES— Although its 
new album, "The Words That 
Remain," contains more instru- 
mentals, experimentation, and 
cameos by other popular musi- 
cians, there are two other gems in 
Solas' past body of work worth 
seeking out There is also a wealth 
of solo work from Solas members. 
Here is a guide: 

• Solas, "Solas," Shanachie, 
1996: After banding together in 
October 1995, the group headed 

_ into the studio 

three months 
later. Not that 
any awkward- 
ness can be 
heard in the 
debut record- 
ing, a collection 
of wistful jigs, reels, and airs. "The 
Flowing Bowl," which will be 
heard next month in the movie 
"Soldier," appears here. 

• Solas, "Sunny Spells And 
Scattered Showers," Shanachie, 
1997: According to SoundScan, 

this is the 
band's best U.S. 
seller, at 25,000 
copies. It opens 
with the clap- 
happy "The 
Wind That 
Shakes The 
Barley," and the energy level never 
drops, not evien when tiie act deliv- 
ers a slower melody, as on "AiUliu 
Na Gamhna" or "The Song Of The 
Kelpie." 

• Seamus Egan, "Traditional 
Music Of Ireland," Shanachie, 
1986: Egan's solo debut for 

Shanachie, 
which came out 
when he was 
only 16. He 
works wonders 
on mandolin, 
whistle, fiddle, 
bar\jo, and pipes 
on this album, which sold 1,300 
copies, according to SoundScan. 
Every track is accompanied by a 
personal explanation of why it 
appears. "Grandmom's" was 
taught to Egan by his grandmoth- 
er, and "Waltz From Transtrand" 
came from a Swedish fiddle play- 
er recording on Shanachie. 
'Aggie's Waltz" is very similar to 
"My Darling Clementine." It's a 
small world after all. 

• Seamus Egan, "A Week In 
January," Shanachie, 1990: Nine 
airy tracks recorded when Egan 

was just 20. Lis- 
tening to him 
breathe con- 
temporary life 
into traditional 
pieces that are 
centuries old 
helps one real- 
ize why he would go on to become 
the youngest winner of Irish 
Echo's traditionalist of the .year 
award sevien years later He takes 
partial production credits while 
still working with producer Mick 
Moloney. 

• Seamus Egan, "When Juniper 
Sleeps," Shanachie, 1996; The 







Philadelphia native started the tra- 
ditional music thing to keep his 
parents happy and keep in touch 
with his roots, 
but "When 
Juniper Sleeps" 
makes it obvi- 
ous that per- 
forming has 
become a full- 
fledged and 
worthwhile career Although he 
again takes partial production 
credit he chose to work with pro- 
ducer Michael Aharon this time 
around. This album includes sev- 
eral original Egan compositions, 
such as "Weep Not For "The Mem- 
ories," "When We Last Met" and 
"Lullaby," along with several tra- 
ditionals arranged by the artist. 
His Solas mates Winifred Horan, 
John Doyle, and John Williams 
make musical appearances. 
According to SoundScan, it has 
sold 1 7,000 copies, and it peaked at 
No. 15 on Top World Music 
Albums. 

• Karan Casey, "Songlines," 
Shanachie, 1997: With a voice that 
Dick Pleasants, the host of WGBH 

Boston's "Folk 
Heritage" and 
crosstown 
WUMB's week- 
day morning 
show, calls "one 
of the most 
beautiful and 
charming in Irish music today," 
Casey flexes her vocal muscles on 
1 1 songs, both slow and sorrowful, 
fast and impassioned. Egan pro- 
duces, while Doyle, Horan, and 
Mick McAuley help » ith the in- 
strumentation. It has sold 6,600 
copies, according to SoundScan. 

• "The Brothers McMullen" 
soundtrack. Arista, 1995: Includes 
music composed by Egan and a 
song he wrote with Sarah 
McLachlan called "I Will Remem- 
ber You." Egan describes his work 
on the movie about three Irish 
brothers as a great experience, 
although it came together in a hap- 
hazard fa.shion. "I was on tour We 
were in Rhode Island, and the car 
broke down, so we stayed at these 
folks' house. Their son was up from 
New York where he was working 
on a small film that was looking for 
Irish music. He asked for some 
tapes to play for the people in 
charge, and I obliged. I didn't hear 
anything for a while, and then I 
talked to Eddie Burns a few times. 
The film got attention at Sundance 
before we got down to working on 
the music." The album has sold 
122,000 copies, according to 
SoundScan. 

• Various artists, "Winnie The 
Pooh: Friends Forever," Disney, 
1998: Solas minus Casey (who was 
in Ireland at the time) provides 
music for Pooh, Tigger, Piglet and 
Eeyore to sing along with. Of 13 
new songs. Solas has one instru- 
mental track called "Reel 
Friends." It was a sequel to the 
1995 Pooh package "Take My 
Hand: Songs From The 100-Acre 
Wood," which featured the music 
of the Chieftains. 
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VALUE-ADDED PREMIUMS DRAW CRITICISM 

(Continued from page 1) 



the ire of some industry participants. 
In Epic's promotion with Korn, cus- 
tomers who bought the act's "Follow 
The Leader" at Best Buy outlets, as 
well as at independent stores, 
received a free compilation CD con- 
taining songs from other hard rock 
acts. In an Atlantic Records promo- 
tion with independent stores, cus- 
tomers who purchased Hootie & the 
Blowfish's "Musical Chairs" album 
receiwd an Adidas gym bag stuffed 
with two T-shirts, a baseball cap, and 
a poncho — all with the band's logo — 
and a tour booklet. 

The former promotion was cited 
by some in the industry as an exam- 
ple of one account getting preferen- 
tial treatment at the expense of 
other accounts, while the latter pro- 
motion was criticized as an example 
of costs escalating way beyond the 
return on in\Testment. 

Without citing specific promotions 
or accounts. Lew Garrett, \T of pur- 
chasing and merchandising at 
Camelot Music, saj-s, "The problem 
we have on this is it's so patently 
unfair to treat one account over 
another If a premium is going to be 
done, it should be available to all 
accounts on a Umited basis. It should 
he spread around so that it can be fun 
for all accounts and all customers." 

Larry Gaines, president of Block- 
buster Music, saj-s, "We are all guilty 
of chasing e-xclusive premiums from 
the labels. But there has to be some- 
thing illegal about handing out value- 
added packages to some accounts 
and not others. On top of which, due 
to heavy discounting, the industry is 
already giving away hit product 
without making a profit, and no\v we 
are giving away something for free 
with it to boot Where is the business 
sense in that?" 

On the distribution side of the 
equation, Jim Caparro, president/ 
CEO of PolyGram Group Distribu- 
tion, says, "What started out as a 
noble marketing gesture has explod- 
ed into something that is not worth 
it in the end. To try to appease one 
account for something you did with 
somebody else, it becomes a Chinese 
fire drill. Is it worth all the extra 
effort and pain?" 

Another distribution executive 
wonders if premiums are worth the 
extra cost. That executive, who 
declines to be identified, cites the 
Atlantic promotion for Hootie & the 
Blowfish as "getting a little nuts." 

One independent merchant, who 
participated in the Hootie promotion, 
says he estimates that the Hootie 
tchotchkes had about a .$100 com- 
bined value, including the Adidas 
bag, which he saw in a siMrting goods 
.store priced at $49. "I didn't ask any 
questions; 1 just said, 'Sure, we will 
participate,' " he says. "It was an 
interesting promotion, but I don't 
know that it drove sales. 

An Atlantic Records spokesman 
saj-s, "It was a very |)ositive gesture 
to give something back to the indie 
retailer and their customers who 
helped break the band in the first 
place with 'Cracked Rear View.'" 

Some label and distribution exec- 
utives, however, say that such pro- 
motions are worth the extra effort 
and cost Since all the retail promo- 
tions generally are advertised as 
being a\-ailable on a limited basis, the 
idea is to create a sense of urgency 



in customers to visit the store and 
buy the album, thus increasing sales 
in the debut week and being reward- 
ed with a higher opening chart posi- 
tion, they say. 

Others believe that in addition to 
boosting sales in the debut wwk, \ylue- 
added items can re.sult in incremental 
sales. For e.\ample, Mike Stephenson, 
VP of marketing at Carnegie, Pa.- 
based National Record Mart, says, "If 
yoii are not aware of the premium and 
you are in the store and see signage, it 
acts as an incentive to make a pur- 
chase." 

But others say that value-added 
items have a mixed track record 
when it comes to generating incre- 
mental sales. Steve Heldt senior VP 
of sales at Elektra, says he has seen 
a couple of instances where added- 
value promotions have resulted in 
incremental sales. But more often 
than not, when one or only a couple 
of accounts have a premium, he says, 
such promotions result instead in dis- 
placed sales — or the same-sized pie 
.simply ,sliced up differently. 

Consequently, Heldt sajs that if he 
can't treat everybody fairly and give 
them the same value-added item, "I 
won't do it" 

BMG Distribution's Rick Blei- 
weiss, senior VP of marketing, 
says, "We are not looking to part- 
ner with one account. We like to 
entertain ideas from all accounts 
who are willing to give something 
back so it is not a one-way street." 

When merchants complain that 
often it seems one account gets 
preferential treatment over other 
chains, they generally cite Best 
Buy as appearing to have favored- 
nation status with labels. They say 
that since labels implemented 
strong minimum advertised price 
(MAP) policies. Best Buy's loss- 
leader pricing strategy has been 
blunted. As a result. Best Buy has 
embraced the value-added strate- 
gy as a way to get around the 
MAP issue, and the labels are aid- 
ing it in that mission, music spe- 
cialty merchants charge. 

Best Buy did not return calls seek- 
ing comment for this story. 

"I understand that labels give 
Best Buy preferential treatment 
because they generally are the No. 
1 account in the debut week of a 
big album," says the head of one 
large music chain, who declines to 
be identified. "But the reason they 
are No. 1 is because they used to 
give the product away, and the rea- 
son they remain No. 1 is because 
now the labels are giving them 
everything, when it comes to 
advertising dollars and exclusives. 
These are the guys who almost 
killed the record industry, and you 
are still helping them out over us 
[the specialty merchants!. " 

The complaints came to a head in 
August when Best Buy announced an 
offer of a free liv^e Pearl .lam CD with 
purchase of the group's Epic video; 
the promotion was killed after Sony 
filed suit saying the live disc was not 
authorized (Billboard, Aug. 1.5). 

At the time, retailers said they 
were happy to see Sony's response 
to the Pear .Jam promotion but took 
the opportunity to express anger 
over the Korn promotion. 

But one senior distribution execu- 
tive, who does not like value-added 



premiums, defends Best Buy's ag- 
gressive approach to promotions. 

"You have to give the devil his 
due," he says. "Best Buy is proactive 
on premiums. They come up with 
ideas, and ways to support them. 
They are one of the few accounts that 
will spend money, time, and energj' 
to get an edge." 

In fact, Be.st Buy is responsible 
for bringing value-added premiums 
to the forefront of retail marketing. 
Prior to November 1995, most pre- 
mium promotions were done at the 
independent store level and pri- 
marily consisted of giving away 
band T-shirts with the purchase of 
an album. Then, when the first Bea- 
tles "Anthology" album came out. 
Best Buy engineered a massive 
campaign promoting that album, 
with the centerpiece of the promo- 



tion being a free Beatles interview 
CD with purchase, compiled by 
Best Buy executives. 

After that labels got into the act 
coming up with a menu of give-aways 
for superstar releases. Accounts got 
to choose which promotion they 
wanted, although most merchants 
complain that Best Buy generally got 
first selection. 

Before long, the market became 
.saturated with value-added promo- 
tions. In the words of one distribu- 
tion executive, "Like anything else in 
thus industry, we beat it to death." 

BMG's Bleiweiss says, "If every- 
thing has a value-added, then nothing 
does. We are just adding to the cost of 
the product" 

Bleiweiss says that he believies pre- 
miums should be u.sed "judiciously." 

Pat Monaco, senior VP/GM at 



Island Records, says, "I don't under- 
stand why labels do value-added pre- 
miums on superstar releases. To me 
there is no reason to do it" on albums 
that already eiy oy radio airplay that 
will drive sales. 

Instead, labels should ase the tool on 
"below-the-ri«lar-type projects," he 
adds. "We do it with stuff that tends to 
be more retail/marketing-driven, like 
Pulp." 

But Don Van Cleave, president 
of the Coalition of Independent 
Music Stores in Birmingham, Ala., 
says that while he likes such pre- 
miums because they can "incen- 
tivize core fans, we are now seeing 
too many such promotions on total- 
ly unknown bands that should have 
the marketing funds spent in 
another way." 



HMV IS BULLISH ON FUTURE 

(Continued from page 6) 



Thorn EMI — now encompasses the 
HMV home entertainment chain 
along with hook-seUing webs Water- 
stone's and Dillons. 

The Oct. 14 figures shov»' that in 
the three months that ended .luly 2f), 
the group had operating profits of 
2.3 million pounds ($3.7 million) on 
sales of 242.1 million pounds ($387.4 
million) (Billbnard&u//etm, Oct 
15). Though the figures are not 
directly comparable, during the 
same period last year HMV says it 
had a pro forma loss of 4.8 million 
pounds ($7.7 million). 

The late.st numbers indicate that, 
excluding Hong Kong, comparable 
HMV stores saw sales rise by 6.4% 
year-on-year. Including Hong Kong, 
the increase was 3%. Five new 
HMV outlets were opened during 
the period. 

Giles said in a statement "These 
are pleasing maiden figures for the 
group, with .strong performances in 
our m^or markets of the U.K., Can- 



ada, and .Japan." Noting the cost .sav- 
ings made by office closures and the 
.synergies among the three chains 
now under the HMV Group banner, 
Giles added, "We are well-placed to 
meet successfully the economic and 
competitive challenges ahead." 

Speaking to Billboard, Giles says 
the company is "continuing to invest 
with confidence." He states, "At this 
stage, we're very happy with the vrdy 
the busine.ss Ls going. There's a rea- 
sonable schedule of releases going 
into Christmas, and we view this 
Christmas with reasonable confi- 
dence." 

Giles admits that HMV is having 
to "batten down the hatches" in Hong 
Kong, where the record market has 
lost .33% of volume in a year, accord- 
ing to the International Federation 
of the Phonographic Industry (Bill- 
board, Oct 17). 

But in another troubled economy 
and Asia's largest record market Ja- 
pan, Giles notes, "We have seen dou- 



hle-digit growth in the last year in 
hke-for-Uke stores." 

Asked about the reasons for such 
success, he replies, "The strength of 
the brand and the format and a v^ry 
strong local release schedule." 

Regionally, the Oct. 14 figures 
show HMV Europe had sales up 
6.8% at constant exchange rates. 
Reported sales in the region were 
up 6.4% to 85.1 million pounds 
($136 million). In North America, 
sales at constant exchange rates 
rose 10.3%, while reported sales 
were up 6.4% to 38.1 million 
pounds ($61 million). A company 
statement says this rise was dri- 
ven by strong growth in Canada. 

Sales at HMV Asia-Pacific at 
constant exchange rates were 
down 1.4%. Reported sales fell 
15.2% to 42.9 million pounds ($68.6 
million). The company blames 
Hong Kong's economic conditions 
for the decline. 



KiBsfisber Ixpeetei Jo Purchase U.K.'s VEI 



BY SAM ANDREWS 

LONDON— VCI, the independent 
British music and video publisher, 
looks set to be bought by giant 
t'.K. retail group Kingfisher fol- 
lowing an announcement by rival 
bidder Scottish Media Group 
(SMG) that it has .sold its recently 
acquired 26.4% stake to its oppo- 
nent (BilllK>ard«H//< (m.Oct. I5(. 

SMG, a TV'newspa|)er company, 
says it was pulling out of its 31.2 
million pound ($.52 million) bid for 
VCI liecause it could find no way 
to top Kingfisher's 120 pence 
(.$2.02)-|H-r-share offer, which val- 
ued the comiiany at 46.8 million 
pounds ($78.2 niilli{in). 

SMG. which offered 80 pence 
($1.34) a share, says it had tiied to 
find a way of pre-.selling a number 
of non-core elements of VCI's busi- 
ness, but its board found such a 
cour.se "would not materially 
enhance its valuation of VCI." 

Chief executive Andrew Flana- 
gan says, "VCI was an attractive 
opportunity to expand our media 



interests outside of Scotland at a 
realistic price. However, vve will not 
oveipay for any acquisition, and we 
will only pursue opportunities 
which offer real value for share- 
holders." 

In .selling its shares to Kingfi.sh- 
cr, SMG reveals it had made an 
exceptional profit of 3.4 million 
pounds (.$5.7 million) on the deal. 
Kingfisher, which owns the U.K.'s 
largest entertainment retailer, 
Woolworths, and music and video 
specialist MVC, i)lus distributor 
Entertainment U.K. and the ixfenl- 
ly acquireil Demon Records, is now 
clear to acquire VCI pending 
appiDval by competition watchdog 
the Office of Fair Trading (OFT) 
and acceptance by its remaining 
shareholders. 

It is expected that the OFT, 
which has receiv'ed few comments 
about the deal, will clear the acqui- 
.sition .s<K)n, according to an indu.s- 
try insider. VCI's board has rec- 
ommended that its shareholders 
now take Kingfisher's offer, and 



finance director Richard Brooman 
says the move would not only pro- 
vide shareholders w ith the best 
deal available but would place VCI 
within a large gnjup "with access 
to much larger funds and will give 
us greater clout in acquiring 
rights." 

Kingfisher recently said that 
it has identified video as a key 
driver in the entertainment sec- 
tor and is intent on expanding its 
own entertainment product 
range through its stores, partic- 
ularly in the area of own-label 
product, for which it has set up a 
video production company called 
Pathway. Spokesman David 
Baird says the acquisition would 
both enhance VCI's ability to buy 
rights and improve the quality of 
product available to its distribu- 
tion subsidiary. Entertainment 
U.K. He refuses to comment on 
what plans Kingfisher has for 
VCI's staff or its physical distri- 
bution company. Disc. 
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MARIANNE FAITHFULL SCORES WITH SINS,' ANTHOLOGY 

(Coutiiiued frufit ixnje ID 



29, according to BMG Classics World- 
wide president Cor Dubois, who over- 
sees the RCA Victor imprint. 

Duboi.*^ says, "Marianne's imple- 
mentation of 'The Seren Deadly Sins' 
has been beautiful. Her performance 
in Vienna wa,s out-standing." 

FaithfuU will perform "The Seven 
Deadly Sins" with the Royal Phil- 
harmonic Symphony May 14-15 at 
the Royal Albert Hall in London. 

Besides the nine pieces that make 
up the "Sins" cycle — one for each of 
the seven sins, plas a prologue and an 
epilogue — the RCA Victor release 
contains Faithfull's recent recordings 



"We're not going to be able to have 
digital distribution that is commer- 
cially legitimate coincide and operate 
concurrently vrith an illegal mai-ket 
where the same material is available 
for free. We're terribly afraid that 
we're going to kill otT digital distribu- 
tion before it has been born," he .says. 

Diamond, however, holds that the 
Hio is a playback — not recording — 
device and as such does not need to 
comply with the AHRA. 



BEE GEES LIVE SET 

(Coutiiiued fmin ixu/e Hi 

Se\ienty-eight minutes of the show- 
have been culled for the "One Night 
Only" albimi, which balances familiar 
fare with newer material like "Alone," 
a me<lium-sizcd AC hit from the act's 
1997 album, "Still Waters." Also 
included is "Immortality," a duet with 
Celine Dion that was originally fea- 
tured on her recent 550 Music opus, 
"l.«t's TWk About Love," as well as a 
touching rendition of "Our Love 
(Don't Throw It All Away)" that links 
the Gibbs' li\« harmonies! with record- 
etl TOals by their late brother, Andy. 

"One Night Only" wa.s released 
Sept. 7 in the U.K. and Europe on 
Polydor. The album entered the U.K. 
charts at No. 4 and has been ranked 
in the top 10 in Ireland, Germany, 
Norway, Switzerland, and Argenti- 
na, among other territories. 

Al Cafaro, chairman/CEO of 
A&M Records (U.S.), is optimistic 
that the album will meet with simi- 
lar success in the States. "They con- 
tinue to make great records, and 
they have enormous global appeal," 
he says. "Their talent and desire has 
not dampened after all the.se years." 

Adding to the project's visibility is 
HBO's commitment to re-air the 
MGM Grand concert in November 
and December. VHl plans a "Leg- 
ends" special on the act for December 

Although the Bee Gees are cur- 
rently in the .studio working on an 
album of new material tentatively 
due next fall, the Nov. 28 gig will put 
them back on the road well into 1999. 

The e.\tensi\« natiu'e of the tour is 
unusual, given the fact that Barry 
Gibb was not initially interested in 
going on the road. How'ewr, the com- 
bination of the unique, event-oriente<l 
nature of the tour and the joy of per- 
forming prmied irresistible, he says. 

" 'One Night Only' is, at heart, a 
celebration of our musical experi- 
ence," he says. "We're having the 
time of our lives." 



of foiu- additional Weill/Brecht com- 
positions: "Alabama Song," "The Bal- 
lad Of Sexual Dejjendency," "Bilbao 
Song," and "Pirate .Jenny." 

Faithfull saj-s .she is delighted that 
the RCA Victor and Island projects 
have coincided to highlight different 
aspects of her artistry, (if "Sins," .she 
says, "I've been trying to get this re- 
corded now for 12 tou-s. Finally, when 
I met Dennis Russell Davies, I real- 
ized I'd found the right conductor." 

Faithfull says she is encouraged 
that the pre.ss has taken "Sins" seri- 
ously, rather than as a "rock'n'roll 
chick tries to be classical" endeavor. 



Ken Wirt. VP of corporate mar- 
keting for Diamond, says that the 
RIAA's argument is "circular and 
.salaci(>u.s" and that the organization 
is acting in order to preserve its 
member companies' dominance over 
music di.stinbution. 

"It seems to us that they kind of 
panicked, and their members — the 
big record companies — felt like they 
were losing control of distribution," 
says Wirt. "But we're not the prob- 
lem here," he adds. "They should 
keep going after the sites that are 
publishing illegal MP3s." 

Though Wirt says it's possible the 
Rio could be altered to conform to 
AHRA standards, he maintains that 
the only w^ay to remove music from 
the Rio is by deleting it. Therefore, 
he says, music contained on the de- 
vice is an ephemeral copy. 

Meanwhile, he points to the 
growth of legitimate MRi masic files 
being posted by online labels such as 
CkKxINoise (see story, page 18). 

GoodNoi.se chairman Bob Kohn, 
who co-wrote "Kohn On Music Li- 



share leader for the first nine months 
of this year, at 18.4% of all albums 
sold, down from 199?^ in the same 
period last year For current or new 
albums, WEA ranked second, at 
17.4%, after Sony Music Distribution. 
WEA was also the market-share 
leader in country music, at 22.5%. But 
in R&B it ranked fifth among the sLx 
mjyor distributors, at 11.6%, signifi- 
cantly down from last j-ear's 14.6%. 

Besides the soundtrack albums, 
Warner Music scored in the third 
quarter with top 10 albums by Bare- 
naked Ladies ("Stunt" on Reprise/ 
Warner Bros.) and Brandy ("Never 



SNEP 

(Coiithmed from page 6) 

affiliate. The labels are also thought to 
be unhappy about leading radio .station 
NRJ, which is launching its awn label. 

One of the biggest-selling singles of 
the summer in France was "Yakalelo" 
by Nomads, signed to TFl's affiliate 
Une MiLsique and distributed by Sony 
Music. M6, through its affiliate M() 
Interactions, has developed its own 
acts, such as boy band Pt)etic I.,overs. 

In the statement SNEP also called 
for "the respect of the quota law- in all 
its aspects and by all the stations. 



"There's no question that it's classi- 
cal," she .says. "It is a 154-piece or- 
chestra; it is a clas.sical piece." 

Of "Anthology," she says, "I w as 
with Island for 17 years or maybe 
longer I feel like it's a special thing, 
and it's exactly what all those people 
at Island and PolyGram do really 
well — Matt Stringer and [compila- 
tion producers] .Jerry Itappaport and 
Bill Levcnson." 

Becau.se the "Sins" project caters to 
a classical audience and "Anthology" 
to a rock base, RC^A Victor and Island 
do not plan to cross-promote the tw o 
titles, according to executives at both 



censing" with his father, Al Kohn — 
former VP of licensing for Warner/ 
Chappell Music — says devices such 
as Rio are specifically exempted 
from the AHRA. 

"There is no more a legal basis to 
stop softw-are that plays music on the 
desktop than there is to stop devices 
like the Rio," says Kohn, whose com- 
pany intends to bundle music w ith 
the device. "The media on w hich 
computer programs are fixed or can 
be fixed are entirely excluded from 
AHRA." 

However, Larry Iser, a music 
attorney specializing in copyright 
law- at Century City, Calif.-ba.sed 
Grecnberg, Glusker, Fields, dayman 
and Machtinger, believes that the 
RIAA will prevail. 

Lser cites language on Diamond's 
World Wide Web site (www.diamond- 
mm.com) that indicates the player is, 
in fact capable of recording. 

"They say on their own site that 
you can select and sample CD clips, 
purchase dow-nloadable music files, 
and copy tracks from your personal 



S-A-Y Never" on Atlantic). 

In la.st year's third quarter, the 
company attributed its declining 
sales and profit partly to the weak 
performance of its direct-marketing 
unit, 50%-owned Columbia House. 
This year it did not mention direct 
sales, but many observers believe 
that market is still .soft. 

Executives at Time Warner and 
Warner Music Group did not return 
calls for comment 

Time Warner's filmed entertain- 
ment unit, Warner Bros. Pictures — 
which includes Warner Home 
Video — posted exceptionally strong 



regardless of their formats." 

Effective since .Jan. 7, 1996, the law- 
requires all radio stations to broadca.st 
a minimum of 40% of francophone 
mu.sic, half of which must be from new- 
talent, but this re(iuirement has been 
rarely met by stations, according to 
recent stati.stics. 

SNEP is asking the CSA broad- 
casting authority to provide 'the nec- 
essary human and financial means to 
ensure an efficient control [of the 
quota law]." 



labels. However, the exposure gener- 
ated by each pi-oject will no doubt ben- 
efit the other. accoiTling to Stringer 

Faithfull will participate in an on- 
line chat on America Online Nov. 4, 
according to Stringer, who says Is- 
land is also planning radio contests 
and promotions to plug "Anthology." 

Currently without a U.S. label 
deal, Faithfull is signed to It Recoi-ds 
in the U.K., a subsidiary of Andrew 
Lloyd Webber's Really t.lseful Group. 

F^thfull saj-s she has cut an album 
of new songs at Daniel Lanois' El 
Teatro .studio in Oxnard, Calif., with 
Lanois collaborator Mark Howard. 



CD collection," says Iser. "We all 
know- in the music business that 
.sampling is another w ord for record- 
ing — in fact there's a w-hole body of 
law concerned with illicit sample re- 
cordings. 

The suit's outcome could be finan- 
cially .significant for Diamond. The 
company, which announced its third- 
quarter results Oct. 8, is looking at 
the Rio to help expand into new- 
markets. While Diamond's net rev- 
enue was up 34% from the same 
period la.st year, the company post- 
ed a net loss of $22.5 million, com- 
pared with $2.5 million in the .same 
period of 1997. 

Diamond president'CEO William 
J. Schroeder said in a statement that 
Diamond was coimting on a fall prod- 
uct lineup that included the Rio and a 
home networking .system called 
HomeFree to help the company shift 
its revenue base "toward more dif- 
ferentiated, proprietary products 
targeted at what we believe will be 
hot new growth markets that lev-er- 
age our brand and channels." 



results in the third quarter Revenue 
jumped 23.5% to $1.73 billion from 
$1.4 billion a year ago, and cash flow- 
soared 52.8% to $162 million from 
$106 million. 

The company says the big contrib- 
utor to the film unit's gains was rev- 
enue from the off-network .syndica- 
tion of the hit television shows 
"Friends" and "ER." Time Warner 
said that revenue from films was 
\ower than last j'ear The biggest box- 
office hit of the quarter was "Lethal 
Weapon 4." 

Overall, New York-based Time 
Warner reports combined revenue 
(including its 74.5% share of the 
Time Warner Entertainment part- 
nership) of $6.8 billion, an 11.6% 
increase from .$6.09 billion last year 
Combined cash flow rose 17.4% to 
$1.09 billion from ,$920 milUon. 

Time Waj-ner reports a $39 million 
net profit for the quarter, compared 
with a $35 million loss last year. 
After payment of dividends, the com- 
pany posts a net loss of 6 cents a 
share, an improvement over last 
year's 20 cents a share loss. 

In New York Stock Exchange 
trading the day the results were dis- 
closed, Time Warner's stock was up 
4.0/5% to $84.25. Its 52-w-eek trading 
range was $54.3125 to $100. 



Although Lanois did not produce the 
recording, he contributed a song, co- 
wrote another with Faithfull, and 
played on the album. Other material 
on the set — w hich Faithfull .says she 
hopes to release in February — 
includes originals by Faithfull and 
her longtime guitarist/co-writer, 
Barry Reynolds; a song titled "For 
Wanting You," written for Faithfull 
by Elton John and Bernie Taupin; 
and a never-before-recorded 19(58 
Roger Waters composition titled 
"Incarceration Of A Flow er Child." 

For Faithfull, her recent accep- 
tance across a wide spectrum of mu- 
sic fans represents long-overdue rec- 
ognition for her work. After bursting 
on the scene in 1964 with her rendi- 
tion of the Mick Jagger/Keith Rich- 
ards tune "As Tears Go By," the art- 
ist was heralded as a rising star. 

She entered into a tumultuous 
relationship with .Jagger and became 
addicted to drugs. She dropped out 
of the limelight in 19()6 and remained 
virtually unheard from until 1979, 
when .she relea.sed her career-defin- 
ing "Broken English" album. 

"What's w-onderful about this time 
for me is all the stuff I've done and 
am doing, people are beginning to 
understand it and get it, w-hich I don't 
think they did before," sa}^ F'Wthfull. 



SFX 

(Continued fmm page 8) 

taneously serving as key executives 
of the PACE defendants and partic- 
ipating in the management of SFX." 

The suit says that SFX acknowl- 
edged the fact that the acquisitions 
could trigger the non-compete claus- 
es and red-flagged them in Securities 
and Exchange Ommittee filings, ask- 
ing for a waiver No such w-aivCT was 
ever giv^n by Universal, nor asked for, 
according to the suit Universal's suit 
seeks recoviiry of the "miUions of dol- 
lars of damages that it has and will 
suffer as a direct result of their con- 
tractual and fiduciary breaches." 

Ferrel says the issue is "in the 
hands of the lawyers now-. Obviously 
they have a point of view, and we have 
a point of view." 

After an unprecedented run on 
the nation's concert promoters, the 
road has gotten a little bumpier for 
SFX in the past month. 

The Justice Department's look at 
SFX is an "informal inquiry" with 
which the company is cooperating, 
according to SFX's Ferrel. He .say-s 
that SFX .spoke Oct 8 with the Jus- 
tice Department in \%shington, D.C., 
and would continue to cooperate. 

The inquiry, which remains infor- 
mal, came in the wake of SFX's $106 
million acquisition of Washington, 
D.C.-based Cellar Door, a company 
also pursued by Universal. The latter 
has become more aggressive in the 
acquisition game of late, purchasing 
Bill Silva/Andy Hewitt Presents of 
San Diego and United Concerts of 
Salt Lake City earlier this year. 

Another wrench in the plan for 
SFX is the failure to consummate its 
$100 million acquisition of the Mar- 
quee Group, begun earlier this yean 
While the deal isn't nece.ssarily off, 
the two companies have agreed to try 
to restructure the merger 

Ferrel declined to comment on the 
Marquee Group situation. 



RIAA SUES OVER MPS PLAYER 

(('(jiitinuid tnnit iKWi'^l 



WARNER MUSIC GROUP SHOWS THIRD-QUARTER GAIN 

(Coiitiniwd from page 6) 
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CAPITOL PLANS FIRST-DAY GARTH BROOKS SALES OF 1 MILLION 

(Continued from page I) 



test at retail. 

Also likely to spur sales: a con- 
sumer-friendly priee tag. The set 
carries a .$lH.9t) minimum adwrtised 
price (MAP), which should plea.se 
fans but doesn't sit too well with 
some music specialists, who fcai' los- 
ing sales to discount retailers. 

The live album contains 25 cuts, 
including three new songs. It comes 
at the clo.se of the most extensive and 
successful tour of Brooks' career, a 
32-month arena outing that included 
a record-setting .stop at New York's 
Central Park and a string of multiple 
sellouts in every city, including nine 
dates at Minneapolis' Target Center. 
The tour, which ends Nov. 15 in 
Belfast, Northern Ireland, has en- 
compa.s.sed 'HI shows in 99 cities, has 
drawn more than 5 million people, 
and has grossed in excess of $105 
million. K\en with Brooks' low a\er- 
age ticket price of $20, it's the top- 
gi-ossing country tour of all time and 
perha]is the top-gi'ossing arena tour 
evermWhoMABuUetin, Oct. 14). 

The album's release al.so marks a 
pause in Brooks' cai'eer Following 
the tour's end, he intends to take at 
least a year off from playing live. His 
management company, fan maga- 
zine, and other organizations will all 
shut down for tho.se 12 months. 

"These people [who work with 
me] have been running at this pace 
for 10 years," he says. "They deser\Te 
a break. They're all still on salary for 
the year that we're off, and hopeful- 
ly [the time) is just for all of us to 
a.sse.s,s the situation and if and when 
we start up again." 

When asked if this is his last tour, 
Brooks says, "I can't confirm or 
deny it ... It would he wrong to say 
I'm retiring, becau.se I don't knmv If 
we don't go out for another eight or 
nine years, I'm still not saying we're 
retiring, becau-se I just don't know 
what's in store there." 

TIME FOR WRITING 

Brooks won't be taking a break 
from making music in the studio; 
he's working on two soundtracks. 
One is for a holiday-themed TV 
mo\'ie tentatively titled "The Colors 
Of Christmas" and expected for 
Christmas '99. The other is for "The 
Lamb," a mmie about a singing stai- 
that is in the early stages of devel- 
opment. Both are being produced by 
Brooks' Red Strokes Productions, 
run by Lisa Sanderson. He'll also 
continue working on a duet album 
with Trisha Yearwood. 

"I think in this year off I'm going 
to do something that I've really 
wanted to do for the last seven or 
eight years, and that's just lose 
myself in my writing," he says. 
"That doesn't mean I'm only going 
to cut my own stuff, or any of my 
own stuff, but I just want to write . . . 
screenplays, songs, diaries. No 
books, though." 

In addition to music. Brooks has 
spent some off-time taking batting 
practice with a number of miyor- 
league ba-seball teams. 

"There have been sereral msgor- 
league teams who have let me go out 
and hit with them: the [Seattle] 
Mariners, the [Pittsburgh] Pirates," 
he sa.vs. "So far, all of the baseball 
teams that hare been in contact with 
me have been very sweet to me." 

When asked if his future includes 




some involvement with a major 
team, he says, "We'll see . . . The 
baseball thing is something that I 
really can't confirm or deny at this 
point." 

"Double Li\e" is culled from tapes 
of Brooks' high-octane live shows 
dating back to 1991. The bulk comes 
from the current world tour, which 
started in March 1996 in Atlanta. 

He describes it as "a studio album 
and a live album" in which some con- 
cert tunes are bridged with studio 
elements, .such as where "Beaches Of 
Cheyenne" eases into "Two Piiia 
Cohdas" to the stHUid of ocean waves. 

Brooks adds, "We took a live track 
of 'We Shall Be Free' and added a 
choir to it in the .studio, and it's .so 
sweet. 'The Ri\er' start;; with a four- 
piece in the studio . . . and innocent- 
ly winds through the first verse and 
first chorus. And then, ham! It goes 
to thi.s full arena." 

The album 
marks the first 
time fans can get 
on disc the extra 
verses that 
Brooks adds in concert to the crowd 
favorites "Friends In Low Places" 
and "The Thunder Rolls." 

In part because of the studio ele- 
ment. Brooks says, he toyed with 
leaving the word "Live" out of the 
title, instead going for some other 
road reference like "Buckle Up." 
However, because the CDs are 
housed in packaging that has the 
thickness of only one CD, Capitol felt 
that it was vital that "double" or 
"two" appear in the title and else- 
where on the packaging. Hence, the 
"Double Live" moniker was chosen. 

"If we were ewr fortunate for the 
Grammj's or .someone to nominate us 
for a live album, I would have to tell 
them, 'No thank you,' " says Brooks. 
"I couldn't accept this as a live 
album." 

Perhaps his own toughest critic. 
Brooks says the album dLsappoints 
him in one vital way. 

"I love this live record, and I'm 
hoping that it brings the people in 
the seats the actual feeling they had 
when they sat [in the arena]," he 
says. "But as much as I listen to it, it 
still doesn't match standing there. 
Truthfully, I thought it would. I 
worked hard, real hard, and put so 
much into it that [engineer] Mark 
Miller and [producer] Allen Reyn- 
olds were ready to hang me because 
I wanted it to be w'here we are live. 
But I don't know if I'U ever get that." 

One of the album's three new- 
tracks, "It's Your Song," a touching 
ballad co-written by Pam Wolfe and 
Benita Hill, will be the first single 
and will be serviced to radio two 
weeks prior to the album's release. 
The other two songs are a Southern 
rock rave-up, "Tearin' It Up (And 
Burnin' It Down)," which Brooks 
previewed in his last NBC special 
this spring, and "Wild As The 
Wind," a duet with Yearwood. 

" 'It's Your Song' is a song for my 
mama," says Brooks. "Benita Hill 
pitched it to me when she heard about 
my mom [who had been ill with throat 
cancer]. She said, 'I want you to hear 
this; it might help you with your 
mom.' She wrote it for her mom." 

In an interesting twist. Brooks is 
talking with David Foster about pro- 
ducing an AC version of the song that 




would accompany a video made espe- 
cially for VHl. The Foster version 
wouldn't be serviced to i-adio or made 
available commercially; it would go 
only to the cable outlet. Country 
radio will get both the live version 
and a studio version of the track. A 
video for country video outlets, 
including CMTand TNN, has 
already been shot. 

The release of "Double Live" could 
signal the end of life at radio for 
Brooks' most recent studio album. 
"Sevens," which was released last 
November. "I think 'Sevens' is prob- 
ably done for right now," says 
Quigle.v. "When we put out the Ijox 
set (in May[, we let some of the air 
out of 'Sev'ens.' " 

The plan to create multiple edi- 
tions of "Double Live" is an expan- 
sion of an idea 
Brooks and the 
label used for 
"Sevens." For that 
album, 777,777 
copies were em- 
blazoned with a 
gold metallic seal. 
QuiGLEv This time, 1 mil- 
lion limited edi- 
tions were manufactured, each with 
a silver heat transfer. Each subse- 
quent million units carries different 
CD booklet artwork, CD artwork, 
liner notes, and cover For e.xample, 
the limited edition features photos 
spanning Brooks' career. Another 
version features a cover and artwork 
from Brooks' Central Park show, 
w'hile another spotlights his Irish 
concerts. 

The songs and running order 
remain the same for all editions. 
There are six CD versions and one 
ca.s.sette version. 

"I've wanted to do different cov- 
ers ever since I was in college and 
.saw a Cher album that had different 
covers on it," sa,ys Brooks. "So I won- 
dered if I could talk my label into 
making the album's artwork change 
with every million copies from mile- 
stone to milestone, from Central 
Park to Dublin to Dallas Stadium." 

While many fans will see the var- 
ious editions as an opportunity to 
buy one with a front cover of a con- 
cert they may have seen. Brooks 
knows critics will complain that he's 
using the different editions to drive 
up album sales. With 82 million units 
sold. Brooks is the top-selling solo 
album artist in U.S. history. 

"Here's the deal," .say^ Brooks. "If 
there was a different song on each 
edition, people would have to bu)' all 
seven to get all the music. But I 
think the most important thing here, 
and it always has been, is the music. 
So people can buy the entire music 
package in one package, all for 
$1.3.99. Now if anyone wants to tell 
me that I'm holding a gun to some- 
body's head and they have to go out 
and get the other ones, you know, 
they can virtually stick it up their 
ass for all I care." 

With releases from Whitney 
Houston and Mariah Carey and the 
highly touted "Prince Of Egypt" 
soundtracks coming out the same 
day as Brooks' set, Quigley says he's 
not worried about the competition 
eclipsing the singer. 

"I'm very grateful it's a big day, 
because we need the foot traffic," 
says Quigley. "I was disappointed 



that Bruce Springsteen and Metalli- 
ca had mov^ed [to Nov. 10 and Nov. 24, 
respectively]. I would have liked to 
have had the foot traffic that they 
would have brought in the stores. 
When .vou walk into any store, it will 
be clear that Garth has a recoitl out. 
It's clearly the best value of the year 
in mu.sic. If you were going to buy an 
ugly tie or an ugly sweater for some- 
one, you can buy them this instead." 

Tlie Brooks double album is cer- 
tainly advantageously priced to 
appeal to his fans. The title canies 
a list price of $29.98, w ith a boxlot 
cost of $17.42 (Billboard, Oct. 17). 
However, after a 20^^ buy-in dis- 
count that extends only to the street 
date, the price is lowered to $111.93; 
the MAP is $13.99. 

According to sources, a tremen- 
dous amount of co-op advertising is 
being secured — and retailers that 
add creative advertising ideas will be 
rewarded with strong ad dollai-s. 

SPECIALTY RETAILERS TROUBLED 

Ma.ss merchants — the segment of 
the music retail industry that sells 
the bulk of country mu.sic — are gen- 
erally satisfied with the deal, and all 
retailers who talked to Billboard 
mention what a great deal the set is 
for consumers. However, the price is 
a sticking point for some music spe- 
cialty retailers, who feel that the deal 
wildly favors mass merchants. 

"I'm glad we have the i-ecord and 
that people will be coming into the 
stores, but with that kind of deep 
discounting, it's not -set up for tradi- 
tional retailers to make a lot of 
money on the deal," sal's one buj-er. 

"The specialty retailer has been 
cut out of the equation," saj-s anoth- 
er buyer for a large Northeast chain, 
who plans to sell the album for 
$16.99. "Garth's going to bring traf- 
fic into the store. He's a major event, 
especially with the marketing and 
promotion that goes into this project 
... I think the net effect is that 
you're shifting where the sales go, 
from specialty stores to mass mer- 
chants. If the" MAP were $16.99 or 
$17.99, 1 contend he'd be selling no 
fewer albums. I think a two-record 
set at that value is still a bargain for 
the fans." 

Brooks vehemently disagrees. 

"All I know is my jobistogetitto 
the people for as [little] as I can," he 
says. "If that hurts my retail people 
that get it there, then 1 need to talk 
with them personally and see what I 
can do. But if raising the price when 
it's not called for on my end [means] 
rai.sing the price to [the consumer], I 
can't do that." 

.lim Litwak, executive VP of the 
520-store Trans World, thinks the 
picture isn't as bleak as some spe- 
cialty retailers make it out to be. 

"I always like to see a higher 
MAP whenever I can, but it all 
depends on how you market, pro- 
mote it, and merchandise it," he says. 
"I think we can make it a profitable 
venture." 

Some retailers are also unhappy 
that the large discount ends on the 
street date. But for that. Brooks 
makes no apologies. 

"It's called being partners with 
your retailers," he says. "We'll give 
you the [deal] on it — the label will — 
but in return for that, you've got to 
order the pieces. You can't stick the 



album out there and go, 'Well, let me 
see how it's doing' and then call the 
label and say. 'Hey, I need stuff 
today." It's like, 'No, the ones that 
believed in the product ordered their 
numbers,' and I think that's fair" 

He adds that Capitol took a "huge 
hit" when retailers didn't initially 
order enough copies of his six-CD 
boxed set this year to meet early 
demand; Capitol absorbed the cost 
to rush-manufacture refill orders in- 
stead of pas.sing it on to the retail- 
ers. 

Bi-ooks adds that he's met with a 
number of specialty music retailers 
and mass merchants in recent weeks 
and that none of them have com- 
plained to him about the pricing 
structure. 

Based on sheer volume, Quigley 
says, the album will be "the most 
profitable record sold this year." He 
calls the marketing plan a good one 
because it's geared to please the 
retailers that sell the majority of 
Brooks' albums. 

"We're trying to be sensitive to 
country distribution." he sal's. 

RADIO AND TELEVISION AOS 

A teaser TV and radio campaign 
will start airing thi'ee weeks before 
the album's relea.se. The 15-second 
TV ads will use only a black screen 
as a visual; they'll feature raucous 
crowTl noise interrupted by the open- 
ing chords of "Friends In Low- 
Places," followed by the .screams of 
audience membei-s as they recognize 
one of Brooks' biggest hits. At the 
end of the spot, the words "Double 
Live Nov. 17" will appear on the 
screen. 

"If you don't know that's 'Friends 
In Low Places,' I don't care about 
.vou," .sa.vs Quigley. 

On Nov. 15, the advertising will 
switch to longer radio and TV spots. 
Additionally, Brooks w ill appear in a 
series of TV spots tied in with 
Kmart, as with "Sevens." 

As many may recall. Brooks had 
initially touted the live set as a DVD 
release that would be backward- 
compatible and work in CD players. 
However, he ran into a slight manu- 
facturing snafu. 

"Philips never told us how many 
[discs] they could make a day, and I 
guess I never asked, because they 
knew the initial shipment would be 5 
million plus," he .says. "The answer 
is 12,000 a day, and it would take 2'/. 
years to make the first order So 
Quigley said, 'Instead, let's make it 
an [audio-only] double CD for the 
price of one.' " 

With his catalog still selling well 
and "Double Live" a certain hit, the 
two-CD set could catapult Brooks 
over the vaunted 100 million sales 
mark. As he nears that milestone. 
Brooks is now playing it down. 

"The 100 million thing has been so 
focused on in the public that if it hap- 
pens, .so be it," he .says. "But truth- 
fully, how I'd love the 100 million 
thing to work is — I'd love to feel for 
the indu.stry, for country masic, what 
Mark McGwire felt from the sports 
industry on chasing the 70 home 
runs. I'd love to see us all enjoy and 
celebrate it and feel like it's all ours 
and move forward from there and 
remember that the numbers aren't 
what's important. It's the trip that 
gets you there." 



BILLBOARQ OCTOBER 24, 1998 



89 



onboard 



OCTOBER 24, 1998 



HOT100A-Z 



Hot 100 Airplay 

Compiled trom a naliooAl sample of airplay U'^ ' f-'^' ^ Broadcast Data Systems' Radio Track service. 
363 stations are electronically monitored 24 hours a day, 7 days a w«ek. Songs ranked by gross impres- 
siorts, computed by cross-referencing exact times of airplay with Artntron listener data. This data 
is used in the Hot 100 Singles chart. 



X 


i 


o 
% 


TITLE 

AFniST 1tMPRINT.<?R0MOTI0tt LABEL) 




5 
* 

I 


3 


i 

% 


TITLE 

ARTIST IIMPRINT/PROUOTION LABEll 


1 


1 


28 


★ ★ N0.1 

mis 


(a) 


45 


13 


HOOCH 

EVEifTTHING (BLACKBIRDjSIRET 


CD 


41 


38 


ANYTIME 

BRIAN MCKNIGHT lUOTOWNI 


2 


2 


21 


t DONT WANT TO MISS A THING 

AERCSMITH .."OLLI.'t!!" 


411 


38 


10 


MOVIN' ON 

IflfEAT StKMX SrtCCHH iLNiE-STYiUnHSOyf! 


3 


3 


19 


ONE WEEK 

BAftfNAKFll 1 Atiif'T iRfPRISE> 


41 


40 


22 


TO LOVE YOU MORE 

CELINE DION 1650 MUSICl 


3) 


« 


17 


ARE YOU THAT SOMEBODY? 

AALIYAH llJLACK&ROUNDi'ATLANTIC) 


42 


36 


20 


CANT TAKE MY EYES OFF OF YOU 

LADRYN HILL IRUFf HOUSL'COIUMH '"i: 


3) 


; 


4 


THANK U 

ALANIS MORISSETTE IhUVERiCIVREPRiSC) 


m 


42 


52 


AS LONG AS YOU LOVE ME 

(wcxSTftrri sots ivr 


I 


8 


35 


m BE 

EDWIN MCCAIN (LAVA'ATLANTICI 


44 


34 


13 


TIME AFTER TIME 

COLUMBIA! 


1 


s 


15 


I'LL NEVER BREAK YOUR HEART 

BACKSTRltt BOYS ■ ■ 


4S 


43 


li 


MAKE IT HOT 

■( . J! ■ [ ... - C].; p MIND'TASTWESTiTEGl 


• 


6 


16 


CRUSH 

JENNIFER PAIGE (EDEL AMERICA'>1(]LLYW0OO) 


3E> 


57 


4 


HOW DEEP )S YOUR LOVE 

wj tiiiL -1^' 'EE*.'J?< j.t'i^ rt' .•iuy[si:Lt'"i 


3D 


10 


29 


REAL WORLD 

MATCHBOX 20 iLnVi.AI'J>MICi 


W 


SO 


24 


QCTTO SUPASTAB JHAT IS WHAT YOU AK) 


11 


9 


37 


TORN 

NATALIE IUBPLXjUA IRCA) 


15) 


54 


4 


THE POWER OF GOOD-BYE 

MADCNNA iMA',E-VICK'»^'>\'*rJE!* SRZ'i i 


u 


13 


32 


CLOSING TIME 

SEM^NiC (MCA) 


49 


44 


23 


ADIA 

SARAH MCLACHLAN lARISIAJ 


u 


11 


36 


TOO CLOSE 

NEXT (ARISTA1 


SO 


48 


14 


DAYDREAMIN' 

TATYANA Al' ■ f.' j > n- -. i 


S) 


le 


12 


THIS KISS 

FAITH MILL IWARNER BROS.) 


SI 


47 


26 


STILL NOT A PUYER 

BIGPUM&hER FIAT JCE ' L'.iLID'SCAl 


a 


19 


8 


MY FAVORITE MISTAKE 

SMERVICROW T-^'.'i 


S2 


46 


17 


WISHING 1 WAS THERE 


15 


15 
— 


16 


TEARIN' UP MY HEART 

■N SYNC A 


S3 


52 


65 


1 DONT WANT TO WAIT 

PAULA CQLE [DAAGQ'WARNER BROS.t 


11 


14 


33 


YOU'RE STILL THE ONE 

SHANtA TWAIN IVitRC'JfiVj 


54 


51 


24 


MY WAV 

USHER (LAf ACEj'ARISTA) 


3» 


22 


10 


JUMPER 

THIRD EYE BLIND (EIEKTRA'ECGI 


w 


66 


3 


LATELY 

D<Vir<E IPlNDUlUUTiED ANT) 


11 


18 


14 


THE RRST NKSHT 

MONICA (ARISTA) 


s< 


53 


19 


INTtRGALMmC 

BEASTIE BOYS (GRAND ROYAL/CAPITOU 


11 


12 


21 


NEVER EVER 

ALL SAINTS ILONDO WIS LAND) 


57 


56 


50 


HOWS IT GOING TO BE 

THIRD EYt BLIND ' r'^^.Tfr,' 


3) 


24 


13 


SAVETONKHT 

EACIE-EVE CHERRY (WORM 


51 


55 


4 


MY LITTLE SECRET 

XSCAPE ISO SO DEFiCOLUMBIA) 


21 


20 


38 


TIME Of YOUR LIFE (GOOD RIDDANCE} 

GREEN DAY (REPRISE) 


S) 




1 


I'M YOUR ANGEL 

R. KELLY & CELINE DION IJIVE) 


22 


17 


34 


THE WAY 

FASTBALL (HOLLYWOOO) 


w 


65 


2 


BECAUSE OF YOU 

98 DEGREES !Mi^i' iVr.' 


3D 


27 


8 


DOO WOP (THAT THING) 

LAURYN HILL iRLfr-IOLSE ecu MBi*: 


ei 


59 


52 


TOGETHER AGAIN 

JANET [VIRGIN) 


3) 


28 


6 


LULLASY 

SHAWN MULLINS (SMUCOLUMBIA) 


82 


58 


17 


WHEN TNE UGHTS GO OUT 

FIVE lAAISTA) 


29 


21 


9 


1 WILL WAIT 

HOOT IE L THE BLGWFISH (ATLAN1IC1 


a 


61 


7 


CELEBRITY SKIN 

HOCC 1 t^ClCGt^ F ' N' 


2t 


2S 


50 


TRULY MAOLV DEEPLY 

SAVAGE GARDEN <COLUUBIA] 


64 


63 


3 


ISnU LOVE YOU 

NEXT lARI?iTAl 


TD 


31 


21 


JUST THE TWO OF US 

WILLSUrTH [COLUMBIA! 


® 


68 


4 


FLY AWAY 

LENNY KRAV1TZ VI'^GINi 


21 


23 


13 


JUMP JIVE AN' WAIL 

THE BRIAN SETTER ORCHESTRA 1INTERSC0PEI 




71 


3 


FIRE ESCAPE 

FASTBALL !HCLL''WCX3DI 


3) 


33 


7 


FROM THIS MOMENT ON 

5HANIA TWAIN (MERCURY) 




87 


69 


8 


FATHER OF MINE 

EVERCLEAR ' OAi'iTOt ' 


W 


67 


2 


HANDS 

fEWEL lATl ANTiC;- 


W 




1 


CAN 1 GET A... 

JirirUT IMiVHURCCWIiUIOlliIXF AVV!(':.i<- 


» 


2S 


24 


THE BOY IS MINE 

BRANDY & MONICA i AliANIlO 


3) 


— 


1 


WESTSIDE 

fOtOOCKWORKCPIO 




37 


S 


SUDE 

000 GOO DOLLS IWARNEfl eROS.I 


70 


62 


C 


VOUR UPI It NOW 

JOHN HCLLCNCAMP (COIUUBIA^ 




3S 


8 


TOUCH IT 

MONIFAH 1 UC^DWHiUNlVERSALi 


3D 




1 


NEVER THERE 

CAKE (CAPRICORr^WERCURYl 


M 


30 




3AM 

IMTCHBOK 20 ILAVA/ATIANTK) 


72 


64 


5 


EVERYTHING'S GONNA BE ALRKiHT 

SWEETfiOX 


« 


29 


11 


60 DEEP 

JANCT IVtRGiN) 


® 




1 


PRETTY FLY (FOR A WHITE GUY) 

THE OFFS^'i'lNC 1 ■ '-'HI- 


31) 


39 


20 


(NSIDCOUT 

EVE6iRlA' 


31) 




22 


SAY IT 

VOCES Cf THEORY "I . fi!3AS-| 


37 


32 


45 


ALLMYUFE 

K-CI & X)JO IMCA) 


15 


75 


5 


LUV ME, LUV ME 

5MAGGT f EA1 JANET iFLYtE TYMtWCA) 



C) Reconliwllh the greatest airplay gatns. 1998 BillboarclW CommunicMions, 



HOT 100 RECORRENT AIRPLAY 



1 


1 


26 


SEMI-CHARMED LIFE 

THIRD m BLIND ITIEHTRA'EEGI 


2 




1 


KIND t GENEROUS 

NATALIt MtHtHA'ir itLLKTRAtEGl 


3 


4 


6 


WAIKIN' ON THE SUN 

SMASH MOUTH (INTERSLXIPEI 


4 


5 


10 


r\.i 

SLIGAfl RAV IIAVAATI ANTICl 


S 


3 


2 


FLAGPOLE SIHA 

HARVtV DANGtH ISLASHilONDON'ISWND) 


( 


2 


2 


UNINVITED 

ALANS MOmSSETTE IWABNER SmSn,'REFRISEI 


7 


7 


27 


ALL FOR YOU 

SiSIf HAZEL (UNVtHSAL! 


1 


i 


14 


IF YOU COULD ONLY SEE 

TOM[ r-::L':'i:-. 3,ii.' 


9 




1 


SEX AND CANDY 

MARCr TlAfDnOL.'.:! iT-APiTOL; 


10 


8 


15 


YOU MAKE ME WANNA... 

USHIR .1 AFACEARI5TA. 


11 


11 


3 


CETTIN- JIGGY WIT IT 

WILL SMITH .CCt.lMRtAI 


12 


9 


14 


MY FATHER'S EYES 

ERIL: ClAPION lREi«ilSEI 


13 


13 


25 


ONE HEADUGHT 

THE WAELfLOWERS [ NIERSCOPf :■ 



14 


12 


27 


QUIT PLAYING GAMES (WITH MY HEART) 

BACKSTREET BOY'S (LIVE i 


15 


15 


9 


1 WILL BUY YOU A NEW LIFE 

EVtHCLtAR [CAP|-?Li 


16 


16 


35 


MO MONEY MO PROBLEMS 

' :■ 1 W3, wr* 


17 


10 


43 


OONT SPEAK 

NOnOllftT TRAUMAl'iTLRSCO*^) 


18 


17 


28 


TUBTHUMPING 

CHUMBAWAMBA IREPEIBECUMVEHSAL} 


19 


19 


45 


BARELY BREATHING 

DUNCAN SHEIK lATlANTIC) 


20 


14 


21 


PUSH 

MAICHBO* 2Q (LAVA'AILANItCI 


21 


22 


36 


SUNNY CAME HOME 

SHAWN CC-V fi :C.J1UMBA 


22 


18 


26 


SHOW HE LOVE 

Kie/N IWC-A. 


23 


23 


35 


YOLJ WERE MEANT FOR ME 

JEWEL lATLANTlC. 


24 


20 


15 


MY HEART WIU GO ON 

CLllNE DION I'JSO MUSIC) 


25 


24 


2 


HOW DO 1 LIVE 

LEANN RIMES tCLJRB) 



TO 



SI 



TITLE (Publisher - Uctirtsinig Ore ) Sheet Mum; Oist. 
S5 26 CENTS ICkilden Phoenm. SOCAN.'Kiayayjngs. SOCANI 
3B IDIA (Sortii.'ATV. BMlTyde GMl'^bdo Nomade. SOCANI KL 
35 ILL KY UFE lEMI ApnI. ASCAPM Ya^i. ikSCAPiTiee Bee 

Doind, ASCAPi? BtPiix) . HSCAP/'iVe, ASCAP) HL'ViBM 
33 ALL THE PLACES (I WILL KISS YOU) (lenyor. 

BMIi'Uate Love s, BMI. WCA. ASCAf/Janirwi. 

ASCAP/BMG. ASCAP.-'SldCli AD , ASCAP) HL 
SO AVA ADORE (Ctirysali-i. BMI.'Ciixledul. BMI) WBM 
8 BECAUSE OF YOU lAit Oiivivalis Scendtnauia. 

ASCAP/Mijrtrn ASCAP) ViBM 
65 BETTER OATS IBiwe hpe. ASCAPiWooplewoo 

ASCAP/CopyridTtt Control/flmaiemeflt. BMI) 

24 THE BOY IS MIME (EMI Blacknood. W I 'Brail Bran. 
BMI.i'EMI Blackwood, SLSACTred Jmkiiti III. 
BMI.'Ensign. BMI.'Henchi. BMI/EMI. BMI) HL 

M CM I 6n A... (Lii Lu Lu. BMl/DI Irv. BMI/Ia, BMI/ENI 
Blackwofld, BMI) HL 
CAN'T WE TRY (EMI Aflnl ASCAP) HL 
CLEOPATRA'S THEME lEMI/EMI Blackwood. BMI) HL 
COME AND Cn WITH HE (Ksilti Smat. ASCAP/IMI. 
ASCAP/Wiz. BMIl 

COME WITH ME IFIsnxi^ Of Albinn. ASCAP^Wamer 
Chspoell ASCAP.Iusttn Comtis. ASCAP/tMl ApnJ, 
ASCAP/Remaikable ASCAP) HLVCBM 
48 CRUEL SUMMER lln A Bunth. PR£,W. A$(M;P/?ol)Ciam 

tniBfnatxnal, ASCAP/Sony.'ATV Tunes. ASCAP) HLIffiM 
i CRUSH (New Nodparol, BMI/Vfarner-Tamerlane. 
ASCAP/Be L« Be. ASCAP/About Time PHSvWoo 
Maison. ASCAP/Almo. ASCAP) WBM 

25 DAYDREAMIN' (Rodney )«fhins. 8MI/EUI Blackwood. 
BMli'trii^n. BMI.'Bow Dawn, BMI/t5un;, BMIleShawn 
Daniels, ASCApilMi Apnl, ASCAPil-tCA. ASCAP) ML 

79 DEADLY ZONE irn. ASCAP/NaVi Uack. ASCW/'BMG. 
ASCAP.'Carea-s-BMC, ASCAP^Itaieitomh HKlewit ASCAP] HL 

»6 DEFIHITION (Medina Sound. BMI/Pen Skills. BMyOJ 
Hi lek, BMI/EMI Blackwood, BMI) HL 

99 DELICIOUS (Just Pass U} A Cold One ASCAP^MI 
AonI, ASCAP/Spitrt One. BMt'Conducr.'C. BMI/On Time. 
BMIi'Chunky Slyle, ASCAP.^'Seven Peaks, ASCAP) HL 

G8 DOM'T in IT GO TO VOUR HEAD (Rusmown, 
ASCAP/Tengram. ASCAP.'rtamer- Tamerlane. BMI) 

59 EVERYTHING'S fiONNA BE ALRIGHT (Edition 
Patasongs/IMI) HL 

100 nilOAWIITlZOTtia.ASCA?,'JaaMB!chjnl*SCAP.ti)f>«i. 
ASCAP .TisGfam InlernKiinal ASCftP.'WCA, ASCAP,>Us«fsal. 
ASCAP iTwa Tei ASCAFi-BatMi (iltwrlD ASCAF!' HLVlBM 

1 THE FIRST NIGHT (So So Del. ASCAPjtMl Apnl, 

ASCAP/Marsriai. ASCAP./)ot«te. ASCAP) HL 
15 FOR YOU I WILL {Hamtlem Cumberland. BMI/Batiy 

Mae. eMl'GliTtertish, BMI.'Buna Bor. BMI) WBM 
38 FRIEND OF MINE (The Pnce Is Riebl. BMI.'TAusic Corp. 

Of Anianca, BML^te'.'en A Jordan, ASCAP/Sony/AIV 

Tunes. ASCAPAXib % WoiU, ASCAP JKL. ASCAP,Tor 

Chase. ASCAPM Co South, ASCAP) HL 
41 GHETTO SUPASTiUl (THAT IS WHAT rOU ARE) iSony/ATV 

Tones, ASCAP/lete Ssn Ko. ASCAP.ICf , ASCW,'Wu-I*nB. 

BMl'iVarner-ramorane, BMl.'&bfi Btrthtrs, BMIXareeis- 

BMG. BMlUr.chappell. BMIl HLWBM 
52 GOODBYE TO MY HOMIES IBig P. BMI/Btjrrin Ave . 

BMI/lobele. ASCAP/FMI Ajwi. ASCAP) HI 

82 (SOTTA BE (So So Del, ASCAp^MI Apni, ASOPAnem 
Damn Iwnj »SMP/5lack A D , ASCAP/BMG, ASCAP) HL 

83 HERE WE GO (Sony/AIV Tunes. ASCAP/Xuss-Zwnigli. 
ASCAP) HL 

8S HORSE ICARRUGECUer Cam. ASCAP/Unleitainmenl. 
ASCAP/Vnrrtc) Chapptl, ASCAP/12 And UnJei, BUl^ u 
m, ASCAP/lWhr's ims, ASCAP.-'Jumpine Bean. BMI) WBM 

3 MWDE^ISYOURLOVE(Sniy.'dIYSoncs BMIiwYm 
Cravn. BM(<T1[irtti Avtnue ASCAP.lUl Ajinl, A5CAP.<TtfrT», 
ASCAPi'Cu Is-i ASCAPif unly >obB. ASCAP.Tstous ASaP)tlL 

73 HOWS IT COIN' DOWN IBoomsT X, ASCAPyPeni- 1 . 

ASCAP/Dead C^ame. ASCAP) 
47 HOW'S IT GOING TO BE (3E6.BMI,'Cap(>agt>. 

BMI/FMI BlackwMid. BMI) HL 

80 I AINT HAVIN' THAT (Disagreeable. ASCAP/Ti>lr 
WaMu. ASCAP/The Boy Toy, ASCAP/Ron Real Mu^ack. 
ASCAPyJaij Meiclianl. ASCAP/Zomba, ASCAP) 

ZT t CAN DO THAT (Hudson Jordan, ASCAPWiwn 
ASCAP,.1^ani>JS ASCAP.'Mood Swing, BMI) HL 

4 1 OOHT WANT TO MISS A THING (Realsc^. ASCA^") 'A'BM 
45 I DON'T WANT TO WAIT IHinglace. BMIi'Ensign BMI) HL 
95 IF I HAD THE CHANCE iMuskapeela, ASCAP/Mi Tan 

Man. ASCAP.'Paiida ASCAP) 
as IF I LOST TOU (PdsI QiK BMI/ldislo, ASCAP) HL 
62 IF YOU COULD READ MV HIND (Farty Moming SOCM) 
M I HAD NO RIGHT (MCA ASCAP/Clwtie. ASCAP) HL 
6 I'LL BE ILMI A|}r<l. ASCAP/Hairineton, ASCAP) HL 
4« INTERGALACTIC (Brooklyn Oust. ASCAP/Pol>Crain 

International. ASCAP) HL 

60 INVASIOH Of THE FLAT BOOTY B-*-**S (Zonibfl. 
BMI,''S»anri BMl.focfi Sermon. ASCAP/Zomba. 
ASCAP/T^eutral Giay BMi/Oneinal IB. BMI) WBM 

92 I SHOULD CHEAT ON VDU (FMI Blarkwnnd. 
BUL'Rodney lefkins, BMU'Ensi^n. BMI) HL 
I STILL LOVE YOU (Ufi, Oh, ASCAP/liI Tweel 
ASCAP,'Hon«y Jars And Diapers. ASCAPAah Yah. 
ASCAF/Do What I Gotta. ASCAP'^amef -Tamerlane, 
BML^Kear. BM(.'Sony/ATV Sooks. 6Mi) HUWeU 
IT'S ALRIGHT (LjI Lu Lu. BMl-fiooeie Dash ASCAP/GRE. 
ASCAP-WB, ASCAP/Bleu DiSQue, A$CAP,.'lnde<, 
ASCAP/BWG, ASCAP/tMi Blartwood. BMIl HLW6M 
lACKIE'S STRENGTH (Sword And Stone. ASCAP) 
JUST THE TWO OF US (Atitisia. ASCAP. 'Bli»ni^ ASCAP) 
LANDSUDE !Wt.sfMNitch BMI:'Scr,,'ATV Sengs BMI) HL 
LATELY (Tony Roy. BMI/Slav Tulu fwe BMli-Howcott. 
BMMrving. BMI) WBM 

A LmLE PAST LIHLE ROCK (Alme. ASCAP/Twtn Creeks. 
ASCAP.'Jess Brcwn. ASCAP/Famo»ji ASCAPl ML'WBU 
LOOWN' AT ME (M. BetJ^. ASCAP/fiase Chad. 
ASCAP/TtiD Waters 01 Naz?tatb, BMl/Jusbn Combs, 
ASCAP/IMI April, ASCAP) HL 
LOST IN LDVE (Marco A Cardenas ASCAPAJpstairs. 
ASCAP) 

LOVE ME (Reilee. ASCAPItahnmia, ASCAP/Josbn 
Coo'bs ASCAP ,IMI Atiril. ASCAP^W Betha, ASCAP) 
MAKE IT HOT (Mass Conluson. ASCAPl 
MONET MHT A THAHG ISa So Dc' ASCAP.HI A(hI. ASCAP.U 
LuLu BMVIMI BlKkwXTd BWl€ab! lit BMIi'AnaanElfwB 
EMlSiept/ Slcrt. ENLBof; Ciub 9M(| HL 
MOVIN' OH IWB. ASCAP/D Eilraorduiary. ASCAP/Oa 
IsJi, ASCAPTtoflh Slar. ASCA.P,>'IJrlMn Warfare. 
ASCAP/WYZ Girl ASCAP) VrBM 
MUSIC SOUNDS BEHER WITH YOU aomba 
BMI.'TMI Bl3ckwnil BMI.IMI BMI) Hlv'WBM 
MY LinLE SECRn i \' So Det. ASCAP/EMI Aflril, 
:.AI"Air Control- ASCAP/'Slack 
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19 MT WAT 1 l\M ^v- -^jCAP.'So So DH, ASCAp-Slack 
A D . ASCAP U R I'.'. ASCAPl HL 

20 NEVER EVER (Rickedy Raw. ASCAP/^MG. 
ASCAP'MCA. ASCAPl HL 

93 NOBODY DOES IT BEUER (Nate Does BMIi^arren 

G. ASCAP/Almo ASCAP) WBM 
51 NOBOOY ELSE (Hainndi/r. BMl Joe Public, 

BMI/Zovekt.on ASCAP.'BHG So/iks. ASCAP) HL 
23 MOSOOY'S SUPPOSED TO BE HERE (Wiuin. 

ASCAP.'TanMUS, ASCAP) HL 
57 NO FOOL HO MORE (Realsongs ASCAP/Bat>y B«. 

ASCAP,'BoodaMa». ASCAP) WBM 
2 ONE WEEK (Treat Baker. SOCAJY^B. ASCAP) VfBM 
76 ONLY WHEN I LOSE MVSELf (EMI. BUL'tMl 

Blackwood. BMI; HU'WBM 
64 OOH LA LA ftS'B. ASCAP] WBM 
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Hot 100 Singles Sales 

Compiled Irom a national sample ol POS (pcant erf $al«) equipped retail stores and rack outlets wtuch report 
numoer <A units sold to SoundScan. Inc. This data is used m the Hot 100 Singtes dait g^n(^|y»i» 
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* * NO. 1 * ♦ 

HOW DEEP IS YOUR LOVE 

W.-^_':li «t:A'i^ X'^.LllWltKLITF IhvKaI 


31 


30 


3 


JUST THE TWO Of US 

WILL SMITH I'.OLUWHIA 


H) 


38 


6 


YESTERDAY 

DEBELAM MORGAN ■- A.' MOIOtVN 


2 


1 


11 


THE FIRST NIGHT 

M0t4ICA lARIST/^i 


40 


33 


5 


I'LL BE 

EDWIN MCCAIN (LAVIVAIIAMTICI 


Xi 




1 


MY LITTLE SECRET 

XSCfl.^E iivj ^rj" - - iMif 4! 


41 


35 


22 


THE BOY IS MINE 

BRALDV i MOMCA lAILANIICI 


3) 


4 


4 


BECAUSE OF YOU 

98 DfCftEES 'I.' 1 'i'' 




42 


31 


8 


1 DON'T WANT TO MISS A THING 

AEROSwnH I'.'r J 


3) 


7 


7 


Divn^^parui'jnfiiDANt 
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49 


2 


BETTED DAYS 

WC EEAT JON B. ;PAlDAT10«DC«'lSLANDl 


3) 
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4 


WKTSIM^^^^^ 


44 


39 
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TOUCH ME 

SOLC ■ ' -IVLAAM 


3) 




1 


a}HE AND GET WITH ME 

ncn- 'iVr'fir f [ 'it ^'ixr dixig ielekthakgi 


48 


41 


16 


RAY OF LIGHT 

tAAOCNNA IMAVERICK/WAPNCR BROS.) 


8 


3 4 


ONE WEEK 

EHAf^t*'^'^ L'l A ' rl - ^. U\_y^y-,\_' 

NOBOOrS SUPPOSED TO BE HERE 

0£BOftAM COK (ARiS~A[ 


48 


42 
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JACKIE'S STRENGTH 

TORI AMOS (AILANTICI 


3) 


15 4 


47 


43 


33 


I'M ALRIGHT 

JO DEE MESSINA (CURB) 


10 


9 12 


1 STILL LOVE YOU 

NEXT (ARlSTA> 


48 


47 


3 


FOR YOU 1 WIU 

AARON TIPPIN avRK STREET) 


11 


a ' 7 


1 CAN DO THAT 

MONTELL JOflt^AN (OEF JAAliMERCURV) 


49 


44 


28 


SAY IT 

VOICES Of TMED«y !M 0 L A7RED AHTl 


12 


10i20 


WHEN THE USHTS GO OUT 

Five (ARtSTA) 
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DONT LCT IT GO TO YOUD HEAD 

BRAND NDBIAN (ARISTA) 


S> 


12 1 11 


TOUCH IT 

MONIFAH lUPTOWNiUNIVCRSALI 


SI 


46 


25 


MYALL 

MARIAH CAREV ICOLUMBUI 


14 
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THINKIN' BOUT IT 

GERALD LEVERT iEA^IAESI'EEGI 


3£ 


54 
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1 HAD NO RIGHT 

PM DAWN IGEL SlHtfcTV2) 


IS 


11 


19 


MY WAY 




S3 


45 


17 


CLEOPATRA'S T>IEME 

CLEOfATRAil.-.Tv;^ . KV-JlJJSFR BRCS 1 


3S 


23 
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THE POWER OF GOOD-BYE 

MADC'INA iMA'i'L HICK.. WARNER BROS 1 


S4 


48 


7 


SHIMMER 

FUEL I'^^G MUSICl 


3D 


22 


2 


ALL^THE PLACES (1 WILL KISS YOU) 


S) 


66 


2 


IF YOU COULD READ MY MIND 

Sr«S3l'.4 ■ '.'iKW 9? 


18 


17 
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SPLACKAVELLIE 


S) 


59 
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IF 1 LOST YOU 

TRAVIS TRIIT .•. ■ RROS INASKYHEE)! 


IS 


le 


10 


TIME AHER TIME 


57 


51 


28 


LOOKING THROUGH YOUR EYES 

LEANN RIMES (CURBI 


20 


13 


14 


LOOKIN' AT ME 

MASE FEAT. PUFF DAOOV IBAD BOV/JWfSTA) 


98 


61 


4 


A LITTLE PAST LITTLE ROCK 

LEE ANN VrtJMACK lOtCCA'MCA NASHVILLl) 


21 


14 


14 


CRUSH 

JENNirC!) PAKaE lEDtL lUUERKIAMOLLYvraOO) 


S9 


60 


8 


WIDE OPEN SPACES 

DIJOE CHICKS IMONUMENTI 


22 


19 


8 


STIU A G THANG 

S'lCOF' DCGG (NO LIMiIiWIORITY) 


n 


5S 


8 


1 SHOULD CHEAT ON YOU 


23 


20 


31 


THIS KISS 

F/i'lH MILL ^ BAOS \NAS»IVll 1 E, 1 


3D 


71 


2 


THE ROCKAFELLER SKANK 

FATBOYSLIM (SKiNT ASTRAEWERKSI 


24 


18 


12 


DAYDREAMIN' 

TATYANA AL1 {Mji'VVOffKI 


<2 


52 


16 


NOBODY DOES IT BETTER 

WII[C6£1C ■ ^"" /r-flJAlT 


25 


21 


15 


SO INTO YOU 

TAMIA IQyVE ST 'EARNER BROS 1 


63 


53 


15 


woof WOOF 

TME69BCTJ 1 -i.mA'M.iN'ir 


2« 


24 


15 


FRIEND OF MINE 

KELLY PRICE (1-NECKiT5LAN0) 


(4 


57 


14 


WHAT U SEE IS WHAT U GET 

XZIBn LOUD RU.L' 


27 


25 


10 


NOeOOYELSE 

TVRCSC (RCAI 


•S 


50 


14 


NEVER EVER 

AU SAINTS (LONEJOMSIANDI 


21 


26 


22 


ADIA 

EARAH MCLACHLAN CABISTA) 


"m 


69 


2 


LOST IN LOVE 

NASIYBOT KL L"K ■'r4iy.'UPSTAIRSl 


3) 




1 


LOVE ME 

1 12 EEATLJRING MASE <BAO BOT^APISTA] 




87 


64 


22 


SHORTY rmj KEEP PUYW WITH W MMDI 

IMJUIN FEATURING KEITH MURftAV (JIVEl 


30 


29 


7 


SUPERTHUG (WHAT WHAT) 

NOfrEAttA IPENALTY/TOMMY BOY) 


88 


S6 


19 


STOP 

SPICE GIRLS IV RG 1. 


3D 


40 


2 


WHEREVER YOU GO 

VOICES OrTMFORTiHOl A JtEO ANTI 


(9 


65 


71 


HOW DDI LIVE 

LEANN RIMES ICURB) 


32 


z; 


II 


GOODBYE TO HV HOMIES 

MASTER P .m L M.M>RIO«irY) 


35) 




2 


DEADLY ZONE 

«IITT«LtKiA' WKSEEWYWrn ■•f: 


33 


28 


15 


CRUEL SUMMED 

ACE Of BASE IARI5IAJ 


71 


62 


6 


TEQUILA SUNRISE 

CYPRESS HIU iRjrflKJUSECOlUt.'iJiA 


a) 


37 


3 


NO FOOL NO MODE 

EN VOGUE IWARNER 5UTCET,'EASIY*EST«G) 


72 


73 


2 


1 WIU STAND 

KENNY CHESNEY I8NJVRLG) 


3D 


36 


13 


2B CENTS 

M AllllNSOiS ISANT '.- - - '.^ - 


35 




1 


MUSE SOUNDS BETTER WITH YOU 

STARDUST (ROULfJVIRGIN) 


3C 


32 


5 


INVASION Of THE FIAT BOOTY B™"S 

TOO SHORT (SMEWT/JIVEI 


74 


58 


10 


DEFINITION 

UOS DEE A KWELI ARE BLACK STAR IRAWKUSI 


37 


34 


18 


COME WITH ME 

PUFE MOOT FEAI JIMMY PAGE (EPIC) 


TS) 




1 


THE STREET MIX 

MAGTiB V lawCTGWt. 



OReconjswith (he greatest sales gains. C' 1998, Bllltmard/BPI Conimuntcations aiMj SourKlScan. Inc. 



M PERFECT (Chrysalis BMI.'Cindwful. BMI) 

16 THE POWER OF GOOO-BYKWB ASCAP/Webo Grit. 
AXAi'ilM! apil, ASCAP.'TuturB Furniture flSCAP) HUWBM 

5« RAY OF LIGHT mB ASCAP/WeboGtrl.ASCAP/Rondoi, 

PR3.''AI(ro ASCAP/Purple.PRS] WBM 
78 THE ROCMFELLER SKAHK IPatygram/tMl RoHiins, 

ASCAP.Giprrwaod, ASCAP) HL 

42 SAT IT ISlirtpai SwrridJ ASCAP,' Jely s lana. ASCAPjUAon 
D:'{ar Slew BML'Jumpinc Bean. BML'Gem, ASCAP) 

S3 SHIMMER (Pener Pie. BMi.TDl|vam Interrtational. BMI) HI 

34 SO INTO YOU fhus 1. ASCAP/Jotiate. ASCAP/Cambrea, 
ASCAP.iibfW. ASCAp^fldTKla Richie, ASCAP) CL»VHL 

32 SPLACKAVELLIE (Pepperdrivu BMI) 

31 STia A C THANG fMy Ovm Clut- BMI/Cina. ASCAP) 

43 STILL NOT A PUYER (Let Me Show You, ASCAP/Joe 
Cartegena. ASCAP/lelly lams ASCAP/Sounds Of Da 
Red Drum. ASCAP/Almo. ASCAP/RuHand Rftsd, 
ASCAPi'Foray. SESAC'1972. SESAC) WBM 

M STOP iFbll tol. ASCAMVindswepl PacHic, PRSyi9. 
CHS.'BMG, ASCAPl HL-WEM 

35 SUPERTHUG (WHAT WHAT) (Suilo 1202, BMI/Jose Luis 
Gulcha BMI.ltie Waters Ot Na^eralh. BMLCIuse Cud, 
ASCAP.i'Chrvsalis ASCAP^'Monsla ASCAP) WBM 

84 TEQUILA SUNRISE ISoul KwMm ASCAP/Hls From Da 
Br^ ASCAPThreskas Ada Punk. ASCAP.'BMG. ASCAPl HI 

26 IHINRIH- BOUI IT \Zm Walts, ASCAP..Y(B. ASCAP^Dni 
Robi. ASCAP 'Drviiled. aMI,7oniba. BMI) nm 
7 IHIS »SS lPj:ialesu BMl'T4yr,jt) Svmr,. BMIiWarner- 
Tan^nane 8Ml'Aln» ASCAP.i'Aiwa ISCAPiBNC. ASCVl WEM 

17 TIME AFTER TIME (Rell.a. BMI;-Sonv/AIV Son«s. 
BMl/Dub Notes. ASCAP.'WB. ASCAP) HUWBM 

M TOGETHER AGAIN (Black Ice BMITMI April. 

ASCAP/Flyte lyme, ASCAP) HL'WBM 
IB TOO CLOSE (Naugbty.ASCAP/pQ What I Gotta, 



ASCAP/lJh, Oh, ASCAP/Neulial Gray, ASCAP/Pure 
Ldv«. ASCAP/WB, ASCAP/IMI, ASCAP) HL/WBM 

11 TOIKH IT Uustin Combs. ASCAP,^I April, 
ASCAP/Chief Joseph , ASCAP/Smg A Son£. ASCAP/WB. 
ASCAP/Dakoda Houw, ASCAP) H\JHm 

72 TOOCH ME IPolyGram international, ASCAP/Tony Tom 
Tune, ASCAP/lKiM Bass, ASCAP/D-Chavis. 
ASCAP/MacMbility. ASCAP/Haa Sha. ASCAP) HL 

29 TRULY MADLY DEEPLY (Roush Cul/EMI Australia, 
APRA'EMI Bladmood, BUI) HL 

12 WESTSIDE (Sony.'ATV Tunes. ASCAP.'Strckff ID ASCAP,'m 
Blackwxd. BMIVSteady Hbbbn' BMLTemi. BULTour Kili||M$, 
BMIi'Wusc Cwp Ot Amenca, BMllSeutral Gray. ASCAPl HI 

97 WHAT I DIDN'T KNOW (Odrelunk BMltMl 

Bl3Ckm»d.BMI) KL 
87 WHAT USEE IS WHAT U GET (Herfnessy For 

Eveiyorw. BMI/Voco. BML AIeua. BMI/Ros World, 

ASCAP/la»KO. ASCAP) 
14 WHEN THE LWHTS GO OUT (Scny/ATV Tims, ASCAP/19. 

BMI/lonrluite. BU[iWiniJs«ept Paofic. PRS/Sale) HLMBM 
49 WHEREVER YOU fiO (Sure II Hit. ASCAP/Wamer 

Chapoell. ASCAP/Black PantlWi. ASCAP/Famous. 

ASCAP,'Insign. ASCAP.Melodimn Fool ASCAP) HUWBM 
91 WI(K OPEN SPACES (Pie Eyed Groobee, 

BML'Groobee, BMI) 
94 WOOF WOOF (OuadraSound. BMimarner CTiapveU. 

eHlToi Film. BMI) WBM 
66 YESTERDAY (Gfadington ASCAP/UCA,ASCAP./Zamar. 

ASCAP) HL 

81 YOU ONLY HAVE TO SAY TOU LOVE ME (Prrrrw 
Direction Inlernaljonal. PRS.'Peef, PRS.'Wamer 
Chappull PftS;Come Again, PRS) Hlj'WBM 

22 YOU'RE STILL THE ONE (Soncs 0< PolyGrani Inl i. 
BMl/loon Echo, BMI/Zomba. ASCAP) WBM 
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by Theda Sandiford-Walkr 

One week for one week: in a classic case of art imitating life, 
Barenaked Ladies' "One Week" (Reprise) only spends one week atop the 
Hot 100 before falling to No. 2 thLs issue. The title's singles sales were off 
19% because retail stock is rapidly dwindling due to the single's limited 
pressing. "One Week" scanned 42,000 unite, falling 3-8 on the Hot 100 Sin- 
gles Sales list. Audience impressions of "One Week" are down 2% to 72 
million listeners. The song's peak audience reach occurred two weeks ago, 
when the song had 74.8 million audience impressions. 

No. 1 AGAIN: Even though Monica's "The First Night" (Arista) fails to 
meet bullet criteria on both the Hot 100 Singles Sales and Hot 100 Air- 
play charts, the title lost fewer Hot 100 chart points than Barenaked 
Ladies, and Monica reclaims the Hot 100 crown. "The First Night" is the 
second single this year to hit No. I, fall from atop the chart and then return 
to its former glory. Interestingly, the other single that accomplished this 
feat, Next's "Too Close," is also an Arista single. Prior to "Too Close," 
which rebounded to No. 1 in Billboard's May 3() i.ssue, the last time a sin- 
gle made a second run at the top of the chart was in 1994. After two weeks 
at No. 1, Boyz II Men's "On Bended Knee" (Motown) was bumped down 
by Ini Kamoze's "Here Comes The Hotstepper" (Olumbia) for tw o weeks. 
"On Bended Knee" then returned to No. 1 for four more weeks. 

ThUEEPEAT: For three con.secuti\e issues, Deborah Cox's "Nobody's 
Supposed To Be Here" (Arista) has earned the Hot lOO's Greatest Gain- 
er/Sales award for its weekly sales improvements. This issue, the single, 
which scanned 39,000 units, pasts a 2OT imprm-ement at retail, prompt- 
ing a 1;V9 jumpon the Hot 100 Singles Sales chart and a 29-2^^ gain on the 
lint 100. The majority of the single's scans are in New York and Chicago, 
representing 18% and 11%, respecliwly, of the total units scanned. Singles 
sales represent 97% of the title's total Hot 100 chart points. "Nobody's 
Supposed To Be Here" has fewer than 100,000 audience impressions from 
dayiKirted aiqjlay at 27 Hot 100 monitored stations, with a third of that 
audience derived from six spins at WKTIJ New York. Even though the 
song's Hot 100 airplay is limited, the .single's strong sales surges can be 
ea.'iily explained by the .song's audience reach via R&B airplay, which is 
u]) to 20 million audience impressions to rank the title at No. 17 on the Hot 
K&B Aiiplay chart this issue. The song's R&B audience impressions in 
New York via WRKS and WBLS total more than 4 million. In atldition, 
WGCI Chicago contributes 2.4 million audience impi-essions to the R&B 
itirplay total. 

Chart changes on the way Billboard's chart deirartment has 
Ixjon working for more than two years on developing a new Hoi 100 for- 
mula. A new day for the chart will dawn in the Dec. 5 i.ssue, when a new 
and improved Hot 100 debut.s (.see story, page 3). The chart will better 
reflect national music tastes and take into account labels' dramatic depar- 
ture from releasing commercial singles. 



COSMETICS TIE-INS BOOST MUSIC ACTS 



(Continued from page .i) 

Records album. 

The promotion began Oct. 1 in 175 
mjuor music retail chains, as well as a 
number of mom-and-iX)p stores in 100 
markets, including New- York, Chica- 
go, San Fi-anci.sco, IjOS Angeles, and 
St Louis. With the purchase of the al- 
bum "Penersion," the consumer gets 
a free bottle of Pferversion nail polish. 

"I approached them because of the 
name of the album. If you are famil- 
iar with the names of their colors, it 
just fit," saj^s Nadine Gelineau, di- 
rector of product management and 
artist development at TVT. 

Urban Decay's Zomnir says the 
goal for the project is to expand the 
company's customer base. "I think it 
fits in with most rock bands because 
there's this marriage between rock 
music and fashion anyway," says .Jeff 
Scheel, lead singer of Gravity Kills. 
"And guys wear [nail polish]. Any- 
way, / will be wearing it" 

Urban Decay is also launching a 
holiday heavy metal collection of nail 
polishes, lip glo.s.ses, and eye shadows 
named after Kiss, Twisted Sister, 
Iron Maiden, the Cult, AC/DC, and 
Ozzj' Osbourne. However, the arti.sts 
haven't sanctioned these names in this 
case. "We picked names that we 
couldn't get in trouble with," says 
Zomnir. "We knew it would he a night- 
mare to license the names, so «e used 
names like Ki.ss, which Ls not just the 
band, but a w"ord. We do hope they \\t11 
feel like it's a tribute, though." 

MAYBELLINE GETS 'N SYNC 

Even mainstream beauty promo- 
tions aren't only for female artists. 
The all-male pop gnmp 'N Sync has 
landed a deal with Maybelline. "It's 
very poppy music that caters to a 
younger audience, and MaybeUine is 
launching a product line targeted to 
a young demo, 12-17 (year-old I girls, 
which is 'N Sync's audience," says 
.Joe DiMuro, VP of product develo|)- 
ment at the act's label, RCA. 

The product involved is May- 
belline's Cosmic Edge line. The cam- 
paign includes a C{)nte.st with point- 
of-purchase displays in 4,200 CVS 
store-s nationwide Dec. l-^il. The win- 
ner gets four tickets and backstage 



passes to an 'N Sync concert in a U.S. 
msyor market Helping promote the 
contest are (iO-second radio spots air- 
ing on top 40 stations in New York, 
Boston, Philadelphia, and other msjor 
markets and a 35 million circulation, 
free-standing insert in newspapers. 

AVON SPONSORS CELINE 

In its 112-year history, Avon has 
never sponsored a concert tour until 
this year, with Dion. The first leg of 
her Let's Talk About Love world 
tour wraps up in late October. She 
then heads to Asia, Australia, and 
New Zealand before returning to 
North America and Europe in .luly 
1999. 

The relationship includes radio 
contests and product giveaways at 
concert venues. "This was our first 
time doing this, .so our initial fear was 
that people would just toss [the sam- 
ples] on the floor," says Susan Arnot 
Heaney, a spokeswoman for Avon. 
"But everyone has been taking them, 
.so, for us, it's already been \^ry suc- 
cessful. Celine is the perfect person 
for Avon; it's just a perfect fit." 

HILFIGER TAPS TYRESE 

R&B newcomer/model Tyrese is 
included in a Tommy Hilfiger cam- 
paign for 1bmmy colc^ne. A disc fea- 
turing two songs, "Nobody Else" and 
"I Can't Go On," from Tyrese's self- 
titled RCA debut released Sept 29, Ls 
being given away as a gift-with-pur- 
chasc at 2,000 Federated de|)artment 
stores in the U.S. (including Macy's 
and Bloomingdale's) betw'een Oct 12 
and late Nmcmber A T\' cam|)aign for 
the product will also feature the singer. 

Fi-ench 111 Dimitri Fixim Paris has 
penned the theme song ("Une Very 
Stylish Fille") for Yves Saint Lau- 
rent's new men's fragrance, dubbed 
Live .lazz, which began appearing in 
TV ads outside of the U.S. last fall 
and in the U.S. in July. From now 
through Chri.stmas, 7,700 Live .lazz 
CI) .samplers featuring "Une Very 
Stylish Fille" and "Une Woman's 
Paradis" will be available at depart- 
ment stores nationwide. Approxi- 
mately 2,000 will be sold as part of a 
gift pack, and the re.st will be given 



away with purehases. 

"If five people buy the album be- 
cause of this, it increases Dimitri's 
awareness in a way we wouldn't have 
gotten before, without costing us 
anything," says Peter Galvin, VP of 
product development at Atlantic, 
which released his "Sacre Bleu" on 
Feb. 17. "This could open him up to 
more fashion-related possibilities, 
like having him DJ at fashion shows." 

Dimitri is slated to DJ at a Karl 
Lagerfeld party Nov. 4 at New York's 
LimeUght 

SWEETBOX SAYS OUII 

When Lancome went looking for a 
fresh sound and to help launch its 
new youthful, floral fragrance, 6 
Oui!, RCA's Sweetbox seemed the 
natural choice. "We're targeting a 
younger audience we call 'CJeneration 
0,' for optimistic girls probably 16 
and upward," says Lancome's Man- 
der "Sweetbox's song 'Everything's 
Gonna Be Alright' fit perfectly into 
the concept and strategy." 

"Everything's Gonna Be Alright," 
the first single from Sweetbox's self- 
titled debut (released by RCA Sept 
15), was licensed for one year for use 
in the TV and print campaign, worth 

million, for the fragrance in July, 
but the company is taking the part- 
nership with the act even further 

In the December issue of Seven- 
teen magazine, Lancomo will provide 
a Mi-page "advertorial" on Sweetbox 
ai^jacent to a full-page ad for 0 Oui! 
RCA will provide 50,000 Sweetbox 
CD samplers featuring "Everjlhing" 
and 30-second snippets of four other 
tracks and offer it as a gift-with-pur- 
chase at 1,000 Federated department 
stores nationwide. Sweetbox will also 
perform CX't 28 at the o|)ening of a 
Lancome bcjutique at Bloomingdale's 
in New' York. 

"The launch was successful; we 
were really happy with it," says 
RCAs DiMuro. "It drove PDs at radio 
to take notice of the track; the tim- 
ing was impeccable. We weren't 
going to release the album until later, 
but we moved up the date to take 
advantage of the exposure." 
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HEM Inis Talks To Buf PoljiEram Him Catalog 



BY DON JEFFREY 

NEW YORK— Although Metro- 
(ioldw-jTi-Majer Inc. has terminated 
negotiiitions to buy PolyGram Filmed 
Entertainment's 1,500-film librarj', 
executives of MGM have left the door 
open for a possiHe future bid. 

Craig Parsons, senior VP of cor- 
porate communications of MGM, 
said Oct. 12, "We were in discus- 
sions through the weekend, and 
basically they fell ajjart last night." 

The deal — an all<'ash offer val- 
ued at between $300 million and 
$400 million — was terminated 
because of price, he said (Bill- 
bimrdBulletm, Oct. i:)). 

But Parsons indicated that there 
was a "iKKsibility discussions could 
be reviwd . . . Never say never" 

Seagram, the Montreal-based en- 
tertainment and spirits conglomer- 
ate, which agreed to acquire Polv- 
Gram N.V for $10.4 billion in June, 
has said that it is seeking to sell the 



film unit because it does not fit with 
Seagram's Universal Pictures sub- 
sidiary. Seagram was reported to 
ha\e received three bids for the movie 
company — the others were from 
Artisan Entertainment and Canal 
Plus/Carlton Communications — but 
judged them ireidequate. A Seagram 
siKikesman Elcclined comment 

The bidders were asked to make 
new offers, according to a source. 
MGM proposed a new deal but 
could not reach an agreement with 
Seagram. "We're always interest- 
ed in acquiring content," said Par- 
sons, "but the reality is we just 
couldn't come to terms." 

The acquisition would have gh-en 
Santa Monica, Calif.-bascd MGM a 
library of 5,500 films and increased 
its annual cash flow by an estimat- 
ed ^40 million, according to analysts. 

The pending deal foree<l MGM to 
post|)onc a scheduled rights offer- 
ing Oct 5 of SoOO million worth of 



stock. If the film unit had been 
bought, MGM says, the company 
was prepared to increa.se the .size 
of the offering. Kirk Kerkorian, 
who owns 90% of MGM, was 
expected to purchase the new 
shares, according to Parsons. The 
offering — for $500 million — will 
now tjike place on Friday (23). 

If MGM eventually acquires Poly- 
Gram Filmed Entertainment's li- 
brary, one issue that is likely to 
come up is the tlistinbution of movies 
on video. Financier Giancarlo Par- 
retti sold MGM's video distribution 
rights to Warner Home Video sev- 
eral years ago for $125 million to 
help finance his acquisition of MGM. 
Parretti later lost control of the 
company. Last year, after MGM 
acquired Orion Pictures' film 
library, it began to distribute Orion 
films on video. Parsons conceded 
that this was a "bone of contention" 
bctw'een MGM and Warner 
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HERE WE GO ♦ FUNKMASTER FLa PRESENTS KHADEJIA FEAT. PRODUCT 

W lE.A'l Yi iNKMAS-ERFLEXbW .£AN.< BASS 0 Y.'CRAE.M Mb-bRb ...nbjH (T) . .b ' * - I. - -.'bA 


72 


84 


79 


78 


6 


TEQUILA SUNRISE ♦ CYPKtSS HILL 
M , "... ; bijFfSE.s Reyes: n)iY pi i. . -i . '--b a- :geumbya 


70 


85 


69 


64 


15 


HORSE & CARRIAGE ♦ CAM'RON FEATURING MASE 

POKElTObiE . ..l,;A.btiAF(NES,JCOlIVIEP) H) (JNTTRTAINMENT ^.iwiic 


41 


® 


39 




2 


IF 1 LOST YOU ♦ TRAVIS TRITT 
!), V.Abb£R,jRT,TRirilT.THITTSKARRISi (CMO)CV) WARNER BROS il.b ■, : : )71S? 


86 


87 


73 


66 


13 


WHAT U SEE IS WHAT U GET ♦ XZIBIT 

JYVEST WEST) (C) ILn (T) LO(JD ' - A 


50 


81 


88 


77 


12 


IT'S ALRIGHT ♦ MEMPHIS BLEEK (& JAY-Z) 


61 




r - :-;.p-j:an,b;FTAYCI(*E(110l(rHJWflFISWl C b ' b b ; -. r ^m 


89 


91 


89 


3 


A LITTLE PAST LITTLE ROCK ♦ LEE ANN WOMACK 

'.>.;- -' :. rjbbl (C) ID) (V) DtCGA NASHYIILE 


69 


90 


8S 


38 


17 


AVAADORE ♦ THE SMASHING i„'.lPKIT.S 


42 


91 


90 


83 


o 1 WIDE OPEN SPACES ♦ DIXIE CHICKS 
' P^ :..Lbr (C)lD)(VlMaNUMtNT 790OT 


81 


92 


84 


82 


„ 1 SHOULD CHEAT ON YOU ♦ J SON 

' JERKINS 111,1 DAMEIST,T1JRMANT male: !CI (Ej! I'.Ji . I ' 1 


72 


93 


77 


71 


16 


NOBODY DOES IT BETTER ♦ NATE DOGG FEATURING WARREN G 

WARREN Gil'ATEL-jCG.WARRENGH JOHNSON) (CHD) (T) DOGG f C\)NDATlON,'Eb- b : j b.^AAv 


IB 


94 


8! 


80 


15 


WOOF WOOF ♦ THE 69 BOYZ 

KMILLS ' A V BP- Abbi 1 (CI (D) iTl QUAlYRASaiND BIG BEAT ) 1 j .•, b-LAr,i;i_ 


31 


(D 


95 




2 


IF 1 HAD THE CHANCE CYNTHIA 

T,F^Q«AN :I,VIORAfY,A IRiP:Jbb^' bCRlbl^i iCI bP] IT) I Y I TIMBER" 77At;..TCiM».(b 


95 


96 


87 


73 


10 


DEFINITION ♦ MOS OEF & KWELI ARE BLACK STAR 

DJ HbTEK ; , ■' I-. T -. GbEETYL T CCTPElLi Ibir- " . 'b b A M •■ ; " ! 


60 


97 


93 


94 


13 


WHAT 1 DIDNT KNOW ATHENAEUM 

lb l.'Ab 1 , b A- ',A-,ij,AI-b£NAE'JM) -,(:■ i b " 


58 


98 


85 


79 


19 


STOP ♦ SPICE GIRLS 
ABSOLUTE ISPICEGIRLS.WATKINS.IWLSON) (C) [bi ■ .1 , , ) 


16 


99 


96 


87 


12 


DELICIOUS ♦ r . lb F SUGAR 

PbJPIY'bPRVISSON PlDRIPAIR.RVISSK)N.I.XIHNSn%,MB6l£.M8RAOF0PDI 'El ITiIy: blbVAb^ 


66 


100 


94 


86 


7 


FIND A WAY ♦A TRIBE CALLED QUEST 

THEUMIAAH :- rAKbbbbM TAYbbYR A SHAHE-DTAB,tAMMAD,J YANCEY,T,TEI,9 bl ; " 


71 



O ftccords with the gTMtest •■ipl«y »nd wlesflaifis Ihit week Grr«mi Ciaini)r<Sain and Cwlnl G«irw(,' Airplay arp vwvded, respectn«ly, for the largest sates anddirplay increases among smgtes tefott Ihe top 20 ^Vide()Cl>(> ava>latiil>1v •RcconlinB Indiotry Assn. Of ArTierica (RIAA) certificatton tot sales of 500.000 
units. ARIAA cemficadon for sales of 1 million unils, mth aodiuonal million inoicated Dy a nuinefal tolioAmg Itie syntMX Catalog number is tat CD single 'Mterisfc iDrScam rauios riL.rnbr> <s lor cassetip vn0e; CD single unavailable. (C) Cassette single avaiiaUrty. {D) CO 5>ngle av^billty (Ml Casmne maxi-si 
CTl Vinyl man-single avatabMy. (VI Vinyl tingle avail ability. IX) CD man'Smgle aviriability. t ] 998, B-llboardBPI Cammurxatians and SoundScan, Inc 
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what's^thFwoillpwide 





...THAT'S WHAT I CALL MUSIC 



Introducing the American debut of the music brand that has sold 50 million units all over the globe 

Janet TOGETHER AGAIN Fastball THE WAY Harvey Danger FLAGPOLE siTTA 
Cherry Poppin' Daddies zoot suit riot Lenny Kravitz flyaway 
Marcy Playground sex & candy Everclear i will buy you a new life 
Hanson mmmbop Tonic if you could only see Spice Girls say you ll be there 
Backstreet Boys as long as you love me K-Ci & Jo Jo all my life 
Brian McKnight anytime All Saints never ever 
Aqua barbie girl Radiohead karma police And More! 



17 Current Hits, 9 Top Ten Singles all on one convenient album 

the world's #1 music brand since 1983 hits America October 27, 1998 



• 40+ volumes released internationally 

• 50 million albums sold internationally - the US equivalent 
of 350 million units 

• Every UK release reached #1 on the MusicWeek chart 

• NOW CD series has sold 4.5 million copies in Japan 



A landmark collaboration between EMI Music, Universal 
& Polygram brings NOW to the American marketplace 
Debut release features artists whose combined domestic 
album sales top 60 million 

Direct television campaign inspired by the multi-platinum 
successes of Pure Moods and Pure Disco launched 
September 28 



C1998 Capitol RMords, Inc and Virgin Reconjs America, inc /Polygram Holding. Inc /Universal Music Group. Inc. All rights reserved. 
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THE TOP-SELUNG ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF mUl STORE AND RACK SALES REPORTS 
COUiCTEO, COMPILED, AND PROVIDED BY 



THIS 
WEEK 


WST 
WEEK 


2 WKS 
AGO 


WKS- ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBERinSTRiauTING LABEL SUGGESTED UST MICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK 
POSITION 


1 


1 




2 


★ * ★ No. 1 * * * 

JAT-ZmCA-PEUIVOEf JAM 5M9O3'.M£Hai(TH10 9a £016,981 ZmttHsUm: VOL 2 HARD K\OCK LI'L 


1 


2 


4 


1 


7 


^™?rSJ;^i-nii,u»,.,,, THE MISEDUCATION OF LAURYN HILL 

RUFFHOUSE 69035 /COLUMBIA i] 1 98 EQ'l 7 981 


1 


CD 


NEW^ 


1 


^ U/^T Qui^T facial IT^ ^ ^ 

BIZZY BONE MO THUG&RUTHLESS 167aRELATIVlTy [10 9a 17 981 HEAVEN'Z MOVIE 


3 


4 


s 


2 


29 


'N SYNC A RCA 67613 (10.98/16.981 'N SYNC 


2 


5 


2 




2 


OUTKAST LAFACE26053*/ARISTAno.9a'16 98l AQUEMINI 


2 


6 


5 




2 


SHERYL CROW mm M09S9 iio 93 EQ l 7.981 THE GLOBE SESSIONS 


5 


(B 


8 


10 


49 


* * * Greatest Gainer ti- * ★ 

SHANIA TWAIN A' MEKCURTINASMVILLEi 536003 no 98 Ea i6.9ei COME ON OVER 


2 


(T) 


NEW^ 


1 


KURUPT ANTRA M0963i'A4*H10 98 E*17 981 KURUPTION! 


8 


9 


7 




2 


KIRK FRANKLIN SKPOCtNIRlc 9017»ir<TERSCOre I10.9&17.981 THE NU NATION PROJECT 


7 


10 


10 


9 


14 


BARENAKED LAOIESA REPRISE 46963.'WAJWER BROS. (10.9a'16.98l STUNT 


3 


OD 


NEW^ 


1 


CYPRESS HILL RUFFMOUSE5»37*mUMeiAtl0.9aEttl6.98J CYPRESS HILL IV 


11 


12 


3 




2 


A TRIBE CALLED QUEST Jivt 41638- 110 98717,981 THE LOVE MOVEMENT 


3 


13 


13 


11 


61 


BACKSTREET BOYS A' ml 41589 110 9&16,98l BACKSTREET BOYS 


4 


14 


11 


8 


4 


SOUNDTRACK DEF JAM 55B663VMERCURrni.98Ea'17 961 RUSH HOUR 


7 


GD 


NEW^ 


1 


MACK 10 HOO BANGIN' 53512JPRI0ftin a0.9ai6.98J THE RECIPE 


15 


16 


14 


7 


13 


BEASTIEBOYSA'GRANDROYAL37716*jCAP1TOL(11.9EVi7 98l HELLO NASTY 


1 


17 


17 


18 


37 


DIXIE CHICKS A udnuuent 6ei91uS»^ inashviuei iio 96 EO'IG 981 B WIDE OPEN SPACES 


17 


QD 


NEW^ 


1 


PHIL COLLINS FACEVAIUETLANTIC 8313*AG 110,98/16,981 ...HITS 


13 


19 


16 


14 


16 


THE BRIAN SETZER ORCHESTRA • ^uc niRTV Rnnrif 

INTERSCOPt 90183 110 9*16,981 '"^ 


9 


20 


15 


5 


4 


MARILYN MANSON N0THiNG9027liNTERSa)P£(ll,9ai7 98l MECHANICAL ANIMALS 


1 


21 


18 


16 


17 


SOUNDTRACK A 8lAC«GROUNa«TUWTK;83113VAG(1096T7 911 DR. DOLITTLE: THE ALBUM 


4 


22 


12 


6 


3 


KEITH SWEAT ElEKTRA 622627EEG I10.9»16.9ei STILL IN THE GAME 


6 


23 


20 


17 


3 


GOO GOO DOLLS WARNER BflOS. 47058 (10.98^16.98) DIZZY UP THE GIRL 


17 


24 


19 


13 


16 


SOUNDTRACK A'03LUMBIA6M«)(11.98EIV17.9B| ARMAGEDDON - THE ALBUM 


1 


25 


22 


19 


28 


SOUNDTRACK A' WARftER sunset/reprise 46867JWARNER BR0& (10,9B1 7 98) CITY OF ANGELS 


] 


26 


23 


24 




KORNA iUMOBiAL6900r7£Plclll,98Eai6 98l FOLLOWTHE LEADER 


] 


27 


26 


25 


7 


ROB ZOMBIE • GEFFEN 25212' (10.98(16 98) HELLBILLY DELUXE 


5 


QD 


30 


21 


18 


BRANDY A' Atlantic 83039*yAG do 9&(16 98l NEVER S~A-Y NEVER 


2 


29 


25 


26 


21 


DMX A RUFF ftTDERSDEF JAM 55822T'i'U£fiCJRY 110 98 E(i'16.98l ITS DARK AND HELL IS HOT 


1 


M 


21 


12 


4 


HOOTIE I THE BLOWFISH A ATLANTiC831367«ill0 98n 6 98l MUSICAL CHAIRS 


4 


U 


24 


22 


5 


HOLE • DGC 25164GEFFEN (10,98116 981 CELEBRITY SKIN 


9 


32 


9 




2 


VARIOUS ARTISTS MEAN GREEN MAJOR PLAYERS COMPILATION 

NO LIMIT 53505-,'PRIWITY 110,98116,981 UTt-tn mjuur rLBicni v,umriLni lun 


9 




NEW^ 


1 


CAKE CAi'RItO'JN iSBOSSiiMERCURV (10.96 EQ'16.9S) PROLONGING THE MAGIC 


33 


CD 


NEWK 


1 


TWISTA A THE SPEED KNOT MOSSTAZ unccTADii iTV 

CREATOR'S WAY,(ATLANTIC 83U2'i'AG (10 94'16 9B) 


34 


35 


27 1 21 


g 


ALAN JACKSON A ariSTA naShvill£ ]fi&64 (ia.9&l6.9ai HIGH MILEAGE 


4 


OD 


NEW^ 


1 


PRIME SUSPECTS nqumit 5072S*.'PfiiORiTYno.%'l6 9Ciy GUILTY TIL PROVEN INNOCENT 


36 




NEW^ 


1 


CtUNE DKW, GLORIA ESTEFAN, ARETHA HtANKUN. SHANIA TWAIN i MARIAH CAREY yuj r)\\Ji£ i ivF 

EPJC 69600 (11.98 £0-17.98) 


37 




NEWK 




DEPECHE MODE MJIX-REPRISf 47naW«INER BROS- 117,9a74 981 THE SINGLES 86>98 


38 


39 


34 


33 


9 


KELLY PRICE • T-NECX 524516/)SIAMD 110 98 981 SOUL OF A WOMAN 


15 


An 


32 


4 




DC TALK FOREFRONT il65Z6WlRGiN [iO.W16,96( SUPERNATURAL 






NEW^ 


1 


JOHN MELLENCAMP COLUMBIA 69602* (11.98 Ea'17.98) JOHN MELLENCAMP 


41 


42 


29 


20 


7 


SOUNDTRACK A SONr CLASStCAl 60691 !n.58Eai7 98l BACK TO TITANIC 




43 


28 


23 


10 


SNOOP OOGG GAME IS TO BE SOLD. NOT TO BE TOLD 
NOLlMrr5COOO*.'PRIORITY(119&17,98) wn^n-vi-io ■ w i iwot iwlw 


1 


44 


36 


29 


84 


MATCHBOX 20 A' LAVVATuwiiC9272l-iAG(]0.»'l798lH YOURSELF OR SOMEONE LIKE YOU 


5 


4i 


37 


31 


54 


CREED A' wiNo.up ]3049(io,9a'i6 9e)IB MY OWN PRISON 


22 


46 


39 


30 


7 


ST *6"'lfll7.98) ESPN PRESENTS, JOCK JAMES VOL. 4 


20 


47 


38 


28 


46 


WILL SMITH A' COLUMBIA 68683- 110.98 E(H7.98) BIG WILLIE STYLE 


8 


GD 


47 


32 


4 


BETTE MIDLER WARNER BROS 47078(10.96/17 981 BATHHOUSE BETTY 


32 


CiD 


NEW^ 


1 


TELA RAP A LOT 4658aviRGm 110.98(16.981 NOW OR NEVER 


49 


so 


40 


38 


32 


MADONNA A' maverick 46847jWARNER BROS. I lo gai 7 98) RAY OF LIGHT 


2 


51 


41 


35 


47 


CELINE DION A' 550 music 68861,tPlc (10 98 Ea'17 981 LET'S TALK ABOUT LOVE 


1 


S2 


43 


39 


25 


FAITH HILLA WAANER8inS.INASHVILl£] 46790 (10.9e/16 98l FAITH 


7 
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2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT A HUMBER/DISTRieuTING lABEL (SUGGESTED LIST PRKX OR EQUWALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


53 


50 


49 


28 


ALL SAINTS • LONDON 82S997ASLAND (10.98 EQ<16.98) B 


ALL SAINTS 


49 


54 


44 


37 


12 


if^"f™7.mZ t«£(,16 96, ™ - 


LIFE W 1472 M Ofiim SOUWIKAa 


3 


55 


42 


34 


7 


?"«1™m6763.RL0,199&28.98, ™E RECORD, 41 NUMBER ONE HITS 


13 


56 


45 


40 


25 


MYAA UNIVERSITY 90I66'i'lNT£RSCC«(10.9a'16 981 


MYA 


29 


57 


48 


42 


13 


MONICA A ARISTA 19011* (10.9fr] 6.981 


THE BOY IS MINE 


8 


58 


35 


3 


3 


KISS MERCURY 558992 (11.98 E(^'19.98} 


PSYCHO-CIRCUS 


3 


59 


31 


15 


3 


FLIPMODE SQUAD FUPMOOE/ELEKTRA 62238*/EEG {10.9»16 S 


8) THE IMPERIAL 


15 


60 


56 


67 


4S 


ANDREA BOCELLI A PHIUPS S39207 (10.98 Eai7.98) ■ 


ROMANZA 


37 


61 


51 


45 


18 


EVE 6 • RCA 67617 1 10 9ar)6.9e) ■ 


EVE 6 


33 


62 


65 


58 


79 


THIRD EYE BLIND A' aEKTRA 62012*/eeg (lo 9a't6.98) n 


THIRD EYE BLIND 


25 


63 


33 


68 


19 


REBA MCENTIRE • MCA NASHVILLf: 70019 (10.98/16 98) 


IF YOU SEE HIM 


8 


64 


67 


69 


10 


EAGLE-EYE CHERRY WORK 69434rtP>C (10,98 £1^16.981 ■ 


DESIRELESS 


64 


65 


52 


43 


78 


SAVAGE GARDEN A* COLUMBIA 67954 (10.98 ECV16 98) 


SAVAGE GARDEN 


3 


66 


61 


50 


21 


SOUNDTRACK A Capitol 93402 no sa'i 7.981 


HOPE FLOATS 


4 


67 


55 


52 


35 


CHERRY POPPIN' DADDIES A MOX5aoei(UNrvERSAL(10.9a'16.9S)ai ZOOT SUIT RIOT 


17 


CD 


83 


70 


53 


JANET A' VIRGIN 44762 (11 98/17.981 


THE VELVET ROPE 


1 


69 


58 


46 


44 


SOUNDTRACK A'° SONY CLASSICAL 63213 110.98 EQ/17.98) 


TITANIC 


1 


70 


69 


66 


65 


SARAH MCLACHLAN A* ARISTA 18970 (io.9a'L6.98) 


SURFACING 


2 


71 


63 


53 


20 


MASTER P A' NO LIMIT 53538'yPRttRfn (12,9*19 98) 


MP DA LAST DON 


1 


72 


60 


59 


3 


™«"lf I!w5a'i°9a(17.98, TELLING YOU FOR THE LAST TIME 


59 


QD 


82 


71 


18 


RAMMSTEIN • MOTOR/SLASH 539901(l5LAND(lO9SE(V16.981 


■ SEHNSUCHT 


45 


QD 


84 


78 


53 


EVERCLEARA capitoi 36503- (10.98(15.981 SO MUCH FOR THE AFTERGLOW 


33 


75 


71 


72 


8 


THE TEMPTATIONS Motown 530937 110.98 E(il6.98) 


PHOENIX RISING 


57 


76 


70 


61 


56 


USHER A' LAFACE 26043/ARISTA (10.9&16.9a) 


MY WAY 


4 


77 


57 


41 


3 


CHRIS ISAAK REPf(lSE46849.'WARNER BROS (I0.9&I6.981 


SPEAK OF THE DEVIL 


41 


78 


68 


44 


6 


FAT JOE MYSIlOATLANie92e05VAG(109a(16.9«l 


DON CARTAGENA 


7 


79 


76 


62 


24 


^H6^J*^9™faf*'"'*' BEFORE THESE CROWDED STREETS 


1 


CD 


NEW^ 


1 


LESS THAN JAKE CAHTOL 57663 (7.9»12.981 


HELLO R(X:KVIEW 


80 


81 


64 


54 


71 


TIM MCGRAW A' CURB 77886 (10.98(16.981 


EVERYWHERE 


2 


CiU 


NEW^ 


1 


SEPULTURA ROADRUNNER 8700 (10.98(15,981 


AGAINST 


82 


83 


81 


65 


49 


SPICE GIRLS A' VIRGIN 45111 (11 98/17 98) 


SPICEWORLD 


3 


84 


66 


48 


9 


VINCE GILL • MCA NASHVILLE 70017 (10.9&16.9B) 


THE KEY 


11 


85 


86 


74 


IS 


MARK WILLS mercury INASHVILLEJ 536317 (10.98 EQ(16 98) ■ 


WISH YOU WERE HERE 


74 


86 


73 


60 


36 


SOUNDTRACK A' MAVERIW 4684(VWAAN£R BROS. (11.9^17.9 


81 THE WEDDING SINGER 


5 


87 


72 


51 


9 


SOUNDTRACK • nm Tim llBOMKA (10.98(17.981 HOW STELLA GOT HER GROOVE BACK 


8 


U 


74 


56 


12 


SOUNDTRACK maverick 46«emARllER BROS (11 9«l7 9a) THE WEDDING SINGER VOLUME 2 


22 


89 


77 


57 


31 


NATALIE IMBRUGLIAA rca 6763411098716 961 


LEFT OF THE MIDDLE 


10 


90 


80 


73 


19 


BROOKS 8, DUNN A arista Nashville 18865 (10,98(16 981 


IF YOU SEE HER 


11 


91 


46 




2 


GANGSTA BOO HrPNOTUE M1ND5 168^RELAT(Vir( (10 9W16 9 


1 ENQUIRING MINDS 


46 


92 


85 


76 


12 


GERALD LEVERT eastwest 6226U eg (10 98'L6 98) 


LOVE & CONSEQUENCES 


17 


CD< 


NEW^ 


1 


SON VOLT WAflNEB BROS 47059- (10 9&16 98) 


WIDE SWING TREMOLO 


93 




109 


133 


4 


★ * ♦ Heatseeker Impact* * * 

SHAWN MULLINSSM069637)COlUMBIA1109a£ai69a)B SOUL'S CORE 


94 


95 


49 




2 


SOUL COUGHING slash 4680o*/warner Bros (109&16 98) 


ELOSO 


49 


96 


87 


75 


22 


XSCAPE • so so OEF 68042(COLUMBIA (10 98 EaT6 981 


TRACES OF MY LIPSTICK 


28 


97 


93 


87 


43 


NEXTA arista 18973(10.9&15.9a)|ll 


RATED NEXT 


37 


98 


53 




2 


Mos def 1, talib kweu are black star 

HAWKU5 1 158- :109a't6,98) 


BLACK STAR 


53 


99 


95 


80 


88 


SPICE GIRLS A" VIRGIN 42174- (1D 9«V16 9B) 


SPICE 


1 


100 


91 


83 


46 


GARTH BROOKS A* CAPITOC (NASHVIUEl 56599OfcHT0l NASHVILLE 110,98(16,98) SEVENS 


1 


101 


92 


77 


14 


NOREAGA • PENALTY 3077'/TOMMY KIT (11.98(16 981 


N.O.R.E. 


3 


102 


59 




2 


BRAND NUBIAN ARISTA 19024* (109^16 98) 


FOUNDATION 


59 


103 


97 


98 


22 


LENNY KRAVITZ virgin 45605 (10,98(16 98) 


5 


36 


104 


90 


79 


9 


LUTHER VANOROSS virgin 46089 (11.98(17.981 


1 KNOW 


26 


105 


98 


100 


17 


MONSTER MAGNET A&M 540908(10.98 E{V1698)|H 


POWERTRIP 


97 


106 


89 


55 


3 


LYLE LOVETT curb 11831)MCA(16.9»24 98) 


STEP INSIDE THIS HOUSE 


55 


107 


62 


36 


4 


MAGIC TRtJ/NOUMITS0017*/PfHORin(10.9ai6.9e) 


SKY-S THE LIMIT 


15 



(3 Albums witn the greatest sales gains this week, • Reco((jing Industry Assn Of Amenca (RIAA) certification for sales of 500,000 album units, ARIAA certification fof shipment of 1 million units, with muttiplatinum titles indicated by a numeral foUowmg the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates IP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected From wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removedfrom Heatseekers this week. 
■ irvdicates past or present Heatseeker title. C' 1996, Blllt>oard/BPI Communications, and SoundScan, IrK. 
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ARTIST TITLE 
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POSITION 




THIS 
WEEK 


lAST 
WEEK 
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AGO 


X 

li 


ARTIST TITLE 

IMPRINT A NJMBEftDISTRlBuriKG LABEL (SJGGESTED LIST PfilCE 0*1 EOUIVAUNT FOR CASSEnLCDl 


PEAK 
POSITION 




116 




2 


DEBORAH COX arista IK22i1G9&1s%)B one wish 


108 


153 


145 


145 


7 


MONIFAH UPTOWrJ53:66*)UN(VERSA.I109ai6 98) MO'HOGANY 
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DIAMOND RIO arista mhoille 18866)10 9416 98: UNBELIEVABLE 


70 


196 


198 


200 


54 


LMEENA MCKENNirr A ajnMi RCM l671»ww»fRSIiOS no 941196, THE BOOK OF SECRETS 


17 


® 


195 




2 


* * * Pacesetter * * * 

VARIOUS ARTISTS polygram tv,'P0lvdoR565357,iaam do 98 eq' 17 98) PURE DISCO 3 


150 


197 


171 


131 


6 


TRACY UWREJ<CE iTLMiTi:iwmili£i83:37.«ill9«l69a: THE BEST OF TRACY LAWRENCE 


92 


198 


142 


63 


3 
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Tat/ana All 166 
Allliflirtts 53 

Ba-ff\Avea IxU^ 10, 146 
Busiie Boys 16 
Siii Baa Voodoo Daddy 111 
Bib EC 167 
BiePun«rwF 126 
Bury Bore 3 
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Diamond Ric 149 

Celine Did 51 
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Carev 37 
Dixie Owta 17 
DMX 29 
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E-40 195 

Eve 6 61 

Everclear 74 

EverlKt 144 
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F.ve U7 

RMtvwod Wac 186 
FlipMoO! Squad 69 
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Ga-igs;a6oo 91 
GafOase 119 

V./iM-CiM 84 

Goo Goo Dolls 23 
Gree^Day 159 
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PJ Harvey 120 
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Aia^ Jackson 35 
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Jane) 66 
Jay-Z 1 
Jane llf, 
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Kiss 58 
Kom 26 
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Tracy Lawrence 197 
Less Jhar Jake 60 
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LimpBiikd 154 
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Mase 158 
Master P 7], 130 
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EdVktti McCain 124 
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TimMcGraw 81 
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Mya 56 

Newnboys 172 
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Ncote 143 
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'NSync 4 
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Oulkast 5 
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Pearl Jam 199 

LirPhair 200 
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Kelly Pnce 39 

Prime Susfiects 36 
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Jerry Se(r-.fek) 72 
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SMI Ougger^ 185 

The Smasfitng P-jmotins 127 

Win Smith 47 
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Son Volt 93 

Soul Coughing 95 
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Pure Disco 3 150 
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Lee Ann Wonw* 1 62 
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CAPITOL'S LENNON BOXED SET IS AN INTIMATE AFFAIR 

(Continued from page 11) 



and Rob Stevens. 

Ono says she wanted the set to 
depict Lennon in warts-and-all fash- 
ion. The point, she notes, was "not to 
give a best-foot-forward kind of thing, 
in terms of a goody-goody person. 
Because he wasn't [one], and it was 
very important to show him as he 
was. He was always honest in his 
work, you know, and that was one car- 
ing point that I had, to be sort of 
three-dimensional." 

Capitol VP of A&R Dave Ayers, 
who ser\^ as project coordinator for 
the "Lennon Anthology," says, "I 
think that Yoko was really successful 
in creating this portrait of the person 
behind the myth, the music — flaws, 
anger, sorrow; the whole bit" 

Each CD coviers a distinct period in 
Lennon's career. Disc one, "Ascot," 
surveys 1970-71 and the making of 
"Plastic Ono Band" and "Imagine." It 
includes stunning early versions of 
"Working Class Hero" and "Imag- 
ine," among other signature tracks. 
The second disc, "New York City," 
features politically charged material 
from 1972-73. It contains striking live 
performances from benefits at New 
York's Apollo Theater and Madison 
Square Garden and home recordings 
that were embryonic sketches for the 
song "Mind Games." 

Disc three, "The Lost Weekend," 
surveys 1974, when Lennon separated 
from Ono and lived in Los Angeles. 
Among the highlights are bizarre 
exchanges between Lennon and pro- 
ducer Phil Specter during the disor- 
derly L.A. sessions for the oldies 
album "Rock 'N* Roll" and an unset- 
tling cover of "Be My Baby" from 
those sessions. 

The fourth disc, "Dakota," may be 
most affecting; among its wealth of 
home recordings are some uncannily 
spot-on Lennon parodies of Bob Dylan 
and a poignant vignette of young Sean 
Lennon singing "With A Little Help 
From My Friends" to his parents. 

Of the set* s biography-style organi- 
zation, Ono says, "The thing was of 
course suggested to me that maybe 
this box should be not chronological 
and [should] just do like fast and then 
sloft' [songs] and then heavy and then 
light kind of singing, you know? And I 
just didn't want to do that Because [1 
wanted] a Lennon anthology to give 
his life and the passage of life, how his 
thinking was going as a musician, 
singer, songwriter ... I just wanted 
the weight of history to be there." 

Ono says that perhaps a third of the 
material on the "Lennon Anthology" 
was first heard on the Westwood One 
radio series "The Lost Lennon Tiipes," 

She believes that the set's home 
recordings and early studio takes 
reveal to listeners the full measure of 
Lennon's talents. 

"Jbr instance, 'Imagine' is the first 
take," she says. "It's not after he's 
sung [it] 20 times, so there's that 
strong initial power And something 
like 'Working Class Hero,' that's ewsn 
before take one. He sings so incredi- 
bly well because he has his soul in it 
That's the kind of thing that the hard- 
core fans are gonna see — ^that he was 
even more of a great singer than they 
expected [from hearing] the catalog." 

The set, which utilizes an "Imag- 
ine"-style cloud motif throughout its 
design, is packaged in a lift-top box 
not unlike the one that housed Ryko- 
disc's 1992 Ono compilation, "Ono- 



box." The CDs are housed in Digi- 
paks bearing Lennon's distinctive 
artwork. 

A 60-page booklet includes notes 
by Anthony DeCurtis of Rolling 
Stone and some astonishingly candid 
reminiscences by Ono herself. 

BIRTHDAY KICKOFF 

Capitol used Oct. 9, which would 
havB been Lennon's 58th birthday, as 
a "launching pad" for the "Lennon 
Anthologj'," according to senior VP/ 
GM (U.S.) Lou Mann. 

On that date, Capitol debuted 
Ono's audio introduction to the set 
and the track "I'm Losing You" on its 
World Wide Web site (www.hoUy- 
woodand\'ine.com). Three other cuts 
from the set premiering there are 
"Oh My Love," which premiered on 
Oct. 16, "Watching The Wheels" on 
Friday (23), and "Sean In The Sky" 
Oct 30. 

Capitol ran 15-seeond teaser com- 
mercials during VHl's Oct 9 celebra- 
tion of Lennon's birthday. The same 
day, the cable outlet premiered a new 
video featuring the "Anthology" ver- 
sion of "Working Class Hero." 

"It was originally intended as a 
sales solicitation piece," Mann says of 
the video. "We were out doing these 
presentations to [EMI Music Distri- 
bution] and to the retailers about our 
product coming in the fall We took it 
to Yoko to shoH' it to her, and she fell 
in love with it" 

On Oct. 12, Capitol serviced a 
seven-cut sampler of tracks featured 
on both the boxed set and "Wonsa- 
ponatime" to triple-A and AC radio. 

"It's like, 'This is something from 
the "Lennon Anthology" that you 
guys should be aware of,' and we're 
not asking them to play any specific 
tracks," »&ys Mann. 

Ono has been as deeply involved in 
the publicity for the press-driven set 
as she was in its production. 

"We've gotten Yoko to do a series 
of interviews, domestically plus inter- 
nationally, and she's been incredible," 
Mann says. "What vre wanted to do 
was preserve the integrity of what 



she was trying to say and what she 
wanted to do. At the end of the day, 
she knew John better than anyone, so 
what better way to present this to the 
world than by having Yoko do it?" 

Mann believes that the "Lennon 
Anthology" — which will likely be 
priced at $60-$70 at retail — should 
be an immediate must-have for Bea- 
tles fans, who have pushed cumula- 
tive U.S. sales of Capitol's 1995-96 
"Beatles Anthologj'" series to nearly 
7 million, according to SoundScan. 
He views "Wonsaponatime" as a cur- 
tain-raiser for the box among less 
devoted listeners. 

"I believe that this is going to open 
up a different market to us," Mann 
says. "["Won.saponatime"] was con- 
structed so meticulously — to really 
represent what this was all about — 
that I believe that's going to drive 
people back to the box." 

"It was arranged for flow," says 
Aj'ers of "Wonsaponatime." "We took 
off a lot of the false starts and tape 
talk because, whereas I think that 
adds a lot of color over a four-hour lis- 
tening experience, it's kind of dis- 
ruptiN-e over the course of a 50- or 60- 
minute listening experience. A lot of 
those kinds of little details are gone, 
and it's more of a collection of songs." 

Len Cosimano, VP of merchandis- 
ing at the 21 0-store Borders Books & 
Music chain in Ann Arbor, Mich., is 
upbeat about the boxed set's 
prospects in the holiday sales season. 

"From what we've seen and 
heard, this will really meet the 
needs of the Lennon collector and 
will be a great gift idea," Cosimano 
says. "We think it's going to be a 
pretty strong title." 

Ono says that while there won't be 
another Lennon collection of the mag- 
nitude of 'Anthology," there is enough 
strong material left in the vault for 
other future releases. 

"There are many beautiful tracks 
still left but they don't amount to a 
coherent whole box. I don't know 
what I'll do, but there's some stuff 
there that I would consider [releas- 
ing]," she says. 



$7.98 DVD SINGLES DUE FROM ISLANDLIFE 

(Continued from page 6) 

also has a full-length, made-for-DVD 
music title, "Baaba Maal Live At 
Festival Hall," scheduled for release 
on Jan. 6, 1999. It will list for $29.98. 

"We're trying to do this as often 
as possible," says Beal of the singles, 
adding that the aim is to load on the 
DVD extras. "There's so much room 
on a single, and so little video, that 
you can really incorporate a lot of 
added features." 

The Mocean Worker disc, for 
instance, will include a commentary 
from Dorn and video director E. 
Marko explaining the lyrics. An 
Islandlife World Wide Web site will 
further direct viewers who own PCs 
to what Beal calls "hidden bonuses" 
on the DVD. 

The programs will be pitched to 
computer owners as well as DVD 
households. 

Marvin Gleicher, head of P&lm Pic- 
tures distribution and president/CEO 
of Islandlife's Manga Entertainment 
says the company has "been talking 
to several hardware manufacturers" 
about cross-promotions with DVD 



players, sound systems, and PCs. 

Singles buyers generally arc teens 
who don't often purchase consumer 
electronics gear that isn't portable. 
So while Gleicher saj-s the retailers 
who have been told about the DVD 
singles are enthusiastic, Islandlife 
will cap initial replication at fewer 
than 10,000 copies per release. 

"The volume will be small until 
there's a prc^-en base," Gleicher says. 

Street prices should help deter- 
mine volume. Gleicher says that to 
aid impulse purchases, some retail- 
ers might sell them for well under 
suggested list. "I don't know if there 
will be a MAP [minimum ad\'ertised 
price] on these," he adds. 

Retailers selling below MAP risk 
losing co-op advertising. 

But based on his own experience, 
Gleicher thinks the singles' sound 
will be the big selling point: "The 5.1 
[channel] mixes are going to become 
a religious experience for people," he 
says. "They have been for me. 1 
didn't know those parameters exist- 
ed until I heard them in a studio." 




by Geoff May field 

RaP'S ROMP: For the second issue in a row, hip-hop owns the first 
three slots on The Billboard 200. So if you're one of the many people 
(mostly reporters from the consumer press) who have asked me over 
the last five years whether rap is on the verge of a fade, wake up and 
smell the coffee. Or, to paraphrase a Danny & the Juniors song title 
that defended rock'n'roll's honor in the '50s, rap is here to stay. 

Holding down the fort again is Jay-Z, with an impressive second- 
week sum of 208,000 units. Of the six rap and/or hip-hop albums that 
have reached No. 1 on The Billboard 200 this year (not all rap albums 
are hip-hop, witness Beastie Boys, and not all hip-hop albums are 
rap, witness Lauryn Hill), Jay-Z sees the second-smallest second- 
week evaporation. His tally slides by 41%, compared with the 37% hit 
that Hill took in her second week at No. I. DMX, Master P, Beastie 
Boys, and Snoop Dogg each had more than a 50% decline in their sec- 
ond complete weeks on the street. 

With debuts at No. 3 by Bizzy Bone (from the busy Bone Thugs- 
N-Harmony family) and No. 8 by Kurupt, hip-hop accounts for half 
of The Billboard 200's top 10 titles. The former's "Heaven'z Movie" 
moves 130,000 in its first week, while the latter's "Kuruption!" tallies 
83,000. The next two bows— Cypress Hill (No. 11, 79,500 units) and 
Mack 10 (No. 15, 67,000 units) — also represent the genre. 

0 N DECK: The highest debut next issue will likely be another rap 
title, the various-artists package "Bad Boy Greatest Hits." But don't 
look for the fireworks we've seen over the past two weeks, during 
which eight albums have debuted in the top 10. A VP at one chain says 
that the Bad Boy compilation will do OK business but that first-day 
action on the other Oct. 13 releases was tepid. 

With no competition from new titles, Lauryn Hill stands a good 
chance of recapturing The Billboard 200'8 peak. Meanwhile, the slate 
on Tuesday (20) brings an eclectic lineup of new albums, including a 
live Aerosmith hits album, a Black Sabbath reunion, Deanna 
Carter's sophomore outing, and a Christmas album from Brian Mc- 
Knight. 

Price CHECK: Ladies and gentlemen, the $17.98 barrier has been 
pierced. Although $17.98 continues to be most common list or equiv- 
alent price for CDs from premium artists and soundtracks. Kiss 
raised the ante when its "Psycho-Circus," now No. 58, opened at No. 
3 with a price tag of $19.99, a price usually reserved for multi-CD 
sets. Mercury attributed the higher price to the album's unique and 
costly multi-image package. 

Even though Kiss raised the bar, a quick survey reveals that even 
the most likely suspects in the crowded fourth-quarter release sched- 
ule — including Mariah Carey's hits package, the new Alanis Moris- 
sette set, and the "Prince Of Egypt" soundtrack — will be at $17.98. 
Same for Whitney Houston; at this late date. Arista still doesn't 
know whether Houston will deliver an album of new material or her 
long-promised hits package, but the label does know that whichever 
way it turns out, it will be $17.98. 

■Thus, $17.98 is today what $16.98 was five years ago — the higher- 
priced spread — while $16.98 has replaced $15.98 as the industry's 
most common price point. However, a comparison of last issue's Bill- 
board 200 and the one from the same week in 1997 shows that $17.98 
is occurring more frequently. 

Last issue's chart sported 48 CDs with a list or equivalent of $17.98 
(most distributors don't apply list prices to CDs, although BMG and 
WEA still do) and 134 $16.98s. The number of $16.98 CDs on the Oct. 
18, 1997, Billboard 200 was about the same, 131, but that list had but 
25 $17.98s. 

There were nine albums priced higher than $17.98 on last issue's 
chart. All but the aforementioned Kiss title were multi-CD offerings. 
At the same time last year, six of the 200 charted titles were multi-CD 
sets with tags of $18.98 or more. 

The past year has also seen the $15.98 price go the way of the milk- 
man. There were only five on last issue's Billboard 200, compared with 
28 on the Oct. 18, 1997, chart. Shelf prices lower than $15.98, usual- 
ly applied to developing artists, are also dwindling. There were just 
four last issue, compared with 10 a year ago. 

Although $15.98 CDs and midline and budget albums costing less 
than $15.98 occupy about as much space on last issue's Top Pop Cat- 
alog Albums chart as they did on the one from the same week in *97, 
the lower price points are disappearing from the Heatseekers chart, 
which is devoted to new and developing artists. There were 19 titles 
at $15.98 or less on last issue's catalog list, compared with 23 for the 
same week last year. On Heatseekers, last issue's chart had just eight 
$15.98 albums and nine at $14.98 or less. A year ago, there were 17 
$15.98s and 10 at lower marks. Last issue's chart sported 31 $16.98 
Heatseekers, compared with 21 for the same '97 week. 
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PUERTO RICAN RETAIL ENJOYS A POST-STORM SALES SURGE 

(Continned from pofie 61 



Rico are up anywhere from 75% 
to 100% above pre-hurricane lev- 
els. 

SoundScan declines to specify 
sales numbers, but notes that 
Puerto Rico makes up about 4% of 
the total Latin sales it measures. 
Sales of the stateside Latino mar- 
ket in 1997 as tallied by Sound- 
Scan were 13.2 million units. 

Sam Goody's local marketing 
representative. Aileen Rodriguez, 
says album sales are being driven 
by a large number of people flock- 
ing to malls in search of a bit of 
diversion — and perhaps a blast of 
air conditioning. 

Georges snuffed out the elec- 
tricity for nearly all of the island's 
3.8 million residents, converting 
their homes into concrete hot 
boxes with minimal amenities. 
Three weeks after the storm, 
power has been restored to only 
about half of all households. 

A telethon aired by the Puerto 
Rico, Miami, and New York affili- 
ates of Spanish-language TV net- 
work Telemundo Oct. 11 was ex- 
pected to raise $1.5 million in aid, 
according to telethon producer 
Tony Mojena. He adds that a por- 
tion of the proceeds raised in the 
U.S. was to be earmarked for 
Haiti and the Dominican Repub- 
lic, which also suffered heavy 
damage. 

Numerous celebrities appeared 
on the telethon, including Emilio 
Estefan Jr., Jennifer Lopez, 
Jimmy Smits, Rub^n Blades, and 
Marc Anthony. 

Given the stunning rebound in 
their business, music retailers 
would seem to be one group not in 
need of financial assistance. 
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liclusive Album Reviews 

Bad Uvers 

■Industry And TTiritr 
(Sugar Hill) 

Steve Wilson 

"Generations' 
(Stretch) 

Various Artists 

"The Perfect Beats Vols. 1 -4" 
(Timber!) 

Various Artists 

The Wandering Eyes Sing Songs 
Of Rxbidden love' 
(Lazy S.O.B.) 



News Hpriates IVrlee lally 

Net Product Previews 
Every HMdiy 



A new Billboard Challenge begins 
every Thursday. This week's cfiamp 
is Malik Grant of Ontario, Canada 



News contact: Julie Taroska 
jtoroskoObillboardcom 



Indeed, most retailers point out 
that they lost one week's sales 
revenue in the wake of the hurri- 
cane, but they are uniformly opti- 
mistic and anticipate recouping 
their losses by the time the holi- 
day season heats up. 

Mickey Hernandez, GM of 1,5 
Pentagrama Records stores and 
its lone sister outlet Music Zone, 
estimates lost revenue for the 
first week at $500,000. 

Nevertheless, Hernandez adds 
that a recent resurgence in 
sales— up 10% to 20% at most of 
his companies' outlets — could off- 
set those losses over the next two 
months. 

"The large number of new 
releases have given us a boost," 
says Hernandez, while ticking off 
the names of artists who have just 
dropped new product, such as 
Shakira and Enrique Iglesias. 

Several retailers point out as 
well that new albums by local 
favorites Olga Tanon and Grupo 
Mania are likely to speed the 




The majority of island retailers categorized their damage as minimal, confined 
largely to superficial items, Including store-front signs and display windows, as 
well as water damage. Above, an outlet of La Gran Discoteca, which Is back in 
business (Ptioio: Karl Ross). 



recovery of the record business. 

Some retailers did report more 
severe damage. The main 
accounting office of La Gran Dis- 
coteca is shut down due to wind 



damage at the chain's Caguas 
headquarters. 

Meanwhile, the majority of La 
Gran Discoteca's 25 stores, 
according to company executive 



Mercttiy Inks 8amm Beal With Steinman 



BY DOUG REECE 

LOS ANGEI,E.S— Mei-cui-y's multi- 
.war dcid with Jim Steinman and lus 
new label. Ravenous, is meant to 
bring the famed producer/song- 
writer deeper into the lalwl's fold. 

"It's a vehicle to creati? an incen- 
tiw for Jim Steinman to make .lome 
records for Mercury," sa>'s Memu-y 
Records president/CEO Danny 
GoldI)erg. "He and I go back a long 
time, and we're been talking a long 
time, but tho.'^e conrersations haw 
finally taken form with liawnous. 

"It's not an exclusive deal, but 
we're hoping it will motirale him to 
bring things here," he adds. 

Goldljcrg; Steinman; Steinman's 
manager, David Sonenberg; and 
Meix'urv senior VP of A&R Steve 



Gix^mlierg will sugge.-it projects for 
the new Uiliel. I'i'oniotion and mai"- 
keting will Ix! handled by Mercury 
staffers. 

Ravenous' first signing. Royzone, 
is on Polydor's roster in the U.K. 
Though most l^jlyrlor ai-tists are re- 
lea.sed on A&M here. Greenlierg's 
initial interesit in the act led the 
gi'oup to Mercui'y and subsequent- 
ly Ra\=enous. 

Steinman, who was not available 
for comment, wa-s already inviilved 
with the act through his song "No 
Matter What," which was co-writ- 
ten by Andi-ew Lloyd Weliber and 
Steinman for the former's musical 
"Whistle Down The Wind." A ver- 
sion of the song recorded by Boy- 
zoiK' became a No. 1 hit on the U.K. 



singles chart. 

Meanwhile, Steinman has writ- 
ten additional material especially 
for the U.S. version of Boyzone's 
album "Where We Belong." w'hich 
bows Nov. 17 following the Oct. 5 
release of the lead single "All The 
Time In The World." 

"In the context of Jim working 
with the act and our desire to giw 
Ra\'enou.s some visibilit.v. it seemed 
like a good idea to put the album 
out under Ravenous in the U.S.," 
says Goldberg. 

He also says the Rawnous deal 
wa-s formed l)ef<ire merger discus- 
sions began bet^vcen PolyGram and 
Universal, which has just pacted 
with producer/songwriter Des- 
mond Child (see story, |)age li). 



DESTON PACTS WITH UNIVERSAL 

(Coiiliniied fivni ixige li) 



CEO Doug Morris says that the deal 
with Deston was in large part a re- 
sult of "being impressed with Des- 
mond's work with (Universal artist) 
Billie Myers. We're very excite<l about 
working with Desmond and Winston, 
who are very talented people." 

Uniwrsal Music Group vice chair- 
man/COO Mel Lewinter adds, "Des- 
mond has a proven track record, and 
we have great expectations for this 
label." 

Child's track record as a song- 
writer and/or producer encompasses 
a slew of hit singles, including Ricky 
Martin's "The Cup Of Life," Bon 
Jovi's "Livin' On A Prayer," Aero- 
smith's "Dude (Looks Like A Lady)," 
and Trisha Yearwood & Garth 
Brooks' "Where Your Road Leads." 

Although Deston will have satellite 
offices in Miami and Nashville, the 
label will be sparsely staffed because 
it will be a boutique imprint, .say 
Child and Siraone. 

"We're a lean, mean, fighting 
machine," sa.vs Simone. 

According to Morris, Child and 



Simone will be handling all A&R 
responsibilities for Deston. "We 
won't be taking unsolicited material," 
.says Child. "We find a lot of new tal- 
ent through attorney referrals." 

Simone adds, "We're always on the 
lookout for talent, but it's not like we 
go out to a lot of nightclubs. We're 
looking for unique voices. Our back- 
ground is having hits, and we want 
hit records." 

Deston artist Raize says that the 
success of the Tony-winning "The 
Lion King" and his exposure on "The 
Rosie O'Donnell Show" helped him 
land a record deal. 

"It makes a difference working 
with people who can understand 
things from an artist's perspective," 
he .says. 

Raize, who is currently juggling 
his "Lion King" work and recording 
his album, describes his debut set as 
"very pop with an R&B fla\un I'll be 
staying in 'The Lion King' for a short 
time after the release of the album. 
I'll be promoting the album, but I 
haven't made plans for a tour yet." 



Child says that Deston is one of the 
music enterprises he and Simone 
run; they also work with music pro- 
duction (including the Miami-based 
Gentlemen's Club recording studio) 
and music publishing. 

"The appeal of our label to an 
artist," says Child, "is that [Simone 
and I] come from an artist and man- 
agement background, so we have this 
sensitivity to an artist's needs. We 
can relate to them more on a one-to- 
one basis." 



assistant Janet Sterling, were 
operational within three to five 
days after the storm. 

The majority of island retailers 
categorized their damages as 
minimal, confined largely to 
superficial items, including store- 
front signs and display windows, 
as well as water damage from 
minor flooding. 

Not all retailers have enjoyed a 
post-hurricane sales surge. Jorge 
Jover, president of Casa de los 
Tapes, reports that sales at the 
18-store chain are slightly sub- 
par, his Carolina outlet notwith- 
standing. Still, he foresees a 
"bonanza" once people start cash- 
ing in their disaster-relief checks. 

"When there is a crisis," says 
Jover, "it seems to strengthen two 
areas of the economy: entertain- 
ment and alcohol. It's a reality. If 
you don't have enough money to 
go out, what are you going to do? 
Stay home and watch a video or 
listen to records." 

One of Jover's customers at the 
Carolina store. Hector Sierra, 
says he plans to do precisely that. 
Sierra says his lights are back on 
at home, though the hurricane 
seems to have left the insurance 
executive burned out. 

"I'm looking for some old-time 
salsa to listen to tonight at home," 
Sierra states. "I'm staying in and 
taking it easy." 

Assistance hi preparing this story 
man provided by John Lannert. 
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AN UPDATE ON BBMCi EVENTS & IIAPPENINCJS 



Backstreet Boys Bestseller 
Yields Fact-Filled Sequel 



Billboard Books, publisher of 
New York Times bestsellers 
"Hanson: The Official Book" and 
"The Backstreet Boys," recently 
released the latest 
title in its expanded 
publishing program 
on popular music 
groups. "Backstreet 
Boys Confidential" 
picks up where "The 
Backstreet Boys" 
left off- providing in- 
depth profiles of the 
five members of the 
group. The book includes details 
on the group members as they 
were growing up, profiles their 
individual talents, and taps the 
Boys thoughts on romance, suc- 
cess, and what the future holds. 

"Backstreet Boys Confidential" 
offers a unique look at the band 




from someone who has long had an 
insider's perspective. Author 
Angie Nichols has been following 
the band since the then-unsigned 
group was touring 
high schools around 
the country. 

The Backstreet 
Boys are one of the 
most popular bands 
of the '90s with al- 
bum sales at more 
than 20 million world- 
wide. "Backstreet 
Boys Confidential" 
provides a candid look at this suc- 
cessful group and is filled with 60 
color photographs of the band. 
Fans of the Boys will not be dis- 
appointed with this latest offering 
from Billboard Books. 

The 96-page book is available 
for $16.95 in bookstores now. 




Billboard Online Wins Award 



Billboard Online, the Internet 
home of Billboard magazine, has 
been awarded a bronze medal in 
the "businesB-to-business" cate- 
gory by the New York 
Festivals' 1998 Interae- 
tive Media Competition. 
The site was one of 24 
demonstrating finalists 
out of a field of 330 entrants. Win- 
ners were determined by a panel 
of experts from the fields of mul- 
timedia, advertising, publishing, 
and design. 

The Billboard site (www.bill- 



Billboard 
onunE 



board.com) offers free access to 
twice-daily music news reports, 
artist features, chart highlights, 
new-release listings, exclusive 
album reviews, fan poll- 
ing, music samples, an 
interactive tour itiner- 
ary search, and more. 
In addition, a premium 
area for online sub-scribers pro- 
vides electronic access to the cur- 
rent editions of Billboard and 
Billboard Bulletin and to Bill- 
board's editorial and chart 
archives and other databases. 



Sylvia Sirin is the new a.-^si 
tant to the president and 
publisher of Billboard. In 
this position, she provides 
administrative support to 
the president and publish- 
er as well as the editor-in- 
chief of Billboard. Sirin's 
career in the music indus- 
try began in 1982 as an 
assistant office manager at 
Studio Instrument Rental 



u here she was involved in record- 
ing .sessions by performers 
like Billy Joel, Diana Ross 
and KISS. Sirin has also 
worked as an assistant to 
New York concert promot- 
er Ron Delsener and at 
Columbia and CBS Rec- 
ords. Sirin holds a bache- 
lor's degree in media stud- 
ies and photography from 
Kordham University. 
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Backstreet's 'Heart' Turns On The AC 




BEAT 



r OLE POSITION on the .Adult Contemporary chart 
is back in domestic hands after a 47-week shutout of 
U.S. artists, thanks to the iL-:cension of the Orlando, 
Fla.-base<l Backstreet Boys, who collect their first 
AC chart-topper with "I'll Never Break Your Heart" 
(Jive). It's the longest stretch of time that the pinna- 
cle of the AQ chart has been held by international acts 
since the chart was initiated in 
July 1961. 

Brook Benton topped the vei y 
first AC chart with "The Boil 
Weevil Song." An act from out.side 
of the U.S. didn't reach the sum- 
mit until March 1962. when the 
U.K.'s Kenny Ball & His Jazz- 
men hit No. 1 with "Midnight In 
Moscow." Later that year, Brit- 
ain's Mr. Acker Bilk and Prank 
Ifield had runs at the top with "Stranger On The 
Shore" and "I Rememlx>r You," respectively. In June 
l»ki, the fii-st non-U.S., non-U.K. AC No. 1 was Kyu 
Sakamoto's "Suki.vaki." 

But the last American to hang out at the AC zenith 
before the Backstreet Bo.vs was Le.\nn Kimes. who 
began an 11-week run in September 1997 with "How 
Do 1 Live" (Curb). That title yielded to Elton John's 
"Something About The Wa.v You Look Tonight" 
( Rocket) the week of Nov. 22. No other British act has 
reached the top since, but still the top spot did not 
return to American hands until the last issue. 

Following John, Canada's Celine Dion had a 10- 
week reign with "My Heart Will Go On" (.550 Music). 
Next came Australia's Savage Garden with an 11- 
week run for "Truly Madly Deeply" (Columbia). 
When that single descended, two Canadian acts .set- 
tled in for a 16-week run: Shania Twain and Dion 




btj Fred Bmnson 



seesawe<I with "You're Still The One" (Mercury) and 
"To Lo\^ You More" (550 Music), respectivel.v, with 
each title getting an eight-week noiicon.secutiw run at 
the to]). 

It may be small consolation to xenophobes that the 
Backstreet Boys have taken over the AC chart with 
"I'll Never Break Your Heart." as the quintet broke 
out of Europe despite its domes- 
tic origin. But for those who care, 
.Americans rule the list once 
more — for now. 

"Heart" is tlie third Backstreet 
Boys single to appear on the AC 
list and the first to reach No. 1. 
The group has now peaked in the 
top three positions, as "Quit Play- 
ing Games (With My Heart)" 
went to No. 2 in October 1997, and 
"As Long As You Love Me" .^topped at Nn. :1 in May. 

The domination by international acts of the AC 
chart is in sharp conti*a^t to last year, when Dion and 
.lohn were the only artists from out-side (jf the U.S. to 
reach No. 1. The other chart-topping AC acts in 1997 
were Toni Braxton, Kenny Loggins. Jewel. Bob 
Carlisle. Chicago, .Michael Bultun, Shawn C'ulvin, 
and Rimes. 

'NiGHT' FEVER: It looks like "One Week" at No. 

I is all Reprise's Barenaked Ladies are going to get, 
as Monica recaptures the top spot on the Hot 100 
Willi "The First Night" (Arista). Counting her duet 
with Brandy on "The Boy Is Mine," that gives Mon- 
ica 16 weeks at the toj) in 1998, tying her with Boyz 

II .Men ius the act with the second-highest number of 
weeks at No. 1 in a calendar year during the 'IH)s. Puff 
Daddy remains ahead with 19 weeks. 
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TOTAL 


561,661,000 587,664,000 fUP4,6%j 


CD 


347,01 0,000 398,084,000 (UP 14, 7%) 


ALBUMS 


455,328,000 495,992.000 fUP 8.9%j 


CASSETTE 


107,229.000 96,664,000 (DN 9.9%) 


SINGLES 


106,333,000 91,671,000(DNJ3.8%) 


OTHER 


1,089,000 1,244,000 fUP/4,2%) 



13,557,000 



14,041,000 
■ J*PJ<3> 

DOWN 3.4% 
■ s wei 

13,822,000 
DOWN 1.9% 



11,938,000 
12,389,000 
DOWN 3,6% 

IIS WE 

10,865,000 
UP 9.9% 



SAI_iES 
-TB-ilS ^ATEI 

1.619,000 
>-AS-a- WKI 

1,652,000 

DOWN 2% 

2,957,000 
DOWN 45,2% 



3V OKOaiUMRHIC REaiON 



NORTHEAST 
MIDDLE ATLANTIC 
E. NORTH CENTRAL 
W. NORTH CENTRAL 

ROU*«£0 FIQUflCS 



19,854,000 
49,675,000 
58,169,000 
24,118,000 



21,307,000 (UP 7,3%) 
55.389,000 (UP 11,5%) 
65,668,000 (UP 12.9%) 
28,020,000 (UP 16.2%) 



SOUTH ATUNTIC 
SOUTH CENTRAL 
MOUNTAIN 
PACIFIC 



60,601,000 
47,072,000 
24,627,000 
62,894,000 



71,580,000 (UP 18,1%) 
56,900,000 (UP 20.9%) 
28,769,000 (UP 16.8%) 
70,450,000 (UP 12.0%) 

FOn WEEK ENDING to. 1 1 M 



COMF»ll_eD FROM A MAT lOfM At- SAIVIF-LE Of= FIEXAIU STORE AMD FIAOK 
SALES l=iei=»OFIXS COLLECTED. COMF-ILED. AMD l=»ROVIDED BY 
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BILLBOM)D OCTOBER 24, 1998 



Succeed. 



LAURYN HILL 




RolHnf> .Stone 



"A hip-hop 
soul classic" 



"...the galvanizing work 

neo soul needs, 
unabashedly personal, 
unrelentingly confrontational, 
uncommonly inventive." 
{#^-Time Magazine's list 
of Hip-Hop's Top 10 CDs) 



XXL Magazine 



"...not only 
verifies Lauryn Hill as 
the most exciting voice of a young, 
progressive hip-hop nation, 
it raises the standards for it." 



"...pounds, 
bounds, 
clowns and resounds" 
(9 out of 10) 









"...a one-two punch of 
confessional and confrontational 
songwriting chock full of 
solid, strong, inventive, 
and rich songs." 



The Source 



"Thoughtful 
and passionate... 
Lauryn raises the bar 

for intelligent, 
introspective pop" 



People Magazine 



"...astonishing 
power, strength 
and feeling. 
'A' rating.*' 



Entertainment Weekly 



"...an ambitious, 
sprawling and superb 
recording." 



NY Newsday 



The Miseducation of 

Lauryn Hill 



The most critically acclaimed debut album of the year. 
Already Certified DOUBLE PITKTINUM! • #1 Debut on Billboard Top 200 Album and R&B Charts 
• Highest first week album sales by a female artist • #1 four of first five weeks of release 
• #1 PLATINUM Debut in Japan • #1 PLATINUM Debut in Canada 
• #2 Debut in The United Kingdom • #2 Debut in Norway • #3 Debut in France 
• #9 Debut in Germany • #10 Debut in Sweden 
"Doo Wop (That Thing)" huge at radio, l-j-f and M ■ 



Written, produced and performed by Lauryn Hill 



www.lauryn-hill.com 



anx Mi(i\ 
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